You don’t have to hunt far in Baltimore for the biggest bargain 
buy. It’s W-I-T-H— the BIG independent, with the BIG audience, and 
the LOW, LOW rates! 


W-I-T-H regularly delivers more buying listeners-per-dollar than 
any other radio or television station in Baltimore. W-I-T-H regularly 


delivers better results—at lower cost. 


So if you’re a bargain hunter—if you want to do a BIG job in 
Baltimore for a little bit of money, see your Headley-Reed man and buy 


W-I-T-H. It’s BALTIMORE’S BIGGEST BARGAIN BUY! 


BALTIMORE, MD. << 














Virginia-born Henry Clay, thrice nominated to be 
president, was willing to forego the highest honor 
in America for his convictions. Independence of 
thought and loyalty to principle has long been 
characteristic of the Virginian. The First Stations 
of Virginia (WMBG, WCOD-FM and WTVR-TY) profit by 
these qualities. The friendship and loyalty of 
listeners and viewers in the Old Dominion go all out for 
Havens and Martin sponsors. 


Haas ae 


Statue of Henry Clay 


WMBG -»- WCOD™ 


Havens & Martin Stations are the only 
complete broadcasting institution in Richmond. 
Pioneer NBC outlets for Virginia's first market. 


N. 1 
Represented nationally by John Blair& Company FIRST STATIONS OF VIRGINIA ie 
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Does it in Providence 
all DAY long... all WEEK long... 
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SHARE OF AUDIEN @No Baseball 


@ Is this BIG station on your list? 
MON. THRU FRI. 
9:00 A.M. -12:00 NOON 

S 12.00 NOON - 6:00P.M. 


National Representatives 


Headley-Reed Company 
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Closed Circuit 


NEVILLE MILLER, former NAB president, 
former mayor of Louisville, and now senior 
member of Miller & Schroeder, Washington 
radio law firm, being considered by White 
House for high federal appointment. Although 
he has been mentioned for FCC chairmanship, 
in event vacancy occurs, that is not position 
now being negotiated. From unimpeachable 
sources, it’s learned that Wayne Coy’s de- 
parture is not imminent. 





IT’S been kept undercover, but unofficial 
NARTB sampling of industry opinion showed 
one-third of stations wants some type of new 
coverage study to succeed three-year-old BMB 
figures; one-third is flatly against it, and 
other third doesn’t care. Quiet study now being 
made to see if group of advertisers and/or 
agencies would be interested in financing evalu- 
ation of audience measurement techniques. In- 
cidentally, formal dissolution papers for BMB 
were filed week ago. 


VICK CHEMICAL CO. (Softskin hand 
cream), New York, looking for women’s par- 
ticipation shows in 100 markets to start Oct. 1 
through Morse International, New York. 


DELAY BY FCC in considering $25 million 
ABC-United Paramount merger is causing 
consternation in quarters other than these two 
companies. CBS, which would acquire WBKB 
Chicago for $6 million in parlay, also is 
stymied on its Chicago plans. With only four 
TV stations in Chicago, it would be hard- 
pressed to find any other property available 
for purchase. 


TIME INC. may sponsor on ABC, NBC hour- 
long telecast of Japanese peace treaty signing 
in San Francisco. Richfield Oil Co. may spon- 
sor telecasts of all conference sessions on 
CBS-TV Pacific Coast hookup. Radio and 
TV coverage of all sessions except opening 
address of President Truman is open for 
sponsorship, but no signed contracts reported 
Friday evening. 


BIG PUSH to boost TV sales this autumn and 
winter on part of manufacturers-distributors- 
dealers can be expected to bring appeals for 
promotional cooperation from TV _ stations. 
Set sellers got terrific charge from KSD-TV 
page ad in Aug. 5 St. Lowis Post-Dispatch, and 
have some distributors and dealers talking of 
approaching all TV stations for similar efforts. 
One formula was suggested by National Ap- 
pliance & Radio Dealers Assn. to dealer-mem- 
bers in its current “Appliance & Radio 
Dealers News”: Get pictures of TV stars who 
will be appearing on air this fall from stations, 
use them for window displays, interior setups, 
advertising. 


DRACKETT CO., Cincinnati (Windex), plac- 
ing spot announcement campaign, basically 
radio with a few TV stations, in 35 markets 
starting Sept. 24 for 39 weeks. Young & 
(Continued on page 94) 
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September NARTB District Meetihgs 


Dist. Date Hotel City 
2 Sept. 10-11 Syracuse Syracuse 
8 Sept. 13-14 Book Cadillac Detroit 


9 Sept. 17-18 Moraine-on-the- Highland Park, 
Lake Wt. 


(More Upcomings on page 70) 


Bulletins 


SEN. ESTES KEFAUVER (D-Tenn.) Friday 
proposed adoption by Congress of “code of 
conduct” governing Congressional investiga- 
tions and hearings and assuring full coverage 
opportunities to all news media, including ra- 
dio and television, except in cases where wit- 
ness proves to committee chairman that “de- 
vices annoy” him. It would be up to chairman 
to turn off annoying devices. Sen. Kefauver’s 
proposals included in two joint resolutions 
which need both Senate and House approval 
to be put in effect. 


NEW AGENCY FORMED 
BY EX-DUANE JONES MEN 


FORMER OFFICERS and directors of the 
Duane Jones Co., New York agency [BROAD- 
CASTING @ TELECASTING, Aug. 20], are plan- 
ning to form an agency of their own with 
three major advertising accounts as a nucleus 
and with overall billing said to be between 
$4% and $5 million. New agency will be 
known as Scheidler, Beck and Werner, com- 
posed of following and their accounts depart- 
ing from Duane Jones: Joseph Scheidler, vice 
president and account executive, Manhattan 
Soap account; Joseph Beck, account executive, 
Borden Co., and Paul Werner, Hudson Pulp 
and Paper Co. Eugene Hulshizer, secretary 
of Duane Jones, is understood to be joining 
firm with C. F. Mueller account. 

Robert Hayes, former president, and Don 
Gill, vice president, will reportedly either join 
new agency or form one of their own. 

Manhattan Soap Co. currently sponsors One 
Man’s Family on 63 NBC-TV stations, and 
Hudson Pulp and Paper Co. underwrites Bride 
and Groom twice weekly on CBS-TV. 


District 4 Opposes Sale of Network Brea 


NETWORK proposals to sell chain-break time 
and their slicing of radio rates drew wrath of 
NARTB District 4 members as first of annual 
district meeting series adjourned Friday at 
Roanoke, Va. (main story, page 23). Follow- 
ing up hot Thursday protests against rate 
cuts, members unanimously adopted resolution 
impressing on “all sources of program supply” 
need of stations to maintain economic stability. 

District 4, traditional spawner of powerful 
protests, took equally violent stand against 
legislation sponsored by Sen. William Benton 
(D-Conn.). Benton measures would set up 
advisory board along censorship lines, limit 
TV licenses to one year and direct FCC to 
foster subscription broadcasting. 

While resolution cracking network tactics 


Business Brief 


REVLON BUYS BREAKS @ Revin 
delible Cream Lipstick, N. Y., through 
liam H. Weintraub, N. Y., starting short, 
paign using mostly chain breaks in » 
markets. 



























JOHNS-MANVILLE BUYING @ jj 
Manville Inc. (building materials), cong 
ing sponsorship of TV programs for Sy 
Firm already airing Bill Henry & New 
MBS (8:55-9 p.m., Mon.-Fri.). 


NEW P&G SERIAL @ Procter & G 
(Joy and Spic & Span) initiating new day 
dramatic serial Search for Tomorroy 
CBS-TV network, Mon.-Fri., 12:30-12:4, 
beginning Sept. 3. Agency: Biow (Co, ¥, 


DINAH SHORE SIGNED @ Stokely; 
Camp Inc., has signed Dinah Shore fg 
Little Show NBC-TV, Tues. and Thurs, }: 
7:45 p.m. to replace John Conte sta 
either Nov. 20 or Nov. 27. Agency: Cal 
& Holden, Carlock, McClinton and Smith, 
York. 


IRONRITE RENEWING @ Ironrite} 
Mt. Clemens, Mich., renewing  sponsorshij 
Hollywood Screen Test over ABC-TY, } 
days, 7:30-8 p.m., for 52 weeks, effective 0 
Three affiliates have been added to netm 
list: WTVN (TV) Columbus, Ohio; Ky 
(TV) Omaha, Nebr., and WFAA-TV Da 
Texas. 


COMMUNICATIONS MEETIN 


CONSISTENT WITH military plans to 
date communications planning for emerge 
second conference of major radio and TVs 
works, communications carriers and wires 
ices scheduled by Army Public Informa 
Division Aug. 30 at Pentagon, Washing 
Conference will discuss estimates of expe 
copy loads of radio and press in case tt 
breaks out and plans developed by commu 
tions companies to meet emergency. Aet 
ing to announcement of conference, issue 
Col. E. M. Kirby, chief, Radio-TV Brand 
Army Information, plans include Signal & 
furnishing such emergency assistance as] 
sible. 


was couched in general language, deleg 
were openly resentful. Networks were 
minded radio set ownership has reached s@! 
tion stage, with medium “indispensable 
of the American way of life.” Resolution! 
demned rate cuts, “Impingement upon 
signals heretofore recognized as_ within 
province of the individual station, or intr 
tion of practices which tend to dislocate 
gram structures, or any other acts whit! 
preciate the value of radio as an advert 
and public service medium.” 

Other resolutions lauded NARTB-# 
test markets plan to show value of FM ( 
page 93); commended NARTB board for 
vitalizing association under _leadershi 

(Continued on page 94) 
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Any way you look at it 


WSAV reaches more people! 
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COMPARATIVE ANALYSIS 
Based upon Official Published Reports-BMB-Study No. 2. 
For three subscribing Savannah, Georgia stations: 





































nal Subscribing Total BMB Total Weekly Average Daily | Number 
Aw Station: Radio Homes: Audience Families: | Audience Families: | Counties: 
es WSAV | D 143,670 D 82,080 | D 57,009 D 42 
a __N 109,100 | N 53,850 | N 33,786 | N29 
ce Savannah D 106,860 N 46,070 D 46,163 | D 28 
Station “B” N 83,320 D 65,810 | N 31,578 N 20 

| Savannah D 51,880 D 30,470 D 19,323 | D7 

ed Station “A” N 44,800 N 28,430 N 16,996 | N3 








deleg 










were Average Daily Circulation (ABC: Reports) : 
“ Savannah Newspaper “M”—46,774 Savannah Newspaper “E”—23,807 
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Them WHAT SEE 





Markets 


YES, EVER SINCE TIME BEGAN .. . (Way back when Knight- 
hood was in flower) there have been ‘Them WHAT HEARD’ 
and ‘Them WHAT SAW!. Today it has become possible to analyze to what 
degree that is so... THE FIGURES PROVE THAT (IN THE NORTHWEST) 
RADIO ... and ‘Them WHAT HEARD’. . . IS THE LARGER GROUP. 
In a recent, thorough investigation, Advertising Research Bureau (ARBI) 
interviewed scores of persons who shopped in ADVERTISED stores, LEARNED 
that 54.5°/, of these people got their information exclusively by listening and 
only 33.2% by reading. 


54.5% RADIO 
12.3% BOTH 


BBi2BW%o newsrarer 


LET US PROVE IT! 
Clip this coupon and 
receive the “Proof of 
Putting” 
















KXLY KXLF 
KXLL KXLJ KXLK KXLQ 


Eastern Sales Manager - Wythe Walker - New York 
Western Sales Manager - Tracy Moore - Los Angeles 


SERVING THE PACIFIC NORTHWEST 


Stations 
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Published Weekly by Broadcasting Publications, | 


Executive, Editorial, Advertising and Circulation Ofis 
870 National Press Bldg. 
Washington 4, D. C. Telephone ME }t) 


IN THIS BROADCASTING .. . 


Rate Cut Resentment Flares at Roanoke 


All-Out Radio Promotion Planned by BAB, World 


—s 


Disc Programs Boom AM in the A. M. 
More Stations in Black During 1950 
John Blair & Co Realigns 

More CBS Changes Announced 


roe 


Station Penalties Mulled by Congress 


Senate May Open Gambling Hearings 


oa 


New Date Set for Hennock Hearing 


Radio’s Low Cost Cited at VAB Meeting 


TELECASTING Starts on Page 59 
DEPARTMENTS 


Agency Beat .. 14 New Business 
Aircasters 76 On All Accounts 
Allied Arts 82 Open Mike 
Editorial 50 Our Respects to 
FCC Actions 86 Programs, Promotions 
FCC Roundup 92 Premiums i 
Feature of Week 18 Radiorama 4 
Front Office 52 Strictly Business 
Upcoming 70 





WASHINGTON HEADQUARTERS 


SOL TAISHOFF, Editor and Publisher 


EDITORIAL: ART KING, Managing Editor: EDWIN! 
JAMES, Senior Editor; J. Frank Beatty, Earl! 
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Managing Editor; Jo Hailey, Makeup Editor; Dz 
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Bruce Robertson, Senior Associate Editor. 
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BROADCASTING * Magazine was founded in 1931 "§ 


Broadcasting Publications Inc., using the tits 
BROADCASTING *—The News Magazine of the re 
Estate. Broadcast a * was acquired in 
and Broadcast Reporter in 1933. 


* Reg. U. S. Patent Office 
Copyright 1951 by Broadcasting Publications, I 


Subscription Price: $7.00 Per Year, 25¢ Per Cop! 
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LISTEN TO 


WORK 


YORK, PENNSYLVANIA 





Rated as the number one station in this extensive mid- 
Pennsylvania area (Conlan and BMB), its recent power 
increase to 5,000 watts and far wider coverage is fast 
pushing it to an all-time high in popularity. Add to this 
the above-average population growth in this area (1950 
Census figures) and the fact that rates have not increased. 
The result is a terrific sales opportunity for advertisers. 


Write now for information. 


Represented by 
ROBERT MEEKER ASSOCIATES 


San Francisco New York 


Chicago 


Los Angeles 


W O R K York, Penna. 008 fone 


Est. 1932 
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Bil Cunningham “ea Galen Drake, 179 stations. 
— cat sacral Will Tim Bra 11-11:05 AM Sat., Campana Sales Co, 
Top Tunes 7 ‘ Happy Hayloft The Bill Shadel News, 178 stations. 
, Ins , Bob Nora Drake Live Like A - 55 4 Dp _Fri 7 _ ale 
with Trendler | goncidine (162) _ (158) | withie | Millionaire 2 a se Chicagoans His a wigs ng geek 12 giamaapea Galen 
The Girl P&G lv 5:55-6 PM Sun., American Safety Ra- 
From Paris Brighter Day Amer. Tob. Co zor Corp,, Edw. P. Morgan, 148 stas. 
y 127) Bang ue 2:55 12:55 PM Sat., Pillsbury Mills, Cedric 
, lormel, usic iles Labs. Adams, 155 stations. 
Sis 5 oe Peal Pasi as NOTE: Split network (4/16-9/30) from 
phleag -th - , Adv.in approx. 2-4 PM Mon.-Sun.; Net- 
Am Dany Assn. Biisbury DEG Roseland Report B. baseball, related shows. 
Air a . Bands for us 8:55-9 PM Mon.-Fri., Bill Henry & 
Bel a : - 8:55-9 AM Mon.-Fri., Les Higbie and 
J cma adio Richt to Happk the News, American Tobacco Co. 
— Noe (EY 10:25-10:30, 11:25-11:30 AM_ Mon.-Fri. 
ES iG 12:25-12:30, 2:25-2:30, 3:25-3:30, 4:25- 
Bobby etkeg ors 7 . Stan Doughert 4:30 PM Mon.-Fri., Bab-O Reporter, 
aL) Terling Drug 10:55-11 AM Mon.-Fri., Talk Back With 
Alt: ie d Happy Felton, American Tobacco Co. 
TST the Pate the vuton § (147) Co., co-sponsors Queen for a Day. 
j obacco e Perfec ing Drug ee, 
— Martin Kane Husband Bn Ph. 7 Widder ~ _ __N BC . 
(167 Co-op 4:30-5 Brown (147) 9A. oF, Canes eg Whitehall, 
A an iggett ¢ yers. 
ae | eee 8-8:15 AM Mon.-Fri. Alex Drier, Skelly 
Sone (168, Oil Co. 27 stations. 
a Bi Ton a hitehall Rado 9-9:15 AM, Sat. _This Farming Busi- 
Ten $3: —- (137) Scratchpad General Mills, 10 stations. 
e Chara 5:30- hall - 
Th., Det Front Page 4 
St. ne Mat. Sky Kin 
i BR STING 
rm Deets Now va This — "ee F Lorenzo, domes Dance Big City OAI Z] STl N 
Mysteries (487) Clyde Beat Orchestra Serenade The Newsweek i 
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You Hear It Everywhere. 7 


we 


The extremely successful 
showing of the 195] 
DeSoto in Baltimore was 
due, in no small part, to 
the strong advertising 
campaign over WBAL« 
WILLIAM RENNIX 
DeSoto Dealers Ass'n. of 


6 Thank you for the splen- 


did job WBAL has donew 
for us. 
SETH W. HEARTH 
Delvale Dairies, Inc. 


66 We definitely feel that 


WBAL’s Kitchen Karnival 
has helped the sale of 
Mrs. Grass’ Noodle 
Soups. 
A. J. GRASS 
I. J. Grass Noodle( 


We have excellent re- 
ports of the fine job 
WBAL is doing to sellw 
Windex and Drano. ~ 


L. A. AUE 
The Drackett Com 


oe 


We are pleased with 
the way WBAL’s Mollie 
Martin covers the im- 
portant selling points of 
La France. 
MARGARET WOODW 
Foote, Cone & Belding 


38,000 SQUARE MILES 
496,810 RADIO FAMILIES! 
That’s The Kind of Coverage WBAL Gives You 


WBAL can show you success story after success 
story to prove it pays off when you buy radio 
time wisely, In addition to the widest coverage 
and the largest listening audience in the Middle At- 
lantic area, WBAL offers constant program promo- 
tion over the air and in the Baltimore newspapers. 


50,000 Watts in Maryland 


NATIONALLY REPRESENTED BY 
Edward Petry and Co., Inc. 


WBAL's expert merchandising staff works each 
day with dealer and store contacts; places point- 
of-sale displays; gets merchants to promote 
sponsors’ products. In addition, WBAL “plugs” 
radio shows on WBAL-TV. These are the “extras” 
that bring results . . . the WBAL success stories. 


RADIO BALTIMORE 


WBAL 


NBC in MARYLAND 
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DITOR: ; ‘ 
| would appreciate it very much 
5sful you could send me one of your 
95] MppoapcaSTING ® TELECASTING tele- 
wos isin and... AM maps. . 
t, to John Gordon 
<j Radio-TV Director 
ing Ruthrauff & Ryan 
BAL Cincinnati 
‘ R’S NOTE: Mr. Gordon and 15,- 
Pane BROADCASTING e TELE- 
. OF B ASTING subscribers received new 
951 maps of AM, FM and TV stations 
. their annual MARKETBOOKS last 
eek.] e ‘ 2 
ipster 
plen- 
done ufLDITOR: 


_,. 1 understand that a good 
Bmany IBEW, AFRA and NABET 
ART ontracts, recently negotiated, have 
7 Ine, heen turned down by the Wage 

Stabilization Board insofar as wage 
increases are concerned. One of 
the recent turndowns_ involved 
WHK here in Cleveland... . 
| that I wonder if it would not be news- 
worthy if you could get a list of 
radio cases which the wage people 
le of have turned down in the last sev- 
oodle“Miral months. It might make good 
reading. 


rnival 


























ASS James C. Hanrahan 
Noodle General Manager 
WEWS (TV) Cleveland 
{EDITOR’S NOTE: Thanks to Mr. Han- 
rahan for his news tip which encour- 
aged the story this issue.] 
* * * 
nt re- 
e job popeed The Thaw 
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10. Since the FCC has partially 

E lifted the TV “freeze,” by granting 

## Coma@mpower boosts to existing stations, 

swould it not be entirely feasible 

to conclude that there will be little 

change in the allocation plan of 

last March 23? If that is so, would 

+ with it not seem practical for the Com- 

. @ussion to authorize grants for 

Mollie he largest metropolitan areas, not 
ie im- 


now served by television, with the 
yints of proviso that if the allocations are 
hanged as to those particular 
















DW ommunities, stations would amend 

20 hei licati i ? 

Idin t applications accordingly? It 
g ccurs to me that this would 





xpedite handling of applications 
and would be of material assistance 
0 consulting engineers, lawyers 
and equipment manufacturers. It 
vould have the double virtue of 
providing additional TV service in 
bnserved areas at the earliest 
practicable time and, at the same 
ime, would give a lift to TV set 


anufacturers, now in the dol- 
rums, 
































There would be another great 
vantage in the upcoming na- 
tonal elections, in my judgment. 
ith television so important an 
nstrumentality in bringing the 
andidates to the people, additional 
a in currently unserved 
*as would be in the position of 
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performing outstanding public 
service at the very outset of their 
operation, 

I realize fully, of course, that 
this procedure could not be invoked 
until after the Nov. 26 deadline 
specified in the FCC’s timetable. 
But prior to that, all of the spade- 
work could be done, in preparation 
for a speedy thawing of the freeze. 
It would also separate the sheep 
from the goats, among those people 
who are talking television but who 
are not prepared to follow through. 

Norman A. Thomas 
Vice President 
WDOD Chattanooga 


* ** * 


Greenville Has Grown 
EDITOR: 


Just on the outside chance that 
it might be news to you there are 
three Metropolitan Districts in 
South Carolina. 

True enough that Greenville 
made it this year for the first time 
and we did it by a rather Gargan- 
tuan job of extending our city lim- 
its to embrace some good suburbs. 
But when we did it, we did it in a 
very big way and got in No. 1 po- 
sition in the state, beating Colum- 
bia and Charleston all the way by 
population, homes, radio homes and 
percentage of radio homes. 

Yet on page 7 of your MARKET- 
BOOK you list only Columbia and 
Charleston as South Carolina Met- 
ropolitan Districts ... 

B. T. Whitmire 

Manager 

WFBC Greenville, S. C. 
[EDITOR’S NOTE: The U.S. Bureau of 
the Budget’s “Standard Metropolitan 
Area Definitions” for June 5, 1950, latest 
Official list, names only Columbia and 
Charleston. Greenville’s annexation of 


surrounding suburbs occurred since the 
latest official definitions came out.] 


Star Spangled Cure-All 


EDITOR: 
The American way of life is 
rapidly fading away. . . . What 


can radio and television do to stop 
this tragic trend? ... 

Let each radio and video station 
take the same moment each day 
to play the national anthem. At 
that moment, there would be only 
one program, one song available 
for the entire nation by radio and 
video, the national anthem... . 

R. B. McAlister 
Co-owner 


KICA Clovis, N. M. 


> 4 





RADIO activities at Canadian Na- 
tional Exhibition, Toronto, Aug. 24- 
Sept. 8, will be highlighted on Radio 
and Press Day at annual fair on Aug. 
31. CNE will show latest in home re- 
ceivers both radio and TV, as well as 
military communication equipment. 








“«_. like selling refrigerators 
to Eskimos” 


J. N. Blair & Company, Inc., of Sacramento, California, 
sponsors of the Fulton Lewis, Jr. program on KXOA, had 
this to say to the station: 


“We've heard about selling refrigerators to Eskimos, 
and now KXOA has done almost the same thing for 
us through Fulton Lewis, Jr. 

“As you know, we started with one spot a night. Eight 
weeks later we tripled our investment to buy three 
quarter-hours. Several personal friends didn’t know we 
handled heating units until they heard the program. 
“The real pulling power of the show was tested when 
we advertised ice cream units in mid-winter—the near- 
est thing we know of.to selling refrigerators to Eskimos. 
Fifteen minutes after the program we received eleven 
inquiries for further information! 

“Fulton Lewis, Jr. and KXOA have certainly done a 
job for us.” 


The Fulton Lewis, Jr. program is “doing a job” for local 
advertisers on 372 stations. It offers a ready-made aud- 
ience at local time cost. Since there are more than 500 
MBS stations, there may be an opening in your 
locality. Check your Mutual outlet—or the Co-operative 
Program Department, Mutual Broadcasting System, 
1440 Broadway, NYC 18 (or Tribune Tower, Chicago 11). 
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WBIG’S SILVER ANNIVERSARY 


Special Programs Hail 25th Year 


ALL-DAY series of special broad- 
casts marked the observance 
Wednesday by WBIG Greensboro, 
N. C., of its 25th anniversary. Re- 
dedicating the station to its prin- 
ciples of public service, entertain- 
ment and education, WBIG carried 
program features typical of its 
first quarter-century. 

Gilbert M. Hutchison, 
president and general manager, 
directed the celebration. Mr. 
Hutchison has headed the opera- 
tion since death of Maj. Edney 
Ridge Jan. 13, 1949. 

Commercial novelty centered 
around the voicing of advertising 
messages by the advertisers them- 
selves. 

Four of the original directors of 
the station and of Jefferson Stand- 
ard Life Insurance Co. when the 
insurance company bought control 
of the property in 1934 took part 
in the program. They were Howard 
Holderness, president of the com- 
pany; Joseph M. Bryan, first vice 
president and director; Julius C. 
Smith, vice president and general 
counsel, and Carl Jung, vice presi- 
dent in charge of agency opera- 
tions. 

History of Greensboro radio was 
featured in an evening program 
titled Radio Since 1926. Persons 


WBIG 


active in local affairs participated. 
Mayor Robert Frazier, of Greens- 
boro, was one of the participants. 
Mayor Frazier helped form WNRC, 
predecessor station, in 1926 and 
was active in organizing North 
Carolina Broadcasting Co. in 1930 
when that firm took over owner- 
ship from Wayne Nelson, its co- 
founder with Mr. Frazier. 

The present WBIG directorate 
took part in a special feature. In- 
cluded were M. H. Crocker and 
Mrs. Edney Ridge, directors, and 
Mr. Hutchison as_ president-gen- 
eral manager. Three government 
levels participated in the feature. 
Governmental speakers were Fed- 
eral Judge Johnston P. Hayes; 
Henry Bridges, state auditor of 
North Carolina, and Mr. Frazier. 

This program, heard 10:45-11 
p.m., closed with pledge of alle- 
giance to the flag and a pledge 
by WBIG to its listeners and ad- 
vertisers of better things to come. 

Salutes were received from other 
North Carolina stations. Arthur 
Godfrey’s morning program on 
CBS Radio carried a tribute and 
Warren Hull followed up on the 
CBS Strike It Rich feature. A 
Godfrey transcription was used. 

Messages came from U. S. Sena- 


LATEST HOOPER REPORT SHOWS: 


ke 


KEY MIDDLEWEST women broadcasters go over plans in advance of 
district meeting to be held in Omaha Sept. 29. At the planning board 


ing of the American Women in Radio & Television at the home of Dy 


Murphy in Shenandoah (KMA Shenandoah, Ia.) are (I to r): Ann Hayes, Kg 


Kansas City, Mo.; Belle West (seated on floor), KOIL Omaha; Martha Bohl, 
WOW-AM-TYV Omaha; Bernice Currier, KMA; Doris Murphy; Betty Wa 


KIOA Des Moines; Mayme Allison, KBON Omaha; Adella Shoemaker, Kj 





tors Willis Smith and Clyde R. 
Hoey as well as Reps. Thurmond 
Chatham and Carl T. Durham. 
Gordon Gray, president of the U. 
of North Carolina, sent a special 
message. 

A musical and news program, 
9-10:45 p.m., featured 25 top 
tunes of the quarter-century and 
an important news item for each 
year. 

Opening feature of the anniver- 


sary was a 
review at 


servation agent. 
Mr. Hutchison said the stat 


Maj. Ridge, a firm 
guidance the station received 


services, he said. 


WBNS, Columbus, has the 20 top-rat 
programs — Day and Night 


WBNS 1S. 


BATTING 1000 IN 
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THE BIG CENTRAL 


OHIO LEAGUE 


Source: May-June Hooperatings 


Keep company with the top-rated programs on Central 
Ohio’s top station. Cash in on these ratings with your own 
spots and programs. 

The 10 top-rated daytime shows on WBNS are: Helen Trent, 
Aunt Jenny, Arthur Godfrey Time, Omar News, News Round- 
up, Big Sister, Ma Perkins, Our Gal Sunday, Rosemary, Guiding 
Light; followed by the 10 top-rated night-time shows, in 
cluding Chet Long, Godfrey’s Talent Scouts, Lux Theatre, 
Suspense, Dr. Christian, F.B.1., Amos ‘n’ Andy, Boston 
Blackie, Lowell Thomas and My Friend Irma. That makes 
20 out of 20. . . a good batting average in any league. Fot 
time availabilities, write or call your John Blair representative 


CENTRAL OHIO’S ONLY CBS OUTLET 
PLUS 
WBNS 
Ask John Blc 
POWER WEBNS 5000 - WELD 53,000 - COLUMBUS, © 
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25-year agricultyy 
6:05 a.m. by Cham 
Lamb, Guilford County soil @ 


progress was a tribute to thei 
believer } 
public service. Under Maj. Ridg 


and nationwide recognition for# 


Otio 


ee 
BROA| 





. and local advertisers are the best judges of the 
effectiveness of media in their own markets. 


On every Westinghouse station, local advertisers are 
buying more time this year than last year.. even 
though local rates, in many instances, have increased. 


Local results prove that radio’s value keeps growing! 


Take the Philadelphia market, for example. As this is 
written, local time sales of Westinghouse Station KYW 


are 27.5 percent ahead of the corresponding period 


of 1950. 


Timebuyers will be well advised to follow the lead 
of these local, on-the-spot advertisers.. not only in 
Philadelphia but also in Pittsburgh, Boston, Springfield, 
Fort Wayne, Portland, and their surrounding market- 


areas. For availabilities, check Free & Peters! 


> WESTINGHOUSE RADIO STATIONS INC 


Serving 25 Million 


DKA - KYW » WBZ - WBZA - WOWO + KEX - WBZ-TV 


ational Representatives, Free & Peters, except for WBZ-TV; for WBZ-TV, NBC Spot Sales 


Radio - Americas Great Aduertising Medium 


TT rnsricncnncasnentasinmmsusin aaa Ene ne 
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WICHITA FALLS, TEX. 


620 KC 
5,000 WATTS 


KLYN 


AMARILLO, TEX. 


940 KC 
1,000 WATTS 


“TWO TOP 


CBS STATIONS 
TWO BIG 


SOUTHWEST MARKETS 


ONE LOW 


COMBINATION RATE 


You can't afford to overlook this sales-winning 
pair of CBS stations when you make out that 
schedule for the Great Southwest. For availa- 
bilities and rates, write, wire or phone our 
representatives. 


National Representatives 


JOHN BLAIR & CO. 
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ICHAEL J. MADAR, vice president and director Lennep 4 
Mitchell, N. Y., named secretary. He has been with firm fy 
23 years. 


DWIGHT F. McCOLLISTER appointed vice president in charge of pt 
duction Rollman, Cary & Rittenhouse, Cincinnati. He formerly Operate) 


his own art studio. 


ARTHUR BURNS, manager CJAD Montreal, named president Associaty 


Adv. Agency Ltd., Montreal. 


ANN JANOWICZ, timebuyer BBDO, N. Y., to Benton & Bowles, N, y 
as timebuyer on General Foods and Best Foods accounts. 


RAY REX, chief copywriter Rex Adv. Co., Detroit, named productiq 


manager. 


DAVID J. GILLESPIE Jr., Kenyon & Eckhardt, N. Y., named associgi: 


media director. 


VIRGINIA CRAWFORD, Eastern Advertising agencies, to Lockwood. 
Shackelford, S. F., as media and traffic director. 


NORMAN ROBBINS, copy writer Sullivan, Stauffer, Colwell & Bayle 
N. Y., to Hewitt, Ogilvy, Benson & Mather, N. Y., as copy supervisy 


AES 


PIONEER’S pioneer in radio 
A as well as advertising, Leo H. 
Rosenberg, vice president of 
Foote, Cone & Belding in Chicago, 
appeared on what is believed to be 
the first regularly-scheduled broad- 
cast and celebrates this year his 
25th anniversary with the agency 
which began as Lord & Thomas & 
Logan, 
Mr. Rosenberg, a quiet man with 
a pixie humor, gave returns in the 
Harding-Cox presidential race on 
the wireless for the ' 
first time in 1920. 
CBS’s Ed Murrow 
asked him to deliver 
them again in his 
third album of the 
documentary record, 
“I Can Hear It 
Now.” NBC requi- 
sitioned his services 
also for its first tele- 
casting of election 
returns in 1940, 
when Mr. Willkie 
challenged FDR. 
Leo Rosenberg 
maneuvered around 
and about the agency 
business before actu- 
ally entering the 
fold. A native of 
Montgomery, Mo., 
where his father ran a general 
store, he lived in Iola, Kan., and 
St. Louis before moving to Chicago. 
While attending Englewood High 
School, young Rosenberg picked 
up book money by selling Cutler’s 
shoes, “any shoe in the house for 


BROADCASTING ® 


Mr. ROSENBERG 


on all accounts 


$3.” The turnover, he recalls, wih 


enough to satisfy the most avar. 
cious salesman because the show 


were so cheap a half-way populaf 


girl could wear out a pair in tw 
weeks of dancing. 


Interested primarily in liter 


ture and writing, he nevertheles 


succumbed to the wishes of hi 


father and majored in electric 


engineering at Chicago’s Armorh 


Institute of Technology. He mar 
aged, however, to elect two year 
of English. Th 
youngest in his clas 
to be graduated (a 
21), he applied hin- 


self with the dif 


gence which has 


characterized hilt} 


since, carrying, # 
one period, 48 outé 
a possible 44 hous 
of courses in ol 
week. Five hours ¢ 
homework _ nightly 
plus labs each after 
noon and _lecturé 
from 8:30 until nod 
netted him a Bs 
degree. 

After graduati 
his—and McGrat 
Hill’s — circulatie 
increased ash 
moved with zest through ™ 
“field,” - his portion _ includilf 
Louisiana, Texas and Oklahom 
Elated in his first venture fr 
the family hearth, Mr. Rosenbel 
was rewarded personally but m0 

(Continued on page 82) 
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HOWARD W. WILSON to Tatham-Laird, Chicago, as merchandising 
manager, from Lady Esther Ltd., where he was general sales manager. 
He is former director of sales promotion at Ruthrauff & Ryan. 


STEUART HENDERSON BRITT, personnel director McCann-Erickson, 
N. Y., appointed vice president and director of research Needham, Louis 
& Brorby, Chicago. 


DON THOMAS, Galloway & Thomas, Washington, appointed account 
executive Kronstadt Adv. Agency, Washington. 


TOM HICKS, executive TV producer Geyer, Newell & Ganger, N. Y., to 
Dancer-Fitzgerald-Sample, N. Y., in radio-TV department. 


KATHERINE HURLEY, McGraw-Hill Publishing Co. Inc., S. F., to Alport 
& O’Rourke, S. F., as account executive. 


GILBERT L. BURTON, assistant to president Irwin Vladimir & Co. Inc., 
N. Y., to agency’s S. F. office, as executive assistant. 


SID M. FLOM to Marvin Gordon & Assoc., Chicago, as production man- 
ager. 

JEAN WADE RINDLAUB, vice president BBDO, N. Y., invited to 
address National Assn. of Food Chains 18th annual meeting in Washing- 
ton Sept. 23-27. 


DONA CLARK, framework writer on CBS Lux Radio Theatre for J. 
Walter Thompson Co., Hollywood, named publicity director succeeding 
JOE LEIGHTON, transferred to radio and TV department of agency. 


Changes of address: J. J. WEINER Co., S. F., moves offices to 149 
California St., S. F. GEORGE E. S. THOMPSON, Oakland, moves to 
3008 Lakeshore Ave., same city. ALPORT & O’ROURKE, S. F., moves to 
275 Post St. Telephone number is YUkon 2-3161. AVERY & BRU- 
GUIERE Adv., S. F., moves to 681 Market St. Telephone remains 
YUkon 6-0181. KIRKLAND, WHITE & SCHELL, Atlanta, Ga., moves to 
new offices at 101 Marietta St. Telephone remains LAmar 3682-3. 
WARNER, SCHULENBURG, TODD & ASSOC. Inc., St. Louis, move to 
larger quarters at Court House Plaza, Clayton 5. 
DElmar 8892. 


Telephone is 


HUGH BENSON, Blaine-Thompson Co., N. Y., to Roy S. Durstine Inc., 
N. Y., as public relations and publicity director. Associated with Mr. 
Benson will be KATHRYN GRIMES, previously with Blaine-Thompson, 
and ROGER YOUNG, formerly with Paramount News. 


DOROTHY DORAN, assistant to head of radio and TV publicity depart- 
ment N. W. Ayer & Son., N. Y., and WILLIAM LEWIS, Maxon Inc., 
N. Y., married Aug. 17 in New York City. 


CHARLES TRACEY Adv., headed by CHARLES TRACEY, eastern 


advertising executive, will open offices in S. F. and Hollywood in near 
future. 


H. M. DANCER, president and board chairman Dancer-Fitzgerald-Sample 
Adv. Agency, attended opening of firm’s western affiliate, Dancer-Fitz- 
gerald-McDougall Inc., S. F. President of new affiliate is CHARLES H. 
McDOUGALL. Offices are located at 114 Sansome Street, S. F. MARILYN 


LEDWICH, BBDO, S. F. to media department Dancer-Fitzgerald- 
McDougall. 


THOMAS 0. MORRIS, Jr., account executive Ruthrauff & Ryan Inc., 
Hollywood, named director of public relations Prudential Insurance Co. 
of America, Newark. DICK JAMES replaces him at Ruthrauff & Ryan. 


KARL R. SUTPHIN, account executive for ABC network sales depart- 
ment, appointed radio and TV account executive for BBDO, Chicago, on 
its Libby Frozen Foods (Libby, McNeill & Libby) account. 


EUGENE E. BLACKWELL, assistant advertising manager Hoover Co., 
Chicago, to McCann-Erickson, Chicago, as sales promotion manager. 


BROADCASTING e 


Telecasting 





With a New Full Time Schedule 


Serving over 200,000 people in the Green Bay area 


with music, news, sports and farm news. Programs 


which are really merchandised! 


More Reason to Listen, Oftener'’ 


AND your best buy in Wisconsin's 3rd Market! 


Listeners stay tuned to us, because we stay tuned 


to them! 







TH 


Ask McGillvra 


E RADIO Service oF THE GR 


Green Gay, Wisconsin 


New Availabilities — 


1000 WATTS DAYTIME 


EEN 


Presently Means 


and Choice! 






August 27,1951 ® 


N. Y. and Chicago or Wire Us 
New Additional Hours 


500 NIGHT 
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they ve ot: 


MARKET Population Rank —— ems hee 


AKRON .... - 40 _... $15,866,000 
AMARILLO 162. . 15,686,000 
WICHITA ......... 85 _... 15,531,000 
PEORIA - 76. . 13,416,000 
ALBUQUERQUE _.. 7,397,000 


*Figures From Printers’ Ink, May 25, 1951 


Where there’s money, there’s a market!... And 
KGNC is the only medium that reaches and delivers 
the green-backed Amarillo market! 


P. S. The AMARILLO WHOLESALE MARKET is 


the largest non-TV market in Texas, New Mexico 


and Oklahoma. 


Represented Nationally by the O. L. Taylor Company 
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Spot eee 


to be used in United States, Mexico and South America, to promo: 

1952 edition of “Holiday on Ice” show. Transcriptions are beigp 
prepared by Columbia Recording Corp. Agency: Walter McCreery Ip 
N.Y. 


H wees: ON ICE Ince., N. Y., preparing radio spot announcemenj 


W. A. SHEAFFER PEN Co., Ft. Madison, Iowa, offering its dealers y 
no charge series of 16 slides in 35mm size for 20-second TV spot af 
nouncements. They are available through company salesmen. Copy cy. 
ers back-to-school, Christmas and gifts of Sheaffer TM (thin modd 
fountain pens. 


MILLER BREWING Co., Milwaukee, in cooperation with local distrib 
tors sponsoring Chicago Bears-Cleveland Browns football game frop 
Chicago, Sept. 9. Game will be carried by special network. 


DEARBORN SUPPLY Co., Chicago, which is introducing its new produ 
Chlor-O-Creme, a chlorophyll face cream, in Chicago-area radio and TY 
tests, plans to use more broadcast media when test is complete an 
results analyzed. Agency: Tim Morrow Adv., same city. Mr. Morroy 
is account executive. 


CASITE Corp., Hastings, Mich. (oil additive for autos), will use rad; 
and TV spots in 164 markets from mid-September for 13 weeks. Agency 
Keeling & Co., Indianapolis. 

UNION STARCH & REFINING Co., Columbus, Ind., testing its new § 
product, Pennant Reddi Starch, with three TV participations weekly j 
Indianapolis for indefinite period. Agency: H. W. Kastor & Sons, Chicagi 


Network eee 


ARMOUR & Co., Chicago, renews Dial Dave Garroway on full NBC 
radio network for 52 weeks from Sept. 3 through Foote, Cone & Beli- 
ing, same city. Show is aired daily 10:45-11 a.m. CT. 


SKELLY OIL Co., Kansas City, renews quarter-hour on NBC split net. 
work of 28 stations Mon.-Sat. for 52 weeks through Henri, Hurst ¢f 
McDonald, Chicago. NBC News Commentator Alex Drier is _hearif 
five days weekly, and This Farming Business on Sat., both from’ 
to 7:15 am. CT. 


NATIONAL OPTICS Co., N. Y. (Rayex night glasses), sponsors 1i- 
minute news commentaries by Sidney Walton Thursday and Sunday af 
72 ABC radio stations. Agency: Huber Hoge & Sons, N. Y. 


JACOB RUPPERT BREWERY, N. Y., to sponsor Candid Camera starting 
today (Monday) on WJZ-TV New York, Monday-Wednesday-F riday 1:15 
7:30 p.m., for 52 weeks, replacing Broadway Open House which was cal- 
celled effective Aug. 24 on NBC-TV. New series to be seen in N. Y. ant 
Boston only. Ruppert to buy time in other cities. Agency: Biow (o, 
N. ¥: 
CLUETT-PEABODY, N. Y. (shirts), now sponsoring Don Ameche alter 
nate Thursdays on ABC-TV, considering sponsorship of Herb Shrine! 
among others, in new autumn series. Agency: Young & Rubicam, N. ¥. 
VITAMIN CORP. OF AMERICA, Newark (Rybutol), begins 52-weei 
sponsorship of Chet Huntley newscasts on 45 ABC Western Networ 
stations, Tuesday, 5:30-5:45 p.m. (PST). Agency: Milton Weinbert 
Adv. Co., L. A. 
KINGAN PACKING Co., N. Y., buying Arthur Godfrey’s Digest to stat 
Oct. 14, Sunday afternoon on CBS. Agency: Warwick & Legler, N.Y 
LESLIE SALT Co., S. F., Sept. 17 starts sponsorship of The Break 
fast Gang on full Don Lee network of 45 stations, Mon., Wed., Fr. 
7:15-7:30 am. (PDT). Contract for 52 weeks. Agency: Long Aa 
Service, S. F. 
GREYSTONE PRESS, N. Y., for its legal publications, will sponsor Thy 
(Continued on page 79) 
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WOOPS!! 


Just to catch your eye, Mr. Time- 


buyer—Here at WRC, we feel 
that our sales story is something 
more thah marks on paper. The 
statistics live, breathe and tell 
the wonderful success of WRC’s 
dominant position in this rich, 


always-growing market. 


WRC listening is up—way up, 
Some very choice availabilities 
in spots and programs are keyed 
to the listening tastes of the capi- 
tal city. You see, we know this 
market, and we know what we 
can accomplish for a product. 
We've been here a long time, 


growing with our audiences. 


The fatest American Research 


Bureau report tells the story. 


We'll stand on that! 
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feature of the week 
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Stepping out of the proverb into the china shop, the bashful bull enjoys | 
the air-conditioning while Mr. Monroe tries to coax a few comments. | 
Keeping a safe distance in the background are (1 to r) Jack Towery, of 


Kunkle’s Gift Shop; Bill Ford, KENT advertising department; 


Mr. 


Kunkle, Bob Conwell, of the Chamber of Commerce, and an unidentified 
policeman. 


* 


IT ALL started with a friendly 
after-dinner conversation between 
Joe Monroe, disc jockey for KENT 
Shreveport, La., and John Kunkle, 
owner of the local Kunkle’s Gift 
Shop. 

Some persons have the failing 
of “putting their foot in their 
mouth” during off-hand conversa- 
tions. Mr. Kunkle was different. By 


* 


opening his mouth he managed— 


literally—to put a bull in his china 


shop! 

Mr. Monroe, it seems, won a bet 
from Mr. Kunkle that the Shreve- 
port Sports 
game baseball series from the Beau- 
mont (Tex.) Roughnecks. 

If the Sports won the series, Mr. 


ny 


(Continued on page 77 








Mr. MULLIGAN 





A” sktictly business 


product advertising is the vein 

of public 
Ralph C. Mulligan, managing di- 
rector of the Bituminous Coal In- 
stitute. 

As director of BCI, the public re- 
lations division of the National Coal 
Institute, his job is to make friends 
for the bituminous coal industry. 

An important vehicle of BCI’s 
public relations is radio, 


[ rete: savers 


000 annually in the medium, prin- 
cipally for its 15-minute newscast, 
heard weekday’ evenings 
WMAL Washington. When Con- 
gress is in session, the program is 
called Congress Today; otherwise 
it is listed as Washington Today. 
All but one minute of the news- 
cast is devoted to unslanted news, 
(Continued on page 77) 
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| GRAND RAPIDS, MICHIG 


over | 


| Katz Agency, 488 Madison Ave., New York, § 














If it's ears you are need'n 
The kind that are heed'n 


Commercials, just as they should; 
Before proceeding .. . 


‘eae * 


Pick the station that's leading. 
In Greater Grand Rapids, it's WOO) 





| 


e ‘ 
’ 





Why is WOOD terrific? 
Ask Katz to get specific. 


In Greater Grand Rapids ...\ 
most ears are WOODpecked 


@ WOOD appeal: 
Greater Grand Ropii 
most diversified o 
ence 


Covers Michigan's lj 
est inland market 


Gives you lowest d 
per thousand 


Gives you best ld 
programming and p 
motion 


ls Greater Grand k 
ids’ only 5000 w 
station 


For the best earful in 
Greater Grand Rapids « 
ai ome! 


& 
fe ; 
Gy 
i 
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5000 WATTS * NBC AFFILIATE 
e i 


Also WFDF — Flint, Mich., WEOA — Evons 
ind. WFBM — Indianapolis, Ind. 


National Representatives 
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-ese AND WJBK, THE KEY STATION 
IN THE TIGER BASEBALL NETWORK 


ific? 
sific. 




















ds... 





cache The kind of Tigers we’re talking about make A baseball fan club over 2% million strong | 
pads their mark with baseball bats in Detroit, a town carries a lot of wallop in the “Sales League.” | 
rand Ropi 
rsified whose metropolitan area holds a baseball fan For a “Sales League” fourbagger, metropolitan | 
ya. club over 2% million strong. Detroit is the ball field and WJBK is your 
marke 
In case you didn’t know, the Tigers best bat. 
in 
» oe represent Detroit in the American League Get the facts on this home-run sales 
ing and f 
oil ...and WJBK, for the third straight year, story now. Your local Katz Agency man 
r Grane & 
r 5000» is the key station of the network that will show you how to bat 1.000 in | 
ful in carries the Tiger broadcasts. Detroit’s buyers league. 
apids “ 
if -AM 
a | FM 
ICHIGE —TV 
FFILIATE J ‘ ’ aad ; 
_— The Station with a Million Friends 
ie, tat NATIONAL SALES HEADQUARTERS: 488 MADISON AVENUE, NEW YORK 22, ELDORADO 5-2455 
Now Vert, f 


Represented Nationally by THE KATZ AGENCY, INC. 


lecastMPROADCASTING © Telecasting August 27,1951 © Page 19 









TN 
fs 





' ‘ 
_ 


FIVE oe f 
IDENTIFICATIONS aciwenon | 
FOR YOU PROGRAM A COMPII!' ius 
Including Three Full-Length EPISODE! ss ; 
Selling Commercials! 
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NORTH CAROLINA 
IS THE SOUTH’S 
No. 1 STATE 

AND ga ae ce 


Than Any Other Southern State. 


N '@) RT ad More North Carolinians Listen 


to WPTF Than to Any 


CAROLINA’S Other Station 


North Carolina 


SALESMAN 
IS 


id Li 


also WPTF-FM 


AFFILIATE for RALEIGH-DURHAM and Eastern North Carolina 
NATIONAL REPRESENTATIVE FREE & PETERS, INc. 
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BEHIND - SCENES resent- 
ment of radio stations over 
network rate cuts broke out 
into the open once more last 
week as NARTB District 4 
delegates called on the associ- 
ation to protect their interests 
against cheapening of the 
medium. 


Taking up where they left 
off at Chicago last spring, NARTB 
members meeting at Roanoke, Va., 
Thursday- Friday engaged in a 
lively debate over what position the 
association should take in the rate- 
cutting crisis. 

The District 4 members got the 
annual series of NARTB meetings 
off to a flying start as they spoke 
plainly and heatedly about the 
blows they have taken as a result 
of network rate adjustments. 

They gave their new president, 
Harold E. Fellows, a rough time 
by putting him on the spot in the 
controversy, but he emerged with 
a burst of applause after answer- 
ing the questions directly and sug- 
gesting the convention should not 
take any action that would hamper 
the work of the independent Affili- 
ates Committee that was formed at 
Chicago. 




























































































Subjects Wide-Range 

For two days the largest of all 
NARTB districts (Va., N. C., S. C., 
District of Columbia and contigu- 
ous counties) heard talks and took 
part in panels covering the gamut 
of broadcast problems. 

Television occupied a formal 
place on the district meeting agen- 
da for the first time in association 
history as Thad Brown, NARTB 
TV director, recited current prob- 
lems facing that industry. This was 
followed by a panel discussion in 
which radio broadcasters asked 
questions that were answered by 
a, (see separate story page 
Broadcast advertising section of 
he meeting was held Friday after- 
oon, headed by William B. Ryan, 
president of Broadcast Advertising 
Bureau (story page 46). 

Mr. Fellows made his district 
meeting bow with a discussion of 
‘ARTB’s plans for expanded serv- 
ice to the membership. He then 
alled for questions, and really got 
hem. 

Walter J, Brown, WORD Spar- 
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RATE CUT RESENTMENT 


tanburg, touched off the 
rockets ay fi President Fel- 
lows if NARTB was doing anything 
“about making networks have more 
appreciation of their affiliates?” 

The new president said he had 
just written to Murray Grabhorn, 
head of the National Assn. of Ra- 
dio & Television Representatives, 
answering an open letter demand- 
ing that NARTB do something 
about the rate-cutting crisis. 

In his reply, Mr. Fellows said, 
he told Mr. Grabhorn the NARTB 
board had decided the association 
had no right to take part in a fight 
between affiliates and networks. 
NARTB has no more right to join 
the fight than to take part in a 
contractual controversy between a 
representative and his client, he 


WASHINGTON, D. C., 
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wrote. The association 
an entire industry, he explained. 

Mr. Brown contended the as- 
sociation should do something, but 
agreed the problem was a delicate 
one. 

Edgar Kobak, consultant and 
NARTB board member, recalled 
formation of the Affiliates Com- 
mittee and said it has a $16,000 
fund. 

“Tl’m giving you the decision of 
the board,” Mr. Fellows said. “The 
board would not let Judge Justin 
Miller, board chairman, preside 
at the meeting that led to forma- 
tion of the affiliates group.” 

That reminded Mr. Brown that 
he was a member of the resolutions 
committee named by District 4 Di- 
rector Harold Essex, WSJS Wins- 


represents 





$7.00 A YEAR—25c A COPY 





TRE 


See 


Flares Anew at Dist. 4 Meeting 





ton-Salem, N. C. He asked if a 
resolution calling for action would 
be out of order. 

Again on the spot, President 
Fellows said he personally felt a 
name-calling resolution might not 
help the Affiliates Committee. 

Asking Mr. Fellows if networks 
are broadcasters, Edward A. Allen, 
WLVA Lynchburg, Va., active 
some years ago in forming a group 
of independents, claimed NARTB 
is “straddling the fence.” 

In a reply to another question 
from Mr. Allen, the president said 
NBC pays $5,000 a year as an as- 
sociate member and NBC-owned- 
and-operated radio and TV sta- 
tions pay around $40,000. 

Since networks as such are not 


(Continued on page 91) 





GROUP AT Virginia Assn. of Broadcasters BMI Clinic 


(I to r): 


Harold E. Fellows, NARTB president; James H. 
Moore, WSLS Roanoke; Charles Mark, Johnny Mercer, 


Fitzpatrick, 


WHAP Hopewell; John Tansey, WRVA Richmond; Horace 
WSLS; 
WTAR Norfolk. (Story on VAB meeting, page 93.) 


Joel Carlson, Campbell Arnoux, 





RADIO UNITY GROW. 


BAB PRESIDENT William 

Ryan disclosed last Thursday ‘en 
BAB “has developed and will soon 
issue a detailed master plan en- 
abling the whole industry simul- 
taneously to achieve the kind of 
teamwork” displayed by radio sta- 
tions of Tulsa and Detroit, re- 
spectively, in their local alliances 
for cooperative promotion of radio 


[BROADCASTING ©@ TELECASTING, 
Aug. 10]. 
World Broadcasting System, 


meanwhile, announced that “in line 
with the growing movement” to 
re-emphasize radio’s vital service, 
it has started work on a special 
package of “sell radio” promo- 
tional material which it will dis- 
tribute to its more than 800 affili- 
ates as WBS’s contribution to the 
industry - wide campaign. The 
package, including discs by name 


Telecasting 







personalities, will stress the theme 
“Listen! Wherever You Go, There’s 
Radio,” which also will be the tag- 
line closing all future WBS li- 
brary programs. 

Mr. Ryan said details of the 
BAB plan, in the development 
stage for two months, are tenta- 
tively set for announcement with- 
in two weeks. 

Ryan Telegram 

Work on the industry-wide blue- 
print was revealed in a telegram 
Mr. Ryan sent the chairman of the 
Detroit and Tulsa groups offering 
congratulations “on the wonderful 
news that the broadcasters in your 
(respective communities) have 
joined together for the promotion 
of radio as an advertising and 
public service medium.” 

Discussing the plan to be issued 
by BAB, Mr. Ryan said commu- 


BAB, World Plans Set 





a 
nity. station cooperation should in- 
volve: (1) frequent meetings of 
station operators and pooling of 
resources, (2) audience promotion 
campaigns, and (3) active public- 
service campaigning. 

The World Broadcasting System 
announcement, detailing plans for 
its “sell radio” package, said WBS 
is “joining wholeheartedly in a 
forceful and aggressive campaign 
to re-emphasize the vital character 
of radio’s services.” 

Backbone of the package is a 
series of announcements designed 
for use during station breaks, etc. 
Those who already have tran- 
scribed such material include Rob- 
ert Q. Lewis, Bud Collyer, Andre 
Baruch, Ken Roberts, Norman 
Brokenshire, Ed Herlihy, and 
Frank Gallop. Each one, after 

(Continued on page 36) 
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MORE PEOPLE are listening to 
the radio between 6 and 9 a.m. 
each day this year than ever list- 
ened before. 

Surprised? You needn’t be, be- 
cause that statement is based on 
a special study made for BROAD- 
CASTING @ TELECASTING by the 
A.C, Nielsen Co. and is well authen- 
ticated by carefully prepared fig- 
ures from the entire United States. 

In all parts of the nation the 
early morning man is_ thriv- 
ing and he is doing even better 
since television entered the picture 
than he did in 1946 when there were 
only 10,000 TV sets in the whole 
country. 

Music, news, the time, weather 
reports and friendly easy chatter 
are his stock in trade. The format 
varies slightly from coast to coast. 

The sponsors eat it up. Hardly 
a morning man, and there’s at 
least one on every station, lacks 
sponsors. Many are sold out and 
the station’s commercial depart- 
ment proudly surveys a waiting 
list of eager advertisers who want 
to “participate” at the compara- 
tively low morning rates. 

The happy state of the morning 
man is even more surprising when 
the student of statistics takes a 
look at evening time. There the 
average audience has dropped from 
39% of sets in use in 1946 to 26.3% 
in 1951. 

Many factors play their part in 
the booming business of the disc 
jockeys. America has the early 





Ralph Story, KNX Los Angeles, and 


mail he collected for 


charity. 
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AVERAGE AUDIENCE RADIO SETS IN USE—MARCH 
MONDAY THROUGH FRIDAY 


1946(7) 1947(7) 1948(7) 1949 1950 1951 
6-7 a.m. 3.7% 4.1% 4.0% 3.9% 3.7% 4.6% 
7-8 a.m. 10.4 12.0 13.0 137 12.2 13.7 
8-9 a.m. 16.7 18.4 19.5 19.6 19.7 19.6 
Average 10.3 11.5 12.2 12.4 12 12.6 
ALL DAYS 

8-9 p.m. 42.9 45.5 44.1 43.6 36.9 28.1 
9-10 p.m 42.7 44.5 43.9 42.0 35.9 28.2 
10-11 p.m. 31.5 35.4 34.6 33.5 27.7 22.6 
Average 39.0 41.8 40.9 39.7 33.4 26.3 
(+) Nielsen radio index sample covered areas, if anything. e. g.: 

63% of total U. S. in '46-’48, by 46-"48 49-51 

population; 100% since then. In both sol Dy ¢ = ¢ 

periods, time zone distribution even- Small-rural 29 36 


ly matched census figures. By city 
size, '46-"48 sample favored metro. 


So current TV area distortion not 


much of a factor. 


ne 


morning music habit and the aver- 
age men or woman turns on the 
radio automatically while shaving 
the overnight stubble or frying the 
breakfast eggs. 

But one of the principal factors 
which cannot be overlooked is the 
morning man himself, whose per- 
sonality sells him and his sponsors’ 
products to a huge and loyal audi- 
ence day after day. 

Let’s look at a few who are typi- 
cal, 


* * » 


TOP O’ THE MORNING 


Top morning man at WEEI Bos- 
ton was the master of ceremonies 
at the station’s inaugural broad- 





John Gambling, WOR New York, is 


deluged with responses to Hudson 
napkin offer. 





cast Sept. 30, 1924—Carl Moore. 

It was just another job to Mr. 
Moore, who is those days was song- 
plugging in Boston’s Tin Pan Alley. 
It was a sudden call to an emer- 
gency spot and he filled it with all 
the aplomb which keeps his pro- 
grams top rated to this day. 

He is completely informal, never 
uses a script, and composes on an 
average of two parodies a day 
which he sings to some popular 
melody. 

On the air at 7 each morning 
except Sunday with his Top o’ the 
Morning show he sings and talks 
to his listeners to his own piano 
accompaniment. From 8:30 to 9:30 
a.m. he returns to the air as m.c. 
of Beantown Varieties which in- 
cludes a vocalist, Gloria Carroll, 
the Azales Trio (westerns) and a 
nine-piece orchestra conducted by 
Frank Bell. Two years ago, under 
the name Coffee Club the program 
was put on the CBS eastern net- 
work. 

The program -provides a rare op- 
portunity for personalized selling. 
Such sponsors as The Borden Co. 
and Wilson Canned Meats have 
used it as a theme around which 
to hold sales meetings. Other spon- 
sors include Colgate’s, Saturday 
Evening Post, Wilson’s Canned 
Meats, The First National Bank, 
General Electric, and the Boston & 
Maine Railroad. 

In 1950 the New. England Life 
Insurance Co. offered a copy of an 
editorial printed in its house organ 
titled “What is a Boy” over the 
program. The single offer brought 
more than 400 requests to WEEI 
and an uncounted flood to the of- 
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AM IN THE A.M) 


BOOMS TO NEW HIGH! 


fices of the firm. The insur 
firm’s comment was: “This Wk 
deluge was the biggest respond 
from the Boston area, although ij 
essay was read over 
stations and was printed int 
daily newspapers. - 


Jim Conway, top morning nm 
on WBBM Chicago, is on thes 
from 7:30 to 9 a.m. Mon.-Fri, jg 
a number of satisfied sponsors, 

On the first half hour witha ly 
music and chatter program } 
Conway extolls the virtues 
Meister Brau beer for Peter Hy! 
Brewery (first quarter hours, Mm 
Wed.-Fri., at cost of $792 whichis 
cludes an hour show on Saturday 
and New York Central (last qu, 
ter hour, Mon.-Wed.-Fri., $5344 

Starting at 8 a.m. Mr. Conw 
emcees Shopping With the Misx 
sponsored by the Milnot Co., Litd 
field, Ill., which makes Milnotj 
milk substitute. The show featux 
interviews with housewives whit 
are tape recorded in grocery sto 
and super markets in the grea 


Chicago area, with merchaniy 
prizes given for questions # 
swered. 


Unusual feature of the Mil 
arrangement is that Mr. Conway! 
account executive for the prot 
at Henri, Hurst and McDonil 
agency. Milnot assumes the enti 
sponsorship of this show and pa 
$891 weekly for the time. Mart 
Hauser, advertising and sales ma 
ager of Milnot, says “Conway 
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John Harvey prepares script for 
San Francisco show. 
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Fran Pettay m.c.’s “‘Music Hall” on 
WJR_ Detroit. 


and sincerity 


easy friendliness 
number one 


make him Milnot’s 
salesman on the air.” 
Since high school in Milwaukee 


' Jim Conway wanted to go into 
‘radio. He specialized in voice 
studies and made an_ intensive 
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study of diction, radio and tone 
control. In 1942 he came to WBBM 
as a staff announcer. His warm, 
friendly personality was quick to 
make a name for him on the sta- 
tion and he acted as m.c. on many 
well-known shows. Soon after he 
entered the Navy and served as a 
flying instructor until his dis- 
charge in 1946. After the war he 
rejoined WBBM and was assigned 
to the Shopping With the Missus 
program which immediately re- 
established him as a favorite. 
* * * 


TOM McCARTHY 


Tom McCarthy talks to his large 
morning audience over WKRC Cin- 
cinnati, 6:15-7:45 a.m., direct from 
his farm home in Clermont Coun- 
ty, Ohio. It is not surprising that 
the conversation on his music and 
chatter program deals principally 
with farm subjects. 

There is a wide range of music 
on the program starting with pop- 
ular and ranging all the way to 
Opera. While the combination may 
be unorthodox there is no doubt 
that the customers like it. They 
also like to hear of the fortunes 
and misfortunes of the McCarthy 
beagle hounds, nine cats, two 
horses, six cows, sixteen hogs and 
a flock of chickens. The condition 
of the McCarthy crops is more 
Widely known in the area than that 
of any other farm. 
Everything on 


the McCarthy 





ality for 27 years. 





Carl Moore: a WEEI Boston person- 


Carl Stutz (r), dise jockey, gets ready 
for his WRVA Richmond show. 


show is informal and friendly. If 
one or more of the four McCarthy 
children wander into the living 
room during the broadcast they 
promptly get into the act and more 
often than not steal the spotlight. 

Judging from the products he 
has sold on his show and the peo- 
ple who have bought them it is 
evident that his popularity is as 
great in the city as on the farm. 
Among his long-time sponsors are 
Verkamp Corp., Bayer Aspirin, 
Ibold Cigar, Thorobred Co. (dog 
feed), L. T. Patterson (automo- 
biles), Barq Bottling, Farm and 
Home Center, Ohio Appliances, 
Phil Steward (RCA appliances), 
Plough Ine. (Mexana). 

The show is currently sold out 
with a waiting list of sponsors. 
Rates for one minute spots are $20 
before 7 a.m. and $30 after with 
frequency discounts. 





Henry Dupre, WWL New Orleans, 
took Optical Week pretty hard. 


MUSIC HALL 

The Music Hall emceed by Fran 
Pettay is an example of the best 
in morning programming at WJR 
Detroit. Broadcast 7:15-8 a.m. and 
8:30-9:15 a.m. Mon.-Fri. and from 
7:15-7:30 a.m. and 8:15-9 a.m. on 
Saturdays, it is a disc show with 
time, weather, and a minimum of 
chatter between music. 

Mr. Pettay has a sincere manner 
and a soft, pleasing delivery. He 
avoids perpetual chatter. He is a 
17-year veteran of radio and has 
handled the Music Hall for the past 
two years. 

The show is loaded with “blue 
chip” participating sponsors in- 
cluding Bristol Myers, Stanback, 
Procter & Gamble, Colgate Palm- 
olive-Peet, Excell Labs, Lever 
Bros., National Biscuit, Kasco Mills, 


Hills Bros., Griffen Mfg. and 
others. The Mennen Co. sponsors 
15-minute segments of the pro- 


es 


Morning shows are sold at comparatively low daytime rates. 
following average one-time rates in ten of the nation’s top markets. 


AFFILIATED STATIONS 

NEW YORK, 4 stations 

SB 1M 5M 15M 30M THe. | 

95.75 114.50 129.75 259.50 389.25 648.75 | 
CHICAGO, 5 stations 

63.10 88.00 123.75 198.00 303.60 506.00 | 
PHILADELPHIA, 5 stations | 

32.80 34.60 47.90 91.80 139.20 229.20 | 
LOS ANGELES, 5 stations 

47.44 55.14 68.17 114.47 171.40 285.67 
DETROIT, 4 stations | 

49.59 51.15 84.00 168.00 252.00 420.00 
BALTIMORE, 4 stations | 

26.38 27.75 40.00 80.00 120.00 200.00 
CLEVELAND, 4 stations 

28.25 31.88 48.00 96.00 144.00 240.00 | 
ST. LOUIS, 4 stations 

33.62 49.12 57.67 99.50 154.25 248.75 
WASHINGTON, 5 stations 

19.12 24.12 30.37 60.75 91.00 151.87 
BOSTON, 3 stations | 

36.33 45.33 69.50 120.33 189.67 241.25 | 





Typical examples are the 


NON-AFFILIATED STATIONS 


NEW YORK, 11 stations 

SB 1M 5M 15M 30M 

20.92 28.41 50.39 103.64 163.41 
CHICAGO, 10 stations 

16.80 18.75 37.22 61.39 100.33 
PHILADELPHIA, 5 stations 

12.80 11.60 19.80 41.00 62.60 
LOS ANGELES, 6 stations 

9.00 10.50 18.30 32.50 51.58 
DETROIT, 2 stations 

21.00 90.00 125.00 
35.51 60.31 


d 32.50 55.00 
BALTIMORE, 4 stations 
7.53 10.58 20.89 
CLEVELAND, 4 stations 
44.50 66.75 
10.00 14.40 21.38 41.50 65.75 
WASHINGTON, 3 stations 
15.00 16.00 25.00 45.00 70.00 
BOSTON, 6 stations 
84.25 


1 Hr. 
276.98 


167.00 
108.00 

84.75 
225.00 
102.20 
111.25 
119.00 
116.67 
141.08 


ST. LOUIS, 4 stations 


9.67 12.17 23.62 
14.71 16.49 28.08 55.42 


(All figures from Spot Rate Finder, 1951 BROADCASTING @ TELECASTING MARKETBOOK.) 





Mac McGuire is in charge of “Start 
the Day Right’ on WIP Philadelphia. 
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Curt Ray is the “Clock Watcher” of 
KMOX St. Louis. 


Tom McCarthy broadcasts from his 
living room for WKRC Cincinnati. 


gram thrice weekly. 

One of the recent successes of 
the program was for Chap-Ans. 
After a total of six announcements 
over a two-week period offering 
free samples the firm received over 
6,000 returns. The cost was $342, 
which amounted to 54%4¢ per reply. 
Lawrence Gumbinner, agency on 
the account, called this “an excel- 
lent return—certainly concrete evi- 
dence of the station’s far-reaching 
listening.” The mail breakdown 
showed that Detroit and its su- 
burbs accounted for 20% of the 
total returns. The state of Michi- 
gan showed 5,000 returns, Ohio 
872 returns, Indiana 69 and Penn- 
sylvania 35. 

WJR enjoys a heavy commercial 
morning schedule from 5:30 a.m, 
right up to CBS-Arthur Godfrey 
time at 10 a.m. 

te i # 


TOP OF THE MORNING 


Ad-libbed commercials are the 
secret of the Ralph Story morning 
success on KNX Los Angeles. 

A perfectionist in programming 
his 5:25-6 a.m. record-news-chatter 
show for KNX and his 8-8:15 a.m. 
show to the Columbia Pacific net- 
work, Mr. Story tailors his com- 
mercials to fit the program and 
the mood of his audience. 

From his first broadcast for the 
station on Valentine’s Day, 1949, 
Mr. Story has thrown away the 
book as far as advertising copy is 
concerned. Every advertiser’s mes- 
sage is presented in conversational 
style to avoid the repetitive “slug- 
ging” of his audience that is a basic 
part of much pitch copy. Mr. 
Story capitalizes on intimate and in- 

(Continued on page 56) 


Jim Conway goes “Shopping with the 
Missus’”” on WBBM Chicago. 
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Jonas Weiland 


1951 





JONAS WEILAND, 38, veteran 
broadcaster, met a tragic death 
Wednesday in a plane crash. 

Operator of WINZ Hollywood, 
Fla., near Miami, Mr. Weiland was 
flying a new amphibian plane he 
had acquired recently. 

He crashed off Miami Beach in 
full view of the 
resort’s seaside 
crowds. 

According to 
best information, 
he had been flying 
to his new trans- 
mitter site, where 
four out of six 
towers for a 50 
kw operation 
ne: were already up. 

Mr. Weiland wyInz got a CP 
for 50 kw day (10 kw N) on 940 ke 
only last month. The station is five 
years old. 


NARTB Shocked 


Members of NARTB Dist. 4 
were shocked Thursday to hear of 


World Shows 


WORLD Broadcasting System, New 
York, has produced a special half- 
hour Labor Day program for its 
affiliates, We Owe Our Glory to 
Their Toil. Program, which fea- 
tures transcribed readings by Wal- 
ter Huston and Robert Montgom- 
ery, describes the historical back- 








ground of the labor movement and 


its contributions. At the same time 


World announced release to its 
affiliates of a 15-minute bonus 
series, Football Time, featuring 


football music, local sports person- 
alities and gridiron history. 


MEN 


CBS TELEVISION 


Drawn for BROADCASTING @ TELECASTING by Sid Hix 
“But what'll I do? I’m on a simulcast.” 
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the accident at their Roanoke, Va. 
meeting. 

Mr. Weiland entered broadcast- 
ing in 1936 when he got a grant for 
WFTC Kinston, N. C.—one of the 
youngest broadcasters then in the 
business. Later he helped estab- 
lish WSSV Petersburg, Va., in 
which he had a 48% interest. In 
addition he had taken part in the 
formation of WMVA Martinville, 
Va. 

War Duty 


Mr. Weiland got his pilot’s li- 
cense in 1940 and served with the 
Civil Air Patrol on anti-submarine 
duty during World War II. 

He leaves his widow, Mrs. Lenore 
Davis Weiland, two daughters and 
a son. 





Inking contract for the Red Wing 
coverage is John Stroh, president 


of the Stroh Brewery Co. Look- 
ing on are (l to r): A. H. Ritter, 
vice president, Zimmer, Keller & 
Calvert Inc., agency handling the 
account; H. W. Calvert, executive 
vice president ZK&C; John Shene- 
field, secretary Stroh Brewery; 

Jack Adam, Red Wing, mgr. > 





TIME SALES 


Networks July Total 
Down 4.5% —PIB 


FOUR radio networks combined gross time sales in July totaled $11,- 


733,804, down 4.5% from the $12,29 


2,779 billed in July of 1950, according 


to figures released for publication today (Monday) by Publishers Infor- 


mation Bureau. 
from the same period last year, 
the figures being $107,232,580 for 
January-July 1951 and $109,231,- 
899 for the like period of 1950. 
MBS is the only radio network 
to show increased time sales in 
July of this year over July of last; 
MBS and CBS both have greater 


For the year to date the 1951 total is down 1.8% 





* 
gross time sales for the first seven 
months of this year than they had 
in the like period of 1950. PIB 
breakdown by networks for the 
month and the year to date, 1951 
and 1950, is shown in the table 
below. 


ee eee 








July January-July 
1951 1950 1951 1950 
ABC $ 2,265,297 $ 2,267,233 $ 19,655,369 $ 21,740,769 
CBS 4,401,797 4,512,915 43,650,557 40,574,812 
MBS 1,347,841 1,057,200 10,207,749 9,550,844 
NBC 3,718,869 4,455,431 33,718,905 37,365,474 
TOTAL $11,733,804 $12,292,779 $107,232,580 $109,231,899 
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TENNIS MATCHES 


Spalding To Sponsor 
A. G. SPALDING & Bros., New 
York, will sponsor the play-by-play 
description of the national tennis 
championships from Forest Hills 
on a special “custom built’ coast- 
to-coast radio hookup. This marks 
the eighth consecutive year that 
Spalding has sponsored the event. 

The play-by-play reporting will 
be handled by Lev Richards and 
Bob Thomas, tennis sportscasters. 
The match will be heard on more 
than 35 stations with WQXR New 
York acting as the key station 
feeding the other outlets. Games 
will be broadcast 3-5 p.m. Sept. 2-3. 

The games will be publicized in 
advance by widespread newspaper 
publicity, courtesy announcements 
by the stations, posters and stream- 
ers in dealers’ stores and tennis 
and golf clubs. 

Commercial announcements will 
promote not only Spalding but 
the services of all interested in 
tennis. The major mention will 
be given the Spalding-made Wright 
& Ditson tennis ball. 
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RED WING GAME 


Sponsored by Stroh Bre 


PLAY-BY-PLAY coverage of 
Detroit Red Wing home ho 
games, will be sponsored fo, ¢ 
third consecutive year by ¥ 
Stroh Brewery Co. The ga 
will be carried over a 16-stajj 
extended radio-TV network, 
WJBK Detroit will serve as 4 
key station for the radio covery 
with Al Nagler handling the bro 


casts. Mr. Nagler will also q, 
15-minute resume of all 


Sane 
the team plays away from home | 

WJW-TV Detroit and Wy 
TV Lansing will carry the t& 
vision end of the games, Startiy) 
at 10 pm. WJIW-TV will gen 
as key station in the video oy, 
age, and its Sportscaster By 


Lynch will handle the play-by-ply q 


description. 


Broadcasts will begin Oct, \f 


when the Wings tangle with 4 
Boston Bruins. Radio - stati 
carrying the broadcasts are: 


WHRV Ann Arbor, WBCK Bi 
Creek, WBBC Flint, WHDF Houghiy 
WJMS Ironwood, WIBM | Jacky 
WHLS Port Huron, WSGW Saging 
WSOO Sault Ste. Marie, WDMJ Mz! 
quette, WMIQ Iron Mountain, Wap 
Alpena, WMBN Petoskey, WTCM Ts 
verse City and WATT Cadillac, 





ZIV SALES 
‘Bright Star’ in 97 Marke 


FIRST week of selling for Fr 
eric W. Ziv Co.’s_ forthcomiy 
Bright Star transcribed rij 
series featuring Irene Dunne w 
Fred MacMurray [Broapcasty 
@ TELECASTING, Aug. 13], result 
in contracts placing the progm 
in 97 markets, Ziv Executive Vig 
President John L. Sinn announe 
last week. 

At the same time the compa 
announced an expansion of its sé 
force with the appointment @ 
Harold W. Falter, former gene 
manager of WVXI Biloxi, Mis 
and Marion A. Stoneking, fom 
sales manager of KELO Si 
Falls, Iowa. Mr. Falter will ha 
headquarters at Memphis; 
Stoneking, at Sioux Falls. 

In the initial week’s selling 
Bright Star, to be released i 
broadcast starting Sept. 24, mul 
market sponsors included: 

Hudepohl Brewing Co., Cincinu 
which signed for the series 
markets in Ohio, Indiana, Kentut 
and West Virginia. Hudepohl age 
is Stockton, West & Burkhardt Ai 
Cincinnati. Southwestern Public 
ice Co., Amarillo, bought the se 
for 16 cities in Texas, New Me 
and Oklahoma. 


Gill Leaves Jones 


FOLLOWING the preceding we 
shakeup at Duane Jones Co. } 
York, when five executives ¥ 
discharged [BROADCASTING ® 78 
CASTING, Aug. 20], Don Gill, 
president, resigned from the agé 
last week. He did not reveal 
future plans. 


Telecast 
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he brog 
Iso #{¥ THE number of radio sta- 
ll gam tions operating at a loss in 
— 1950 was well below 1949, de- 
‘an spite television’s impact, and 
start this favorable trend is con- 
vill emf tinuing in 1951, NARTB Dis- 
_ ry trict 4 delegates were told Fri- 
y-by-lg day morning at the opening 
'f district meeting (see main story 
Oct, oe page 93). 
with tole Richard P. Doherty, NARTB 


employe-employer relations direc- 
tor, presented his annual analysis 
of station operating costs and in- 
come at the meeting. Afterward 


Station 
are: 


CK Batty 
- Houghty 


‘ Jackai he conducted a series of informal 
a panels on budgetary control and 
ain, WAN wage stabilization, featured by 
WTCM Tr! 


case histories. Tabulations for the 
operating cost analysis were com- 
piled by Dr. Kenneth H. Baker, 
NARTB research director. 
The financial health of 


jillac, 


both 
























Marketi? radio and television improved in 
for Fr 1950, according to Mr. Doherty. 
orthconixe Taking up the status of broad- 
bed rai casting, he said 1950 radio station 
Dunne a revenues “rose markedly” during 
oapcast the 12-month period. In 1949, he 
3], resi said, 38% of stations operated in 
e progr the red whereas in 1950 slightly 
cutive fewer than 25% of stations lost 
announce Money. 

“There is no reason to believe 
e compel that 1951 will not be just as good 
of its sim 2° 1950,” he declared. 
intment Costs continued “very high’ in 
ner genie 1950, Mr. Doherty said. As to 
‘loxi, Misge Tevenues, he said income per sta- 
ing, ford tion had increased last year in all 
ELO Siape of the five major areas of the 
2y will hagy DAtion, 
7 "P Local, Regional Outlets 
5 sll Fare Best of All 
eleased ‘§§ Local and regional stations, and 
t. 24, mul stations in small and medium-size 
led: cities, enjoyed the best revenue 
, Cincinnigg tecords last year, he explained. On 
series in! the other hand, average per-station 
1a, Kentucg§ revenues in 1950 for large stations 
lepohl age and stations located in large cities 
rkhardt were a little under 1949, pre- 
| Public“ sumably because of TV’s impact in 
ht the SM such cases, 
New Mex! 

In the case of TV _ stations, 
- tevenues continued their sharp 

upward trend for video outlets as 
es 4 whole. However, the majority of 

TV stations operated at a loss in 
-eding we 1950 though this loss was noticably 
res Co. gmteduced in comparison with 1949. 
cutives “QM Discussing radio operating costs, 
TING ¢ THM. Doherty said these costs will 
jon Gill, @Reontinue to be high—just about as 
m the ag@@™tigh as a year ago. The main 
ot reveal @ilactor in high costs is labor and 





Personnel, he said, though most 
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33% lost money 


other operating costs per unit con- 
tinue to rise. 

“Over the last ten years total 
broadeast revenues for the indus- 
try as a whole slightly more than 


tripled,” Mr. Doherty said. “The 
industry’s total labor bill rose 
nearly fivefold, however. In the 


period just before World War II 
(1939-40) average total labor costs 
of the industry equaled 30% of 
total revenue. 


Radio’s Labor Increase 
Typical of All Industries 


“By 1950 labor costs had risen 
to slightly over 50% of revenue. 
Radio is not unique in facing 
steadily rising wage scales and 
heavier labor costs. Virtually all 
segments of American industry are 
on an inflationary escalator as far 
as wage payments are concerned.” 


No person can quarrel that aver- 
age weekly salaries in radio have 


67% made profit 


More Stations in Black 


DESPITE RISING COSTS 


cle ce eee eee SSS SSSSSSHHEHSHHHESHESESSHHSSHESSEEEEEEE 


risen in proportion to the trend 
in general wage levels and cost of 
living, according to Mr. Doherty. 
He noted that in the past decade 
the value of the dollar has declined 
and this has affected all industry. 


Solution for Radio 
Is More Difficult 


Radio stations face a difficult 
problem in meeting higher costs 
when revenues are not rising just 
as rapidly, he declared, because 
the solution can’t be found in 
mechanization as in other indus- 
tries. 

Only solution for broadcasters, 
he explained, was to obtain in- 
creased output per-employe per- 
dollar spent. He offered five meth- 
ods of meeting the problem of 
rising costs: 

(1) More efficient operations. 

(2) Better arrangement of work 

among the staff. 





RADIO WAS HEALTHIER in 1950 than in 1949, with 75% of 
all stations reporting a profit, as compared with only 67% 


the year before. 


BUT COSTS ARE RISING TOO. Labor costs equalled less than 
a third of total revenue in the period just before World War II. 


They were equal to half the total revenue in 1950. 


THE BEST PROFIT-INSURANCE is to increase output per- 


employe per-dollar spent. 


Here’s a report of the why’s and 


how’s by Richard P. Doherty, employe-employer relations di- 


rector of NARTB. 


SS 


Telecasting 





25% lost money 












(3) 
(4) 


More competent personnel. 
Elimination of wasteful 
featherbedding and unsound 
work restrictions. 

(5) Better staff morale. 


With few exceptions no radio 
station can be operated profitably 
for less than $45,000 per year, 
Mr. Doherty said, calling that 
figure the “irreducible minimum.” 
In those cases with revenue 
under $50,000, he found, 80% are 
losing money. Only in the $50,000- 
$75,000 category is there a reason- 
able opportunity for a fair profit, 
his analysis disclosed. 

“The answer?” Mr. 
asked rhetorically. 

“Have a small, well-integrated 
and competent staff.” Here he 
called on a number of broadcasters 
to explain how they arranged the 
work load. 


Doherty 


Cost Ratios Vary 
According to Region 


West Coast stations can expect 
higher cost ratios, he predicted, 
noting that costs are highest in 
that part of the nation. Next high- 
est regions are North Central and 
Northeastern states. Costs reach 
their lowest in the South Atlantic 
and Southwest, he said, with the 
latter at the bottom of the list. 

The majority of TV _ stations 
should make a profit in 1951, Mr. 
Doherty predicted, despite the 
fact that 25%-30% are still in 
the red. 

At the same time he said the 
vast majority of radio stations 
are in the black. The survey in- 
dicates this trend will continue. 
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BLAIR REALIGN 


JOHN BLAIR, founder, president 
and principal stockholder of John 
Blair & Co., national radio repre- 
sentative,- will become chairman 
of the board Sept. 1 in the first 
major change of executive struc- 
ture since the company’s organiza- 
tion 18 years ago. 

Richard D. Buckley, vice presi- 
dent and manager of the New York 
office, will become president, and 
Robert E. Eastman, account execu- 
tive in the New York office since 
1943, will become a vice president 
and New York sales manager. 

“The changes which we have 
made in our executive lineup rep- 
resent a continuation of a plan of 
expansion which we set up three 
years ago,’ Mr. Blair explained. 

“At that time, after considerable 
study, and contrary to much in- 
dustry opinion then, we became 
convinced of the true competitive 
nature of radio and television. We 
therefore set up Blair-TV_ Inc., 
headed by William Weldon as pres- 
ident, as an entirely separate busi- 
ness to handle television alone. 
Blair-TV was the television indus- 
try’s first exclusive national rep- 
resentative. F 

Objects of Blair-TV 

“The formation of Blair-TV 
achieved several important ends,” 
Mr. Blair said. “First, it dis- 
charged our obligation to the tele- 
vision stations by providing them 
with their own exclusive staff of 
trained specialists. In the second 
place, it allowed John Blair & Co. 
to continue to provide the same or 
improved service to its radio sta- 
tions without dilution of interest 
or effort. Moreover, the devotion 
of [the] company exclusively to 
AM spot radio was a demonstra- 
tion of our continuing faith in that 
medium.” 

The results, Mr. Blair reported, 
were continued growth for the ra- 


HOOPEREPORTS 


Separate Company Formed 


ORGANIZATION of Hoopereports 
Inc. as a separate company to pub- 
lish, distribute and handle the 
“Hooper Brand Ratings” and 
“Media-Meter Reports,” was an- 
nounced last week by C. E. Hooper 
Inc. Parent company will continue 
to collect and publish broadcast 
audience information of the type 
contained in the the TV home and 
radio Hooperatings. 

Warren T. Mayers, formerly ad- 
vertising manager of Look maga- 
zine, has been made vice president 
and director of Hoopereports Inc. 
and will serve as eastern repre- 
sentative of the Brand Ratings and 
Media-Meter Reports. New firm 
has established headquarters at 
55 W. 55th St., New York. 

David Lasley, formerly with 
NBC’s Central Div., will join C. 
E. Hooper Inc., Sept. 1 to serve 
as an account executive in Chicago. 
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Mr. Blair 


* 


dio company in personnel, services, 
advertisers and_ stations, and 
volume. 

“While the spot radio industry 
has been growing,” Mr. Blair 
added, “it has become more com- 
plex and the sales job has become 
more difficult. Coupled with this 
increasing complexity is that fact 
that in recent years we have spent 


REORGANIZATION into Radio 
and Television Divisions continued 
at CBS last week as executives 
announced 14 new appointments. 
They were: 

Charles L. Glett received a dual 
title Thursday when he was named 
vice president in charge of net- 
work services, Hollywood, for the 
Radio Division and, separately, vice 
president in charge of network 
services, Hollywood, for the CBS 
Television Division. 

In New York, Carl J. Burkland, 
general sales manager for CBS 
Radio Sales since 1948, was named 
director of station administration 
for CBS Radio Division. Wendell 
B. Campbell, western sales man- 
ager for CBS Radio network sales 
with headquarters in Chicago since 
1950, was moved to New York to 
serve as general sales manager of 
CBS Radio Sales starting today 
(Monday). 

All sales activities of CBS Radio 
Network and local sales (Central 
Division) will be supervised by 
E. H. Shomo, assistant general 
manager of CBS-owned WBBM 
Chicago and KMOX St. Louis. His 
assistant sales managers will be 
R. K. (Dutch) Huston for network 
sales and C. Gilman Johnston, as- 


x 


Mr. Glett Mr. Burkland 


Mr. Buckley 


oh 


Continues Expansion Plan 


Mr. Eastman 


* 


increasing amounts of time with 
our stations in a joint effort to 
work out ways and means of pre- 
serving them for the future as 
important advertising vehicles in 
their area. As president, Mr. Buck- 
ley will of course contribute im- 
portantly to this work.” 

Mr. Buckley joined Blair in 1938 


sistant manager in charge of 
WBBM sales. These changes are 
also effective today. 

Carl Ward, assistant general 
manager of WCCO Minneapolis-St. 
Paul, moves into the office of the 
general manager of WCBS New 
York to succeed G. Richard Swift. 
Until now general manager of both 
WCBS and WCBS-TV, Mr. Swift 
will retain his managership of the 
television outlet. 


Shaw 


The eastern sales manager for 
CBS Radio Sales since July 1950, 
William Shaw, has been named 
general managei of KNX Los 
Angeles and of the Columbia Pa- 
cific Radio Network, effective to- 
day. Other changes in CBS West 
Coast organization included the 
concurrent promotion of Edwin 
Buckalew as_ assistant general 
manager in charge of sales of KNX 
and the Columbia Pacific Network. 
Irving Fein was named director 
of publicity and exploitation, Holly- 
wood, for the CBS Radio Division. 
Robert Meyer was named director 
of press information for the CBS 
Television Division, Hollywood, 
while Lloyd Brownfield continues as 
director of press information for 


Appointed 


* 


Mr. Shomo Mr. Campbell 


BROADCASTING 


after several years with Will 

Rambeau Co. Early in 1946 he 

named a vice president and becap 
New York office manager later thy 
year. 

The new vice president, Mr. Bay, 
man, joined the company in 194 
as an account executive, after , 
number of years’ prior experiey 
with NBC and ABC spot sales, 


History 
Blair & 
1933 as 


of Firm 
John Co. 
early in 
Spight. The original partne, 
were Mr. Blair, Lindsey Spigh, 
now vice president and San Pra 
cisco manager of Blair-TV, 

Humboldt Grieg, now president a 
general manager of WHUM Rey 
ing, Pa. The company was Teor. 
ganized under 
1934. The first four stations repre 
sented were KNX Los 
KDYL Salt Lake City, Woy 
Omaha, and WBNS Columb, 
Ohio. Although the KNX accouy 
was automatically lost when (jy 
bought the station, since CBS hy 
its own representation organiz. 
tion, the three others are sj 
among those on the Blair list, 


was forme 


the CBS 
wood, 
John G. 


Radio Division, Holk 


Grant joined the ley 


department of the CBS Radio Dif 


vision in New York, 
nounced Wednesday. 
Also from New York came wor 


it was a 


that four staff members have bef 


named to the sales promotion ay 
advertising department of the CB 
Radio Division, which remain 
under the direction of Geo 
Bristol; Robert Elliott, former) 
assistant promotion director ¢ 
Fortune magazine, is director ¢ 
network copy. Frank Nesbitt 


recently associated with ABC-TIf 


joins network sales presentation 
division as a writer, and Willia 
Brower, WGVA Geneva, N. Y,, 4 
writer for the program and traé 
promotion division. Doris Jobe 


ston moves from the CBS legal ff 


partment to become 
Mr. Bristol. 

Mr. Glett is a former vice pre 
dent in charge of television for tl 
Don Lee Network and in reel 
months has served as administt 
tive assistant for KTSL, CBS-owns 
television station in Hollywood. 
his new position he will supervi 
general business and _ operation 

(Continued 


secretary | 


on page 74) 


Mr. Ward Mr. Shaw 
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PROSPECT that Congress might 
press for tighter penalty provi- 
ions covering broadcast stations 
and other parties within the juris- 
jiction of Sec. 606 of the Commu- 
nications Act appeared likely last 
week in connection with national 
defense legislation. 

The possibility was held out dur- 
ing hearings on the Defense Dept.’s 
controversial electromagnetic radi- 
ations bill before the House Inter- 
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TV, alfstate & Foreign Commerce Com- 
ident afmittee Thursday. No action was 


1M Rewfttaken by the group as the House 
vas repfebegan a three-week recess. 
t titlea[f The committee received testi- 


NS repygemony from FCC Comr. E. M. Web- 
Ange ister; Ralph Hardy, NARTB gov- 
1, Woypeemment relations director; and 
Maj. Gen. Francis Ankenbrandt, 
USAF. Session was called on a 
proposed amendment to the Com- 
munications Act which is designed 
to bring certain radiation devices 
(capable of serving as navigational 
aids) under Sec. 606 together with 
broadcast stations. It would also 
impose sanctions for wilful viola- 
tions. Devices capable of radiating 
in excess of five miles are included. 


The amendment, offered during 
the hearing by Rep. Lindley Beck- 
worth (R-Tex.), would provide for 
separate penalties for “wilful fail- 
ure’ to comply with terms pre- 
s scribed under Presidential author- 

ity and for more severe sanctions 

in cases involving “wilful intent to 
injure the United States.” 

The House proposal thus would 
distinguish between the degree of 
violations under a new subsection 
(h) to See. 606 of the Communica- 
tions Act. The Senate Interstate & 
Foreign Commerce Committee, 
which held hearings on the legis- 
lation earlier this year, had set 
aside a $1,000 ceiling on fines and 
one year’s imprisonment in the case 
of individuals, and a fine not to 

exceed $5,000 for corporations, or 
both [BROADCASTING ® TELECAST- 
ING, July 16]. 

Fines Set 

Under the House committee’s 
tentative plan, persons who com- 
mit violations “with intent to in- 
jure the United States or with 
intent to secure an advantage to 
any foreign nation,’’ would be sub- 
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CBS-ownege ect to fines not to exceed $20,000 
lywood. jand imprisonment not over 20 


years, or both. 


This has originally been recom- 
mended, to a more stringent degree, 
by the Air Force, but the Senate 
Commerce Committee, under Sen. 
Edwin C. Johnson (D-Col.) had 
rejected the suggestion. The Senate 
adopted the committee report with- 
out objection [BROADCASTING ® 
TELECASTING, July 30, 23). 
lt was not known when the 
House committee would report the 
bill. The House is in three-week 
recess which probably delays a 
formal report to the lower chamber 
unless the committee can obtain 
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TATION PENALTIES 


special permission to file it. In any 
event, House action on the bill (S 
537) appeared unlikely this month. 

Speaking for the FCC, Comr. 
Webster reiterated views on the 
bill which the Commission had of- 
fered in substantially the same 
form before the Senate committee. 
In testifying, he supported com- 
ments by Chairman Wayne Coy, 
inserted as part of the record of 
the hearings. 

Chairman Coy had noted that 
Sec. 606 does not require “anybody 
to do anything or refrain from do- 
ing anything” but merely author- 
ized the President to take action. 
In fact, he said, “it is possible that 
violations made pursuant to exer- 
cise of Presidential authority under 
Sec. 606 of the Communications Act 
would be held not to be in viola- 
tion of Sec. 501,” which sets forth 
general penalty provisions appli- 
cable to the whole Act. No provi- 
sion of Sec. 606, in itself, contains 
any criminal sanction which ap- 
plies to that section as a whole, he 
noted. 

Thus, Chairman Coy explained, 
FCC is prepared to support a sep- 
arate subsection (h), under the 
new bill, establishing certain crim- 
inal sanctions for knowing viola- 
tions issued pursuant to exercise 
of Presidential authority under 
Sec. 606. 

Comr. Webster, asked about il- 
legal radio transmissions, cited the 
existence of more stations today 
and the difficulty stemming from 
the necessity of policing high fre- 


Mulled by Congress 


quency bands. 

Mr. Hardy testified that “indus- 
try is very greatly concerned with 
the possible exercise of power” 
under the neutrality provision of 
the present act. He said he recog- 
nizes, however, that broadcasting, 
“by virtue of any of its great 
powers, would be subject to special 
scrutiny.” 

Questions Effectiveness 

The NARTB government rela- 
tions director also posed the “grave 
question as to the effectiveness of 
the control methods which have 
been devised, at least in their pres- 


ent state of evolution. We have 
not been advised of any secret 


plans the military may have, but 
we have been exposed to many of 
the plans that have been promul- 
gated for discussion.” 

Mr. Hardy also questioned the 
possibility of illegal radio trans- 
missions. “There is not anything, 
so far as we have been able to 
determine, that would preclude en- 
emy agents operating in this coun- 
try from carrying portable trans- 
mitting equipment .. . and setting 
(it) up immediately preceding a 
bombing attack on this country 
for use as a navigational aid.” 
This, he added, “disturbs the 
broadcasters.” 

Mr. Hardy suggested an ade- 
quate monitoring policy over 
specious transmitters, pointing out 
that blacking out signals from 
broadcast transmitters alone would 
not guarantee against successful 





SILVER plaque showing the gratitude 
of Birmingham is presented to Henry 
P. Johnston (r), managing director of 
WSGN Birmingham, by Cooper Green, 


mayor of the Alabama city. The 
plaque was presented to the station 
on its 25th birthday. The inscription 
reads “To Radio Station WSGN on its 
25th Anniversary of outstanding serv- 
ice to the people of Birmingham and 
Alabama, Cooper Green, Mayor.” 





enemy “homing.” (Also see FCC 
monitoring story.) 

NARTB has no objections to 
penalty provisions currently con- 
tained in the Senate version, though 
he declined to comment for the 
present on the new House commit- 
tee proposal. 

Gen. Ankenbrandt traced the 
history of the bill, which the De- 
fense Dept. had proposed late 
last year in the form of separate 
law. He said the language was 
purposefully broad because of con- 
stant development of new weapons. 

The general and Rep. Charles 

(Continued on page 72) 





GAMBLING STUDY Senate May Open Hearings 


EXTENSIVE hearings may be forthcoming on the anti-gambling in- 
formation legislation now pending before the Senate Interstate & For- 
eign Commerce Committee, it was indicated last week. 

The Justice Dept. is expected to present its attitude on anti-gambling 


regulations, which will be more 
in line with those desired by the 
Senate Crime Investigating Com- 
mittee. 

It was that committee which 
sent a series of bills on gambling 
information control to the Senate 
commerce committee, all of which 
involve *CC but only one (S 1624) 
which specifically bears on broad- 
cast operations [BROADCASTING ® 
TELECASTING, June 18, 11, 4]. 

If the Justice Dept. supports the 
crime committee’s proposals—and 
it is expected to—then a repetition 
of detailed hearings such as those 
held last year on similar legisla- 
tion can be expected. 

FCC’s position, outlined last 
year, has been restated again in 
an Aug. 14 letter from Chairman 
Wayne Coy to the commerce com- 
mittee’s chairman, Sen. Ed C. 
Johnson (D-Col.). 

Chairman Coy urged the Con- 
gress to enact a flat ban on the 
interstate transmission of informa- 
tion that can be used in gambling 
operations. And FCC, he said, 
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* 
wants Congress to spell out crim- 
inal penalties for violators. 

Last year, FCC defined gambling 
information as “bets or wagers, 
or betting odds or prices paid on 
any sporting event or contest.” 
That is precisely the position it 
holds now, Chairman Coy’s letter 
revealed. 

Chairman Coy noted that the 
crime committee “stopped short” 
of proposing a complete ban on 
interstate transmission of gamb- 
ling information (including prices 
paid and odds on future events) in 
order to avoid any claim that it 
was infringing on the freedom of 
the press and of radio. 

But, FCC warned, it has been 
found that quick broadcasting of 
racing results and betting prices, 
as well as odds, is of great value to 
bookies and would become more so 
if regular wire services were re- 
stricted in their dissemination of 
such information. 


Another bill (S 1563)—designed 


to put out of business the Con- 
tinental Press Service, national 
horse racing news wire—would spe- 
cifically exempt broadcasters from 
licensing requirements which would 
be administered by FCC. 

Of this, the FCC Chairman 
warned the legislation could be con- 
strued to take away authority from 
the Commission in its efforts to 
stop broadcasts of direct gambling 
information by any licensed station. 

Coy’s View 

Chairman Coy said: 

As the committee is aware, the 
Commission has been confronted with 
cases where broadcasting stations 
have been transmitting information 
which enabled gamblers to carry on 
bookmaking activities, and the Com- 
mission feels strongly that any im- 
plication that the Commission does 
not have the power to prevent radio 
stations from operating in such a 
manner should be avoided. 

Of the proposed licensing pro- 
vision of the bill, Chairman Coy 
asserted, as he has before Con- 
gressional committees in the past, 
that its administration would be 
unwieldy and burdensome on the 
Commission’s already taxed per- 
sonnel. 
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HENNOCK HEARING OFF 


SENATE Judiciary Committee was scheduled at BROADCASTING ® TELE- 


CASTING’S deadline to hear the judgeship nomination of FCC Comr. Frieda 
B. Hennock as soon as the committee agenda permits, possibly this week. 


The hearing by the full committee had been scheduled for last Satur- 


day [BROADCASTING ® TELECASTING, 
Aug. 20] but was postponed be- 
cause a survey of committee mem- 
bers indicated a quorum could not 
be mustered. 

The announcement was made by 
Judiciary Chairman Pat McCar- 
ran (D-Nev.) late last week. He 
added that a new date would be set 
“shortly.” 

Despite this new delay, the Sen- 
ate has in effect ordered a speedup 
on confirmation proceedings after 
a prolonged, three-month waiting 
period on President Truman’s ap- 
pointment of Miss Hennock to the 
bench in New York’s’ southern 
district. 

While storm signals have been 
posted, chiefly by law critics in 
New York, the Capitol Hill barom- 
eter climbed last week toward fair 
weather ahead. 

The livelier pace also brought 
closer the eventual appointment of 


HIGGINS NAMED 


KMBC V.P.-Managing Dir. 





GEORGE C. HIGGINS, vice presi- 
dent in charge of sales for KMBC 
City, 


is to become vice 
president and 
managing direc- 
tor of the station 
on Oct. 1. An- 
nouncement was 
made by Presi- 

dent Arthur B. 

Church last 

Thursday follow- 

ing disclosure 

Aug. 20 that Karl 

Koerper was re- 

signing his KMBC 
post to accept a vice presidency at 
the Kansas City Power & Light Co. 

Mr. Higgins joined KMBC earlier 
this year after resigning as gen- 
eral manager of WISH Indianap- 
olis. As operations head, he will 
continue to actively supervise sales. 

Mr. Church expressed surprise 
that Mr. Koerper was leaving the 
organization, saying: 

Of course, I am very sorry to lose 
him but I wish him only the best in 
the highly important position he will 
occupy. He will be available to us in 
an advisory capacity as long as is nec- 
essary. Fortunately, -we have in George 
Higgins an experienced man, fully 
qualified to assume the post of opera- 
tions head on Oct. 1 after Koerper 
leaves. He will continue to manage 
KMBC-KFRM sales activity in addition 
to his new administrative responsibility. 

It was also announced last week 
that Arthur B. Church Jr., son of 
the president and founder of 
KMBC, on Aug. 16 had _ joined 
KMBC and its sister station KFRM 
in a sales capacity. The younger 
Mr. Church, a 1950 graduate, of 
Amherst, until recently had been 
acquiring radio background and ex- 
perience at CBS and WBBM Chi- 
cago. 


Kansas 





Mr. Higgins 
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a successor on the FCC bench. 
Washington circles still offer the 
name of Robert T. _ Bartley, 
nephew of House Speaker Sam 
Rayburn (D-Tex.) to whom he is 
administrative assistant, as the 
favorite candidate being consid- 
ered by the White House [BRoAD- 
CASTING ® TELECASTING, June 18]. 

Mr. Bartley is a former broad- 
caster and trade association exec- 


utive, starting in radio in 1934. 
He is 42 years old. 
Indication that the committee 


wants to get going on the nomina- 
tion was evidenced by the decision 
to hold the hearing with the full 
Judiciary group in attendance 
rather than the three-man subcom- 
mittee as previously planned. 

This procedure eliminates the 
necessity for a subcommittee re- 
port and its recommendation to the 
full committee and possibly the 
rehashing of testimony delivered. 

It also was pointed out that the 
full committee hearing will tend to 
Miss Hennock’s favor as a _ pro- 
longed wrangle would surely dissi- 
pate chances for quick Senate con- 
firmation. 

Opposition to her appointment, 











New Date Soon 





Mr. Bartley, leading contender to 
succeed Miss Hennock on the FCC, 


works behind his House desk as 
on the other side of the Capitol, 
hearings are being set on Madame 
Commissioner’s bid for a New York 
judgeship. 
announced in June by the White 
House, has come from law groups 
centered mainly in New York. 
First to come out against the 
appointment was the Assn. of the 






















































Bar of the City of New Yo 
which registered opposition th 
day after the nomination was, 
nounced in Washington. 

That group, subsequently hag, 
up by other lawyer association; 
the Empire State and algo ; 
American Bar Assn., alleged yj 
Hennock to be “totally ungy 
fied.” The reason for the by 
opposition was never made pyj 
In addition, the New York Coy, 
Lawyers Assn. and the New y 
State Bar Assn. have protestej' 

However, support also has } 
registered, chiefly from woma 
units. A legal group favoring} 
nomination is the New Yq 
Women’s Bar Assn. 

FCBA Approves 

As early as the week her py 
ination was announced, Miss fa! 
nock received congratulations fp 
FCC, itself, and significantly, 4 
Federal Communications Bar Ay 
adopted a resolution saying it wh 
the opinion of FCBA that ing 
“judicial functioning” of the Cp 
mission, Miss Hennock “has de 
onstrated her legal ability anj 
fair and judicial attitude” in m 
ters coming before FCC’s consi 
eration. 

Miss Hennock would succe 
upon confirmation, Judge Alf 
C. Coxe, retired. Her salary wu 
be the same as Commissioner 
$15,000 per year. However, th 
judge appointment is for |i 


tenure. Miss Hennock’s term of 
Commissioner expires June 
1955. 





UNION PACTS 


WSB Regional Boards 
To Weigh Appeals 


CERTAIN appeals for wage adjustments negotiated by talent and tech- 
nical broadcasting unions with individual radio-TV stations are coming 
under the watchful eye of regional Wage Stabilization Board offices 
under a new decentralized policy announced last week. 


Primarily, these petitions in- 
volve pacts reached by local broad- 
casters with AFRA, IBEW, 
NABET and other unions and pro- 
viding for more than the basic 
10% increases allowed by the 
board over the January 1950 base 
period. 

Under a policy announced last 
Wednesday by WSB, 14 regional 
boards comprising industry and 
labor members are being set up 
to process appeals and generally 
facilitate the operation of the wage 
program. Petitions involving net- 
work contracts will remain under 
national WSB jurisdiction, it was 
indicated. 


Other Appeals 

A number of cases involving 
individual stations have been filed 
with WSB and will be referred to 
regional branches for processing. 
WSB authorities said last week 
that the agency previously had re- 
jected other appeals but were un- 
able to identify the broadcasters 
or unions involved. One of those 
reportedly turned down concerned 
WHK Cleveland, but details were 
unavailable. 

One petition was known to be 
slated for rerouting, however, to 
the regional level—that of IBEW 


* 


and WBKB (TV) Chicago. Both 
parties are awaiting approval of 
terms stipulated in a new contract 
agreed upon but not yet signed. 
Also hanging in the balance are 
pacts negotiated by NABET with 
KGO-AM-TV San Francisco. The 
radio agreement covers four 
writer-producers, calling for a 
basic weekly salary of $120 com- 
pared to the former $85-$95 scale 
—or a better than 10% increase. 
The TV agreement deals with pro- 
duction assistants and scenic ar- 
tists, who stand to realize monthly 
salary boosts from 25% to 50%. 
The general wage level currently 
being sought by NABET invited 
speculation that other appeals 
would be filed with regional WSB 
offices, perhaps in cases involving 
KNBC Hollywood and KSMO (FM) 
San Mateo, Calif., among others. 


WSB regional directors (to be 
designated chairmen) will be dele- 
gated authority to process and act 
upon wage adjustment applica- 
tions, petitions involving base pe- 
riod abnormalities, and productiv- 
ity increases. The national board 
will continue to handle appeals on 
companies “located in more than 
one board region” (networks with 


BROADCASTING ® 


more than one station included; 
negotiations) and disputed cases 

The 14 regions comprise Bost 
New York, Philadelphia, Richmon 
Atlanta, Cleveland, Detroit, (i 
cago, Minneapolis, Kansas (it 
Dallas, Denver, San Francisco a 
Seattle. Four representatives Wi 
be drawn each from the industy 
public and labor fields to makey 
the regional offices. 

In the IBEW-WBKB case a 
contract, which would be in efee 
until Aug. 31, 1952, provides for! 
3% year wage escalator with! 
starting salary of $80 for eg 
neers, an increase from $72.50. 1 
maximum remains $137.50. (i 
tract also provides for five supé 
visory jobs, paying a flat $16 
weekly, which have been filled 
three IBEW and two WBKB ti 
who will join the union. 

Management has agreed to 
three-week vacation yearly 4 
premium pay for holidays, 
contract terms retroactive to \ 
1. Only element still to be decit 
is the pending jurisdictional @ 
pute with the International Ass 
of Theatrical Stage Employ 
(IATSE), Chicago Local 666, whi 
claims authority over camerall 
IBEW, which has most of ! 
cameramen in the country, hope 
settle the matter with IATSE 
out going to the National L# 
Relations Board, and union 4 
cussions are going on now at! 
international level. The IA 
contract covering WBKB cae 
men expires Sept. 28. 
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No 5. FIVE POINT SYSTEM OF PROGRAMMING EVALUATION— 


Cducalional Pooghease 


in iowa, WHO is THE PREFERRED 
EDUCATIONAL PROGRAM STATION 





STATIONS BROADCASTING 
“BEST EDUCATIONAL PROGRAMS” 


WOMEN MEN 

STATION LISTENERS LISTENERS 
WHO 417% 50.5% 
* 13.1 9.3 
- 6.1 4.9 
si 5.4 2.9 


(Source: 1947 lowa Radio Audience Survey) 


Wiil© 


+ for lowa PLUS # 
Des Moines . . . 50,000 Watts 


Col. B. J. Palmer, President 
P. A. Loyet, Resident Manager 








FREE & PETERS, INC. 


National Representatives 





One of the twentieth century’s most dramatic developments is 
the sudden emergence of the modern farmer and the modern 
farm family. Freed from impassable roads and stifling isolation, 
the average Iowa farm household is now more progressive and 
more prosperous than the average American household. 


Radio has played an enormous part in this transformation. It 
has helped teach and “sell” our people new ideas of every sort 
— economic, cultural, social. In 1950, Iowa listeners were asked 
to appraise the jobs being done by radio and by schools. The 
following chart (from the 1950 Iowa Radio Audience Survey) 
tells the story: 


ADULT APPRAISAL OF SCHOOLS AND RADIO 


(An lowa Radio Audience Survey Study) 
Figures cre weighted percentages of all questioned in radio-equipped homes* 


In this area they are doing: 
An..oncolient (OB .c5.50-< sdipees 050 
RRR Piao ns op bso Ge. cates 
Only.a TAT BORE s os... cth>-cdans 
A: GO Ds A Saeahass s Sage ccpees 
Le ee eee ee ee 


to women and to men in urban, village and farm homes 

Year in, year out, Station WHO devotes a very sizable part of 
all its programming to Educational Programs. In 1946, WHO 
conceived and pioneered the Plowing Matches and Soil Con- 
servation Days which have swept the nation ever since, and 
have taught millions of farmers “how to do” the kind of 
terracing, draining, plowing, etc. that improves farm lands, 
produces record crops. 





In 1941 WHO inaugurated the annual Master Swine Producer 
Project which has helped ever since to make Iowa the nation’s 
top hog-producing state (20% of the U.S. total). 

In 1946, °47, °48 and 49, WHO won National Safety Council 
Awards for promoting Farm Safety. In recent years we have won 
two Distinguished Service Awards from, the National Board of 
Fire Underwriters for our spectacular promotion of Fire Safety. 
In 1940, we inaugurated the Annual National Radio Corn Fes- 
tival, which has unquestionably contributed to the nation’s 
vastly-increased corn production. All these and many other 
Public Education projects are sponsored ... by WHO alone! 


This is Point Five in the Five Point System of Programming 
Evaluation, which helps explain WHO's outstanding position 
as a public facility and as an advertising medium, in Iowa Plus. 
We suggest your consideration of this and the other four points 
as vital factors in time-buying. 























































last Friday. 

The broadcasters were holding 
their semi-annual meeting at the 
Greenbrier in White Sulphur 
Springs, W. Va. Aug. 23-24. 

Col. Quirk recently returned from 
the post of special assistant to the 
United Nations Supreme Command- 
er in the Far East, Gen. Matthew 
Ridgway, and has joined the 
Philadelphia Inquirer as general 
promotion manager. Before tak- 
ing the UN post, he was program 
director for WFIL Philadelphia. 

He declared that American 
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Support Urged At 
W. Va. Meet 


RADIO FREE AS! 


AMERICAN broadcasters were called upon to support the Asian coun- 
terpart of Radio Free Europe by Col. James T. Quirk, just returned 
from Korea, who addressed the West Virginia Assn. of Broadcasters 


broadcasters, 
in communications 
* own country, should be con- 
scious of the tremendous need for 
establishing a basis for communi- 
cation with people of the East.” He 
stressed that “we are under great 
delusions if we believe that people 
in the Far East have faith or con- 
fidence in our motives. . 


Association President 
Smith Jr., president of the Person- 
(WJLS Beckley, 


LOOK AT 
SAVANNAH! 


LOOK AT 
THE No. 1 
STATION ! 





Take a Good Look at 

the BMB Study No. 2. 

See that WTOC gives 

the Advertiser More 

total weekly Audience 

in Savannah and 

more unduplicated 
Audience in the Savannah 
Area than any other 


MEMBER: GEORGIA TRIO 
CBS RADIO NETWORK 


For Full BMB Story See Any Katz Man 


No. 1 in HOOPER SURVEY 
No. 1 in BMB (50 MILE RADIUS) 








SAVANNAH, .GEORGIA 


No. 1 in NUMBER OF NATIONAL ACCOUNTS 





WKNA Charleston and WKWK 
Wheeling), opened the meeting. 

Mr. Smith pointed out that the 
West Virginia station association 
is the only one in the country to 
have pledged a definite sum of 
money—$30,700—for support of the 
Crusade for Freedom, sponsor of 
Radio Free Europe. 

The WVAB also heard talks by 
BAB President William B. Ryan 
on “How to be a Better Radio 
Salesman” and Fred A. Palmer, 
management and operations con- 
sultant of Columbus, Ohio, on “You 
Are a Salesman.” 

On Thursday the broadcasters 
reiterated their support of Radio 
Free Europe and endorsed BMI’s 
“Young Composer’s Contest” and 
“Children’s Book Reviews.” 

They also expressed opposition 
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to West Virginia  legislaty 
House Act 226 which forbids pi 
stations or newspapers to agg 
advertising from non-approve, 
surance companies. The bry 
casters maintain the burda, 
proof should rest on the ay 
tisers, not the media handling 4, 
sales messages. It was dei 
to turn the whole matter oye, 
NARTB. 

Friday’s program opened , 
BMI’s “Program and Sales (iy 
led by Chairman Lin Patty J 
BMI. Speakers for BMI ingly 
Glenn Dolberg, BMI; Harry 
Tigue, WINN Louisville, Ky.; pi 
ert J. Burton, BMI; Sam (yp 
WRVA Richmond, Va., and }, 
Baylor, WJMO Cleveland, Obi: 

Speaking for the West Ving: 
broadcasters were John T, Gd 
WCHF Charleston; Frank E, Sy 
fer, WEIR Weirton; J. Roe 
Kerns, WMMN Fairmont, and} 
liam R. Barrett, WJLS Beckley, 

Col. Quirk’s address to the f; 
day luncheon session was follop 
by BMI President Carl Haver; 
address closing the “Program » 
Sales Clinic.” 


KBR STATIONS 
Yankee, MBS Ties Sever 


FOUR stations licensed to { 
Granite State Broadcasting Co. h 
have severed affiliations with 
and the Yankee Network, it y 
learned last week. 

The stations are WKBR kg 
chester, WTSV Claremont, Wi 
Hanover-Lebanon, all in Verma 
and WTSA Brattleboro, Vt. Ser 
ance of affiliations became effets 
July 29. 

William F. Rust Jr., general m 
ager of the KBR Stations, as t 
are known, explained that re 
network rate reductions, the 
position of free commercial lw 
and the widespread sale of 
ticipating network announcené 
within Yankee Network shows! 
combined to make further af 
tion impossible and uneconomi 

“IT am afraid,’ commented } 
Rust, “that in this case theg 
work is killing the goose that) 
the golden eggs. By tailoring 
local programs to suit our own lt 
markets we can best serve oure 
munities and can_ continue 
growth in our non-television ! 
kets regardless of how badly 
competition may induce the mé 
wide networks to undermine ¥ 
rate structure.” ; 

Owners of the Granite * 
Broadcasting Co. Inc. are Jistet 
FCC as William J. Barkley, 
dent and director; Mr. Rust, ¥ 
urer and director; H. Scott Kill 
vice president and director 
Ralph Gottlieb, WKBR comme 
manager. 

WCDL Carbondale, Pa. 2’ 
night ago announced it was 
ing up its MBS affiliation bet 
of network rate cuts [Broa 
ING @ TELECASTING, Aug. 2! 
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Polling the experts on 
Cleveland?’s bes: buy 


Stewart Stuart, Acct. Exec., adds: 
“When I want to wake up a market, give me a 
station’s grass-roots impact. Sure, WTAM is Cleve- 
land’s lowest cost-per-1000 station for announce- 
ments. But it’s the community identification that 
gets me—the only NBC station in the entire area, 
and the first 50,000 watt station in Northern Ohio. 
It’s old-fashioned good radio without fooling.” 


Horace Norris, Nat'l. Adv. Mgr., says: 


“As I see it, the basic plot is concentration on our 
key markets. That means radio, America’s No. 1 
mass medium, and in Northeastern Ohio, that 
means WTAM-—the only station to deliver sizeable 
audience in all four markets of Cleveland, Akron, 
Canton and Youngstown. And at the cost of a sin- 
gle schedule. To get 4 for 1, better buy WTAM.” 


























































Morton Horton, listener, concludes: 

“Tm thinking of the WTAM shows I live by. Up 
in the morning to Jay Miltner. Off to work on time 
thanks to Tom Haley. Then the little lady tunes in 
Woman's Club of the Air. And after an evening of 
the big NBC shows, I’m sold on the 11 PM News, 
and wind up happy with Tom Manning’s Sportcast. 
It’s Cleveland’s finest listening, and I come from 
Cleveland, so I ought to know.” 


WNBC—New York 
WMAQ—Chicago 
WTAM—Cleveland 
WRC—Washington 
KOA—Denver 
KNBC—San Francisco 
WGY—Schenectady— 
Albany—Troy 


represented by 









BROADCASTING ® Telecasting 


Monroe Monroe, Timebuyer, insists: 
“I want to send up skyrockets on audience size. 
With the largest daily BMB audience in Cleveland 
and over twice the audience of any other station 
in the entire Northern Ohio area, WTAM has the 
highest Hoopers in more periods of the noon to 
midnight peak listening time than any other area 
station. Yes, WTAM rates better than any other 
station.” 





All the experts agree... Whatever your angle, the conclusion 
just can’t be denied—WTAM is Cleveland’s best radio buy. And 
just so, all seven major-market stations represented by NBC Spot 
Sales are the best buys in their areas. And that’s only one 

reason why first calls just naturally are put in to NBC Spot. 
Serving only seven key radio stations, your NBC Spot Salesman 
has the time to devote to your account . . . the knowledge, 
organization and research services to show what Spot can deliver 
for you in the nation’s key markets . . . 


via RADIO, America’s No. 1 mass medium. 


INEW YORK CHICAGO CLEVELAND SAN FRANCISCO HOLLYWOOD 
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No other station reaches as many Okla- 
C homa homes, day and night, as WKY. 


*BMB Study No. 2, Spring, 1949 


“All 3 & i 2 4 Oo Daytime Families 
92 r 120 Nighttime Families 


A D a « ra t Year in and year out, WKY holds top 
spot among Oklahoma City stations. 
WKY Sta.B Sta.C Sta.D Sta.E Sta.F Sta.G Look how WKY stands 


ing (Mon.-Fri) 35.2 20.6 22.3 49 58 44 3.6 among all NBC Stations 
gon (Mon.-Fri) 51.0 15.1 7.8 54 62 7.0 5.4 


ing (Sun.-Sat.) 44.9 266 15.8 7.9 


; ; MORNING 2nd 
Hooper Audience Index, March-April 1951 AFTERNOON Ist 
*Sign off at local sunset EVENING Ist 


ARKET IN OKLAHOMA 


April-May Hooper Index, 1951 


o | The 62 Oklahoma Counties in WKY’s Daytime BMB Area Contain: 
% 


of the state’s Population 72% of the state’s Automotive Sales 
1% of the state’s Total Retail Sales 87% of the state’s Gross Farm Income 
1% of the state’s Food Store Sales *Source: 1951 Sales Management Estimates 
1% of the state’s Drug Store Sales 


And Remember 


WKY:TV 


is Oklahoma's 


TELEVISION 
Tr Vale). | 
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Ylow... 


SCRANTON 


Join America’s 
No. 1 Radio Network 


WSCR 


SCRANTON, PA. 


Operating On A Full-Time 
Schedule, Day and Night, 
Since August 5th 


NOW BECOMES 
AN AFFILIATE 
STATION OF N.B.C. 


Network Programs of the 

NBC Chain begin in 

Seranton on Sept. 30th 
s 





Brings the tremen- 
dous Scranton Mar- 
ket, covering 350.- 
000 listeners, for the 
first time on Amer- 


& ica’s No. 1 Radio 
Network. ... 
= 

Contact us immediately, 


or THE WALKER COM- 
PANY, our National Rep- 
resentatives for the choice 
Fall commitments ... . 


For REAL COVERAGE of 
the Scranton Market— 
Schedule 


WSCR 


The N.B.C. Affiliate Station 
in Scranton, Pa., beginning 
September 30th 





1,000 Watts Daytime 
500 Watts Nighttime 


DAVID M. BALTIMORE 
President & General Manager 


Studios: 116 Adams Ave., Scranton, Pa. 
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MOCK invasion of Raleigh-Durham, N. C., area by “‘aggressor”’ force during 
U. S. Army maneuvers in the Tar Heel State included an “attempt” by the 


aggressors to take over facilities of WPTF Raleigh, 50 kw outlet. 


As part of 


Operation ‘Southern Pine,”’ invading troop’s Marshall Arturo Aguinaldo (r), 
leader of the forces, tries to bargain with Richard H. Mason (I), vice pres- 


ident and general manager. 


Ready to take the microphone is “‘Loreli Latina,”’ 
the aggressor’s “’Axis Sally.” 





Radio Unity Grows 
(Continued from page 23) 


identifying himself, emphasizes: 
“Listen! Wherever You Go, There’s 
Radio.” 

The same slogan is being carried 
on WBS correspondence and ma- 
terial distributed to stations, agen- 
cies, etc., in addition to being used 
as closing line on future World 
programs. 

Discussing the Detroit and Tulsa 
campaigns, BAB Chief Ryan said 
they ‘“‘are providing a_ splendid 
example to the rest of the indus- 
try” but that “our plan, when it is 
ready, will make it possible, we 
hope, to start overnight a full- 
scale movement in this direction.” 

He said he recently wired the 
presidents of all state broadcasters 
associations for recommendations 
for top-flight promotion men _ to 


work as a special committee on this 
and other projects. 


The three “general lines” he ad- 
vocated for cooperative promotion 
were described by Mr. Ryan as 
follows: 

“First of all, the individual sta- 
tion operators in a market or com- 
munity must meet together, not 
just once, but often. They should 
meet with one another at least 
once a month to discuss their over- 
all commercial sales problems and 
the strategy for meeting and solv- 
ing these problems locally. 

“They should, and this is still 
part of step one, combine their 
efforts wherever it is at all pos- 
sible, pooling their resources for 
local surveys and other research 
that is of a non-competitive nature, 
ete. Since they all are drawing 
their local revenue from the same 
advertisers, the broadcasters should 





TULSA AM 


Vast Plurality of Radio 
Homes Cited by Unity 


TULSA’s concerted and unified AM radio campaign is getting off to 


a facts-and-figures pace. 


The city’s six stations are conducting an all-out local cooperative 
drive to emphasize radio, as are some eight outlets in Detroit, indicating 


a trend in joint promotion efforts 
[BROADCASTING @ TELECASTING, 
Aug. 20]. 

The Tulsa group, called the As- 
sociated Tulsa Broadcasters, has 
just released a promotion piece 
prepared independently by a local 
research firm that purports an 
overwhelming number of radio 
homes in the market area. 


The study was conducted by Les- 
lie Brooks & Assoc., Tulsa research 
consultants. It claims 212,940 ra- 
dio homes in a specified Tulsa area, 
as compared to 31,072 “television 
homes and businesses as of July, 
1951.” 

Explaining its survey, conducted 
for participating association mem- 
bers KAKC KFMJ KOME KRMG 
KTUL and KVOO, the Brooks firm 
asserted it was taken “in Tulsa and 
in 40 towns in the Tulsa TV area.” 

To back up the accuracy of the 
figures, the Tulsa broadcasters 
bung this challenge; ‘$1,000 re- 
ward! Associated Tulsa Broad- 
casters have posted $1,000 with the 





* 
First National Bank and Trust Co. 
of Tulsa to be given to the first 
person proving the Brooks survey 
is not within 5% of accuracy, as 
of date made.” 

It was further stated that the 
survey embraced a 3,416 interview 
sample, “statiscally valid within 
2%. Market saturation according 
to the survey, is 21.0% TV homes 
and businesses compared to 98.8% 
radio homes in the city of Tulsa. 
In the so-called Tulsa TV area, ex- 
clusive of the city, Brooks found 
11.3% TV homes and businesses, 
98.3% radio. 

Further figures released: Fami- 
lies with both TV and radio sets, 
average listening viewing per day, 
4.28 radio, 4.45 television; those 
with radio sets only, average per 
day is 5.3 hours. 

Copy of the survey, according to 
the brochure, can be obtained by 
writing any one of the Tulsa sta- 
tions or from their national repre- 
sentatives. 
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by all means try to agree on 
the fundamental values of y 
radio actually are and jOintly 
to it that advertisers em 
aware of these values. | 

“Step two should consist of » 
rying out audience promotion , 
increase tune-in. There should) 
always a central theme ang 
course, as in step one, the 
should be shared equitably, 

“Step three—and this grow; 
importance all the time—is for thi 
whole group in a community 4 
plan a full year’s activity in pyjj 
service programming. I am m@ 
vinced that radio broadcasters ; 
a community can easily do a bette 
public service job than any otf 
media group if they will just mb 
the effort and try conscientioy, 
to be really helpful and usefy; 
the many worthwhile projects the 
deserve their fullest support” 

He said “the important thiy} 
in public service programming 4 
to develop a sound and solid phy 
for handling such shows—“to me 
with and make these plans yi 
the top people locally who are » 
sponsible for their community 
participation; to follow through 
the plan in every detail. 

“Recognition will follow immed 
ately and automatically,” he 
tinued. “The broadcasters ned 
never worry that their genems 
efforts will go unnoticed.” 

Mr. Ryan’s congratulatory wirs 
to the Tulsa and Detroit bros 
casters went to William B. Wy 
gentral manager of KVOO Tuy 
and chairman of the group of 
stations which formed Associatd 
Tulsa Broadcasters to promote n 
dio as the most economical a 
effective advertising medium; a 
to Hal Neal of WX YZ Detroit, wh 
heads the group of seven Detni 
stations who allied themselves fe 
a similar purpose. 

The BAB executive said the gu 
of the Detroit and Tulsa grow 
“fs a basic objective of BAB’ 

“I have featured this objectir 
in all of my talks and BABW 
continue to plead this cause wi 
the broadcasters of every city al 
town in the U. S. are workiy 
jointly for their own welfare at 
the general welfare of radio,” » 
said. 


Tale of The Graph 


AS PART of Tulsa’s All 
radio promotion campaigt, 
KTUL Tulsa has prepared 3 
chart showing a drop in TY 
sets manufactured last 
spring. Station’s chart points 
up a corresponding rise il 
radio set production for the 
same period. Figures, accord: 
ing to station, are taken from 
Radio - Television Mfrs. 
Assn.’s computations. While 
chart goes from January 195! 
to June 1951, station empha 
sizes that in July 1951 1 
industry turned out “only 
106,055 sets—a brand new 
low. During the same period, 
radio manufacturers ture 
out 734,281 sets.” 
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Hooper Radio Audience Index 


Total Rated Time Periods 
JUNE-JULY 1951 
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AD VALUE 


Radio Backs AFA Promotion 


ADVERTISING men will turn to 
radio for major help in their sixth 
annual campaign to inform the 
public of the value of advertising, 
it was indicated last week when 
Advertising Federation of America 
launched its 1951-52 drive. 

The federation will send recorded 
commercials to an estimated 1,000 
stations throughout the country, 
stressing variations of the cam- 
pain theme: “Advertising Gives 
You More for Your Money.” Eight 
messages, three one-minute, one 25- 
second, two 15-second, and two 10- 
second transcriptions, will be re- 
corded on a single vinylite record. 

Radio was put to further use 
when closed circuits of NBC and 
ABC were used to introduce the 
campaign to radio officials and local 
advertising clubs. Ben R. Donald- 
son, director of advertising and 
sales promotion for the Ford Motor 


Co., spoke Wednesday over NBC 
facilities, and Albert L. Morse, 
vice president of Goodall Fabrics, 
spoke Thursday on ABC circuit. 
The AFA campaign, expected to 
achieve its peak this spring, will 
reach an estimated 75 million peo- 
ple through radio, newspapers, 
magazines, outdoor, and transpor- 
tation advertising. No television 
facilities will be employed. 


S.E. FM NETWORK 


Discussed at Birmingham Meet 
FORMATION of a five-state FM 
network was discussed recently at 
a FM broadcasters’ meeting in the 
studios of WSGN Birmingham. 

They pointed out that due to the 
increasing number of FM set own- 
ers, separate programs based on 
the interest of large rural groups 
may be necessary. 

The FM broadcasters from Ala- 
bama, Georgia, Tennessee, South 
Carolina and North Carolina ap- 
pointed Henry P. Johnston, manag- 


ing director of WSGN-AM-FM, 
chairman of a committee to study 
prospects for a FM network. 

Those attending were: 

John Evins, Hart-Greer Inc., Birming- 
ham; D. H. Grigsby and Ted Leitzell, 
Zenith, Chicago; Bomar B. Lourance, 
Bomar Lourance & Assoc., Charlotte, 
N. C.; L. S. Hart, Hart-Greer; Mr. 
Johnston, WSGN-FM; E. F. Lindgren, 
Zenith, Altanta, Ga.; Louis R. Draughon 
and E. S. Tanner, WSIX Nashville; 
Norman A. Thomas, WDOD Chat- 
tanooga; John S. Hart, WBIR Knox- 
ville; Earl W. Winger, WDOD; H. J. 
Cristadoro, Radio Speciality Corp., New 
Orleans; Robert D. Williams, WSGN- 
FM; Harold Keown and Jack Lang- 
horne, WHBS-FM Huntsville; Pat Cour- 
ington, WAVU-FM Albertville, Ala.; 
James Hudson and Malcolm Street, 
WHMA-FM Anniston; L. A. Womeldorf 
and E. G. Wulker, Graybar, Birming- 
ham; Lem Coley, WRFS-FM Alexander 
City, Ala.; Dige Bishop, WCTA-FM 
Andalusia, Ala.; Ben Akerman, WGST- 
FM Atlanta; Louis Blizzard, WHOS-FM 
Decatur, Ala.; Seagle Bender and Ed- 
ward D. Kamme Sr., Sou. Furn. Sales, 
Chattanooga; D. H. Long, WABB-FM 
Mobile; F. R. Shibley, Nelson Radio & 
Supply, Mobile; Jim Woodruff Jr., Joe 
Gamble and George Gingell, WRBL- 
FM Columbus; Thad Holt, WAFM Bir- 
mingham; James Connolly and George 
Johnston Jr., WJLN Birmingham; 
Lionel Baxter, WAFM Birmingham. 





FOOTBALL SHOW” 


RADIO’S No. 1 FOOTBALL SHOW!! 


“LET RED 





ALL-TIME 
ALL-AMERICAN! 


@ePREDICTIONS 
@ HEADLINE NEWS 
@ FEATURE STORIES 
@ BIG NAME GUESTS 


A fast moving 15-minute show, once a week for 13 weeks, during 
the football season. Begins week of September 16, and runs through 
week of Dec. 9. Show is recorded weekly following week-end 
games, and expressed for Thursday or Friday broadcasting. 


GRANGE CARRY THE BALL FOR YOU!’ 


For Prices and Information 


WRITE...WIRE... PHONE! 
GREEN ASSOCIATES 


PHONE—Whitehall 4-0818 


520 NORTH MICHIGAN BOULEVARD * 
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CHICAGO 11, ILLINOIS 


BROADCASTING ® 


STATION SALES 


KALI, KAFP, WIBS Affeg,, 


SALES of two California »: 
stations and one in Puerto p 
were revealed last week. Stati 
are KALI Pasadena and Ka 
Petaluma, in California, and Wy 
Santurce, P. R. All must have Py 
approval for transfer. 

KALI was sold by John H, Py 
to Consolidated Broadcasting () 
for $40,000. New owners ingly 
Henry Fritzen, Los Angeles adys 
tising agency owner; Jack Reg» 
chief engineer, and Charles Hugh 
account executive, both with KY, 
Pasadena. KALI operates with 
kw daytime-only on 1430 ke ani 
affiliate with LBS. Sale was new 
sary under FCC’s duopoly nj: 
because Mr. Poole got a grant; 
March for KBIG Avalon. KBI¢ 
due to begin broadcasting early ; 
March with 10 kw daytime-only of 
740 ke and will cover the |x 
Angeles area. 4 

Year-old KAFP (250 w on 14 
ke) was sold for $30,000 to radi. 
men V. A. L. Linder and Willix 
A. Exline. Mr. Linder is py 
continuity supervisor and a py 
duction director of KEX Portlap 
Ore., and will be president aj 
general manager of KAFP. }; 
Exline is now news editor of KSIY 
Salem, Ore. Associated with the 
is M. E. Linder, now with the U,; 
Dept. of Labor, who will be sals 
manager. Sale was handled throug 
Blackburn-Hamilton Co. 

Following closely after t 
$375,000 sale of WIAC San Ju 
to WKAQ in the same ti 
[BROADCASTING ©  TELECASTI 
Aug. 13], WIBS Santurce has be 
sold for $174,200 to Thomas Mun: 
manager of WIAC, and Rama 
Pares, former assistant manage 
of WKAQ._ Sellers are Ado 
Veve and associates. WIBS op: 
ates with 10 kw on 740 ke, dire 
tional. Mr. Munitz will be manage 
of WIBS and hopes to change w 
letters to WIAC after preset 
WIAC call is changed to WKA\ 










































WOULD DENY BID} 
For D.C. Suburb AM Outhh 


DENIAL of a new AM station iif 
Washington suburb, Bradbuyh 
Heights, Md., was proposed in} 
initial decision issued Thursday \f 
FCC Hearing Examiner Hugh !f 
Hutchison. Chesapeake Broadcaff 
ing Co. had applied for 1540: 

there with 1 kw daytime only. 

Examiner’s initial decision may 
tained that the standards of gv" 
engineering practice would not® 
satisfied since they “expressly p% 
vide that in case a Class II, Il 
or IV station is located in a mem 
politan area the interference-! 
contour shall include 90% of 
population of said metropoliiif 
area.” 

The proposed assignment 
Bradbury Heights would rev® 
primary service to only 45% of 
Washington, D. C., metropulit 
area in which Bradbury Height 
located, the decision said. 
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1. It takes all kinds of tools to keep America 
running and all kinds of tools to keep Americans 
employed. In many jobs the cost of these tools is 
relatively little. So almost any man can provide 
them for himself. In others, the cost is great. So 
in order for a man to put his talents to work, he 
needs help in the form of capital from others. 


- 


el a 9 SF nee 
ty fer 
ye oll 

lll 


2. This is one of the main reasons why we need 
all sizes of businesses in America— big, medium 
and small. The average oil well drilling rig, for 
example, costs about $200,000. For the 20 men 
who make up its 4 crews, this represents a tool 
investment of $10,000 per man. 
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3. High-cost tools are typical of the oil busi- 
ness. So is the large amount of capital required 
for raw-material supplies, transportation sys- 
tems, etc. Our average investment at Union Oil, 
for example, is $67,000 (in refineries, ships, tools, 
rigs, oil lands, ete.) for each one of our 7974 
employees. 


Sources for tool costs: “Selecting and Operating a 
Business of Your Own,”’ by G. E. Larson in Survey 
of Current Business; Painters, Decorators & Paper- 
hangers of America District Council, A. F. of L.; 
Carpenter's District Council of Los Angeles County, 
A. F. of L.; Union Oil Company of California. 


, Manufacturers of Reyal Triton, the amazing purple motor oil. 
BROADCASTING © Telecasting 















a 
New job 4 
HERE’S THE COST OF 


TOOLS FOR 5 TYPICAL 


U. 8. OCCUPATIONS 





4, That's why you find many big companies 5. This pooling process resulted in a corpora- 
in the oil industry. A rough carpenter can set tion known as Union Oil Company, owned by 
himself up in business without outside help. But 36,012 individual stockholders. (The largest one 
the only way we could have financed the $67,000 of our stockholders owns less than 134% of the 
worth of tools, equipment and raw-material sup- total stock of the company.) By some standards 
plies that are required for each of our employees Union Oil Company is big. By others it is small.* 
was by pooling the money of a lot of people. But big or small, its size is a direct result of the 


economic functions it has to perform. 


*The U.S. government, for example, is so much 
bigger than Union Oil Company that it takes in and 
puts out almost as much“money every day as Union 
does in an entire year. 


UNION OIFL COMPANY 


OF CALIFORNIA 


INCORPORATED IN CALEFORNIA, OCTOBER 17, 1890 
This series, sponsored by the people of Union Oil Company, is dedicated toa 
discussion of how and why American business functions. We hope you'll feel 
free to send in any suggestions or criticisms you have to offer. Write: The 
President, Union Oil Company, Union Oil Building, Los Angeles 17, California. 
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MONITORING FUNDS FCC, Defense Budgets Cut 


FCC’s request for additional mon- 
ies to expand radio monitoring 
activities embracing certain phases 
of its emergency broadcast plan 
and detection of illegal radio trans- 
missions was wiped out by an 
economy-minded House bloc last 
week and earmarked for stormy de- 
bate in the Senate. 

In a drastic move, the lower 
chamber voted down a $1 million 
sum approved by the House Ap- 
propriations Committee for moni- 
toring activities in a supplemental 
funds bill (HR 5215). President 
Truman originally had requested 
$1,340,000 for this purpose [BROAD- 
CASTING ®@ TELECASTING, May 31]. 
The bill was passed last Monday 
and sent to the Senate. 

At the same time, 
equally showed little 


the House 
concern in 


slashing federal civil defense funds, 
preserving intact an almost 90% 
reduction approved by the House 
committee. Monies for attack 
warning and communications sys- 
tems were voted, however, by the 
House. 

Prime mover behind maneuvers 
to eviscerate the Commission’s 
monitoring expenditures was Rep. 
John Phillips (R-Calif.), who de- 
clared that FCC had been given 
sufficient regular funds “to absorb 
more urgent expenses of the war 
like this one.””’ Congress had given 
the Commission $6,116,500 for fiscal 
1952, considerably less ($733,350) 
than the amount asked by the Chief 
Executive [BROADCASTING ®@ TELE- 
CASTING, Aug. 20, 6]. Rep. Phillips 
proposed the amendment’ which 
wiped out FCC funds. 
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In reaching the South Bend-Mishawaka trading area nothing equals 
WSBT. This station is a great buy on any schedule, delivering a 
half-billion dollar market all by itself. BEYOND THIS, WSBT is 
the outstanding station throughout its primary area, adding another 
billion dollars to the WSBT market. Check it for yourself — from 
Sales Management figures and Hooperratings. (Every CBS show 
on WSBT enjoys a higher Hooper than the network average.) For 
a tremendous bonus buy, buy WSBT. 


PAUL H. RAYMER COMPANY « NATIONAL REPRESENTATIVE 
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The proposal drew sharp com- 
ment from Rep. Albert Thomas 
(D-Texas), who protested that the 
funds were vitally needed for na- 
tional defense work. He told House 
colleagues that the FCC had de- 
tected transmission of unauthor- 
ized shortwave radio signals piped 
from within the District of Colum- 
bia to Iron Curtain countries. He 
urged caution in fund-cutting, not- 
ing that the House committee al- 
ready -had pared expenses 25% to 
30%. FCC declined comment on 
the revelation. Both Reps. Thomas 
and Phillips are members of the 
House Appropriations Committee 
whose subcommittee held hearings 
under Rep. Thomas last June. 

Rep. Eugene Cox (D-Ga.), vit- 
riolic critic of FCC, added fuel to 
the fire with another outburst di- 


\ 


KALAMAZOO 


CHIGAN 


FOR A BILLION DOLLAR BONUS 


BROADCASTING °® 


rected at Commission personng 
with particular emphasis on allega 
leftist influences within the aga! 
cy’s legal department. Once agai 
he chided FCC Chairman Wayy 
Coy, noting his former associati, 
with the Washington Post as ding, 
tor of radio activities [BRoApcag, 
ING @ TELECASTING, May 14]. Ta 
ing another tack he stated: 

.. - Not an additional dime shou 
be appropriated to the [FC It hy 
been able to get ...fora number ¢ 
years money far in excess ¢ 
what the Commission might legit. 
mately use. It is overstaffed. It yy 
operated as a coverup for Communisy 
during the last war. It is at thi 
time staffed with extreme leftists, } 
their legal department alone, the 
have 97 people, 67 of whom are gy. 
yers. ... They could get along wig 
a half a dozen. There ig 
justification for making this appro. 
priation. 

In making its report, the Hons 
Appropriations Committee note 
that the extra funds would be use 
for new monitoring stations, jp. 
cluding necessary personnel; ad¢. 
tional investigative staff and mobil 
monitoring equipment;  detectig 
and control of electromagnetic m. 
diations for air defense (see sepy. 
rate story); and for urgently. 
needed” components necessary 
efficient operation for  directio. 
finding equipment. 

Gives Details 

Details of these projects, includ. 
ing FCC’s broadcast alert plan 
were revealed in hearing’ release 
by the House Committee Aug. Ii 
Appearing for the Commissin 
were Comr. George E. Sterling: 
Frank Kratokvil, acting chief, Fie 
Engineering & Monitoring Diy; 
Ralph Renton, Office of the Chie 
Engineer, and others. Col. Gome 
Lewis, U. S. Air Force, repr 
sented the Defense Dept. 

Comr. Sterling said the Commis 
sion planned to establish four ner 
secondary monitoring stations (tw 
in Alaska, one in Puerto Rico, om 
in Arizona), which would requir 
funds of $94,660 to cover an ave 
age employment of 16.4 persons 
and another $176,000 for rental ani 
equipment. 

Another $448,515 was sought fa 
some 110 employes to man existing 
monitor stations, including thos 
earmarked for operation unde 
FCC’s radiation control plan. Abo 
99 employes would be assigned t 
the 18 existent and five prop0st 
stations, and the remainder to nt 
control stations at Laurel, Md., ati 
Livermore, Calif. 

In submitting budget estimate 
Comr. Sterling cited support fron 
Maj. Gen. Francis Ankenbrant. 
USAF, in connection with the A! 
Force-FCC broadcast alert plat 
The General had observed: 


Along with this plan is the pr 


lem of necessary monitoring of o& 


broadcasting stations to insure thi 
strict adherence to the plan is mal 
tained and that clandestine as well ry 
intentional broadcasts are determile 
identified, and located in the miniml 
of time in order to take the necess# 


(Continued on page 54) 
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Representative “‘smallpower” types in the RCA line: 2E26, 4E27/8001, 4-125A/4D21, 
4-250A/5D22, 802, 807, 810, 813, 814, 828, 829B, and 5588. 


-o widest line in broadcasting | 


As familiar to broadcast engineers 
as their station call letters, the small 
power tubes in RCA’s line pictured 
here meet virtually every driver re- 
quirement in modern broadcast 
ttansmitters. There’s a tube for prac- 
tically every power and frequency 
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application. There’s a tube for every 
type of broadcast service—AM, FM, 
and television. 

Specify RCA when you order 
power tubes. Your local RCA Tube 
Distributor is “headquarters” for 
RCA power tubes of all types. Sim- 


plify your ordering problems... get 
delivery in minimum time. Deal with 
one reliable source. For fast service, 
call him. For technical data, consult 
your distributor. Or write RCA, 
Commercial Engineering, Dept. 
37HP, Harrison, New Jersey. 


RADIO CORPORATION of AMERICA 


ELECTRON TUBES 


Telecasting 


HARRISON, HN. J. 


August 27, 1951 


Page 41 




















Page 42 © August 27, 1951 


where all your customers 


have just had a ratse! 


What better sales market could a man want? New wealth, a rising 
standard of living, plus higher wages equal new business. And that’s the 


happy situation in British Columbia. 


B. C., Canada’s anchor province on the Pacific Coast, modestly claims to 
be Canada’s fastest-growing market. It salts its sales pitch with accredited 
figures to prove it. Like most revealing figures, they’re worth a second 


look. 


Since 1941, B.C.’s population has increased faster than any province in 
Canada (40% in ten years). A statistician, plotting the population growth 
of B.C. just six years ago, guesstimated the population would reach one 
million by 1975. But by 1950 B.C. was already. well over a million— 


and still growing. 


With 8.25% of Canada’s population, B.C. accounts for 11% of the 
Dominion’s retail sales. B.C. has the highest wage index. Other items: 
In ten years, its retail suics increased over 231%; new construction up 
over 300%; 


forestry production jumped 225%. Had enough? 


The B.C. market—likely the wealthiest per capita in Canada — is of 
course a competitive one. Those who know B.C. best say sales soar 
when radio is your medium. The coastal province is strategically covered 
by radio stations, so that a// the lucrative marketing areas are covered. 


Radio is the salesman’s elixir, because B.C. listens to radio. 


If you're planning to sell in Canada—or want to go on selling—British 
Columbia is one of your best bets. And you'll find radio your best sales 


voice 


“In Canada, you sell ’em when you tell ’em!” 


A message from the 103 member stations of the 
Canadian Association of Broadcasters 


whose voices ave invited into over 3 million homes every day. 


CANADIAN ASSOCIATION OF BROADCASTERS 


108 Sparks St., 
Ottawa. 


37 Bloor St. West, 
Toronto. 


PACIFIC MILLS, producer of textiles, was honored Aug. 7 over WLAW 
Lawrence, Mass., by representatives of local organizations which during the 
past four years have been provided with free time on the Mills’ weekly pro. 
gram, This Is Greater Lawrence. Among those present were (I to r) David M, 
Kimel, WLAW local commercial manager; Joseph F. Bacigalupo, forme 
assistant attorney general of Massachusetts; Charles J. McCabe, civic leader, 
holding framed scroll of appreciation; Ernest Dean Walen, vice president, 
worsted division, Pacific Mills, receiving engraved pen and pencil set from 
Mr. Bacigalupo, and Richard Hickox, program’s producer-director. 





UNION TAG 
Bill Would Affect Newsmen 


NEWSMEN or commentators on 
the air would have to identify 
their labor union affiliations under 
terms of a bill that has been in- 
troduced in the House by Rep. 
Richard B. Vail (R-IIl.). 

The measure (HR 5204) also 
would require such membership or 
affiliation to appear in all matter 
contained in a newspaper relating 
to economic, political affairs or 
labor problems and activities. Con- 
ditions are the same in the broad- 
cast provision. 

An announcement would be made 
at the beginning and at the close 
of a broadcast “clearly identifying 
as such each author, speaker, and 
portrayer of the matter so broad- 
cast”? who is a member or affiliate 
in a labor organization. Violation 
would be $50 for each broadcast 
not so identified and would be paid 
by the radio or TV station. 

In a speech on the floor Aug. 16, 
Rep. Vail said he was introducing 
the legislation to “serve the vital 
purpose of informing the public of 
author affiliation to permit correct 
appraisal of news content.” The 
bill was referred to the Home Edu- 
cation and Labor Committee. 

During his House talk, the con- 
gressman attacked American News- 


AAA PACKAGE 


‘School’s Open’ Reminder 


AMERICAN Automobile Assn. has 
distributed a spec‘al package of 
“School’s Open” material to more 
than 300 radio stations throughout 
the country. 

The package, prepared under the 
supervision of Edgar Parsons, 
AAA radio-television director, is 
to be timed with school openings. 
In addition to spot announcements 
reminding motorists about chil- 
dren who will be on the streets, the 
package contains a_ three-minute 
tribute to schoolboy patrols. 
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paper Guild and the CIO, with 
which ANG is affiliated. He ip. 
timated that “radicals” and Con. 
munist-inspired members have ace. 
cess to control the means of con. 
munication—“Hence, their amaz. 
ingly bold effort to subjugate press, 
radio, and the films.” 





NABET CHOSEN 
Wins WEBR, WKOP Elections 


TWO additional upstate New York 
stations \/EBR_ Buffalo an| 
WKOP Binghamton—have bee) 
claimed by NABET as a result of 
elections held Aug. 14 and 16 among 
certain employes who voted ona 
collective bargaining representa- 
tive, the CIO union reported last 
week, 

At WEBR 13 engineers voted 
unanimously for NABET, with 
certification date set for Sept. 1 
The technicians are now repre 
sented by the American Comm- 
nications Assn., whose contract 
with the station expires on that 
date. WEBR becomes the fifth 
NABET member in Buffalo, at 
cording to Tim J. O’Sullivan 
NABET national representative 
Union also was chosen as bargail: 
ing agent by announcers, 4l- 
nouncer-operators, salesmen and 4 
news editor at WKOP by a 6 
vote, he said. 

NABET also hopes to emergt 
with representation for productio 
and engineering employes @ 
WNBF Binghamton at an ele: 
tion slated for Sept. 6, and als 
has petitioned for staff announce! 
et WINR Binghamton. Union n0 
represents technicians at the latte 
outlet, as well as at WEN! 
Endicott, N. Y. 


A $1 MILLION contract for produ 
tion of telephone-telegraph  sigt 
units for U. S. Army Signal Cor 
announced by Tele Tone Radio Cort 
Firm has moved into expanded facil 
ties at Bayway Terminal, Elizabet 
N. Jd. 









NEWS AND VIEWS OF COAL 


A MONTHLY REPORT TO EDITORS 
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COAL’S SAFETY RECORD OUTSTANDING. 


The Bureau of Labor Statistics reports that industrial accidents are beginning to climb 
alarmingly—doubtless because of speeded defense production and inexperienced work- | 
ers. Contrasted to this, coal’s safety record is outstanding. Not only was last year the safest 

in coal-mining history, but reports for this year show an even better record in the making. 

Today coal mining is twice as safe as it was ten years ago—the result of one of the most 

vigorous and effective safety programs carried on by any American industry. 





be COAL ASH COMPLETELY REMOVED BY NEW VACUUM SYSTEM. 

In- 

Com- The city of Jamestown’s new coal-fired electric plant features a vacuum ash-handling 
e ac- . 

pe system that completely removes ash, fly ash, soot, and dust—without any manual labor. 
maz- The entire operation is push-button controlled, and is so effective that even the boiler 
Tess, 


room is free of dust. Such modern coal- and ash-handling equipment cuts labor costs and 
practically eliminates inconveniences. In addition, it makes coal, in most cases, not only 
the least expensive fuel, but also an easier, more economical and efficient fuel to use. 





tions 
York DEMAND FOR COAL UP. 
te = A report from the New York area shows that 25% more coal is being bought this year than 
ee] : , , 7 , 
ult of last. Demands for export are heavy, and many plants, especially in the upstate region, 
mong are turning to coal for economy and dependability of supply. A long-range factor affect- 
on a ; . : : : . 
ai ing the demand for coal is that, because of coal’s abundance and because the coal in- 
d last dustry is so highly mechanized and efficient, coal prices are likely to remain far more 
) a) ) 
vital stable than those of any other fuel. 
with 
opt. 1. 
repre LIGNITE TO GENERATE POWER FOR NEW ALUMINUM PLANT. 
ommu- -_—- * Fa : . 
ntract Large deposits of lignite, a “young,” brown-black form of coal, will soon be put to work 
n = generating power for a new aluminum plant to be built in Texas—so says a recent article 
> fifth . ‘ ; 2 ; 
lo, at. in the Wall Street Journal. New technical developments have opened up this vast, new 
ullivan, source of energy—further extending coal’s horizons into the future. America’s tremendous 
1V' ° . . . ’ 
—e coal and lignite reserves account for 90% of the nation’s fuel resources—enough to gen- 
S, al erate abundant power and heat for many centuries to come. 
and 4 
a 6-1 
emergt BITUMINOUS COAL INSTITUTE 
duction 
vi at A Department of National Coal Association 
n elec: 320 Southern Building, Washington, D. C. 
nd als 
ouncers 
ion nov If you have any questions about coal or the coal 
phen industry, your inquiry to us will receive prompt reply. 
produt- 
.  signd 
al Corp 
tio Cot 
ed facili 
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We have nothing against the mathematical 
approach. It serves a purpose and it serves it 
well—and using slide rule, Comptometer, 
abacus, or counting on our fingers, we can 
prove that WMT is an excellent buy in an 
excellent market. But... 


But figures can’t measure the entelechy of a 
station. How do you weigh the rapport which 
prompts a listener to report that his day isn’t 
over until he hears “good night” from WMT? 
How do you measure the cooperative spirit 
which motivates WMT listeners? In the last 
March of Dimes drive our 270-lb. sports di- 
rector wanted to raise his weight in dimes— 
$4900 in folding money. Listeners contributed 
five times his weight. 


How do you score the community spirit which 
causes listeners to depend on WMT for help? 
During a recent baling wire (for hay) short- 
age WMT broadcast a plea for the stuff— 
and served as a clearing house to enable 
have-nots to get it from haves. 


What’s our entelechy? It’s public service and 
farm service; it’s market reports and sports 
news—not just the big press wire dope, but 
also what we dig up ourselves about local 
games. It’s frost-warning and storm-signals. 
It’s national and international—and county 
and township news. It’s bigtime CBS pro- 
gramming—and around-the-corner square 
dances. It’s the high regard which makes 
Eastern Iowans say, “I was brought up on 
WMT.” It’s beyond statistics. 


5000 WATTS, 600 KC, 


Represented Nationally 





by the Katz Agency 


BASIC COLUMBIA NETWORK 
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FEATURED in changes of executive personnel at Foote, Cone & Belding, 
York, a fortnight ago [BroapcastiING ® TELECASTING, Aug. 20] are (I to,® 
Elwood Whitney, a director of the New York office; Robert F. Carney, ny 
chairman of the board of directors; Rolland W. Taylor, a director of 
New York office; Frank E. Delano, also a FC&B director of its New Yo 
Involved in the changes were some 14 executives in the Ny 
York, Chicago, Los Angeles, San Francisco, and Houston offices. 


operation. 


FC &B LINEUP 


Pryor Named Radio-TV V. P. 
FOLLOWING the previous an- 
nouncement of a realignment of its 
executive lineup, [BROADCASTING ® 
TELECASTING, Aug. 20] Foote, Cone 
& Belding, New York, last week 
revealed further appointments in 
its radio and tele- 
vision depart- 
ment. 

Roger Pryor, 
who has been 
with the agency 
since 1947, fol- 
lowing wide ex- 
perience in the 
radio, motion pic- 
ture, stage, and 
music fields, has 
been elected vice 
president in charge of radio and 
television, New York office. 

In line with the consolidation of 
the New York office’s radio and 
television department, Thomas M. 
McDonnell has been appointed di- 
rector of radio and television pro- 
duction and George Wolf has been 
named manager of radio and TV 
programs. 

F. Winslow Stetson Jr., who will 
work on some of the General Foods 
accounts which recently were moved 
to New York, has also been elected 
a vice president. He has been with 
the agency since 1947. 

The agency has resigned the $1 
million Emerson Radio and Phono- 
graph Corp. account. Firm has not 
vet named a new agency. Emerson 
has not used radio or TV advertis- 
ing for past year. 


Mr. Pryor 





Gagwriters’ Clinic 


REGISTRATION for the sixth 
annual comedy clinic of the Na- 
tional Assn. of Gagwriters, to be 
held in New York Sept. 12, has 
been opened by George Lewis, NAG 
president. Writers and comedians 
throughout the nation are expected 
to attend the semester of the NAG 
Institute Comedy Development 
Center. Purpose is to develop a 
higher comedy standard for rad‘o- 
TV shows. Registrations may be 
filed without charge at Room 902, 
292 Madison Ave., New York. 
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Bond Drive Cut? 


THAT economy = axe op 
Capitol Hill threatens to cut 
into the savings bond can. 
paign of the Treasury Dept, 
House Appropriations Com. 
mittee has turned down a 
request for an additional $2 
million to help finance the 
department’s upcoming drive, 
noting “it is high time for 
the Treasury Dept. to inject 
some new and more effective 
thinking into its bond sales 
program.” Success of the 
drive is weighed by quality 
and not by the amount of the 
money poured into it, the 
committee said. 


N.Y. AD CLUB 


Starts Course Oct. |! 


ADVERTISING CLUB of Xa 
York will offer its 28th annual i 
vertising and selling course Mw 
day and Thursday evenings, fr 
6:15-7:45 p.m. starting Oct. 15. Tk 
course of 27 lectures, six clinic # 
sions, and six specialities will 
divided into fields, with speci 
divisions for radio and televisi# 
as well as for newspapers, matt 
zines, direct mail, business paper 
outdoor and transit advertisix 
and selling. 

Partial list of lecturers inclulé 
Alden James, director of advertisiz 
P. Lorillard Co.; Fred B. Manche 
executive vice president for BBD 
E. Scott Pattison, executive vice pr 
ident, G. M. Basford Co.; Ed 
Kobak, business consultant; 2 
Kaufman, merchandising director it 
Philip Morris & Co. Inc.; and Lo 
Hausman, CBS Radio vice preside 





KBA Plans Agenda 


HOW radio can help defeat ™ 
narcotics menace among the yol® 
is among the topics to be discus* 
by the Kentucky Broadcast 
Assn. when it holds its fall me 
ing during October in Lexingi® 
The broadcasters’ planning 814 
the KBA’s executive commilit 
meets Wednesday to map ! 
agenda and set the date. 


Telecastisl 





BROAD 

















































on 
Y cut 
can- 
Dept, 
Com- 
m a 
al $2 
- the 
rive, 
> for 
nject 
ctive 
sales 

the 
ality 
f the 
, the 


Oct. |i 


a 1951, for broadcast transcriptions, it’s MICROGROOVE! 


‘se Mo 

gs, fros 

«15, Te 

linic s& 

“it 9 BIG MICROGROOVE ADVANTAGES 
-elevisit 

— @ Cuts costs . . . as much as half! 

iia @ Smaller disc . . . more program time! 

@ Big savings on packing and shipping costs! 
Bee @ Easier handling and storage! a k old 
Manche @ Maintains highest quality! <i % 7 —" 
r BBD " 

vice pr 


“| COLUMBIA 


7 Microoreove 






presidet: 












all TRANSCRIPTIONS 
the od Call, phone, or write: 


discuss los Angeles—8723 Alden Drive, Bradshaw 2-5411 
yadcastes New York—799 Seventh Ave., Circle 5-7300 

fall met Chicago— 410 North Michigan Ave., Whitehall 4-6000 
sexingt 
ng give 
ommitiey 
map 





Trade Marks **Columbia,’ ‘‘Masterworks," @E, @ Reg. U. S. Pat. Of. Marcas Registradas 











castif/™ BROADCASTING ©@ Telecasting August 27,1951 © Page 45 








RENEWING acquaintances at BMI Hollywood Clinic (seated, | to r): Donald 
Quinn, mgr., KDB Santa Barbara; C. 





J. Smith, pres., KFAC Los Angeles; 


Ned Connor, mgr., KRKD Los Angeles; (standing) Glenn Dolberg, dir., sta. 


rel., BMI, New York; James Cox, BMI West Coast field rep. 


Clinic was 


held in cooperation with Southern California Broadcagters Assn. 






— 


AFFILIATION of WSCR Scranton, 
Pa., with NBC Sept. 30 is made offi- 
cial by (I to r) Paul Rittenhouse, 
WSCR sta. rel. dept.; David M. Balti- 
more, WSCR mgr., and owner, Lacka- 
wanna Valley Broadcasting Co., Nor- 
man E. Cash, dir., NBC sta. rel. dept. 


OREGON Press Club ‘51 award for 
best public service program goes to 
Fred F. Chitty, gen. mgr., KVAN 
Vancouver, Wash., for weekly From 
Our Viewpoint. L to r: Bob Frazier, 
Eugene Register-Guard, recipient of 
newspaper award; Sen. Estes Kefauver 
who made presentations; Mr. Chitty. 


SAN FRANCISCO Mayor Elmer E. 
Robinson (c), flanked by Arthur Hull 
Hayes (I), CBS v. p. and gen. mgr. of 
network-owned KCBS San Francisco, 
and Frank Stanton (r), CBS Inc. pres., 
closes the switch increasing KCBS 
power from 5 kw to 50 kw Aug. 9. 


ATRIA iF 






NEAL HOPKINS (1), radio-TV PIO for 
Military Sea Transportation Service, 
Pacific, and Bill Minette, pub. aff. 


dir., KNBC San Francisco, discuss 
plans for regularly scheduled ‘‘time- 
differential” station break announce- 
ments on KNBC. Four times daily, 
KNBC gives Korean time. 





ECA presented public service certificates to radio networks and AFRA at a 


luncheon in New York’s Waldorf-Astoria Aug. 10. 


Among those at the 


ceremony were {I to r) Sig Mickelson, CBS; Robert Saudek, then with ABC 


now Ford Foundation -TV-Radio Workshop director; Robert Schmid, MBS; 
Ed Stanley, NBC, and Wallace Gade, ECA radio dir. 













URGE BAB SUPPOR 


RADIO’s need for BAB, and what BAB is doing to meet the ne 
outlined by officials of the sales promotion bureau at Roanoke, Va,, Jay 
Friday in the first of a series of BAB clinics to be held in « é 





Need Outling 
At Roanoke 


ed ’ Wer 


with the 17 NARTB district meetings. 


BAB President William B. Ryan 
sketched the organization’s objec- 
tives and range of services for the 
promotion of radio sales on both 
local and national levels, while Miss 
Lee Hart, BAB retail specialist, 
previewed in detail three forth- 
coming BAB sales aids derived 
from point-of-sale surveys con- 
ducted by Advertising Research 
Bureau Inc., results of 52 of which 
BAB is publishing. 

Opening the BAB session, Board 
Chairman Edgar Kobak empha- 
sized radio broadcasters’ need for 
BAB as a promotion agent for all 
radio. 


‘Not in Doubt’ 


“Radio’s future is not in doubt 
—radio’s future is secure, pro- 
vided every responsible operator 
in this industry gives BAB his 
proper quota of support,” Mr. 
Kobak declared. “Not just his 
money, because you can’t do a job 
with money alone. BAB must 
have the benefit of your brains 
and your energy. No one in radio 
can afford any longer to stand on 
the sidelines and wait for the others 
to do the job. BAB Ince. is yours. 
You must see to it that BAB gets 
every possible chance to work for 
you.” 

At the clinic BAB officials urged 
NARTB members who now pay 
BAB dues via NARTB to sign up 
at once for conversion of their 
dues system, effective next April 1, 
to the BAB monthly rate of one- 
half the highest hourly rate of the 


WPMP PASCAGOULA 


Plans Sept. Opening 


NEW AM daytime outlet for the 
Moss Point-Pascagoula, Miss., area, 
WPMP Pascagoula, plans to begin 
operations about Sept. 1 on 1500 
ke with 250 w. Don Murphy, form- 
erly with WJRW Picayune, Miss., 
and for nine years chief engineer 
of WGCM Gulfport, is manager 
and chief engineer for WPMP. 

Station is owned and operated 
by the Crest Broadcasting Co., 
which has elected the following 
officers and direttors: 

W. R. Guest Jr., Ingalls Shipbuild- 
ing Corp. of Pascagoula, president; 
T. T. Justice, owner, local Palace 
Drug Store, vice president; Hugh O. 
Jones, owner-operator, WGCM-AM- 
FM, secretary-treasurer. Board of 
directors: B. F. Keyes, Keyes-Dorman 
Motor Co., Gulfport; Burt Wood, Moss 


Point insurance man, and Messrs. 
Guest, Justice and Jones. 
WPMP will be affiliated with 


LBS and will use Capital Transcrip- 
tion and INS news service. Studios 
and transmitter are located midway 
between Pascagoula and Moss 
Point. 
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Lj uNctig, 
—— 
station, which becomes stands 


rate for all station memberships » 
the April 1 date. 

A six-man panel under t, 
chairmanship of Robert M. Lamb 
sales manager of WTAR Norf 
was scheduled to present case his 
tories on specific sales and » 
“meeting the competition” as a, 
other feature of the Roanoke meu, 
ing. Scheduled panel member 
were Harry B. Shaw, WSJS Wi. 
ston-Salem, N. C.; Gus Youngsteaj 
WPTF Raleigh; Jim Hicks, WC0 
Columbia, S. C.; Eddie Whitlock 
WRNL_ Richmond; James 4 
Hagen, WWNC Asheville, an 
John Harkrader, WDBJ Roanok 
A question-answer session followej 

President Ryan employed an gy. 
ray of charts and exhibits, titl 
“Brass Tacks and Bright Future’ 
in outlining BAB’s sales aids 
These include the BAB co-op ser. 
ice, direct-mail aids, special pre. 
entations, retail service bulletin: 
radio success stories supplied }y 
advertisers, as well as by stations 
BAB’s “trouble-shooting” fun. 
tions, special reporting services, 
weekly sales bulletins, library ser. 
ice and analyses of the ARBI sur. 
veys, which are to be _publishe 
under the title “Count Your Lis 
teners.” 

He also pointed out that BAB 
newspaper counterpart, the News 
paper Bureau of Advertising, ha 
103 executives and staff member 
as against 16 at BAB. 





RCA Ad in ‘Record’ 


COPY of an RCA advertisement 
that appeared in The Washingt 
Post was included in last Tuesday’ 
Congressional Record by Sen. Joh 
J. Sparkman (D-Ala.), wh 
singled out RCA President Frani 
Folsom as having “served with 
distinction during World War ll 
in field procurement for the go 
ernment, both for the Navy and fu 
the War Production Board.” At 
vertisement dealt with RCA « 
operation with a small busines 
firm, The Penn Engineering & Mig 
Co., Doylestown, Pa., in the prt 
duction of light-weight walkie 
talkies. 





Raymond Atwood 


RAYMOND ATWOOD, 60, a for 
mer vice president of McCant 
Erickson, died Aug. 19 at Damaris 
cotta, Me., after a long illness. Ht 
had been with McCann-Ericks! 
in Toronto, Cleveland, Chicago at 
New York offices, and was a Vit 
president before his retirement ™ 
1943. Survivors include two daug* 
ters, Janet Atwood, member of 
Skidmore College faculty and Sall 
Atwood, Mount Holyoke Collet 
senior, a sister and a brother. 
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In Any Language... 


IF KFWB Hollywood listen- 
ers tuning in that station 
during a station break think 
that a foreign station has 
taken over the channel, it’s 
all because KF WB’s produc- 
tion director Dan Russell got 
tired of the dull routine sta- 
tion break. Seeking some- 
thing new in that department 
Dan conceived the idea of a 
foreign language break. List- 
eners now discover what sta- 
tion they’re tuned in on by 
hearing a voice say in French, 
Spanish, Italian, German or 
Portugese something similar 
to “For Easy listening it’s 
KFWB Hollywood.” At that 
point the announcer comes 
in and says “No matter how 
you say it, for easy listening 
it’s KFWB Hollywood. 





INDUSTRY JOBS 


Technicians’ Opportunity 


EMPLOYMENT prospects. for 
radio and television technicians 
are particularly bright during the 
current mobilization program, with 
demand far exceeding supply, the 
government has reported. 

In a special Occupational Out- 
look released yesterday (Sunday) 
by the U. S. Dept. of Labor and the 
Veterans Administration, demand 
for skilled electronic technicians is 
seen as “strong” in all fields— 
civilian, industrial and military. 

The report observed that “in 
most fields, the number of workers 
has increased, but in some the 
mobilization impact has had a 
reverse effect.” In any event, em- 
ployment prospects have changed 
for all type jobs whether related 
to defense or not. 

The rosy picture painted for 
technicians is not extended, how- 
ever, to professional talent em- 
ployed by radio-TV networks and 
stations. As an example. the hand- 
book claims that despite the de- 
fense procram, radio announcing 
“will remain relatively difficult to 
enter.” 


The 575-page booklet contains com- 
plete reports on 433 occupations and 
Was prepared by the Labor Dept.’s 
Bureau of Labor Statistics in coovera- 
tion with VA, and copies are avail- 
able at $3 each from the Superintend- 
ent of Documents, U. S. Government 
Printing Office, Washington 25, D. C. 


BAB Sales Aid 


BAB came out last week with the 
first issue of its “Radio Sales- 
man,” a weekly roundup of facts 
and general information intended 
solely “for selling Amer‘ca’s most 
efficient, least expensive advertis- 
ing medium—radio.” BAB’s “Radio 
Salesman” is intended to b2 brief, 
for fast easy reading; but com- 
prehensive, for complete descrip- 
tions of sales tips and devices. The 
two-page sheet will carry Friday 
datel'nes. 
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PROMOTE RADIO 


Calif. Group in Second Lap 


SECOND lap of intensive and ex- 
tensive on-the-air campaign plug- 
ging the value of Southern Cali- 
fornia radio as an advertising med- 
ium got under way this past week 
with 72 stations in the area com- 
bining to air a new batch of pro- 
motional announcements  distrib- 
uted by Southern California Broad- 
casters Assn. 


Announcements range from 8 to 
25 seconds, and are adaptable for 
use “as is” or re-written with sta- 
tion slant. Now material, to be 
used through Sept. 5, features 
average and total listening in the 
area. Opening series of spots dur- 
ing early weeks of the campaign 
in August treated set totals. Fu- 
ture emphasis during the fall will 
be on separate aspects of radio 
promotion. 


Timebuyers of agencies and ad- 
vertisers in key eastern cities, in- 
cluding New York and Chicago, 
will be told the merits of year- 
around Southern California radio 
when Robert J. McAndrews, SCBA 
managing director, invades those 
markets in October for a series of 
“shirt sleeve” sessions arranged in 
cooperation with committees of 
station representatives. 


. A. BRACKETT 


WSPR Co-Founder Dies 


QUINCY A. BRACKETT, 66, co- 
founder and past president of 
WSPR Springfield, Mass., died in 
St. Andrews Hos- 
pital, Boothbay 
Harbor, Me., Aug. 
12, following a 
short illness. Fun- 
eral services were 
held Aug. 15. Mr. 
Brackett, a pio- 
neer in radio, 
joined Lewis 
Breed in organiz- 
ing WSPR in 
19385. He was 
president until 
last April, when his son-in-law, 
Alan Tindal, succeeded him. 


Mr. Brackett had _ been 
Westinghouse Electric 
KDKA Pittsburgh, and Western 
Electric. While with the latter 
company he worked as an assist- 
ant to Dr. Lee DeForest, pioneer 
radio inventor. In 1921, following 
a stint as engineer at KDKA, he 
went to Springfield to start pro- 
duction of radio receivers, trans- 
mitters and allied equipment for 
Westinghouse. 


Mr. Brackett 


with 
Corp., its 


He was a member of the Engi- 
neering Society of Western Mas- 
sachusetts, Institute of Radio En- 
gineers, Harvard Clubs of New 
York and Connecticut Valley and 
Church of Unity. 


He leaves his widow, Ruth; a 
daughter, Mrs. Alan C. Tindal, and 
two grandsons. 
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in West Virginia... 
your dollar goes 


farther with 


“oersonality”’ 











More than a million 
West Virginians, (with 
a half-billion dollars to 
spend annually) can hear your 
sales story when you put this 
potent pair of “Personality” 
Stations to work for 
you. And WKNA and 
WJLS are yours at a 
combination rate that is 
about the same as you 
would pay for any single 
comparable station in 
either locality. Make us 
prove it! 


WKNA 


WKNA-FM 
CHARLESTON 


950 KC—ABC 


009 W DAY © 1000 W NIGHT 1 


Ms 
kt 


WILS-FM 
BECKLEY 
560 KC—CBS 


1000 W DAY © 500 W NIGHT 


soy tyynuonaf oy 


Joe L. Smith, Jr., Incorporated 
Represented nationally by WEED & ¢€O. 





August 27,1951 ®@ 










Page 47 


JOHNNY THOMPSON: THE 4 KNIGHTS: Popuiar RUSS CASE: Director of : PATTI PAGE... and... RAY. ANTHONY D’ARTEGA: Direct a 


AD 
Starred in The Listening Glass.” quartette in their own show. “An American Rhapsody.” Co-stars of their own program, ‘Rhythm Rendezvous.” “The Cavalcade of Musigs ‘ 


a 


4 
3 


THE AIRLANE TRIO: SHINE BOYS: Famous vocal quartette SHEP: FIELDS: ster of 
1 el Songs. _ The Shep Fields Show.” 


Stars of “‘Airlane Melodies.” ll 





XUM 


ALLAN JONES: Star of f & “7 a i ge 
“The Allan jones Show.” 


Starting November 1, 1951: Lang-Worth subscribers with full membership 





will receive specially prepared script programs totalling 4545 quarter- 
hours of playing time per year. Service mailed every week—prepaid. 


tt out 


Selling aids—photographs, counter cards, posters, newspaper mats, spot 
announcements, etc.—are an integral part of this new service. All pro- 
grams are designed, written and timed for commercial sponsorship— 
utilizing star-studded talent from the Lang-Worth Library. 


or 


Based on the minimum rental of $125 per month, the cost of each 15- 
minute program is 33 cents—3 for 1 dollar! Figure it out for yourself. 


ourself! 


THIS FOR FREE! In addition to the specially prepared program service 
totalling 4545 quarter-hours of playing time per year, all station affiliates 
holding full membership in Lang-Worth Program Service receive the 
largest, best balanced and most diversified Basic Library of transcribed 
music in the world (6000 selections)—plus a continuous flow of New 
Releases featuring top-ranking artists in New tunes, New jingles, New 
voice tracks and New production aids, every month—FOR FREE! 


Stop shaking your head—drop us a line and get the full story. 


LANG-WORTH 


FEATURE PROGRAMS, Ine. 


113 WEST S7th STREET, NEW YORK 19, WN. Y. 


WESTERN OFFICE CANADIAN OFFICE 
LANG-WORTH Feature Prog. Inc. S. W. CALDWELL Ltd. 


14579 Benefit St., Sherman Oaks, Cal. 80 Richmond Street West, Toronto 








editorial 


TT 


Sports: Misnomer 


IT BECOMES increasingly clear that Mr. 
Webster should rewrite his dictionary. “Sport,” 
Mr. Webster insists, is “that which diverts, 
and makes mirth; pastime; diversion.” 

Sports, we say, are big business; industry. 
The baseball leagues are unionized; big busi- 
ness like the tax-free unions themselves. Pro- 
fessional or amateur, college or high school, 
it’s now a matter of gate receipts and “per- 
formance rights”—radio, television, theatre 
television. 

A Congressional Committee is investigating 
baseball and proposes to delve into all sports 
broadcasts and telecasts. Movie theatres are 
bidding against radio and TV for exclusive 
rights on boxing and other events. West Point 
has a scandal over cribbing by football play- 
ers, enrolled presumably because of brawn 
rather than indicated military prowess. 


In our land of free competition, the mass 
radio media to some degree have been a causa- 
tive agent in this change of concept. There’s 
no doubt they helped inspire a latent lust for 
gold. Radio and TV may even be as culpable 
as the sports tycoons and athletic directors. 
They did the bidding for exclusive rights, at 
fantastic figures. Newspapers cover gratis, 
but they do it on a non-exclusive basis. 


But now it goes beyond outlandish prices. 
The NCAA bans telecasts of “amateur” col- 
lege football games. Is that collusion? Is it a 
combination in restraint of trade? The reas- 
oning, cockeyed we think, is that TV is a po- 
tential threat to the financial structure of 
intercollegiate athletics. 


All this is the result of fuzzy thinking and 
disregard of very recent history. The broad- 
cast media have breathed new life into many 
a decadent sport. They have created new 
fans; prevented old ones from turning to other 
leisure pursuits. They have made it possible 
to build new stadia. 


Realism, we feel, ultimately will take over. 
If baseball and football ban radio, the effect 
probably won’t be immediate on _ box-office. 
Fans will still go to see the “performers” 
they know—largely by virtue of radio and 
TV. No one wilts as fast as an unpublicized 
“performer.” Gradually, interest will wane, 
to the accompaniment of acres of empty seats. 
The professionals will be smart enough to 
realize this, we predict. 

As for the amateurs, the colleges and 
junior schools, let them study their own his- 
tory. It’s the taxpayer, in the final analysis, 
who builds and supports our institutions of 
learning. The endowed universities too get 
privileges from the public, including the not 
too inconsequential item of tax-exempt status. 

The tax-paying public wants broadcasts 
and telecasts. It’s no over-statement to say 
that the broadcast media, which are dedi- 
cated to serving that tax-paying public (they 
wouldn’t survive if they didn’t) can make or 
break the popularity of any sport. 

All who believe in our free institutions 
would abhor any legislative move that would 
change our free competition concepts. We hope 
the Celler Committee investigating the sports 
industries, will tread warily in considering 
such legislative recommendations. 

But Congress can, in good conscience, look 
into the application of the anti-trust laws to 
the sports industries, just as it does to any 
“big business.” 
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Selling the Medium 


AS TV EXPANDS and other media increase 
the intensity of their sales efforts, it becomes 
obvious that the future solvency of radio 
depends more upon the promotion of the 
medium as a whole and less upon internecine 
competition that pits station against station 
and network against network. 

The futility of exaggerated emphasis on 
intramural competition has been clearly shown. 
To a large extent, the short-lived buyers’ strike 
against radio came about because stations and 
networks were too busy swiping accounts from 
other stations and networks to notice that in 
a let of advertisers’ minds the whole radio sys- 
tem was diminishing in value. 

Had these stations and networks been work- 
ing together to promote all radio and point out 
its virtues in comparison with other media, 
the chances are that everybody in radio would 
have come off with more business in the end. 

As we reported last week, the radio,stations 
of Tulsa and Detroit have taken joint action 
to prove the value of radio as a medium. The 
cooperative effort won’t mean that individual 
stations will quit soliciting business for them- 
selves or cease to sell against others. But it 
will mean that they have a chance to create 
more business for all. If the pie is bigger, 
everybody at the table eats more. 

We like to hope that the Tulsa and Detroit 
actions are forerunners of many more like 
them. If the pie disappears, everybody goes 
hungry. 


We'll Take the WHAM Way 


WHAM-AM-TV Rochester has as good a rec- 
ord of serving the public as almost any sta- 
tion that comes to our mind, but it wants to 
improve it. 

William Fay, vice president of Stromberg- 
Carlson Co., owner of the stations, has an- 
nounced the formation of a citizen’s advisory 
council which will “advise with us regularly 
on ways in which WHAM and WHAM-TV 
can constantly improve their service to lis- 
teners.” 

Without begging the issue, we want to point 
out that the advisory council will consist of 
people who live in and around Rochester and 
who presumably know what other people of 
the neighborhood want. 

Compare this board to the kind that Sen. 
William Benton is advocating. Sen. Benton 
wants to establish an 11-member, high-powered 
board that would dictate the radio and televi- 
sion program tastes of the whole country. It 
seems to us that’s asking too much of any 
board. 

The cultural needs and tastes of Rochester 
are not identical with those of Birmingham or 
Boise. Aside from the fact that a national 
board of the kind Sen. Benton advocates would 
rob broadcasters of their constitutional rights 
to free speech, it would have an impossible job 
in applying a national policy to a system of 
broadeasting that must vary in its character 
and attitudes as widely as the many different 
communities it serves vary in theirs. 

Every radio and television station must 
adapt its personality to suit the community 
in which it exists. No station can wear a 
personality tailored by mass production in 
Washington and hope to be at home among 
its own folks. 

We think Mr. Fay’s advisory council will 
be an asset to WHAM-AM-TV and to the 
entire Rochester area. It shows a sense of 
community responsibility to ask the neighbors 
for their judgment from time to time. They 
know a lot more about what’s going on down 
the block than somebody playing with a slide 
rule and a crystal ball in Washington. 


é*- our respects to: 


DAVID ERSKINE DRISCOLL 


ber that “right from the start, Dy 
Driscoll was an energetic, creative, re 
eral assignment man of the Brisbane Shy 
when he first came to that station in 1936, 

Whenever and wherever a story broke, 
Driscoll was there with a microphone to mij 
an eye-witness report for WOR listeners, 

Today, 15 years later, Mr. Driscoll bears} 
title of director of news and special feat: 
for WOR-AM-TV, but he is still the exp 
newsman. 

In New York, he is working not far from}j 
birthplace. David Erskine Driscoll was bw 
in Maplewood, N. J., April 15, 1909, to Dar 
and May E. Driscoll. His father, now dai 
was for 14 years general manager of the Bru 
lyn Dodgers whose games are now telecast wa 
WOR-TV under Mr. Driscoll’s supervision, 

Mr. Driscoll has been in the news busing 
since his undergraduate days at the Ud 
Minnesota. In 1928-29 he covered Big le 
sports for the New York Sun. 

In 1932 he turned to radio and was a spr 
announcer for WCCO Minneapolis while diy 
graduate work at the university. 

After a year at WCCO he moved to Kill 
Fergus Falls, Minn., as manager. Three ye 
there and then to WFIL Philadelphia as ax 
and sports announcer. He was not in Philaid 
phia long when the New York challenge ca 

In early 1936 he went to WOR as a sp 
and special events newsman. Four yearsiit 
he assumed his present WOR title. His ci 
pany’s entrance into television in October! 
extended his responsibilities. 

Mr. Driscoll has made frequent use oft 
documentary technique. He developed it! 
use on many special metropolitan area br 
casts. Once, with a portable recorder in! 
car, he followed speeding vehicles through 
streets noting violations by police patrol 
Edited, the recordings made a stirring 3 
ute program, Death On Wheels, spotligiiil 
needed life-saving reforms in the handling! 
New York City traffic. 

In 1943 another documentary made wi 
portable recorder, made New York's ™ 
market squirm under the hot glare of ™ 
publicity. 

Mr. Driscoll also has supervised such 
outstanding documentaries as the awar" 
ning series, Name Your Poison, which dis 
sleeping pills and restaurant sanitation. 

During World War II Mr. Driscoll # 
nearly two years covering fighting fron! 
gathering background material for wor 

(Continued on page 53) 
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“what a 


GREAT BOY 


“t 


Smart boy, WFAA-TV! Since you last heard of him, 
that boy has pulled many a juicy plum out of the 
pie. Set himself up in the plum-pulling business, 
and doing plum swell! 


Chip off the old block, WFAA-AM. And who 
knows, someday his nine-county holding may be 
as big as his daddy’s, spreading out over this 
whole Radio Southwest. 


That’s a kid for you—so cute and cocky you're 
apt to forget what a job the old man’s doing. 


Take Radio Southwest*—that’s WFAA-AM’s 
primary coverage area—17]1 of the richest counties 
of Texas, Oklahoma and Arkansas, with over seven 
billion dollars of spendable income last year. And 
Texas, mind you, was No. 1 last year in income 
gain in the U. S. 


Every week WFAA-AM is selling in a million or 
more homes, with no less than thirty-three live 
local shows a week, twenty of which are across the 
board. Three are variety shows with large casts 


The Only Mass Medium Covering This Great Southwest Market... 


Radio Service of The Dallas Morning News 


EDWARD PETRY & CO., Representatives 
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of musicians and dramatic talent. 
And there’s no let up. 


Just now WFAA is putting on 
more steam—investing more than 
a quarter-million dollars in a new 
transmitter on the 570 frequency 
—and that’ll mean a bonus of more 
people listening. 


Sure WFAA-TV’s got what it 
it takes—but he'll have to grow 
a lot before he can wear his old 
man’s shoes. 


*Radio Southwest is no tall tale. WFAA- 
820 is a clear channel 50,000 watt fre- 
quency, that nature has especially fa- 
vored. The FCC's ‘Standards of Good 
Engineering Practice Concerning Stand- 
ard Broadcasting Stations’’ specifically 
mentions ‘‘Dallas’’ as affording the op- 
timum ground conductivity in the entire 
U.S. Which means greater area coverage. 


WFAA 


820 570 TV 
50,000 Watts 5,000 Watts Channel 8 





























August 27, 1951 





AA ABW AAA RARARRARBRRARRSRRRRERERRERERERR ERE EERE SR ERE EERE EEE EE 


front office 


WMA BWABBAAAAARREARREARRERRER ERR RER RE SR ERE BREE ERE REE EE EEE EE 


OBERT L. KENNETT, manager WICC Bridgeport and WONS 

R Hartford, now will devote his entire time to management of WICC. 

ED PALEN and FRANK McGIVERN take over management on 
WONS [BROADCASTING ® TELECASTING, Aug. 13]. 


ROBERT A. MURROW, news department KDTH Dubuque, appointed 
manager KOWL Oelwein, Iowa. He was with MBS and Don Lee. 


ALBERT TEDESCO, general manager WKLK Cloquet, Minn., named 
station manager WCOW South St. Paul, Minn. 


EDWARD C. PAGE, ABC Radio Spot Sales, N. Y., and JOSEPH D. 
PAYNE, KVET Austin, Tex., appointed to sales staff George P. Holling- 
bery Co., N. Y., station representative firm. ROBERT Q. TIEDJE, WINR 
Binghamton, to research department. 


RALPH H. WHITAKER, head of Ralph H. Whitaker Adv. Co., N. Y., 
appointed account executive in national sales department DuMont Tele- 
vision Network. RALPH M. BARUCH, sales and station relations 
executive Sesac Inc., N. Y., and RICHARD C. DAWSON, account execu- 
tive Conde Nast Publications, appointed to sales staff WABD (TV) 
New York, DuMont outlet. 


ROBERT HAWKES and LEONARD THORTON to ABC Chicago, as net- 
work TV salesmen. Mr. Hawkes worked eight years as salesman for St. 
Louis Star-Times, and Mr. Thorton is former media director of Morris 
Swaney Agency, Chicago. . 


BOB ROGERS, commercial manager WNOR Norfolk, Va., to WCAV 
Norfolk, as account executive. 


BILLY WILSON appointed head of sales and account executive KCOH 
Houston, Tex. FRED BATES named Mr. Wilson’s assistant. 


BETTENDORF 
ANDO 
OAVENPORT 
IN IOWA 


24? Yi more local advertisers 


bought time on Radio Station WOC, 

July 1, 1950-June 30, 1951, than in 

any previous 12-month period ... 
more money for time on 


WOC during this period, 14.4 Vo 


than in any similar 12-months .. . 


In This Two TV Station Market 
Served by Four TV Networks 


ROCK ISLAND 
MOLINE 
ANDO EAST MOLINE 
IN ILLINOIS 


... local advertisers spent 


Men who buy advertising at the local level . . . the cash 
register level . . . know what piles up those black-ink fig- 
ures on their sales reports. Take your cue from -the 215 
local advertisers who use WOC. Buy at their cash register 
level—you'll buy WOC and you'll find your Quint-City 
sales skyrocketing. 


Basic NBC Affiliate 
5000 W—1420 Kc 


Col. B. J. Palmer, president 


Ernest C. Sanders, manager 
THe Quint-cités AM - FM aisoty 


National Representatives 
Free & Peters, Inc. 


DAVENPORT, IOWA 
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ROBERT WRIGHT, graduate Northwest Broadcasting School, Portlanj 
Ore., named salesman-announcer KVAS Astoria, Ore. 


HOWARD E. STARK, brokers and financial consultants to radio an¢ py 
stations, N. Y., moves to new offices at 50 E. 58th St. Telephone ; 
ELdorado 5-0405. 


ADAM J. YOUNG JR. Inc., N. Y., appointed national representative {, 
WAIT Chicago effective immediately. Company also appointed repr. 
sentative for CKCW Moncton, New Brunswick. 


JOSEPH A. HARDY & Co. Ltd., Montreal, station representative firm, 
moves its Toronto office to 11 Jordan St. BRUCE BUTLER, of Lj 
Heagerty Ltd., Toronto advertising agency, named manager of office, 


JOHN L. ELLINGER, WONS Hartford, Conn., named to sales stg 
WWCO Waterbury, Conn. He was with WMMW Meriden, Conn. 


Personals eee 


HIL F. BEST, president Hil F. Best Co., Detroit, and director Detri 
Adcraft Club named winner of Nash Country Club Rambler at recey 
“Adcrafest” of club. ... JOHN W. ROLLINS, president W. Rollins ¢ 
Assoc., Rehoboth, Del. (WRAD Radford, Va., WJWL Georgetown, De, 
and WFAI Fayetteville, N. C.), appointed convention chairman of Youn 
Presidents’ Organization. Convention to be held in Boca Raton, Fh, 
March 18-22. 


O. L. CARPENTER, sales manager WPTF Raleigh, N. C., recovering 
from heart attack in Rex Hospital, Raleigh. ... Lieut. BILL HUNEFEL) 
Jr., USNR, formerly sales manager for KLX Oakland, is now Navy rep. 
resentative with Armed Forces Radio Services in Tokyo. . . . WALTER 
G. TOLLESON Jr., assistant sales manager NBC Western Div., §. Ff, 
convalescing in Santa Cruz Hospital following heart attack he suffers 
July 29. 


ERNEST FELIX, acting manager ABC Western Div., accepts chairman. 
ship for TV stations for second annual fund drive of Radio-Tel 
vision-Recording & Advertising Charities Inc., getting underway Sept. 18 
. .- LEM HALL, account executive Columbia Pacific-KNX Hollywood, 
father of girl, Ginny, Aug. 16. 


T. E. DANLEY, manager of sales traffic MBS, appointed recruiting of. 
cer for civil defense at network’s New York headquarters. . . . LARRY 
ISRAEL, sales director WDTV (TV) Pittsburgh, and Audrey Wester. 
man announce fall wedding plans... . 


JAPAN RADIO 


To make Commercial Debut 


JAPAN’s first commercial radio 
station starts operation in Osaka 
on Sept. 1, with one-third of its 
time allotted to sponsored pro- 
grams and, according to reports 
last week, with about 70% of this 
time already sold. 

The United Press, which said 
it had negotiated the first world- 
wide news service contract with 
the station, reported the outlet will 
operate 17 hours a day, using 1210 
ke with 10 kw. It will use the call 
letters JOOR. Operated by the 
Mainichi Newspaper Co., which 
publishes Japan’s largest daily 
(circulation: more than five mil- 
lion), the station is known as Shin 
Nihon Radio Broadcasting Station 
(New Japan Radio Broadcasting 
Station). 

The UP account said JOOR 
plans to build a heavy schedule of 
newscasts around the UP world- 
wide news report, contract for 
which was concluded by Ernest 
Hoberecht, UP general manager 
for Asia. 

Japanese radio heretofore has 
been exclusively governmental, 
with listeners required to pay a 
fee. JOOR is one of 16 authorized 
commercial stations which will 
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supplement the Japanese public’ 
strictly governmental radio far 
with programming to be supportel 
by sponsorship [BROADCASTING * 
TELECASTING, July 23]. 


Plant Conversion 


COURSE of action for manufac. 
turers desiring to change over t 
defense output is outlined in: 
four-page pamphlet, Converting t 
Military Production, issued by the 
Office of Small Business, National 
Production Authority, Dept. 
Commerce. Booklet suggests that 
manufacturers plan now on whit 
lines they might convert to in th 
event of full mobilization, and als’ 
lists steps for securing govell 
ment prime contracts for defen 
items. Subjects touched on inclué 
use of tools, manpower, plant lo 
tion, materials, etc. Copies may ® 
obtained from Printing Service 
Dept. of Commerce, Washingt 
25. D. C., or any department fie 
office. 





SYRACUSE U. announces formatit! 
of new TV class, beginning Sept.! 
Openings for 20 men and women # 
available in 12-month course. Mi 
ter’s degrees will be awarded to those 
completing course. Present class § 
due to be graduated Aug. 31. 
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IN the pioneering days of radio this is the way transmitter equipment 


was set up. 


Reuman, president and founder of WWRL. 
Place: 


WWRL first went on the air. 


x* * 


And operating the station’s original equipment here is Mr. 


Date is Aug. 26, 1926, when 
Mr. Reuman’s living room. ‘ 





WWRL'S QUARTER CENTURY 


Birthday Is Aug. 26; Minority Group Service Outstanding 





Though our air hag turned to silver, 
Our arts are young and gay... . 


WITH such dogged doggerel, ac- 
companied by silver anniversary 
cakes, WWRL Woodside, Long Is- 
land, last week notified its friends 
that yesterday (Aug. 26) it was 
celebrating the conclusion of 25 


years on the air under the same 
management. 
William H. Reuman, owner- 


fonder of WWRL, on Aug. 16, 
1926, received his license from the 
then Secretary of Commerce Her- 
bert Hoover for 100 w on 1160 ke. 
Ten days later the station’s first 
broadcast went out from its only 
studio, Mr. Reuman’s living room. 
Today, WWRL broadcasts from a 
two-story studio-and-office building 
on that site with 5 kw on 1600 ke. 


Secret of Success 

Service to minority groups has 
been the secret of WWRL’s success 
in the highly competitive metro- 
politan market served by more than 
ascore of radio stations. Starting 
in 1929 with a one-hour German 
language program broadcast on 
alternate Sundays, WWRL today 
devotes 72 of its 119 hours on the 
air each week to broadcasts in 13 
languages other than English: 
4% hours of Spanish, 12% hours 
of German, 8% hours of Czecho- 
slovakian, 41%, hours of Greek, 2 
hours each of Hungarian and 
Polish, 1% hours of Russian, 1 
hour each of Lithuanian, Jewish 
and French, % hour of Syrian and 
% hour each of Ukranian and 
Swiss, 

Most of the rest of WWRL’s 
schedule is made up of programs 
aimed at New York’s Negro audi- 
nee, which the station estimates 
48 over 800,000. Negro performers 
and announcers have been employed 
for years: Jocko Maxwell, said to 

the first Negro sportscaster, 
Started with the station 15 years 
4g0 and is still heard. Last year 
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WWRL started what it believes is 
the first Mr. and Mrs. Negro radio 
team. 

In honor of the station’s 25th 
birthday, Ethel Merman, Norman 
Brokenshire, Eddie Bracken, Art 
Ford, Richard Hayes, Symphony 
Syd and others who got their start 
at WWRL recorded congratulatory 
spots which were to be broadcast 
during yesterday’s commemorative 
programs. 


WNAX EXPANDS 


Yankton Operation Moved 


IMPROVEMENT and expansion 
of station facilities has been re- 
ported by WNAX Yankton-Sioux 
City, which recently moved its 
Yankton operation into the new 
WNAX Bldg. The operation util- 
izes 13,000 square feet in a two- 
story stone and steel building and 
provides “expanded production 
facilities and improved working 
conditions,” according to R. R. 
Tincher, station manager. 
Production is located on 
ground floor, with a huge 
torium studio designed to 
any future TV operation. Second 
floor is set aside for administra- 
tive offices. WNAX also will con- 
tinue to operate studios and offices 
in Sioux City, Mr. Tincher said. 





the 
audi- 
house 


Defense Names Redman 


APPOINTMENT of Rear Adm. 
John R. Redman (USN) as direc- 
tor of electronics-communications 
for the Joint Chiefs of Staff effec- 
tive Sept. 1 has been announced 
by the Dept. of Defense. Adm. 
Redman, currently communications 
director for the Navy Dept., will 
succeed Maj. Gen. H. M. McClel- 
land (USAF). Capt. Wilfred B. 
Goulett (USN), who has been serv- 
ing under Adm. Redman, will be- 
come acting director. 
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Respects 


(Continued from page 


reports and analyses. He _ took 
along his constant companion, a 
portable recorder, and reportedly 
was one of the first correspondents 
to use one in combat areas. 

Out of this World War II experi- 
ence came a program he rates 
among his best. This broadcast, 
made on various Navy convoy trips, 
brought listeners in October 1942 
on-the-spot combat reports of sub- 
marine warfare. It included a story 
of the sinking of the U. S. de- 
stroyer, Jacob Jones. 

Mr. Driscoll has participated in 
his share of stunts. He delivered 
a double-talk harangue on world 
affairs from the Court of Peace on 
the closing night of the New York 
World’s Fair. He covered proceed- 
ings when WOR carried the bounc- 
ing of a radar signal off the moon. 
He also has donned full diving 
regalia to take a fish’s-eye view of 
the Hudson River for the benefit 
of Navy recruit diving specialists. 

Mr. Driscoll feels, however, that 
the era of “stunts” is passing. The 
public he says is too interested in 
what’s going on to need or want 
any “gimmick” in newscasts. 

Mr. Driscoll’s eagerness to broad- 
cast news was demonstrated when 
President Truman relieved General 
MacArthur at 1 a.m., an hour be- 
fore WOR’s sign-off Mr. Driscoll 
sped to the station, assembled an 
emergency crew and kept WOR on 
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8:00 A.M.—12:00 Noon 


WDEF 


CHATTANOOGA 


REPRESENTED 


a me AN .»- you bet! 


Ve 


March, April, 
Hooper in Chattanooga 


Monday thru Friday Station Station WDEF — Station Station 
B D E 
7:30 to 8:00 A.M. 3.2 2.0 11.0 2.3 1.0 
8:00 to 8:15 2.8 2.8 13.0 3.1 2.8 
8:15 to 8:30 2.1 1.4 11.0 3.3 3.0 


SHARE OF RADIO AUDIENCE 
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the air throughout the night. 

With Mr. Driscoll, however, it 
isn’t just a matter of having enough 
news periods. He puts his best 
feature-style announcers on news- 
casts emphasizing the “human 
side” of the news. For straight 
newscasts, he uses announcers with 
a crisp, fast, hard-hitting style. 

In addition to being worked into 
shape for a particular type of voice, 
each news period is edited, not for 
a vague group of listeners but for 
the WOR community. Mr. Driscoll 
assigns one man of the 12-man de- 
partment as editor-writer for each 
program. 

Mr. Driscoll’s haven, after a typi- 
cally hectic day, is an apartment in 
Manhattan. But when opportunity 
permits, especially on weekends, he 
and his wife, the former Elizabeth 
Fredericks, “escape” to their coun- 
try home at Greenport, Long Island. 
There he finds time for golf at 
North Fork Country Club, Cutcho- 
gue, L. I., and enjoys hunting and 
fishing. His favorite spectator 
sports are baseball and football. 

About news, Mr. Driscoll has a 
simple over-all philosophy: “Give 
the public all the news it wants.” 





RAYTHEON 
Mass., has 
port for fiscal year 
Total income from sales and rent- 
als for year was $89,662,000 with net 
profit, after taxes, of $2,179,000. Com- 
pany’s net for previous year was $935,- 
000. Raytheon reported 50% increase 
in sales. 


MFG. 


released 


CO., Newton, 
stockholders’ re- 
ending May 31. 





May, 1951 


c WDEF D E 
33.5% 21.1 22.3 


1370 KC 
5000 WATTS 
Carter M. Parham, President 
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INFORMALITY 


rules at this talkfest between KMPC 
Hollywood executives and John Patt, president, KMPC, 
WJR Detroit and WGAR Cleveland, during Mr. Patt’s 
visit to the Hollywood operation. L to r: Mr. Patt; KMPC’s 
Robert O. Reynolds, vice president and general manager; 





ee 


yi 
he 


Gordon Gray, eastern sales representative for the Goodwill 
Stations; Loyd C. Sigmon, vice president and assistant 
manager; Tom Frandsen, local sales manager; Oren Mat- 
tison, auditor; John Baird, director of public affairs, and 
Charles Cowling, national sales manager. 





POC fends Aned 


(Continued from page 40) 
corrective action. Conferences among 
our working people have brought out 
the fact that the present monitoring 
service of the FCC would not be ade- 
quate to cope with the anticipated 
situation. 

Another project requested by the 
FCC called for $50,000 to provide 
remote control of 17 high-frequency 
direction finders used with the 
monitoring outlets. 

With respect to control of elec- 
tromagnetic radiations, Comr. 
Sterling explained that the alert 
plan was conceived to keep certain 
stations on the air to transmit mes- 
sages to the public during or after 
an air raid. The Air Force has 
agreed “to the plan we are now 
preparing, and for which our en- 
gineers are now in the field setting 
up the alert system, and it will be 
placed in operation,” he revealed. 

Many to Participate 

Mr. Renton told subcommittee 
members that “about 90%” of 2,200 
broadcasting stations are expected 
to participate in the alert system 
on a “voluntary” basis [BROADCAST- 
ING ® TELECASTING, June 11]. 

The military’s view on station 
controls and monitoring was given 
by Col. Lewis: 

The monitoring stations are set up 
to provide necessary control so that 
those stations that are operating on 
any frequency can be identified and 
controlled through the monitoring 
system. Likewise, they can also moni- 
tor the entire spectrum to determine 
what stations are broadcasting and 
whether or not they are in any way 
available for use by the enemy for 
navigational purposes... . 

Rep. Thomas wanted to know 
whether, in the case of imminent 
air attack, all radio activities in 
the U. S. might not be shut down? 

Col. Lewis conceded “that would 
be one answer” but said “it is not 
the plan agreed upon.” Civil de- 
fense will have to issue directives 
during and prior to an alert “to 
notify the public of what is hap- 
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pening.” Comr. Sterling was asked 
whether there were not sufficient 
radio stations to “warn the peo- 
ple?” The Commissioner said he 
felt “they can do a big job” but 
added he was not qualified to speak 
on air raid warning systems and 
equipment, also under discussion 
by the subcommittee relating to 
civil defense. 


Serves Two Purposes 

Col. Lewis stated that the Air 
Force-FCC plan serves two pur- 
poses involving shifts in frequencies 
and operation in various areas. 
With use of “clusters,” the enemy 
would be denied a single beam 
upon which to “home” and would 
thus be “confused,” he explained. 
“Some stations (thus) will con- 
tinue to broadcast . .. on the same 
frequency simultaneous programs 
and the programs will be utilized 
by civilian defense. .. .” 

Subcommittee members were told 
that the FCC could notify “every 
radio station in the U. 8S.” of an 
imminent attack “in a matter of 
minutes,” after receiving notice 
from the Defense Dept. The FCC 
representative at the main control 
center then would be asked to place 
into effect the pre-arranged plan 
worked out with AM, FM and TV 
stations under which certain sta- 
tions would cease operation and 
others would remain on the air. 

“We do not intend in most cases 
to ever black out the entire U. S., 
so far as the control of radio is 
concerned—only those areas which 
are subject to imminent attack.” 

The House voted the Federal 
Civil Defense Administration $10,- 
755,0C0 for operations, including 
$240,000 for an attack warning 
plan and $4,170,000 for a communi- 
cations system. Training and edu- 
cation (through radio, TV and 
other public media) drew $1,545,000. 

In cutting FCDA funds from a 
requested $535 million to $65,255,- 
000, the House was guided by the 
committee report which sharply 
criticized lack of a “realistic, well- 
coordinated plan.” FCDA plans and 
estimates do not reflect the basic 





“concept” of national civil defense, 
the committee felt. “It is obvious 
that proper emphasis is not being 
placed on training and education 
and the dissemination of informa- 
tion,” it noted. 


On the other hand, it felt that 
the primary requirements for a 
well-founded program are com- 
munications and an attack warning 
system, in addition to education. 


Similar cuts were wielded over 
funds for the Economic Stabiliza- 
tion Agency, Defense Production 
Administration, Office of Defense 
Mobilization and National Produc- 
tion Authority. In the case of 
ODM, the House voted $500,000 for 
a public information program 
under the guiding hand of Defense 
Mobilizer Charles E. Wilson. Sums 
allotted: ODM, $1.85 million; DPA, 
$2.8 million; NPA, $30 million; 
ESA (including the Salary and 
Wage Stabilization Boards, and 
Office of Price Stabilization), $127.6 
million. 

Also approved were amendments 
by Rep. Ben Jensen (R-Iowa) 
which would limit pay of employes 
to ceilings contained in regular 
1952 fund measures, and by Rep. 
Lawrence Smith (R-Wis.) who 
proposed that compensation for 
persons performing “domestic in- 
formation functions” be _ limited 
to 50% of overall funds in the 
bill. Number of information spe- 
cialists on government payrolls 
had prompted sharp criticism of 
House members. 





Canadian Output 


PRODUCTION of radio sets in 
Canada during the first five months 
of 1951 totalled 323,600, valued at 
$22,981,000, according to the Do- 
minion Bureau of Statistics, Ot- 
tawa. Production of TV sets in the 
period totalled 24,800 valued at 
$12,684,000. Imports of radio and 
TV sets, mostly from the United 
States, in that period totalled 18,- 
500 sets, and exports amounted to 
10,600 sets. 
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NBC EMPLOYES 


Network Honors Old-Time, 





iP 





SOME 103 employes who hay, Lav 
been with NBC for 10, 20, or » 
years recently were honored at the , CAUT] 
annual outing held in Purchay fn foolse 
mM. aff” was 
Chairman of the Board Nijq ppllywo° 
Trammell presented watches to 95. jonday (. 
year employes and pins to the ofh. ident F 
ers. including President Joseph i. ilick, 








McConnell, who has served 4 pr 





years. Backing 
Mr. Trammell, in return, » Beveral © 

ceived a citation and watch for his gvasion | 

25-year tenure. pesulted 









Among those named to the 25-yey tp protect 
club were George H. Frey, vice pres. yers ul 
ident and director of television ne. Bproper Cl 


work sales; O. B. Hanson, vice preg. 
dent and chief engineer; Lewis My. 


sed. 











Connach, secretary; Raymond Gy He fu 
manager of radio and allocations en. present 
gineering; George McElrath, directo penision 
of radio network technical operations. Have 8Y 


wrial Sif 
greeing 
ole judg 
yrial sho 
peiding 


and Harry McKeon, controller, 
Carleton Smith, vice president jp 
charge of station relations and Jame 
V. McConnell, director of national 
spot sales, received pins for 20 yeary 






service, and Sydney H. Eiges, vig vrial, if 
president in charge of press, ani 

Kenneth Banghart, announcer ani In de 
newscaster, for 10 years with the griters ¥ 






company. yrange ry 
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that, if 
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For the ‘Record’ 

















STATEMENT by Brig. Gen. David [¢”"""° 
Sarnoff, RCA chairman of the § Prsen 
board, on his impressions of talks gm! 4S 
with statesmen, businessmen ani §™! W0 
workmen during his trip to Eu fi" P 
rope, was inserted in the Congres. mh as 

row 





sional Record last Monday by Ser- 
ate Maiority Leader Ernest W. Me. 
Farland (D-Ariz.). Gen. Sarnoff, 





sted t 











upon return from his _ journey fF 22 
abroad, called for a_ revitalizei ped in 
Voice of America, tailored for § Inthe 





“psychological peace-fare” [Broa 
CASTING @ TELECASTING, Aug. 20). 
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Bingham Wins ‘Em im. Ch 


DICK BINGHAM, of MBS’'s 
Game of the Day fame, was 
feted by St. Petersburg Aug. 
19, proclaimed “Dick Bing- 
ham Day” by the Mayor of 
the Florida city. Mr. Bing- 
ham, sports director of WTSP 
St. Petersburg (on leave to 
MBS until the end of the 
World Series) , was presented 
a $400 golf outfit plus a 
shower of congratulations 
from fans who noted his 
hometown mentions. Ben 
Greene, local sponsor of the 
Mutual series, and F. J. Kel- 
ley, WTSP vice president and 
general manager, flew to 
Chicago to join Mr. Bingham 
on that day. Mr. Greene 
added to the gifts, with a 16- 
mm movie camera set. The 
sportscaster, who shares the 
Mutual series stint with Al 
Helfer, also received a year's 
membership to a local golf 
club. 
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ROPERTY SUITS 


Lawyer Stresses Caution 


CAUTION to put business deals 


n foolscap rather than “on the 


of” was given members of the 
Hollywood Advertising Club last 
fonday (Aug. 20) by Robert Myers, 
<jdent partner of the law firm of 
iliick, Geary & McHose, Holly- 
od. 

Backing up his warning with 
eral examples of plagiarism and 










asion of privacy suits that have 
suited when advertisers failed 


» protect themselves suitably, Mr. 


ivers urged members to get the 


sper clearance for all properties 
He further advised the group 
presenting advertisers, radio, 
Jevision and other media men, to 
hve any outsider submitting ma- 
zial sign a fool proof release 
reeing to let the advertiser be 
je judge on whether or not ma- 
rial should be used and how; and 
iding compensation for the ma- 
rial, if used. 


In dealing with professional 
siters who might balk at such an 
mangement, he suggested that a 
dause be included in the release 
tat, if the writer feels he was 
monged in the deal, the case be 
wmitted to arbitration by a panel 
people within the industry. 
Presenting the case to such a 
mel as against a regular jury 
tial would offer the advertiser 
nore protection, he feels, inas- 
much as most juries are not fa- 
niliar with the problems of the 
ndustry. Mr. Myers further sug- 
ested that a maximum amount 
fr an award by arbitration be 
tated in the agreement. 

Inthe meantime, “when in doubt 
eta signature,” he concluded. 


Better Ad Legislation 


Speaking on the same program, 
fo. Charles Conrad, California 
Sate Assemblyman from Holly- 
mod, urged ad club members to 
aefully watch legislature meas- 
es being taken up, in order to 
motect their business from any 
umful ones. He further ad- 
med them to get to know their 
asemblymen that they might keep 
ncdose touch with the workings 
if the legislative body. 

In many cases, Mr. Conrad 
winted out, regulatory measures 
‘leting radio, television and ad- 
nrtising are passed by small com- 
uittees, without being put to ma- 
irity vote. In other instances the 
hublicity put out on a certain legis- 
alive measure often clouds the real 
Sues, and leads the voter astray. 
With conditions like this Mr. 
“mrad stated, advertisers can’t 
“ord not to be interested in poli- 


ues 


Donn B. Tatum, director of tele- 
sion, ABC Western Division and 
anager, KECA-TV Los Angeles, 


"chairman of the day for the 
Neeting, 
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BABE RUTH’s voice, to be enshrined 
with other mementoes in Baseball's 
Hall of Fame at Cooperstown, N. Y., 
is preserved on this golden record. 
Paul Kerr (c), vice president and sec- 
retary of the Hall of Fame, accepts 
the recording from Paul Jonas (1), 
MBS sports director, and Frank White 
(r), MBS president. Duplicate play- 
able copies also were presented to 
permit rehearing when occasions war- 
rant. The recording is of the Bam- 
bino’s speech on “Babe Ruth Day,” 
April 27, 1947, in Yankee Stadium. 
He died shortly thereafter. 


STAR’ SUPPORT 
Gained In CAB Argument 


BACKING of the influential To- 
ronto Daily Star was unexpectedly 
received by the Canadian Assn. =f 
Broadcasters in its argument that 
Canada must first clean house be- 
fore backing up the United Nations 
draft convention on freedom of in- 
formation [BROADCASTING @ TELE- 
CASTING, Aug. 20]. The CAB, 
through General Manager T. J. Al- 
lard at Ottawa, had told the Cana- 
dian government that Canadian 
broadcasting stations were not free 
to choose the news they wished to 
broadcast. Canadian Broadcasting 
Corp. Chairman A. D. Dunton stat- 
ed that CBC news regulations re- 
ferred to were not operative at 
present. 

The Toronto Daily Star pointed 
out that CAB had a rightful 
grievance if the regulations were 
still on the CBC books, even though 
no longer in operation. The Tor- 
onto Star, which usually backs up 
the CBC and government radio, 
stated editorially that if the regu- 
lation is not enforced it should be 
dropped, that it places unwarrant- 
ed limitations on the broadcasters’ 
access to news. 








Tribute to Hearst 


WCUM Cumberland, Md., silenced 
its commercial programming Aug. 
15 in memoriam to William Ran- 
dolph Hearst, who died Aug. 14. 
Station substituted special pro- 
grams in tribute to the noted pub- 
lisher, who was founder of The 
Tower Realty Co., Baltimore, of 
which WCUM has since become a 
part. Karl F. Steinmann, presi- 
dent of The Tower Realty and 
owner of WCUM, a CBS affiliate, 
has been closely associated with 
Hearst enterprises. 
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AMERICAN NEWS TOWER’ 


GE Series Forerunner of Voice of America 





ALTHOUGH the first Voice of 
America program did not go on 
the air until February 1942, the 
concept of using the international 
airwaves for an American “propa- 
ganda through truth” campaign 
got its first tryout five years be- 
fore that time as the American 


News Tower’ series’ broadcast 
round-the-world by the two General 
Electric Co. shortwave stations 
W2XAD and W2XAF. 

Idea was suggested by C. D. 


Wagoner of the GE general news 
bureau following talks with Carl 
W. Ackerman, newspaper corre- 
spondent who is now dean of 
Columbia U.’s graduate school of 
journalism. “He told of censor- 
ship placed by other countries on 
news originating in the United 
States and of how stories were col- 
ored so as to create a most un- 
favorable impression in the minds 
of foreigners,’ Mr. Wagoner re- 
called last week. 


Shortwaves seemed to be the an- 
swer; GE had hundreds of letters 
from all parts of the world telling 
how well its shortwave broadcasts 
were heard. “So the idea of inau- 
gurating a broadcast news service 
to other countries was brought to 
the attention of the late Franklin 
D. Roosevelt. He liked it and made 
an appointment for a GE repre- 
sentative to discuss the plan with 
Sumner Welles, then Under Secre- 
tary of State. Mr. Welles was like- 
wise enthusiastic, said he would 
send word to all embassies in for- 
eign countries, asking ambassadors 
and consuls to spread the word as 
widely as possible in their respec- 
tive communities. Thus the way 
was paved for the programs.” 


Days Summary Arranged 


GE arranged with the Press Ra- 
dio Bureau for a 500 to 600 word 
summary of the day’s news of the 
country to be wired to Schenectady 
each day except Saturday and 
Sunday at 5 p.m. for broadcast on 
American News Tower. Program’s 
name, Mr. Wagoner’ explained, 
plus its description as news for 
Americans wherever they might 
be, was felt to “remove any sus- 
picions of foreigners that this was 
a scheme of spreading propaganda 
from America. It also was felt 
that such programs would: catch 
the ears of foreigners in that they 
would feel they were listening in 
on a somewhat private conversa- 
tion between this country and its 
own people.” 

Officials at GE were no less en- 
thusiastic about the project than 
the government executives. John 
R. Sheehan, now radio and tele- 
vision director, Cunningham & 
Walsh, who was then in charge of 
the GE shortwave operations, was 
so impressed with the program’s 
importance that he _ personally 
edited and broadcast the initial 


American News Tower newscast. 
Reaction was prompt, and good. 

That was in June 1937. It was 
not until February 1942 that the 
Voice of America was first heard. 
In June 1942, the Voice was placed 
under OWI and in August 1945, 
at the end of the war, it was trans- 
ferred to the State Dept., which 
is still in charge. The GE short- 
wave stations, where it all started, 
are now part of the Voice of Amer- 
ica network. 





San Diego AWRT 


RADIO and television women in 
San Diego have organized the first 
western chapter of American Wom- 
en in Radio & Television. Izetta 
Jewel, KCBQ women’s program 
director, is founder and honorary 
president of the San Diego chap- 
ter. She has been named national 
vice president and organizer for 
the Pacific Coast states, an area 
which includeS Alaska and Hawaii. 
Officers of the San Diego chapter 
are Molly Morse, KFMB, presi- 
dent; Nancy Read, KCBQ, secre- 
tary; Janice Mesmer, KFMB, 
treasurer, and Bobby Truesdale, 


KCBQ, membership chairman. 





Sells ALL the Norfolk Metropoli- 
tan Sales Area for You! 


WTAR delivers more listeners-per-dollar 
than any other local station in Norfolk, 
Portsmouth, and Newport News, Virginia. 


Hooper and BMB prove it. Sell 
product more profitably with WTAR. 


your 







NBC AFFILIATE 
5,000 Watts, Day & Night Z 


norfolk” 


Nat'l. Rep.: Edw. Petry & Co. 
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AM in The A.M. 


(Continued from page 25) 


formal feeling of morning .radio. 
Both the audience and the sponsors 
love it. 

The Bank of America used a 
participation for its Time-Plan 
loans on Mr. Story’s first show with 
such spectatular success that it 
bought an across-the-board series. 
Shortly thereafter the bank began 
to sponsor the m.c. in the special 
Top of the Morning series to Colum- 
bia Pacific stations in California. 
The Story personalized presenta- 
tion is a major share of the Bank 
of America radio advertising in 
California. 

Other long-term advertisers in- 
clude Pyroil and Curtis Publishing 
Co. 

Mr. Story began hs radio career 
in high school as an announcer for 
WKZO Kalamazoo. After a tem- 
porary career as a drug salesman, 
Mr. Story returned to WKZO as an- 
nouncer, writer and director. Dur- 
ing the war he was an Army Air 
Force fighter pilot in the E.T.O. 
In 1945 he was with WGR Buffalo 
and in 1948 became a free lance 
director of morning shows in New 
York. He came to KNX when the 
station decided to revamp its morn- 
ing programming. 


* * 


DAWNBUSTERS 

From a fee of $2 per program 
to being top man on WWL’s top 
morning show with a staff of thirty 
is the personal success story of 
Henry Dupre, m.c. of Dawnbusters, 
7:15-9, Mon.-Sat. At the same 
time it is the 18-year morning 
success story of the CBS New 
Orleans outlet. 

The “Duke” began his radio ca- 
reer with WMCA New York read- 
ing poetry at the same time he 
was appearing in several Broad- 
way hits including: “Diamond Lil” 
and “Whoopee.” He says “it was 
plenty of experience but I nearly 
starved to death.” Just when things 
began to look up Mr. Dupre was 
called home to New Orleans by the 
serious illness of his father. 

In 1932 WWL was a small sta- 
tion. It consisted of one studio, 
two offices, one announcer, phono- 
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graph records and PLENTY of 
hillbillys. Henry landed a_ job 
reading poetry at $2 a program. 
He was such a success that he was 
hired to do part-time announcing 
and his salary was raised to $10 
a week. When the station was 
granted full time he was made a 
member of the staff. 


When the need was felt for a 
higher morning rating, every mem- 
ber of the WWL staff was audi- 
tioned for a morning show. Mr. 
Dupre clicked. He went on the air 
with “the time, light chatter, 
weather report, easy listening music 
and enough corn to encourage a 
smile, regardless of their feelings.” 

He created two characters, Judy 
and Dopey, who caught on immedi- 
ately with WWL listeners. Judy 
was a 33% rpm played at 78 and 
Dopey was a 78 rpm played at 
33%. Dialogue with the two went 
on day after day to the delight of 
the growing audience. Today the 
show has a cast of 30 and a long 
record of sending ex-Dawnbusters 
on to stardom. 


The program has been sold out 
for fourteen years. Among satis- 
fied sponsors are 4-Way Cold Tab- 
lets, Chill Tonic, Bromo Quinine, 
BC Headache Podwer, Stanback, 
Kool Cigarettes, Super Suds, Feena- 
mint, Octagon Soap, Doan’s Pills, 
Camel Cigarettes, Lifebouy, Ipana, 
and Arrid. 


RAMBLING WITH GAMBLING 


One of the top morning men in 
America’s top market is John B. 
Gambling, heard on WOR New 
York from 6 to 7 a.m., Monday 
through Saturday, on Rambling 
With Gambling and from 7:15 to 
8 a.m., Mon.-Sat. on Gambling’s 
Musical Clock. On Saturday the 
John Gambling Show is on from 
8:15-9 a.m. 

Rambling With Gambling fea- 
tures semi-classical and light clas- 
sical recorded music, frequent men- 
tions of time and weather. The 
aim is to wake people pleasantly, 
an aim which continues as the goal 
in the following Musical Clock pro- 
gram. The second show features 
live music, played by the Gamboli- 
ers, and the same type of music 
that comes from records on the 
earlier show. It’s never very ex- 
citing, but it’s easy to listen to. 
The diction is good and clean-cut 
and Mr. Gambling manages to keep 
commercials from annoying people 
with uncertain early morning 
tempers. 

So successful is the format that 
it has been going on, almost un- 
changed, for 26 years. Known to 
literally millions of New Yorkers 
as the “Human Alarm Clock” after 
more than a quarter of a century 
he shows no sign of running down. 

A native of Cambridge, England, 
Mr. Gambling was a wireless opera- 
tor with the Royal Navy during 
World War I. After the war he 
came to the U. S. where his first job 
was as engineer with WOR. He 
took on the most hated stint, the 
6:30 morning gym class which was 
a part of every well-managed radio 


ay a 


HAROLD F. GROSS (c), president and general manager of WGFG Kalamoy, 
and WJIM Lansing, affixes his signature to a contract affiliating these 
tions with NBC, Sept. 30. Mr. Gross says that WGFG covers the Battle Cre 


market also. 


Carleton D. Smith (r), network vice president in charg: ¥ 


station relations, and Norm Cash (1), NBC director of station relatioy 

signed for the network. Both WGFG and WJIM will continue to joint) 

program NBC and ABC. WJIM-TV was added to the basic NBC televisiw 
network last July 1. 


station in those early days. One 
day the announcer failed to report. 
John was equal to the emergency 
—set his controls and did an ad lib 
job through the hour-long show. 
That experience resulted in his 
being given the job permanently. 
A talent for ad libbing and an 
ability to retell what Mr. Gambling 
calls “the oldest jokes in radio” are 
part of the Gambling charm. 


Sponsors on the Gambling show 
are as loyal as the listeners. In 
one case, at least, it was a listener 
who turned sponsor. Mr. and Mrs. 
Chambers, who own and operate 
Peter Chambers Inc., retail fur 
establishment, listened to the show 
for 20 years. After attending his 
25th anniversary broadcast they de- 
cided the Gambling audience rep- 
resented their type of customer. 
As a result they tried a 13-week 
campaign during the fall of 1950. 
It was so successful that it was 
renewed. According to Mr. Cham- 
bers: “Our experience provides 
concrete proof. that his listeners 
are sold, one thousand percent on 
John Gambling. ... They have com- 
plete confidence in what he says 
and what he sells.” 


Since 1942 the Hudson Pulp and 
Paper Corp. has used the Musical 
Clock to sell its paper napkins and 
other products. They say: “WOR 
has accounted for 90% of all Hud- 
son advertising in the New York 
area and deserves at least 90% of 
the advertising credit for chang- 
ing Hudson from a ‘private label’ 
to New York’s No. 1 napkin!” 

Rambling With Gambling and the 
Saturday show are participating, 
with rates starting at $90 per spot. 
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The Musical Clock, which is spr 
sored by Hudson, is $4,500 a wet 


EASY DOES IT 

An easy-to-listen-to style is tk 
trademark of WRVA Richmon' 
early morning disc show, emceed)y 
Carl Stutz. Using all types i 
music, from populars to the cas 
ics, the show is paced for tk 
awakening listener’s ear. 

The commercials are given i 
smooth voice treatment which is: 
particular talent of Mr. Stutz, wi 
believes that a dise show shoul 
“live up to all the requirements i! 
a live network program.” 


Before entering radio (a 
worked as an accountant, a photiy’ 
rapher and as a musician. Thre 
years ago when WRVA was lit: 
ing for a disc jockey for the eat 
morning show they chose him fim 
the station’s announcing-proti 
tion staff. 

A graduate of the U. of Ritt 
mond Carl began his radio cart! 
seven years ago at WRNL Rict 
mond, then moved to WBEN Bi: 
falo, then back to WLEE Richmi 
before going to WRVA. He tas 
collaborated on several songs W# 
Sam Fouts, continuity director ® 
the station. Among those whit 
have appeared on major labels are 
“Feelin’ Sorry”, “Send in Yo! 
Name and Address”, ‘Time # 
Time Again,” “Lets Talk It Ove 
and “When I Wake Up Christa 
Morning.” 

Easy Does It is on the air Mw 
day through Friday 7:05-9 a.m. 
on Saturday 7:05-7:55. The la 
share of the morning audiett 
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which WRVA enjoys, pleases spon- 
rs, some of whom are: Lifebuoy, 
rid, Chesterfields, Ford, Kasco 
» Food, Joy, Anacin, Dr. Cald- 
il, Lipton, Chase and Sanborn, 
»dluck Margarine, Luster Creme, 
ap, Halo, Silverdust, Cuticura, 
» and McCormick Tea. 

here are still some participa- 
ys available on the program. 
ndard rate is $25 a participa- 
with frequency discounts. 
Griffin Mfg., one of the long 
me national sponsors on the pro- 
m, wrote the station that they 
» “very pleased with the intel- 
nt handling of our products by 
Stutz”. Virginia Dairy Co., 
her long-time user of the pro- 
bm. said: “We feel that WRVA 
done a real job for us....” 


* * ~ 





























START THE DAY RIGHT 
An authentic western drawl is 
the trade mark of Mac McGuire 
m his Start the Day Right pro- 
gram over WIP Philadelphia. 
Promptly at 7 a.m. he goes on 
the air with records, and tran- 
sribed- music, frequent time an- 
nouncements, weather and comment 
in his own congenial, friendly 
manner. 

At 31 Mac has been in radio 22 
years. He was featured as a boy 
sprano on a children’s program 
in Peoria at the age of 9 and was 
one of many to take the Atwater 
Kent auditions. Many of his early 
years were spent in the far west 
where he worked on a ranch. 

At 9:30 a.m. McGuire goes on 
Mutual with a coast to coast, six- 
day a week, show Harmony Rang- 
es. In the evening he makes one- 
tight stands throughout the 
sation’s listening area, appear- 
anes which are advertised with 
to the cls: the station identity and which are 
ced for tl wedited with helping to build his 
ar. air popularity. 

Capitol Records have released 
many of Mac’s numbers including: 
‘Tm Gonna’ Dry Every Tear With 
a Kiss,” “The Place Where I 
Worship,” “The Cake Walk” and 
Pokey Polka.” He has 
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SELLS COMPETITION 


Mgr. Plugs Another Station 





ROBERT W. MAERCKLEIN, of 
the Maercklein Adv. Agency, Mil- 
waukee, blinked his eyes and 
looked again. Yes, it was true! 
Jerome Sill, general manager, 
VRNL Rit§ YMIL Milwaukee, actually was 
WBEN Bit: plugging another Milwaukee sta- 
SE Richmil§ "on! 

TA. Hew™ Mr. Sill, in a letter to Mr. 
1 songs wit Maercklein said: ‘We want to tell 
y director (if YU about us, to be sure. But we 
those whi Want to tell you about another Mil- 
or labels arf Yaukee station, too. It’s the 250w 
nd in Yo VEMP. It’s an awful good radio 
“Time aniff sation,” 

‘alk It Ovt§ Although Mr. Sill makes it clear 
Ip Christa®§ "at WMIL and WEMP are not 
old in combination, he points out 
that an advertiser purchasing time 
. tach station gets a better buy 


if the advertiser bought time 
dsewhere, 


U. of Ric 
radio care! 


the air Mo 
05-9 a.m. alt 
5. The lant 
ng  audiettt 
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been featured in theatres through- 
out the midwest with other hill- 
billy and western. “name” stars. 


Advertisers find this morning 
show particularly productive. 


Among the more successful firms 
on the program are Anders and 
Jervis, Brooks, Beneficial Saving 
Fund, Broad Motors, Miller, North 
Broad Storage, Arrow Store, Man- 
chester Laundry, Philadelphia Elec- 
tric, Household Finance and Dif 
Hand Cleaner. 

Rates are $30 per one minute 
spot announcement with frequency 


discounts. Currently the show is 
sold out. 
Nedicks, national restaurant 


chain, sends coffee and doughnuts 
to the morning man each day. 
Much interest has built up over 
the years in the m.c.’s comment ov- 
er the messengers’ arrival time. On 
the rare occasions when he fails 
to appear, the mail swells with 
inquiries. 


CLOCK WATCHER 


One feature of Curt Ray’s 8:15- 
8:45 Clock Watcher morning show 
on KMOX St. Louis is a brief re- 
port on the more important goings 
on in the city. 

Ray plays a selection of recorded 
popular tunes, gives frequent time 
and temperature reports and brief 
news bulletins. 

A talent for integrating intro- 
ductions into both records and com- 
mercials is one of his fortes. For 
example here’s how one recent 
show opened: 

... (Theme song—Peggy Lee’s “It’s 
a Good Day.”) It could be today, so 
how about a little music to get the 
deal under way? It’s part of the 
agenda for another visit from the 
Clock Watcher. In said role, this is 
Curt Ray reporting the findings of the 
clock and the thermometer, a quote 
from the weatherman, as usual; and, 
briefly, news and events from news of 
the day. And speaking of the day, as 
far as I am concerned . . (Right 
into Guy Lombardo’s vocal “The Best 
Time of the Day.”) 

Commercials also tie in with 
easy chatter, and since nearly all 
commercials are ET’s, they prove 
particularly adapted to the same 
treatment as records. Among ad- 
vertisers on the program are Bris- 
tol Myers, Colgate-Palmolive-Peet, 
Kellogg, Lipton and Standard 
Brands. 

Curt Ray’s radio career began 
at the U. of Iowa where he partici- 
pated in many activities on the 
school’s 5 kw station. After grad- 
uation he went right into radio 
work. He has worked with many 
of the big name bands of the na- 
tion and is closely acquainted with 
many of the leaders. 

The show always enjoys a high 
rating in St. Louis. Base rate for 
participating one-minute announce- 
ments is $75. 


* * 


ABC HOME DIGEST 


From 6:30 to 7 every morning 
except Sunday John Harvey is 
heard throughout KGO San Fran- 
cisco’s 50 kw coverage area. His 
is a solo production: Chatter about 
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OIL EXPLOSION 


WLCS Reports to Nation 


WLCS BATON ROUGE, La., 
through the program, Headline 
Edition over ABC, told the nation 
about the oil explosion which rocked 
the Louisiana capital Aug. 16. 

The blast occurred at the Stand- 
ard Oil Refinery at 5:45 a.m. that 
day as WLCS’s early morning man, 
Mark O’Brien, was preparing the 
station’s sign-on at 6 a.m. 

Mr. O’Brien went on the air at 
5:50 a.m. with a report of the blast. 
Throughout the day WLCS gave 
on-the-spot taped recordings of the 
explosion. In the blast, two men 
were killed, 10 injured and damage 
was estimated at over $100,000. Mr. 
O’Brien and Gene Nelson reported 
on the nation-wide Headline Edition 
that same evening. 


family topics—time and weather 
reports—a few records, one of 
which is always a military march. 
Listeners like it, as do such adver- 
tisers as Bayer Aspirin, Bon Ami, 
Borden’s Dairy, Sta-Flo Liquid 
Starch, Collier’s magazine, Chase 


and Sanborn Coffee and Yami 
Yogurt. 
Behind this top morning per- 


sonality are a tour with his own 
stock company, two years at 
WAAW Omaha and a morning 
show with KOIL Omaha. During 
the war he was a combat corres- 
pondent with the Coast Guard in 
the South and Central Pacific. 
After the war he joined the ABC 
production staff in Hollywood. 

KGO picked him for his affable, 
easy going style and warm rich 
voice plus his long radio experi- 
ence. 

In order to give advertisers 
maximum flexibility, John offers 
four sales plan, two of which com- 
bine participations in his morning 
and afternoon programs, ABC 
Home Digest (6:30-7 a.m., Mon.- 
Sat., and ABC Home Institute 3- 
3:30 p.m., Mon.-Fri., 10:30-11 a.m. 
Saturday). Rates on his morning 
program are $25 for one participa- 
tion per week and $135 for six. 

Agency for one client, Santa 
Clara Packing Co., wrote to the 
station: “ we are extremely 
pleased with the very fine results 
obtained from . John Harvey 

. over KGO San Francisco,” cit- 
ing a special plastic mold offer 
which was used on all their radio 
and TV _ advertising the letter 
pointed out that “. . . of all the 
orders 43.5% were received 
from John Harvey’s enthusiastic 
audience, more than any other 
medium used.” 





WESTERN Union Telegraph Co. has 
announced operating results for first 
six months of 1951: Gross revenues 
totaled $98,611,019, with net _ in- 
come listed as $4,246,672. For com- 
parable period last year, gross was 
$88,483,907 and net, $3,206,300. Fed- 
eral income tax provisions for cur- 
rent period were $2,518,000 as com- 
pared with $400,000 for first six months 
of 1950. 





Here’s News 
for Ad Alley! 


YOUNG FINDS 






After months of 


research, Adam Young 
has brought to light a 
‘Least Common Denominator” 


for interpreting BMB figures. 


This method, by completely 
eliminating the popularity 
factor from physical coverage, 
puts BMB statistics in their 
true light—gives a “reading” 
that is equally fair to ALL 
radio stations whether 
Independent, Mutual, 
ABC, NBC, CBS. 


May we tell you more 
about this 
Mr. Time Buyer? 


RADIO STATION REPRESENTATIVE 
22 EAST 40th STREET * NEW YORK 16, N. Y. 


NEW YORK « ST. LOUIS 
CHICAGO « LOS ANGELES « SAN FRANCISCO 





——_ 
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HE LIBERTY National Bank 

& Trust Co., now in its 97th 

year, is the oldest financial 
institution in Louisville, but it’s as 
spry as a sprout when it comes to 
advertising. 

The day television was _ intro- 
duced to Louisville, Liberty Na- 
tional became a TV advertiser. The 
company has not left the television 
air since. 


Film commercials 

Liberty sponsored the telecast of 
a football game between two high 
schools on Thanksgiving Day, 1949, 
when WAVE-TV began television 
broadcasting. Immediately after- 
ward, the bank bought a daily one- 
minute weather report at 7 p.m. on 
WAVE-TV_ which continued to 
July, 1950. 

Since July 13, 1950, Liberty has 
sponsored a weekly half-hour show 
on WHAS-TV. It’s the most high- 
ly-rated, locally-produced musical 
show on television in Louisville. 

The program stars an organist, 
Herbie Koch, who has been a popu- 
lar WHAS performer in radio for 
18 years. Each program is built 
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around the massive WHAS studio 
organ, said to be the largest in any 
radio station studio. 

For variety, Bill Picket, a bari- 
tone, is presented in various set- 
tings, and Producer Bill Loader 
also uses still pictures, film clips 
and drawings for additional pictor- 
ial variety to accompany the music. 

Broadcast at 9:30-10 p.m. Thurs- 
days, the Herbie Koch Show runs 
the musical gamut from jazz to 
Bach fugues. For some time the 
program featured each week the 
favorite musical selections of prom- 
inent men in Louisville. 

Still pictures of three or four of 
these leaders were shown on each 
program as their were 
played. In the opinion of Liberty 
National, the feature had viewer 
interest and created goodwill for 
the bank among important people 
whose favorite tunes were used. 
Finally, however, the bank ran 
through all the top-caliber leaders 
of Louisville and had to abandon 
the feature. ; 


selections 


Since then, guest artists have 


for Liberty National... 


been used on the show. On some 
occasions whole groups have ap- 
peared. An Easter program fea- 
tured the entire Louisville Phil- 
harmonic Chorus of 52 voices. 

Ashby Millican, first vice presi- 
dent of Liberty National says ‘the 
Herbie Koch Show suits the spe- 
cial needs of bank advertising. 

“It is not spectacular in any 
way,” Mr. Millican said, “but mu- 


point un conveniences... 


sically it is a ‘good show; it is 
pleasant, relaxing and we believe 
a welcome change in tempo from 
the high-powered, fast-moving, 
screaming, hard-hitting types of 
shows that are now so prevalent.” 

Since starting in television, Lib- 
erty National has tried out almost 
every kind of TV commercial an- 
nouncement. It used films, stills, 
Balopticons, and live performances 
before settling down to its present 
techniques. 

The opening and close of the 
show now are on film, showing 
Liberty’s home office building, a 
landmark in Louisville. Other films, 
used from time to time, have point- 
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ed out banking services provided 
at headquarters and the ten branch 
es that Liberty National operate, 
The principal commercials on th 
show are live. A vice president d 
the bank, acting as a_ bankig 
counsellor, explains the  variow 
services that Liberty National & 
fers. The commercials lean heavily 
toward institutional selling. 
The bank supports the show with 
consistent promotion. Each week 
it runs a newspaper insertion at 
vertising the program and the 
guest artist of the week. It & 
cludes mailing pieces in its month 
ly statements to depositers, anf 
downtown branches of the bank dit 
play signs promoting the show. 
“We don’t know of any prograll 
on TV similar to our present pit 
gram,” Mr. Millican said recently, 
“We feel that our show has dige 
nity and stature and consequenllf 
is the type of program that af 
nancial institution can _ sponsd 
without fear of criticism. The pe 
ple who like this type of showat 
loud in its praise; those who dom 
like it certainly can find nothing 
objectionable in its format.” 
ig tae 
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TELECASTING 


K I LA THE WHOLE FAMILY —ALL THE TIME! 


nol just MeN -- 


8 of the ‘Top 10 Men’s Shows’ are on KTLA 


| NoT Just WeMen-- 


8 of the ‘Top 10 Women’s Shows’ are on KTLA ¢ 


_ Not Just TeEnAgers-- 


9 of the ‘Top 10 Teenagers’ Shows’ are on KT LA K 


; provided 
en branth 
1 operates, 


ials on the 
resident of 


Net Just Children-- 


8 of the ‘Top 10 Children’s Shows” are on KT LA % 


© BEE not Just Daytime-- 


10 of the “Top 10 Daytime Shows” are on KTLA * 


Not Just Evenings-- 


8 of the “Top 10 Evening Shows” are on KTLA * 


~ Tele-Que, July 1951 


KTLA Studios 5451 Marathon St., Los Angeles 38 HOllywood 9-6363 
Eastern Sales Office 1501 Broadway, New York 18 - BRyant 9-8700 


e PAUL H. RAYMER COMPANY + NATIONAL REPRESENTATIVE 
KEY STATION OF THE PARAMOUNT TELEVISION NETWORK 


KTLA — THE BEST ADVERTISING BUY IN LOS ANGELES 








NBC HOLLYWOOD = - 


ND 


LOS ANGELES LEADS AMERICA WITH|}|MORE THAN 60% TELEVISION HOMES! 


That’s right — better than every other home 
in Los Angeles has TV. No other area 
approaches such television saturation! 

Over 800,000 of the 1% million families 
in this great booming market now own TV 
... well over 1,000,000 sets! And to reach a 
handsome portion of this eager, responsive 
audience, your best bet is KNBH—the NBC 
outlet in Los Angeles. 

Remember: Los Angeles is now over a 
billion dollars ahead of Philadelphia in 
retail trade. It’s America’s Third Largest 
Market—with business activity already up 
24% over last year! 
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Choice time is available on KNBH to 
help you sell this rich market. For complete 
information, write KNBH, Hollywood, or 
call your nearest NBC Spot Sales Office. 


Here’s the easiest way to get the picture 
of America’s fastest growing market — 
Southern California: See NBC’s new film 


THE GOLD RUSH IS STILL ON 
Available from your nearest NBC Spot 


Sales Office. Our sales representative will 
gladly arrange a showing of this film. 


TO SELL THE BUYING MILLIONS IN 
AMERICA’S 2ND LARGEST TV_ MARKET 
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LABORATORY tests with the 
RCA tri-color tube as part of a 
color receiver for telecasts by the 
CBS field sequential system have 
shown it to perform far less satis- 
factorily than the color disc deve- 
loped by CBS, Dr. Peter C. Gold- 
mark, vice president, CBS Labora- 
tory Div., reported Wednesday in 
an exclusive interview with BRoAD- 
CASTING @ TELECASTING. 

“The difference is not slight, but 
of the day and night variety,” he 
said, “from every aspect—color, 
contrast and detail.” 

Furthermore, Dr. Goldmark 
stated, executives of Hytron Radio 
& Electronics Co., tube manufac- 
turing division of CBS, have found 
the RCA tri-color tube impractical 
fom the manufacturing stand- 
point, both as to possibility of mass 
production and to price, which he 
said was far in excess of that of 
the color dise unit. 

Dr. Goldmark expressed disap- 
pointment that the RCA tube had 
not proved more successful with 
the CBS system of color TV— 
“after all we’re in the tube busi- 
ness now and we’d as soon manu- 
facture RCA’s tubes as anyone 
else’s”—but said that while a color 
tube will undoubtedly be developed 
at some time which will satisfac- 
torily serve color TV,” the RCA 
tube is not the answer. 

“Even if this tube were com- 
parable in price with the color 
wheel, we still would not use it 
because of its inferior picture 
quality,” he declared. 


Self-contained Unit 


Apparatus needed to add color 

reception to black-and-white via 
the CBS system is now being 
packaged into a single, self-con- 
tained, sealed unit which the set 
manufacturer can install with his 
black-and-white receiving equip- 
ment in a cabinet, with no need 
to concern himself about color 
receiver discs, tubes or circuits, 
Dr. Goldmark reported. 

Two companies—Crescent and 
Webster-Chicago — are already 
turning out these color packages, 
ie said, with a number of other 
‘ompanies preparing to do so. Plan 
s identical, he explained, with that 
ised in the manufacture and in- 
tallation of vari-speed record 
players in phonographs. 

Just returned from Europe, 
Where he sat in as an observer on 
CCIR deliberations on internation- 
al TV standards, Dr. Goldmark 
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$7 annually, 25c weekly 


RCA COLOR TUBE 


said that there was no agreement 
as to definition or any major stand- 
ard, with each nation holding out 


for its own standard and with 
political considerations seemingly 
more important than pure en- 


gineering factors. He _ reported 
sensing a rather general attitude 
that with things as they are in 
Europe, it made little difference 
whether continental TV standards 
are settled this year or next. 

He said that the response of 
Germans to the color TV demon- 
strations staged by CBS in Berlin 
were even more enthusiastic than 
that given last year’s demonstra- 
tions in this country by Americans. 
“Most of our Berlin audience had 
never seen any television before, 
let alone color,” he said, “and it 
swept them off their feet.” 

After the Berlin demonstration 
is concluded, Dr. Goldmark said 
the 9,000 pounds of color TV equip- 



























































































































































‘Less Satisfactory’ Than Disc—Goldmark 





ment—a camera chain and six re- 
ceivers, including a 17-inch drum 
unit — will be shipped to Zurich 
for demonstration at a new hos- 
pital in that city, whose officials are 
interested in using TV as an educa- 
tional tool. This demonstration, to 
include the first colorcast of an 
operation in Europe, will be 
handled by Remington Rand, sales 
agent for the CBS color unit. 
Paris Exhibit 

From Zurich, the equipment will 
travel to Paris, he said, for use in 
surgical colorcasts at the meeting 
of the International Congress of 
Surgeons there the end of Septem- 
ber. Smith, Kline and French Labs 
will sponsor the Paris color show- 
ing as they have sponsored similar 
showings at medical meetings in 
the United States during the past 
several years. E. R. Squibb & 
Sons, which had planned to spon- 





ADMIRAL’S STAND 


Big 5 Still 
United 


DON’T TAKE too seriously the fact that Admiral is first of the 
“Big 5” in TV manufacturing to show a TV color “slave” console. 
That is no indication of a break in manufacturers’ ranks against the 


FCC-approved CBS system. 

All major manufacturers are still 
rooting for the all-industry simul- 
taneous system being developed by 
the National Television System 
Committee [BROADCASTING ® TELE- 
CASTING, Aug. 13]. 

However, as merchandisers, man- 
ufacturers are well aware that 
they’ve got to watch the movement 
of color TV units in the fall-winter 
market. If color units sell, they’ll 
make them. 

Virtually all manufacturers have 
color sets, “slave” units or con- 
verters on their drawing boards or 
in their laboratories. 

Admiral’s “color companion” set 
has a 10-in. picture tube, magnified 
to give a 12%-in. picture. It has 
not been priced. It is on a “sam- 
ple” basis to distributors right now. 
Admiral hopes to make enough to 
put the unit into all its dealers 
stores in the next 30-60 days. 

But Admiral’s realistic attitude 
—reflecting that of all major set 
makers—is made clear in a con- 
sumer brochure that heralds “Color 
TV Optional.” 

In fifteen-and-a-half of its 16 
pages, the 314x5-in. booklet stresses 
that the future of color TV is-a 
compatible, “all-electronic” system 
and that Admiral’s new 17-set line 
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* 
has been engineered for the addi- 
tion of color TV when and if the 
customer wants it. 

In a half-page of the booklet, 
Admiral tells the customer that it 
has a color “companion” set avail- 
able now. 


Only other color units that seem 
certain to be on the market this 
fall and winter, according to a 
quick BROADCASTING ® TELECASTING 
survey of major manufacturers 
last week, are: 

CBS-Columbia, Webster-Chicago, 
Teletone, Stewart-Warner, Meck. 

CBS looks for color units from 
such other manufacturers as Arvin, 
Muntz, Tele-Video, International 
Television, Trav-Ler. It also be- 
lieves color converters (which will 
require technical installation) will 
come. from such _ non-radio-TV 
manufacturers as Celeomat, Tele- 
vision Engineering Co., JFD Manu- 
facturing Co. 

Prices apparently will be in the 
$200-250 range. Teletone hopes 
to sell a “slave” unit for $125. 
Majority of those saying they will 
make color units hope to be in real 
production sometime in October. 
They hope to have samples in deal- 
ers’ hands by mid-September. 


sor black-and-white operation tele- 
casts with RCA equipment at the 
Paris gathering, withdrew when 
it learned of the S-K-F color plans, 
Dr. Goldmark reported. 

Dr. Goldmark said he expects to 
be in Paris at that time—his fifth 
trip to Europe this year—on his 
way to Switzerland to confer with 
engineers of the Swiss Institute 
of Technology about the Eidophor 
system of theatre television devel- 
oped there. Twentieth Century- 
Fox Film Corp. has acquired rights 
to use the Eidophor large-screen 
system for receiving telecasts in 
color via the CBS method and 
hopes to have at least one unit 
installed in a theatre and ready 
for demonstration before the end 
of the year [BROADCASTING ® TELE- 
CASTING, July 30]. 


SET SHORTAGE 


Opinions Differ On Problem 


DIFFERENCE of opinion among 
radio-TV manufacturers on wheth- 
er defense impact will cause short- 
ages of TV sets this fall and winter 
was publicly highlighted last week. 

In San Francisco, before the 
Pacific Electronics Exhibit audi- 
ence, Radio-Television Manufac- 
turers Assn. President Glen Mc- 
Daniel said: 





“In the light of tightening ma- 
terials controls, TV receivers may 
again be in short supply before 
Christmas.” 

In Los Angeles, before distribu- 
tors, Westinghouse TV-Radio Divi- 
sion Manager F. M. Sloan said: 

“Despite increasing government 
restrictions to conserve _ vital 
metals, the television industry will 
be able to manufacture as many 
television and radio sets as the 
market will absorb by the year’s 
end.” 

Meanwhile, RCA last week an- 
nounced price cuts on its current 
TV set line effective Sept. 1, pre- 
paratory to coming out this week 
with new line of 10 sets. 

Cuts ranged from $30 on basic 
17-inch Newport table model, to be 
$239.95, to $115 on top-of-the-line 
19-inch Hillsdale. console, to be 
$359.95. 

The reductions are reported to 
have been in effect informally for 
the past month. 

RCA’s new line will run in price 
from $225 to $495. 
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TV TROUBLES 


THE RELATIVELY young television industry faces governmental and 
private-interest pressures that keep it in a constant state of uncer- 
tainty, Thad Brown, NARTB television director, told the association’s 
District 4 members at their meeting last week (see main story page 23). 


Reviewing a long list of func- 
tions undertaken by the TV organ- 
ization within NARTB, Mr. Brown 
predicted a final TV allocation plan 
might come out of the FCC by 
March 1. He said he was unable 
to explain a prediction by FCC 
Chairman Wayne Coy at a recent 
Senate hearing that the freeze 
might be ended in September. (Mr. 
Coy subsequently revised his esti- 
mate in light of “paper” hearings 
scheduled to run through Nov. 26 
[BROADCASTING © TELECASTING, 
Aug. 6].) 

In his reference to pressure by 
so-called educational interests for 
large hunks of the TV spectrum, 
Mr. Brown said reservation by the 
FCC of 10% of facilities actually 
would mean 25% to 50% of the 
available channels in specific com- 
munities. 

FCC officials are “deeply con- 
cerned with the time elements in 
the freeze,” Mr. Brown declared. 

He briefly listed some of the TV 
industry’s more serious problems 
as: The freeze; FCC allocation 
procedure; oral argument on the 
allocation plan; educational reser- 
vation; educational stations; TV 
program standards; standard agen- 
cy contracts; ASCAP; excess prof- 
its tax; engineering; organized col- 
lege restrictions on football tele- 
casts; Congressional baseball inves- 
tigation; reclassification of pro- 
grams, and legal and government 
matters. 


Congress Concerned 


In a roundup of the legislative 
situation he said Capitol Hill is 
deeply concerned about television 
and feels it should either investi- 
gate or legislate in view of the wide 
interest in the exciting new me- 
dium. 

Mr. Brown went into the move 
to write program standards for 
television, saying subcommittees 
will report Oct. 2-3 on progress of 
their work, with a full report to be 
submitted to the NARTB member- 
ship at a meeting scheduled Oct. 
19 at the Stevens Hotel, Chicago. 

He outlined anti-trust angles of 
the standards problem as well as 
regulatory angles in case a station 
is subjected to association disci- 
pline. 

Taking part in a question-answer 
panel conducted by Campbell Ar- 
noux, WTAR-TV Norfolk, were 
William R. McAndrew, WNBW 
(TV) Washington; Keith Byerly, 
WBTV (TV) Charlotte, N. C.; 
Richard P. Doherty, NARTB em- 
ploye-employer relations director, 
and Mr. Brown. Mr. Arnoux turned 
the gavel over to Harold Essex, 
WSJS Winston-Salem, NARTB 
District 4 director, so he could join 
in the argument. 

Mr. 


Page 62 ® 


Arnoux, responding to a 


August 27, 1951 


* 


question by Frederick L. Allman, 
WSVA Harrisonburg, Va., said the 
effect of TV on the AM audience 
is “profound” when TV first hits 
a community but subsides until 
radio and TV are soon living side- 
by-side. Intelligent AM program- 
ming and selling will bring radio 
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Brown Cites Current Pressures 


its share of the audience, he said. 

Mr. McAndrew said WRC, AM 
unit of the NBC Washington oper- 
ation, had increased its morning 
time, bringing AM income for June- 
July ahead of last year. Mr. Ar- 
noux said AM was going up this 
fall, with marked gains in chain 
breaks, announcements and partic- 
ipating programs. 

Harold E. Fellows, NARTB 
president and formerly in charge 
of WEEI Boston, said in response 
to a question directed his way that 


Okla. City Group 
Seeking TV 


WORLD’S TALLEST man-made structure is proposed for an Okla- 
homa City TV station by the Oklahoma Television Corp., syndicate of 
local businessmen which includes ex-Gov. Roy J. Turner and radio pio- 


neer Edgar T. Bell. 

Application will be filed this 
week with the FCC. Three TV ap- 
plications were filed last week 
through Aug. 23—for Chicago, Co- 
lumbia, S. C., and Meridian, Miss. 

Oklahoma group proposes a 
1,500-foot tower on a site eight 
miles north of the city. Highest 
man-made structure is the Empire 
State Bldg. in New York which is 
1,250 feet above ground. Group in- 
tends to spend $1,500,000 to build 
the Channel 9 station and will ask 
for 200 kw radiation to cover sub- 
stantially the entire state. 

Plan is to spend $360,000 to op- 
erate and they hope to have $400,- 
000 income the first year. 

Associated with Gov. Turner and 
Mr. Bell—who gave up his inter- 
est in WKY Oklahoma City in 1948 
—are Luther T. Dulaney, radio- 
TV and appliance distributor 
(RCA Victor radio-TV sets) ; Hen- 
ry S. Griffing, southwest theatre 
chain operator, and Forrest E. 
Harper, who has oil interests. 

Gov. Turner, who has oil inter- 
ests and is a large cattle breeder, 
is president and 15% stockholder. 
Mr. Bell is executive vice presi- 
dent and 15% stockholder; Mr. 
Harper, vice president, 15%; Mr. 
Griffing, secretary, 30%; Mr. Du- 
laney, treasurer, 30%. 

Oklahoma City application will 
make a total of five seeking the 
remaining two VHF channels—one 
of which FCC proposes to reserve 
for educational TV. Other appli- 
cants are KOMA, Mid-South TV 


Gov. Turner Mr. Griffing 


Mr. Bell 


* 


Broadcasting Co., Oklahoma City 
Television Co., and Southwestern 
Publishing Co. (Southwestern 
American and Times-Record, Fort 
Smith, Ark.). 

Application for Chicago’s Chan- 
nel 11 with 32.4 kw radiated power 
was by American Federation of 
Labor’s WCFL. It plans to spend 
$292,500 on construction. FCC pro- 
poses to reserve Channel 11 for an 
educational station, and it is the 
only VHF frequency available in 
that city. The AFL application 
makes the fifth applicant for that 
city—WIND, WJJD, WFJL and 
Zenith Radio Corp. CBS, also an 
applicant, is buying WBKB’s Chan- 
nel 2 facilities if and when United 
Paramount Theatres Inc.-ABC mer- 
ger is approved by the FCC. 


In Columbia, S. C., WNOK is 
asking for Channel 10, with 24.5 
kw power. Applicant plans to spend 
$208,849 for construction. This is 
the third application for Colum- 
bia’s two VHF channels. The others 
are WIS and WMSC. 

In Meridian, Miss. WMOX is 
seeking Channel 11 with 11.6 kw 
power, plans to spend $90,000 in 
construction. WMOX is owned by 
Birney Imes Jr., who also owns 
WCBI Columbus, WELO Tupelo, 
WNAG Granada, WROX Clarks- 
dale, all in Mississippi. He is also 
the publisher of the Columbus 
(Miss.) Commercial Dispatch. This 
is the first application for Merid- 
ian’s single VHF- channel. 


Mr. Dulaney Mr. Harper 
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several Boston stations, includj 
WEEI, had increased their byg. 
ness when TV came to the ¢ity 
with managers and salesmen really 
getting down to hard work. 

Mr. Essex said the situation py, 
minded him that 20 years ago ney. 
papers were hit by radio but noy 
they are selling more space tha 
ever before. Mr. Byerly said ratings 
of WBT, AM adjunct of WBTy. 
were the highest in history, “[f, 
a matter of programming and gej. 
ing,” he continued. 





STOKEY NAMED 
To Head NSTP Labor Uni 


MIKE STOKEY, producer, Panty. 
mime Quiz, was named to head Ng. 
tional Society of Television Py. 
ducers’ seven-man labor committe 
at last week’s regular monthly 
meeting of the group. Committe 
will study labor conditions pertain. 
ing to television production anj 
report findings to the NSTP men. 
bership, as its first step in planning 
negotiations with film unions, 

Group plans to negotiate as a 
whole with film unions for a con 
tract covering all producers, 
through the special NSTP con. 
mittee. 

Others making up the labor con. 
mittee are Julius Tuchler, Syd Cassyd, 
Jack Voglin, Max Gilford, NSTP legal 
counsel; Betty Mears and Bill Stevens, 
Elliott Kelly, labor consultant for 
Snader Telescriptions Corp., acts in 
a similar capacity for the group. 
First meeting is to be held today 
(Monday). 

Also accomplished at the meet- 
ing was formation of a title regis. 
tration bureau. Scale of charge 
on title registration was approved 
to be $1 for the first six months; 
$5 for second six months; $25 for 
third six months, with affidavit of 
activity required on the final period. 
Prior title registration protection 
will be provided producers on proj- 
ects in preparation. 

Code administrator to replace 
Martin Mooney will be named at the 
next meeting. 


NABET ‘INVASION’ 


Film Council Wins Support 


FURTHER support to the Holly- 
wood AFL Film Council “stop 
NABET” campaign was given last 
week when the California State 
Federation of Labor and California 
State Theatrical Federation voted 
at their respective conventions 
support the council’s resolution t 
prevent further NABET “inva 
sion” into amusement fields [BR0AD- 
CASTING ® TELECASTING, Aug. 20]. 
Film Council resolved that “t 
would take all necessary steps 
defeat planned NABET invasi0l 
and eliminate it from established 
craft fields in amusement indus 
tries.” It further urged suppo 
from other guilds and crafts, ane 
tossed a warning to TV industry 
management that any yielding 
“further encroachments” b 
NABET would bring “united tf 
sistance” of AFL unions. 
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4 MORE THAN 20-fold increase 
in the number of advertisers using 
television in the past three years 
is shown by a comparison of data 
for June 1951 and the same month 
of 1948 as recorded in Rorabaugh 
Reports on Television Advertising. 
In June 1948, first month that 
yideo advertising activities were 
compiled by Mr. Rorabaugh, the 
four TV networks and the 20 TV 
stations then on the air reported 
a total of 228 network, spot and 
local video clients—16 using the 
TV networks, 68 sponsoring na- 
tinal or regional spot campaigns 
on television and 144 using this 
new medium in their own com- 
munities on a local-retail basis. 
Three years later, in June of this 
year, according to the latest Rora- 
baugh compilation of TV advertis- 
ing statistics as reported by the 
fur TV networks and 99 sta- 
tions, which will reach subscribers 
this week, the total number of 


PRO GRID GAMES 


Atlantic Refining Signs 


IN ITS MOST extensive TV spon- 
sorship of pro football to date, the 
Atlantic Refining Co. contracted 
lat week for DuMont coverage of 
2 National Professional League 
games this fall. 

Schedule includes all 10 Sunday 
league games of the champion 
Cleveland Browns and five games 
each for the Philadelphia Eagles 
and the Pittsburgh Steelers. Com- 
mitment was handled through N. W. 
Ayer & Son Inc. 


DuMont outlets in Boston, Prov- 
idence, Buffalo, Rochester, Sche- 
nectady, Syracuse, and Utica will 
carry all ten of the Browns’ games, 
with Richmond scheduling five and 
Erie, four. Negotiations to include 
Binghamton in the series are still 
pending. 




















































The Browns coverage, to be an- 
nounced for the full Oct. 14-Dec. 16 
season by Bob Neal, will be co- 
sponsored by the Brewing Corp. of 
America on all but the Buffalo, 
Rochester, and Binghamton sta- 
tions, 









Only the away-from-home games 
of the Eagles and Steelers will be 
telecast, but they will be available 
to Eagles fans in Philadelphia, Lan- 
caster, and Wilmington and to fol- 
lowers of the Steelers in Pittsburgh 
and Johnstown. Byrum Saam has 
signed for the Eagles’ telecasts, but 
nod sportscaster has been chosen for 
the Steelers’ games. Co-sponsor- 
ship for all ten of these games also 
is being considered. 

In cooperation with the National 
Collegiate Athletic Assn.’s plan for 
televising college football during 
the 1951 season, Atlantic recently 
amounced that it had released a 
number of Eastern colleges from 
frst refusal options for football 
television coverage, 




















ADVERTISER USE 


20-Fold Increase in 3 Yrs. 





video accounts had skyrocketed to 


5,322, an 


increase 


Network accounts 
totaled 210, a gain of 1,212.5%; 


* * 


TABLE I 


of 


2,234.2%. 
in June 1951 


46 National and Regional 
Advertisers Active June 1948 
Who Were Still Active June 1951 


June ‘48 
Network Spot Network Spot 


Admiral Corp. 
American Tobacco Co. 
Atlantic Refining Co. 
B. T. Babbitt 
P. Ballantine 
Breyer Ice Cream Co. 
Brach Candy Co. 
Brown & Williamson 
Tobacco Co. 
Bulova Watch Co. 
Canada Dry Ginger 
Ale Co. 
Curtis Pub. Co. 
Dad’s Root Beer Co. 
Allen B. DuMont 
Elgin Watch Co. 
Firestone Tire & 
Rubber Co. 
Fischer Baking Co. 
Ford Motor Co. 
General Electric Co. 
General Foods Corp. 
Gillette Safety 
Razor Co. 
Gulf Oil Corp. 
Gunther Brewing Co. 
Kraft Foods Co. 
Liggett & Myers 
Tobacco Co. 
P. Lorillard Co. 
Manhattan Soap Co. 
Motorola 
C. F. Mueller Co. 
Nash-Kelvinator 
National Brewing 
Norge 
Pepsi-Cola Co. 
Philip Morris 
RCA Victor 
Red Top Brewing 
R. J. Reynolds 
P. J. Ritter 
Ronson Art 
Metal Works 
F. & M. Schaefer 
Schenley Industries 
Standard Oil 
of Indiana 
Swift & Co. 
Texas Co. 
United Airlines 
Valley Forge Beer 
Zippy Products 
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spot advertisers totaled 1,175, up 
1,628.0%; local users of video ad- 
vertising totaled 3,397, up 2,634.0% 
in the three-year span. (Eight of 
the country’s 107 operating TV 
stations did not report in June 
1951, so the figures on spot and 
(Continued on page 80) 


PEACE TREATY 


Calif. Pool Coverage Set 


TELECASTS of Japanese treaty 
signing activities in San Fran- 
cisco Sept. 4-8 will be carried via 
microwave relay by a pool of the 
eight Southern California televi- 
sion stations on a share-the-expense 
basis. Participating in pool will 
be seven Los Angeles stations, and 
one San Diego station, KFMB-TV. 
Three San Francisco stations— 
KGO-TV, KPIX(TV), KRON-TV 
—will also be invited to partici- 
pate in the pool arrangement 
which follows that used for cov- 
erage of the MacArthur San Fran- 
cisco arrival. 


Originally, the CBS Hollywood 
station, KTSL (TV), had reserved 
the microwave relay from the start 
of the conference Sept. 4 through 
Sept. 7, with ABC holding reser- 
vation for actual signing date, 
Sept. 8. Both agreed to surrender 
rights to time and share it with 
other stations. Decision was made 
at a meeting last Wednesday. 

Total of 22 hours will be avail- 
able for telecasting by coast sta- 
tions. Time will include five days 
of treaty signing activities from 
War Memorial Opera House, in- 
cluding speeches and _ interviews, 
plus signing of Pacific Mutual De- 
fense Pact from Presidio Sept. 1. 
Programs will be fed to Los An- 
geles stations by a San Francisco 
TV outlet, probably CBS’ KPIX 
(TV), which is picking up the 
telecast for eastern transmission. 





GROSS TIME SALE 


Network July Total 
Hits $8,964,581 


GROSS time sales of the four TV networks in July totaled $8,964,581, 
according to figures released for publication today (Monday) by Pub- 
lishers Information Bureau, which also reported that in the first seven 
months of this year the combined cumulative gross of the four TV 
networks amounted to $64,190,075. cE 
Figures show a gain of 485.3% for 
July and 312.4% for January-July 
for this year over last, but these 
percentages are somewhat larger 
than the true gain in billings as 
DuMont figures were not included 


for the 1950 
month periods. 


month and _ seven- 


An indication of the rapid rate 
at which TV is growing is given 


1951 
ABC $1,354,588 
CBS 3,434,659 
DM 645,359 
NBC 3,529,975 
TOTAL $8,964,581 
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1950 
$210,947 
380,906 


941,243 
$1,533,096 


* 

by comparing the 1951 video net- 
work gross time sales with those 
of the radio networks. In July, 
the TV network gross was more 
than three-quarters of the radio 
total (76.4%), while for the seven- 
month period, the TV network com- 
bined gross was 60.0% of the radio 
network total. PIB TV breakdown 
follows: 


a 


JAN.-JULY 
1951 1950 
$9,733,441 $2,137,481 
20,503,987 4,985,302 
3,705,925 
30,246,722 8,442,479 
$64,190,075 $15,565,262 





TREMENDOUS response was reported 
by RCA to its series of five-day field 
tests of the compatible, all-electronic 
color television system [BROADCASTING 


@ TeELEcAsTING, July 16]. Sifting 
through the replies is O. B. Hanson, 
vice president and chief engineer of 
NBC, while Secretary Jean Bissell 
empties still another pouch of mail. 
Over 5,000 viewers watched the tests 
on black-and-white sets and communi- 
cated with RCA within 48 hours after 
start of transmissions July 9, accord- 
ing to Frank Folsom, RCA president. 
An additional 3,000 responded within 
next four days. 


COAST-T0-COAST 


Gala Inaugural Dropped 


SUDDEN advance in the opening 
date of AT&T’s transcontinental 
microwave radio relay TV program 
transmission service from Sept. 30 
to Sept. 4 [AT DEADLINE, Aug. 20] 
has led the phone company to drop 
its plans for a $250,000 gala, four- 
network inaugural program. 

Move, made at the request of the 
State Dept., will instead inaugurate 
coast-to-coast simultaneous TV pro- 
gram service with a telecast from 
San Francisco, Sept. 4, at 10:30 
p.m. (EDT), of President Tru- 
man’s opening address to the Jap- 
anese peace treaty conference. This 
program and other pickups from 
the conference, on which details are 
now being worked out, will be sent 
gast from San Francisco to Omaha 
by way of “special temporary cir- 
cuits” which will be taken out of 
service at the conclusion of the 
conference, AT&T said last week. 

Following the conference there 
will be a hiatus in coast-to-coast 
service of about a month’s duration. 
Then about Oct. 1 and definitely in 
time for cross-country TV coverage 
of the World Series, an east-to- 
west relay circuit will be made 
available for commercial TV pro- 
gram service. At the end of an- 
other month, about Nov. 1, a west- 
to-east circuit will be added, also 
on a permanent basis, providing 
two-way coast-to-coast TV service. 

Bell System spokesmen said they 
were unable to explain reports cur- 
rent last week that the all-star 
show would be presented instead 
on Nov. 15. All plans for the pro- 
gram have been dropped, they in- 
sisted, and there is no present 
thought of attempting to stage an- 
other “Golden Spike” telecast un- 
der AT&T sponsorship. 
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POWER BOOSTS | 








TWO MORE TV stations got FCC permission to boost power last week, 

as WLWT (TV) and Zenith asked permission to telecast color and the 

first oppositions to the DuMont proposed allocation plan were filed. 
KPIX (TV) San Francisco got permission to boost transmitter output 


from 4.9 kw to 5 kw, raising its 
radiated power from 29.9 kw to 


WCAU-TV EXPANDS 
Makes Top-Level Shifts 


IN anticipation of schedule ex- 
pansion, Charles Vanda, vice presi- 
dent in charge of television for 
WCAU Phila- 
delphia, last week 
announced _ top- 
level personnel 
reassignments. 

The  reassign- 
ments and ex- 
tended organiza- 
tional plans are 
being made, Mr. 
Vanda explained, 
looking toward a 
TV-schedule _ be- 
yond the 117-hour 
which WCAU-TV 
a year. 

WCAU-TV also anticipates orig- 
inating CBS Television Network 
programs. During the past year, 
WCAU-TV has originated four 
weekly CBS-TV shows, including 
Sealtest Big Top. 

John McClay, director of opera- 
tions at WPIX (TV) New York, 
formerly director of operations at 
WCAU-TV for two years, will 
return as operations manager. As 
such, Mr. Vanda explained, Mr. 
McClay will handle all administra- 
tive details, reporting directly to 
Mr. Vanda. 


Thomas 





Mr. Vanda 


weekly schedule 
has telecast for 


Freebairn-Smith, for- 
merly operations manager, has 
become executive producer in 
charge of all news and _ special 
events for WCAU-TV. He also 
will supervise the film department 
and oversee establishment of com- 
mercial film laboratories in the new 
WCAU building. 

Robert A. Forrest, script super- 
visor, will head the new program 
development’ section and_ the 
WCAU-TV program panel, which 
will include Executive Producers 
Warren Wright and Paul Ritts, as 
well as Mr. Vanda. 

Richard A. Schlegel will con- 
tinue to handle operations for the 
WCAU stations and the assign- 
ment of producers and directors. 
Robert Morton, traffic manager, 
will report to Mr. Schlegel. 





Mr. McClay 
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* 
30.55 kw. WLAV-TV Grand Ra- 
pids got permission to boost its 


transmitter to full 5 kw output, 
increasing its effective radiated 
power from 20.0 to 28.5 kw. 

New application for power in- 
crease was filed by WOW-TV 
Omaha. It wants to jump from 
16.2 kw to 17.5 kw radiated power. 

Still pending FCC action are 
power boost requests of WABD 
(TV) New York, KTSL (TV) Los 
Angeles, KRON-TV San Francisco, 
WBEN-TV Buffalo and WTTV(TV) 
Bloomington, Ind. [BROADCASTING 
@ TELECASTING, Aug. 20]. 

In other applications WICU 
(TV) Erie, Pa., asked FCC for 
permission to install a new 5 kw 
DuMont transmitter—with no in- 
crease in authorized 3 kw radiated 
power. It intends, after that is 


Two More Approved by FCC 





accomplished, to seek special au- 
thority to run its transmitter at ca- 
pacity, and put out a 40 kw signal. 

And KDYL-TV Salt Lake City 
wants to move its transmitter loca- 
tion from downtown Salt Lake City 
to 9,000-ft. Mt. Nelson in the 
Quirrh Range near Tooele, Utah. 
This would put antenna 3,600 ft. 
above average terrain (compared 
with current minus 500 ft) and, 
with radiated power of 50 kw, per- 
mit station to cover Ogden and 
Provo, 30-odd miles north and south 
respectively of Salt Lake. 

WLWT (TV) Cincinnati asked 
FCC for permission to transmit 
both FCC-approved CBS color sys- 
tem and that being worked on by 
the National Television System 
Committee. Its purpose, Crosley 
station said, was to help develop 
color TV receivers for both systems 
and also to permit it to judge pub- 
lic’s reaction to color TV. It stated 
it wanted to utilize color programs 
on an experimental basis. 

Zenith asked for the same thing, 





WSB-TV SAL 


Hidden Ownership Charge 
Refuted by Atlanta Firms 


REFUTATION of hidden ownership charge in the sale of WSB-TV 
Atlanta to Broadcasting Inc. was made last week by Atlanta Newspapers 


Inc. and Broadcasting Inc. 


Answer to the Georgia Tech petition to reconsider the approval of 


the sale of Atlanta’s Channel 8 fa- 
cilities [BROADCASTING ® TELECAST- 
ING, Aug. 20] asked that the FCC 
deny the request. Same day that 
the answer was filed, a second peti- 
tion for reconsideration was filed 
by E. D. Rivers Jr. (WEAS De- 
catur, Ga.), another TV applicant 
for Atlanta. 

Georgia Tech (WGST) alleged 
that: (1) Joseph L. Morris, 10% 
stockholder in Broadcasting Inc., 
was or had been a stockholder in 
Atlanta Newspapers Inc., owner of 
Channel 2 facilities, and that this 
violated FCC’s multiple ownership 
rules. (2) That some members of 
the investment banking firm of 
Robinson-Humphrey Co. Inc. had 
stock interests in Broadcasting Inc. 
and others including Mr. Morris in 
Atlanta Newspapers Inc. That this 
“community of interest” showed 
multiple ownership. 


Broadcasting Inc. and Atlanta 
Newspapers furnished affidavits by 
Mr. Morris and others mentioned 
in Georgia Tech allegations to 
show: : 

(1) That Mr. Morris did own 
180 shares of non-voting preferred 
stock out of 180,000 such shares in 
Atlanta Newspapers Inc. and that 
his wife owned 120 such shares. 
This, said Mr. Morris, is one-tenth 
of 1% of the issue. It did not oc- 
cur to him, he said, to consider 
this an interest in a broadcast sta- 
tion. When he learned in July that 
it might be considered in that light, 
he said he sold all his stock, as well 
as that of his wife’s. 


* 

Ironic twist is given in Mr. Mor- 
ris’ statement when he disclosed 
that he formerly owned $10,000 of 
Georgia Tech Dormitory Revenue 
Certificates—Georgia Tech being 
the petitioner trying to get the 
Commission to rescind its approval 
of the sale. 

(2) That there is no foundation 
to the allegation of a “community 
of interest” between Atlanta News- 
papers Inc. and Broadcasting Inc. 
because certain members of Robin- 
son-Humphrey Co. Inc. own stock 
in Atlanta Newspapers Inc. and 
other members in Broadcasting Inc. 
Affidavit by Robey Robinson, vice 
president of the investment firm, 
stated that the only connection his 
firm has had with either of the two 
principals was to sell stock in the 
new company. 

Other more legalistic complaints 
were also answered by Broadcast- 
ing Inc. and Atlanta Newspapers 
Inc. 

Mr. Rivers’ complaint is much 
along the same lines as those by 
Georgia Tech. It implied that 
“suspicion” should attach to the 
fact that the WSB-TV facilities 
were sold for $525,000 ‘when 
everyone in the industry knows 
that the station is worth at least 
four times that amount.” It cited 
recent TV _ station purchases to 
imply that “the owners of WSB-TV 
without any trouble’ whatever, 
could have found a number of buy- 
ers for the station who would have 
been willing to pay .. . perhaps 
$2 million or more for WSB-TV.” 
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to be telecast on its tw experi, 
mental TV stations in Chicago_ 
KS2XBR and KS2XBS. 

First oppositions to DuMont pro. 
posal [BROADCASTING ® TELECAg, 
ING, Aug. 20] came from Crogly 


Broadcasting Corp. in Tole 
(where it is a TV applicant), Ch. 
lumbus (WLWC) and Dayto, 
(WLWD), all Ohio; Sangamo 
Valley Television Corp., TV appj, 
cant for Springfield, Ill.; Bal. 
ban & Katz Corp. (WBKp) 
Chicago; WMAR-TV Baltimon. 


WGRD Grand Rapids; WSSV pg. 
ersburg, Va.; WOI Ames. ; 

Most object to DuMont channg 
separations, which they claim ay 
less than FCC proposed minimyy 
180 miles co-channel, 70 miles aj. 
jacent channel. 


GETS OFFER 
To Buy School Outle 


SOMEBODY HAS a sense gf 
humor—or he doesn’t know th 
FCC’s attitude about education, 
TV. 

That’s the only deduction ox 
can make after the disclosure by 
Miami School Superintendent Dr. 
James T. Wilson that “someone” 
had offered $500,000 for the TV sta. 
tion if the school system got , 
grant and put the station on the 
air. 

As reported in the Aug. 19 Mian 
Herald, Dr. Wilson told Dade 
County School Board: 

“This person said he would kk 
willing after, and if, we obtain th 
channel to put up as much asa 
half-million dollars, give the boari 
25% of the stock and guarantee the 
board 1% to 2 hours a day on the 
air.” 

Dr. Wilson did not identify the 
bidder. 

Although several school board 
members were reported chorusing, 
“We would be willing, too,” they 
were soon set straight on the Con- 
mission’s proposal for educational 
TV—which would prohibit such sta 
tions from being run commercially 

Dade County School Board als 
voted 3-2 to hire the Washington 
law firm of Krieger & Jorgenson 
at $75 a month on six months’ re 
tainer to represent it in prosecuting 
its application for non-commertidl 
Channel 2 in Miami. The applic 
tion is in the name of Lindsey Hop- 
kins Vocational School, whith 
operates non-commercial FM st 
tion WTHS. 

There are five pending applic 
tions for Miami’s two available 
VHF channels. Due to be filed som 
is the sixth application, by Elliot 
Roosevelt-E. D. Rivers Sr. grou 
[BROADCASTING © TELECASTING, 
Aug. 20]. 


ABC Buys Film 


AT a price estimated to be und 
$100,000, ABC has purchased ! 
feature films from Pine-Thomis 





Los Angeles independent produce § “= 

for telecasting on ABC-TV mt 

work. Deal was negotiated in Net 

York between ABC and MCA it 

Pine-Thomas. — 
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Daytime TV does more than build big audiences— 
it delivers the kind that look, listen and buy. 
Stories like these, from Blair-represented tele- 
Vision stations, show how advertisers who are 
developing franchises in daytime TV are getting 
quantity ... quality .. . results! 


“The Billie Burke Show” over KTTYV, Los 
Angeles, presents the first big “name” person- 
ality on West Coast television... “Come Into 
the Kitchen”, also on KTTV—daytime, now 
has seventeen (count ’em), seventeen sponsors 
including such ad-wise people as Borden’s, Yuban 
and Sunkist. 


“Martha’s Kitchen” for Skinner’s Macaroni 
and Raisin Bran on WOW-TV, Omaha, offered a 
measuring spoon for a dime and boxtop. Only 
four announcements rang up 500 replies per 
week for four weeks. 


Red and White Grocers, sponsors of “King’s 
Queen” over KING-TV, Seattle, mimeographs 
all recipes mentioned on the show. 4600 copies 
are distributed among the 82 member stores each 
month. Repeat requests total about 1400 more, 
not including some 700 mailed monthly from 
the station. 


All Blair-represented television stations can point to 
this kind of daytime response. For facts and figures, 
call your Blair TV representative today! 


New York, Chicago, St. Louis, Dallas, 
Detroit, Los Angeles, San Francisco, Jacksonville 


“ Cc. 
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FIGHT RIGHTS 


Theatre Network Gets 
Saddler-Pep Bout 


ANOTHER victory in the race for TV rights to boxing events was 
scored by Theatre Network Television Inc. last week when it signed an 
exclusive contract for the Sandy Saddler-Willie Pep featherweight 
bout in New York’s Yankee Stadium Sept. 26. 


With arrangements still pending, 
it is expected that 20 movie houses 
will carry the battle, the largest 
number to participate in a single 
theatrecast. (A total of 25 houses 
are equipped for large-screen tele- 
vision, but five of these—located in 
the New York area—are ineligible 
for the Saddler-Pep fight.) 

Signees for the hookup so far 
include theatres in Minneapolis, 
Detroit and St. Louis, which have 
never before tested theatre TV, and 
Boston, which has just premiered 
the service with the Joe Louis- 
Jimmy Bivins contest Aug. 15. 

Exhibitors were_ reportedly 
jarred, however, at last week’s 
trade news that TNT fees would 
be increased from an approximate 


* 


for the Randy Turpin-Sugar Ray 
Robinson exclusive Sept. 12 [BROAD- 
CASTING ® TELECASTING, Aug. 20]. 
After the International Boxing 
Club sets its fee — estimated at 
$25,000 — the charge is pro-rated 
among participating theatres by 
TNT, which administers the events, 
on a basis of theatre capacity and 
admission charge. 

Exhibitors, who in addition to 
the IBC fee must bear AT&T 
charges, TNT administrative ex- 
penses, rental of Hollywood films 
they show the same evening, and 
the usual overhead, argued they 
could not break even. IBC’s sug- 
gestion: Increase admission prices 


40 cents to 75 cents per house seat 


—now ranging from a standard 65 
cents to an increased charge of 
$1.25—to $2 for the Robinson- 
Turpin show. 

As house owners wondered if the 
trade would bear an increase, re- 
ports came in on theatre televi- 
sion’s last offering, the Louis-Bivins 
fight, which was carried by 15 
theatres. Six reported SRO busi- 
ness, while the remaining nine de- 
scribed it as anything from “fair” 
to “near capacity.” Observers felt 
the public was beginning to cool 
towards the novelty of theatre TV. 


Scrap Drive 


EMERGENCY public service cam- 
paign to speed the flow of indus- 
trial and agricultural iron and 
steel scrap to steel plants, has been 
opened by The Advertising Council 
upon request of the Steel Industry 
Serap Mobilization Committee of 
the American Iron & Steel Insti- 
tute and by the National Produc- 
tion Authority. 


Shopping for lV pevakabilities? 


If so, be sure to— 


7. Compare station rates. 


2. 
5. 
4. 
5. 


Compare the availabilities. 


Compare the facilities. 


Compare the number of spot and retail advertisers. 


If you’re looking for a show... compare the know-how. 


Iu Chicage, there is no comparison. WGN-TV is 


the best buy for your advertising dollar. Call your 


WGN-TV representative for top availabilities today. 


Page 66 © August 27, 1951 


mS 


Aes > 


Z 


CHANNEL9-CHicAco 


The Chicago Tribune Television Station 
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FIRMS SPLIT 


Official-Fairbanks Pay 


APPROXIMATELY three mont 
after being merged, Jerry Paip. 
banks Productions, Hollywood, and 
Official Films, New York, last Week 
dissolved their union, with each 
firm returning to its former 
arate status. One of the bag 
reasons for the break was unde, 
stood to be difficulty of long- 
negotiations between the Hg 
wood and New York firms. 

Simultaneous with  announg 
ment of the split, made jointly j 
both cities, came news of reorgan. 
ization within Official’s rang 
Aaron Katz resigned as president 
of the firm and William Goodheart 
Jr., formerly MCA executive vig 
president, replaced him. 

Under the new arrangement Je. 
ry Fairbanks, who was on the board 
of directors of the merged organ}. 
zation, will be the Fairbanks preg. 
dent and board chairman. §jq 
Rogell, former executive head of 
RKO who left to join Official gs 
vice president, becomes executive 
vice president in charge of studi 
operations for the Fairbanks firm, 
Austin Sherman, Fairbanks leg] 
adviser, becomes secretary and 
board member. 

According to Mr. Rogell, the 
Fairbanks firm has acquired con 
siderable amount of outside finane. 
ing for planned TV film produc 
tion. Such financing may have 
come from Mr. Rogell and Mr, 
Sherman both who, the firm says, 
will have “important interests” ip 
the organization. 

Under the newly arranged terms 
between the two firms, Official wil 
continue to handle distribution of 
three Fairbanks TV film series, 
Frontpage Detective, Hollywood 
Ringside and Bigelow Theatre, 

In the meantime, Fairbanks re 
vealed that it would go ahead with 
large-scale expansion. To this end, 
the organization has leased addi 
tional stage space and office facili- 
ties at Rocket Studios, Sunset 
Blvd. Included are a large stage 
8-10 large offices, plus other studios, 


KLING DISTRIBUTOR 


United Television Named 


CONTRACTS naming United 
Television Programs as exclusive 
distributors for Kling Studios Ine, 
film producer [BROADCASTING ® 
TELECASTING, Aug. 20], were signed 
last week in Chicago by executives 
of the two companies. 

Kling already has completed 8 
half-hour films called Old Amer 
can Barn Dance for Sept. 1 releas 
and immediate production 8 
planned for a second series of 1% 
The 35mm film features Bill Bailf 
(“Cactus Jim’) as m.c. with#® 
cast of 24 folk entertainers. 

Nine markets have been signed @ 
carry the show: The American Snuff 
Co. has purchased it for Atlanty 
Birmingham, Nashville, Greensbor 
Norfolk, Memphis, and Richmoné 
Oxford Products Co. of Cleveland (ft 
Imdrin) will sponsor the show in Om 
aha and New Orleans. 
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Performance chart—you check the. difference! 





STABILIZING AMPLIFIER 





For a better picture-now you can 
minimize jitter, roll, tearing, humbars! 


OUR customer—the viewer—de- 
} oh a received picture that’s 
sharp, stable, free of the ailments that 
go with a poor incoming signal. The 
new G-E type TV-16-B, different from 
all other stabilizing amplifiers, will 
do much to eliminate these nuisances. 


New General Electric circuitry wipes 
out hum. Old sync is taken off, reshaped 
and reinserted in the proper amount to 
assure a standard signal and to diminish 
jitter, roll, and tearing. Examine the 
comparison chart at lower left. It tells 
the complete story. 


Your G-E broadcast representative... 


. «» is loaded with information on the 





CHARACTERISTIC 


Fidelity response 


Output level adjustment 


Feedback Output Stage 


Oli d-ton Meret aliceldial ameli 
Output Signals 


Molet-I Ms if-lal dial am ialelen 
(with sync lock) 


Video ‘‘Clip-Fade” 


White Clipper 


Bridging Input Level 
Ofel ah age) | 


G-E ia Be 28 a 
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new General Electric television station 
equipment line. A phone call to the G-E 
office near you will get quick action; or 
write General Electric Company, Section 
Z81-27, Electronics Park, Syracuse, N. Y. ra 





Gow Can fre. pow confdence 070 ma 
GENERAL G@ ELECTRIC 





Stauton 


G 
THE LARGEST 
TELEVISION 
MARKET ... 
Gouthwst 
DALLAS 
FT. WORTH 


Combined Population 
DALLAS «and TARRANT 
COUNTIES 


920,500 


NOW th Cf ff Ce 7 2 ie 


126,000 
Tl mth 
in KRLD-TV’s 

Effective 


Coverage Area 
a, CBS nr 


for DALLAS 
FORT or 


and 


thes is pe | vy 


KRLD 


AM-FM-TV 
7 / 
4g Oe 4 


Ls your heal buy 
Ihe TIMES HERALD Station 
National Representatives 


THE BRANHAM COMPANY 
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Michigan U. Studies 
TV Educator Succes; 
(Report 178) 
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TELEVISION has passed the test 
as an educator, as far as tele- 
students of the U. of Michigan are 
concerned. 


Six courses were telecast last 
fall and spring over WWJ-TV 
Detroit. The “viewdent body” in- 
cluded 1,001 women and 938 men. 
Several registered for more than 
one course bringing total registra- 
tions to 2,307. 

More than a third of the students 
returned questionnaires in a recent 
survey. All students answering in- 
dicated they wanted the telecourses 
continued. 


The courses offered in the 28- 
week series covered interior design, 
human biology, how to enjoy living 
after retirement, retailing, the Far 
East and photography. A fee of 
$2 was charged for the 14-week 
course and $1 for the seven-week 
course. 

Garnet R. Garrison, university 
director of television, who produced 
the programs, said that telecourses 
in different subjects would be of- 
fered this fall. 


a a * 


Noontime Movies 


Top Tele-Que Report 
NOONTIME movies 
multi-weekly shows in the San 
Francisco Bay Area during July 
according to Tele-Que report re- 


topped all 


leased by Coffin, Cooper & Clay 
Inc., San Francisco. Golden Gate 
Playhouse on KRON-TV, featur- 
ing full-length movies, placed first 
in the survey. 

Other leaders were: 

2. Adventure Time 

3. Shell News 


4. Howdy Doody 
5. Buckskin Dan 


Hopalong Cassidy, perennial fa- 
vorite, headed the list of daytime 
shows, and Groucho Marx took top 
honors in evening entertainment. 
Top 10 evening shows: 


. Groucho Marx (You Bet Your Life) 
Lone Ranger 

Martin Kane, Private Eye 
Golden State Movie 

Cisco Kid 

Art Linkletter 

Comedy Hour (Eddie Cantor) 
Par-T-Pak Theatre 

Amateur Hour 

Gene Autry 

. Pultizer Prize Playhouse 


* * * 


‘Toast’ First 
In Three ARB Cities 


THREE of the four cities surveyed 
by American Research Bureau Inc. 
during the week of Aug. 1-7 gave 
top rating to Toast of the Town, 
according to ARB’s latest release. 
In Boston, New York and Philadel- 
phia, ‘Toast’ was first. The most 
watched show in Chicago, the 
fourth city surveyed, was What’s 
My Line. Talent Scouts and God- 
frey & His Friends also drew high 
ratings in all four cities. 


See Novae 


— 


Variety and Talent Shoy; 
Sell Small-Cost Staples 


VARIETY and talent shows on Ty 
can sell “interchangeable, smal. 
cost staples better than expensiy 
judgment-demanding items,” ip th 
opinion of Dr. Burleigh B. Gay. 
ner, executive director of Soci 
Research, Chicago. Dr. Gardne 
reached this conclusion afte 
studying results of the company; 
third video survey, entitled “Ski 
Song and Dance,” among 400 tel. 
vision families on all social levels, 
He reports that 
talent shows attract, in the mai, 
a lower middle class audieng 
Upper middle class viewers 
not take this kind of programming 
“seriously” because “of _ thei 
standards of artistry, style an 
taste,” the report concludes, 


variety anj 


‘Not Enthusiastic’ 

Upper middles “are not e. 
thusiastic about the kind of sing. 
ing and dancing which dominat 
variety and talent shows, and tir 
rather quickly of watching amatey 
performances. They are predis. 
posed to perceive an ‘unsophis 
ticated’ quality in amateur prodw. 
tions, and are likely to feel a con. 
mercial program should be staffed 
by the best professionals obtain. 
able.” 
class _ viewers 


Lower middle 


(Continued on page 78) 
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City Outlets On Air 


Albuquerque KOB-TV 
Ames WOI-TV 
Atlanta WAGA-TV, WSB-TV 
Baltimore WAAM, WBAL-TV, WMAR-TV 
Binghamton WNBF-TV 
Birmingham WAFM-TV, WBRC-TV 
Bloomington WTTV 
Boston WBZ-TV, WNAC-TV 
Buffalo WBEN-TV 
Charlotte WBIV 
Chicago 
Cincinnati 
Cleveland 
Columbus 
Dallas, 

Ft. Worth 
Davenport 


WCPO.-TV, WKRC-TV, WLWT 
WEWS, WNBK, WXEL 
WBNS-TV, WLWC, WTVN 


WoOc.-TV 


Quad Cities Include Davenport, Moline, Rock Ise., 


Dayton WHIO-TV, WLWD 
Detroit 
Erie Wwicu 
Ft. Worth 
Dallas 
Grand Rapids- 
Kalamazoo 
Greensboro 
Houston 
Huntington- 
Charleston 
Indianapolis 
Jacksonville 
Johnstown 
Grand Rapids 
Kalamazoo 
Kansas City 
Lancaster 
Lansing 
Los Angeles 


WLAV.-TV . 
WFMY-TV 
KPRC-TV 


WSAZ-TV 
WFBM-TV 
WMBR-TV 
WJAC-TV 


WKZO-TV 
WDAF.-TV 
WGAL-TV 
WJIM-TV 


KTLA, KTSL, KTTV 
Total Markets on Air 63 
Editor’s Note: 
partially duplicated. 


and manufacturers. 
necessarily approximate. 


WBKB, WENR-TV, WGN-TV, WNBQ 


KRLD-TV, WFAA-TV, WBAP-TV 


WJBK-TV, WWJ-TV, WXYZ-TV 


WBAP-TV, KRLD-TV, WFAA-TV 


Totals for each market represent estimated sets within television area. 


Sets in Area City 


9,450 
60,331 
115,000 
307,615 
41,300 
57,400 
16,800 
753,760 


Louisville 
Memphis 
Miami 
Milwaukee 
Minn.-St. Paul 
Nashville 
New Haven 
New Orleans 
New York 


Outlets On Air 


WAVE-TV, WHAS-TV 

WMCT 

WwTvJ 

WTMJ-TV 

KSTP-TV, WTCN-TV 

WSM-TV 

WNHC-TV 

WDSU-TV 

WABD, WCBS-TV, WJZ-TV, WNBT 


WOR-TV, WPIX 


Norfolk 
Oklahoma City 
Omaha 
Philadelphia 
Phoenix 
Pittsburgh 
Providence 
Richmond 
Rochester 

Rock Island 


176,541 


126,000 
59,506 

E. Moline 
208,000 


126,000 


146,181 
71,721 
84,129 


48,000 
168,250 
38,750 
103,629 


146,181 
127,170 
106,352 

55,000 


1,002,000 


Salt Lake City 
San Antonio 
San Diego 
San Francisco 
Schenectady 
Albany-Troy 
Seattle 
St. Louis 
Syracuse 
Toledo 
Tulsa 


Washington 
Wilmington 


KECA-TV, KFI-TV, KLAC-TV, KNBH 


Total Stations on Air 107 


Telecasting ® 


Newark WATV 

WTAR-TV 

WKY-TV 

KMTV, WOW-TV 

WCAU-TV, WFIL-TV, WPTZ 

KPHO-TV 

WDTV 

WJAR-TV 

WTVR 

WHAM-TV 

WHBF-TV 
Quad Cities Include Davenport, Moline, Rock Ise., E. Moline 
KDYL-TV, KSL-TV #9 
KEYL, WOAI-TV 

KFMB-TV 

KGO-TV, KPIX, KRON-TV 


WRGB 

KING-TV 

KSD-TV 

WHEN, WSYR-TV 

WSPD-TV 

KOTV 

Utica-Rome WKTV 

WMAL-TV, WNBW, WTOP-TV, WTTG 
WDEL-TV 


Estimated Sets in Use 13,2560 


Where coverage areas overlap set counts moy 
Sources of set estimates are based on data from dealers, distributors, TV circulation committees, electric com! 
Since many are compiled monthly, some may remain unchanged in successive summaries. 


Total sets in all areas 
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Seay 
Shovs Every weekday morning, Daytonians by the 
ples thousands turn from their routine tasks, from 
housework, from business and commerce, to 
oo participate in Dayton’s own daily church of 
<Pensire, the air—the interdenominational “Morning 
% in the Reflections” originated in the studios of 
ft — WHIO-TV. Day after day, religious leaders of 
Gardne the area alternate in using our facilities to 
a afte spread, far beyond the boundaries of their 
4 ae congregations, inspiration for hope and faith. 
400 tele a eas 
m pik We gladly contribute daily air time and fa- 
iety and cilities for ‘““Morning Reflections” and many 
the main, other programs in the religious, educational, 
audience *EXAMPLE—Pulse July survey patriotic and charitable fields. As a locally- 
2wers di shows that 8 out of top 10 televised : 
ramming shows were aired via WHIO-TV. owned, locally-operated station, we conceive 
of their it our duty and our privilege as a “Good Cit- 
-” and izen’”’. We’re glad to say that our conception 
Ss. og eqs ° 
; of responsibility works both ways. In audience 
C ° . 
wit loyalty and audience surveys*, Dayton enthu- 
n- ° ° ° 
1 of sing. siastically reciprocates every effort that we 
dominate make. WHIO-TV is represented nationally by 
» and tir the George P. Hollingbery Co. 
g amateur 
‘e predis. 
“unsophis- 
ur produe- 
eel a com " 
be staff j DAYTON, OHIO 
ls obtain- s 
; Viewers 
e 78) 
Sets in Aree 











“*Morning Reflections’ turns one’s thoughts toward the finer things of 
life at the beginning of the day,” says Rev. R. W. Coleman, Executive 
Secretary of the Church Federation of Greater Dayton (left). “Thanks 
to the progressive civic spirit of our broadcaster, this pastoral visit mid- 
morning each day helps make our community a better place to live.” 


Use 13,2560" 


counts may # 
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in all areas @ 
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SPORTS STUDY 


House May Probe Entire Field 


THERE is a chance that when the 
House returns from its extended 
recess a special committee may be 
set up to look over the entire field 
of sports to see if there is “unrea- 
sonable restraint” against the pub- 
lic interest. 

Giving impetus to this possibility 
was a new resolution introduced in 
the House last Thursday by Rep. 
L. Gary Clemente (D-N. Y.) super- 
seding his H Res 367 introduced 
earlier in the month [BROADCAST- 
ING ® TELECASTING, Aug. 13]. 

That initial request asked Con- 
gress to probe whether such re- 
straint is applicable in the purchase 
of exclusive rights to boxing-match 
telecasts by theatres for large 
screen viewing. 

However, Rep. Clemente has ex- 
tended this in his new legislation 
to “investigate all phases of foot- 


Hoating 


ball, basketball, boxing, racing and 
other sporting events.” 

The committee would be charged 
with “determining whether federal 
legislation is needed to prevent 
illegal, unethical, corrupt or other- 
wise improper conduct” of the con- 
tests. 

Rep. Clemente told BROADCASTING 
@ TELECASTING that he believed the 
TV issue would be essential in any 
study since his resolution is all- 
inclusive. 

Earlier, the congressman told 
newsmen that he had introduced 
the new resolution at the recom- 
mendation of the House Rules Com- 
mittee, which must approve the 
request before it can stand or die 
on its merits in the lower chamber. 

While speculative, it is conceiva- 
ble that the proposed five-man 
House committee, if established, 
could turn its attention to such 
broadcast problems as baseball re- 
strictions and football bans, for 
example, the NCAA partial black- 
out. 
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NARTB DISTRICT MEETING 
SCHEDULE FOR SEPT. 


Dates Dist. Hotel City 


Sept. 

10-11 2 
13-14 8 
17-18 9 


Syracuse Syracuse 

Book Cadillac Detroit 

Moraine-on- Highland Park 
the-Lake Til. 

Radisson Minneapolis 

Blackstone Omaha 

Broadview Wichita 


*x * * 


Aug. 28: Radio-TV Session, Advertis- 
ing Indoctrination Course for South- 
ern California Teachers (Aug. 20- 
31), NBC Studios, Hollywood, Calif. 

Sept. 6-7: NARTB TV Board Meeting, 
Cavalier Hotel, Virginia Beach, Va. 

Sept. 15: Presentation of First Annual 
Edward L. Bernays Foundations Ra- 
dio-Television Award by American 
Sociological Society. 

Sept. 17-21: Premium Advertising Assn. 
of America, New York Premium 
Centennial Exposition, Hotel Astor, 
New York. 


20-21 11 
24-25 10 
27-28 12 


vn for all TV Cameras 


“BALANCED” TV TRIPOD 


(Pat. Pending) 


This tripod was engineered and de- 
signed expressly to meet all video 
camera requirements. 


Previous concepts of gyro and friction 
type design have been discarded to 
achieve absolute balance, effortless 
operation, super-smooth tilt and pan 
action, dependability, ruggedness and 


efficiency. 


Below: 


3 wheel portable dolly 
with balanced TV Tri- 
pod mounted. 


Complete 360° pan without ragged or 
jerky movement is accomplished with ef- 


fortless control. 


It is impossible to get 


anything but perfectly smooth pan and 
tilt action with the “BALANCED” TV Tripod. 


Quick-release pan handle adjustment locks 
into position desired by operator with no 
“play” between pan handle and tripod 


head. 


Tripod head mechanism is _ rust- 


proof, completely enclosed, never requires 


adjustments, cleaning or lubrication. 


in spirit level. 
handle. 


Write for further particulars 


‘ 
FRANK C. ZUCKER 


Built- 


Telescoping extension pan 


(+ AMERR CQuipment O. 


1600 BROADWAY NeW YORK CITY 
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RWG-TWG CLASH 
NLRB Hearing 


JURISDICTIONAL dispute y, 
representation of television writ, 
last week threatened to come ty, 
climax that may ultimately gj, 
the three-year old debate and Cle 
the way for resumption of Negotis 
tions with three major networks 

Contest between the Radio Wy, 
ers’ Guild and the  Teleyig, 
Writers’ group became fully publ 
last July when the radio writs 
filed a petition with the NL 
requesting they be certified ag ». 
clusive bargaining agent for r 
free lance television writers 4, 
ABC-TV, CBS-TV, and NBC.y 
Negotiations with the netwo} 
were halted until the proper hy. 
gaining agent could be establish 

Last week, the Authors Leagy: 
of America, parent of both groyy 
sent a letter to individual write 
charging the Radio Writers (yj 
petition was unilateral and illeg 
and asserting that the League eqijj 
not allow it. The statement wa 
signed by League President (seq 
Hammerstein 2nd. 

Radio Writers Guild spokesme 
said they had met with Mr. Hap. 
merstein the day the letter wa 
dated, and that he had agreed j 
call a meeting of the league coung! 
for reconsideration of the problen 
Disclaiming the charge of illeg 
techniques, they countered that th 
League’s own lawyer had agred 
their petition was filed accordiy 
to protocol. Petition is slated fy 
NLRB hearing Sept. 1. 





KTTV SUED 
In TV Script Disput: 


CHARGED with pirating a te& 
vision script, KTTV (TV) ls 
Angeles and others have bea 
named in a $150,000 suit filed » 
Los Angeles Superior Court } 
Morris Braun, MGM_ propery 
man. Mr. Braun claims that tk 
KTTV vrogram Batter Up aut 
ence-participation program wi 
patterned after his Play Ball pr 
gram idea, a_ television scr 
which he claims was submitted t 
the station and later rejected. 

Also named in the suit wer 
Bill Welsh, m.c. of Batter Up; Sa 
Herrick and Art McCautry, dire 
tor and producer respectively 
the show. 


BOND DRIVE 


Networks Set for Kickol 


FIVE radio networks will cam 
kickoff ceremonies of the U. > 
Defense Bonds Drive on Lali 
Day, it was announced last wet 

Ceremonies will be highlighté 
by President Truman, speakilé 
from San Francisco, and Secreta! 
of the Treasury John W. Snyé# 
speaking from Grand Rapids, Mic 

Military leaders and Koré 
Medal of Honor heroes will ' 
heard on the broadcasts from 10:" 
11 p.m. on Sept. 3 over CBS, NBY 
LBS, and MBS, and 10:50-11: 
p-m. over ABC. 
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The Eimac 3X2500A3 is one of the outstanding vacuum tube ALMOST A YEAR Veron ai 
pt Dispute developments made during recent years. Consistent performance, 
ting » th long life, and low cost account for its filling the key socket positions " ‘ <4 
(TV) le in many important recently designed equipments. this de ; 
have bea ° 
suit filed in The 3X2500A3 is a compact, air-cooled triode. Its coaxial con- Today WFAA antl Cimac Bre 
r Court } struction results in minimum lead inductance, excellent circuit 2 
M propert} isolation, and convenience of use with coaxial plate and filament Ail proud of their 3X2500A3 
a — - tank circuits. For AM service it is FCC rated for 5000 watts per 
we pe tube as a high-level modulated amplifier. It has comparatively low pergounarice. A bee weeks ago 
ay Ball pr plate-resistance, high transconductance, and will provide effective 
ision _ scrift performance over a wide range of plate voltages at frequencies the fit Labe 7 h , 4 
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1 
BETWEEN Jf 
COMMERCIALS 


Glen Hurlbert, who hosts KSFO’s 
“Take It Easy Time”—is one of the 
most versatile and gifted entertain- 
ers in radio today. 

Author of the celebrated “Cable 
Car Concerto”—which has the dis- 
tinction of being the biggest selling 

single rec- 

ord ever to 

be released 

in Northern 

California — 

and its com- 

panion piece, 

“ Fisherman’s 

Wharf,” the 

blind pianist- 

composer, 

takes to the 

KSFO mike- 

Glen Hurlbert _ Bisa ie 

evening from 

10 to 12 to bring listeners the finest 
in popular dance music. 

The simple charm of Glen’s per- 
sonality, in addition to his musical 
background and adeptness in select- 
ing music for his listeners, have 
credited him with a large and loyal 
following on KSFO. 


When Glen is not behind the 
mike or making public appearances, 
he can usually be found writing 
musical arrangements, dictating to a 
secretary, swimming, hiking, movie 
or play-going, and practicing the art 
of being an accomplished cook and 
gourmet. 


PEACE TREATY TELECAST 
With the signing of the Japanese 
Peace Treaty set for September 4 to 
8 in San Francisco’s Opera House, 
KPIX has announced plans to tele- 
vise all sessions of the history-mak- 
ing event. It is expected that rep- 
resentatives from some 50 nations 
will assemble in San Francisco for 
the Treaty signing. 
ADD SCREENINGS 


Scheduled for July 30th lensing 
on KPIX, is “Joe”—the amusing 
story of a talented janitor working 
for a television station, starring Bay 
Area TV favorite, Ralph Manza, in 
the title role. 

Also slated for KPIX screening is 
Margo Trumbull’s celebrity inter- 
views from the world famed Top of 
the Mark. 


KPIX “> 


Represented by The Kotz Agency, Inc 
BY] 


KC 


mbeuu Co 


SAN FRANCISCO 
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Station Penalty 


(Continued from page 29) 
Wolverton (R-N. J.) then engaged 
in a lengthy exchange evolving 
about the invocation of power “in 
order to preserve the neutrality of 
the United States,” which the latter 
felt was ambiguous and dangerous. 
“the power that is granted would 
be similar to an act that would 
deny newspapers the right to pub- 
lish news in time of war, or threat 
of war, or a state of public peril.” 
Rep. Wolverton said. The general 
noted that is part of the Communi- 
cations Act now. 

Gen Ankenbrandt also revealed 
the immence of an executive order 
“to bring into effect now the au- 
thority contained in the current 
law, and as soon as Congress 
amends the current law, if they so 
see fit, we intend to pursue that 
executive order for bringing the 
new authority into operation” 
[BROADCASTING ® TELECASTING, 
Aug. 13]. 

In any event, the proclamation or 
order should be on the books now 
in advance of any critical emer- 
gency. He recalled that in the last 


war, no such authority was spelled 
out before Pearl Harbor. 

Gen. Ankenbrandt also conceded 
that where a decision had to be 
made on invoking Sec. 606, the Con- 
tinental Air Defense - Command 
“would be supreme” on the question 
of removing stations from the air— 
but only under the interdepartment- 
al plan involving participation of 
FCC, Defense Dept., Federal Civil 
Defense, CAA and other agencies. 
“Closing of many stations” is not 
contemplated, he added. 


FCDA Favors Plan 


The Federal Civil Defense Ad- 
ministration also placed itself on 
record for the legislation. The 
agency expressed “concern,” how- 
ever, lest any measure be adopted 
which might deny the FCDA ad- 
ministrator use of broadcasting 
facilities during a civil defense 
emergency. Specifically, this func- 
tion consists of “providing for 
necessary civil defense communi- 
eations and for dissemination of 
warnings of enemy attack to the 
civilian population. .” FCDA’s 
comments were filed by James 
Wadsworth, acting deputy ad- 
ministrator. 


ANTENNA SITE PROBLEMS 


NARTB to Circulate Piece by CAA’s Guccione 


NEED for continued cooperation 
between broadcasters and author- 
ities of the Civil Aeronautics Ad- 
ministration on factors involved in 
the selection of antenna tower sites 
is emphasized in an article now 
ready for distribution by NARTB 
to member stations. 

The article was written by Vin- 
cent T. Guccione, aids and hazards 
specialist, CAA New York office, 
in view of a new rule promulgated 
by the FCC earlier this year deal- 
ing with Commission procedure in 
handling antenna applications. It 
also is a followup to a _ similar 
article penned last year by Mr. 
Guccione on aeronautics hazards 
[BROADCASTING @ TELECASTING, 
Sept. 11, 1950]. 

Mr. Guccione delves into con- 
siderations of construction, mark- 
ing and lighting on antenna struc- 
tures, and points up choice of areas 
that will concern broadcasters in 
selecting sites without fear of their 
being adjudged unsuitable from an 
aeronautical standpoint. Adjacency 
of a tower to airports or civil air- 
ways is the primary factor. 

The CAA specialist also cites 
community cooperation among 
broadcasters and regional CAA of- 
fices, and reviews CAA concern 
over selection of sites which could 
serve as aeronautical hazards. 
Article is titled Will Your Tower 
Be An Aeronautical Hazard? 

The eight-page article, which 
NARTB was slated to distribute to 
members over the past weekend, 
was written in the hope of saving 
broadcasters substantial expendi- 
tures in land commitments, and of 
promoting greater liaison between 
local station engineers and regional 
CAA branches. 


Various factors are reviewed in 
terms of the newly-revised Part 
I of FCC Rules & Regulations, 
and the part being played by 
regional airspace subcommittees of 
the CAA. 


In announcing the adoption of 
Part 17 early this year [BROAD- 
CASTING @ TELECASTING, Feb. 26], 
FCC noted that the amended rule, 
Sec. 1.337, provides procedure’ for 
antenna data submitted in station 
applications. The rule was ap- 
proved in light of provisions for 
aeronautical study of antenna sites 
contained in Part 17. 

The tower issue hinged largely 
on FCC’s relaxation of the TV 
freeze, posing the problem of ef- 
fective transmission in view of the 
necessity of line-of-sight coverage 
from transmitter to recipient of 
the signal. 
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CAPEHART PLAN: 


Truman Asks Re 
PRESIDENT TRUMAN 
Congress to repeal the so-caii 
Capehart Amendment to the ne 
enacted Defense Product Act,7 

That’s the formula which leg 
room for a firm to apply adve 
ing and selling costs to its pr 
in setting price ceilings [Bpgj 
CASTING @ TELECASTING, Aug, f 

In a message to Congress Thy 
day, the President asked for re 
of certain sections of the actu 
of those the Capehart Amend 

Some Senate Republicans greg 
the request with bitter critig 

Chairman Burnet Maybank § 
S. C.) of the Senate Banking 
Currency Committee annouy 
soon after a committee huddle 
Economic Stabilizer Eric Johnsty 
and Price Administrator Mie 
DiSalle that open hearings we 
be held this Thursday and Fri 
on any proposed legislation to j 
prove the present act. This wou 
be a clarifying hearing, he said, | 

Only a few weeks ago, the Offa 
of Price Stabilization indefinit 
postpone the effective date (Ang 
13) for the new ceiling price 
facturers’ regulations. 

OPS was working on a me 
to put into regulation form ¢ 
formula to permit new cost alloy 
ances to be added to rollback e 
ings as contained in the Capeh 
Amendment. 

The old formulas, including 
22, had not provided for incre 
in overhead costs, an issue that 
criticized because of fears that 
vertising budgets might be cuti 
maintaining ceilings. 


Philip Litvin 

DR. PHILIP LITVIN, 45, husband 
of FCC Hearing Examiner Fann 
Neyman Litvin, was drowned Aug, 
20 in Montana. Mr. and Mrs, Lit 
vin were guests of Montana Broat- 
caster Ed Craney when the accident 
occurred. Mrs. Litvin is a native 
of Montana. As of Aug. 24 Dn 
Litvin’s body had not been & 
covered. Dr. Litvin was a neurdl- 
gist and a lieutenant colonel in they 
Army Medical Corps_ Reserve 
Burial will be in Arlington Ceme 
tery. 


STATIONS 


With The Money 
You Save On 


TV FIIM 
SPOTS 


To cover more markets without 
increasing the budget have us 
make your TV film commercials. 
Our long experience and com- 
plete, modern equipment assure 
highest quality at big savings. 


1331 S. WABASH CHICAGO 5 
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5, husband «- xe 

ey ye : : THE EASTMAN TELEVISION RECORDING CAMERA 
Mrs. Lit : : is designed and built for network opera- 

ana Broat- ; ie Cn a tion. Already it has been in use in major 

he accident ae ~ eo aes studios for more than a year. 

te. & pees : Thanks to a 1200-foot double-chamber 
been Te toned gai ee magazine, it handles complete half-hour 

oe xe ee shows, recording them at sound speed 


directly from monitor receiving tube. An 


Reserve. : os 
ton Ceme: : ; > | ey ; “a improved geneva movement assures im- 


ages of highest professional quality. 

Three motors drive this camera: two 
synchronous units, one for the shutter, one 
for the film transport; while a third, a 
constant tension unit, operates the maga- 
zine take-up. 

A 40mm Cine-Ektar f/1.6 lens is supplied 
as regular equipment. For maximum critical 
definition at taking distances a Portra + 
attachment may be used. 

Available in two models: one for picture- 

— and-sound recording; the other for picture 


342 Madison Avenue recording only. 


N k 17 - i 
our Vouk 17, Row Verk For further information, address: 


West Coast Division Midwest Division Motion Picture Film Department 
706 Santa Monica Bivd. 137 North Wabash Ave. Eastman Kodak Company 
Hollywood 38, Calif. Chicago 2, Illinois Rochester 4, N. Y. 





UNITED 
ARTISTS 
CORPORATION 


Presents the biggest 


and best show 


of its 


type for year-round 


sports telecasting! 


TELESPORTS 
DIGEST 


This outstanding 52-week show 
features up-to-the-minute news and 


action shots 
personalities, 
scenes” 
known 


plus 
coverage of 
and 


of headline 
“behind-the- 


little-known 


sports 


both well- 
sports. 


Commentary is handled by award- 
winning Harry Wismer, assisted by 


Bob Wilson. 


30-minute program 


. now in its second year. 


37 stations across the 
rently scheduling 


nation cur- 


“TELESPORTS 


DIGEST” tell the success-story of 


this great show... . 


KOB-TV WKZO-TV 
WAGA-TV WDAF-TV 
WAFM-TV WJIM-TV 
WBZ-TV KTSL-TV 
WBEN-TV WMCT-TV 
WGN-TV WTMJ-TV 
WCPO-TV WTCN-TV 
KRLD-TV WDSU-TV 
WXYZ-TV KMTV 
WICU-TV WFIL-TV 
WLAV-TV KPHO-TV 
WFBM-TV WDTV 
WJAR-TV 


WHAM-TV 
WHBF-TV 
KDYL-TV 
WOAI-TV 
KFMB-TV 
KPIX-TV 
WRGB-TV 
KING-TV 
WSPD-TV 
KOTV 
WTTG-TV 
CVQ-TV 


Add your station to 
this growing list! 


A TEL RA PRODUCTION 


Producers if National 


Pro High. 


lights and Touchdown! 


WRITE! 


PHONE! 


WIRE! 


UNITED 
ARTISTS 
CORPORATION 


729 7th Ave. 


New York 19, 


N. Y. 


Circle 5-6000 
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More CBS Change 


(Continued from page 28) 


functions, while Harry Ackerman 
remains vice president in charge 
of network programs for both 
Radio and Television Divisions, 
Hollywood. The two men are de- 
scribed as being “in effect, co- 
partners in charge of CBS in 
Hollywood.” 

A veteran of 22 years in radio, 
Mr. Burkland has spent his entire 
business career with CBS. While 
attending the U. of Minnesota, he 
worked as announcer and salesman 
for CBS-owned WCCO. In 1938 
he became sales manager of the 
station and in 1941 joined the Radio 
Sales staff in New York. He was 
general manager of WTOP, Wash- 
ington, D. C., network affiliate, 
from 1942-48. 

Mr. Campbell, a graduate of 
Culver Military Academy, class of 
1930, joined CBS in 1938. Since 
then he has been general manager 
of KMOX and WCCO. 

Mr. Ward spent five years at 
KWTO and KGBX Springfield, Mo., 
and a year at KTTS, network af- 
filiate in that city. After wartime 
service he joined WCCO as pro- 
motion manager and became, suc- 


RATING SYSTE 


cessively, assistant sales manager, 
sales manager, and assistant gen- 
eral manager. 

Associated with CBS Radio for 
12 years in the sales departments 
of both CPN and KNX, Mr. Shaw 
was assistant sales manager from 
1948 until 1950, when he became 
an account executive with Radio 
Sales. During World War II, he 
was a combat pilot in the Army 
Air'Corps with the rank of captain. 

A native of Dayton, Ohio, Mr. 
Grant was reared in California 
where he attended Stanford U. He 
received his law degree from the 
U. of Southern California and has 
practiced in both Los Angeles and 
New York. 


Big Screen 

WTCN-TV Minneapolis-St. Paul 
on Aug. 18 presented what it be- 
lieves to be the first big-screen 
telecasting of a commercial studio 
TV program. Working with Craigie 
Adv. Agency, WTCN developed a 
tie-in with Radio City Theatre, 
4,000 seat house owned by United- 
Paramount. Piped into the theatre 
was Toby Prin’s 11 a.m. Kid’s 
Talent Hunt show for sponsors, 
Nesbitt’s Orange and Mida Drugs. 


NCCM Bares Program 
Monitoring Plan 


PROSPECT of a nationwide system of monitoring TV programs for 
moral balance within the confines of industry self-regulation was held 
out last week by the National Council of Catholic Men. 


The comprehensive TV rating 
NARTB’s blessing as part of its 
own campaign looking toward 
formulation of a standards code, 
stems from a resolution adopted 
by the council at its recent annual 
meeting. A complete study will be 
issued shortly. 

Present NCCM plan involves a 
system to be administered through 
various diocesan councils of men 
affiliated with the National Council. 
Joining with NCCM are a host of 
community organizations, most of 
whose complaints to the FCC 
touched on alleged indecency, ob- 
scenity or profanity. 

In support of its plan, the NCCM 
noted a flush of developments: 


(1) Meeting last June of the 
NARTB Television Program Stand- 
ards Committee under Chairman 
Robert D. Swezey, WDSU-TV New 
Orleans; (2) NBC’s revised pro- 
gram code; (3) Proposals ap- 
proved by the National Society of 
Television Producers for TV film 
producers; (4) A bill (H.R. 3482) 
sponsored by Rep..Thomas Lane 
(D-Mass.) to empower FCC to 
promulgate regulations regarding 
obscenity and other objectionable 
phases of TV; and (5) Refusal of 
the U. S. Supreme Court to review 
a decision by the Federal Court 
of Appeals (of Philadelphia) which 
held that the state of Pennsylvania 
had no constitutional power to 
establish censorship over films in- 
tended for television. 

The council also quoted J. L. Van 
Volkenburg, CBS Television Divi- 
sion president, as stating that “we 


plan, for which NCCM claimed 


* 





(CBS) are developing our own code 
for television . . . which will be 
more severe than the NARTB 
standards.” NARTB’s exploratory 
work concerns’ education and 
culture; children’s programs and 
decency; news and public events, 
religion and controversial issues; 
advertising practices; and stand- 
ards observance—for which sub- 
committees were created early this 
month [BROADCASTING ® TELECAST- 
ING, Aug. 6]. 

The NCCM also singled out legis- 
lation offered by Sen. William Ben- 
ton (D-Conn.), which is designed 
to set up a National Citizens Ad- 
visory Board on Radio and Tele- 
vision. 

“Although the bill does not ex- 
plicitly state that the board would 
investigate morality of shows, the 
implication is that it would,” NCCM 
asserted. While the Benton board 
would comprise educational, civic, 
cultural and religious leaders, per- 
haps its main purpose would be to 
study allocation of time primarily 
for public service and educational 
programs in contradistinction to 
commercial fare. Religion is a side 
issue. 

Present NCCM thinking is that 
improved TV programming’ lies 
within the realm of industry self- 
regulation. An “alert, informed, 
active public opinion capable of 
expressing its criticism and appro- 
bation quickly and effectively” also 
would serve as a pulse for better 
standards, NCCM contends. 
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Film Report. . . 
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A TWELVE - PART film Seri 
based on the life of Christ is , 
ing produced by CATHEDR4, 
FILMS, Los Angeles. It is the 
first series designed for TV as We] 
as church use. Budgeted at $500, 
000, the films will be shot in color 
The first episode, Holy Night ; 
being filmed now. The episode, | 
Beheld His Glory, will be filme 
next. Rev. James F. Friedri¢, 
president of Cathedral, estimat, 
that the project will require thre 
years. 
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Strictly for community seryig 
is H, The Story of a Teen-Ay 
Drug addict, produced by STRR. 
LING Television Co., New Yok 
The film will be released only ty 
those stations which intend to shoy 
it as a public service. Discussion 
material on the dope problem yij 
accompany the quarter-hour fil 
and is included in the packag 
price. It is available now. 

Life Saving and Water Safety 
Skills has been completed }y 
WCAU-TV Philadelphia as a pub 
lic service for American Red Cros’ 
Southeastern Pennsylvania Chap 
ter. The station has waived gj 
rights to the film and announces 
that the Red Cross may distribute 
it as it sees fit, to other TV st. 
tions and publicity outlets. Movi: 
than 125 summer camps and you 
people’s groups in the chapters 
area are scheduled to see it this 
summer. 

Helicopters are the heroes of 
13% minute special film to ber 
leased late this month by MAR‘ 
THON TV NEWSREEL, Ne 
York. Entitled The Guardin 
Angel, it will cover the magnificent 
work of the all-purpose craft i 
Korea. It will be as up to dates 
possible, including shots of th 
Kaesong negotiators and other lat 
footage as it comes in from th 
battlefield cameramen.  Sirkorsky 
Aircraft is paying for the filma 
a public service, but it will conta 
no commercial reference. Ava: 
able in 16 mm or 35 mn, the fil 
is free to interested telecasters Wi 
should contact Executive Direct 
Konstantin Kalser at Marathon 
125 East 50th St., New York a 

Many cathode ray tubes will har 
to be replaced if child-viewet 
emulate the hero and heroine of 
new series completed by TELEV 
SION SCREEN Productions, Ne 
York, entitled Jim and Judy # 
Tele-Land. 


(Continued on page 80) 
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gays WIZ Viewing Better 
spECIAL survey conducted by 















sanauihie Inc. for ABC has rated 
inge-area viewers’ reaction to 

N setig fh. stepped-up power of WJZ-TV 
st is kM. York and has indicated that 
TEDRAl fhe, of the test homes found that 
is ther Bigre quality remained excellent 

V as will had improved. Before the 
at $50).—Buer increase, 28% of the homes 


in color, 
Night, js 
pisode, | 
be filme 
Friedrich, 
estimaty 
lire thre 


wrted “good” or “excellent” re- 
won; after the increase the 
ge jumped to 77%. 

yefore the increase, 36% of the 
wiewees found Channel 7 re- 
vin only “fair”; this number 
ined to 17% after the increase. 
survey was conducted in Stam- 
Pleasantville and 


Y Service Conn.; i 
Tcen-Ay Mptington, N. Y.; Montclair and 
yy STER My Brunswick, N. J.; and on 



























‘ew York Mien Island. WJZ-TV’s power 
d only ty fsinereased when its transmitter 
1d to show fm moved to the Empire State 
Discussion Mi. 

oblem will 

-hour film 

> pace DICAM GROWTH 
oo Safety Grey Heads Production 
pleted byMpsT PHASE of its expansion 
as a pibiwram has been completed by 
Red Cros’ Bicam Pictures Corp., New York, 
nia Chap-i the addition of 50% more 
waived allio space and the appointment 
announces @Richard Grey as head of produc- 
- distribute, Edward R. Carroll, vice presi- 
or TV ste fit and manager, announced last 
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TEST pattern of WJZ-TV New York before (I) and after (r) Aug. 9 power 


boost from 3 kw to 16.3 kw. 


Both pictures show reception on “an average’ 


television set in the so-called ‘fringe’ area. 





WHITNEY RETURNS 


To Don Lee From KFI-AM-TV 


GEORGE A. WHITNEY, for the 
past year general manager of KFI- 
AM-TV Los Angeles, has re- 
joined Don Lee 
Broadcasting 
System, Holly- 
wood, as_ vice 
president in 
charge of televi- 
sion sales, 

He will work 
directly with 
Willet H. Brown, 
president of the 
regional network, 
who heads both 
AM and TV operations. General 
Tire & Rubber Co.’s Thomas S. Lee 
Enterprises Inc., of which Don 
Lee Broadcasting System is a 
division, recently purchased KFI- 
TV from Earle C. Anthony for 
$2,500,000. When the station trans- 
fer is made effective early next 
month, call letters will be changed 
from KFI-TV to KHJ-TV, iden- 
tifying it with the Don Lee AM 
operations. KFI-AM _ continues 
under ownership of Mr. Anthony. 

All present KFI-TV employes 
are being screened by Mr. Brown 
and those best qualified for posts 
available under new ownership will 
be retained, he said. 

Mr. Whitney was sales manager 


NEW FILM LEADER 


Unit Released by SMPTE 


A NEW TYPE of film leader for 
motion picture prints, incorporat- 
ing several special provisions for 
television use, has been released to 
producers and film laboratories by 
the Society of Motion Picture & 
Television Engineers. Use of the 
new leaders, SMPTE spokesmen 
said, will eliminate “blind” switch- 
ing of telecast films and will per- 
mit synchronous threading of all 
16mm projectors. The leader has 
been endorsed by a number of TV 
broadcasters, officials reported. 

Credited with the new develop- 
ment were: 

V. D. Armstrong, Consolidated 
Labs; R. O. Bigwood, DuMont; L. W. 
Davee, Century Projector; T. P. Dew- 
hirst, General Precision Labs; L. B. 
Gumbinner and K. E. MaclIlvain, CBS; 
C. F. Horstman, RKO; H. R. Lipman, 
Audio Productions; K. E. Mullenger 
and C. A. Younger, ABC; J. G. Stott, 
DuArt Labs; C. L. Townsend, NBC; 
Steve D’Inzillo, New York Projection- 
ists’ Local. 





Mr. Whitney 
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of KHJ, the Don Lee-owned-and- 
operated Los Angeles AM station 
for 18 months prior to joining the 
Earle C. Anthony Organization in 
November 1950. Before that he 
served as KFI sales and business 
manager in 1945-46. Mr. Whitney 
in his new post is building a sales 
staff that will operate independ- 
ently from AM division. 

An inaugural program, to be 
telecast when the station adopts 
its new identification, also is be- 


ing lined up. Joe Rines, free- 
lance producer-director, has the 
assignment. 


With no successor to Mr. Whit- 
ney at KFI having been named, 
department heads are reporting 
directly to Mr. Anthony for time 
being. 


CBS SHOWS RETURN 


After Summer Hiatus 


RETURNING dates for com- 
mercial shows on the CBS Televi- 
sion Network have been announced 
by Hubbell Robinson Jr., vice 
president in charge of network 
television programming, as fol- 
lows: 

Pabst Blue Ribbon Boxing resumed 
live broadcasts Wednesday, Aug. 22, 
10-11 p.m.; Perry Como Show, today 
(Monday), 7:45-8 p.m.; Lux Video Thea- 
tre, today, 8-8:30 p.m; Mama, Friday, 


Sept. 7, 8-8:30 p.m.; The Ken Murray 
Show, Saturday, Sept. 8, 8-9 p.m.; 


This Is Show Business, Sunday, Sept. 
9, 7:30-8 p.m.; Toast of the Town, Sun- 


day, Sept. 9, 8-9 p.m.; Fred Waring 
Show, Sunday, Sept. 9, 9-10 p.m.; 
Schlitz Playhouse of Stars, Friday, 


Sept. 14, 9-10 p.m.; Studio One, Mon- 
day, Sept. 17, 10-11 p.m. 


The Alan Young Show, Thursday, 
Sept. 20, 9-9:30 p.m.; Arthur Godfrey’s 
Talent Scouts, Monday, Sept. 24, 8:30-9 
p.m.; and Arthur Godfrey and His 
Friends, Wednesday, Sept. 26, 8-9 p.m. 


All times are EDT and subject to 
change. 


REPUBLIC FILMS 


First Run Rights to KTTV 


MAKING its films available to 
television for the first time, Repub- 
lic Pictures Inc. last week sold 
exclusive first-run television rights 
to 175 films to KTTV (TV) Los 
Angeles. Station paid $250,000 for 
the films. The package comprises 
feature motion pictures, serials, 
and westerns. All films are new 
prints, especially re-edited for tele- 
vision. 

Films were released through 
Hollywood Television Service, Inc. 
They will be telecast on the sta- 
tion Mondays starting Sept. 24. 


UNESCO PANEL 


Broadcasters Invited to Meet 


COMMERCIAL and educational TV 
broadcasters will be invited to sit 
in on a_ special working panel 
which meets in New York Sept. 12 
to map plans for a permanent 
UNESCO television panel. 

The panel was authorized under 
a resolution adopted by the Na- 
tional Commission of the United 
Nations Educational Scientific and 
Cultural Organization. It will ulti- 
mately explore methods: of utilizing 
both commercial and educational 
TV facilities in UNESCO’s in- 
ternational information program 
[BROADCASTING @ TELECASTING, 
July 30, 16]. 

The State Dept. is withholding 
the identity of participants pend- 
ing acceptances for next month’s 
meeting, to be held at the Office of 
the U. S. Mission to UN, 2 Park 
Ave. Representatives of film and 
live broadcast facilities are slated 
to make up the bulk of the pro- 
posed 12-man working group, with 
perhaps a handful of participants 
from educational institutions. 

The National Commission is 
headed by George Stoddard, presi- 
dent of the U. of Illinois. Sen. 
William Benton (D-Conn.), prime- 
mover behind educational TV, also 
is a member of the commission, 
though his office reported no invita- 
tion as of last week. 

The group will discuss TV’s role 
as outlined during the sixth session 
of the UNESCO general confer- 
ence in Paris. The group will lay 
plans for setting up the panel 
which will study recommendations 
for use of television in the 
UNESCO program. Help of com- 
mercial telecasters also will be 
solicited. Proposals will be sub- 
mitted to the general conference 
at Hunter College next Jan. 27-31. 





MILWAUKEE area youngsters are 
learning how to train their dogs at 
special “class session” on Time Out 
With Gordon Thomas program telecast 
by WTMJ-TV Milwaukee. Obedience 
courses are taught in dog “college” 
by Art Gueltzow, director of Wis- 
consin Humane Society’s animal wel- 
fare department. 
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ASK 
JOS. WEED & CO. 
350 Madison Ave., New York 


He Has the Reasons Why! 
5000 WATTS—NOW! 
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ON DOTY, program director 
D WKLK Cloquet, Minn., appoint- 

ed program director WCOW 
South St. Paul, Minn. 
ROSS DONALDSON named _ super- 
visor of literary rights and play-read- 
ing NBC. _He succeeds THOMAS 
ADAMS, resigned. 


PORTMAN PAGET, WFMY (TV) 
Greensboro, N. C., named producer 
WLWD (TV) Dayton. 


MARK BRESLOW, stage manager 
KNBH (TV) Hollywood, named direc- 
tor. 


ROGER KRUPP to announcing staff 
WDGY Minneapolis. 

BOB O’DONNELL, dise jockey WARC 
Rochester, to announcing staff WSYR 
Syracuse. JERRY LANDAY and CARL 
SIMMERMAN named to announcing 
staff WSYR-TV. 

LOUISE WALKER, radio graduate U. 
of North Carolina, to promotion de- 
partment WBTV (TV) Charlotte, 
N. C. 

CLAYTON H. BRACE, production 
manager KLZ Denver, father of boy, 
Kimball William, Aug. 15. 


BILL LAMBERT, continuity writer 
KYBE Oklahoma City, to WKY-TV 
Oklahoma City on continuity staff. 
ROBERT KELLY, WJPG Green Bay, 
Wis., to announcing staff WTMJ-AM- 
TV Milwaukee. He will assist LARRY 
CLARK in broadcasting Green Bay 
Packers football games this year. 
MARCELLA WILKERSON to con- 
tinuity department KWK St. Louis. 


LLOYD McFEE, graduate Northwest 
Broadcasting School, Portland, Ore., 
named to announcing staff _KBKR 
Baker, Ore. EVERETT MORRIS, 
graduate, to KSYC Yreka, Calif., as 
announcer-operator. DENMAN DAY- 
TON, graduate, to KODL The Dalles, 
Ore., as announcer-operator. LEON- 
ARD MAYS, graduate, named an- 
nouncer-operator KIHR Hood River, 
Ore. 


GRACE NEWKIRK, KXXX Colby, 
Kan., named chief of continuity de- 
partment KOEL Oelwein, Iowa. DON 
BALLINGER named to announcing 
staff. SYL SERGI, WLIO East Liver- 
pool, Ohio, named announcer-disc 


jockey. EDWARD B. LEARY named 
announcer-copywriter. 


LOUISE COX, KYA San Francisco, to 
KSFO San Francisco, as music li- 
brarian. 


ARTHUR MUNCH elected president 
CBS Hollywood Columbia Workshop, 
acting group. BEVERLY ANDERSON 
named vice president. 


TOM BORDENKIRCHER, production 
manager WLWD (TV) Dayton, Ohio, 
appointed producer-director WSAZ- 
TV Huntington, W. Va. 


WILLIAM N. COTHRAN, staff news 
writer KNBC San Francisco, named 
director of public affairs and educa- 
tion. He replaces WILLIAM  E. 
MINETTE, resigned to join Radio 
Free Asia, S. F. 


VERN APPLEBY, director KPIX (TV) 
San Francisco, father of boy, Mark 
Aldridge. 


MAL BELLAIRS, Chicago radio-TV 
announcer, father of boy Kimberly, 
Aug. 13. 


News eee 


Lt. WILLIAM J. ALLERT, former re- 
porter WOAI San Antonio, who was 
called to active duty as public in- 
formation officer for Company C, 20th 
Infantry Battalion, USMC [Broap- 
CASTING @ TELECASTING, Aug. 14, 1950], 
returning from duty in Korea. 


GEORGE W. PASSAGE, news editor 
WRVA Richmond, Va., author of safety 
article appearing in August edition of 
Public Safety. 


ALLAN G. McLELLAN, staff an- 
nouncer WPEP Taunton, Mass., to 
staff and sports department WARA 
Attleboro, Mass. 


ERIK PAIGE, sportscaster 
Norfolk, Va., to WCAV 
same capacity. 

RENA HAMELFARB, Carl Byoir & 
Assoc., N. Y., named magazine editor 


for MBS press information depart- 
ment. 


BOB LYLE, newscaster WLS Chicago, 


leaves for Europe and Middle East 
this month for news-gathering tour. 


WNOR 
Norfolk, in 


KSWMHM eeacies 446,600 


JOPLIN, MO. 


PERSONS WHO SPEND... 
$285,550,000 ANNUALLY 
IN TOTAL RETAIL SALES/ 


*This map shows airline 
miles to the nearest large 
cities, assuring complete CBS 
service to the great Joplin, 
Mo. district. 


Now in its fifth year of service, 
KSWM is an integral part of all 
community affairs and activities. 


Austin A. Harrison, President 


CBS in JOPLIN, MO. 


Nationally Represented by WILLIAM G. RAMBEAU CO. 
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GILMORE N. NUNN (1), president of 
the Nunn stations, pays a visit to 
WKRC-TV Cincinnati. Guiding the 
tour of installations is Hulbert Taft 
Jr., executive vice president of Radio 
Cincinnati Inc., WKRC licensee. 


KFDA NEWS AD 


Gives ‘Food for Thought’ 


OFFERING “food for thought,” 
KFDA Amarillo, Tex., caused com- 
ment by running a “food adver- 
tisement” in the local newspaper 
under the heading, “KFDA Food 
Specials.” 

Listed were such things as ba- 
nanas (“Yes, We Have No Bananas, 
but we have peeled off some of the 
best ABC network and local pro- 
grams for your listening menu’), 
corn (“Sure, there’s a little ‘corn’ 
on some of the programs, but that’s 
what makes a well balanced listen- 
ing station”), soap (“We are in- 
terested in keeping our programs 
clean. It’s no ‘soft soap,’ though, 
when we tell you that this great 
area has the largest percentage of 
homes with radio .. .”) ete. 

Small print note, which when al- 
most missed by the paper’s ad 
takers caused head-cratching, said 
“Well, we are not in the food busi- 
ness, but it is well to point out that 
the leading food manufacturers use 
KFDA consistently to ‘tell ’em and 
sell ’em.’” 


BOOK DRIVE 
Governor Thanks KFH 


KFH Wichita, Kan., has received 
a letter of appreciation from Gov. 
Edward F. Arn for the station’s 
drive to collect library books for 
flooded areas. 

Through “Operation Library 
Flood Relief” on the Monday-Fri- 
day morning program, E. J.’s 
Notebook, more than 75,000 books 
have been collected. The program 
is conducted by Ethel Jane King, 
KFH women’s director. 


For each book collected, KFH in 
conjunction with an amusement 
park, is offering a ticket for rides 
at reduced rates. Using the KFH 
sound truck staff members have 
personally collected the books. The 
sound truck was used on-the-spot 
during floods to alert citizens, re- 
cruit volunteer workers and to di- 
rect families to relief. 


WGEZ TO 250 w 


Examiner Favors Powerp, 
INCREASE in power for We 
Beloit, Wis., was recommenda 
week by FCC Hearing Exay: 
Hugh B. Hutchison. His ; 
decision favored the station; 


uest for a boost to 250 wonwh ~. 
a W on radio] 


ke. WGEZ is now operating 
100 w on that frequency, 

The initial decision noted , 
Sidney H. Bliss is sole owng 
WGEZ and also is a member of 
family which 
Janesville, Wis., located 19 »; 
from WGEZ. Duopoly is py 
volved, the decision maintaing 
cause the two station’s night 
interference-free contours yj] 
overlap, although their day; 
contours will (as they do y 
Also, the two cities are sepy 
trading areas and neither gta 
will program for the other statiy 
area. Both WGEZ and WCQ, 
MBS affiliates. 

Slight interference to Wo 
Oak Park, Ill., and WOSH 9 
kosh, Wis., will result from 
power boost, which is still sq} 
to final FCC approval, but thely 
ing examiner felt greatly inerg 
service to WGEZ’s area justi 
the increase. The station press 
provides primary nighttime ge 
to only 56.1% of Beloit’s t 
population. With proposed % 
WGEZ would serve 90.4% ati 
time. Interference would aly 
fect 4.9% of WKBB Dnuby 
Iowa’s service area population, 
examiner estimated, pointing 
that these listeners now re 
primary service from six t 
stations, depending on their ii 
tion in the area. 


Alexander in Crash 


NOYES ALEXANDER, news 
tor, KFRE Fresno, and his 
children Janie, 8, and Dens 
are recovering from severe} 
received when a helicopter inw 
they were passengers crashel 
burned near Clovis, Calif, 
night of Aug. 16. Harry Wa 
of Fresno, pilot of the craft 
the following day from bums 
ceived in the crash. Mrs. Ala 
der, who was watching the ff 
from the ground, ran to the! 
copter when it crashed from li 
in the air. She received 
burns in helping her family & 


STARS of radio, TV, stage and# 
will participate in softball ga 
New York’s Polo Grounds nig 
Sept. 6 for benefit of fight # 
cerebral palsy. 
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Strictly Business 
(Continued from page 18) 
yr. Mulligan said. “During that 
one minute we supply copy for a 
yews note about coal—I suppose 
that’s what you’d call our com- 
mercial,” he added. 
Mr. Mulligan feels that. BCI’s 
mdio program is important be- 
ause it is heard by Congressmen, 
other government officials and the 
apital’s newspaper corps. The 
rogram is now in its fourth year. 
“The brief news note pertaining 
tp coal,” explains Mr. Mulligan, 
“points up what is being done by a 
progressive forward-looking in- 
dustry under private management.” 
While BCI has no other pro- 
ams, it furnishes information and 
dectric transcriptions for coal 
gperators who want to sponsor 
gots or programs at the local level. 
In addition, BCI owns motion 
sieture films which have been shown 
television. One film, “The Magic 
if Coal,” has been telecast more 
than 6,000 times over 67 of the na- 
tion’s TV outlets, as part of the 
tations’ public service. 
Ralph Mulligan’s middle initial 
tands for Coolidge. He is a dis- 
nt cousin of the late President 
(alvin Coolidge, whom he knew 
well. 

New England Roots 


Although his employment now 
alls for Washington, D. C., resi- 








dence, Mr. Mulligan’s roots are 
dep in New England. 
He was born to Mr. and Mrs. 


Henry Coolidge Mulligan, March 15, 
1888, in the fashionable Mas- 
sachusetts hamlet of Natick. At 
Phillips Exeter Academy in New 
Hampshire, he got his first taste of 
lewspapering which many years 
later was to take him to Washing- 
ton, 

Like his father, class of 1879, 
hewas a graduate of Harvard U., 
dass of 1909. Then, in 1911, he re- 
tived his law degree at Boston U. 
law School. 

When Calvin Coolidge was cata- 
puted into the White House, Mr. 
fulligan came to Washington as 
ncorrespondent for the Boston Post 
md other New England papers. 

His early affiliation with the 
National Coal Assn. was on a part- 













time basis, but during World War 
II he detached himself from all 
other activities and was in charge 
of NCA’s department of priorities 
and procurement. 

When this function ended, Mr. 
Mulligan was named director of 
public relations and was assigned 
to BCI, the NCA’s public relations 
and advertising agency. BCI’s ad- 
vertising, is handled through Ben- 
ton & Bowles, New York. 

Stamps, New England antiques 
and fine books have been hobbies in 
the past for Mr. Mulligan. While 
he was at Harvard, he won a crim- 
son H on the rowing crew and has 
not quite recovered from his liking 
for boating. He owns a six-bedroom 
“cottage” on Maine’s Penobscot 
Bay and still takes a sailboat out 
whenever he gets a chance. 

Most of Mr. Mulligan’s leisure 
time is spent with his family. His 
wife is the former Marguerite Max- 
well, of New York City. A daugh- 
ter, Patricia, will be entering her 
senior year at Bryn Mawr this fall. 
His son, Minot Coolidge Mulligan, 
is secretary of the Civil Aeronau- 
tics Board. 

Mr. Mulligan is a junior warden 
at St. Thomas’ Episcopal Church 
in Washington, where the late 
Franklin D. Roosevelt worshipped. 
He is a member of Washington’s 
exclusive Metropolitan Club, the 
National Press Club, the Harvard 
Club of Washington and the Har- 
vard Club of New York. 


National Nielsen* Ratings Top 
Radio Programs 


(Total U. S. Area, Including Small-Town, 
Farm and Urban Homes—and including 
Telephone and Non-Telephone Homes) 


EXTRA-WEEK July 8-14, 1951 
EVENING, ONCE-A-WEEK 


CURRENT RATING 
CURRENT HOMES 
RANK PROGRAM % 


Walter Winchell \ABC) 

Private Files of Rex Saunders (NBC) 
Big Story (NBC) 

Mr. District Attorney (NBC) 

Mr. Keen (NBC) 

F.B.1. in Peace and War (CBS) 

Mr. and Mrs. North (CBS) 

Pursuit (CBS) 

The Bickersons (CBS) 

10 Dragnet (NBC) ‘ 


NOTE: Number of homes is obtained by ap- 
plying the ‘‘NIELSEN-RATING” (%) to 4I1,- 
903,000—the 1951 estimate of Total United 
States Radio Homes. 

(*) Homes reached during all or any part of 
the program, except for homes listening only 
1 to 5 minutes. 

Copyright 1951 by A. C. NIELSEN Co. 
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SALES POWER 
KFMJ Is $1,050 Sure 


SELF-CONFIDENCE in its sell- 
ing power has encouraged KFMJ, 
the 1050 ke station (1 kw) in 
Tulsa, to offer $1,050 to any ad- 
vertiser “when KFMJ does not 
outsell (dollar volume) or outdraw 
(traffic) any other Tulsa advertis- 
ing medium.” 

The advertiser is challenged to 
engage in a comparison in “any 
mutually approved promotion” with 
expenditure in each medium meas- 
ured at $150 or more at published 
rates. 





Measurement would be made by 
Advertising Research Bureau Inc., 
Seattle, national sales engineers. 
Thus, station says, the advertiser 
has opportunity to learn how to 
“earn more of your advertising 
budget, and therefore show you a 
way to more sales from your adver- 
tising dollar.” 





Feature of Week 
(Continued from page 18) 


Kunkle was to introduce a bull into 
his china shop. If the Roughnecks 
won, Mr. Monroe was to wheel Mr. 
Kunkle around the ball park in a 
barrow. 

KENT, which broadcasts Texas 
League play-by-plays seven nights 
a week, featured the wager on all 
sports programs. Sportswriters 
dubbed the contests “the bull in the 
china shop series.” Phone calls 
came in from Houston and Dallas 
asking for information. 

As soon as the Sports had won 
two games, a search was begun for 
a suitable bull. No ordinary bull 
would do. Not with coverage plan- 
ned by radio stations, newspapers 
and magazines. 

The specimen of hamburger-on- 
the-hoof chosen was an 1,800-pound 
white-faced bull who, it was hoped, 
would not be unnerved in making 
his broadcast debut. 

For the occasion,. the bull was 
decorated with flowers, just like his 
Hollywood cousin, Ferdinand. It 
was doubtful that even a New York 
bull could have been groomed any 
more carefully for a Broadway 
debut. 

An audience of 400 persons as- 
sembled for the great moment. The 
performance got off to an uneasy 
start inasmuch as the bull could 
hardly wriggle through the 42-inch 
door. 

Once inside the china shop, the 
bull accepted a lei of carnations, 
blinked at the flash bulbs, gazed 
placidly at his audience like a 
radio veteran. 

Then as Mr. Monroe approached 
him with the KENT microphone, 
the bull unceremoniously sat on the 
floor and refused to move. 


Apparently a victim of mike- 
fright, the bull had no bellowing 
comment whatsoever to make. But 
his expression seemed to say, “Gee, 
the air-conditioning in here is 
swell!” 


Sets NBC 10-year Contract 
MRS. GERTRUDE BERG, creator 
of The Goldbergs, who plays her 
own lead role, has signed an ex- 
clusive 10-year contract with NBC, 
Sylvester L. (Pat) Weaver Jr., 
vice president in charge of televi- 
sion, announced last week. The 
deal was handled through Ted 
Ashley Assoc. 

It was understood that the con- 
tract called for a television series 
only, but starting time and date 
are yet to be announced. 

Originally called The Rise of the 
Goldbergs, the show got its start 
on NBC after Mrs. Berg decided 
that the summer entertainment she 
wrote for her father’s guests as a 
Catskill hotel would make good 
radio material. From NBC, The 
Goldbergs moved to CBS, where it 
was produced as a television pro- 
gram last year under the sponsor- 
ship of Sanka Coffee. 


BMI Index 


MASTER INDEX of all BMI copy- 
right music has been sent to all 
Canadian Assn. of Broadcasters 
member stations, in order to speed 
up the job of completing identifica- 
tion of all music at CAB member 
stations. Decision to identify music 
by the copyright owner was decided 
on at the last CAB convention 
earlier this year. 
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ANDY WHITE RETURNS 


WHAT has become of J. Andrew 
White, protege of Marconi and 
founder of CBS? 

For the answer, just ask any 
KNX Hollywood listener. You will 
learn that Andy White now is 
heard regularly Tuesday midnight 
on KNX’s Encore Night, a pro- 
gram of mellowed-vintage record- 
ings. 

The program’s popularity large- 
ly hinges on Mr. White’s ability to 
reminisce about the stars and mu- 
sic fads of the pre-1930 recordings. 
Mr. White stirs memories which 
take parents back to the Charles- 
ton era. 

Although on the air less than a 
couple months, Andy White is no 
stranger to broadcasting. Founder 
of CBS in 1927, he has been identi- 
fied with radio and the recording 
business since first spotted by 
Guglielmo Marconi some _ years 
prior. The inventor hired Mr. 
White, then New York correspond- 
ent for London Times, after read- 
ing his story which resulted in the 
conviction of three stock swindlers. 

When Marconi Co. became RCA, 
Andy White went along with the 
deal. He was made its first direc- 
tor of broadcasts. In that capacity 
he participated in so many “firsts” 
that even he can’t remember them 
all. 


Old Memories 


Recall quite a few of them he 
does, though, on the Tuesday mid- 
night show while spinning stories 
about artists long since retired and 
recordings and programming crises 
that seem impossible to those ac- 
customed to present day radio 
operations. 

Mr. White, who broadcast the 
first fight and World Series games, 
left RCA to form a receiver set 
company and to keep an eye on an 
investment in a retail store chain. 

Relative quiet of the manufac- 
turing and. retailing business 
prompted him to form CBS in 
1927. The “Columbia” in the net- 
work’s title came from Columbia 
Phonograph Co., an original stock- 
holder. 

The urge to “play polo, improve 


Radio Pioneer Spinning Discs 


my golf and see Europe” caused 
Mr. White to sell his CBS hold- 
ings to William S. Paley on May 
1, 1930. 

Polo having palled on him mom- 
entarily, two years later he was 
back in the radio field. He formed 
the world’s first transcription com- 
pany. He called it American 
Broadcasting Co. Mr. White said 
his firm proved to be about 15 
years ahead of the times. He dis- 
continued the business and became 
a radio consultant. During World 
War II, Mr. White was a Signal 
Corps major, “working 25 hours 
a day,” writing textbooks and de- 
vising officer training schedules. 

Starts as Favor 

Mr. White’s stint on Encore 
Night began as a favor to a friend 
who was stuck for a last minute 
guest. Prevailed upon to take over 
the spot, it is a matter of record 
that Mr. White didn’t know what 
he was suppose to do until he ac- 
tually got on the air. 

However, his casual chat with 
Comedian Jim Hawthorne about 
artists on the old reeords used on 
that program was an immediate 
hit. Two more guest appearances 
followed. 

Phone calls and letters from old 
friends who had heard him clinched 
KNX program executives’ plea 
that he continue with Mr. Haw- 
thorne on the weekly program. 

Mr. White, who terms his ap- 
pearance on the program a result 
of having reached his ‘“anecdot- 
age,” is more than rewarded for 
his midnight stint by the old friend- 
ships he has renewed since start- 
ing the KNX broadcasts. 


Hooper Adds 10 


C. E. HOOPER Ince. last week an- 
nounced signing of ten additional 
cities for new radio Hooperatings. 
Cities are: Des Moines, Hartford, 
Honolulu, Kansas City, Norfolk, 
Omaha-Council Bluffs, Raleigh, San 
Antonio, Waterloo and Zanesville. 


FAMILY 


WIBW has been a farm station for 
almost a quarter-century. We sell 
Kansas and adjoining states because 
we've served them well. We’re one of 


the family. 


WIB 
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Jim Hawthorne looks on while 
Andy White, founder of CBS, chats 
about artists on old recordings 
used on Tuesday midnight Encore 
< Night on KNX. 


Telestatus 
(Continued from page 68) 


“identify wholeheartedly with the 
amateur, given half-decent per- 
formers, and believe the program 
is valuable in starting beginners 
and in entertaining themselves.” 

Dr. Gardner’s report concludes: 
“Entertainment and commercials 
on TV variety and talent shows 
can be almost exactly calculated, 
and the underlying reasons for 
their popularity or unpopularity 
made clear. What must be deter- 
mined first, however, is what the 
sponsor wants, what social classes 
he wishes to reach, what com- 
modities he wishes to sell.” ‘Most’ 
such shows do not show “any evi- 
dence” of this kind of planning, 
Dr. Gardner said. 


Best Medium 


To Reach Suburbs 


TV IS the medium to reach the 
whole metropolitan market, accord- 
ing to a survey released by KTSL 
(TV) Los Angeles. 


The survey cited Los Angeles 
County’s impressive rise in popu- 
lation, noting that most of the 
increase was centered in its 15 
suburban markets. With a mil- 
lion TV sets in the area, the survey 
claimed advertisers enjoyed 30% 
sales jumps, on the average, when 
they used television. 

The county claims highest per- 
capita automobile ownership of any 
area in the world and the survey 
indicates business is moving out of 
the city into the suburbs—retail 
sales and bank deposits showing 
big increases for the outlying areas. 





SCBA ‘Whingding’ 
SOUTHERN California Broadcast- 
ers Assn., Hollywood, will hold its 
seventh annual “Whingding” at 
Oakmont Country Club, Glendale, 
on Oct. 29. Frank Burke Jr., pres- 
ident and general manager of 
KFVD Los Angeles, is chairman 
of the yearly golf tournament and 
stag dinner. 


BROADCASTING ® 


NEW NETWORK 


14 Stations Form Syste, 


FOURTEEN independently-owny 
radio stations in the steel-rich ar, 
of Pennsylvania, West Virginia ani 
Ohio have formed the Industriy 
Broadcasting System. 

The new network embraces 4. 
782,183 persons in 1,253,987 home 
Operations are expected to devi, 
no later than Oct. 1. Rate cary 
now being distributed, are effectiy, 
Sept. 1. Home address of IB§ i 
547 Fifth Ave., McKeesport, Pa, 

Organizing stations are WE) 
McKeesport, WISR Butler, WByp 
Beaver Falls, WCVI Connellsyj, 
WESA Charleroi, WACB Kitta, 
ning, WKRZ Oil City, WDAD p. 
diana, WJPA Washington, WCR) 
Dubois and WKJF-FM Pittsburgh, 
all in Pennsylvania; WOHI Egg 
Liverpool, Ohio; WMOD Moun 
ville and WEIR Weirton, W. \, 

Edward J. Hirshberg, owner ¢ 
WEDO and WACB, was describej 
as “the guiding force” behind th 
project. He reportedly was assistej 
by Frank Smith, owner of WBYp: 
Tom Cassell, owner of WDAD: 
Jack Craddock, WCVI owner, ani 
Boyd Siegel, president of WJPA, 

“Object of the Industrial Broad. 
casting System,” explained Mr, 
Hirshberg, “is to sell local station 
on a national basis, and to effects 
local point of purchase contact with 
distributors.” 

At the outset, these three tim 
segments have been selected for 
network operation—9-10:30 am; 
11:30 a.m. to 1 p.m., and 46:3) 
p.m. 

Mr. Hirshberg said that severd 
national spots have been sold. He 
added that possibility exists that 
several other stations will join tk 
network. Announcement of th 
network was made through Cabbit 
& Coffman Inc., Pittsburgh. Nev 
York and Chicago representation 
has not be selected. 


NCAB Fall Meeting 


FALL meeting of the North Car- 
lina Assn. of Broadcasters Inc. wil 
be held Oct. 18-19 in the Battery 
Park Hotel, Asheville. Theme of 
the convention will be “Selling 
Radio.” Attendance will be limitel 
to members and associate member 
only. Hotel reservation blanks at 
to be forwarded to the membership. 
It will be necessary to use thet 
forms to obtain reservations, i 
announcement stated. Registratii 
will begin Thursday, Oct. 18. Ott 
standing exponents of radio sale 
will be on the program. 
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New Business 
(Continued from page 16) 


Agency: Huber 


Agency: Gilbralter Adv., 


Providence. 


w and You, on ABC 9:30-9:45 p.m., Sept. 2 and 9. 
Systen _. & Sons Inc., N. Y. 
tl y-owne; 
“ich aa SKELLY OIL Co., Kansas City, Mo., renews Alex Dreier’s news com- 
vinta mentaries, Mon.-Fri., 9 a.m. EDT, on 28-station midwestern segment of 
dusts ypc. Agency: Henri, Hurst & McDonald, Chicago. 

GILLETTE SAFETY RAZOR Co., Boston, to sponsor NBC-TV’s Caval- 
races 48 ade of Sports when big-name bouts return to TV Fri., Sept. 7. First 
87 home of 10 p.m. fights will be the Walter Cartier-Billy Kilgore middleweight 
to begin wntest, with sports reporter Jimmy Powers commenting. Agency: 
ate cari, B yaxon Inc., 

e effectiy: . 5 

of IBS, § TONI Co., (Toni Home Wave) renewing first half alternate week-spon- 

ort, Pa srship of Arthur Godfrey & His Friends over CBS-TV Network, Wed., 

e WED) $44 p.m., for full year, effective Oct. 3. Agency: Foote, Cone & Belding, 

rt, WBYp § Chicago. 

ee DERBY FOODS Ince., subsidiary of SWIFT & Co., Chicago, for Peter 

DA Pan Peanut Butter and salted peanuts, renews Sky King, Tues.-Thurs., 

7 It 5:50-5:55 p.m., on MBS, for 12-months. Agency: Needham, Louis & 

ittabank grorby Inc., Chicago. 

OHI East INSTANT MAXWELL HOUSE COFFEE, division of GENERAL FOODS 

) Mounds. & Corp. N. Y., to sponsor When a Girl Marries, 11:30-11:45 a.m., on ABC, 

Corp., 

n, W. Va Mon-Fri, starting Oct. 1. Agency: Benton & Bowles, N. Y. 

: deaelll QUAKER OATS Co., Chicago, for Ful-O-Pep feeds renews sponsorship of 

schind & Man on the Farm, Sat. 12-12:30 p.m. EDT on MBS, for 12-months. 

me ascii Agency: Sherman & Marquette, Chicago. 

of WBVP; #KELLOGG Co., Battle Creek, Mich., for Rice Krispies cereal, renews 
WDAD; fi the Clyde Beatty Show, Mon.-Wed.-Fri., 5:30-5:55 p.m., over MBS. 

wher, and Bir 12-months. Agency: Leo Burnett Co., Chicago. 

 WIPA, 

‘ial Broa. @BONA-FIDE MILLS Inc., N. Y. (Bonny Maid Linoleums and Bonny 

rained Mr, @ Maid Versa-Tile), to sponsor Versatile Varieties, alternate Fridays, 

al stations §!:30-10 p.m., starting Oct. 5, over ABC-TV. 

to effects BY. Y. 

onitact with (IQUOT CLUB Co., Mills, Mass. (beverages), to sponsor Thurs. 12:30- 

. § 12:45 p.m. segment of The Frances Langford-Don Ameche Show on ABC- 

three tim Bry starting Sept. 13. Agency: Frank Weston Adv., 

lected {fof ORLON Div of Rayon Dept., I. E. duPont deNEMOURS & Co., Wilming- 

0:30 am; tn, Del., to sponsor Fri. 12:45-1 p.m. segment of same show, starting 

and 46:3 Bit 21. Agency: BBDO, N. Y. 

hat sever SSTANDARD OIL of INDIANA, Chicago, renews Wayne King Show on 

n sold. He 
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\BC-TV split network of 11 midwest stations Aug. 30, Thurs. 9:30 to 
i)pm. CT. Agency: McCann-Erickson, same city. 


US ARMY RECRUITING signs to sponsor Hal Wolf’s Sports Desk on 
2 NBC Western Div. stations for 10-week football season starting Sat. 


Agency Appointments eee 


(OWN OVERALL Mfg. Co., Cincinnati, names H. W. Kastor & Sons, 
(hieago, to handle advertising on its work and sports clothes. 
ww being considered. Herman Kastor is account executive. 


Media 


N. Y. Defense Showing 


EVERY phase of civil defense 
planning and operation will be ex- 
hibited by the New York Commis- 
sion at the State Fair in Syracuse 
from Sept. 1-8, Col. Lawrence 
Wilkinson, Chairman and director, 
announced Saturday. One part of 
the display will depict the opera- 
tion of the complete New York 
State Civil Defense Radio Net- 
work in time of disaster, showing 
how emergency programs are 
transmitted without the use of 
landlines [BROADCASTING @ TELE- 
CASTING, Aug. 6]. 





NBC-TV dispatching camera crews of 
Brad Kress and John Hofen to trouble- 
center Iran and Gene and Charlie 
Jones to the North Pole. 


Telecasting 


ALLSTATE INSURANCE Co., Chicago, automobile insurance subsidiary 
of Sears, Roebuck & Co., names Christiansen Adv., same city, to handle 
all advertising. Radio being considered and has been used. H. E. Chris- 


tiansen is account executive. 


FIFTH ARMY, which headquarters in Chicago, names Fuller & Smith & 


Ross, same city, to handle recruiting advertising. 


Estimated $250,000 


will be spent yearly, with radio and TV expected to be used extensively 
throughout Army area. Guy Mercer is account executive. 


STEGMAIER BREWING Co., Wilkes-Barre, Pa. (Stegmaier’s Gold Medal 


Beer), names MacManus, John & Adams, N. Y., to handle all advertising 
[CLOSED CIRCUIT, July 2]. Radio and TV will be used. 


JOHN F. DALY Inc., Phila. (Ford dealer), appoints Lavenson Bureau 
of Advertising, same city, to handle advertising. TV will be used. 


ELECTRIC STEAM RADIATOR Corp., Paris, Ky., names O’Neil, Larson 
& McMahon, Chicago to handle advertising for its portable steam radi- 


ators, vaporizers, bottle warmers and bottle sterilizers. 


National cam- 


paign begins in Oct., with radio and TV spot planned. 


Aldpeople eee 


HARRY JAY GREENWALD, assistant to president Melrose Distillers 
Inc., N. Y., elected vice president and executive assistant to president. 


Dr. E. W. BURGESS, vice president and director of industrial relations 
General Mills, Chicago, resigns due to ill health. 


MORNE R. BUCK named manager of advertising, 
and public relations Mohawk Carpet Co. Amsterdam, N. Y. 


sales promotion 


He was 


in radio station management in Rochester, N. Y., and Wichita Falls, 


Kan. 


F. E. BENSON Jr., assistant advertising manager in charge of license 
department advertising Canada Dry Inc., N. Y., named advertising man- 
ager for all carbonated beverage operations of company in U. S. 


HUGH SMITH, field sales manager Bymart Inc., N. Y., appointed assist- 


ant sales manager. 
named field sales manager. 





STATE FAIR 
WCCO Plans Full Coverage 





WCCO Minneapolis-St. Paul Satur- 
day was slated to begin a heavy 
program of participation in the 
10-day Minnesota State Fair, 
which is expected to draw a mil- 
lion visitors. 

The station planned the most 
complete broadcast coverage of the 
fair in WCCO’s history. In addi- 
tion, staffers will make personal 
appearances at the fair and aid 
distribution of 50,000 copies of a 
special state edition of the WCCO 
News Parade. A _ special WCCO 
booth has been erected on the fair- 
grounds from which a total of 15 
hours of programs will originate. 

Larry Haeg, station farm serv- 
ice director, is in charge of 
WCCO’s state fair activities. Other 
representatives of WCCO sched- 
uled to take part in activities at 
the fair included Cedric Adams, 
Bob DeHaven, George Grim, Stew 
MacPherson, Howard Viken, Earl 
Steele, Frank Butler, Jack Huston, 
Rolf Hertsgaard, Burt Hanson, 
Darragh Aldrich, Sally Foster, 
Ed Viehman, Tony Grise, Ramona 
Gerhard and Gordon Eaton. 





WNJR Newark gives a boost to the 
$500 million Bonds for Israel Drive 
when it broadcasts Stars for Bonds, 
a benefit to be held at Untermann 
Field, Newark, today (Monday) from 
8:30-11:30 p.m. Radio star Joey Adams 
will emcee program with comics Molly 
Picon and Emil Coehn heading talent 
roster. 


ARNOLD A. GOLDMAN, midwest sales manager, 






About 
Radio 
Listening 
in Mid- 
America 


ly Complete 
pate of the Mia- 
America Market 


Write for yocr copy of the 
Conlan “Study of Listening 
Habits” in Mid-America . . 

sponsored exclusively by 
KCMO. Parts 1 and 2 of a 3- 


part continuing study are 
available now. Covers all 
stations. Write on your let- 
terhead. 
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Advertiser Use 
(Continued from page 63) 


local business for that month are 
slightly less than the actual totals.) 

Perhaps more surprising than 
the tremendous upshoot in TV 
business, which was to be expected 
of such a young and_ potent 
medium, is the fact that of the 68 
advertisers who were using either 
network or spot television in June 
1948, 46 or 67.6% are still active 
TV advertisers today. Table I lists 
these advertisers and _ indicates 
their use of network and/or spot 
television in June of 1948 and 
the same month of 1951. 


P&G Tops TV 

It is also interesting to note that 
Procter & Gamble Co., traditional 
leading advertiser in use of radio 
time and in recent months the con- 
sistent top user of TV network 
facilities, is not included among 
the video clients in June 1948. 
Neither do P&G’s two major com- 
petitors—Lever Bros. Co. and Col- 
gate-Palmolive-Peet Co.— appear 
on the June 1948 list of TV ad- 
vertisers, although both, like P&G, 
are among the leading users of 
this medium today. 

In fact, of the top 10 TV net- 
work advertisers in June of this 
year [BROADCASTING ® TELECAST- 
ING, Aug. 13], only three were 
using network TV in June of 
1948—American Tobacco Co., Gen- 
eral Foods Corp. and R. J. Reyn- 


New, Class B1A Store in 
the Five Points area 


Mr. Joe E. Walters, 
General Manager of 
Sears El Paso store 


KROD 
and 
“RED” BROWN 


mean business 


IN EL PASO 


Mr. Joe Walters, popular and’ progressive 
manager of this mammoth El Paso store, 
is enthusiastic about the business which 
KROD's guitar-playin’ funnyman “Red” 
Brown has been bringing Sears for years 
with his weekly Saturday morning show. 
This is the only regular radio show which 
Sears uses in El Paso. YOUR business can 
also profit by the tremendous pulling pow- 
er of this influential CBS station serving the 
El Paso area’s 441,310 people with their 
$396,840,000 of retail purchases. 


9,000 watts 600 K. C. 


RODERICK BROADCASTING CORP. 


Dorrance D. Roderick Val Lawrence 
President 
REPRESENTED NATIONALLY BY 


THE O. L. TAYLOR COMPANY 
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Vice-Pres. & Gen. Mer. 


TABLE II 
Number of TV Accounts: June 1948 vs. June 1951 


Network 

‘48 ‘51 
Baltimore 15 184 
Chicago 0 192 
Cleveland 0 191 
Los Angeles 0 132 
Milwaukee 2 113 
New York 16 202 
Philade!phia 16 189 
Schenectady 13 106 
Washington 14 195 


te 


olds Tobacco Co. The seven com- 
panies who were among the top 
users of video network time this 
June but not three years ago in- 
clude, in addition to the three soap 
manufacturers, Quaker Oats Co., 
Ford Motor Co., Liggett & Myers 
Tobacco Co. and P. Lorillard & Co. 
Ford, Liggett & Myers and Loril- 
lard were at that time using spot 
TV, however. 

Other advertisers who used only 
TV spot in June 1948 but had 
added network to spot by June 1951 
include: Admiral Corp., B. T. 
Babbitt, P. Ballantine & Sons, 
Bulova Watch Co., Canada Dry 
Ginger Ale, Curtis Publishing Co., 


Nat & Reg. Spot Local-Retail 
‘48 ‘51 ‘48 ‘51 
16 137 24 103 
23 198 92 
iW 159 91 
21 225 176 

9 94 95 
36 248 143 
19 185 85 
25 69 64 
17 195 99 


* 


Manhattan Soap Co., Pepsi-Cola 
Co., Phillip Morris Co., RCA-Victor 
and Ronson Art Metal Works. 

Analyzing the Rorabaugh data in 
another manner, Table II gives a 
comparison of the June 1948 and 
1951 TV _ advertisers for those 
cities whose TV broadcasters pro- 
vided information about their 
clients for both years. It should 
be remembered that Chicago, Cleve- 
land and Los Angeles were not con- 
nected with the East Coast TV 
network facilities provided by 
AT&T in June 1948, which ex- 
plains the absence of network busi- 
ness reported for those cities for 
that month. 


Film Report 


(Continued from page 74) 


sister get into exciting predica- 
ments by climbing into their TV 
set to participate in adventures 
they see going on there. Wild ani- 
mal hunts, pirate fights and FBI 
spy pursuits are some of the shows 
in which they become involved. 


Highlights of outstanding racing 
events will be featured in a new 
TV series of sports films, Speed 
Classics, produced by DYNAMIC 
Films, New York. Selection of 
events to be filmed lies in hands of 
Frank Bear, veteran newspaper 
and newsreel editor, and Russ Cat- 
lin, editor of Speed Age Magazine. 
Race locations are carefully scouted 
for best camera angles and place- 
ment of mobile sound recording 
units. The series is adaptable to 
15 or 30 minute programming. 

Sleepy Joe, based on the “Uncle 
Remus” character of that name, is 
being filmed by CARDINAL Co., 
Hollywood. Jimmy Scribner, known 
for his multi-voiced work with the 
radio show, The Johnson Family, 
will do all the voices for the pup- 
pets in the films. 

A film division has been added 
by COMMERCIAL ILLUSTRA- 
TORS Inc., Chicago. First client 
was the Omar Baking Co. Direc- 
tor of the new service is Boris 
Yakovleff, veteran documentary 
film-maker. Program films are to 
be produced as well as commercials. 

American Cinema Editors an- 
nounces that 38 feature film edi- 
tors, or 22% of its membership, 
are working regularly on Holly- 
wood TV films. ACE claims more 
than 90% of all film feature edi- 
tors. 


Sales & Production... 


WILLIAMS Productions, Los An- 

geles, begins producing new 15- 

minute series, Bits of Life, Sept. 7 
ES * ak 


ATLAS FILMS, Chicago, will film 


openings, closings and commercials 
for series of 13 football movies 
sponsored by Phillips 66 gasoline 
and oil and Lee tires. Spots are 
likely to be used in firm’s distribu- 
tion area, South and midwest. Spots 
for Chase Candy Co., Manor House 
Coffee, Whirlpool Washers and 
Sears Roebuck have just been com- 
pleted. 


* bal ® 


WILLIAM F. BROIDY Productions 

Inc., Hollywood, has moved to newly 

acquired BRODCO’s Sunset Studios, 

5545 Sunset Blvd., Hollywood. 

Phone number is Hempstead 6844. 
~ * - 


PROCTER & GAMBLE Produc- 
tions started filming new group of 
half-hour Fireside Theatre pro- 
grams Aug. 20. 


* * * 


FIVE STAR Productions, Holly- 
wood, has completed TV film com- 
mercials for Union Electric 
(through Gardner Adv.), Fuller 
Paints (McCann-Erickson), Port- 
land Woolen Mills (MacWilkins, 
Cole & Weber), Pabst (Warwick & 
Legler), Carnation Co. (Erwin, 
Wasey & Co.), Maytag (McCann- 
Erickson), Swift Poultry Div. (Mc- 
ecann-Erickson), Toddy (Grant 
Adv.), Lucky Lager (McCann- 
Erickson). Films combine live ac- 
tion and cartoons. 


* * * 


ALEXANDER FILM Co., Colorado 
Springs, announces TV film com- 
mercials for George D. Roper Co., 
Peter Pan Bakeries, Esquire Ice 
Cream, Bruan Bakery, Flavor-Aid, 
Bowman Biscuit Co., and Thoro- 
fare Markets. 


x * * 


BRACKEN Productions, Los An- 
geles, has started 18 weeks of pro- 
duction for Willie Wonderful, TV 
film puppet series. 
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COMMUNITY BOOST 


Merchants Featured on KWy 


TO “tell the world that radio 
here to stay and fills the communi 
need,” is the declared PULPose ¢ 
Meet Your Merchant, new publ 
service series on KWBE Beatrig 
Neb. The station is featuring. 
three, five-minute periods daily q 
which local businessmen are §, 
vited to tell the story of how they 
picked Beatrice as the place F 
their business and activities, 

KWBE reports that over 7) g 
the merchants have taken time oy 
from their work to tell their tajy 
Slogan of the series is “Shop 
Beatrice, the Queen City of te 
braska.” Merchants tell why they 
have faith in the city, togeths 
with their plans for the futy, 
and how radio has helped they, 
All time used is donated by th 
station. 

The series will be wrapped my 
with a “big party” at the city ang. 
torium, Sept. 14-15. KWBE vil 
play host at the big event, including 
a cooking school, give-away quiz 
dancing and other fun making, The 
date of the gala event also is th 
station’s second birthday, 





ADD PRAVDA 

To List of ‘Voice’ Critics 
CONTINUING controversial ds. 
cussion over the effectiveness 
the State Dept.’s Voice of Amerig 
program has elicited comment from 
Moscow’s Pravda and _ its hom 
radio service. 
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Pravda describes the U. S. radio fps 


arm as “loud and obnoxious” ani 
tells home listeners that it costs 
more “than all the opera singers 
of America put together.” Tk 


Voice is costing Americans “some Mee 
thing like half a million dollars ai 


year, 
a dime,” 
added. 

Touching on its own reasons fo 
the Voice’s “failure,” Pravda quot 
ed a charge leveled by Rep. Hame 
Budge (R-Ida.) that the first thre 
letters (WRU) of certain Amer: 
can stations mean “I lie” wha 
translated into Russian [BR0s» 
CASTING ®@ TELECASTING, Aug. 6) 
The inference subsequently we 
denied by both the State Dept. aml 
the FCC. 


the Soviet newspape 


WOV New York senad last wel 
that in four weeks more than 4M 
tickets, representing a listener 4 
penditure of $3.80 per ticket, 1 

been distributed in response to@ 
offer carried on Caruso Products Dit 
tributing Corp.’s daily 11:05-L1: 
a.m. newscasts on the station. Ofe 
was for tickets to motion picture “Th 
Great Caruso,” free with the purcha* 
of a gallon of Caruso Edible Oil. 
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MT TO CBS 


jiows Waterfront Program 
mREAT that any CBS personnel 
turing near the New York 
erfront would be “knocked out” 
one result of the Aug. 16 broad- 
st of Nation’s Nightmare, on the 
* Beat 9 Radio (8:30-9 p.m.). 

Caturngfnye telephoned warning came 
Ss daily « ring the documentary program 
n are inn that week was devoted to 

' how i wiled descriptions of mob rule 
place ¢ jerime along the docks of New 
‘ities, rk and other cities. The voice 
“_— 0 ‘med the facts on the program 
time og false and said, “you hurt us 
— tale yt and now we have to get even 
| “Shop Hy you... there’s only one way 
ity of Ne ight you people and we'll fight 
L why they samy way we can,” according to 
(> together BS Radio spokesmen. 
he futur, ite following day, CBS Radio 
Iped then kesmen reported, a mobile 
bed by thet, operating at Pier 84 in New 
yk was accosted by a hefty long- 
veman, Six city detectives ar- 
«don the scene to protect the 
mrised crew and the man de- 
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Yeanwhile, with some 40 hours 
vd for each half hour of The 
tion's Nightmare to reach the 
:, Producer Irving Gitlin and his 
wumentary crew played excerpts 
their collection—unusable for 
lic broadecast—for newsmen last 
hesday. 
Tapes pertained to details of an 
moked Chicago killing, Willie 
wett’s analogy between gam- 
ws and fish in the sea, a petty 
keteer’s sobbing story of failure, 
ia profane though private dis- 
U. S. rad fpsion of murder between the re- 
oxious” anitly-killed Herbert Noble and a 
rat it costsmpodster. 
era singesBlamenting that they could not 
ther.” Thi all the material they had col- 
cans “some-Mted, Mr. Gitlin, whose next as- 
on. dollars ainment will be on The People Act 
s not worthrthe Ford Foundation, explained, 
newspape fe couldn’t use much of it because 
legal problems or because we 
ited to keep the secret of our in- 
mant’s identity.” 
(BS will rebroadcast three of 
e series at 9:30-10 p.m. on con- 
itive Thursdays: narcotics, Aug. 
| slot machine and gambling 
mo operations, Sept. 6; and 
erfront crime, Sept. 13. 
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M. Webster, FCC Commis- 
sioner, is flanked by executives of local radio stations 
also feted by their host, the Edison Lions Club in Miami. 
Paul Brake, WWPB; Pete Kettler, 


WAGE CEILINGS 


Uridge, 
LeGate, WIOD. 


WGBS; Lee Ruwitch, WTVJ (TV); 
WQAM; George Thorpe, 


Comr. Webster; Owen 
WVCG, and James 


Festivities were held in the Florida city 


Aug. 13. 





Removal for Radio, 
TV Not Decided 


THE WAGE Stabilization Board last week was tangled in an octopus- 


like report of its self-created advisory panel. 


The panel failed to agree 


on the question of whether wage ceilings should be lifted on industries 


which are exempt from price control. 


Among the industries are radio 
and television stations, which like 
newspapers, movies, insurance 
firms, public utilities and railroads 
are specifically price exempt in the 
Defense Production Act. 

The six-man panel split five ways. 
Now, it’s up to WSB to announce a 
policy for an estimated 10 million 
workers affected. 

Management, labor and the pub- 
lic, two persons from each, were 
represented on the panel. 

Public and industry members 
couldn’t even agree whether the in- 
dustries are exempt by terms of 
law from wage controls. Consensus 
was the board should get legal ad- 
vice from the Justice Dept. 

On the question of whether the 
industries “should” be exempt, 
here is the way the board split: 

1. Theodore W. Kheel, of New 
York, panel chairman and a public 
member, recommended lifting of 
wage controls over industries ex- 
empt under the pricing provision 
and under any other governmental 
price-rate regulation. An _ esti- 
mated three million workers would 
be affected, among these, radio-TV 
employes and entertainers. 

2. Richard A. Lester, of Prince- 
ton U., also a public member and 
panel vice-chairman, was in part 
agreement with Mr. Kheel but sug- 
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gested wage board review of each 
industry. 

3. Fred R. Rauch, of Cincinnati, 
and Irvin D. Shapiro, of Boston, 
both industry members, thought 
Congress didn’t intend removal of 
wage controls from _ industries 
price-exempt. Relaxation of the 
controls would jeopardize the wage 
stabilization program, they said. 

4. Woodruff Randolph, president, 
International Typographical Union 
(AFL), a labor member, believed 
Congress wanted to tie-in price and 
wage exemption and_ therefore 
regulations should be adjusted ac- 
cordingly. 

5. Another labor member, Stanley 
Ruttenberg of the CIO, held flatly 
that wages are exempt in those in- 
dustries which are price exempt. 

Included were suggestions for 


PIONEER WOMAN 


Leads Burro, Aids Sponsor 


MODERN day Annie Oakley has 
been enacted by Drue_ Smith, 
mistress of ceremonies of Pioneer 
Bank’s three-year daily Party Line 
show over WDOD Chattanooga, 
Tenn. 

When Pioneer opened a new 
branch at the Farmer’s Market, 
bank’s President George M. Clark 
thought the first deposit should be 
made as it would have been in the 
buckskin days—by mule back. Miss 
Smith, catching the frontier spirit, 
dressed herself with coonskin cap 
(also emblem of the bank), carried 
a long rifle and led the pack animal 
10 blocks along downtown streets. 

On the way, Miss Smith called 
upon the county manager and the 
city mayor inviting them to the 
new banking facilities. At end of 
journey she broadcast direct from 
the scene with a description of the 
gala opening and deposit of $74,000 
on the burro’s back. A news re- 
porter noted in his account of the 
event that Miss Smith was the only 
pioneer woman in history with toe- 
nails painted red! 


panel and advisory boards to 
handle wage stabilization of those 
industries exempt from price ceil- 
ings. 

More than a score of witnesses 
testified. and briefs were filed by 
some 35 organizations during three- 
day hearings held by the board. 
The report filled 60-pages. 

Among those who testified before 
the panel were: 

Sol B. Pryor, for Television Au- 
thority and the American Federa- 
tion of Radio Artists; William M. 
Dunn, assistant to the president, 
Communications Workers of Amer- 
ica (CIO); and Joseph Shelly, for 
American Communications Assn. 

Briefs were submitted, among 
others, by American Federation of 
Musicians; Hollywood AFL Film 
Council; Radio and Television Di- 
rectors Guild (AFL), and NARTB. 
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Wanted—scripts adapt- 
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DWARD HOCHHAUSER Jr., ap- 
pointed sales manager Associated 
Program _ Service, 
Div. of Muzak 
Corp., N. Y. He 
succeeds BERT 
LOWN, resigned. 


BILL WOLFF, 

program director 

WKNK Muskegon, 

Mich., now on leave 

with Armed Forces 

appointed to news- 

announcing staff Mr. Hochhauser 
American Forces Network headquar- 
ters, Frankfort, Germany. 


JEAN YARBROUGH, director, signed 
to long term contract by TCA Pro- 
ductions, Hollywood, and made pro- 
ducer-director on Abbott and Costello 
TV film series which starts on 
NBC-TV in fall. CLARENCE EURIST 
continues as TCA production super- 
visor. To be known as Abbott & Cos- 
tello Show, production on half hour 
TV series resumes at Hal Roach 
Studios, Culver City, on Sept. 5. 


DAVID MILTON, art director and 
superintendent of construction Mono- 
gram Studios, to William F. Broidy 
Productions, Hollywood, film produc- 
ing firm, in similar capacity. 


ALLEN’ RIVKIN, newly - appointed 
president Motion Picture Industry 
Council, resigns as director of public 
relations Screen Writers Guild. 
IRWIN GIELGUD replaces him. 


Lt. Comdr. ARNOLD C. NYGREN 
appointed head of 
Electronics Pro- 
duction Branch, 
U. S. Navy Bureau 
of Aeronautics. He 
was with Transit 
Radio Inc., Cincin- 
nati, and Frederic 
W. Ziv Co. New 
England office, 
prior to Korean 
war when recalled 
to active duty. 


HERBERT S. LAUFMAN & Co., Chi- 
cago, radio and TV package and pro- 
duction firm, moves to new offices at 
624 S. Michigan Ave. 


Comdr. Nygren 


CARL WESTER, owner of radio and 
TV package firm of same name, 
opens Chicago office at 221 N. LaSalle 
St. KAY BRENNAN is assistant gen- 
eral manager of firm. 

DANIEL C. BONBRIGHT, secretary 
and counsel Capitol Records Inc., 
Hollywood, elected vice-president. He 
succeeds JAMES W. MURRAY who 
joins General Precision Corp., N. Y., 
in executive capacity effective Sept. 1. 
In his new capacity, Mr. Bonbright 
continues to function as counsel and 
also assumes responsibilities of fi- 
nance. Mr. Murray will act in advisory 
capacity to Capitol from his New 
York headquarters, according’ to 
GLENN E. WALLICHS, president of 
the recording firm. 


JAMES DAY and RICHARD BER- 
TRANDIAS, KNBC San Francisco, to 
Radio Free Asia, S. F. 


FREDERICK GORDON NIXON ap- 
pointed assistant controller of tele- 
communications in Dept. of Trans- 
port at Ottawa. He succeeds E. G. 
BENNETT who retired recently. 


GORDON R. BADGER named as- 
sistant chief engineer of test and in- 
spection Bendix Radio Div., Bendix 
Aviation Corp. 


EGuipment eee 


Cc. J. WARD, N. Y. zone manager of 
Crosley Div., Aveo, Mfg. Corp., ap- 
pointed Albany branch manager Cros- 
ley Distributing Corp. 

F. B. RILEY, former Bendix Corp. TV 
district merchandise, and GORDON 
WISNIEWSKI, president R&W Sales 
& Service, both Milwaukee, named 
new distributor-sales representative 
for Bendix Radio-TV Div., Bendix 
Aviation Corp., Baltimore. 


AMPEX ELECTRIC Corp. announces 
opening of new plant and general of- 
fices at 934 Charter St., Redwood, 
Calif. Telephone Emerson 8-1471. 


R. C. FREYTAG, executive vice pres- 
ident Scott Radio Labs., Chicago, 
elected to board of directors. Other 
directors re-elected for one-year 
terms: JOHN S. MECK, HUBERT S. 
CONOVER, H. S. DARR, RUSSELL 
G. EGGO. Officers re-elected: Mr. 
Meck, president; Mr. Freytag, execu- 


QUINCY, 
ILLINOIS 


THESE OFFICES 
TO SERVE YOU 


QUINCY, ILL. 
HOUSTON, TEXAS 
WASHINGTON, D. C. 
MONTREAL, QUE. . 
NEW YORK CITY 


Page 82 © August 27, 1951 


oe TEL. 8202 
. TEL. ATWOOD 8536 


. TEL. METROPOLITAN 0522 


TEL. ATLANTIC 9441 
TEL. MURRAY HILL 9-0200 


tive vice president; L. M. SANDWICK, 
vice president and general sales man- 
ager; and Mr. Eggo, secretary. P. E. 
SCHUECKING elected treasurer, suc- 
ceeding G. F. MECK. 


J. B. FARR appointed manager of 
sales training for receiver department, 
General Electric, Syracuse. He was 
with Tradeways Inc. R. M. LUTZ, 
assistant supervisor in cost section of 
cooperative advertising, named super- 
visor of department. 

HAROLD G. CHENEY appointed sales 
manager Westinghouse’ Electronic 
Tube Div. 

BRUCE M. WILLIAMS appointed 
sales engineer John A. Green Co., 
Dallas, Tex., sales engineering rep- 
resentatives. He was with Magnolia 
Petroleum Co., Dallas. 

C. W. BRYANT, purchasing agent of 
ferrous products, Purchasing Dept., 
General Electric Co., Schenectady, ap- 
pointed manager of purchasing sec- 
tion, Material and Purchasing Dept. 
NORMAN F. BARNES, section en- 
gineer in charge of radiation and 
photometric instruments, General En- 
gineering Lab., General Electric Co., 
Schenectady, appointed assistant to 
engineering manager. 


Technical . « « 


CALVIN WALTER, graduate North- 
west Broadcasting School, Portland, 
Ore., to KVAS Astoria, Ore., as tech- 
nician. 


On All Accounts 


(Continued from page 14) 
so professionally six months later 
when he was named assistant en- 
gineering editor of the company’s 
Electrical World and_ Electrical 
Merchandising magazines in New 
York. He remained there until 
1920, except for a short period of 
service in the Army Air Force, 
and then went to Westinghouse 
to supervise trade paper publicity 
at E. Pittsburgh headquarters. 

It was there he was rushed into 
radio without benefit of indoctrina- 
tion. He became an announcer at 
KDKA, the pioneer Pittsburgh sta- 
tion owned by Westinghouse, and 
opened the company’s Chicago out- 
let, KYW, on which he _ pro- 
grammed four solid hours of opera 
nightly for 10 weeks. Church serv- 
ices, popular program fare be- 
cause they were free and time- 
consuming, became his _ special 
chore. One time he was forced to 
sit in the midst of a sedate choir 
so he could handle switches on the 
carbon mike. The noise of the 
switching drowned out the voices. 

After managing KDKA for 
awhile, Leo _.Rosenberg took over 
another Westinghouse station, WBZ 
Springfield, from which he ran a 
100-mile line to Boston for origina- 
tions. Hop-skipping in radio gave 
way to a well-grounded job in New 
York, where he took complete 
charge of a $400,000 national pro- 
motion campaign for the electrical 
industry. A lighting education con- 
test involving the spotting of elec- 
trical outlets on floor plans drew 
2% million entries from children. 
The job, scheduled to last a month 
and have one assistant, ended up 
with a score of five all. 

Mr. Rosenberg headquartered in 
offices of Thomas F. Logan, presi- 
dent of the agency of the same 
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name who handled advertisj 
the campaign. After SUCCEggs 
“electrifying” the nation 
Rosenberg joined the Chicag, 
fice of the Thomas F. Logan 4p, 
six months before a merge, 
Lord & Thomas. The new 
reverted to the L&T name 4 
Mr. Logan’s death, and hy 
Foote, Cone & Belding in 1943 
During his 25 years with 
company, Mr. Rosenberg has gy 
vised a variety of accounts—gp, 


them, Hurley Machine Co, (Thome 


Hotpoint, Horlick’s, Beatri 
Foods, Montgomery Ward, 1 
Gypsum, the Trane Co. anj 
fabulously successful Toni (o, 
most recent account. He has y 
all of them achieve marked gy 
among the competition. 

In the depression years, 
lick’s malted milk  expendity 
jumped under his supervision § 
several hundred dollars weekly 
$700,000 a year, thanks largdy 
Lum ’n’ Abner. Mr. Rosgeny 
worked closely with the 90-yy 
old Horlick president who insig 
always on knowing exactly yj 
he was getting for his money. 
one instance, the ' 
tive was called upon to make 


formal presentation to get ag 


weekly appropriation for op 

music on a radio show, which} 

been bought for $12,000 weekly, 
Gets Utilities Accounts 

In 1933, while assigned to hap 


several gas and utility compan 


because of his extensive experia 
at Westinghouse, a  campaj 
which Mr. Rosenberg inaugural 


startled even the demanding cli 


with its results. The gas 
panies had constructed a pipe! 
from Texas into Chicago, 1 
wanted to introduce natural g 
there for the first time. “Th 
was an awful lot on hand,” g 
Leo Rosenberg was given the} 
of selling it. He used radio » 
on every station, day and nig 
and almost overnight the city 
came gas. conscious. In th 
months, more than 10,000 gas he 
ing units were sold. 

Mr. Rosenberg has been ma 
29 years to the former Flore 
Warren, a professional pianist 


Pittsburgh when they met. Th 


live on Chicago’s South Sh 
where they spend much of th 
time golfing at Ravisloe Coun 
Club. Their daughter, Judy F! 
der, has a_ nine-month-old s 


Terry Lee, and their son, Warr 


works at CBS-TV New York. ! 
Rosenberg is a member of | 
Merchants & Manufacturers U 
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“BONSUMER ADVICE 


SUCCEggs 





nation, § proposed in Dollinger Bill 
cau s0-CALLED “Consumers’ Ad- 
merger por Bureau” would be set up 
neal Tier the wing of the Commerce 
: ness nt. as the official analyzer and 
and f “Bicr of consumer goods, according 
1 in 1M , bill (HR 5189) introduced in 
Ars with qpeHouse by Rep. Isidore Dollinger 
rg has Sy DN. Y.). * . * 
unts—gp uplaining his bill, Rep. Dollin- 
> Co. (The , tld House colleagues the 
Beatyiueican consumer “has no way 
Ward, 1 determining for himself how 
Co. and amet makes or brands actually 
Toni (Co, gpapare with the products expertly 
He has gtised by press, radio, televi- 
arked syaqga, and other mediums.” 
Qn. jserting that the consumer 


years, Agere often than not pays a higher 
expenditygee than necessary, as the little- 
ervision fawn product can in fact be of 
AL'S Weekly Migher grade and cheaper,” the 

















1ks largely Mngressman surmised, “remember, 

‘ry. Rosenb millions paid for advertising 
the 90-yee eventually tacked on to the 

; who insist of the product and the con- 
exactly yigpner pays for it.” 

1iS_ money,  T 

ccount exeg . 

nto matey NABET Unit 


to get ag@oADCAST Employes Local 
n for on@ifid), Pottsville, Pa., has unani- 


yw, which kygmly voted to affiliate with 
000 weekly National Assn. of Broadcast 
Accounts Myineers & Technicians (CIO). 
oned to hangiimbers of the local are an- 


ity compaigmers and engineers at WPAM 


‘ive experiemmitsville. Negotiations are now 
a campaigler way between the newly 
g inauguaijmed unit of NABET and 


nanding cli@#PAM management. NABET re- 
The gas cammtly affiliated with the CIO. 
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MARINE! 


McANDREW NAMED 


To President’s NEPH Unit 


APPOINTMENT of William R. 
McAndrew, general manager of 
WRC-AM-FM WNBW (TV) Wash- 
ington, as chairman of the Public 
Information Committee of the 
President’s Committee on National 
Employ the Physically Handicapped 
Week was announced by the U. S. 
Dept. of Labor last Thursday. 

Mr. McAndrew succeeds Ear] H. 
Gammons, vice president of CBS 
Washington operations, who has 
been named by President Truman 
as vice chairman of the President’s 
Committee [BROADCASTING ® TELE- 
CASTING, Aug. 20]. In announcing 
the appointment, Vice Adm. Ross 
T. McIntyre, committee chairman, 
described it as “another indication 
of the vital importance of radio and 
television in carrying forward the 
President’s program” for the phy- 
sically-handicapped. 


DREWRY REPORT 


Radiomen Thanked For Aid 


ANNUAL report of Dean John E. 
Drewry, U. of Georgia’s Henry W. 
Grady School of Journalism, re- 
viewing the 1950-1951 session, has 
just been sent to Georgia radio 
executives. 

In the report, Dean Drewry paid 
tribute to the Georgia Assn. of 
Broadcasters and the Radio Execu- 
tives Club of New York for their 
cooperation in various university 
projects. 





e right combination 





Mr. Allen with pen and typewriter 
KGAL’s 
pondent. - 


becomes roving corres- 





Electronics Meet 


HIGHLIGHTING the seventh an- 
nual National Electronics Confer- 
ence, Oct. 22-24 at the Edgewater 
Beach Hotel, Chicago, will be a 
luncheon address by Adrian Mur- 
phy. Mr. Murphy, president of CBS 
Laboratories Div., will speak on 
”’Color Television.”’ More than 2,000 
engineers are expected to be on 
hand when the sessions open. 
W. R. G. Baker, vice president of 
General Electric, and Phila Hanna, 
financial editor, Chicago Daily 
News, also will present luncheon 
addresses. E. H. Schulz, electrical 
engineering chairman at Armour 
Research Foundation of Illinois In- 
stitute of Technology, is the 1951 
president of the conference. 





NEWS ENDEAVOR 
KGAL Sells Foreign Trip 





LOCAL, national and international 
news can pay off in both prestige 
and station revenue, says KGAL 
Lebanon, Ore., which cites the trip 
abroad by Gordon Allen, station’s 
president and general manager. 

Mr. Allen will spend September 
in an European air-trip including 
countries of France, Germany, 
Switzerland, Italy, England and 
Istanbul, reporting news impres- 
sions via air-mailed tape record- 
ings. Recorded features will be 
used as part of station’s 7 p.m. 
newscasts for Chevrolet on Radio 
Willamette-Land. 

While on the trip, Mr. Allen will 
take colored movies of “Free Eu- 
rope in the Fall of ’51,” which will 
be edited into a feature-length 16 
mm movie for showing to service 
clubs, women’s clubs and Parent- 
Teachers Assn. groups as a joint 
public service venture by the sta- 
tion and the area Chevrolet dealers. 
Mr. Allen also will contribute to 
local area newspapers on his Eu- 
ropean journey. 





FOR first time since WGN-TV took 
the air more than three years ago, 
video fan mail has out-numbered that 
for radio shows on WGN. Down You 
Cowan TV show aired 
on DuMont, received 46,590 pieces of 
mail in July, which helped raise TV 
total considerably, station reports. 
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EFFICIENCY FACTS|: 


about the 


a) 
VACUUM TYPE 


In the Continental 315 Transmitter... 
both variable and fixed vacuum type 
capacitors are used in all tuned circuits 
in the power amplifier output. The 
reliability of this type of capacitor 
has been proven by exhaustive tests 
and use in many high frequency 
applications. 


* 


Because of the extremely low power 
factor inherent in this type capacitor 
... the stability of tuning is not affected 
by temperature or aging. Likewise, 
power losses are minimized because of 
this low power factor and high circuit 
efficiencies are obtained. 


PRODUCERS OF 
Complete transmitters @ Radio 
frequency inductors ¢ Isolation 
inductors @ Aluminum coupling 
cabinets ¢ Antenna coupling units 
Power division and phase control 
units ¢ Rectifiers - Amplifiers 
FM-AM Isolation units 


Arc-back indicators. 


New home of 
CONTINENTAL ELECTRONICS 
MANUFACTURING COMPANY 
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BACK SEAT PROMOTION 


WOL Washington using eye-catch- 
ing posters on rear of front seats 
of 1,400 Combined Cabs in Wash- 
ington. Poster, in black, red and 
white, brings riders attention to 
Liberty Scoreboard program spon- 
sored by Combined Cab Service. 
Station estimates 90,000 people 
will see promotion daily. 


WSLS Roanoke, Va.’s twins, Betty (1) 
and Amy Glenn join Bill Ashworth, 
station program and promotion man- 
ager, in inviting station managers to 
the NARTB District 4 meeting in 
Roanoke, last Thursday and Friday. 
Post cards like the above were mailed 
to station managers to promote at- 
tendance at the meeting. 


ak & 
OHIO’S FIRST LADY 


WGAR Cleveland featuring series 
in which of Ohio Gov. Frank J. 
Lausche takes part in courtesy an- 
nouncements for station’s ‘“North- 
ern Ohio Day at the Fair” to be 
held Aug. 28. Series prepared in 
cooperation with President Sam 
Abrams’ Ohio Adv. Co. Spots car- 
ried on all Cleveland radio outlets, 
which WGAR labeled “rare mar- 
shalling of support for a rival pro- 
motion.” 





e—e-—e 
KIRO AT SCENE 

KIRO Seattle bulletined news of 
Air Force’s B-50 crash into apart- 
ment building in South Seattle 
Aug. 13, within minutes had four 
staffers on their way with tape 
recorder. Crash occurred 2:15 p.m. 
At 4 p.m., station broadcast eye- 
witness report plus interviews from 
scene and from hospital. At 4:46 
p.m., station gave nation on-the- 
spot account via Don Hollenbeck 
and the News on CBS Radio. 

e—e—e 

RAISES FUNDS 

KUKI Ukiah, Calif., asked to re- 
quest donations for county fair 
parade after attempts to raise 
money through other media bogged 





down. Station ran 16 spots . 
ging all-night request shovy, ; 
special program started, stg 
reports, requests and dongi 
swamped operators. Goal of: 
reached by midnight; double 
3 a.m. 





e—e—e 
PONY PRIZE 

WFIL-TV Philadelphia, Pony 
press, with Chief Halftown, 
blooded Seneca Indian. Chief fp 
himself swamped with mail 4 
boys and girls competing for} 
pony and other prizes in ey 
based on identification of anip 
Within three-day period, chief, 
ceived some 7,000 cards and lets 
at WFIL-TV. Program is té 
daily. 

e—e-—e 

PLUGS POWER INCREASE 
KCBS San Francisco using 120} 
boards in choice locations throy 
out listening area telling of y 
power increase. Station alsox 
over 900 “traveling” displays 
outside of street cars, busses g 
bridge trains in metropolitan § 
Francisco-Oakland area. Over 
display cards are being used ind 
busses traveling through cove 
area. 





o—e-—e 
BIG TV PUSH 

WFMY-TV Greensboro Aug. 
climaxed two-week TV prom 
to push sales of TV sets. St 
used polyop cards with special 
work employing clever use @ 
Mother Goose characters, r 
ings of young girl reading rhy 
and local spots on WFMY-TV 
WFMY (FM). _ Promotion 
idea of buying TV sets in in 
of public, using rhymes whet 
possible. 





e—e—e 
ALL ABOUT RECORDS 


RCA Victor Custom Record § 
Div. sending trade brochure hed 
“IT Never Knew .. . ,” basd 
operation of division. Bal 
gives inside workings of 1 
ing, re-recording, processing, ! 
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Universal Recording Corporatit 
: is pleased to announce 
2 that 
| BOB CUNNINGHAM 
Director -Writer - Producer 
Hf is now affiliated 
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INTERVIEWS THE SICK 

WHOT South Bend, Ind., Opera- 
tion Pills and Stitches, Mon., 6:30-7 
pm., to start Sept. 10, sponsored 
by Jocal florist and candy shops. 
Program taped at five area hos- 





























































6 spots 9) pitals, interviewing patients and 
t show, personnel. Show announced and 
arted, stay produced by Edie and Howie 
nd donaj fisher. C. J. Pajakowski originated 
Goal of program idea, structure and name. 
t; double ——— 
WARINE LIFE 
———. fysM Nashville, Parade of Science, 
arying taped recordings of Nash- 
, rile Children’s Museum Bahama 
hia, Pony Ref expedition to collect speci- 
lalftown, § f liarama showing of 
mens or c g 
e Chief tr marine life on ocean floor among 
ith mail f wral reefs. Station equipped party 
eting for il th tape recorder so that record- 
ZeS IN COtidings could be sent back for pro- 
on of anim 
















m, Tiny mike was placed in 
jving helmet for recordings from 
qean floor. 


riod, chief; 
rds and letts 
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e—e-—e 
\EGRO MARKET 
WEBCO Bessemer, Ala., sending 
tade brochure pointing up large 
firmingham Negro market and 
uit station plays in reaching peo- 
je. Booklet contains facts and 
fgures on population, retail sales, 
wekly payroll, buying income, 
WBCO program schedule, pictures 
¢ entertainers and sales testimon- 
ils. Station is fully-staffed with 
Negroes and claims to be south’s 
‘nly night and day Negro radio 
dation,” stressing advantages of 
vling that market. 

e—e—e 
SLOGAN CONTEST 
WFGM Fitchburg, Mass., beaming 
ww program to listeners in near- 
ly city, Leominster. Show, titled 
listen Leominster, features com- 
necials of local merchants and 
respondingly numbered slogans. 
After repeat listeners are asked to 
wite them down. Emcee Allan 
(urtis selects one by number and 
treet. First person calling from 
tat street with text of slogan, 
wrd for word, wins at least $5 
fom merchant assigned number. 
Prize mounts each day when no 
mimer is found. Show is tailored 
long informal and_ neighborly 
Ines, 
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immediate revenue produced: 


HOWARD J. McCOLLISTER Company 


MEMBER N. A.B 





NATIONAL GUARD 
WWNY Watertown, N. Y., airing 
two special public service programs 
in cooperation with U. S. Army. 
Shows centered around activities 
of 42d Rainbow Division of Na- 
tional Guard. First program was 
broadcast on same day that divi- 
sion arrived in Watertown for 
training period. Week later, Larry 
Lesueur, CBS newsman, conducted 
roundtable discussion with military 
commanders describing 42d’s train- 
ing. 

k—k—& 





DRAWING power of radio is no secret 
to W. H. Fowler (r), manager of a 
local grocery store in Enid, Okla., as 
Homer (Pop) Hale, commercial man- 
ager, KCRC Enid, shows him some of 
the response to a free-offer aired on 


the station. Station reports that 
more than 40 cases of canned cherries 
were given away as a result of three 
free offers on one of KCRC’s 7:30 
a.m. newscasts. Listeners from 43 
cities in Oklahoma and Kansas re- 
sponded to the free offer. Even Mr. 
Fowler got a free offer—a recipe for 
cherry rolls. 





* * * 
TWO NEW SHOWS 


WAAM (TV) Baltimore present- 
ing two new Sunday evening pro- 
grams designed to give viewers 
latest news in sports and world 
happenings and to present well- 
known Marylanders in discussions 
of interest. News programs, Sun- 
day News and Sports, is seen (since 
Aug. 19) at 7:30-7:45 p.m. Dis- 
cussion program, Maryland Forum, 
is telecast (also since Aug. 19) at 
7:45-8 p.m. 
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ASKS A QUESTION 

DuMONT TV NETWORK, via 
blue promotion folder, querying 
advertisers and trade: “‘Are you in 
show business ... or, are you in 
business to sell?’”’? DuMont explains 
that TV is “primarily a medium 
in which to display and sell your 
product—not a catch basin for 
fantastic sums of money expended 


on lavish productions in the in- 
terests of show business,” and asks 
advertisers to ascertain “is the 
rating worth the rate?” 
——___—_e—_e—e 

POOCH PARADE 

KSTP-TV Minneapolis-St. Paul 
has new sponsor for “Pooch 
Parade” segment of Jimmy’s 


Junior Jamboree. George Ziegler 
Candy Co., Milwaukee, will assume 


sponsorship Sept. 20. Telecast 
Thurs., 5-5:15 p.m., “Pooch 


Parade” gives youngsters chance 
to show off their dogs. Each week 
canines are judged according to 
specific classification, such as which 
has longest ears, shortest tail, 
smallest nose, ete. Contract placed 
through Mautner Agency, Mil- 
waukee. Jimmy’s Junior Jamboree 
is daily show, telecast 5-5:30 p.m. 
e—e-—e 

‘TOP KINDERGARTEN’ 
WTOP-TV Washington sending 
prospective sponsors material about 
station’s TOP Kindergarten. Ma- 
terial includes large diploma-like 
card given to tots who have ap- 
peared on Monday-Friday 4:30-5 
p.m. program. Accompanying in- 
formation states that show “offers 
a showcase for your product in 
which your message can be incor- 
porated into the program itself 
and your product used by the chil- 
dren in the TOP Kindergarten 
classroom. .. .” 





e—e-—e 
OKLAHOMA COVERAGE 

WKY Oklahoma City distributing 
folder showing by maps and car- 
toons how well station covers state. 
Based on BMB figures, folder 
shows how 62 Oklahoma counties 
in WKY’s daytime BMB area con- 
tain 73% of state’s population; 
71% of state’s total retail sales; 





71% of food store sales: 71% of 
drug store sales; 72% of automo- 


tive sales, and 87% of gross farm 

income. Also given is breakdown 

of Oklahoma City Hooper Audi- 

ence Index, March-April 1951. 
e—e—e 


MOST RETURN 


WCBS-AM-FM-TV New York 
sending out attractive folder de- 
signed to illustrate that in Goth- 
am’s Croesus-like market, WCBS 
stations offer advertisers “Point of 
Most Return.” CBS owned sta- 
tions, represented by Radio Sales, 
have animated electric display sign, 
stories high on Times Square, 
which is illustrated by colored pho- 
tograph in folder. 
e—e—e 

‘HAYRIDE’ CELEBRATES 
WLWT (TV) Cincinnati Midwest- 
ern Hayride celebrating its third 
anniversary under sponsorship of 
Bavarian Brewing Co. Program 
also is seen on WLWC (TV) 
Columbus and WLWD (TV) Day- 














ton, and is NBC-TV summer re- 
placement for Your Show of Shows, 
Sat. 8-9 p.m. Cake was presented 
to Bill Thall, Hayride m.c., with 
inscription, “Happy Birthday 
Bavarians.” On hand were Wil- 
liam R. Schott, secretary-treasurer, 
Bavarian Co., and Kathryn Hardig, 
radio-TV director, Ralph H. Jones 
Co., ad agency. 

. ~e—e—e 
‘DIVING COWBOY’ 
WBNS-TV Columbus, Ohio, West- 
ern Roundup, Mon.-Fri. feature. 
Program currently cooperating 
with Red Cross on “Learn to 
Swim” campaign at swimming 
pools where Dick Zubel of Roundup 
appears weekly as “Diving Cow- 





boy.” Mr. Zubel and his partner, 
Blackie (Bill Turner), recently 
drew 1,000 youngsters, creating 


own promotion gimmicks identified 
with “personalized brands” as in- 
centive to kids upon good behavior. 
Brands also have become integral 
part of each Western Roundup 
telecast. 

—__——e—e—e _ 
AIRFORCE SHOW 
WACE Chicopee, Mass., Westover 
Airplanes Show, Mon.-Fri., 12:35- 
1 p.m., interviews noted personali- 
ties traveling through Westover 
Airbase. Broadcasts are aired di- 
rectly from base by WACE Host 
Ed Carter. 
Further ideas or samples of the 
promotion items mentioned on this 
page available by writing to 
the individual companies. 
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August 16 Decisions . . . 


BY THE COMMISSION 
Application Granted 

WSAY Rochester, N. Y.—Granted ap- 
plication for extension of completion 
date of Dec. 1 for CP which authorized 
increase in power on 1370 ke from 1 
to 5 kw unl.; install new trans. and 
change ant. 

Issues Deleted 

William C. Forrest, Reedsburg, Wis. 
—On its own motion, Commission 
amended order of July 5 designating 
application for hearing and deleted 
therefrom Issues No. 1, 3 and 8 and 
all reference to application of Water- 
town Radio, Inc., Baraboo, Wis. 

Application Denied 

KUMO Columbia, Mo.—Denied appli- 
cation for extension of completion date 
of CP for new station on 950 ke 1 kw 
unl.; to treat subsequent application, to 
change hours of operation etc., as new 
application, subject to KUMO request- 
ing hearing if it desires. 

Designated for Hearing 

Grand Island Bestg. Co., Grand Is- 
land, Neb. and KCNI Broken Bow, 
Neb.—Designated for hearing in Wash- 
ington on Aug. 23, application of Grand 
Island for new station on 1430 ke 1 kw 
unl. DA-N, in consolidated proceeding 
with application of KCNI to change 
facilities from 1490 ke 250 w unl. to 
1430 ke 1 kw D. 


August 16 Applications .. . 


ACCEPTED FOR FILING 
License for CP 


WSFA Montgomery, Ala.—License for 
CP, as mod., authorizing increase in 
D power etc. 

WAVA Ava, Ill.—License for CP new 
AM station. 


Modification of CP 


KRES St. Joseph, Mo.—Mod. CP, as 
mod. which authorized change in fre- 
7 etc., for extension of completion 

ate. . 

WAFM (FM) Birmingham, Ala.—Mod. 
CP new FM station for extension of 
completion date. 


License Renewal 


KHJ-FM Los Angeles, Calif.—Request 
license renewal. 


FOR FINEST TAPE RECORDING 


—FIRST CHOICE | 
OF ENGINEERS! 


Only Magnecorder offers all the flex- 
ibility, high fidelity and features you 
require—at a price you want to pay! 


FITS EVERY PURPOSE —EVERY PURSE! 


PORTABLE — LIGHTWEIGHT 
Recorder in one case — 
Amplifier in the other. Easy 
handling — compact! 


QUICKLY RACK MOUNTED 
- Units can be combined for 
studio operation of portable 


For new catalog — write 


j , INC. 


360 N. Michigan Ave., Chicago 1, Ill. 
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FUC actions wih a 


AWA BWAWKBCANWBAAAARAABARARVBASRBBRBBBBBABBRBSRBRBEREREE EERE EEEE 


AUGUST 16 THROUGH AUGUST 23 


CP-construction permit 
DA-directional antenna 
ERP-effective radiated power 
STL-studio-transmitter link 
synch. amp.-synchronous amplifier 


ant.-antenna 
D-day 
N-night 
aur.-aural 
vis.-visual 
STA-special temporary authorization 


cond.-conditional 
LS-local sunset 
mod.-modification 
trans.-transmitter 
unl.-unlimited hours 
CG-conditional grant 


Grants authorizing new stations, changes in facilities, and transfers 
appear at the end of this department, accompanied by a roundup of new 


station and transfer applications. 


APPLICATIONS RETURNED 


Following applications for license re- 
newal were RETURNED: WPBB Jack- 
son, Ala.; WAVZ New Haven, Conn.; 
WYVE Wytheville, Va. 


August 17 Applications .. . 


ACCEPTED FOR FILING 
License for CP 


WCOW South St. Paul, Minn.—Li- 
cense for CP new AM < station. 
WGST-FM Atlanta, Ga.—License for 
CP new FM station. 
AM—1060 ke 


KILO Grand Forks, N. D.—CP to 
change from 1440 ke 1 kw-D 500 w-N 
to 1060 ke 5 kw unl. etc. 

Modification of CP 

KWBW-FM Hutchinson, Kan.—Mod. 
CP authorizing reinstatement new FM 
station to change ERP from 1.5 kw to 
780 w, ant. from 190 ft. to 170.25 ft. etc. 

License Renewal 

Following stations request license re- 
newal: WFBM Indianapolis, Ind.; KFGQ 
Boone, Iowa; WHAZ Troy, N. Y-.; 
WMUU Greenville, S. C.;: WVVW Fair- 
mont, W. Va.; WBAY Green Bay, Wis.; 
WGBI-FM Scranton, Pa. 


APPLICATION RETURNED 
WMSC (FM) Columbia, S. C.—RE- 
TURNED application for license re- 
newal. 


APPLICATION DISMISSED 


WBGE Atlanta, Ga.—DISMISSED ap- 
plication for assignment of license. 


August 20 Decisions .. . 


BY THE SECRETARY 

NBC, Inc., New York, N. Y.—Granted 
extension of authority to transmit re- 
corded programs to all broadcast sta- 
tions under control of Canadian au- 
thorities that may be heard consist- 
ently in for period beginning 
9-15-51. 

NBC, Inc., New York, N. Y.—Granted 
extension of authority to transmit pro- 
grams to CBL and CBM and other sta- 
tions under control of Canadian Broad- 
casting Corporation for period begin- 
ning 9-15-51. 

WKAP Allentown, Pa.—Granted li- 
cense for change of facilities, trans. 
equipment, install DA-N and new 
trans. and change of trans. location 
(1320 ke, 1 kw, unl.); cond. 

WSPC Anniston, Ala. — Granted li- 
cense for increase in D power, change 
from employing DA-DN to DA-N only 
and install new trans. (1390 ke 5 kw- 
LS, 1 kw-N DA-N). 

WKBB Dubuque, Iowa—Granted li- 
cense for installation of new trans. 

KDAS Malvern, Ark.—Granted mod. 
CP to change type trans. 

WIBR Baton Rouge, La.—Granted li- 
cense for change of facilities, install. 
new trans. and DA-DN and change 
trans. location; cond. (1300 ke 1 kw 
DA-2 unl. DA-DN). 

KNAL Victoria, Tex.—Granted license 
for change in hours operation and in- 


NON-EXCLUSIVE patent licenses 
granted to Diamond Power Specialty 
Corp. by three IT&T U. S. affiliates— 
Capehart-Farnsworth Corp., Federal 
Telephone & Radio Corp., International 
Standard Electric Corp. of New York 
—for manufacture and sale of in- 
dustrial television, telemetering and 
facsimile equipment. 


stallation of DA-N (1410 ke 500 w unl. 
DA-N). 

WIAM Williamston, N. C.—Granted 
license for AM station, change in stu- 
dio location, and change in type trans. 
(900 ke 1 kw D). 

Stanley G. Boynton, Highland Park, 
Mich.—Granted request for cancella- 
tion of authority to transmit programs 
to CKLW Windsor, Ont. from Highland 
Park Baptist Church, Highland Park, 
Mich., effective July 23. 

WCAR-FM Pontiac, Mich. — Granted 
mod. CP for extension of completion 
date to 3-1-52. 

WFBM-TV Indianapolis, Ind.—Grant- 
ed license for TV station and for move 
of studio location; ant. height 409 ft. 
in lieu of 400 ft. 

WOUI Athens, Ohio—Granted CP to 
change existing noncommercial educa- 
tional FM station, to change trans. lo- 
cation and make changes in ant. sys- 
tem; Ch. 201 (88.1 mc) 10 w. 

KEPH Ephraim, Utah—Granted CP to 
replace CP for new noncommercial 
educational FM station, which expired 
6-19-51. 

KSBR San Bruno, Calif. — Granted 
mod. CP for extension of completion 
date to 2-15-52. 

Sarkes Tarzian, Inc., Van Beuren 
Twp., Ind.—Granted license for instal- 
lation of new trans., increase in power, 
and ant. changes for TV inter-city re- 
lay KSB-79. 

WPIX New York, N. Y.—Granted CP 
to install new trans. at old main trans. 
location for aux. purpose only; to 
change equipment and ant. system. 

Sarkes Tarzian, Inc., Bloomington, 
Ind.—Granted mod. CP to change to 
2008-2025 mc. and to request DA sys- 
tem for TV inter-city relay KSC-55. 

WDOR Sturgeon Bay, Wis.—Granted 
mod. CP to change type trans. and 
specify main studio location; cond. 

WABA Aguadilla, P. R. — Granted 
mod. CP for extension of completion 
date to 10-1-51; cond. 

KWTO Springfield, Mo. — Granted 
mod. CP for extension of completion 
date to 2-20-52; cond. 

WNXT Portsmouth, 
mod. CP for 
date to 9-1-51; 


Ohio — Granted 
extension of completion 
cond. 


August 20 Applications .. . 


ACCEPTED FOR FILING 
License for CP 
KWSO Wasco, Calif.—License for CP 
to increase power and install new trans. 
Extension of Authority 


MBS, Chicago, Ill.—Extension of au- 
thority to transmit programs to KCLW 
Hamilton, Tex. and CBC stations and 
those licensed by Canadian Minister of 
Transport for period beginning Nov. 14. 


FM—$97.1 mc 
WELD (FM) Columbus, Ohio—CP to 


change ERP from 53 kw to 100 kw 
height from 430 ft. to 331 ft. and ch 
ant. system. 6. 


Modification of CP 
WTTV (TV) Bloomington, Ind_) 
CP, as mod., new TV station to char 
vis. trans. rated power from 1 kw y 


2 kw etc. 
TV—Ch. 3 
WAVE Louisville, Ky.—CP to «i 
from Ch. 5 (76-82 mc) ERP 7 kw y 
3.5 kw aur. to Ch. 3 (60-66 me) By 
100 kw vis. 50 kw aur., ant. 526 ft. ee 


TV—Ch. 13 


WAAM (TV) Baltimore, Md.—cp ,, 
change ERP from 26 kw vis. 14 kw ay. 
to 2.9 kw vis. 1.45 kw aur., ant in 
ft. etc. 4 

License Renewal 


Following stations request license yp, 
newal: WAGF Dothan, Ala.: \ 
Fresno, Calif.; KFOX Long 
Calif.; KMOD Modesto, Calif.; 
Taft, Calif.; WJHP Jacksonville Fa: 
WOBS Jacksonville, Fla.; WTMC Oe 
Fla.; WTJH East Point, Ga: 
Evansville, Ind.; KXGI Ft. 
Iowa; WNGO Mayfield, Ky.; kyg, 
Lafayette, La.; WKMH Dearborn, Mig: 
KGVO Missoula, Mont.; KOIL Oma: 
Neb.; KOLT Scottsbluff, Neb.:; 
New York, N. Y.; WVET Rocheste 
N. Y.; WTIK Durham, N. C.; Ws 
Salisbury, N. C.; WDOK Clevelay 
Ohio; KWSH Seminole, Okla.; wi 
Erie Pa.; WDKD Kingstree, §, ¢ 
WDXI Jackson, Tenn.; WMAK Nas. 
ville, Tenn.; KIOX Bay City, Tey. 
KINE Kingsville, Tex.; KCOR San Ap. 
tonio, Tex.; KPOW Powell, Wyo.; Kyrs 
Rock Springs, Wyo.; WLYN-FM Lym 
Mass. : 


APPLICATION RETURNED 


KRLC Lewiston, Idaho—RETURND 
application for license renewal. 


August 21 Decisions... 


ACTION ON MOTIONS 
By Comr. Rosel H. Hyde 


WIKC Bogalusa, La.—Granted peti- 
tion for dismissal without prejudice ¢ 
application for CP. 

WVOP Vidalia, Ga.—Granted petitin 
for acceptance of late appearance i 
proceeding upon application for CP 

WDZ Decatur, Ill.—Granted petitin 
for extension of time to Sept. 0a 
which to file exceptions to initial de¢- 
sion re application for mod. CP ai 
that of Afro-American Bestg. Systen 
Inc., Hopkins Park, Ill. for CP. 

Willamette Bestg. Corp., Eugene, Ot 
and Coast Fork Bestg. Co., Cotta 
Grove, Ore.—Granted petition of Wi 
lamette for dismissal without prejudie 
of application; on Commission's ow 
motion, removed from hearing dock 
application of Coast Fork Bestg. Co 

Chief, Broadcast Bureau — Granite 
petition for extension of time to 


decision re application 
House Bestg. Co., Washington Cou 
House, Ohio. 


By Hearing Examiner Leo Resnitk 


WPAW Pawtucket, R. I. — Gra 
petition for leave to amend applic 
by modifying engineering report t 
clude new measurements of sign 
WPAW in directions of WGA 
CFNB and requesting that four-day Mm 
be waived and immediate action 
taken on petition. 

WNPT Tuscaloosa, Ala.—Granted 
tition for leave to amend applicatitt 
so as to request a station at Northpo 
instead of Tuscaloosa, for waiver 
Sec. 1.745 of Commission's rules, a4 
for removal of application, as amend 
from hearing docket. 


By Hearing Examiner H. B. Hutchi 


WOKY Greenfield, Wis.—Granted? 
tition for continuance of hearing 1! 
application from Aug. 20 to Oct. 


SERVICE DIRECTORY 


Custom-Built Equipment 
U. S. RECORDING CO. 


1121 Vermont Ave., Wash. 5, D. C. 
STerling 3626 


BROADCASTING °®° 


COMMERCIAL RADIO 
MONITORING COMPAN! 
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“A reliable service for over 18 
For immediate service 
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P. O. Box 7037 Kansas City, # 
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Member AFCCE* 


[. B. Hutchist 
;.—Granted } 
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20 to Oct. 
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n Washington. 
By Hearing Examiner J. D. Bond 


WOL Washington, D. C. — Granted 
Ktition for continuance of hearing in 
toceeding upon application from Aug. 
8 to Oct. 30 in Washington. 


WIVB Coldwater, Mich. — Granted 
Htition for continuance of hearing re 
‘Sapplication from Aug. 22, to a date 
0 be fixed by subsequent order. 


By Hearing Examiner Elizabeth C. 
Smith 


ua 
“OMP. 
pk KCNI Broken Bow, Neb.—Granted 


over 18 yest’ B%0tion for continuance of hearing re 
vice phone 'S application and that of Grand 
302 » d Bestg. Co., Grand Island, Neb. 
nsas City, Eton Aug. 23 to Oct. 1 in Washington. 
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JAMES C. McNARY 


Consulting Engineer 
National Press Bldg., Wash. 4, D. C. 


Telephone District 1205 
Member AFCCE* 


A. D. RING & CO. 


26 Years’ Experience in Radio 
Engineering 


MUNSEY BLDG. REPUBLIC 2347 


WASHINGTON 4, D. C. 
Member AFCCE* 


Mcintosh & Inglis 


710 14th St., N.W.—Metropolitan 4477 
WASHINGTON, D. C. 
Member AFCCE* 


MILLARD M. GARRISON 


1519 Connecticut Avenue 
WASHINGTON 6, D. C. 


MICHIGAN 2261 
Member AFCCE* 


JOHN CREUTZ 


319 BOND BLDG. REPUBLIC 2151 
WASHINGTON, D. C. 


Member AFCCE* 


GEORGE P. ADAIR 


Consulting Radio Engineers 
Quarter Century Professional Experience 
Radio-Television- 
Electronics-Communications 
1833 M St., N. W., Wash. 6, D. C. 
Executive 1280—Ezecutive 6851 
(Nights-holidays, Lockwood 5-1819) 
Member AFCCE* 





August 21 Applications .. . 


ACCEPTED FOR FILING 


License for CP 

KWCB Searcy, Ark.—License for CP 
new AM station. 

WBCA (FM) Schenectady, N. Y. — 
License for CP authorizing changes in 
FM station. 

WRVC (FM) Norfolk, Va. — License 
for CP new FM < station. 


AM—$920 ke 


KGAL Lebanon, Ore. — RESUBMIT- 
TED application for CP to change from 
930 ke 1 kw D to 920 ke 1 Kw unl. 
DA-DN. 


Modification of CP 


KFUO-FM Clayton, Mo. — Mod. CP 
new FM station for extension of com- 
pletion date. 

WFSS (FM) Long Island, N. Y.—Mod. 
CP new FM < station for extension of 
completion date. 


FM—98.1 mec 
KOZY (FM) Rapid City, S. D.—CP 
to change ERP to 25 kw, etc. 
License Renewal 


Following stations request license re- 
newal: KVSF Santa Fe, N. M.; KRHD 
Duncan, Okla.; WDEM Providence, R. I. 


Telecasting 











A 48-year background 
—Established 1926— 


PAUL GODLEY CO. 
Upper Montclair, N. J. 
MOntclair 3-3000 
Laboratories Great Notch, N. J. 


There is ne substitute for experience 


GLENN D. GILLETT 
AND ASSOCIATES 
982 NATL. PRESS BLDG. NA. 3373 
WASHINGTON, D. C. 
Member AFCCE* 





RUSSELL P. MAY 
1422 F St., N. W. Kellogg Bldg. 
Washington, D. C. REpublic 3984 

Member AFCCE* 


KEAR & KENNEDY 


1302 18TH ST.,.N.W. HUDSON 9000 
WASHINGTON 6, D. C. 


Member AFCCE* 


GUY C. HUTCHESON 


1100 W. ABRAM ST. AR 4-8721 
P. O. BOX 32 
ARLINGTON, TEXAS 


WALTER F. KEAN 


AM-TV BROADCAST ALLOCATION, 
FCC & FIELD ENGINEERING 


1 Riverside Road — Riverside 7-2153 
Riverside, Ill. 
(A Chicago suburb) 





APPLICATION RETURNED 


WSMB New Orleans, La. — RE- 
TURNED application for license re- 
newal. 


August 22 Applications .. . 
ACCEPTED FOR FILING 


Modification of CP 


KMPC Los Angeles — Mod. CP, as 
mod., to increase power etc. for exten- 
sion of completion date. 


WDMJ Marquette, Mich.—Mod. CP, 
as mod., to change frequency etc. for 
extension of completion date. 


WVOW Logan, W. Va.—Mod. CP, as 
mod., new AM station for extension of 
completion date. 


KDYL-TV Salt Lake City, Utah—Mod. 
CP new TV station to change ERP from 
3.7 kw vis. 2.3 kw aur. to 50 kw vis. 
25 kw aur. etc. 

AM—1340 ke 

KSPO Spokane, Wash.—CP to change 

from 1230 ke to 1340 kc. 
Modification of CP 

WPTL (FM) Providence, R. I.—Mod. 
license to change ERP from 2.9 kw to 
3.19 kw. 


ENGINEERS | 





































































GEORGE C. DAVIS 


501-514 Munsey Bldg.—STerling 0111 
Washington 4, D. C. 
Member AFCCE* 


GAUTNEY & RAY 


CONSULTING RADIO ENGINEERS 
1052 Warner Bldg. 
Washington 4, D. C. 


National 7757 


WELDON & CARR 


WASHINGTON, D. C. 
1605 Connecticut Ave. 


Dallas, Texas Seattle, Wash. 
4212 S. Buckner Blvd. 4742 W. Ruffner 


Member AFCCE* 


A. EARL CULLUM, JR. 


CONSULTING RADIO ENGINEERS 
HIGHLAND PARK VILLAGE 
DALLAS 5, TEXAS 
JUSTIN 6108 








ROBERT M. SILLIMAN 


1011 New Hampshire Ave., N. W. 
Republic 6646 
Washington 7, D. C. 






ADLER 
COMMUNICATIONS 
LABORATORIES 


Broadcast, Communication 
and Television Systems 
One LeFevre Lane, New Rochelle, N. Y. 
New Rochelle 6-1620 





TV—Ch. 2 
WJIBK-TV Detroit, Mich.— CP new 
TV station AMENDED to change ERP 
from 100 kw vis. 50 kw aur. to 3 kw 
1.5 kw etc. 
TV—Ch. 4 
KDYL-TV Salt Lake City, Utah—CP 
new TV station AMENDED to change 
ERP from 3.7 kw vis. 2.3 kw aur. to 
3.03 kw vis. 1.9 kw aur. etc. 


License Renewal 
Following stations request renewal of 
license: WFMH East Cullman, Ala.; 
KTYL Mesa, Ariz.; KFKA Greeley, 
Col.; KUBC Montrose, Calif.; WNLK 
Norwalk, Conn.; KLWN_ Lawrence, 
Kan.; WGVM Greenville, Miss.; WRJW 
Picayune, Miss.; WONW Defiance, Ohio; 
WTIL Mayaguez, P. R.; WJAY Mullins, 
S. C.; KIHO Sioux Falls, S. D.; WNAH 
Nashville, Tenn.; KWHI Brenham, Tex.; 
KXYZ Houston, Tex.; KNAK Salt Lake 
City, Utah; WINA Charlottesville, Va.; 
KDTH-FM Dubuque, Iowa; WTRI (FM) 
Troy, N. Y.; WTRF-FM Bellaire, Ohio. 

APPLICATION RETURNED 

KOOK Billings, Mont.—RETURNED 
application for relinquishment of con- 

trol permitee corporation. 


VL. aur. 


(Continued on page 92) 
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CLASSIFIED ADVERTISEMENTS 


Payable in advance. 


Checks and money orders only. 


Situations Wanted, 10¢ per word—$1.00 minimum @ Help Wanted, 20¢ per word—$2.00 minimum 
All other classifications 25¢ per word—$4.00 minimum @ Display ads. $12.00 per inch 


No charge for blind box number. 


Send box replies to 


BROADCASTING, 870 National Press Bldg., Washington 4, D. C. 


All transeriptions, photos, etc 


any liability or responsibility ‘for their custody or return. 





Help Wanted 
Salesman 
Salesman for local accounts. Draw and 
commission. Texas station. Box 623K, 

BROADCASTING. 

Sales manager thoroughly experienced, 
proven producer, ready to mix in com- 
munity life, needed for immediate 
opening at progressive Florida major 
network affiliate. Right figure for right 
man with starting account list. Send 
full details, compensation requirements, 
documented references air mail to Box 
668K, BROADCASTING. 

Experienced salesman for key spot in 
expanding California operation. Prefer 
man with program department back- 
ground. Guaranteed minimum salary 
plus commission. Submit full history, 
photo, references. Box 697K, BROAD- 
CASTING. 

Salesman with car. Rocky Mountain 
ABC affiliate, promotional, stable sta- 
tion. Permanent. Excellent opportun- 
ity. Send snapshot with full details 
in first letter to Box 758K, BROAD- 
CASTING. 
Time salesman. 
sion. 
Texas. 
Salesmen: 1000 watt independent. Sin- 
gle station market 14,000 population. 
Will guarantee up to $400 month plus 
commission for right man. Needed im- 
mediately. Write Bud Weir, KJCK, 
Junction City, Kansas. 
Salesman-announcer wanted for in- 
dependent station. Good proposition 
for right man. Send disc, full details, 
first letter to R. L. Fowler, WGAT, 
Utica, N. Y. 

Salesman wanted by progressive New 
England radio _ station. Guaranteed 
salary to start Commission. Write 
Manager, WIDE, Biddeford, Maine. 


Salesman wanted—1 kw. Independent 
station. $70.00 draw, 15% commission. 
Write or call WKRT, Cortland, N. Y. 
Experienced salesman not afraid of 
tough competition. Progressive 1000 
watt independent. Draw against 15% 
commission. Write, wire or call Buddy 
E. Starcher, WMBM, Miami Beach, Fla. 
I have requests for good salesmen 
from stations throughout the U. S. A. 
If you have a good personal and sales 
record and wish to advance yourself, 
send complete information and photo 
to the Fred A. Palmer Co., Worthing- 
ton, Ohio. 








Salary plus commis- 
Good market. KFRO, Longview, 





Announcers 

Wanted. Two announcers for northern 
Michigan station. At least one year 
experience. Send letter, disc and start- 
ing salary requirement. Box 503K, 
BROADCASTING. 

Eastern New York station expanding 
staff, needs disc jockey-news reporter. 
Must be versatile. Box 560K, BROAD- 
CASTING. 


Opening in Minnesota station for an- 
nouncer interested in selling time. 
Must have car. Good deal for right 
man. Box 701K, BROADCASTING. 
Staff announcer. School graduates con- 
sidered. Send disc with more than 
news. Flexibility foremost require- 
ment. Letter and recent snapshot. Box 
703K, BROADCASTING. 

Southern 1 kw. Liberty affiliate, Com- 
munity of 30,000 wants staff man who 
can read. Probably $50. Photo must 
accompany disc or tape including news, 
spot samples. Box 734K, BROADCAST- 
ING. 

Network station in progressive south- 
ern town wants morning man with first 
phone. 50 hours, $75.00 plus sales com- 
mission if he wants to employ himself 
afternoons. Address Box 754K, BROAD- 
CASTING. 

Immediate opening for combination an- 
nouncer-engineer with Rocky Mountain 
network affiliate. Ideal working con- 
ditions, station splendidly equipped. 
Permanent position. Wonderful climate 
and outdoor paradise. Small but con- 
genial staff. Send full details to Box 
755K, BROADCASTING. 














sent to box numbers are sent at owner’s risk. Bmoapcastinc expressly repudiates 








Help Wanted (Cont’d) 


Help Wanted (Cont’d) 





High hourly pay, plenty of overtime and 
talent for good combination man for 
progressive Arkansas ABC affiliate. 
Also need top small market salesman 
who can announce to take charge of 
two remote studios on 25% commis- 
sion with bonus, guarantee and draw. 
Good man can earn above’ $150.00 
weekly. Wire reply. Box 756K, BROAD- 
CASTING. 
Announcer-salesman with car. Wyom- 
ing ABC affiliate. Picture and disc 
required with application letter giving 
all information. Write Box 759K, 
BROADCASTING. 


Wanted: Announcer-engineer for early 
morning shift, who can really put across 
early morning programs. Hours of work 
will average around 44 hours weekly. 
This is an excellent opportunity for the 
right man. Salary is dependent en- 
tirely upon ability. Radio Station 
KBRL, Box 342, McCook, Nebraska. 





Immediate opening for staff announcer, 
KBWD, Brownwood, Texas. 


Announcer-engineer, combination man 
for a progressive network station in 
one of Texas’ most ideal communities. 
Send all information, recent snapshot 
and disc. KHIT, Lampasas. 


Announcer-engineer. Starting salary 
$70.00 week with increases to follow 
determined by ability. Send disc. Sales- 
man also wanted. KLIC, Monroe, 
Louisiana, dial 3-4617. 


Immediate 
nouncer 


experiencd an- 
with first telephone ticket, 
$280 per month start. Elk hunting 
sports area. Air mail photo and disc 
KPRK, Livingston, Montana. 

Network station wants combination 
announcer-engineer. Emphasis on an- 
nouncing. Must hold first class ticket. 
Wire or air mail complete details of 
experience and minimum acceptable 
starting salary. Advancement definitely 
promised for right man. Ted Nelson, 
KVER, Albuquerque, New Mexico. 


Fulltime network affiliate has im- 
mediate opening for ambitious, sober 
staff announcer. Salary commensurate 
with ability and experience. Send audi- 
tion, references, qualifications first 
letter. Ticket an asset but not required. 
KXAR, Hope, Arkansas. 


opening, 





Wanted: announcer from Northor South 
Carolina or Virginia for regular staff 
announcing to start around first of 
September. Contact Allen Wanna- 
maker, WGTM, Wilson, N. C. 





Wanted by southeastern network affili- 
ate. Capable announcer for news and 
general staff duties. No floaters. At- 
tractive salary and ideal working con- 
ditions. WHMA, Anniston, Alabama. 
Announcer with first class license, will 
consider inexperienced man _ having 
training and ability. WIKC, Bogalusa, 
Louisiana. 








Experienced staff announcer, for suc- 
cessful independent. Must have friend- 
ly delivery and ability to deliver punch 
copy. Send full details, including 
salary requirements and audition disc 
to J. Sill, WMIL, Milwaukee. 
Announcer-engineer combo 
WMTE, Manistee, Michigan. 
tion, good hours, good pay. 
call Jack Powell. 





wanted. 
New sta- 
Write or 





Farm director. Conversational style. 
Farm background. $75-$90 weekly de- 
pending on man. Send audition, photo, 
letter, WVOT, Wilson, N. C. 


Announcer - engineer, first phone. 
WWGS, Tifton, Ga., Phone 921. 





Announcer-engineer, list class license. 
Good starting salary depending experi- 
ence and ability. Excellent future. 
Rush tape or disc and details to Wm. 
Carman, Alvarado Best. Co., Albu- 
querque, N. M. 


Technical 


Engineer or combination for 250 watter 
near N. Y. Box 585K, BROADCAST- 
ING. 





Engineer. list ticket, experience un- 
necessary. State minimum salary and 
all other details in letter. Box 704K, 
BROADCASTING. 


Have immediate opening for one en- 
gineer-announcer and one_ engineer. 
Both first class tickets. Wonderful 
working conditions. Health insurance, 
vacation, opportunity for advancement. 
Friendly little western town in the 
Indian country. Only conscientious 
steady men answer. Experience not 
necessary but would help a lot. O yes, 
durn good pay. Send references, audi- 
tion, etc., in first letter. Box 710K, 
BROADCASTING. 


Transmitter operator, mid-September 
opening. Must have first phone. Ex- 
perience unnecessary but prefer man 
with amateur or servicing background. 
Box 715K, BROADCASTING. 





First class operator in upstate New 
York. Good wages. Write Box 729K, 
BROADCASTING. 





Immediate opening for engineer first 
class. Experience not necessary. Start- 
ing salary $58.50, 48 hours. Box 738K, 
BROADCASTING. 





Overseas — Broadcast engineer with 
managerial experience. Must speak 
and write fluent Portuguese. Excellent 
salary plus subsistence allowance. One- 
year renewable contract with private 
firm. Box 742K, BROADCASTING. 
Immediate opening for combination 
operator-announcer with first class li- 
cense. Audition disc is required. Good 
salary in western network affiliate... Box 
753K, BROADCASTING. 











Wanted, any combination of engineer, 
announcer, script writer and salesman, 
KCNI, Broken Bow, Nebr. 





Everybody leaves this station, eventual- 
ly, for a better job. That’s because we 
teach radio. We need two combination 
engineers - announcers. $60.00 weekly 
plus hospitalization. 45 hours in a 
community broadcasting job. KDRS, 
Paragould, Ark. 





Engineer or combo. 1000 watt inde- 
pendent. Will pay up to $350 a month 
for right man. Needed immediately. 
Write Bud Weir, KJCK, Junction City, 
Kansas. 


Chief engineer, at least three years ex- 
perience, some announcing. Good pay- 
ing position for person willing accept 
responsibility. Send complete details, 
references, photo. Manager, KSIB, 
Creston, Iowa. 





Engineer, first class license. Immediate 
opening. WEAV, Plattsburg, N. Y. 


Southeastern network station wants ex- 
perienced first class operator with car, 
capable of maintenance and recording 
as well as transmitter watch. Computa- 
tion not swollen by long hours. 40 hour 
week with time-and-a-half for occa- 
sional overtime. Permanent job re- 
placing man gone to TV after five years 
our staff. Write, wire or phone Bill 
Atkinson, WGBA, Columbus, Georgia. 








Need engineer now. 
tion man. Permanent. 
ville, Georgia. 


Prefer combina- 
WGGA, Gaines- 


Immediate opening for experienced 
engineer with first class ticket. Con- 
tact Allen B. Jones, Radio Station 
WGNI, Wilmington, N. C. 





Engineer, first class license. Experi- 
ence not necessary. Basic ABC station, 
central New York state. Contact T. L. 
Brown, WGVA, Geneva, New York. 


Help Wanted (Cont’d) 


SU EEEIEEEEETEEEEnEEEEEESEEREREREEEE ee 
Immediate opening for first class +; 
at FM station. Experience not neces, 
sary, but car required. 
Olean, New York. 





Five kilowatt network station wan 
engineer with first class 
studio-transmitter watch. 
recording and maintenance. 40-hoy 
6-day week. Experience not nece 
car essential. Contact Frank A. Tenge 
Radio Station WJMX, Florence, Soy 
Carolina. 





Transmitter engineer with car Wanial 
Regional ABC station. Contact Hany 
White, WKTY, La Crosse, Wisconsin 
ET Eee nn 
Combination man wanted, first Clas 
ticket required, some announcing ¢, 
perience. Sober, reliable, steady work. 
ers needed, no drifters. Contact % 
Damron, WPKE, Pikeville, Kentugy 
All applicants considered. 4 





Wanted—transmitter operator for loca) 
Mutual station. $55 for 44 hours, Raise 
to $60 if satisfactory. WSIP, Paint 
ville, Ky. : 





Production-Programm ing, Other 





News director, able to take full charge 
of a live wire news room in a leadiy 
5000 watt, north-central network af. 
iate. Must be a topflight newscaster 
thoroughly experienced in local report. 
ing, editing wire copy and be able to 
direct other news personnel. Reply jp 
confidence, giving detailed previoys 
experience, salaries, when availabe 
and_ attach small _ photograph. Boy 
413K, BROADCASTING. ; 





Woman copywriter. Southwest. Send 
audition disc, copy and recent photo, 
Box 672K, BROADCASTING. 





Experienced secretary - copywriter 
Western Pennsylvania independent 
Position opening in September. Pleas 
send full details, photo, copy sample 
and salary required. Box 673K, BROAD. 
CASTING. 

Creative comme 21 writer (male o 
female) with emphasis on TV/radio 
ideas. Qualified to head TV/radio writ. 
ing group for 4A St. Louis agency. 
Send background material, salary er 
pected. Box 757K, BROADCASTING, 





5000-watt ABC station desires experi- 
enced traffic manager. Excellent future 
for right person. Address Program 
Manager, WGH, Norfolk, Virginia, 





Situations Wanted 





Managerial 





Experienced executive, former NAB o- 
ficial, twenty years operating, adminis- 
trative and legal background, past nine 
years in Washington, available for 
capital connection or assignment, lin- 
ited travel. Own Chevy Chase home; 
extensive civic, club and government 
affiliations. Present connection, $25, 
per year, now requires too long absence 
from home. Will consider less. Cat 
make change on thirty to sixty days 
— Write Box 556K, BROADCAST- 


Commercial manager of top 5000 watt 
station wants permanent sales opp 
tunity in NYC market this fall. Be 
ceptional record in sales and manage 
ment. Married, college graduate, vé- 
eran. Present owners know of this at 
If interested, don’t put this off. Ba 
650K, BROADCASTING. 








Station or sales manager available! 
Thorough knowledge of all stati 
operations. Long experience, efficiett 
management, sales and public relatiois 
College graduate, family, extremely 
reliable. Box 680K, BROADCASTING 
Manager-salesman, prefer southwest 
15 years sales, promotion, both radio 
newspaper. Now employed commert# 
manager, Mutual outlet. Married, & 
gressive, civic minded, college gra <j 
ate. Know management, personne, 
promotion. Box 718K, BROADCAST: 
ING. 


Want the best manager available? Levé 
headed program. director-commerd# 
manager knows the business. Requifé 
authority, permanency, living wage 
Present employer approves. Replies 
answered. Box 732K, BROADCASTING 
cei a berg at mh eee a oe 
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Sales manager, very successful recor 


with good midwest stations. Best rele 
ences. Valid reason for change. Bo 
761K, BROADCASTING. 
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Situations Wanted (Cont’d) 








class a for a real opportunity with 


wae tick, fl agency or rep. Job must have 
WHDES aivof activity. 22 years radio, news- 

L-Py EY public relations, advertising. 18 
pe, i] phases of broadcasting, net- 















tion way i verall programming 
tion yw; «production; over ning, 
license Outstanding record in publicity, 






arn for 1 of nation’s biggest, 
an motinecessful radio-TV operations. 
t nece — n owners: even though you've 
k A. Jen nf radio for years, if you think 
ence Cite, ee ess iS a plaything, or that you 
nee, Sout rate as you did 10—or even 5— 
ago please don’t answer this ad! 
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car wante fer 120K, BROADCASTING. 

itact Haro : : ticadiniess - cikedniamal 

a ; amily man desires manage- 
Wisconsin, — on station in Carolinas, 
"first das orfia or Florida. 10 years experience 





yuncing ey, ; good record. Hard worker and 

































































3 + Employed but desire change 
Contant F csonal reasons. Box 751K, 
Kentucky, (OADCASTING. 





——_——__ Byager small radio station desires 
OF for loca Menge, southern Oregon, a northern 
OUTS. Raise Meifornia OF Arizona preferred. Any 
SIP, Paints. Mstion paying living wage and offer- 

yivancement. Two weeks trial 


sible during coming vacation. Box 











——— s 
9, Other BROADCASTING. 
———— BE ver-sales manager, 20 years news- 
full Charge ~er-radio management, sales, pro- 
in a leadi ing, continuity experience. Ma- 
twork aff. responsible, aggressive. Commu- 
newscaster, Bminded, excellent record. Family 
local report. H college graduate. Desire change 
| be able to iient personal reasons. Now em- 
*1. Reply in hod sales manager, KOEL, 500 watt 
d previo Fry affiliate, Oelwein, Iowa. Go 
n available Houhere, available interview. Salary- 
raph. Box icion basis. Experience opening 
»stations. Gene Callahan, 37 Sec- 
: , Avenue, S. E., Oelwein, Iowa. 
iwest. Send e B441J. 
ecent photo, i penetra 
G. Salesmen 
relevent fen years NBC sales, local, spot net- 
iber. Please excellent record, best references. 
opy sample gerently employed. Considering leav- 
3K, BROAD. New York City for anywhere in 


ws Box 744K, BROADCASTING. 
er (male o Announcers 
on TV/radio 
V/radio writ. 
ouis agency. 
l, salary ex 
DCASTING, 

















-by-play football, basketball, base- 
| Five years experience. Never 
fout sponsor, seek sports station. 
sin programming, production, an- 
—_————— Boring. Box 551K, BROADCASTING. 
sires experi- 

elient future iyrienced sportscaster, available on 
sss Program # weeks notice to station now em- 
Virginia. [$i Desiring position to do foot- 
———— § basketball, baseball. Three years 
ted wrience. Married vet with university 
ve. Will send audition tape on re- 
t, Please include terms. Box 567K, 
ADCASTING. 





announcer, 52 months extensive 
Py-play experience, handling more 
1100 events, including Big Ten 
pro basketball, prep football, 
tI league baseball, Golden Gloves 
pro boxing. Married, 28, draft ex- 
t,seeking better market. If you do 
‘ound play-by-play, give a listen 
me sincerely wrapped up in his 
i. ered. Box 576K, BROAD- 
Uv 


mer NAB d- 
ing, adminis. 
nd, past nine 
vailable for 
gnment, lim- 
Chase home; 

government 
ction, $25,000 
long absence 
ar less. Can 
o sixty days 
SROADCAST- 





ting job as announcer — Negro. 
hed Radio City, college background. 
mgon DJ, commercials, news. Clean 
pleasing voice, can write commer- 
py. Disc available. Box 598K, 





top 5000 watt 
sales opp0t 
his fall. E- 
































and manage MIADCASTING. 

raduate, vei - 
rw of this ai Muneer. Five years all phases. Now 
his off. Bot #® $0. Box 604K, BROADCASTING. 














er: Play-by-play Big Ten and 





__ 
er available! basketball and football, class A 
F all station @all; college trained; presently em- 





nce, efficiest 
blic relations. 





nd 1000 watt station sports director, 
experience, married. Box 620K, 































y, _ extremell ADCASTING . 

) ADCASTING ienced announcer-engineer-sales- 
r+ southwest Desire permanent position with 
1 poth radio [ewe at aggressive station. Family, 
4 commercial 20x 675K, BROADCASTING. 








Married, 4 
ollege gradu 
t, person 
3ROADCAST- 






able Sept. 1. Announcer, four 
= experience. General staff, base- 
nd football, special events, former 
am director and promotional man- 
Operate board, draft exempt, 
med. Box 679K, BROADCASTING. 

















ee 
‘ailable? Levé 
or-commerci 
























ess. Requitég@iler than average announcer seeks 
living wage an average job. Box 691K, 
yves,  Replie™PADCASTING. 

) ADCASTING : 

_—_—————_ peer, single, draft exempt, col- 


cessful recoug® ftaduate. Operates console, ex- 
ns. Best re ately - phases. ae 

e. ely. isc, photo. Box . 
— MbcAstING. 








College grad., 25, seeks first announc- 
ing job, any location. Courses in an- 
nouncing, copywriting, newswriting. 
Short on experience, long on talent, 
ideas. Disc, photo. Box 699K, BROAD- 
CASTING. 





Announcer. Writing and musical abil- 
ity. Seeks position with progressive 
station. Box 700K, BROADCASTING. 


Presently employed by one of Cincin- 
nati’s top stations. Plenty of straight, 
DJ and news shows. Capable DJ, like 
early morning. 4 years—married. Con- 





sider anywhere, answer all replies. 
Available September. Box 705K, 
BROADCASTING. 

Announcer: Play-by-play hockey and 


baseball, also special events and news. 
Comedy morning or evening show. 4 
years Canadian radio. Have visa. Now 
staffing at a dead-end. Want position 
with future. Box 708K, BROADCAST- 
N 





Announcer-newscaster-disc jockey. In- 
experienced. Recent Radio City gradu- 
ate. Trained all phases. Ambitious, 
seeks opportunity. Box 709K, BROAD- 
CASTING. 





All-round announcer. Best on news. 
Three and one-half years experience. 
Box 719K, BROADCASTING. 





Experienced announcer-engineer, heavy 
on news, classics and commercials. 
Presently employed at kilowatt. In- 
terested in any good proposition on 
the west coast. Home is there. Write 
Box 721K, BROADCASTING. 





3 years experience. 
independent. 
Salary open. 
ING. 


Most phases. Net 
Carolinas preferred. 
Box 728K, BROADCAST- 





one year experience, 
popular, disc jockey, news, 
board. South or west. Box 
BROADCASTING. 


Announcer, folk, 
operate 


730K, 





Announcer-engineer, former reservist 
returned to permanent civilian duty 
desires position as combo man or en- 
gineer in New England area. One year 
experience, Ist phone, draft exempt. 
Box 737K, BROADCASTING. 





Twenty seven, family man, deep voice 
and strong on news. Box 739K, BROAD- 
CASTING. 





Announcer, would like position with 
progressive station in midwest. Now 


working for station in large metropoli- 
tan area. Five years expérience in all 
phases of broadcasting. Deep mature 
voice. Married, one child, draft exempt. 
Age 30. Box 740K, BROADCASTING. 


Experienced announcer, copywriter. 
Work board. Specialty: news, classics. 
Sixty minimum. Box 743K, BROAD- 
CASTING. 


Here’s a radio man who wants to stay 
a radio man! Have you a morning 
show for an experienced morning man? 
Married. Draft exempt. Friendly in 
style. Strong on news. Convincing on 
commercials. Announcing seven years. 
Currently earning ninety. Need month 
notice. Box 749K, BROADCASTING. 


Announcer, flair for programming, pro- 
duction, seven years experience, family, 


college, permanency. Box 760K, 
BROADCASTING. 
Announcer: Experienced, 312 _ years, 


prefer disc jockey, also news com- 
mercials. Single, 25, prefer middle 
west. Tape on request. State salary. 


Box 762K, BROADCASTING. 
Available September. 


Three years ex- 


perience major market indie, an- 
nouncer-operator, news, sports, heavy 
on DJ. Vet, 25, married, college grad, 


draft exempt. Excellent references. 
Desire position progressive station. 
Box 764K BROADCASTING. _ 


Attention PDs: Announcer, graduate 
School Radio Technique. Married, 
draft exempt. Familiar all phases ra- 
dio, TV. Topnotch news, DJ. Prefer 
midwest but will travel. Write, wire, 
call collect: David Alter, 4147 Archer 
Ave., Chicago, LAfayette 3-1151. 


Announcing team. Also write, produce, 
direct. Work best together. DJ, sports, 
news, comedy. Write Ellis & Sweeney, 
Room 253, NBC, 30 Rockefeller Plaza, 
New York City. 


Announcer-copywriter. Ambitious. De- 
gree in speech. Limited experience. 
26, vet., draft exempt, control board. 
Steven Gray, c/o Graff, 725 F. D. R. 
Drive, New York 9, N. Y. OR. 7-8693. 











Situations Wanted (Cont’d) 





Announcer-salesman: Responsible, fully 
trained S. R. T. Radio-TV graduate. 
Capable of any job in radio or TV, de- 
sires first break either medium. Am- 
bitious, reliable, 24, vet, good appear- 
ance, car, will travel. Highest refer- 
ences. Eli Shabott, 1935-64th Street, 
Brooklyn 4, N. Y., Cloverdale 6-5653. 





Announcer, advertising experience. 
Graduate leading radio school. Draft 
exempt. Single, 24. Best references. 
Mel Wayne, 1257 North Springfield Ave- 
nue, Chicago. Phone SPaulding 2-9663. 





Technical 
Engineer, degree, license, 15 years ex- 
perience chief, combo. Box 652K, 
BROADCASTING. 








Engineer, first class, 312 years experi- 
ence AM, FM, draft exempt, married, 
wants permanent position in northeast. 
Can be available October 1. Box 690K, 
BROADCASTING. 


Drifters your distress? I’ve held pres- 
ent position 3 years, but desire change 
for advancement. 415 years AM trans- 
mitter thru 5 kilowatts directional. Re- 
motes, recording, maintenance. South- 


east, preferably mountains. $75 mini- 
mum. Box 694K, BROADCASTING. 


First phone, 13 months engineer, draft 
bait, had no announcing, would like to 
try, no disc, prefer studio, be married. 
Box 695K, BROADCASTING. 


First phone operator wishes location 
in California. Married, car, veteran. 
15 years in radio maintenance. Am- 
bitious. Permanency desired. Now em. 
ployed. Box 696K, BROADCASTING. 
Experienced chief engineer desires 
chief of small station or engineer in 
larger station. Prefer Kentucky, Ten- 
nessee or bordering states. Married, 
family. Box 702K, BROADCASTING. 
Transmitter engineer like to 
make change in near future. Nine 
months experience. References. Box 
725K, BROADCASTING. 


First class licensed engineer for combo 
position. Draft exempt. Recent grad- 
uate, willing to travel. 30x 727K, 
BROADCASTING. 


Good voice quality. 
on commercials, 
weekly. Box 303, 
or phone 1055W. 


Ist class operator. Excellent 
nician with experience and car. 
able September 7 
where. 
23002. 


would 


First phone, strong 
minimum $65.00 
McCook, Nebraska, 


tech- 
Avail- 
plus travel to any- 
Box 695, Butler, Penna. Phone 


Production-Programming, Others 
Male copywriter, traffic, experienced, 
want to settle down with aggressive 


station. Good background, samples, 
data. Box 692K, BROADCASTING. 








Situations Wanted (Cont’d) 


Newsman who does a conscientious job 
in gathering, writing and newscasting. 
Want to be granted a chance to prove 
that I’ve got talent that would be a 
credit to any station! 26-year-old, un- 
married, infantry veteran and a uni- 
versity graduate who majored in radio- 
journalism. My feet are on the ground, 
my judgment is good and I’m currently 
employed. Prefer to visit you, but 
will send all information if you could 
use a topnotch man. Box 706K, BROAD- 
CASTING 

I'm young, hard working, draft ex- 
empt, experienced copywriter. Want 
copywriting job. Will send sample copy 
on request. Box 717K, BROADCAST- 
ING. 

Newscaster looking for a station that 
airs well-written news copy. I can do 
a first class job at gathering, writing 
with clarity and simplicity and news 
announcing. If you need a capable 
and enthusiastic newsman, I'll travel 
for interview or send details. Offer 
must be $80 weekly to start. Currently 
employed. Box 707K, BROADCASTING. 
I am a radio man, writ nd produce 
selling shows. 7 years all types of pro- 
grams, can double in any capacity. Top 


staff man Top references, available 
now 30x 731K, BROADCASTING. 

*¥ ean make you the top station PD, 
1 kw net, wants more opvortunity, 


present employer approves. Must have 
authority, good pay, permanency, pros- 
pects. Inquiries answered. Box 733K, 
BROADCASTING. 
Program director, 
phases of writing, 
Net and indies 
tile, top 


experienced in all 
producing, selling 
Sober, reliable, versa- 
hillbilly DJ morning man, 
sports Family man Desires change 
due to school conditions. Available 
two weeks notice. Box 736K, BROAD- 
CASTING 

Capable woman commentator experi- 
enced in program, selling, public re- 
lations, broadcasting. Has sold success- 
fully national and local accounts. Pre- 
fers west but will discuss any location. 
Box 746K, BROADCASTING. 

Program director, copywriter, sports 
and news announcer. Desire change, 
prefer midwest Excellent voice, col- 
lege graduate. Veteran. Family. Will 
appear in person. Emploved Con- 
scientious worker. Box 750K, BROAD- 
CASTING. 


ceptionist and typist, desires position in 
continuity, traffic. or as receptionist 
and organist with progressive radio sta- 
tion. In addition to my office experi- 
ence and ability, I am an experienced 
entertainer, accomplished organist and 


pianist. Have my own Hammond organ 
available with my services. My pro- 
grams will build your listening audi- 


ence. Available now. All suitable offers 
given serious consideration. Write Box 
763K, BROADCASTING. 





FOR SALE — FM EQUIP. 


1—RCA BTF 10B transmitter. 
1—WE Co. “Cloverleaf” Ant. 
1—Workshop Assoc. FMT-1 Ant. 


1—Hewlett-Packard 335B 
Modulation and Freq. Mon: 


10 kw amp, “Cloverleaf” Ant. 
new, other equip.—1500 hours. 


CONTACT: 


WHB 


Kansas City, Mo. 
Att: Chief Eng. 






















Situations Wanted (Cont’d) 


Radio-TV program production assistant. 
24, college, degree, agency background. 
Box 716K, BROADCASTING. 





News editor. Three years experience 
writing own world, local, sports shows. 
Experienced local coverage, special 
events, play-by-play. MS radio jour- 
nalism Northwestern. Marine veteran 
—25. Fletcher Latta, Phi Gamma Delta, 
NU, Evanston, IIl. 





Television 
Salesmen 





Executive type salesman, middle aged, 
successful in newspaper, radio and 
theatre screen advertising-selling, de- 
sires to affiliate with television station, 
selling television time on commission 
basis. Box 726K, BROADCASTING e 
TELECASTING. 





Announcers 





Attention owners of television stations. 
What is your offer for a clean humorist 
comparable to Arthur Godfrey? Can 
prove my __ statement! Box 745K, 
BROADCASTING e TELECASTING. 


Production-Programming, Others 
TV newsreel camerman available for 
studio or newsreel assignment. Box 
724K, BROADCASTING e TELECAST- 
ING. 





For Sale 


Stations 


Established (1000 watt) daytime station 
in rapidly developing area in central 
Massachusetts. Owner has other inter- 
ests which demand his attention. Priced 


— to sell. Box 483K, BROADCAST- 


30% return, eastern 14*kw, TV fringe 
single station market, no strong paper, 
$125,000. Box 712K, BROADCASTING. 


Equipment, ete. 

















GE 3 kw FM transmitter and monitor. 
Box 107J, BROADCASTING. 


For sale or trade, channel two or three 
bay bat wing antenna type TF-3A will 
sell or trade for channel three five bay 
bat wing antenna. Immediate delivery. 
Box 398K, BROADCASTING. 


Raytheon RA-250 transmitter, like new 
condition. 2 sets tubes, 2 crystals— 
holders. 1400 ke. Crated. $2,000.00 cash. 
Box 526K, BROADCASTING. 


Rel. 10 kw FM transmitter. Includes 
driver unit power supply and amplifier. 
Perfect condition. Never been used. 
Make best offer. This is a real bar- 
gain! Box 698K, BROADCASTING. 


Reverberation time meter, like new 
condition. Priced at $185.00 for quick 
sale. Box 714K, BROADCASTING. 


For sale, 10 kw FM transmitter, RCA 
type BTF 10B, 3 years old with only 
12,000 actual operating hours. Excel- 
lent condition. Available on as-is basis. 
$20,000. Price includes some spare parts 
and required number of spare tubes. 
Also at substantially reduced price, all 
necessary auxiliary FM transmitting 
items, including antenna, transmission 
line and frequency and modulation 
monitor. Operating frequency 96.5 mc. 








For Sale (Cont’d) 


Situations Wanted (Cont’d) 





complete RMC reproducer 
groups, with universal heads, extra 
head included all for $100.00. Also 
Brush tape recorder, BK 403, in excel- 
lent condition, also $100.00. Write Box 
741K, BROADCASTING. 


Three 


For sale, Gates 250A, 250 watt trans- 
mitter with 1490 kes crystals. Contact 
Eli Daniels, KDSJ, Deadwood, So. 
Dakota. 

Webster wire recorder, complete with 
six spools. Good condition. Excellent 
for interviews, only $50.00. Station 
WLOW, Norfolk, Virginia. 

General Radio RF bridge type 916-A. 
Perfect condition. Reasonable. W. D. 
Powers, 429 E. 20 St., Anniston, Ala- 
bama. 





Wanted To Buy 


Stations 


Two experienced broadcasters will pay 
up to $80,000 cash profitable network 
station west or southwest. Confidential. 
Box 711K, BROADCASTING. 


Owner-operator will purchase regional 
or local network station. West, south- 
west preferred. Box 713K, BROAD- 
CASTING. 


Equipment, ete. 


Used four-bay side-mount FM antenna. 
Prefer Andrews or Collins. Wire KITE, 
San Antonio, specify frequency. 
Wanted to buy Gates SA 40 console in 
good condition. Contact Chief Engi- 
neer, WCMW, Canton, Ohio. 





Am constructing one kw station. Need 
all equipment, write Rose M. Kirby, 
WROS, Scottsboro, Alabama. 


Wanted: Equipment. Antenna tuning 
unit, less meters, for 920 K. C. one kilo- 
watt transmitter feeding into series fed 
antenna. WWWR, Russellville, Ala- 
bama. 

Complete FM 3 kw outfit less tower. J. 
I. Sims, Orangeburg, S. C. 


Miscellaneous 


Commercial crystals and new or re- 
placement broadcast crystals for Bliley, 
Western Electric, RCA holders, etc.; 
fastest service. Also monitor and fre- 
quency measuring — service. Eidson 
Electronic Co., Temple, Texas, phone 
3-3901. 





Situations Wanted 





Managerial 


IS YOUR STATION’S 
FUTURE SECURE? 


Save as much as $10,000 on opera- 

tional costs! Creator of new, station- 

tested, mechanical radio operation, 

looking for tough managerial assign- 

ment. 

WRITE FOR SUCCESS STORY TODAY! 
Box 723K, BROADCASTING 





aaa 


Announcers 





MORNING DISKER 


Well-known in East Coast trade 
circles . . . successful in highly 
competitive metropolitan mar- 


kets. 
WANTS 


Morning show and Production 
Directorship of medium Indie 
in West. I want relatively free 
hand and small budget to de- 
velop and sell commercially- 
sound ideas. Offer must match 
my present $10,000 in high- 
cost-index area. Write or wire 


Box 722K, BROADCASTING. 


Help Wanted 


Announcers 


DISC JOCKEY 
WANTED 


Must have proven success rec- 
ord as D.J., in a competitive 
market. A real opportunity 
awaits the man who can de- 
5 kw network station, 
metropolitan north central mar- 
ket. Give full particulars about 
previous experience, salaries 
earned and expected, and at- 
tach small photo. Confidential. 


BOX 450K, BROADCASTING 


liver. 


For Sale ‘ 
Stations 





St} 


NLY STATION in western 

industrial town of 12,000. 
Out of town owners have too 
many interests. Good oppor- 
tunity at $40,000, part cash, 
balance monthly. 


Box 735K, BROADCASTING 


Equipment ete. 


for sale 


One GE STL—in satisfactory ope- 
ration for two years over span of 
thirty-two miles. 
BT-9-A 10 watt transmitter, com- 
plete with tubes and two crystals, 


) 


, 
| 
) 
) 
) 
) 
) 
) 
L 


Wanted to. Buy 





—_ 


Equipment ete. 


I |) 


WANTED 
To Buy 


LANGEVIN TYPE 19, 
PROGAR Audio Ampli 
fier. Must be in goo 
shape with all tug 
Write Care of Chief 
gineer, Radio Statig, 
WCHS, Charleston 24). 
Va. giving price and qj 
details. 


— 
3 
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Employment Service 





i i i i i i i iii Daan 


EXECUTIVE PLACEMENT SERV 


nation - 


Confidential 
qualified, 
commercial 


t ed 

¢ agers, 

| pon directors, 
¢ 

é 


wide  senig 
experienced mg. 
managers, Dro- 
chief engineers gy 
dise jockeys. Inquiries invited fn 
applicants and employers. 


placing 


Howarp S. Frazier 
TV & Radio Management Consultan, 
726 Bond Bldg., Washington §, D.¢ 
Si i i Adin tind tt nl 


Schools 


SRT-TV SRT-TV SRT-TY 


AMERICA’S OLDEST BROADCASTING SCHOO 
Intensive full or part time 


COURSES 
ANNOUNCING + ACTING 


SCRIPT WRITING - ADVERTISING 
Outstanding Faculty of 
Network Professionals 


Co-Educational - Day or Evening 
Small Classes 
Approved for Veterans 


Write for Prospectus 
School of Radio Technique 


RKO Bldg., Radio City, New York 20, 0. ! 
228 South Wabash Ave., Chicago 4, Illines 


SRT-TV 


SRT-TV SRT-TV 


SRT-TV 


SRT-TV SRT-TV SRT-TY 


Lou Webb 


FUNERAL services were conti 
ed Friday morning in Chicag! 
Lou Webb, 51, staff organi 
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he hi 
felt t 
NBC 
more 
“Tt 
work: 
yertis 
we SI 
that 
statio 
ation 
terest 
Mr. 
he wi 
remin 
time | 
could 
The 
radio, 
forme 
opera 
will | 
minut 
contai 
about 
in gov 
eastin 
Pla 
before 
voices 
Chair 
Johns 
Inters 
Comn 
statur 
will b 
They 
statio 
Eac 
revers 
ments 
of ra 
be th 
radio 
and ai 
Cost 
$24 fo 


Nev 
in Se 
emme 
tions ¢ 
full d 
radio 
will be 


Rad 


Contact Box 748K, BROADCASTING. SESESESSRRSS ERS S SESE TEESE SSeS Eee eee eee 940.5 megs. 
" es STS One BR-5-A_ receiver, complete 


Sahhlalalialal label dalalal weuveres with tubes and two crystals, in- 
SINGLE STATION cluding FA-38-A panel 
7 anes Two 6 foot parabolic reflectors and 
MARKET OPPORTUNITY 
$80.000.00 


Dipole artennae, brackets and 
fittings. 
200 foot RG-18-U 
ne Ss y i 

The only station in a very attractive midwest city of more than one oy 

30,000 having retail sales in excess of $40,000,000.00. Excel- ( ' 

lent equipment, good installation, well programmed with large 

listening audience. 

This is an outstanding opportunity for one or two good partners 


BROADCASTING 
who can qualify and make a down payment of $30,000.00. 


NBC Chicago for the past 13% 
who died Tuesday at work # 
result of a heart attack. He stamg{fellow 
on his own program of organ Da grounc 
on NBC many years, and wash Ho 

on many shows, including Vit @sryicg 
Sade, Road of Life and Ho@insurs 
Falls, Pop. 6200. Mr. Webb opeiinoney 
his own College of Modern i Dunit} 
in Chicago, and remained ®@ q }; 
rector of the organ school fi) mo, 
the college was purchased bi Bhublic 
Midwestern Conservatory of Me Mr 

Surviving are his widow, Berti, ’, 
son, and a daughter. 


lers, € 
Week, 








cable in two 


TOWER FOR SALE: 


Erected 411 ft. self-supporting 
Truscon Type D 30 tower. De- 
signed to resist 30 pound wind 
pressure in accordance with 
specifications of Radio-Television 
Manufacturers Association. 
Tower located near District of 
Columbia. Can be dismantled or 
sold with 8% acres of ground. 
Box 747K, BROADCASTING. 


Appraisals e Negotiations e Financing 


BLACKBURN-HAMILTON COMPANY 


RADIO STATION AND NEWSPAPER BROKERS 


WASHINGTON, D. c. ‘ CHICAGO 


James W. Blackburn Harold R. Murphy 
Washington Bldg. Tribune Tower 


Sterling 4341-2 Delaware 7-2755-6 


the ur 
nfide 
fairs 
tid, ‘ 
ksire 
et ins 
proved 
thalley 


BRO, 


DETAILED study has been mit 
Canadian Assn of Broadcastet 
facilities of member stations 

ing playback and recording 4 
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Rate Cut Resentment 
(Continued from page 23) 


active members, the association 
should do something, Mr. Allen 
said. Mr. Fellows replied that since 
he had been asked for counsel, he 


Buy 










ete, 

























1y lt the association should not call 
: NBC names but might act on a 
'E 11948 more general type of resolution. 
» Amplig “It’s time to educate the net- 
in gooi works on the value of radio ad- 
Il tubes vertising,” Mr. Brown said. “T feel 
Chief Bs we should take action. Anything 
Station t cheapens radio cheapens all 
7 aE stations. The purpose of an associ- 
‘on 24,¥, ation should be to protect our in- 
e and all terest.” 
Mr. Kobak drew applause when 
a he wound up the debate with the 
Service [reminder that “It’s been a long 
; time since we had a president who 
SSSSSIIe ould talk our language.” 
ENT SERVE The idea of using radio to sell 
wide sevgff yadio, Mr. Fellows said in his 
ree mB jormal address, will be put into 
engineers wif qperation early next year. The plan 
s invited inal gill be based on a series of 15- 
weave minute transcriptions. Each will 


entain a key talk or interview 


ent Consultan 4 
about radio and feature top names 


ington §, D.¢, 




































Sxxrw in government, business and broad- 
casting. 
Placing the facts about radio 
before the people, records will bring 
ELABAAE ices of such officials as FCC 
e Chairman Wayne Coy, Sen. Edwin 
adio Johnson (D-Col.), chairman of the 
CASTING SCHO ME Interstate & Foreign Commerce 
part time H(ommittee, and others of high 
stature. At least one recording 
ES will be provided a month, at first. 
STING They will be designed for use on 
ADVERTISING tions and before local groups. 
aculty of Each record will have on the 
essionals [gverse side four or five announce- 
ments directed toward promotion 
ay or Evening of radio listening. Voices would 
aon be those of top radio stars and 
ees mdio officials along with agency 
spectus 






and advertiser speakers. 
Cost for the first year will be 
$24 for 12 releases. 


» Technique 
lew York 20, Wf 
Chicago 4, lilines 





Government Activities 








New publication services starting 

in September will include “gov- 
ment highlights,” carrying ac- 
tions of federal agencies and giving 
full details on legislation. Both 
radio and TV, national and local, 
vill be covered. 


Radio and TV management let- 
les, each to be issued every other 
veek, will be interpretive, Mr. 
Fellows said, and contain back- 
ground information. 
He mentioned other association 
ervices, including a proposed group 
msurance plan designed to save 
toney for stations at the com- 
nunity level. A new project will 
a library showing radio service 
mankind, a running account of 
jublie service, 
Mr. Fellows voiced gratification 
tat NARTB membership is on 
Ne upturn. He said radio needs 
nfidence of those who direct its 
‘fairs, Out of that confidence, he 
Broadcasts “will grow a new, burning 
- stations mg to make radio an even great- 
recording “™" instrumentality than it has 
rs every fF Moved itself to be. This is a 
t each statiol thallenze—the beginning of a new 
nent is aval 
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AROUND Iuncheon table at Roanoke BMI Clinic (I to r): 
Jack Weldon, WWOD Lynchburg; E. S. Whitlock, WRNL 


Richmond; Ted Austin, WANT Richmond; Frank Spauld- 
ing, Geneva Martin, WCYB Bristol, Va. 





era in broadcasting that demands 
the careful, serious, thoughtful at- 
tention of every man and woman 
who has made radio his profession, 
or anticipates doing so. 


Plans to set up new headquarters 
“welcome mat” facilities for use 
by members when they are in 
Washington were described. It 
will provide phone and secreterial 
service as well as hotel reserva- 
tions and other facilities. Mr. 
Fellows urged members to make 
NARTB’s offices their Washington 
headquarters. 


Kirby Asks Support 


A feature of the Thursday 
afternoon meeting was a plea for 
NARTB cooperation in the defense 
effort. Col. Edward M. Kirby, 
heading Army radio-TV activities, 
asked broadcasters and telecasters 
to do their part to develop respect 
for the uniform and take part in 
community activities for service- 
men at nearby bases. He gave a 
brief analysis of the Korean crisis 
and the overall world situation. Lt. 
Dick Hodgson, radio-TV director 
of the Marines, took part in the 
meeting. 

NARTB headquarters representa- 
tives who took part in the Roanoke 
meeting included, besides President 
Fellows, Richard P. Doherty, em- 
ploye-employer relations director, who 
spoke Friday morning (separate story 
page 27); Robert K. Richards, public 
affairs director; Ralph W. Hardy, 
government relations director; Char- 
les Tower, assistant employer rela- 
tions director; John F. Hardesty and 
William Treynor, station relations 
director and assistant director, and 
Florence Mitchell, secretary to Mr. 
Fellows. 

Opening the meeting Thursday 
morning, Director Essex presenied 
Lt. Gov. L. Preston Collins of Vir- 
ginia, president of WMED Marion, 
who formally welcomed the dele- 
gates. Lt. Gov. Collins was _ in- 
troduced by Robert C. Wolfenden, 
WMED manager. He called on 
broadcasters to use their influence 
to combat threats to freedom of 
speech, declaring that freedom kas 
made possible America’s growth. 

Named to the resolutions com- 
mittee: C. Wallace Martin, WMSC 
Columbia, S. C., chairman; Cherries 
P. Blackley, WTON Staunton Va.; 


E. J. Gluck, WSOC Charlotte 
N. C.; Ray Jordan, WDEJ 
Roanoke: and Walter J. Brownz, 


WORD Spartanburg, S. C. 
Carl Haverlin, BMI 


president, 
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described BMI’s current public 
relations program, including con- 
cert music packets for recorded 
programs and the BMI contest to 
stimulate young American com- 
posers. He said the Virginia Assn. 
of Broadcasters board had recom- 
mended adoption of the awards of 
contest to its members. 

Robert K. Richards, NARTB 


; : : tively 
public affairs director, reported to 


membership on “Your New 
NARTB.” Using a_ black-magic 


board he charted all association 
departmental activities in detail. 
Referring to the relatively new Sta- 
tion Dept., he said John F. Hard- 
esty and William Treynor, director 
and assistant director, had called 
on 630 members in 226 cities and 
21 states since last November. 

Ralph W. Hardy, NARTB gov- 
ernment relations director, called 
on all broadcasters to keep in close 
touch with NARTB headquarters 
on national and local government 
activities. He declared 57 bills 
now pending in Congress directly 
affect broadcasting. Five NARTB 
oficials are now registered as 
lobbyists, he explained, including 
Justin Miller, board chairman and 
general counsel; President Fel- 
lows, himself; Vincent Wasilewski, 
attorney, and Thad Brown, TV 
director. 

Jack Weldon, WWOD Lynch- 
burg, Va., presided at a morning 
session on newscasts, with Mr. 
Richards and Oliver Gramling, 
Associated Press, as speakers. 

Mr. Richards, talking on use of 
local news as the answer to com- 


sored 


3% 


this 


47° € 


cases 


ports. 


Its 


netition for audience attention, 
submitted results of an NARTB 


survey showing that 7% of station 


Mp 
CLE! 


GY —Y 


time is devoted to locally originated 
newscasts 
metropolitan newspapers and 60% 
in small-city or rural papers. 
Only 34% 
tions taking part 
have fulltime newsmen. 
handling 


compared to 


of the 


down 


showed that 


Local News 


Half of the stations said they 
have some locally originated news- 
casts that contain nothing but local 
news, Mr. Richards said. 
local 


news is 


Mr. Gramling narrated a slide 
film on the topic, “Your News and 
Revenue Potential.” 
centered around the facilities and 
techniques used in gathering news 


(Continued on page 92) 
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hundred sta- 
in the 


station - originated 
newscasts, 45% said they cost rela- 
more than other types of 
programs with 17% 
cost less and 38% 
However, he pointed out that spon- 
news accounts for 
revenue from local advertisers and 
from regional advertisers. 

Breaking 


saying they 
about the same. 


station - orig- 
inated news by program lengths, 
study 
short headline programs, 36% five- 
minute programs; 11% 
15-minute and 1% 
programs. 


interspersed 
with national and international re- 
Of stations with a fulltime 
news editor, 40% of editors report 
to the program director rather than 
the station manager. 
The news program is the most 
salable on the air, he said, in con- 
cluding, “when it comes to news, 
there’s no place like home.” 
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FCC roundup <get 


New Grants, Transters, Changes, Applications 
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Rox Score 


SUMMARY THROUGH AUGUST 23 


Summary of Authorizations, Stations on the Air, Applications 


On Air 

2,290 
653 
107 


Class 


AM Stations 
FM Stations 
TV Stations 


* On the air. 


Docket Actions... 


INITIAL DECISION 


WGEZ Beloit, Wis.—Hearing Ex- 
aminer Hugh B. Hutchison issued ini- 
tial decision favoring grant of applica- 
tion for modification of license to in- 
crease power from 100 w to 250 w on 
1490 ke fulltime. Decision Aug. 21. 

Bradbury Heights, Md.—Hearing Ex- 
aminer Hugh B. Hutchison issued initial 
decision proposing denial of Chesapeake 
Bestg. Co.’s application for a new AM 
station on 1540 ke with 1 kw daytime. 
Decision Aug. 23. 


MEMORANDUM OPINION 
AND ORDER 


Hamtramck, Mich.—Announced mem- 
orandum opinion and order denying 
petitions filed by Hamtramck Radio 
Corp. and Atlas Bestg. Co. which were 
directed against FCC decision of June 
12 denying their applications for new 
stations on 1440 ke with 500 w daytime 
only. Order Aug. 16. 


Non-Docket Actions .. . 


TRANSFER GRANTS 


WHHM Memphis, Tenn.—Granted ac- 
quisition of control Mid-South Bestg. 
Corp., licensee, by P. E. Furlow 
through purchase of 25% from George 
D. Wray Sr. for $25,000. Mr. Furlow 
previously owned 40%, now owns 65%. 
Granted Aug. 13. 

WBIW Bedford, Ind.—Granted ac- 
quisition of control Radio Bedford Inc.. 
licensee, by William C. Smith Jr. 
through purchase of 17.78% from Carl 
J. Finger for $3,200. Mr. Smith pre- 
viously owned 1%, now owns 51.1%. 
Granted Aug. 13. 

WRAD Radford, Va. and WFAI 
Fayetteville, N. C. and WJWL-AM-FM 
Georgetown, Del.—Granted acquisition 
of control Rollins Bestg. Inc., licensee, 
by John W. Rollins through transfer of 
1%, interest from Rollins Motors for 
$12,500 credit against compensations 
owned him. (Rollins Motors is owned 
100% by Mr. Rollins.) Granted Aug. 13. 

KWEW Hobbs, N. M.—Granted in- 
voluntary transfer of control KWEW 
Inc., licensee, from W. E. Whitmore, 
deceased, to Walter E. Whitmore Jr., 
executor of estate. Granted Aug. 13. 


New Applications .. . 


AM APPLICATIONS 


Cornelia, Ga.—Habersham Bestg. Co., 
1450. kc, 250 w, fulltime; estimated con- 
struction cost $9,949; first year operat- 
ing cost $24,000; first year revenue $36,- 
000. Principals include Treasurer John 
W. Jacobs Jr. (20%), general manager 
WDUN Gainesville, Ga.; Chester I. 
Munson (20%), commercial manager 
WDUN; Harry Purvis (5%), vice pres- 
ident Chicopee Mfg. Corp.; Cleo Finley, 
trustee for Belk Gallant Co., (5%), and 
31 other individuals and companies. 
Filed Aug. 17. 

Hot Springs, Ark.—Resort Bestg. Co. 
Inc., 590 ke, 1 kw, daytime; estimated 
cost $16,474; operating cost $35,000; rev- 
enue $60,000. Principals include Ishmael 
Alexander Cain (20%), owner Cain 
Drug Store; Ovid Luer Bayless (20%), 
pastor, Second Baptist Church; H. E. 
Williams (10%), president Southern 
Baptist College, Walnut Ridge, Ark.; 
Earl Hodges (10%), chief engineer 
KRLW Walnut Ridge; Thomas Haywood 
Smith (8%); David Meredith (4%). co- 
owner Meredith Motor Co.; Ovid Lyn- 
dal Bayless (4%), student; John Clin- 
ton Norman (4%), owner Norman Flor- 
ist, Hot Springs. Filed Aug. 22. 

Spartanburg, S. C.—Omar G. Hilton 
and Greeley N. Hilton d/b as Southen- 
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Licensed 


2,255 
542 


Cond’l Appls. In 
CPs Grants Pending Hearing 


133 294 126 
119 1* 9 3 
22 431 171 


air Bestg. Co., 1400 kc, 250 w, fulltime; 
estimated cost $10,000; operating cost 
$50,000; revenue $60,000. Applicants are 
brothers and 50% partners. They also 
own WBUY-AM-FM Lexington, N. C. 
(Contingent on grant of WORD Spar- 
tanburg request for 910 ke since WORD 
now operates on 1400 ke). Filed Aug. 22. 


TV APPLICATIONS 


Beaumont, Tex.—Beaumont  Bestg. 
Corp., Ch. 6 (82-88 mc), 100 kw visual, 
50 kw aural, antenna 292 feet; estimated 
cost $280,220; operating cost $200,000; 
revenue $350,000. Applicant is licensee 
of KFDM Beaumont. Filed Aug. 20. 


Hannibal, Mo.—The Courier-Post Pub. 
Co., Ch. 7 (174-180 mec), 47.5 kw visual, 
23.75 kw aurial, antenna 634 feet; esti- 
mated cost $284,000; operating cost $96,- 
000; revenue unknown. Applicant is 
licensee of KHMO Hannibal. Filed 
Aug. 20. 

Allentown, Pa.—Associated Bcestrs. 
Inc., Ch. 39, 200 kw visual, 100 kw 
aurial, antenna 603 feet; estimated cost 
$328,000; unable to estimate operating 
cost and revenue. Applicant is licensee 
of WEST Easton, Pa., one of the Stein- 
man Stations. Filed Aug. 17. 

Minneapolis-St. Paul, Minn.—Upper 
Midwest Television Co., Ch. 9 (186-192 
mc), 200 kw visual, 100 kw aural, an- 
tenna 500 feet; estimated cost $413,750; 
operating cost $150,000; revenue $350,000. 
Applicant is owned 72.3% by Cowles 
Bestg. Co., licensee of WNAX Yankton, 
S. D., KRNT-AM-FM Des Moines, 
WCOP-AM-FM_ Boston. Ten other 
stockholders Own minority interest. 
Filed Aug. 17. 


Columbia, S. C.—Palmetto Radio 
Corp., Ch. 10 (192-198 me), 24.5 kw 
visual, 12.25 kw aural, antenna 603 feet. 
Estimated cost $208,849; operating cost 
$100-125,000; revenue $95-120,000. Ap- 
plicant is licensee of WNOK Columbia, 
S. C. Filed Aug. 23. 


Chicago, Ill—Chicago Federation of 
Labor, Ch. 11 (198-204 mec), 32.4 kw 
visual, 16.2 kw aural, antenna 611.1 feet. 
Estimated cost $292,500; operating cost 
$340,000; revenue $500,000. Applicant is 
_— of WCFL Chicago. Filed Aug. 


EXPERIMENTAL TV 


Near Summit Station, Pa.—Eastern 
Radio Corp. asks for 717.25 me 12 kw 
visual, 721.75 me 6 kw aural, with emis- 
sion A-5 visual and F-3 aural. Esti- 
mated cost $500,000. Applicant is li- 
censee of WHUM Reading, Pa. Filed 
Aug. 22. 


TRANSFER REQUESTS 


WHLN Harlan, Ky., and WNVA Nor- 
ton, Va.—Acquisition of negative con- 
trol Blanfox Radio Co. Inc., licensee, 
by Jack T. Helms and R. B. Helms 
through issuance of four shares (6.25% 
interest) to J. T. Helms as payment 
for $2,001.90 obligation. This gives 50% 
to the Helms brothers. _J. Francke Fox 
Jr. and O. R. Galliher Jr. now own 
43.75% and 6.25% respectively. Filed 
Aug. 17. 

KSEL Lubbock, Tex.—Acquisition of 
control Lubbock Bestg. Co., licensee, 
by Walter G. Russell through purchase 
of 28% interest from B. C. Garnett and 
Betty K. S. Garnett for $56,000. Mr. 
Russell is present owner of 4,435.2 
shares and will own 9,609.6 shares after 
transfer, out of total of 18,480 shares. 
Filed Aug. 17. 


KVOB Alexandria, La.—Assignment 
of license from Central Louisiana Bestg. 
Corp. to Dudley J. LeBlanc for $58,000. 
Mr. LeBlanc is president of the LeBlanc 
Corp. (Hadacol). Filed Aug. 21. 

KWIN Ashland. Ore.—Transfer of 
control Rogue Valley Bestg. Co. Inc., 
licensee, from M. S. Hamaker and 


H. H. Hild to Leslie V. Bahr and James 
A. Strickland through sale of 257 shares 
for $25,000. Mr. Bahr is office manager 
Coos Curry Electric Cooperative, Co- 
quille, Ore. Mr. Strickland is com- 
bination operator-announcer at KOOS 
Coos Bay, Ore. and owns Communica- 
tions Maintenance Co., repairer of two- 
way industrial radios. Filed Aug. 21. 


WBEL Beloit, Wis.—Relinquishment 
of control Beloit Bestrs. Inc. by Lloyd 
Burlingham through transfer of 4 in- 
terest to L. O. Fitzgibbons, present 
station manager, for $13,333.33. Filed 
Aug. 21. 


KDLK Del Rio, Tex.—Assignment of 
license from old partnership to James 
A. Clements and Richard Higgins d/b 
as Del Rio Bestg. Co. Interest of former 
partner Joe H. Torbett is transferred 
to other two for assumption of obliga- 
tions. Filed Aug. 23. 


Deletions ... 


TOTAL deletions to date since Jan. 1: 
AM 23, FM 52, TV 0. New deletions, 
effective dates, and reasons follow. 


WTOM Bloomington, Ind.—Fred O. 
Grimwood, license, Aug. 5. Inability 
of licensee to sell station. 

WPOR Portland, Me.—Oliver Bestg. 
Corp., license, Aug. 1. Purchase of 
WMTW Portland. 

WCOH-FM Newnan, Ga.—Newnan 
Bestg. Co., construction permit, Aug. 
16. Applicant’s request. 





Rate Cut Resentment 
(Continued from page 91) 


around the world, all tied to the 
daily work of Archie, a fictional 
radio time salesman. 

After explaining that the aver- 
age time salesman’s 
$18.12, Mr. Gramling 
attention to program- 

He said more people lis- 
ten to news than to any other type 
of program, with 15“ of the aver- 
age station’s time devoted to news. 
He urged use of fixed periods for 
newscasts. The slide film was pre- 
viewed in Washington last July. 


eall costs 
called for 
more 


ming. 


news 


Registration at the 


meeting included: 


Philip P. Allen, WLVA Lynchburg; 
Edward A. Allen, WLVA Lynchburg; 
Frederick L. Allman, WSVA Harrison- 
burg; Ed M. Anderson, WBBO Forest 
City; Mr. and Mrs. Campbell Arnoux, 
WTAR Norfolk; Vassie G. Balkcum, 
WGBR Goldsboro; Charles A. Ballou, 
WDBJ Roanoke; J. Frank Beatty, 
BROADCASTING e TELECASTING, 
Washington, D. C.; Mr. and Mrs. Ster- 
ling B. Beeson, Headley-Reed; Charles 
P. Blackley, WTON Staunton; Max M. 
Blakemore, WRIC Richlands; Douglass 
M. Bradham, WTMA Charleston; Har- 
rol A. Brauer Jr., WVEC Hampton; 
W. Ennis Bray, WESC Greenville; Thad 
Brown, NARTB Washington, D. C:; 
Walter Brown, WORD Spartanburg; 
Tom Buckley, WAAA Winston-Salem; 
Jack Burney WSJS Winston-Salem; Mr. 
and Mrs. Keith Byerly, WBT & WBTV 
Charlotte; Joel F. Carlson, WTAR Nor- 
folk; T. M. Carruthers, WINA Char- 
lottesville; Jimmy Coleman, WREL 
Lexington; Mr. and Mrs. Ward A. Cole- 
man, WENC Whiteville; Bruce Collier, 
LBS Dallas; Mrs. Lee Corn, WPUV Pu- 
laski; Douglas L. Craddock, WLOE 
Leaksville. 


Mr. and Mrs. Bernard M. Dabney, 
WCBT Roanoke Rapids; J. R. Dal- 
rymple WEWO Laurinburg; R. P. Do- 
herty, NARTB Washington, D. C.; Nat 
Donato, McGregor, New York; Mr. and 
Mrs. John M. Dunnagan, LBS Washing- 
ton; Mr. and Mrs. Law Epps, WCOS 
Columbia; R. T. Eskew, UP Atlanta; 
Samuel E. Feldman, ASCAP Balti- 
more; Harold E. Fellows, NARTB 
Washington; Mr. and Mrs. Horace Fitz- 
patrick, WSLS Roanoke; E. J. Fitz- 
simmons, Weed & Co., New York. 


Charles Freeman, WINA Charlottes- 
ville; Ray A. Furr, WIST Charlotte; 
Arthur M. Gates Jr., WYVE Wytheville; 
Mr. and Mrs. Henry A. Gillespie, The- 
saurus, Atlanta; E. J. Gluck, WSOC 
Charlotte; Mr. and Mrs. W. H. Goan, 
WAYS Charlotte; Lester L. Gould, 


Roanoke 


BROADCASTING @ 


WJNC Jacksonville; 
AP New York. 


James A. Hagan, WWNC Asheyj 
Jack Hardesty, NARTB Washin 
D. C.; Ralph W. Hardy, NARTB Wash, 
ington, D. C.; John Harkrader, WDR} 
Roanoke; Earl Harper, WSSV Peters, 
burg; R. B. Harrington, WSVA 4p. 
risonburg; M. B. Henson, WREL Le. 
ington; Mr. and Mrs. J. W. Hiciy 
WCOS Columbia; Bill Holland, wyy, 
Norton; Josh L. Horne, WFMA Row 
Mount; Cecil Hoskins, WWNC Ash. 
ville; Barron Howard, WRVA Ria, 
mond; Dick Johnson, WSVA Harriscy, 
burg; Nancy M. Johnson, WCFY Clift, 
Forge; E. Z. Jones, WBBB Burlingty, 
Ray P. Jordan, WDBJ Roanoke. 


Bob Keller, Keller, Inc. New Yox 
Earl M. Key, WKEY Covington; yp 
Carla B. Keys, WFLO Farmville; N y 
Kidd, WAYB Waynesboro; Edgar Ko. 
bak, BAB New York; Mr. and My 
Frank E. Koehler; WROV Roanoke 
Frank S. Lambeth, WMFR High Pojp; 
C. O. Langlois Jr., Lang-Worth Ne 
York; Mr. and Mrs. John D. Langloj 
Lang-Worth New York; Mr. and Myx 
Dick Lawrence, World, New York; Wp, 
R. McAndrew, WRC-WNBW Washing. 
ton, D. C.; Chuck Maillet, WFLO 
Farmville; Leonard H. Marks, Cohn ¢ 
Marks, Washington, D. C.; Mr. and Mr 
C. Wallace Martin, WMSC Columbj: 
Richard H. Mason, WPTF Raleigh 
Charles D. Melton, WSIC Statesville 
Florence J. Mitchell, NARTB Wash. 
ington, D. C.; Mr. and Mrs. James 
Mcore, WSLS Roanoke; R. H. Morris 
WSOC Charlotte; Ray L. Moss, wssy 
Petersburg; Charles B. Parham, WoRp 
Spartanburg; Mr. and Mrs. T. H. Px. 
terson, WRRF Washington. N. C.: Lg 
Peterson, WSSV Petersburg: Mr. an 
Mrs. Emerson J. Pryor, WDVA Dap. 
ville; Mr. and Mrs. Glenn Ramsey 
SESAC New York: C. Robert Ray 
WBUY Lexington; Paul E. Reynolé 
WDBJ Roanoke; Robert K. Richar& 
NARTB Washington, D. C.; O. Wayne 
Rollins, WRAD Radford 


Mr. and Mrs. Charles E. Seebeck 
WTON Staunton;Harry B. Shaw, Wsjs 
Winston-Salem; W. H. Siler, WRAD 
Radford; Gene Sink, WAAA Winston- 
Salem; Douglas Smith, WRIC Rich 
Jands; Edmond H. Smith Jr., Wire 
Hickory; R. H. Smith, WCYB Bristol 
Ken Sparnon, BMI New York; Frank 
M. Stearns, AP Washington, D. C 
Wally Stone, Standard. Atlanta: Bil 
Stubblefield, Associated. New York 
Henry E. Sullivan, WCOG Green- 
boro; Mr. and Mrs. E. W. Sweatman 
Headley-Reed, Atlanta; Mr. and Mrs 
Sol Taishoff, BROADCASTING e TEL- 
ECASTING, Washington, D. C.; Charlie 
H. Tower, NARTB Washington, D.C 
William K. Treynor, NARTB Wash- 
ington, D. C.: Mr. and Mrs. George § 
Walston. WRRF Washington, N. C 
Melvin J. Warner, WCEC Rocky Mount 
N. C.; Joe Webb, WRIC Richlands; Jack 
Weldon. WWOD Lynchburg; E. § 
Whitlock, WRNL Richmond: Mr. ani 
Mrs. R. C. Wolfenden, WMEV Marion 
Freeland Ward. WHED Washington, 
N. C.; R. W. Youngsteadt, WPTF R:- 
leigh: Mr. and Mrs. Jack S. Younts 
WEEB Southern Pines. 


Standard Oil Spots 


STANDARD Oil of Ohio will fe 
ture Ben Grauer, NBC comments 
tor, in a series of six recordel 
commercials for a campaign 
launch its new motor oil—HQ 
Commercials are scheduled for st 
tions throughout Ohio. 


Oliver Gramling 








FCC Actions 


(Continued from page 87) 


August 23 Decisions ... 


ACCEPTED FOR FILING 


Modification of License 
KIFW Sitka, Alaska—Mod. lic. . 
change hours operation from um.” 
specific hours. 
License Renewal 


Following stations request rene 
of license: KREL Baytown, Tex.; Wr 
(FM) Freeport, Ill.; WBOW-FM Tet 
Haute, Ind. 

APPLICATION RETURNED 


KROP Brawley, Calif.—RETURND 
application for license renewal. 
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nd,’ Wine gmewhat by television but it will tions that do the local job and make Network Caliber from Off the 

"MA. Rocky continue to provide the lowest- possible the big network programs. Record’; Dave Baylor, vice presi- 

4s ~ est access to the American public, “The networks aren’t forsaking dent and general manager of 

\_ Harrison, § NARTB President Harold E. Fel- the radio business. They’re work- WJMO Cleveland, “The Patient 

Burin ws told members of the Virginia jng hard behind the scenes. Don’t Survived”; Wendell H. Siler, news 

ke ee Assn. of Broadcasters Wednesday. be overwhelmed by what you director and commercial manager, 

New Yok Making his first public appear- see on Madison Ave. or Fifth Ave. WRAD Radford, Va., “Are You 

‘filer ance since assuming the presidency “Anyone who tells you TV doesn’t Making the Most of Local News”; 
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RTB Wat ir, Fellows’ drew from the audi- your business is and operate ac- “known or suspected Communist- 
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T. HRP cearec vy , a oe The BMI clinic was the 45th of pictures and other media has been 
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noted that the task of the bureau 
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pepe b Mr. Fellows suggested use of outlined plans for BMI’s plan for _ bring about slow-downs, work stop- 
New Yor ganmail for promotional announce- a series of state association awards pages, and inspire strikes.” Esti- 
nants. He said integration of audi- to young composers. mating that about 50% of Com- 
fr. and Ms que letters into station and pro- Other speakers included Glenn munist Party members are mem- 
‘ pa mam promotional announcements Dolberg, BMI station relations bers of labor unions, Mr. Hoover 
ngton, D. ¢: vould draw a pyramiding response’ director, “Your Music Library”; cited the United Electrical, Radio, 
— fom listeners. Harry McTigue, president and gen- and Machine Workers of America 
ston, N. C New Perspective Cited eral manager of WINN Louisville, as a notable example. 
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ge " first time in more than a score Holding the Rural Audience”; is vital to the national defense of 
t. WPTF Reg fears had given him a new and _ Robert J. Burton, BMI vice presi- the United States,” Mr. Hoover 


k S. Yount §bjective perspective. The real 
bin radio, he said, “is to deter- 
tine what potential audience be- 
ogs to you and then direct your 
evice to it.” In offering a formula 
» broadcasters, he urged them “to 
ake their claim’”’ and then devote 
themselves to this claim and stick 
vit. “Set up advertising rates 
tified by the audience you 
rach,” he advised. 

Mr. Fellows said he believed 
udio “is one of the best businesses 
a the world. You’ll never com- 
ietely displace radio by televi- 
ion.” He reminded that he had 
perated a radio station (WEEI 
bston) in a “red-hot television 
urket” for three years. Radio 


dent, “History and Application of asserted. UE was expelled from 
Copyright Law”; Robert H. Smith, the CIO for its alleged Commu- 
WCYB Bristol, Va., president and nist _ policies. 
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AS ce ‘ations are referred to by call 
FILING ‘ters, he declared, in emphasizing 
salen 4 close contact with _the public, 
“Mod. lic. og "eas viewers often identify TV 





from unl. “§*ations by channel numbers. 


‘Radio is a grand business from 
f° conomic standpoint,” Mr. Fel- 
quest rene ws said. In 1949 a third of broad- 
ei Ten St stations lost money as _ the 

“evision industry was getting 
Mder way whereas fewer than a 
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SPEAKERS AT Virginia Assn. of Broadcasters BMI Clinic Wednesday at 
Roanoke included (seated, | to r): Wendell Siler, WRAD Radford; Sam 
™ : Carey, WRVA Richmond; Carl Haverlin, BMI president. Standing, Robert 
h lost money in 1950. H. Smith, WCYB Bristol, VAB secretary-treasurer; Eric Lund, WLVA 
Lynchburg; Charles P. Blackley, WTON Staunton, VAB president. 
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Radio Fact Sheet 


WNJR Newark has initiated 
for distribution to advertis- 
ers and agencies, a weekly 
Radio Fact Sheet, which ac- 
cording to General Manager 
Harry D. Goodwin, “will point 
up radio’s vigor, sales per- 
formance and_ prospects.” 
Initial three-page issue quotes 
articles about radio’s con- 
tinued upsurge from BROAD- 
CASTING ® TELECASTING and 
other radio publications. 


FM TEST PLAN 


Endorsed at Roanoke Meet 


EXPERIMENTAL plan for co- 
operation of NARTB and Radio- 
Television Mfrs. Assn. in an FM 
test markets project was unani- 
mously endorsed by a workshop 
group of NARTB District 4 FM 
broadcasters at a meeting held 
Wednesday night at Roanoke, Va. 
The test markets project was con- 
ceived last Monday at a Washing- 
ton meeting of NARTB and RTMA 
officers. Skeleton outline of the 
project was laid before the Wed- 
nesday night workshop session. 

Harold E. Fellows, NARTB 
president, sounded the keynote of 
the session, explaining the need for 
development of a plan that would 
bring cooperation among stations, 
manufacturers, distributors and 
dealers. He said manufacturers 
had indicated their desire to co- 
operate if a suitable plan is de- 
veloped. 

At this stage it appeared that 
NARTB members and the head- 
quarters staff were ready to take 
part in a study that would show 
FM’s achievements and its poten- 
tialities. At the same time it was 
believed RTMA would cooperate. 

FM station operators who took 
part in the meeting let down their 
hair and freely criticized each other 
as they sought a solution to FM’s 
obvious problems. 

A high spot of the session was 
announcement by Mr. Fellows of 
survey results showing amount of 
time FM stations are on the air. 
He explained he was presenting the 
figures on behalf of Ben Strouse, 
WWDC-FM Washington, who could 
not attend because of illness. Mr. 
Strouse is chairman of NARTB’s 
FM Committee. 

The survey showed that 27% of 
stations answering a questionnaire 
sent out by Dr. Kenneth H. Baker, 
NARTB research director, reported 
they operated 18 or more hours a 
day; 41% operated 12 to 17 hours, 
and 32% operated 6 to 11 hours. 
Highlight of the survey, it was ex- 
plained, was the revelation that 
21% of reporting stations were 
programming separately on their 
FM stations 90% to 100% of the 
time. Several of the 21% are edu- 
tional stations. Eighteen percent 
of stations program separately 
from 20% to 89% of the time and 
9% program separately 10% to 
19% of the time. 
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TRUMAN BOND SALE 
SPEECH FROM WEST COAST 


PRESIDENT HARRY TRUMAN will launch 
the annual defense bond drive with a 4-minute 
radio speech from San Francisco to be carried 
by all major networks, Monday, Sept. 3. NBC, 
CBS and Mutual, operating through a pool, 
will carry the speech and preceding activity 
from 10:30-11 p.m., EDT. ABC will take to 
the air from 10:50-11:15 p.m. 

The President, whose address the following 
day at the opening of the Japanese peace 
treaty conference will be broadcast as well 
as telecast coast-to-coast [BROADCASTING ® 
TELECASTING, Aug. 20] will be introduced by 
Sec. of the Treasury John W. Snyder, speak- 
ing from Grand Rapids, Mich. Gen. J. Law- 
ton Collins, Army chief of staff; Gen. Clifton 
B. Cates, commandant of the Marines; and 
Gen. Hoyt S. Vandenberg, chief of staff for 
the Air Forces, will also be heard (earlier 
story, page 70). 


LIBERTY, INDIE CHANGES 


JOHN KOSTE, president of Indie Sales Inc., 
N. Y. (station representative), has been ap- 
pointed director of national sales for Liberty 
Bestg. System, the network announced last 
week. Mr. Koste will make his headquarters 
in New York. Oscar P. Lutz, personnel man- 
ager of Maxwell House Division, of General 
Foods Corp., has been appointed vice president 
and general manager of Indie sales, and 
Eugene C. Lipt, former timebuyer for Kenyon 
& Eckhardt, N. Y., named vice president. 


KOME SALE ANNOUNCED 


SALE of KOME Tulsa to John Brown U. 
was made public Friday. KOME, Mutual af- 
filiate, is on 1300 ke with 5 kw (1 kw N-DA), 
was founded in 1938’ by Harry Schwartz, 
former Tulsa AFL leader. John Brown U. 
owns KUOA-AM-FM Siloam Springs, Ark., 
and KGER Long Beach. John I. Myer- 
son will continue as general manager of 
KOME. Sale price was not disclosed, but 
transaction involves long-term lease on KOME 
building. Station will remain commercial. 


BREAKS SALES OPPOSED 
(Continued from page 4) 


President Harold E. Fellows; pledged co- 
operation to nation in preservation of free- 
doms; lauded Roanoke stations and Hotel 
Roanoke for convention arrangements; paid 
tribute to work of Harold Essex, WSJS Win- 
ston-Salem, N. C., district 4 director; com- 
mended Broadcast Advertising Bureau under 
President William B. Ryan and urged BMI to 
continue series of station clinics. 

In vnanimously opposing Benton measures, 
delegates said reports of advisory board would 
resemble “infamous Blue Book” and amount 
to “virtual directives” to guide FCC in issuing 
grants and renewals. 

NARTB portion of Roanoke meeting closed 
Friday noon with BAB putting on Friday 
afternoon sales program (story page 23). 

Total registration for Roanoke meeting was 
147. Next year’s district meeting to be held 
Sept. 11-12. 
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FIRST 15 TELEVISION 
PROGRAMS ARE RATED 


POPULARITY ratings—based on first two 
weeks of August—of the first 15 television 
programs were released Friday from the 
“Hooperatings Pocketpiece.” List is for spon- 
sored network programs only: 


. Toast of the Town 28.5 
. Westinghouse Summer Theatre 24,1 
3. What’s My Line 23.1 
. Phileo TV Playhouse 22.7 
. Celebrity Time 22.7 
. Fireside Arena Theatre 22.5 
. Godfrey’s Talent Scouts 222 
. Man Against Crime 22.1 
9. Original Amateur Hour 21.9 
10. Godfrey’s Friends 21.8 
11. Somerset Maugham 21.3 
12. Amos ‘n’ Andy 4 | 
13. Kraft TV Theatre 21.0 
14. Racket Squad 20.3 
15. Suspense 19.9 


KTSL (TV) POWER INCREASE 


MOVE to Mt. Wilson with higher power was 
finally granted KTSL (TV), CBS-owned Los 
Angeles outlet by FCC Friday. Move was 
held up for months because of FCC contention 
partial construction completed by previous 
owner Don Lee violated rules. At cost of 
$130,569—about $70,000 more than its engi- 
neers considered necessary—CBS will move 
tower and erect new antenna, move trans- 
mitter to new location in transmitter building 
and install wiring, lay transmission lines to 
new tower location, erect microwave and other 
equipment. CBS hopes to have Channel 2 
operation going by Dec. 1, estimates 2,837-ft. 
antenna height above average terrain and 25 
kw radiated power (from previous 9.3 on Mt. 
Lee) will expand coverage three-fold. Comr. 
Jones dissented from grant. 


RADIO ‘INDISPENSABLE’ 


RADIO still packs a mightly wallop in TV 
areas, according to a brochure just released 
by NBC which reports that NBC-Radio de- 
livers more than 19.4 million radio-only homes 
in TV areas, compared to 5.8 million in non- 
TV areas. This three-to-one ratio, plus the 
fact that 10% of TV homes have a radio in 
use at any given minute during the evening 
hours, show conclusively that “radio located 
in television areas is indispensable to any 
national advertising campaign,” NBC stated. 


WIRE SERVICE RATES UP 


RADIO stations will pay more for Western 
Union baseball and sports service, following 
FCC preliminary grant of general rate in- 
creases Friday. Baseball service will be based 
on distance between subscriber station and 
place game is being played, will range from 
$25 in first zone to $50 in eighth and ninth 
zones. Rate for double-headers will range 
from $40 to $85 respectively. Border-state 
games will be uniformly increased by $5 per 
game. 


Closed Circuit 


(Continued from page 4) 
Rubicam, New York, is agency. 


RADIO-TV industry employes who woul) , 
affected by any new Wage Stabilization Bog, 
order lifting wage freeze, needn’t get excita 
Although advisory panel has come throug: 
with split recommendation (see story, pap, 
81), board has plenty to handle right noy jp. 
cluding a change in its membership. Insidex 
see no expediting of decision in near future, 


U. S. INDUSTRIAL CHEMICAL CO. (Sup, 
Pyro anti-freeze), New York, placing spot ). 
nouncement radio schedule using 39 statigy 
starting on staggered schedule with first may. 
ket effective Sept. 1. Firm also using sever, 
TV markets for test of its permanent ant. 
freeze. Geyer-Newell-Ganger, New York, ; 
agency. 


AMAZO INSTANT DESSERT, New Yor 
through Kenyon & Eckhardt, looking for ayaj. 
abilities on women’s daytime programs. 


RADIO Correspondents Assn. _ circulating 
letter to membership in connection with utiliza. 
tion of their services by government agencie:, 
Letter asks members to report outside assign. 
ments to association for posting in radio gq. 
leries, similar to practice of press media 
Issued raised by Rep. William S. Hill (R-Col, 
in floor attack on commentators last month, 


ABC, NBC SIGN WITH RTDG 


ABC and NBC, Chicago (WENR-TV ani 
WNBQ), and Radio-Television Directors Guild 
agreed late Thursday to terms of first contract, 
but signing postponed until return to city o 
network lawyers. Contract, slated to run tw 
years and be retroactive to July 1, provide 
minimum wage scales of $450 monthly for d- 
rector employed from 0 to 6 months, $500 from 
6 to 12 months and $550 from 12 months t 
two years; associate directors, for same time 
period, to get $325, $375 and $400, and direc 
torial assistants (at ABC only) $250, $275 and 
$300. Terms also provide for 10% increas 
for present employes or minimum scale, which- 
ever is higher. RTDG negotiations handled }j 
Pres. Alan Fishburn and Attorney Sanford 
Wolff. WBKB (CBS) agreement «has beet 
completed. 


KFXD POWER INCREASE 


INCREASE IN POWER from 1 kw to 5k 
(DA) for KFXD Nampa, Idaho, was recoil 
mended with engineering conditions by FC! 
Hearing Examiner Leo Resnick Friday 0 
initial decision. KFXD operates on 580 } 
Denied was request of KOPR Butte, Mont.,! 
change from 550 ke to 580 ke 5 kw (1 kw-)- 
DA). 


FC&B VICE PRESIDENTS 


FOLLOWING ACCOUNT supervisors hat 
been elected vice presidents of Foote, Cone 
Belding, Chicago: A. J. Becker, W. R. For- 
rest, Carl C. Hertzberg, Hugh L. Luts 
Carl M. Post, and J. W. Switzer Jr. R.% 
Beaumont, account supervisor in San Francis 
office, also named vice president. 


NEW NBC AFFILIATE 


NBC is expected to announce affiliation “ 
WBML Macon, Ga., this week. WBML, 
1240 ke with 250w, is owned by Middle 6 
Bestg. Co., of which E. D. Black is presidet! 
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OWNED AND OPERATED BY 


Midwesterners are noted for 
their wholehearted determina- 
tion. And because of this determi- 
nation, Greater Kansas City and 
the entire recently flooded sec- 
tions of Kansas and Missouri are 
“Back in Business”! 


Kansas City is entitled to a 
mighty salute—not only for its 
quick return to normal, but for 
the manner in which flood con- 
trol legislation is being enacted 
to prevent a recurrence of flood- 
ing in the heart of America. That 


same determination and coopera- 
tion will see all partially com- 
pleted projects to a finish and the 
necessary new water control sys- 
tems built without delay. 


Hats off to Kansas City and the 
Midwest! Standing in the midst 
of this spirit, The KMBC-KFRM 
Team can see only one ultimate 
result—a BIGGER AND BET- 
TER KANSAS CITY! 


Represented nationally by Free 
& Peters, Inc. 


MIDLAND BROADCASTING COMPANY 





Many of America’s leading advertisers 

find the WGAR microphone one of the most 
effective ways to reach the rich 

Northern Ohio Market. 


Here’s Why... 
© POWER— 50,000 watts. 


© COVERAGE AND MARKET— 39 counties with 
1,312,320 radio homes and an effective 
buying income over six billion dollars... 

98% coverage of all homes. 


* NETWORK—CBS Radio Network. 


®* LOCAL PROGRAMMING—Winner of The 
Cleveland Press Radio Poll for local program 
popularity five consecutive years. 


® LISTENERS—S8 out of 10 top rated shows. Total 
share of audience greater than the next 

two stations combined. An auto radio audience 
listening to WGAR a total of 411,708 

half-hours daily. 


® IMPACT—No double-spotting. Every announce- 
ment and program is showcased to 
increase advertising results. 


Choose the right sales tool for 
selling your product or 
service. It’s WGAR. 


SPEEC, 
WGAR Cleveland (: Ae , « 
50,000 WATTS ... CBS Vj ADIO... AMERICA’S GREATEST ADVERTISING MEDIUM ~— 


% Represented Nationally by 
o Edward Petry & Company 
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»oe makes cash 
registers RING! 


You know how retail merchants are. If their cash registers don’t ring, they drop 
any advertising medium like a hot brick. So get this big fact about Baltimore 
advertisers: 


W-I-T-H regularly carries the advertising of more than twice as many retail 
merchants as any other station in town! 


Week in, week out .. . year in, year out . . . these retail stores buy W-I-T-H 
for just one reason: W-I-T-H makes the cash registers ring . . . at low, low cost! Smart 
national advertisers buy W-I-T-H for the same good reason. They know that W-I-T-H 
delivers more buying listeners-per-dollar than any other radio or TV station in town. 


How about your own schedule in Baltimore? If W-I-T-H isn’t on it, get hold of 
your Headley-Reed man and let him give you the whole W-I-T-H story today! 


BALTIMORE, MD. 





the nation’s most power 
television station 


EXTENDS ITS COVERAGE‘. 


With the recent authorization to 


























increase its power to 50,000 watts 
E.R.P., WHAS-TV is now covering 
even more of the rich Kentuckian 
Market . . . reaching such addition 
Bluegrass cities as Lexington and 
Harrodsburg . . . plus important 
Indiana markets as well. 

Your TV dollar buys more 

on WHAS-TV! 


Population Retail Sales 
NEW WHAS-TV MARKET 1,276,875 $996,710,000 
FORMER WHAS-TV MARKET 1,030,000 777,818,600 


KENTUCKY 
246,875 more  $218,891,400 moe 
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hs Yan Lys? ve The power 
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interconnected 
Serving a market of more than Affiliate 


96 ,000 television homes 











VICTOR A. SHOLIS, Director ° NEIL D. CLINE, Sales Director b 
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REPRESENTED NATIONALLY BY EDWARD PETRY AND CO. © ASSOCIATED WITH THE COURIER-JOURNAL & LOUISVILLE TIMES 
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WKMRA 


5,000 WATTS 





ty : 


 ciicinig MIN tinue 


-| N21 Detroit 


nies In 21 of 48 quarter-hours, (12 noon to 12 
midnight, Mon. thru Fri.) WKMH is the 
Number One Station (or is tied for Number 


One) in “out-of-home” listening. (+) (+ *&) 
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TYING FOR FIRST PLACE, FOR EXAMPLE, WITH ITS BROADCAST OF 
: THE NEWS BY JOHN W. VANDERCOOK FROM WASHINGTON (7:00-7:15 
PM MON. THRU FRI.) 


4100 more 









WKMH’s OWN NEWSCASTER DALE MARR IS NUMBER ONE PRO- 
* GRAM HEARD IN DETROIT (11:00-11:15 PM, MON. THRU FRI.) 





LOOK FOR MORE POWER IN JACKSON, MICHIGAN! 
WKHM wict BE ON THE AIR OCTOBER FIRST. 
1000 WATTS —~—~—~—~—~—-—--— 970 ON THE DIAL 





Contact your Headley-Reed representative 


Director { 
Ublished every Monday, yn ssue (Year Book Number) goes in February by Broapcastinc Pusiications, Inc., 870 National Press Eeiding. Washington 4, D. C. } 
tered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879 
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Closed Circuit 


UNLESS ALL signs fail, FCC shortly will 
announce decision affirming examiner’s finding 
that Arthur B. McBride is qualified as stock- 
holder in WMIE Miami. While decision weuld 
take cognizance of Kefauver Crime Committee 
condemnation of Mr. McBride’s past associa- 
tion with Continental News Service, FCC ex- 
pected to hold that based on hearing record, 
transfer to Mr. McBride and his associate, 
Daniel Sherby, is warranted. Whether they 
will cancel deal to sell majority holdings for 
$220,000 (one-cent on dollar) to ex-Gov. E. D. 
Rivers Sr. presumably will be decided when 
FCC finalizes its action [BROADCASTING ® 
TELECASTING, July 9]. 


FCC CHAIRMAN Wayne Coy, who accom- 
panied President Truman on his flight Mon- 
day (Sept. 3) to San Francisco, for Japanese 
Peace Treaty signing, expected to participate 
in Sept. 4 inaugural of coast-to-coast TV. He 
was only one outside of President’s official 
family to make flight on Independence. 


EXPECTED MOMENTARILY: Important 
announcement regarding Red Skelton program 
on CBS understood to introduce “new element 
*n radio network selling” (see story this issue). 


DEPT. OF DEFENSE has urged radio and TV 
companies to obtain accreditation for all news 
correspondents who might be sent overseas in 
event of new emergency. By completing 
security check and other details now, corres- 
pondents could be cleared quickly for trans- 
portation to zone of trouble if it broke out. 
Other matter also covered at meeting of de- 
fense officers and representatives of broad- 
casting, press and communications companies 
included possible reactivation of Spindle Eye, 
communications ship designed for Japanese 
invasion and now in mothballs. 


FCC HAS approved CBS affiliation with 
Mexican border TV station XELD-TV Mata- 
moros [BROADCASTING ® TELECASTING, Aug. 
20], but only for period of license of WCBS- 
TV New York, which expires, as do licenses 
for all TV stations in February, 1952. Legal 
question whether Commission approval neces- 
sary for kines and film was resolved by FCC 
along lines that they are “programs” within 
meaning of the Communications Act and FCC 
rules. 


OFFICE of Price Stabilization is working out 
new ceiling price regulation for manufac- 
turers. This one, due for announcement in 
few days, will probably be effective 60-90 days 
later. It will allow manufacturers to consider 
increased advertising costs in setting new ceil- 
ing price, patterned after Capehart formula 
in Defense Production Act. 


PLANS under way for revival of Army Hour 
of World War II into new hour-long program 
retitled America’s Hour. Utilizing substan- 
tially same format, program would be avail- 
able for sponsorship with Coca Cola under- 
stood prepared to pick up tab for first pro- 
gram or perhaps first segment. Army Hour 
(Continued on page 90) 
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Upcoming 


Sept. 5-6: Hearing >on Benton Bill to create Na- 
tional Citizens’ Advisory Board on Radio and 
TV. Senate Interstate & Foreign Commerce 
Subcommittee, Capitol, Washington. 

Sept. 6-7: NARTB TV Board Meeting, Cavalier 
Hotel, Virginia Beach, Va. 

Sept. 6-8: Georgia Assn. of Broadcasters, Sum- 
mer Meeting, King & Prince Hotel, St. Simons 
Island, Ga. 

Sept. 10-11: District 2 NARTB Meeting, Syracuse 
Hotel, Syracuse. 


(More Upcomings on page 76) 


Bulletins 


BRIG. GEN. DAVID SARNOFF, RCA board 
chairman, named by Gen. Lucius D. Clay, na- 
tional chairman of Crusade for Freedom, as 
chairman of Greater New York drive for funds 
to help Radio Free Eurore and Radio Free Asia. 


LEONARD F. CRAMER 
RESIGNS DuMONT POST 


LEONARD F. CRAMER resigned as executive 
vice president and director of Allan B. DuMont 
Labs, ending 16-year association with video 
manufacturing concern, last ten as executive 
vice president. 

Resignation will have no effect on operation 
of DuMont TV network, Chris Witting, direc- 
tor and general manager, said Friday. Mr. 
Cramer, he explained, had devoted himself to 
company’s manufacturing and sales aspects. 

One of earliest DuMont employes, Mr. 
Cramer originally was in charge of company’s 
sales and advertising, handling negotiations 
with government for electronic equipment dur- 
ing war. Transferring to broadcast end, he 
supervised WABD (TV) New York in its early 
days of commercial operation and was instru- 
mental in the formation of DuMont TV Net- 
work. 

In 1948, Mr. Cramer relinquished manage- 
ment of telecasting phase to Comdr. Mortimer 
Loewi, who in June returned to his earlier 
post of executive assistant to president when 
Mr. Witting assumed contrul of network opera- 
tions [BROADCASTING @ TELECASTING, June 18]. 
Since 1948, Mr. Cramer has concentrated on 
manufacturing end. He said his immediate 
plan is to take extended vacation. He will 
announce business plans in autumn. y 


FCC SETS RECORD 


RECORD of 20 days from date of appli- 
cation to date of grant was set by FCC 
Aug. 29 when it granted KBND Bend, 
Ore., permission to change from 1270 ke 
to 1110 ke with 1 kw (DA-N). But there 
are extenuating circumstances. Seems 
1950 grant on 1270 ke was discovered 
to be an egregious error—that frequency 
had been promised to Canada! So FCC 
engineers worked with KBND techni- 
cians, found new frequency, pushed 
through grant in hurry. 


Business Brief 


RAZOR RADIO @ American Safety R; 
Co., New York (Treet, Blue Star), Sept, | 
enters 100 markets with 10-week spot x, 
schedule. Agency, BBDO, New York. 


LEVER CAMPAIGN @ Lever Brothers, x, 
York (Jelke margarine) increasing frequey 
of spots in 100 radio markets, effective in eg 
September, for 52 weeks. Agency, BBI 
New York. 


SPUDS TEST @ Philip Morris, New Yo 
(Spuds cigarettes), effective Oct. 1 starts ts 
radio campaign in several markets for ; 
weeks. Agency, Biow Co., New York, 


GILLETTE VIDEO @ Gillette Safety Ra 
Co. (Prom home permanent, White Rains) a 
Hazel Bishop Inc., to sponsor 8-8:30 p.m. se 
ment of ABC-TV Stop the Music, effect 
Nov. 1, on alternate Thursdays. Agencia 
Foote, Cone & Belding for Gillette; Raymm 
Spector Co. for Hazel Bishop. Old Golds spo 
soring last half-hour of program. 


AGENCY NAMED © J. P. Smith Shoe ( 
Chicago, names Price, Robinson & Frank, (h 
cago, as agency. Radio and TV to be cm 
sidered in media planning. 


MOTOROLA SPOTS @ Motorola Co., ¢ 
cago (TV, radio sets) starting radio-only 
announcement campaign Oct. 21 in 84 marke 
for six weeks. Agency, Ruthrauff & Ryw 
New York. 


WCOL APPLICATION FILED 


APPLICATION for sale of WCOL-AM+! 
Columbus, Ohio, to Secretary of Commer 
Charles Sawyer for $100,000 [CLOSED Circu 
July 16] was filed Friday with FCC. Pu 
chase of 250-w station on 1230 ke from Lh 
Pixley and family also includes 10-year les 
on studios at $20,000 per year. Sale leaves 
Pixley with 51% interest in WLOK Lin 
Ohio. He acquired WLOK last April, subs 
quently sold 49% interest to Columbus inte 
ests. Mr. Sawyer already owns WING Day! 
and WIZE Springfield, Ohio, also publisi 
Lancaster (Ohio) Eagle-Gazette. 


KHJ-TV TO MAKE BOW 


CHANGING call letters to KHJ-TV, Don) 
Network takes over operation of KFl! 
Los Angeles from Earle C. Anthony 
a.m. Sept. 6 (Thursday) when $2'2 ml 
purchase of station officially leaves est! 
FCC approved transaction Aug. 8. V 
Brown, Don Lee president, to take at 
charge, with Ward Ingrim as executive | 
president for radio and TV, and (ree 
Whitney, vice president in charge of TVs 


NBC PROMOTES PHILLIPS 


CHARLES H. PHILLIPS, formerly sales ® 
ager of NBC-TV spot sales, named assis 
general manager of WNBC-AM-FM 
WNBT (TV), NBC New York key out 
Ted Cott, general manager of stations, 
new post made necessary by increase lm’ 
billings. 
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LED REPORT /TO THE COMMONWEALTH 
)L-AM-F! 
rep Time—Saturdays, 6:45 P.M.—on WGAL-TYV the head of 
ED CIRCt : 
“CC. Pu one of Pennsylvania’s many State Departments reports 
from Lo : , her , 
|-year les on the duties, functions and activities of his Department 
>» leaves li ‘ ‘ . 
an Lim while the people of this large area of Pennsylvania look, 
_ cal listen and learn. This public interest telecast answers the 
mous inte 
ING Day numerous requests for information which are regularly 
o publist ; . si ? ‘ 

received by lawmakers and public officials in the Common- 
/ wealth’s Capitol. | 

iy ’ ry . . . | 

‘VV, Don l WGAL-TY presents this public service program as one 
of KFI! ea heel : : ° ; ° 
pen of many in its endeavor to render outstanding service to 
52%2 ml the people of the communities it serves. 
Lves est! 
. & Wi 
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DOLLAR FOR DOLLAR THE XL STATIONS DELIVER THE BIGGER MARKET 


* 
THE NEWSWEEKLY OF RADIO AND TELEVISION 
Published Weekly by Broadcasting Publications, Ine. 





Executive, Editorial, Advertising and Circulation Offic. 
870 National Press Bldg. 
Washington 4, D. C. Telephone ME 1022 


Fall Network Business Near ‘50 Level . 2 
Benton Advisory Plan Set for Hearing ry) 
ABC-UPT Merger Issues 5 
Radio Top Retail Seller ‘ 25 
NARTB District 4 Resolutions % 
Atlantic City Story: Radio Sells Best : My 
Kroger Sets Intense Spot Campaign 7 
WNOX Gives Advertisers a Happy Ride 28 
NARTB Reports on Operating Expenses 9 
In Review: Crusade in Pacific; Music in Velvet 30 
Transit FM ‘Threat’ Opposed : 3 


TELECASTING Starts on Page 55 
DEPARTMENTS 


} Agency Beat 10 Public Interest % 
Aircasters 73 New Business M4 
Allied Arts 24 On All Accounts 10 
Editorial 48 On Dotted Line 4 
FCC Actions 80 Open Mike 8 
FCC Roundup 87 Our Respects to 48 
Feature of Week 16 Programs, Promotions, 





Front Office 50 Premiums 79 
Milestones 71 Strictly Business 16 
Upcoming 76 


WASHINGTON HEADQUARTERS 





YES, EVER SINCE TIME BEGAN .... (Way back when Knight- 


hood was in flower) there have been ‘Them WHAT HEARD" wagsiconpacit ee agelpeeieincngastn 
: ‘ EDITORIAL: ART KING, Managing Editor: EDWIN } 
and ‘Them WHAT SAW!. Today it has become possible to analyze to what JAMES, Senior Editor; J. Frank Beatty, Earl B 
degree that is so . . . THE FIGURES PROVE THAT (IN THE NORTHWEST) Managing. Editor; Jo Halley, Makeup Editor: Dav 
: ° Berlyn, Assignment Editor; Lawrence Christopher, 
RADIO ... and ‘Them WHAT HEARD’ . . . IS THE LARGER GROUP. Technical Editor. STAFF: John H. Kearney, Wilson 
In a recent, thorough investigation, Advertising Research Bureau (ARBI) S. Mekeeee, Sone “Ranbawte. Wats tae 
i i i Fisher, Pat Kowalczyk, Jean D. Statz; Gladys L ff 
interviewed scores of persons who shopped in ADVERTISED stores, LEARNED Siam Maceehesy Go the Duane. 
is Ne ‘ : ee 
that 54.5%, of these people got their information exclusively by listening and BUSINESS: MAURY LONG, Business Manager; Wir 
only 2.2% by reading. field R. Levi, Assistant Advertising Manager; George 


L. Dant, Adv. Production Manager; Harry Stevens 
Classified Advertising Manager; Eleanor Schad 
Doris Orme, Jeanine Eckstein; B. T. Taishoff, Treas- 
urer; Irving C. Miller, Auditor and Office Manager; 
\ Eunice Weston, Assistant Auditor. 


\ CIRCULATION AND READERS’ SERVICE: JOHN P 


COSGROVE, Manager; Doris J. Buschling, Ruth W. 
Davis, Jonah Gitlitz, Grace Schorm. 


\ 
\ 
\ 
you 15 \N \ VMAMAdiadibteke 488 Madison Ave., Zone 2 
MARKE \ | PLaza 5-8355; EDITORIAL: Rufus Crater, New 
2 ; 4 
\ 


54.5% RADIO 
12.3% BOTH 


BBiB%o_ newsrarer 


LET US PROVE IT! 
Clip this coupon and 
receive the “Proof of 
Putting” 












Jd me 
Oo York Editor; Florence Small, Agency Editor; Gret- 
chen Groff, William Ruchti, Liz Thackston. 


Bruce Robertson, Senior Associate Editor. 
ADVERTISING: S. J. PAUL, Advertising Director, 






ane? Eleanor R. Manning, Assistant to Advertising Di- 
adress i rector; Kenneth Cowan, Advertising Representative 


\ 

\ gate = tee 8360 N. Michigan Ave., Zone | 

\ ; - ape CEntral 6-4115; William H. Shaw, Midwest Advertis- 
eS ai ing Representative; Jane Pinkerton, News Editor. 


\ aati HOLLYWOOD BUREAU Taft Building, Hollywood 
and Vine, Zone 28, HEmpstead 8181; David Glick 
KXL KXLY KXLF man, West Coast Manager; Ann August. 
KXLL KXLJ KXLK : TORONTO: 417 Harbour Commission, EMpire 4-077 
James Montagnes. 








Eastern Sales Manager - oe oe Lok York pnmnascanrine palagazine was founded * mt 
%y ; a e roadcasting ications Inc., using e ul 
Satins Western Sales Manager - Tracy Moore - Los Angeles Broapcastine *—The News Magazine of the Fim! 
state. Broadcast vertisin was acquired 1 
SERVING THE PACIFIC NORTHWEST and Broadcast Reporter in 1933. 


* Reg. U. S. Patent Office 

Copyright 1951 by Broadcasting Publications, Inc 
NEE eed 
Subscription Price: $7.00 Per Year, 25¢ Per Copy 
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How many pounds 
are Sirloin steak? 


L_] 250 Ibs. 
L_] 150 Ibs. 


[] 50 Ibs. 
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Sirloin on a plate comes as thick as you meat.” But only 8% of this, or around 
want it and as big as your appetite (or your 50 pounds, is sirloin. 


pocketbook). 
OHN P. 
Ruth W. 


That’s why you pay more for sirloin 
than for most other cuts. The price of 
each cut, you see, is determined largely 
by how much there is of it and how much 


people like it. 


Sirloin on a steer comes surrounded by 
hamburger, chuck, stewing beef and a lot 
of other cuts. The meat packer has to buy 
them all. And sell them all, too. 


Zone 2 
ter, New 
or; Gret- 


le 
















Director, 
ising Di- 
sentative 


The part that is sirloin figures out like this: Economists call this the law of supply 


From a 1000-pound steer, you subtract and demand. Women call it **shopping.” 
400 pounds of hides, hoofs, inedible fats, They compare, pick, choose. In a free 
etc. That leaves 600 pounds of “eatin’ market, their choice sets the values. 


.» Zone |, 
Advertis- 
Editor. 





Tollywood 
rid Glick 





ire 4-075 


n_ 1981, 
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AMERICAN MEAT INSTITUTE 


Headquarters, Chicago ¢ Members throughout the U. S. 


ions, Inc 
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in BRIDGETON. 


ee WY DS 


PHILADELPHIA 


When is 5,000 watts more than 5,000 watts ? " ee 
When it’s first on the dial! Operating at 560 3 pee 
kilocycles, WFIL’s 5,000 watts provide coverage : . 


equal to twenty times the power at double the en 
frequency . . . 100,000 watts at 1120 kilocycles. Bridgeton’s Liberty Bell 


rang tidings of freedom in 1776, 


WFIL BLANKETS BRIDGETON... 


Bridgeton’s history goes back to 1716. But you don’t have to 
go that far to realize that Bridgeton is a market worth having. 
Political center of New Jersey's leading farm county, seat of 45 
manufacturing plants, home for more than 18,000 people... 
Bridgeton today sells $28 million worth of goods through 356 
retail outlets. Back up your merchandising with a voice that 
carries —W FIL. Its penetrating signal regularly pulls two-thirds 
of Bridgeton’s radio families ... and 58 per cent of all radio 


homes in prosperous Cumberland County. Schedule WFIL. 
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America’s 3rd Market 


Cc. F. SEABROOK, Farmer—Leader HAROLD W. BALBIRNIE, Drugzgist MARY B. ROBERTS, Farmer's Wife J. ELMER MULFORD, Auto Dealer 
in a leading farm county, Seabrook Bridgeton drug stores are social Sell her! For Bridgeton-area farm Bridgetonians spend $5,126,000 
Farms grows and packs fine frozen centers, too. Establishments like families average $11,256 in annual a year on automobiles, buy from 
foods. Cumberland County farmers H. H. D. Balbirnie and Son sell retail spending 165 per cent dealers like Mr. Mulford, treasurer 
prosper; gross $37,000,000 a year $517,000 worth of goods a year more than the national farm average of Elmer D. Mulford, Incorporated. 





AND THE 14-COUNTY TRADE AREA 


You get the most for your radio money in Bridgeton with WFIL. 1) 


And it’s the same story throughout Philadelphia’s vast 14-County sama 
Cc. 


Retail Trading Area, where WFIL’s signal is strongest. It’s 


The Philadelphia 


America’s 3rd market because here are 4,400,000 people, more & 
Jnquirer Station 


than $6 billion in purchasing power, a high income level ($5,345 


per family). It’s your market when you sell through WFIL, reg- An ABC Affiliate 
First on the Dial 
ular stop on two out of three dials in this rich, sales-producing In America's Third Market 


zone. And WFIL brings you in a winner, too, in a huge bonus 


atea reaching way beyond the 14 counties. Schedule WFIL. ene ee 
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Announcing 
the 


appointment of 


Mr. Carroll Loos 


as 


Commercial Manager 


KOMA 


J. J. Bernard, Vice-Pres.-Gen. Mgr. 
OKLAHOMA CITY 


90,000 WATTS --- CBS 


Geng Redden. 


RADIO STATION REPRESENTATIVE 
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EORGE H. GRIBBEN, vice president and head of copy, named hea 
of radio-TV commercial department Young & Rubicam, N. Y, WIL. 
LIAM J. COLIHAN, in same department, named manager, 


WILFRED S. ROBERTS, director of radio and TV Pedlar & Ryan, N. y. 
elected vice president. 


JOHN F. BROOKS, assistant director of research Pay, 
eral Adv. Agency, N. Y., appointed associate accoyy 
executive. CHARLES S. PATTERSON, Daniel Stary, 
& Staff, N. Y., to Federal as assistant to Miss MAR. 
GARET BOOSS, director of research. 


DON FAIRBAIRN, farm commentator CBC Toronty 
named radio director E. W. Reynolds Adv. Ltd., Toronty, 


Mr. Roberts NEEDHAM, LOUIS & BRORBY Ine. opens Toront 

office early in Sept. at 880 Bay St., with JOHN WIL. 
LOUGHBY of Chicago office as manager. E. W. S. REED, formerly 
of J. Walter Thompson Co., Toronto, will be staff member. 


ANDY POTTER, executive producer Wm. Esty Co. Inc., Hollywood, 
Calkins, Holden, Carlock, McClinton & Smith, L. A., as radio and Ty 


director. 


KIRKLAND, WHITE & SCHELL, Atlanta, Ga., moves to new offices at 
101 Marietta St. Telephone remains LAmar 3682-3. 


* 


on all accounts 


FORMER mentor, Robert partment. 
A Joseph Fisher, is now doing In November 1943 he joined the 
his teaching by example as ag- Navy as a lieutenant junior grade, 
gressive account ex- and upon his rt 
ecutive for Lever turn in 1946 he 
Bros.’ Surf with N. went back to Lever 
W. Ayer & Son, New Bros. for a_ shor 
York. = Ks while. In 1947 he 
Born in Ashland, F : joined N. W. Ayeré 
Ohio, on Oct. 24, 4 Son’s _ Philadelphis 
1915, Mr. Fisher was —s i office in the plans dé 
educated at U. of ~~ “ partment working t 
Syracuse, where he e — 54 food and drugs. TW 
majored in_ history — ” years later he Wa 
and political science. fy fs transferred to 
With the aid_of a — agency’s New You 
scholarship and mg office on the Le 
working as a radio -—* de Bros. account, 
researcher, plus an Lever Bros. (Sul 
occasional summer’s ; is currently spo 
waiting on_ tables, soring Hawki 
Bob Fisher managed Falls, five tl 
to get his degree in Mr. FISHER weekly on NBC 
1938. and also is runil 
After graduation, a spot radio 
his first job was teaching civics and television campaign. 
English at a Syracuse high school, The Fishers have been malti 
while continuing to study at night since 1940. She is the form 
for his master’s degree. Two years Kathryn Benner. They have 
later he abandoned teaching for a_ children, Jeffery, 8, and Janet, 
selling position with the American The family home is in White Plais 
Text Book Co., and one year later Bob Fisher claims - that he 
accepted a position with Lever no time for hobbies, that his }! 
Bros. in the market research de- and home occupy him completely. 
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Bean, 


GORDON CATES, vice president Lennen & Mitchell, N. Y., to Biow Co., 
med heaj y, Y., as vice president and account supervisor. 


Y. WIL. 

er, BILL SEYMOUR, radio writer, announcer and producer, to Leo Burnett, 
Chicago, as member of broadcast department. 

an, N.Y, 


FRANKLIN S. ROBERTS, radio-TV director Harry Feigenbaum Agency, 
Phila. appointed radio-TV director Wil Roberts Adv., same city. 


arch Fei.) N. RAGER, Erwin Wasey & Co., N. Y., to Simoniz Co., Chicago, as 

account assistant advertising manager. 

iel Stare) = . ‘ — . 

iss MAR. EDWARD S. GORE, Philadelphia advertising executive, to J. Robert 
Mendte Adv. Agency, N. Y., as vice president. 


ALEXANDER H. CARVER Jr., Holiday magazine, Phila., to Kastor 


> Toronto, farrell, Chesley & Clifford, N. Y., as account executive. 


-» Toronto, 

IRVING ECKHOFF, partner Roche, Eckhoff & Assoc., L. A., speaks on 
is Torontof we of radio, television and newspapers as ways of promoting special 
HN WIL. events and sports at joint luncheon of Hollywood and San Diego Adver- 
, formerly tising Clubs Wednesday (Sept. 5) at Del Mar, Calif. 










HOWARD (Jeff) FORBES, account executive and assistant sales direc- 
tor WDTV (TV) Pittsburgh, appointed radio-TV direc- 


Lywood, ty tor W. Craig Chambers Adv. Agency, Pittsburgh. 


io and TY 
JAMES YATES appointed creative assistant to presi- 
dent Buchanan & Co., N. Y. He was with William 
V Offices at Esty Co. and Ted Bates Agency. 

DON DAVID named to copy department Ruthrauff & 
Ryan, Detroit. He was with BBDO and McCann- 
Erickson. 


FRANK J. SCHROEDER named to art staff Gray & 
Rogers, Phila. Mr. Schroeder was with Lott Adv. 
Agency, Santa Monica, Calif. 


Mr. Forbes 


WILLIAM J. LUEDKE, product manager for Pepsodent Div., Lever 
Brothers Co., has resigned to become member of plans and merchandising 
ward of N. W. Ayer & Son, Phila., effective September 17. 





































(URTIS BERRIEN, Biow Co., N. Y., to copy staff Needham, Louis & 
Brorby, Chicago. He was with McCann-Erickson and Tatham-Laird, also 
Chicago. 


e joined the 
unior grade, 
on his 
. 1946 he 
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ra short 
In 1947 he 


VERA BRENNEN, radio head Duane Jones, N. Y., for past nine years, to 
\heideler, Beck & Werner, N. Y., in same capacity. SHERMAN K. 
ELLIS Jr., account executive Duane Jones, to General Foods, N. Y., as 
production manager for decaffeinated coffees. ANNE SMALL, timebuyer 


_ W. Ayer éffuane Jones, to Scheideler, Beck & Werner, in same capacity. WALTER 
PhiladelphifWARE, TV production supervisor, Duane Jones, to Scheideler, Beck & 
the plans de§Verner, as television director. 
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PRESENTATIVES of the H. J. Heinz Co. hold a final production meeting 
WDTV (TV) Pittsburgh for the Heinz half-hour Friday segment of the 
lar cooking show, Kay‘s Kitchen. Heinz began sponsorship Aug. 10. 
for: Howard J. Forbes, WDTV account executive; Arthur Dimond, Heinz 
‘ ttising manager; A. J. Adams, Heinz’ head of production for advertising; 
Jones, Heinz home economist; W. L. De Weese, production manager, 
inz sales division, and William Suitt, account executive with Maxon 
Adv., Detroit. 


been maltié 
the form 
ey have 
and Janet, 
White Plait 
-that he } 
that his } 
completely: 


elecastiM€OADCASTING © Telecasting 





‘Obviously 
OUTSTANDING 





Fundamental research in PEORIA made possible 
the commercial production of penicillin! 


That’s only one of many achievements of the Northern Regional 
Research Laboratory in Peoria. Established by the U. S. Dept. 
of Agriculture, the “lab” develops important industrial uses for 
cereal and oilseed crops of the North Central states ... and 


agricultural residues of the entire nation. It’s OBVIOUSLY 
OUTSTANDING! 


WMBD(YEtti the 
Rich LPtr ie) Market 


LOCAL ADVERTISERS 
KNOW IT! 
their advertising expenditures 
on RESULTS 


highly competitive Peoria mar- 


They must base 
. and in the 


ket, local retailers buy more pro- 
gram time by far on WMBD 
than on any other Peoriarea sta- 
tion. These advertisers get RE- 
SULTS! Over 21 of them have 
been on WMBD for more than 
10 years .. 


I 


WALTER THURMAN, 
popular world news- 
caster. His 8 a.m. and 
12 Noon newscasts at- 
tract more listeners than 
the next two Peoriarea 
stations COMBINED. 


. many for more than 
20 years. WMBDIS YOURNO. 
1 BUY IN THE MIDWEST’S 
NO. 1 TEST MARKET! 


CHARLES C. CALEY, Vice President and 
General Manager 


DON D. KYNASTON, Director of Sales 





See Free & Peters... 


CBS Affiliate 
5000 Watts 


FIRST in the 
Heart of Illinois 
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F you plan to start TV station operations 
with a modest equipment investment... 
and still be sure you get adequate signal 
coverage ... this new “2 kw” is a logical, 
economical solution to your problem. Initial 
equipment expense is lower than that of 
most TV stations on the air today. And tube 
costs are low—because all the tubes are 
standard types. 


Used with RCA’s popular and inexpen- 
sive high-gain 3-section Super Turnstile An- 
tenna, this transmitter produces 5 kilowatts 
ERP—at the lowest cost per radiated kilo- 
watt in TV history. Used with RCA TV 





antennas of higher gain, this transmitter 
provides up to 20 kw ERP! 


Why not ask your RCA Broadcast Sales 
Specialist to help you with your planning. 
He can tell you precisely what you'll need 
to go on the air—and how to do it at lowest 
cost. Make use of his “know-how.” Call 
him today. 


ANNOUNCING —a 64-page book on 
RCA’s new line of TV broadcast 
equipment for all channels, 2 to 83! 
. An indispensable reference for station 
| planning. Available only from your 
RCA Broadcast Sales Specialist. 


*Effective radiated power 


For any 1V power to Z00 kWw- go RCA 


eae 


10 kw URF 


ax 
faa ae 


50 kw VHF ‘ 
6. 
WE WighSain ‘WH — 


The heart of the “2 kw’’— 
the forced-air-cooled triode, RCA-5762 


This service-proved triode features sturdy internal 
construction—and a very efficient plate radiator. 
The tube takes less than half the air flow pre- 
viously needed for a tube having the same power- 
handling capability. And it’s available through 
any RCA Tube Distributor! 


3-hay VHF 





sg | ewan eum =| == 


10 kw VHF 500 w 
VHF 


eaceneees 


2 kw VHF 20 kw VHF 


12-bay 
VHF 


~~ 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT 


CAMDEN. N.J. 





















an Ondianapotis 










S°R Grocers & Drugegists 


HS they My 














nationally famous merchandising expert 


has joined our staff 


There probably isn’t a single Indianapolis druggist or 
grocer—retail or wholesale—who doesn’t personally 
know and respect Ruth Burnett. She digs out 

facts. She makes tests—going right to the consumer if 
necessary. She tells you from first-hand research 

just WHERE your products stand with actual buyers, 
furnishes you priceless merchandising information 










you couldn’t get in any other way. Write or phone for 
further information now to the Bolling Company 
orto WISH... 


“The Station that never out-promises 
BUT ALWAYS OUT-PERFORMS” 











- WHOT — South Bend 
7 WANE — For Wayne 
- WwW H BU — Anderson 











INDIANAPOLIS ~( 7 


UNIVERSAL BROADCASTING CO., Inc. 
131 0 K cf ~ ; 


Siaiaes settee by The BOLLING COMPANY 
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new business baal 
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Spot eee 


campaign in Los Angeles, San Francisco and San Diego. TV will , 
used in Los Angeles. Other cities to be added later. Agency: Calkins 
Holden, Carlock, McClinton & Smith, L. A. 


C ALIFORNIA CENTRAL AIRLINES, L. A., starts transcribed gp. 


HAROLDS CLUB, Reno, using spot announcements on 31 western radi 
stations in Washington, Oregon, California and Nevada. Spots promot 
Reno as vacation-tourist area. Agency: Thomas C. Wilson Adv., Ren, 













SMITH - DOUGLASS Co., Norfolk, Va. (S-D Fertilizers), reney, 
Debnam Views the News, 12:45-1 p.m., starting today (Monday), oye 
11 southern stations: WPTF Raleigh; WTAR Norfolk; WDSC Dillo, 
WRCS Ahoskie, N. C.; WABZ Albemarle, N. C.; WHNC Hender. 
son, N. C.; WIRC Hickory, N. C.; WFMA Rocky Mount, N. C.; WRrpr 
Washington, N. C.; WSJS Winston-Salem, N. C.; WFLO Farmville, ya, 
Agency: Lindsey & Co., Richmond. 








WESTERN STATES REFINERIES, through Ross Jurney & Asso. 
Salt Lake City, will sponsor Tune-Test, syndicated feature of Walter 
Schwimmer Productions, Chicago, half-hour daily on six Rocky Mom. 
tain stations: KALL Salt Lake City, KVNU Logan, KOVO Provo anj 
KLO Ogden, all Utah, and KLIX Twin Falls and KID Idaho Falls, Ida, 






HOLLAND FURNACE Co., Holland, Mich., expands its TV spots sched. 
ule now in six cities, by adding seven markets. Agency: Roche, Williams 
& Cleary, Chicago. 






















AMERICAN VITAMIN Assoc., L. A., purchases KTLA (TV) Holl. 
wood Frosty Frolics for placement in 10 TV markets including Holl. 
wood, starting Sept. 7 for 13 weeks. Program will originate from KTLA 
and be kinescoped for telecasting on other stations, to be heard Mon, 
7-8 p.m. (PDT) first week and Sept. 12 moving to Wed., 8-9 p.m. (PDT) 
slot. Other markets include Chicago, San Francisco, Washington, D, ¢, 
Baltimore, Cincinnati, Cleveland, Columbus, Detroit, Philadelphia, 
Agency: Schwimmer & Scott Inc., L. A. 


G. T. FULFORD Ltd., Brockville, Ont. (Baby’s Own tablets), starts spot 
announcement campaign for one year on number of Canadian stations. 
Agency: Hayhurst Adv. Co., Toronto. 


A. O. McCOLL Ltd., Vancouver (peanut butter), starts spot announce. 
ment campaign on British Columbia stations. Agency: O’Brien Ady. 
Ltd., Vancouver. 


Network o « 


FRED W. AMEND Co., Danville, Ill. (Chuckles candy), will sponsor 
Hail the Champ, Sat., 5:30-6 p.m. (CT) on three ABC-TV stations, 
WENR-TV Chicago, WXYZ-TV Detroit and WXEL (TV) Clevelani, 
from Sept. 22 for 52 weeks. Agency: Henri, Hurst & McDonald, Chicago. 


PILLSBURY MILLS, Minneapolis, for various flour products, buys 
quarter-hour of Kate Smith Show on NBC-TV one day weekly through 
Leo Burnett, Chicago. Segment is 3:15-3:30 p.m. (CT) on Monday from 
Sept. 10 for 52 weeks. 


STERLING DRUG Co., N. Y., sponsoring 10:30-11 p.m. segment # 
Songs for Sale, over CBS-TV Network, Sat., 10-11 p.m., beginning Sept 
15, for 16 weeks. Agency: Dancer-Fitzgerald-Sample, N. Y. 










CHAMPION SPARK PLUG Co. renewing its sponsorship of Champiti 
Roll Call, five-minute sports commentary, Fri., 9:55-10 p.m. over AB 
effective Sept. 28. Agency: Mac Manus, John & Adams, Detroit. 









LESLIE SALT Co., S. F., Sept. 22, starts sponsorship of Meet th 
Missus Varieties, Sat. 11:30 a.m.-12 M. (PDT), fur 52 weeks, on }! 
Columbia Pacific stations. Agency: Long. Adv. Service, S. F. 







SCHICK Inc., Stamford, Conn. (razors), sponsoring Rudolph Halles 
former chief counsel of Senate Crime Investigating Committee, as nam 


(Continued on page 75) 
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New England’s 
FIRST and LARGEST | 
Radio News Service | 


) Holly. 
ig Holly. 
m KTLA 
rd Mon, 
1. (PDT) 
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tarts spot 
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Your Petry Man will show you how to reach the consistent, loyal, 


1] sponsor 


"stations, home-town New England audience of the Yankee News Service. 
Clevelané, 

, Chicago. . 

i — Since 1934 — | 
ly throug! | 
— 8A.M. 9AM. 1P.M. 6P.M._ 11 P.M. | 


egment 1 
ning Sept 


A New England Institution | 
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over ABC | 


THE YANKEE NETWORK. INC. 


Member of the Mutual Broadcasting System 
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21 BROOKLINE AVENUE, BOSTON 15, MASS. Represented Nationally by EDWARD PETRY & CO., INC, 
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NEW 


AA 
BILL HERSON 


By popular demand Bill's 
morning show is now heard 
Monday through Friday 
6:00 to 10:00 A.M. ... . Sat- 
urdays till 9:00 


GENE ARCHER 


Gene Archer and the Cliff 
Quartette with Gene's 
songs and easy chatter in 
a full hour feature each 
noon-time 12:15-1:15 PM 


NANCY OSGOOD 


Now heard in her regular 
half hour at 1:15 each 
weekday afternoon. This is 
a great combination with 
Gene Archer. 
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“4 feature of the week 
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AMERICAN LEGION and the 
Pennsylvania Assn. of Broadcast- 
ers have joined forces in a radio 
assault on Communism. 

J. Norman Lodge, Legion public 
relations officer, hopes that other 
state broadcasters’ associations will 
pick up the idea and that the as- 
sault will become nation-wide. 

Mr. Lodge, veteran newspaper- 
man and world traveler, has pre- 
pared a series entitled, The Enemy 
We Face—World Communism. 

The series consists of 24 five- 
minute scripts which Mr. Lodge 
says are based on fact and not 
simply emotional propaganda. “Al- 
ready,” Mr. Lodge says, “43 Penn- 
sylvania stations are carrying the 
programs and we hope that 25 more 
stations in Pennsylvania will air 
the series.” 

Subjects of the series cover reli- 
gion, schools, sportsmanship, medi- 
cine and many other aspects of 
daily life. 

Of the five minutes, 3% are con- 
sumed by the narrative. Remaining 
1% minutes are open for plugs for 
the American Legion, the station, 
and the association. 

As prepared now, a typical script 
would open like this: 

“The American Legion through 
the cooperation of the Pennsylva- 
nia Assn. of Broadcasters now 
brings you the first in a series... .” 

And close like this: 


“This program has been brought 
to you by the American Legion 
and was prepared especially for 
Station XXXX.” 

The opening script, designed to 
be aired on a Monday, deals with 
religion. Its narrative begins: 

Yesterday church bells 

Pennsylvania, 

People went to a church of their 

own choice. 

In their own way they worshipped 

God, 

But in the Soviet Union no church 

bells rang. 

Mr. Lodge, 24 years with Asso- 
ciated Press and four times around 
the globe, knows enough to keep the 
language simple and the appeal 
direct. 

“We could make these scripts 
suitable for any radio station in 
the country by simply changing a 
word here and there,” he pointed 
out. 

“We hope that this idea will 
spread across the country. We'll 
air mail these scripts to any sta- 
tion manager who requests them.” 

Mr. Lodge’s office is in the new 
American Legion building at 1608 
K St., N.W., Washington, D. C. 

Mr. Lodge figures that the Amer- 
ican Legion with a three million 
membership and its one million 
members of Auxiliary offer a loyal 
audience for radio stations to be- 
gin with. 


rang in 
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Mr. TUCKER 
F. GOODRICH Co. of 
Akron, Ohio, has been us- 
ee. . : 
ing radio since the years 


when Korea was studied only by 
the cartographer, and four-wheel 


brakes were being tested in Detroit. 

Through the years, B. F. Good- 
rich has been synonymous with 
automobile tires and other rubber 
products. The name is put before 
each new generation by extensive 
advertising. 

Frank Thomas’ Tucker has 
headed up this advertising opera- 
tion as director of advertising for 
the past decade.- And in his asso- 
ciation with the powerful advertis- 
ing media, Mr. Tucker has become 
acquainted with the salesmanship 
of radio, and now television. 

Mr. Tucker is well-versed in the 
open secret that has made B. F. 
Goodrich famous in its field. As 
he explains it: 

a in radio, television and 
printed matter the. sponsor’s name 
is highly important and should not 
be soft-pedaled.” 

Or, he tells about an experience 
in an Akron barber shop, which 
goes like this: 

“I asked the barber, a TV fan, 
how he liked the B. F. Goodrich 


(Continued on page 71) 
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IF YOU'RE 
INTERESTED 
IN WOMEN .. 


ay After Day, 
Year After Year, 
WISN’s Ann Leslie 
Proves That She Is 
Milwaukee’s and 
Wis- 
consin’s MOST 
POPULAR Women’s 


Commentator. 


Southeastern 


I or More Than 
18 Years Ann’s 
“Over The Coffee 
Cup’’ Tone Has 
Made Her Programs 
A BUY-WORD With 
Her Host of Faithful 


Listeners. 
i 
l 
{ 


™ Like Doing 
Business with WISN. 


IN MILWAUKEE 
THEY LIS'N TO 


WISN” 


5000 WATTS 


Represented by 
KATZ Agency 


Telecasting 





Than 
.nn’s 
Coffee 

Has 
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) With 
1ithful 


lecastiné 


“To what radio station does your family 
listen most?” As part of an independent 
survey made by students at North Dakota 
Agricultural College, this question was 
asked of 3,969 farm families in 22 pros- 
perous counties within 90 miles of Fargo. 
74.6% of the families named WDAY: 
4.4%, said Station “B”, 2.3% Station “C”, 
2.1% Station “D”, and so on. 


W DAY was a17-to-1 choice over the next 
station... a 31/,-to-1 favorite over all 
other stations combined! 


In Fargo’s home county, WDAY was the 
first choice of 87.2% of the families, 
as against 5.8% for Station “B”. In its 
home county, WDAY was a whopping 
15-to-1 choice over the next station . 

a 61/,-to-1 favorite over all other stations 
combined! 


BMB figures, Hoopers and mail-order 
returns all tell the same amazing story on 
WDAY and the rich Red River Valley. 
Get all the facts. Write us direct, or ask 
Free & Peters! 


WDAY ¢ NBC ¢ 970 KILOCYCLES ¢ 5000 warts 
FREE & PETERS, Inc., Exclusive National Representatives 
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open mike 
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Overseas Mail Bag 
EDITOR: 


It was a distinct pleasure to 
learn from an article on page 23 
of your July 23 issue that Radio 
Free Asia has been formed for the 
purpose of fighting Communism in 
Asia. 

The Bolinao Broadcasting Sys- 
tem presently operates two stand- 
ard broadcast stations and one 
shortwave station in the Philip- 
pines with an additional standard 
broadcast station to be added short- 
ly....If [Radio Free Asia] would 
care to avail themselves of our 
services in any way, we would be 


Shows 


* 


NOT 


delighted to help. We also are 
willing to offer our comprehensive 
facilities on a “no charge” basis if 
they can utilize them in the fur- 
therance of their objectives. 
Unfortunately, your article did 
not contain an address or we would 
have communicated directly with 
the Committee without troubling 
you. 
James B. Lindenberg 
President 
Bolinao Broadcasting 
System 
Manila, P.lI. 
[EDITOR’S NOTE: Radio Free Asia 


will operate under the jurisdiction of 
the Committee for a Free Asia, 245 


California St., San Francisco.] 


survey" 2/2 9Y0 RADIO 
3.072 TV 


“178,498 RADIO HOMES” 


NOT “OVER 83,000 TV HOMES” 
as claimed by Tulsa’s TV Station 


In an independent survey by Leslie Brooks & 
Associates, Research Consultants of Tulsa, Okla- 
homa, it was found that the Tulsa TV area, defined 
as the .1 MV area of Tulsa’s single Television 


Voyage of Discovery 
EDITOR: 


I just got back from Nassau and 
I thought you might be interested 
. in ZNS, the Voice of the Ba- 
hamas, operated by the Telecom- 
munications Dept., Nassau, Ba- 
hamas ... I was very much sur- 
prised to find that this radio sta- 
tion, in a British colony, is com- 
mercially operated has been 
operating commercially since Aug. 
i, aeee.. ss 
Joseph L. Brechner 
General Manager 
WGAY-AM-FM Silver 
Spring, Md. 


It’s All Greek 
EDITOR: 


The neon sign on Constitution 
square in the center of downtown 
Athens has given me such a bang 
I decided that you . ought to 
know about it. 

Maybe you are an old fraternity 


HOMES 


HOMES 4 
AND BUSINESSES 


AS OF JutY, 1951 


man and can read the y, 
“Radio, RCA, Television.” — 


It is typical of Greek spirit ap 
optimism, for television js , 
nearer here than Vatican City, 

Radio, however, is about th 
most advertised commodity j 
Greece, utilizing outdoor advert 
ing for the job because there j 
little time sold on Greek broadcas: 
ing stations. Whitewashed walls «j 
ancient vintage herald “RCA” anj 
“Phileco” along with English ap 
German makes all over metr 
politan Athens. I believe, howeve 
that English makes have a sligh 
edge on the others in number jt 
use. 

There are about 200,000 receiy 
ing sets in use in Greece, populs 
tion some 8 million, which is prett 
good considering the 100% 
port tax on such items and the lac 
of electric power in hundreds 
villages. A listening tax of abou 
60 cents a month on each set goe 
to support the National Broaé 
casting Institute, a la BBC... 

I keep up with things at hom 
via your magazine, a month late. 

Layne Beaty 


ECA/FA 
APO, 206, ¢ 
New York. 


Station, has 212,940 radio homes and 31,072 Tele- 


, > ste " 
vision Homes and Businesses as of July, 1951. This o Postmas 


PERCENT OF MARKET SATURATION 


is in contrast to the Tulsa Television Station's TELEVISION SET 


(HOMES AND BUSINESSES 


21.0% 
11.3% 


RADIO SET 
(HOMES ONLY 


98.8% 
98.3% 


claims in literature and in advertising of ‘178,498 


radio homes” and “over 83,000 television sets’ IN CITY OF TULSA 


Anthem in Chicago 
EDITOR: 

In your OPEN MIKE departmet 
of the Aug. 27 issue, R. B. kk 
Alister of KICA Clovis, N. ll 
suggests all stations play the ™ 
tional Anthem at the same tip 
each day, as a constant reminié 
of the American way of life. 

We think that is a good ide 
and WLS has already made a st! 
in that direction. For the pm 
HOURS LISTENING TO RADIO 20 years, we have opened 0 
Dinnerbell program broadcast e& 
day, Monday through Friday, ¥! 
the National Anthem played by 
20-piece studio orchestra. 

For almost the same period 
time, we have closed the Natio 
Barn Dance at midnight each Sd 
urday with the entire cast, back 
by the instrumentalists on ™ 
show, singing this revered sé 
tion. 


in the area. The survey was conducted in Tulsa 
and in 40 towns in the Tulsa TV area. A 3,416 
valid 


IN TULSA TV AREA 
(EXCLUSIVE OF TULSA) 


interview sample was made, statistically 


within two percent. 


$1,000 REWARD! 
Associated Tulsa Broadcasters have posted 
$1,000. with the First National Bank and 
Trust Company of Tulsa to be given to the 
first person proving the Brooks survey is not FAMILIES WITH RADIO SETS ONLY — AVERAGE 
within 5 per cent of accuracy, as of date ; PER DAY: 
made. 5.3 


FAMILIES WITH BOTH TELEVISION AND RADIO 
SETS — AVERAGE PER DAY: 


4.28 HOURS LISTENING TO RADIO 
4.45 HOURS VIEWING TELEVISION 


Glenn Snyder 
Manager 
WLS Chicago 
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Postmaster If you want to present your sales story to a constantly increasing | 
Gulf Coast audience, and make it a buying audience, | 
icago ask your Petry man... or call us. | 


E departmel 


Me 
’s R. 2 i * Percentages based on BMB, February-May 
yis, N. 3 : 
prin the Na Hooper Report, and 260 time Daytime 
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NBC and TQN on the Gulf Coast 
JACK HARRIS, General Manager 
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WDRC Aids Camp Fund 


A ONE-MAN campaign by Jack 
Zaiman over WDRC Hartford, 
Conn., resulted in listener contribu- 
tions of $1,156.80 for the Camp 
Courant fund. The summer camp 
is operated by the local morning 
newspaper for children in the area. 
Money was raised by Mr. Zaiman 
on his Needle Club program. The 
WDRC contribution puts the Couwr- 
ant’s $15,000 camp fund over the 
top. 


*& * * 


WLBR Raises Fund 


WHEN word reached WLBR 
Lebanon, Pa., that local 4'%-year- 
old boy was dying of cancer, the 
station swung into action to raise 
funds for the stricken boy’s family. 
All-out drive was started on the 
air at 7 p.m. and by 1 a.m. over 
$2,500 had been pledged by WLBR 
listeners, the station reports. Cam- 
paign was spirited by Announcers 
Hy White and Syd Brenner. More 
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In The 
Public 
Interest 


BWAABBWABBAABAARARABRRARRRAREARRRRRRRRERERR ERE RE SR EERE EEE ESE EE 


than 500 people called in during 
the evening—and many are still 
calling. At last report over $3,000 
had been collected. 


* * * 


Bloodmobile Donations 


WTWN St. Johnsbury, Vt., re- 
ceived a call that donations at’a 
bloodmobile unit visit were lag- 
ging. It was necessary that St. 
Johnsbury meet its quota or lose 
future bloodmobile visits and avail- 
able blood for the two local hos- 


pitals. Station immediately began 
spot series urging listeners to 
make donations. The repeated an- 
nouncements brought the largest 
number of blood donations in the 
city’s history, the station reports. 
Future visits of the bloodmobile 
unit seemed assured. 

XK oo * 


Engineer Thanked 
KSL Salt Lake City Engineer Curt 


Neilson, while at the KSL trans- 
mitter on the edge of the Great 





at 


WSNY 


| « EADY 


enforcement 





of a traffic violation 


Van 


of the Kefauver Investigation. 


a simple tearing up of 


has 


In the Public Interest 
In the interest of the Broadcasting Industry 
In the selfish interest of a Radio Station 


these factors are synonymous as we present: 


de 


since his vigorous campaigning for clean government 


resulted in 


Car & The News 
6:45-7:00 P.M.—Monday thru Friday 


AROLD M. VAN DE CAR, Director of Development and Public Relations of 
Union College, Director of the Schenectady Chamber of Commerce, Civic Leader, 
active in all worthwhile community affairs is WSNY’s answer to the TV exploitation 
He is also an answer to our Public Service, Broadeasting 


Industry and Selfish Radio Showmanship and Commercial responsibilities. 


and Jaw 


a police blotter containing an entry 


a grand jury investigation of perjury on the 


part of government officials and a full scale inquiry into all possible crime conditions 


in Schenectady. 


You can do the same kind of thing in your community. 
expose graft, crime and undue political influence. 


establish the honesty and integrity of most government officials. 


You can help 
You can help 


You 


can help to continually guard the principles of honesty and efficiency in 


government. 


By doing so you'll get bigger audiences, more revenue, more respect for radio 


and you'll really be fulfilling your obligations to 


This advertisement is 


placed by 


WSNY as a contribution to the Ra- 
dio Industry of America. 
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Schenectady, N. Y. 


“operate in the public interest.” 


> N F 
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Salt Desert, spotted a violent g 
approaching. With Mr. Neil 
information, the local weather, 
reau was able to warn airpla 
pilots. Major storms are Usug 
forecast by the weather bureay } 
unpredictable squalls often deve 
in mountain areas during sump 
“Please express our thanks toy 
engineer,” wrote the superyis 
forecaster to C. Richard By» 
KSL general manager. , 


Red Cross Drive 
WTCN-AM-FM-TV Minneap 
St. Paul boosted Red Cross 4; 
contributions in a_ special dri 


for Midwest flood victims. Dy, 
the famed Aquatennial Torehjy 
Parade, WTCN Disc Jockey | 
Boysen urged contributions ¢ 
an Army truck equipped with 
loudspeaker. 
donated $3,464.12. 


Parade vieys 


WHBG Helps II Lad 
FOUR-YEAR old Ralph This 


wechter stricken with cance; 
the lung was given the opportu 
for special treatment at lp 
Clinic when WHGB Harrishy 
Pa., broadcast a marathon apy 
for funds in its choice 9 p.m, peri 
Marathon ended at 1 am, Al 
$2,500—mostly in $1-2 donation 
was collected, with more be 
pledged at the last report. 


DOT KIRBY WINS 
Takes Women’s Golf Ti 


DOROTHY KIRBY, member 
the WSB-AM-TV Atlanta s 
staff, won the Women’s Amaté 
Golf Champit 
ship in St. Ps 
Aug. 25. 
Winning of 
title climaxed 
links career 
the 31 - year- 
golfing veter 
who has b 
aiming towé 
the nation 
championship 
17 years. 
Miss Kirby said she plans} 
in the National Open tournal 
in Atlanta in September. “4i 
that, no tournament golf for! 
she said. She added that she 
nitely would not turn profess 
“T’ve got a good job selling " 
and television advertising for " 
in Atlanta and I intend to keel 


Ad Council Aide Drive 


ADVERTISING Council last 4 
circulated a radio fact sheet 
Defense Bond drive to run? 
Sept. 3 to Oct. 27 with the th 
“Make Today Your D-Day 

United States Defense Bon 
Council had endorsed this 

paign as important to the P 
interest and the fact sheet y 
out salient arguments in fav 
buying bonds, for use on the # 
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Advertising Is 
Essentially Salesmanship 
* 


Affiliated with CBS—600 K.C. 5000 WATTS. 


























Suruevs SHOW ... Radio Reaches Farther; 


Radio Delivers More; 
Radio Costs Less— 
Than ever before! 


WREC Rate, in cost per thousand listeners, has gone down 10.1% as compared with 1946 


WREC is a better buy than ever in its history. The advertiser 
gets more in coverage—more in prestige—at lower cost. 


RADIO FAMILIES 

RADIO HOMES COVERED 
BASIC HOUR RATE 
COST PER 1000 HOMES 


1946 
404,560 
$250.00 

ble 


1949 
448,890 
$250.00 

55c¢ 


Figures Quoted Based on Latest Available BMB Measurements 


Sells More and 
Sells It Cheaper 
* 


WREC HOOPER RATINGS AVERAGE 
HIGHER THAN ANY OTHER MEMPHIS STATION 


Represented by THE KATZ AGENCY, INC. 
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ITS EASY, 
WHEN YOU 
KNOW HOw! 


oR NING 


FALL 
radio 
the ag 
the co 
networ 
son, if 
of eac! 
i3on. 
Lists 
grams 
furnis] 
BCASTI 


WEEKDAY HOOPERS fim = 


Shreveport City Zone veel 


parisor 


8:00 A.M. to 12 Noon these | 
March-April* : i 


A quick glance at the chart above shows you that 
KWKH is tops in Shreveport Hooperatings—has 
steadily increased its superiority, year after year! 


On Weekday Mornings in 1949, KWKH had 

70.0% more Shreveport listeners than the next 

station. For the same period in 1950, we had . 
76.9% more listeners. In 1951, we had 157.7% — 


. signific 
more listeners! sation 

. e gram 1 
Shreveport itself, however, accounts for only 11% the nu 


of KWKH’s audience. BMB Report No. 2 ito ds 
(Spring, 1949) gives KWKH a Daytime Audience gh 


the 10¢ 
e ee ° KWKH DAYTIME 
in 87 Louisiana, Arkansas and Texas counties. sms counties = put in 


KWKH’s total Daytime BMB Audience is 303,230 an res 
families. 75.0° of these are “average daily KWKH xo ol 


: 4 hours 
listeners! revenu 
; hetwor 

Your Branham Company man can give you the ’ 
whole KWKH « story. Or write us direct. It i 
. —__—_—. , gross 1 
*Latest available at press time networ 


of 195 
Inform 
18% 
July 


SHREVEPORT LOUISIANA }& 


cut b 


[BRoat 

W The Branham Company lug. § 

5 0 * 0 0 0 a t t S ’ C B S . Representatives Tab 
, Sored 

Henry Clay, General Manager = 

eek, 

wi 
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PALL business on the nationwide 
radio networks this year will in 
the aggregate be slightly behind 
the combined volume of the four 
networks for the 1950 autumn sea- 
sn, if business signed in August 
of each year is a proper compar- 
json. 

Lists of network commercial pro- 
gams to be broadcast this fall, 
fyrnished to BROADCASTING ® TEL- 
RCASTING last week by all four 
networks, show a total of 237 spon- 
sred network shows this year as 
against 245 reported a year ago, 
adecline of 3.386. A similar com- 
yarison of the amount of air time 
these programs will occupy shows 
the same 3.3% drop-off from last 
fall, when business signed in Au- 
gust totaled 194 hours, 42% min- 
utes a week, to this fall, when 188 
hours, 12% minutes of network 
time a week has been sold as of 
this date. 

These figures cannot of course 
ie taken as an absolute criterion 
that the networks this autumn will 
not quite match last year’s level 
in business volume. In the first 
jlace, there is a lot of selling 
ging to be attempted and some 
aeomplished between Labor Day 
aud the end of the fall season. 
Seondly, hours alone have little 
significance without the number of 
tations to be used for each pro- 
gram when it comes to translating 
the number of programs or hours 
into dollar volume. And on that 
sore, it must be remembered that 
the 10% reduction in network rates 


DAYTIME 

COUNTIES put into effect in the summer 
ly No. 2 means that it takes slightly more 
1g, 1949 thn 10% more network station 





hours this fall to return the same 
twenue as was recorded by the 
utworks a year ago. 
Comparison With ’50 

It is perhaps significant that 
ftoss time sale billings of the four 
ltworks for the first seven months 
if 1951 as reported by Publishers 
iiformation Bureau showed a 
\8% drop, but for the month of 
aly the decrease amounted to 
45%, the difference presumably in 
lige part being due to the rate 
tt becoming effective July 1 
BROADCASTING @ TELECASTING, 
Aug, 27]. 
Tabulation of number of spon- 
“ted programs and amount of 
ommercial network time each 



















—_—— Fk, analyzed network by net- 





work and comparing last fall with 
', In accordance with business 
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signed in August of each year, fol- 
lows: 


No. of 

Sponsored Amount of 
Network Programs Sponsored Time 

1950 1951 1950 1951 
ABC 41 45 28:30 46:25 
CBS 99 «96 80:272 72:40 
MBS 31029 20:00 20:0712 
NBC 74 «467 65:45 59:00 

Total 245 237 194:42Y2 188:121/2 


ABC was the only network last 
week to report both more commer- 
cials and more sponsored hours 
for this fall than it had signed at 


this time last year. Number of 
commercial programs is up 9.8%; 
sponsored time volume is up 27.8. 

Commenting on the outlook for 
ABC, Charles T. Ayers, vice presi- 
dent for the network’s radio sales 
division, said: 

Based on current activities, the 
outlook for fall business on the Amer- 
ican Broadcasting Co. radio net- 
work is most encouraging. Recent 
radio network sales have included 
such outstanding advertisers as Gen- 
eral Foods, for Instant Maxwell 





Radio Network Clients for Fall 1951 





ABC 
Hours 
per 
Sponsor Program Week Agency 
American Bakeries Lone Ranger 142 Tucker, Wayne & Co. 
Bishop, Hazel, Inc. To be announced 25min. Raymond Spector 
Bristol-Myers Co. Break The Bank 1% Young & Rubicam 
Mr. District Doherty, Clifford & 
Attorney 25 min. Shenfield 
Burton Dixie Corp. Paul Harvey & News % Turner Adv. 
Carter Products Drew Pearson % Ted Bates & Co. 
Champion Spark Plugs Champion MacManus, John & 
Roll Call 5 min. Adams Inc. 


Christian Science Monitor 


The Christian Science 


Monitor Views The 


News % Walton Butterfield Adv. 
Club Aluminum Products Club Time % Leo Burnett Co. 
Equitable Life Assurance 
Society of the U. S. This Is Your F.B.I. % Warwick & Legler Inc. 
General Foods Corp. Breakfast Club 1% Young & Rubicam 


When A Girl Marries 1% 


Benton & Bowles 


(Continued on page 8&4) 


Slight Drop From ‘50 


Coffee; Bristol-Myers, Ralston Purina 
Co., Sterling Drug, Hazel Bishop Inc., 
Prudential Life Insurance Co., Syl- 
vania Electric Products, Philip Mor- 
ris & Co., Ltd., Serutan Co. and the 
Kellogg Co. 

All of this new business will start 
on the ABC radio network this fall. 
We confidently expect that this con- 
tinually expanding use of our network 
radio facilities by leading advertisers 
will be further increased as the fall 
season gets under way and that this 
year will see ABC with one of the 
strongest lineups of programs and 
sponsors that it has had. 

Karol Optimistic 

John J. Karol, vice president in 
charge of network sales, CBS Ra- 
dio Division, was similarly optimis- 
tic about the outlook for the net- 
work, which on the August show- 
ing is down 3.0% in number of 
sponsored programs and 9.7% in 
amount of commercial time sold 
for fall, in comparison with last 
year. Mr. Karol said: 

The fall season on CBS Radio will 
see an influx of advertisers new to 
network radio—clients who never be- 
fore have used the medium for their 
advertising message. Among these 
are Kingan Meats, Bel-Tone, Soilax, 
Dr. Pepper’s beverages, Morton Salt. 
More and more advertisers are be- 
ginning to realize that video still is 
not a national medium and that net- 
work radio still gives them more val- 
ue per dollar in terms of circulation 

(Continued on page 38) 





ADVISORY BOARD 


THE BURNING question of a 
proposed radio-TV advisory board 
and its censorship implication will 
be aired on Capitol Hill this week. 

Announcement of hearings came 
from Senate Majority Leader 
Ernest W. McFarland (D-Ariz.) 
on the heels of an FCC letter to 
Sen. Ed C. Johnson, chairman of 
the Senate Interstate & Foreign 
Commerce, stating the Commission 
has statutory authority to fix the 
percentage of broadcast time a 
commercial station must devote to 
educational programs. 

Both issues since their injection 
into the Washington scene have 
been given top attention through- 
out the broadcast industry, at 
NARTB district meetings and in 
speeches by leading radio execu- 
tives. 

The first proposal—the creation 
of a National Citizens Advisory 


Telecasting 







Board for Radio and Television— 
burst upon the Congressional scene 
during a hearing by the McFarland 
Subcommittee last June [Broap- 
CASTING ® TELECASTING, June 11]. 
Its sponsor is Sen. William Benton 
(D-Conn.), who has wielded a big 
stick on behalf of educational in- 
stitutions for additional TV reser- 
vations. 
Benton Substitutes 

Only a few weeks ago, Sen. Ben- 
ton offered substitutes for his bill 
(S 1579) and resolution (S J Res 
76) in the form of amendments 
[BROADCASTING © TELECASTING, 
Aug. 20]. It will be on these 
amendments that the subcommittee, 
made up of Chairman McFarland, 
and Sens. Johnson, Lester C. Hunt 
(D-Wyo.), Charles W. Tobey (R- 
N. H.) and Homer E. Capehart 
(R-Ind.), will hold hearings. 

Sen. McFarland announced the 


Congress To Probe Issues 





hearings would be held Wednesday 
and Thursday (Sept. 5-6), 10 a.m. 
in room G-16 in the Capitol. 

Full list of witnesses has not 
been completed, but it is expected 
Sen. Benton and other supporters 
of his proposal will appear. 

This is only the first phase of 
hearings. There will be others. 
The next sessions will be devoted 
to other interested parties, namely 
the FCC and industry spokesmen. 

FCC Chairman Wayne Coy, who 
reportedly would have testified this 
week, will be unavailable as he is 
accompanying the President’s party 
to San Francisco for the opening 
of the coast-to-coast TV hookup 
at the Japanese Treaty signing. 

A secondary issue—that of fixed 
percentage of broadcast time for 
educational programming — also 

(Continued on page 76) 
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DUANE JONES 


Institutes Legal Action 
Against Ex-Employes 


DUANE JONES, president and chairman of the board of Duane Jones 


Co., last week resigned his remaining accounts. 


At the same time he 


instituted a $1 million suit against his former employes, among them 


Joseph Scheideler, Joseph Beck and Paul Werner, who have formed their 


own agency [BROADCASTING ® TELE- 
CASTING, Aug. 27] and announced 
that he will retain his agency and 
subsequently will reveal his future 
plans. 

Mr. Jones, who had originally 
formed the agency in 1942, is un- 
derstood personally to have made 
approximately $1 million from the 
package goods agency field. Al- 
though he did not announce it, it 
was understood that he probably 
would take a European trip before 
making any future plans. 

Those accounts that did not go 
to the new agency and were re- 
signed by Mr. Jones include the 
following: Mennen Co. (shave 
creams, skin bracer, talcum for 
men, cream hair oil), Marlin Fire- 
arms Co. (razor blades), Tetley 
Tea, MclIlhenny’s tobasco sauce; 
Bonomo turkish taffy candy and 
Kiwi shoe polish. 

F. §S. Dietrich, vice president, 
Mennen Co., told BROADCASTING ® 
TELECASTING last Wednesday that 
Mr. Jones personally resigned the 
account. The new agency associa- 
tion for Mennen Co. probably will 
be made in about 10 days. Grey 
Adv. currently handles the baby 
products for Mennen. 

Another account, Pharmaco Co., 
Newark, also is understood to be 


HADACOL FIRM 


Sold to N. Y. Foundation 
SALE of the Hadacol company by 
Dudley J. LeBlanc to the Tobey- 
Maltz Memorial Foundation Inc., a 
private medical foundation, for $8 
million was confirmed Thursday. 

The New York foundation—with 
plastic surgeon Dr. Maxwell Maltz 
as director—acquired capital stock 
in the LeBlane Corp., Lafayette, 
La., for $1 million in cash, with the 
remaining money to be paid in 10 
yearly installments. It has leased 
the trademark to a new organiza- 
tion headed by New York Attorney 
Asher Lans, who will replace Mr. 
LeBlanc as president. Mr. LeBlanc, 
a state senator in Louisiana, will 
remain with the company under a 
15-year contract for an annual 
salary of $100,000. 

The corporation will continue the 
manufacture of Hadacol, but plans 
to add new products and expand 
operations, Mr. Lans said. “There 
will be- no change at the top level 
except for my replacing Mr. Le- 
Blane who will be sales manager, 
both nationally and _ interna- 
tionally.” 

Mr. Lans would not reveal the 
terms under which his organization 
acquired the Hadacol rights, nor 
would he announce who his associ- 
ates in the venture are. 

Long known for amazingly ,lav- 
ish expenditures on all advertising 
media, the Hadacol company’s ad- 
vertising appropriation “will reach 
a record total” under its new man- 
agement, Mr. Lans said. 
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shopping for a new agency and is 
expected to make a new affiliation 
within 10 days. 

Resignation of the remaining ac- 
counts was made necessary, Mr. 
Jones said, by a “raid” on his em- 
ployes that deprived him of 60 of 
his key personnel, making it im- 
possible for him to service ade- 
quately his remaining clients. 

Mr. Jones attributed this “raid” 
to the group, which he said, re- 
cently demanded his resignation, 
along with the sale to them of his 
business at their price, within 48 
hours. They threatened to resign 
en masse and wreck the Jones bus- 
iness, Mr. Jones said, if he did not 
accept their offer. 

“Much as I regret it,” he said, “I 
am forced to suspend operations. The 
key personnel that resigned could not 
be replaced on short notice. -In fair- 
ness to remaining clients, whose in- 
terests would suffer as a result of 
this mass resignation, I am releasing 
them from all obligation to the Duane 
Jones agency as of Sept. 30. I will 
go ahead with my damage suit for $1 
million, however, against the group 
that issued an ultimatum to me to 
sell them my business.” 

Eight employes were named by 
Mr. Jones [BROADCASTING ® TELE- 
CASTING, Aug. 20] as part of that 
group. They are Robert Hayes, 
Don Gill, Lawrence Hubbard, Rob- 
ert Hughes, Phillip Brooks, Messrs 
Beck, Werner and Scheideler. 

Last Monday, Mr. Jones in a wire 
to newsmen stated: 

Evidence now unfolding shows that 
I am the victim of a conspiracy car- 
ried out by a group of my employes 


Drawn for BROADCASTING @ TELECASTING by Sid Hix 
“It’s an offer from a deep freeze company to sponsor broadcasts of the 


who were officers and stockholders in 
the Duane Jones Co. I am now start- 
ing suit against this group for $1 
million. Due to their piracy I have 
lost 50% of my business. Men that 
I hired and trusted as officers and 
account executives have pirated the 
accounts I paid them to represent. 
This practice has long been prevalent 
in the agency business and nobody 
has ever done anything about it. The 
thing that is happening to me can 
happen to any agency. 

Therefore my battle to save my 
business is not merely an individual 
fight but one in which I shall wage 
an offensive for the entire advertis- 
ing industry. 

Meanwhile, the new agency, 
Scheideler, Beck & Werner, an- 
nounced its officers and its address, 
487 Park Ave., New York. Mr. 
Scheideler is president, Mr. Beck, 
vice president and treasurer, Mr. 
Werner, executive vice president. 

Among the department heads at 
Duane Jones who earlier an- 
nounced their moves to the new 
agency are Vera Brennen, radio 
head; Walter Ware, TV _ produc- 
tion supervisor; Robert Hughes, 
copy chief, and Anne Small, time 
buyer [see AGENCY BEAT]. 

The new agency’s billing will be 
about $5 million, with a nucleus of 
the following accounts: Manhattan 
Soap Co., which sponsors One 
Man’s Family on 63 NBC-TV sta- 
tions; Hudson Pulp & Paper Co., 
which underwrites Bride & Groom; 
the Borden Co., a spot advertiser; 
C. F. Mueller, a spot advertiser. 


WSIX to Hollingbery 


APPOINTMENT of George P. 
Hollingbery Co. as exclusive na- 
tional representative for WSIX 
Nashville, was announced last week 
by Louis R. Draughon, acting 
general manager. The appoint- 
ment became effective Sept. 1. 
WSIX, established in 1927, oper- 
ates on 980 ke with 5 kw and is 
affiliated with ABC. 


1952 convention!” 
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GRAY ELECTED 


Named Goodwill y, ) 


GORDON GRAY last week Wy 
elected a vice president of th 
Goodwill Stations, WJR Detroit 
WGAR Cleveland and KMPC yy 
lywood. Mr. Gray’s election taj 
place at a guy. 
terly meeting 4 
the board of é. 
rectors — meetinp 
at WGAR » 

Aug. 29. 
A former vig 
president of Wp 
Philadelphia, } 
Gray recently ha 
been placed j 

Mr. Gray charge of th 
Goodwill’s ea. 
ern sales office. 

This week Mr. Gray is to ope 
eastern offices at 665 Fifth Aye. 
New York. He will represent Good. 
will Stations in selling and in sery. 
icing the eastern area. 

Edward Petry & Co. will op. 
tinue to serve as representative fy; 
WJR and WGAR. H-R Represen. 
tatives will continue to handle the 
KMPC account, the announcement 
added. 


Mr. Gray last week at WGAR 
was participating in sales clini 
discussions. He had just returne 
from similar discussions at KMPC 
and at WJR. 


‘LADIES FAIR’ 


Sterling Drug Buys Series 


SALE of Ladies Fair for five %- 
minute periods a week for a fill 
year to Sterling Drug spearheads 
Mutual’s fall business _ outlook, 
Adolf N. Hult, MBS vice president 
in charge of sales, said last week 
Other newcomers to the MBS spon- 
sor list this fall include Maurine, 
Capehart - Farnsworth, Wildros 
and Toni, he said. 

On the program front, William 
H. Fineshriber, vice president in 
charge of programs, said: “Mutual 
will continue to place emphasis 
upon shows in the drama, musi 
and news categories—three type 
of programming in which we fed 
radio is eminently successful. We 
shall also carry an_ impressive 
schedule of sportscasts, including 
our 13th exclusive radio coveragt 
of the 1951 World Series, followei 
by a sequence of the nation’s ti! 
college football contests.” 

The 5-6 p.m. period will continu: 
as the children’s hour on Mutu! 
Mr. Fineshriber said. He also @ 
nounced that at least two maj 
symphony orchestras will be aire 
by MBS on a regular schedule th 
fall. Five-minute news summari 
will be broadcast hourly from 9:23 
a.m. to 4:25 p.m. each weekday, he 
said, most of them sponsored. The 
number of sponsored news Pl 
grams on MBS has increased 69! 
in the past year. As a prelude 
next year’s Presidential race, MBS 
is readying a public affairs shov 
Mr. Fineshriber reported. 
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MERGER OF ABC and United 
paramount Theatres Inc. was con- 
solidated by the FCC last week into 
the already scheduled (but still 
undated) Paramount Pictures Corp. 
hearing [BROADCASTING @ TELE- 
casTING, Aug. 20, 13]. 

Issues on the merger applications 
run the gamut from the relation- 
ship of the officers and directors of 
United Paramount Theatres to the 
government’s 10-year-long anti- 
trust motion picture case to how 
the new American Broadcasting 
(o.-Paramount Theatres Inc. in- 
tends to treat its radio-TV proper- 
ties and its exhibition business. 

None of the issues caused any 
surprise to the principals. It was 
apparent they were exactly what 
had been expected. 

Fact that the Commission did 
not set any date for the consoli- 
dated hearing has caused some 
concern to the parties involved. 
They fear that it may be winter 
before the FCC hears their story 
and perhaps well into 1952 before 
a decision is handed down. 


June 1953 Deadline 


Agreement between ABC and 
United Paramount has a June 1953 
cut-off date. None of the principals 
believe that it will not be extended 
if necessary. 

It was apparent also that CBS is 
going to have a long wait before it 
can take over WBKB (TV) Chi- 
cago. Part of the merger deal in- 
volves the sale of the Balaban & 
Katz TV outlet to CBS for $6 mil- 
lion. This is because ABC owns 
WENR-TV in Chicago, and FCC 
rules prohibit the same company 
from owning more than one facility 
in the same community. 

Significance of last week’s Com- 
mission action in consolidating the 
ABC-UPT merger with the Para- 
mount Pictures hearings is this: 

United Paramount is going to 
have to convince the seven Com- 
missioners that (1) there is actual 
divoreement between the two Para- 
mount companies, (2) that prin- 
cipals in UPT should not be tarred 
with the anti-trust brush that may 
be applied to the producing com- 
pany, and (3) that UPT has no in- 
tention of making the radio-TV 
properties subsidiary to the opera- 
tion of its movie theatres—in prod- 
uct, talent or story property. 

Pointing to some of the questions 
in the FCC’s mind was Comr. 
Jones’ dissent to consolidating the 
merger applications with the Para- 
mount heaings. 

“... We should not even think 
of hearing on the merger until 
sich time as we have decided 
Paramount has anything to trans- 
fer,” he concludes. 

Action was taken by Comrs. Coy, 
Walker, Hyde and Webster on 
Aug. 27. Comrs. Sterling and Hen- 
hock were not present. 

Aside from the more obvious is- 
es—anti-trust violations and the 
character qualifications of the 
PMincipals of the new American 
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Broadcasting-Paramount Theatres 
Inc., possible monopoly, etc.—the 
FCC wants to know whether the 
new company: 

@ Proposes to engage in the- 
atre-TV “to the exclusion of other 
outlets.” 

@ Proposes to restrict the use 
of motion picture films, stories or 
talent on broadcast stations. 

Paramount Pictures hearing, set 
by the FCC in Aug. 8 order 
[BROADCASTING ® TELECASTiNG, 
Aug. 13], is the first case to come 
under Commission scrutiny follow- 
ing its March anti-trust decision 
to act on a case-by-case basis 
[BROADCASTING © TELECASTING, 
April 2]. 

In addition to the anti-trust im- 
plications, that hearing also is 
scheduled to take up: 

(1) Paramount Pictures’ “con- 
trol” of Allen B. DuMont Labora- 
tories. DuMont owns and operates 
WABD (TV) New York, WTTG 
(TV) Washington, WDTV (TV) 
Pittsburgh and the DuMont Tele- 
vision Network. 

(2) Legality of the transfer of 
the following stations from the 
parent Paramount Pictures Corp. 
to the production-only Paramount 
Pictures Inc: KTLA (TV) Los An- 
geles and WBKB (TV) Chicago. 

(3) License applications for the 
above stations as well as for FM 
station WBIK Chicago. 

(4) Transfer of “negative” con- 
trol of WSMB-AM-FM New Or- 
leans from Paramount Pictures 
Corp. 

All-embracing issues in the Par- 
amount hearing have made many 
observers consider this as impor- 
tant in FCC annals as the 1941-44 
newspaper ownership fight. 

That issue was resolved by the 
FCC when it decided that no 


blanket policy should be invoked, 
but that newspaper ownership 
should be considered among other 
factors in contested hearings. 


Comr. Jones’ attitude—and prob- 
ably the thinking of others on the 
Commission — may be surmised 
from this extract from his dissent: 

“. . . Substantially the same key 
officers were highly placed in Para- 
mount Pictures Inc. ... over a wide 
span of years, during which courts 
have characterized these corpora- 
tions’ business practices as: ‘will- 
ful,’ ‘unreasonable,’ ‘unfair,’ ‘dis- 
criminatory,’ and ‘predatory’.” 

Mr. Jones wants a complete study 
made of the individuals concerned 
and then a determination by the 
FCC whether the activities of the 
officers and directors disqualify 
them from holding broadcast li- 
censes. 

“. .» it is clear,” he says, “that 
(1) the merger applications of 
American Broadcasting Co. and 
United Paramount Theatres and 
(2) the subsequent transfer of 
control of WBKB Chicago to 
Columbia Broadcasting System Inc., 
two steps and three steps, re- 
spectively, removed from prereq- 
uisite determination in the order 
adopted by the Commission Aug. 
8, might well become moot.” 





Jones Dubious 

Highly complicated factors in 
the merger of ABC and UPT also 
perturb Mr. Jones and makes him 
dubious about the advisability of 
consolidating both hearings. 

Not only is the question of busi- 
ness practices involved, the Ohio 
Commissioner states, but also 
questions of (1) concurrent opera- 
tion of broadcasting and theatre- 
TV in the same areas, (2) effect of 
owning and operating motion pic- 
ture theatres and radio-TV facili- 


FCC Spells Out Questions 





ties in particular areas and on a 
regional and national scale, and 
(3) monopoly issues raised by the 
common ownership of broadcast 
and theatre facilities. 

Issues concerning the merger are 
spelled out by the FCC as follows: 

1. To obtain full information with 
respect to the participation of any 
of the applicants, their officers, direc- 
tors, stockholders, employes, or 
agents, in any violations of either 
Federal or State anti-trust laws, the 
extent and character of such partici- 
pation, and the results of any litiga- 
tion flowing from such participation 
and more specifically to secure in- 
formation as to: 

a. Whether the violations com- 
mitted were wilful or inad- 
vertent. 

b. Whether the violations were 
committed over a long period 
of time or, interms of time, 
were isolated events. 

c. Whether the violations were 
recent. 

d. Whether the violations also 
constituted violations of Sec- 
tions 311 and 313 of the Com- 
munications Act. 

2. To obtain full information with 
respect to the properties to be re- 


ceived by American Broadcasting- 
Paramount Theatres Inc., and Co- 
lumbia Broadcasting System _ Inc., 


the considerations to be paid therefor 
and the terms of such payment, and, 
in the event no monetary considera- 
tion is to be paid, the terms of the 
transaction resulting in the acquisi- 
tion by the transferees of the propor- 
ties in question. 

3. To obtain full information with 
respect to the corporate structure of 
American’ Broadcasting - Paramount 
Theatres Inc., and with respect to 
the legal, technical, financial and 
other qualifications of its officers, 
directors and stockholders. 

4. To determine the policies to be 
pursued by American Broadcasting- 
tion by the transferees of the proper- 

(Continued on page 70) 





TOP RETAIL SELLER 


RADIO advertising has been found 
superior to newspapers in selling 
women’s wear, men’s wear and 
furniture - appliance merchandise, 
according to an analysis of 50 sur- 
veys conducted by Advertising Re- 
search Bureau Inc. 

Breakdown of the 50 ARBI 
studies covering these products is 
in preparation at Broadcast Ad- 
vertising Bureau and will soon be 
published under the title, “Count 
Your Customers,” according to 
William B. Ryan, BAB president. 

One of the problems facing both 
radio and newspapers, Mr. Ryan 
observed at the NARTB District 4 
meeting held Aug. 23-24 at 
Roanoke, Va., is that many retai!- 
ers don’t believe the majority of 
their business comes from adver- 
tising. 

“We must show the retailer that 
radio is a selling medium,” Mr. 
Ryan said. He cited figures from 
ARBI studies showing that 68.5% 
of customers knew about an item 
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by hearing it advertised on the 
air or reading about it in news- 
papers; 73.3% of persons who 
bought the test item came into the 
store as a result of advertising. 

Lee Hart, BAB assistant direc- 
tor, said the ARBI studies may be 
the springboard for a continuing 
test of the effectiveness of radio 
advertising. 

In breaking down 50 ARBI 
studies by three types of products, 
Miss Hart found that radio out- 
pulled newspapers in women’s 
wear, men’s wear and consumer 
durables from the standpoint of 
traffic produced. 

Radio topped newspapers in per- 
centage of traffic purchasing wom- 
en’s wear and consumer durables, 
she found, but ran a shade under 
newspapers with men’s wear. 

Miss Hart’s breakdown shows 
that radio far outstripped news- 
papers in percentage of dollar 
sales in all three types of products. 


Radio Outstrips Papers 


Breakdown of 50 ARBI studies 
by three types of products follows: 


Results of 23 ARBI surveys covering wom- 
en's wear and accessories: 


Newspapers Radio Both 
% Total 
Traffic 248 30.9 10.8 
% Traffic 
Purchasing 52.1 66.1 58.6 
% Dollar 
Sales 26.2 32.7 12.6 

Results of five surveys covering men’s 

wear: 

Newspapers Radio Both 
% Total 
Traffic 18.4 39.1 79 
% Traffic 
Purchasing 80.3 77.6 84.9 
% Dollar 
Sales 18.9 41.1 75 


Results of 22 surveys covering furniture, 
appliances and homewares: 


Newspapers Radio Both 
% Total 
Traffic 25.4 35.9 10.0 
% Traffic 
Purchasing 44.9 45.0 49.1 
% Dollar 
Sales 28.4 37.0 11.3 
September 3,1951 @ Page 25 



















IOWANS PROTEST 


Radio Hits Censorship 


BROADCASTER resentment 
against censorship actions of pub- 
lic and educational personnel in 
Iowa reached a peak last week as 
two formal protests rested on the 
desk of Gov. William S. Beardsley. 

Back of the protests were re- 
fusal of the State Board of Ap- 
peals to permit recording of a 
public hearing and censorship of 
sportsecasting by a high school 
athletic official. The latter incident 
led recently to formation of the 
Iowa Broadcasters Assn. with Wil- 
liam B. Quarton, WMT Cedar 
Rapids, president; Edward Breen, 
KVFD Fort Dodge, vice president, 
and George Volger, KWPC Musca- 
tine, secretary-treasurer. 

The association also plans to in- 
troduce a bill at the next session of 
the Legislature requiring state 
boards to allow use of radio and 
press facilities at public hearings. 

Both ‘IBA and the Iowa Tall 
Corn Network have protested dis- 
criminatory action by Iowa High 
School Athletic Assn. in barring Al 
Coupee, of KRNT Des Moines, froin 
describing a track meet over WOI- 
TV Ames. 


Fort Dodge Incident 

The protest against denial of re- 
cording rights grew out of a public 
hearing held in Fort Dodge. Mr. 
Breen and a recording crew set up 
microphones to record proceedings 
but the state board refused to per- 
mit the pickup. 

IBA has adopted a declaration of 
news and sports policy pledging 
joint action to protect basic free- 
doms and denying that any group 
has the right to bar any broadcaster 
from a public or semi-public event 
merely because past broadcasts 
might have been displeasing to the 
group or some of its members. 

The association will resist cen- 
sorship in the courts, if necessary. 
An IBA committee will be formed 
to hear complaints about any broad- 
cast and meet with the station af- 
fected as well as those who make 
complaints in an effort to reach 
a solution. 

The censorship attempts will be 
discussed by IBA officers and the 
Iowa High School Athletic Assn. 
some time this month. 





Children’s Wear 


RADIO salesmen have this year 
“the best selling opportunity yet 


offered in the infants’ and chil- 
dren’s wear field,” according to 
Radio Sales with Primer People, 
25-page retail information folder 
mailed last week to member sta- 
tions by BAB. Booklet is filled 
with information on the juvenile 
market, with statistics on the na- 
tion’s child population, department 
store sales of infants’ and chil- 
dren’s wear, etc., with data on the 
influence of children in selecting 
their apparel and with other sales 
helps. 
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NARTB District 4 Resolutions 


PROTECTION of the basic rights of broadcasters and telecasters from 
inroads of public agencies and from tactics harmful to economic stability 
provided the theme for resolutions adopted at the first of NARTB’s 
annual series of 17 district meetings. Opening session of the series was 
held Aug. 23-24 at Roanoke, Va. [BROADCASTING® TELECASTING, Aug. 27]. 

One resolution was aimed directly at the plan of Sen. William Benton 
(D-Conn.) to set up a national citizens board to review programs. A 
second resolution was directed particularly at rate-cutting. A third 
pledged broadcaster cooperation with the government in the present de- 
fense crisis. 

Texts of the three resolutions follow: 

WHEREAS, Sen. William Benton (D-Conn.) has introduced legislation 
(S. 1579 as amended and S. J. Res. 76 as amended) which would establish 
a National Citizens Advisory Board for Radio & Television, restrict the 
period of television station licenses to one year, and urge the FCC to 
encourage the development of subscription broadcasting; and 

WHEREAS, the National Citizens Advisory Board would in effect 
function as a board of review over programming on commercial radio 
and television stations and submit advice to the FCC regarding this 
subject; and 

WHEREAS, Sen. Benton himself has testified that he believes such an 
advisory board should issue reports not unlike the infamous “Blue Book”’ 
published by the FCC in 1946; and : 

WHEREAS, although the function of such a board would be “advisory,” 
the practical fact is that its suggestions would carry compelling weight 
with the FCC and indeed would amount to virtual directives to guide the 
FCC in determining the eligibility of applicants for grants or license re- 
newals; and 

WHEREAS, such legislation would create a high-level body having all 
the attributes of censors, in derogation of the Constitution of the United 
States; 

NOW, THEREFORE, BE IT RESOLVED, That the members of 
District 4 of the NARTB, in convention assembled, do hereby declare 
their unanimous opposition to the measures proposed by Sen. Benton; and 

BE IT FURTHER RESOLVED, That the members of District 4 do 
direct that copies of this resolution be forwarded to the chairmen of the 
Senate and House Interstate & Foreign Commerce Committees, the 
Senators and Congressmen of the 4th NARTB district, and to all District 


Directors of NARTB. 
* + ’ 


WHEREAS, radio under the American System of free, competitive 
enterprise, has demonstrated itself to be the most effective means of 
mass communications ever devised; and 

WHEREAS, radio set ownership has attained the unprecedented height 
of 95% of American homes, urban and rural; aside from automobiles and 
other out-of-home ownership; and 

WHEREAS, radio, since its advent in 1920, has become an indispen- 
sable part of the American way of life; with the average individual de- 
voting more than five hours per day to radio; 

NOW, THEREFORE, BE IT RESOLVED, That the members of the 
Fourth District of the NARTB, in annual meeting assembled, do hereby 
condemn any action, whether it be rate reduction; impingement upon 
time segments heretofore recognized as within the province of the 
individual station, or introduction of practices which tend to dislocate 
program structures, or any other acts which depreciate the value of 
radio as an advertising and public service medium; and 

BE IT FURTHER RESOLVED, That the members of the Fourth 
District of NARTB, recognize the desirability of national program serv- 
ice, whether network or non-network, but desire to impress upon all 
sources of program supply the necessity of stations maintaining an 
economic stability, and an equitable balance of program service which 
will enable them to meet the public interest requirements of their 
respective service areas and continue to function as the backbone of the 
broadcasting industry. 

* a ~ 

RESOLVED: That the members of the Fourth District of the NARTB 
pledge all-out cooperation to their nation in the promotion of peace, and, 
if need be, in the prosecution of war, to the end that Government of the 
people, by the people and for the people shall not perish from this earti. 
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WBML Macon, Ga., has contracted 
to affiliate with NBC, effective Sep}, 
30. Present at the signing were these 
WBML officials (I to r): E. G. Me. 
Kenzie, vice president; Ernest Black 
(seated), president, and Charles w. 
Pittman, general manager. 


ABA REQUEST 


Disregarded by Commissioner 
DESPITE protest of the Arkansas 
Broadcasters Assn., State Bank 
Commissioner Ed I. McKinley has 
refused to withdraw his request 
to small loan companies for their 
radio and direct mail advertising, 

ABA had adopted a resolution at 
its Aug. 6 meeting denouncing the 
commissioner’s policy as an inva- 
sion of radio rights “both as to 
free enterprise and the right of 
free speech.” ABA had contended 
the policy would be an invitation 
to other state agencies to make 
similar requests for advance copies 
of advertising material. 

Mr. McKinley was quoted in press 
reports as saying he believed a 
1951 state law, broadening powers 
of the Bank Dept., gave him author. 
ity to request radio advertising 
from radio stations. The request 
to loan companies was verbal, he 
said, adding that he didn’t ask 
for newspaper copy since the news- 
papers themselves provided an easy 
way of checking such advertising. 

Storm Whaley, secretary of ABA, 
said the association has not re 
ceived a reply from the comnis- 
sioner. ABA members felt the pol- 
icy was “discriminatory.” The re 
quests for radio copy were not 
made to stations but to the banks. 


TECHNICAL HELP 


Wilson Asks Industry Aid 
DEFENSE Mobilizer Charles Wil 
son last week called on industry, 
government and educational insti- 
tutions to take affirmative steps t 
meet the “serious shortage of st 
entifically and technically trained 
personnel.” 

He asked industry to make the 
most effective use of already 
trained personnel, and to develop 
job training programs on a @& 
operative basis which will result 2 
employed persons receiving such 
experience. “This must be done if 
our defense program is to succeed, 
Mr. Wilson added, noting that the 
supply of engineering graduates 
1951 is less than half needed 
man economic and defense pl 
grams. 
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ATLANTIC CITY STORY 


made every day a short dis- 
tance off the boardwalks at 
Atlantic City. 

The largest store in the seaside 
metropolis, and in all of Southern 
New Jersey 33-year-old M. E. 
Blatt Co.—has discovered that it 
can: 

@ Live without newspapers. 

@ Live better than ever before 
by using radio instead. 

@ Sell all types of merchandise 
by radio. 

Not a single line of daily news- 
paper advertising has been used by 
Blatt’s since July 1. At that time 
the store pulled out of its familiar 
page 3 position in the morning 
Press and afternoon Union because 
they raised the rates 20%. 

For more years than most adver- 
tising folk can remember, Blatt’s 
store had been the largest news- 
paper advertiser in the city. 

It had played around with radio 
now and then but hadn’t used the 
medium as a basic means of sell- 
ing goods. 

And then came the July 1 deci- 
sion, an action that admittedly 
furrowed the brows of President- 
Qwner Blatt and Murray Klahr, 
advertising director of this major 
merchandising enterprise. 

“How’s your business since July 
1?” Mr. Klahr was asked. 

“Very good, in fact extremely 
good,” he replied. “Our sales in- 
creased in July and they’re still 
going up in August. So far we’re 
doing very well.” 

That trend developed during a 
nine-week period in which daily 
newspapers have been laid aside 
for heavy use of broadcasting plus 
a shopping news type of circular 
and expanded direct mail. 

After nine weeks how does Mr. 
Klahr feel about radio? 

“Our thinking about broadcast- 
ing has changed,” he said. “For a 
long time we experimented. The 
tadio people tried to show us where 
we were wrong. Now we’re doing 
it their way, and it really works.” 


APinate every history is being 





Basic for Stores 

How about radio as a primary 
advertising medium for department 
stores ? 

“We've found that radio can do 
the basic advertising job,” Mr. 
Klahr said. “We've finally learned 
how to use radio successfully.” 

Having made the switch from 
Newspapers to broadcast time, 
Blatt’s officials are watching store 
figures more closely than ever be- 
fore. They’re watching the specific 
tems that are promoted on the 
alrand they’re watching what hap- 
pens when customer contacts clerk. 

“We're making a study of each 
product advertised on the air,” Mr. 
Klahr observed. “We're weighing 
the results, trying to put our fin- 
sets on what type of copy is most 
effective and how successful we are 
with each item. 

“Naturally we’re gratified when 
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people come into the store to ask 
for an item advertised on the air 
and we’re studying our sales care- 
fully since turning to radio as our 
primary medium.” 

This question was then submit- 
ted to Mr. Klahr: “What types of 
products can you sell most suc- 
cessfully by radio?” 

His answer: “We haven’t found 
a single case in which radio was 
not effective.” 

Blatt’s advertising schedule cur- 
rently includes three stations. The 
two-year-old co-op MGM Theatre 


hour on WFPG Atlantic City is 
being continued. Besides’ that 
series, Blatt’s is using a news 


saturation schedule on WF PG. This 
includes eight five-minute news- 
casts a day, seven days a week. 
As in the case of the theatre hour, 
item copy is featured. The re- 
sults are checked and there are 
some honeys on the list. 


Many Radio Successes 


Offhand Mr. Klahr recalled a 
promotion for garment bags that 
was “a tremendous success.” An- 
other item was insect repellent. 
And there are plenty more. 

Fred Weber, president of WFPG, 
added a significant observation. 
“The Blatt’s departments are now 
asking that their items be adver- 
tised on the air,” he said. Every 
advertising manager and every 
media salesman knows that the de- 
partment head is close to the clerk 
and close to the customer’s desires. 

The Blatt’s schedule includes 10 
to 15 spots every day on WMID 
Atlantic City plus announcements 
on a women’s program. The sched- 
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ule on WOND in nearby Pleasant- 
ville is about the same as WMID’s. 

In typical Blatt’s fashion there 
are signs all over the big eight- 
story building showing micro- 
phones and call letters. The signs 
urge listeners to tune to the three 
stations. Special display windows 
show radio-advertised items. 

The stations, in turn, are cooper- 
ating with the store with promo- 
tional aids, according to Mr. Klahr. 

Blatt’s tabloid, a promotional 
device of past years, was revived 
in July when newspapers were 
dropped. The 12-page circular has 
been issued twice a month but the 
schedule in September calls for 
three issues. Circulation is 70,000. 
Across the bottom of every page is 
a different radio message, calling 
attention to specific Blatt’s broad- 
casts on the three stations. 

Coverage via the tabloids is dou- 
ble the coverage provided by news- 
papers, Mr. Klahr said. 

e Is the radio-shopping news ar- 
rangement permanent? 

Mr. Klahr isn’t saying what the 
store will do, but the chances are 
that he is keeping in touch with 


the Press-Union people. Blatt’s 
had enjoyed that choice page 3 
spot for years and years. Then 


when the papers absorbed the com- 
peting Tribune and abandoned it, 
a 20% rate increase was imposed. 

That didn’t sit well with the 
Blatt’s people. With courage char- 
acteristic of their 33-year career, 
they departed from traditional re- 
tailer reliance on newspapers and 
turned to radio. There’s still a 
little weekly newspaper white space 
in the Blatt’s advertising budget, 


which is running along at the 
same level. 

Most important, M. E. Blatt Co. 
has discovered radio. It has learned 
how to move merchandise by util- 
izing the compelling power of the 
spoken word. It has learned that 
the ear can be mightier than the 
eye when a persuasive message is 
properly directed at prospective 
buyers. 


FOOTBALL RIGHTS 
KPAC in Unusual Pact 


ONE solution to the problem of 
payment for privileges to high 
school football broadcasts has been 
reported by KPAC Port Arthur, 
Tex., an MBS outlet owned by 
Port Arthur College. Station an- 
nounced an agreement with the 
local board of education, which is 
buying time at regular commercial 
rates to produce and supervise the 
broadcasts. 

KPAC said the two Port Arthur 
stations—the other presumably be- 
ing KOLE—previously had rejected 
offers by the board to carry the 
games sustaining or to pay $62.50 
per game, to be split between each 
outlet, for broadcast rights. Sta- 
tions held that adding such charges 
to already high expenses for foot- 
ball broadcasts made it difficult to 
obtain sponsors and meet expenses, 
KPAC said. 

In rejecting the board’s offer, 
each station suggested that it 
would permit the school group to 
buy time at regular commercial 
rates and produce its own broad- 
casts. The board accepted and now 
hires the announcers and other per- 
sonnel, makes arrangements for 
a sponsor and produces and super- 
vises the broadcasts. 





KROGER SPOT DRIVE Intense Campaign Set 


ONE of the largest spot campaigns 
in radio history will get under way 
Sept. 24 when Kroger Co., third 
largest food chain in the nation, 
switches from transcribed radio 
serials to announcements, accord- 
ing to Ralph H. Jones Co., Cin- 
cinnati. 

The agency is compiling an en- 
larged radio station list for the 
spot drive. The change in Kroger 
radio policy is described as long- 
range, and not a 13-week or 26- 
week experiment. Advertising di- 
rector of the Kroger chain is Wil- 
liam J. Sanning. 

Long a heavy radio buyer in its 
Midwest area, Kroger also will re- 
sume its Alan Young television 
program Sept. 17 using kinescope 
on 17 CBS TV outlets. 

Three teams from the Jones 
agency and Kroger headquarters 
will set out tomorrow (Sept. 4) on 
a tour of the Kroger marketing 
area. They will cover outlets all 
over the region, describing the new 
radio policy and working out mer- 
chandising aids. 

Final details of the spot series 
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will be announced in mid-September 
after the teams have completed the 
circuit, extending from Wichita 


to Roanoke, Va., and from Madi- 
son, Wis., to Pittsburgh. 
Kroger’s 1951 radio-TV budget 


is believed to be about the same 
as the former radio budget, which 
was based on three five-a-week 
transcribed serials. Radio will use 
something over a third of the elec- 
tronic budget, the rest going to the 
costly TV series. Radio expendi- 
tures will still be heavy but not as 
high as those prior to Kroger’s 
first use of TV in 1950. 


Fall Sales Tie-in 


The radio announcements will be 
tied into the annual series of fall 
sales staged by Kroger stores. An- 
nouncements will be both live and 
transcribed and will cover the 
whole range of Kroger items. Com- 
mercials on the TV program will 
be devoted to Kroger coffee and 
Tenderay meat. 

Station list for the radio cam- 
paign will be greatly enlarged over 
the 25 to 30 stations used for se- 


rials in past years. 

With the mid-September pro- 
gram Kroger will wind up Corliss 
Archer, summer replacement for 
the Alan Young TV show and co- 
sponsored by Esso in the east. 

Kroger’s current radio program, 
Share the Wealth, winds up Sept. 
7. This schedule has been handled 
in recent months by Ruthrauff & 
Ryan, Cincinnati, only instance in 
which Kroger radio advertising 
has not been placed through Ralph 
H. Jones Co. 

The big food chain first used ra- 
dio on a big scale in 1935 when it 
started Linda’s First Love, five-a- 
week transcribed serial, for Kroger 
coffee on 26 midwestern stations. 
The serial was heard at different 
hours in each city until it was 
abandoned in 1950. 

In 1937 Kroger added a second 
transcribed serial, Mary Foster, 
the Editor’s Daughter. Bread and 
other baked goods were advertised. 
A third serial, Hearts in Harmony, 
was added in 1939, promoting Ten- 
deray meat, and the three serials 
ran side-by-side until last year. 
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A HAPPY RIDE 
FOR ADVERTISERS 


OR MORE than 15 years, The Midday Merry-Go-Round has been 
spinning six days a week on WNOX Knoxville, to the happy cries 
of sponsors and the constant clank of coin. 


There are no brass rings on the WNOX carousel. 


for his ride. 

In the more than 15 years of its 
production, more than two million 
people have paid admission charges 
to see the program in the studio. 
The present charge is 50 cents. 

Three sponsors still participat- 
ing on the show have been steady 
advertisers for more than 10 years. 
Half a dozen others are regulars 
of more than six years’ standing. 

More than a million listeners 
have written letters to the program 
and its talent. The devotion which 
the show commands from its audi- 
ence is unique. One expiring lis- 
tener on his deathbed sent an 
urgent message to Lowell Blanch- 
ard, the Merry-Go-Round m.c. 


“Tell Lowell I said goodbye and 
good luck,” were the dying man’s 
last words. 

HE Midday Merry-Go-Round 

was set in motion in January 
1936 in a small studio located in 
the Andrew Jackson hotel. The 
show began to attract such large 
audiences that the hotel manage- 
ment firmly suggested it should be 
taken elsewhere. The program was 
moved to a sports arena for sev- 
eral weeks and then to the City 
Market Hall where a 5 cent admis- 
sion charge was instituted in an 
effort to keep down the crowds. 

In May, 1936, WNOX acquired 
its own five-story building and 
made the first floor into a 600-seat 
auditorium for Merry-Go-Round. 
Admission was increased to a dime, 
but the audience kept coming. It 
is still jamming the place despite 
successive price hikes that have 
boosted the admission to 50 cents. 

The Merry-Go-Round is a hill- 
billy-variety show whose master of 
ceremonies, Mr. Blanchard, trained 
for his rustic assignment in such 
backwoods as the U. of Illinois and 
Detroit radio. It was after he was 
hired by WNOX that he acquired 
a passable mountain-man dialect 
and began presiding over the pro- 
gram. 

Mr. Blanchard, the recipient of 
the dying fan’s last words, is not 
alone among the program’s per- 
formers in receiving acknowledg- 
ment from listeners. 

Carl Story averages 3,000 letters 
and cards a week, some of them 
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Everybody pays 
pS ee EE ee eet 
unusual in the extreme. One woman 
advised him by post that her mother 
had been hospitalized in a coma for 
days, unresponsive to the best ef- 
forts of physicians or the loving 
words of friends or kin. It was not 
until a nearby radio was tuned to 
Merry-Go-Round and Mr. Story 
sang a song that she was restored 
to consciousness. 

ILL CARLISLE, who plays 

Hotshot Elmer on the show, 
once complained on the air that 
although it was leap year, no fe- 
male had thrown herself at his feet 
or indeed even cast a second look 
at him. In days he received 2,213 
proposals. 

The program frequently inter- 
cedes in charitable fund-raising ap- 
peals, usually with spectacular re- 
sults. In a recent polio fund drive, 
only pennies were accepted. A 
total of 400,000 came in. 

A show with such proven audi- 
ence is bound to attract sponsors, 
and Merry-Go-Round has. 

Fielden’s, a local furniture store, 


* 


Ba 


TWO MILLION PEOPLE have paid their way to see The Midday 


Merry-Go-Round in a 15-year 
uncounted millions more have 


whirl on WNOX Knoxville, and 
heard it on the air. 


AND THERE’S A WAITING LINE of audience and sponsors fo 
a radio show that is a Tennessee phenomenon. 


has sponsored an announcement 
daily on the Monday-Saturday, 
12:10-1:45 p.m., show for 15 years. 

Swan’s Bakery has advertised 
daily for more than 12 years. The 
Martin Rosenberger Wallpaper Co. 
has promoted its wallpaper and 
paints on the program for an equal 
time. 

Other long-time accounts include 
B. C. Headache Tablets, the Cas 
Walker grocery chain, the Tennes- 
see Beauty Shop and School, the 
Kerr Motor Co. (Dodge and Plym- 
outh dealer), and Scalf’s Indian 
River Medicine Co. 

There’s a perpetual waiting list 
for sponsorship availabilities. 

The Midday Merry-Go-Round has 
been the professional birthplace of 
several stars now prominent in 


* ae 


hillbilly entertainment. Roy Acuf 
started his career at the outset of 
the program. Others who are now 
celebrated among hillbilly fanciers 
throughout the country are Home 
’n’ Jethro, the Carter Sisters, Smil- 
ing Eddie Hill and Cowboy Copas, 

The present cast __ include 
Messrs. Blanchard, Story and Car. 
lisle, Charlie Monroe, Don Gibson, 
Martha Carson, Salty and Mattie 
Homes, Jack Shelton and _ the 
Greene County Boys, the McNally 
Sisters, Claude Boone, the Arkan- 
sas Travelers and Rondelle, a fe 
male ventriloquist. 

Judging by its more than 1i 
years of giddy spinning, it’s safe to 
bet that there’s very little chance 
the WNOX Merry-Go-Round vwill 
ever run down. 


* * 


Here’s a typical crowd waiting to get into a performance of The Midday 
Merry-Go-Round which regularly plays to standing room only. 
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QPERATING expenses at broad- 
gst stations in 1950 were highest 
jor stations with an annual income 
petween $100,000-$125,000 and low- 
gt in the $350,000-$1,000,000 
pracket, according to the annual 
operating cost studies compiled by 
NARTB and supplied delegates at 
jistrict meetings. 

Cost data for stations were pre- 
pared and analyzed by Richard P. 
Doherty, NARTB employe-employ- 
er relations director, with research 
handled by Dr. Kenneth H. Baker, 
research director. They found that 
the number of stations operating 
st a loss in 1950 was well below 
i949 despite TV’s impact [BRoap- 
castING © TELECASTING, Aug. 27]. 

Ranking next to the top in the 
operating cost study was the 
ielow-$50,000 group of stations. In 
general, stations under $200,000 in- 
ome had a higher ratio of oper- 
ating costs in comparison to high- 
income stations. 

Average cost for all stations was 
440% of broadcast revenue, 
ranging from 88.65% for the $100,- 
00-$125,000 group to 74.42% in 
the ease of $350,000-$1,000,000 sta- 
tions. 

Highest item in the breakdown 
of 1950 expenditures was general 
md administrative, including sal- 
aries, rent, taxes, losses, deprecia- 
tion, ete. This class consumed 30% 





NEW RTMA UNITS 


Cover Sports, Statistics 


TWO committees, covering sports 
broadcasting and industry statis- 
ties, have been named by Radio- 
Television Mfrs. Assn. John W. 
(ig, Crosley Division, chairman 
of the RTMA Set Division, reap- 
pinted J. B. Elliott, RCA Victor 
Division, as chairman of the Sports 
Broadcasting Committee. 

Serving on the sports group with 
Chairman Elliott are A. A. Brandt, 
neral Electric Co.; L. F. Cramer, 
len B. DuMont Labs; H. L. Hoff- 
t, Hoffman Radio Corp.; John 




















i Gilligan, Phileo Corp.; William 











i Kelley, Motorola Inc., and L. C. 














sdell, Zenith Radio Corp. 









































The committee was formed to 
mote better relations between 
tadio-television industry and 
ganized sports groups, both col- 
late and professional. 

Robert C. Sprague, Sprague Elec- 











i Co., RTMA board chairman, re- 
Mpointed Frank W. Mansfield, Syl- 





























la Electric Products, as chairman 
the Industry Statistics Committee. 
group supervises compilation of 
e@on radio-TV production. Other 
Members are E. C. Anderson, RCA 























tal - Division ; George A. Biese, Cros- 
Division; H. W. Clough, Belden 





ig. Co.; C. J. Hassard, Bendix Radio 











































; ision; F. A. Lyman, Allen B. Du- 

tt Labs; George McCleary, RCA 
tor Division; Edwin B. Pease, 
ileo Corp.; A. G. Schifino, Strom- 
mg-Carlson Co.; W. M. Skillman, 
heral Electric Co. 
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OPERATING COST BREAKDOWN, 1950 
Percent of Broadcast Revenue 

Total 

General Operating 

Technical Program Selling Admin.* Expenses 

Below $50,000 19.60% 29.42% 10.02% 29.15% 88.19% 
$50,000-$75,000 15.69 30.00 11.00 30.20 86.89 
$75,000-$100,000 14.08 29.34 12.29 31.48 87.19 
$100,000-$125,000 13.73 28.29 13.70 32.93 88.65 
$125,000-$150,000 13.46 28.43 12.92 30.70 85.51 
$150,000-$200,000 13.40 27.42 13.21 31.60 85.63 
$200,000-$350,000 13.96 26.60 12.89 28.61 82.06 
$350,000-$1,000,000 13.24 25.00 10.62 25.56 74.42 
Over $1,000,000 11.88 29.86 9.23 23.78 74.75 


* Includes salaries, rent, taxes, losses, depreciation and other expenses. 
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of average station revenue. 

Close behind was the program 
item, 28.02%. It includes salaries, 
talent, royalties, transcriptions, 
wire service, news service, teletype 
and other expenses. 

Technical expenses consumed 
14.21% of broadcast revenue. Sell- 
ing expenses are at the bottom of 
the list, taking 12.17% of average 
station revenue. 


Cost Breakdown 


In breaking down labor costs, 
Mr. Doherty found that salaries, 
wages and other compensation took 
48.63% of the broadcasting dollar, 
or 57.58% of total operating ex- 
pense. 

The study shows that 13.83% of 
the 1950 broadcast dollar went to 
program salaries, with 11.83% to 
general-administrative, 10.95% to 
technical, 8.74% to selling and 


3.28% to talent compensation. 

Percentage of general-adminis- 
trative salaries ranged from 13.- 
50% for stations in the $100,000- 
$125,000 group to 8.07% for sta- 
tions over $1 million. 

In the case of selling salaries, 
the percentage of broadcast dollar 
ranged from 10.32% for $100,000- 
$125,000 stations to 4.71% for 
stations over $1 million. 

Program salaries were highest, 
15.19%, for $100,000-$125,000 sta- 
tions, and lowest, 9.19%, for sta- 
tions over $1 million. 


Average Income 


Technical salaries ranged from 
15.58% of the broadcast dollar for 
stations below $50,000 down to 
9.32% for stations over $1 million. 
Talent payments varied all the way 
from 1.20% of the broadcast dol- 
lar at stations under $50,000 to 


13.75% at stations over $1 million. 

Average income of radio stations 
rose from 1949 to 1950 at local and 
regional stations, according to the 
Doherty analysis, but declined at 
clear-channel stations. At the same 
time station operating costs con- 
tinued to rise. 

Average income of local stations 
rose from $101,854 in 1949 to $109,- 
279 in 1950; regional stations, 
$229,574 in 1949 to $279,681 in 
1950; clear-channel stations, down 
from $960,122 in 1949 to $904,896 
in 1950. 

A geographical breakdown of 
stations by average income in 1950 
shows that local stations had the 
highest 1950 income in the North 
Central area, averaging $124,054, 
compared to $92,232 in the South 
Central area. 

Regional stations enjoyed high- 
est average income, $349,554, in 
the Northeast with lowest income 
in the Mountain-Pacific area where 
it averaged $221,385. 

Clear stations had the highest in- 
come in the Northeast, averaging 
$1,360,943 compared to $590,654 
in the South Central area. 





Eight Join NARTB 


EIGHT new member stations have 
signed with NARTB in the last 
fortnight, according to Jack Har- 
desty, NARTB station relations 
director. Several joined during the 
NARTB District 4 meeting at 
Roanoke, Va. The new members 
are WEXL and WOMC (FM) Royal 
Oak, Mich.; WFMC Goldsboro, 
N. C.; WHED Washington, N. C.; 
WINC and WRFL (FM) Win- 
chester, Va.; WJNC Jacksonville, 
N. C.; WNGO Mayfield, Ky. 





PEACE TREAT 


Radio-TV Networks Map 


Special Coverage 


NO SPONSORS had signed up late last week for special radio-television 
coverage of the Japanese Peace Treaty Conference although all major 
networks were busy scheduling extra airtime for the event. Apathy was 
attributed to nature of the conference itself. 


Time Inc.—sponsor of the Ke- 
fauver hearings over ABC—was 
an expected entry into the field, 
but the magazine is producing its 
own show with a “March of Time” 
format, not giving coverage to the 
conference itself. Program, to be 
called Your Stake in Japan, will be 
telecast over ABC-TV, 10-11 p.m. 
EDT Friday, Sept. 7, placed by 
Young & Rubicam. Planned for the 
one shot only, the show will be a 
drama-discussion of Japan and the 
Japanese national character, with 
accent on future relations of the 
country with the United States, 
Russia, China, and the Orient. 

Network sales officials felt that 
sponsor-reluctance was not the re- 
sult of costs—the peace treaty ses- 
sions are a good TV buy with a 
package price of about $15,000. 
Total cost of 5-6 hours of sessions 
for the four conference days, over 
full network, coast-to-coast, would 
average about $85,000-$90,000. 

After the informality of some 
Kefauver witnesses, however, it 
was generally felt that anything 
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diplomatic, with protocol influ- 
encing even interviews, might seem 
fairly mild stuff. And although 
public feeling toward the confer- 
ence is felt to be great enough to 
assure high ratings, peaks of in- 
terest could not be anticipated until 
the agenda is adopted at the con- 
ference itself. Networks expressed 
confidence, as a result, that some 
sales would be made early this 
week. 

The Dept. of State early last 
week had granted permission for 
commercial use of conference cov- 
erage, except for the always- 
unsponsored speech to be made: by 
President Truman, and had placed 
no restrictions on sponsorship other 
than those generally in effect. 

AT&T made relays available for 
the full conference length, al- 
though full facilities are not yet 
ready. If all network coverage be- 
comes sponsored, telecasts will have 
to be sent directly from San Fran- 
cisco to New York where the net- 
works will then transmit their 


pictures—via the usual facilities 
back west as far as Omaha. Cities 
between the West Coast and Omaha 
would have to take their transmis- 
sion directly from the microwave 
relay, however, which means they 
could not receive commercials. As 
plans stood at week’s end, all tele- 
vision coverage will be pooled— 
with KPIX (TV) San Francisco 
as the originating outlet — and 
transmitted to New York via a 
single relay. 

All highlights of the four-day 
conference will be carried via 
microwave relay to all eight South- 
ern California TV stations, on a 
pool basis. 

All major networks—NBC, ABC, 
Mutual and CBS Radio and NBC, 
CBS, ABC and DuMont Television 
—will carry President Truman’s 
address, which marks the confer- 
ence opening, from 10:30-11 p.m. 
EDT Tuesday. Originating from 
San Francisco’s Opera House, the 
speech also will inaugurate coast- 
to-coast television, previously 
scheduled for a Sept. 30 opening, 
but moved up at the request of 
the State Dept. 

Networks have varying plans for 
reporting the rest of the confer- 
ence, which runs from Wednesday, 
Sept. 5 to Saturday, Sept. 8. 
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PROGRAM FACTS 
Crusade in the Pacific, 26 half- 
hour chapters on film. 
Produced and Distributed by the 
March of Time. 
Producer: Arthur B. Tourtellot. 
Script: Fred Feldkamp, assistant 
producer. 
Film Editing and Compilation: 
Jack Bush, supervisor. 
Research: Jane Bartels, 
Dibble, Isabelle Kohn. 
Maps: Joseph Stultz, Cineffects 
Inc. 
Narrator: 
his. 
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Allen 


Westbrook Van Voor- 


ON IRIE WIDE WY . . 


CRUSADE IN THE PACIFIC, 


a sequel to Crusade in Europe, is 


the March of Time’s second ambitious translation of the history of 


World War II to film. 


It is the kind of thing that the March of Time does better than 


anyone else. Although Pacific, or 
at least the four chapters that 
have been seen by this reviewer, 
does not quite measure up to Eu- 
rope, which has been seen in its 
entirety, the second Crusade ought 
to be as big a television attraction 
as the first. 

The Pacific was not as _ photo- 
genic a war as that in Europe, 
where the emphasis was on mass 
movement of land armies and their 
armor which photograph hand- 
somely. 


Land warfare in the islands was 


largely conducted with stealth and 
in think jungle where the photog- 
rapher had as much trouble seeing 
a crawling rifleman as the enemy 
did. ‘ 

The sea and air wars, although 
more accessible to the camera lens 
than ground combat, were not en- 
tirely satisfactory as_ pictorial 
material for a film series of this 
kind. No matter how many angles 
it may be shot from, one airplane 
takeoff from a carrier deck looks 
just about like any other. 

It is in this respect that this re- 
viewer has a minor and perhaps 
quibbling point to make about the 
chapters of Pacific that he saw. 
There were so many sequences of 
fighters and bombers landing on or 
leaving carriers and ground fields 
that at times the film had the 
monotony of prolonged observation 
of any military airport. 

The four chapters previewed 
were numbers 3, 4, 6, and 7— “The 
Rise of the Japanese Empire,” 
“America Goes to War in the Pa- 
cific,’ “The Navy Holds—1942,” 
and “Guadaleanal—America’s First 
Offensive.” ; 

Of the four, the rise of Japan 
was the most absorbing. Both in 
the selection of films and the narra- 
tion tying them together this 
chapter was excellent. It was the 
most dramatic demonstration this 
reviewer has seen of the contrast 
between the warrior’s mask that 
Japan wore before her 1945 sur- 
render and the bland and somewhat 
apologetic face she has worn since. 

Despite its shortcomings, Crusade 
in the Pacific is worth anybody’s 
television time. 
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Program: Music in Velvet, Aug. 
26, ABC-TV, 7:30-8 p.m. EDT. 

Producer-Director: Grover J. 
Allen. 

Cast: Rex Maupin & Orchestra; 
Vocalists Paula Wray and Bill 


Snary; Harpist Russ Crandall. 
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MUSIC IN VELVET is another 
example of what trade critics have 
come to proclaim as the Chicago 
style of television—the approach 
of playing directly to the home 
viewer and easing into its sequences 
with commendable if unfanciful 
flourish. 

On the basis of the Aug. 26 pro- 
gram, ABC-TV Chicago apparently 
has endeavored to shift the time- 
tested techniques of radio’s mood- 
music programs to the TV cam- 
eras, with at least partial success. 
The result is a half-hour of rest- 
ful, soothing musical fare that is 
neither apt to make heavy demands 
on the eyes, nor to turn the viewer 
back to his radio set for similar 
ventures. 

What Music in Velvet does offer, 
it would appear, is a set of unim- 
posing camera techniques which 
adequately spotlight Rex Maupin 
and his orchestra, as well as Harp- 
ist Russ Crandall and Vocalists 
Paula Wray and Bill Snary. 

A notable example is Mr. Snary’s 
rendition of ““You Go to My Head,” 
which he sang to Miss Wray. Mr. 
Snary is adeauate but this reviewer 
was more intrigued with the cam- 
era treatment which wisely dis- 
played only a rear view of Miss 
Wray’s flowing tresses and a final 
closeup shot of the male vocalist 
bussing the lady in question. The 
camera virtually nosed right into 
her hairdo. 

Other sequences showed Mr. 
Maupin’s velvety strings in action 
to good advantage on selections 
which were tastefully heralded by 
cards against the backdrop of Mr. 
Crandall’s plucking harp fingers. 

Not a word is spoken during the 
entire program, save at the con- 
clusion which indentifies the Chi- 
cago origination. The producers 
wisely let the music speak for 
itself. 


MEDIA COVERAGE 


Pondered by Crime Group 


COURTS ultimately will resolve 
the question of whether a witness’ 
rights are tampered with when re- 
quired to testify before television, 
the Senate Crime Investigating 
Committee said Friday in its final 
report. 

Other points 
committee: 


@ Congress does not have an 
adequate hearing room that would 
place attendant media unobtrusive- 
ly as is the case in the United Na- 
tions. 

@ If such a room were avail- 
able, there would be few occasions 
where the witness could justify his 
refusal to testify. 

@ TV is desirable as it is an- 
other improved medium, and ex- 
tends the public hearing to more 
people throughout the country. 

@ Public has the right to be 
informed on the actions of its Con- 
gress. Because of the expense of 
picking up a hearing, the networks 
and other media companies select 
only those hearings which have un- 
limited interest. 

@ It is up to the committees of 
Congress to adopt their codes of 
procedure and be “fair and equita- 
ble.” The committee should not be 
put in position where it must dis- 
criminate in favor of one coverage 
medium over another. 

@ TV, as a medium, does not 
need the light that is necessary for 
the newsreel cameras and does not 
need as much equipment at the 
hearing room. Committee pointed 
up the fact that photographers’ 
flashbulbs popping and_  Kleig 
lights’ brightness and heat are not 
caused by television but by other 
media. 


stressed. by the 


Protest ‘Blackout’ 

The matter of coverage was 
brought to a head a fortnight ago 
by protests of the Radio Corres- 
pondents Assn.’s executive commit- 
tee, National Assn. of Radio News 
Directors, and ABC, NBC and CBS 
Radio. These protests attacked the 
radio-TV-newsreel “blackout” by 
the crime group laid down when 
Irving Sherman, a New York at- 
torney, refused to testify unless 
it was enforced [BROADCASTING ® 
TELECASTING, Aug. 20]. 

The incident occurred on the 
heels of Senate action upholding 
contempt citations against two 
Cleveland witnesses who were TV- 
radio-newsreel shy. 

According to the Radio Corre- 
spondents group, the committee 
“blackout” was an “arbitrary” 
limitation and “a form of dis- 
crimination against certain news 
media.” 

Chairman Herbert R. O’Conor 
(D-Md.) of the crime committee 
told BROADCASTING ® TELECASTING 
last week he feels “strongly 
that the fullest use of radio and 
television ought to be made” in the 
hearings. While the committee 
members as a whole agree with 
this, the Senator said they did not 
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think witnesses “ought to be fy 
to testify before radio : 
vision” until a definite 

Direct reference to 
spondents’ objection has been yajg, 
by Sen. Alexander Wiley (R-Wy, 
a member of the crime group, , 
the Senate floor. 

Noting that the letter of prot. 
from Bill Shadel, of CBS, pres, 
dent of the correspondents’ pi 
ciation, “sets forth a very goy; 
conclusion,” Sen. Wiley read ty, 
paragraphs and then had the » 
tire letter printed in the Reco»; 

Sen. Estes Kefauver (D-Teny) 
has proposed TV be treated ; 
same category as other news medi; 
with the exception it can be bare: 
from the outset at the discretip 
of the committee chairman, 

Meanwhile, it has been not 
that the Senate Internal Security 
Subcommittee — similar to ty, 
House Un-American Activities Cop, 
mittee—has a policy of barring ,. 
dio and television. News photi 
can be taken before and after actyy 
hearing sessions but are prohibite 
during hearings. 

When announcing this policy 
Chairman Pat McCarran (D-Ney 
had declared the committee maj 
the decisions “‘because we are seek. 
ing facts, not publicity. We wan 
to make a record, not to make hea. 
lines ... we want to make it cleg 
that no witness who is called her 
will be subjected to undue publicity 
against his will.” 

Some observers have interpretel 
these remarks as implied criticisn 
against other committee proceei- 
ings. 


HOLLYWOOD PROB! 
Radio-TV Stars Subpenaed 


ALTHOUGH names have not been 
revealed, between 30 and 40 movie 
radio and television personalities 
are being subpenaed by federal 
agents for a 10-day hearing by the 
House Committee on Un-American 
Activities investigating comm 
nism in Hollywood, which starts in 
Los Angeles’ Federal Building 
Sept. 17. 

Hearing, expected to throw light 
on subtlety with which many reds 
have slipped into various branches 
of three industries, will be held 
in the “Kefauver Room.” 

Day and night sessions will k 
telecast and released via radio, i! 
permission is given. Sessions welt 
originally scheduled to start t 
morrow (Sept. 4) but were delaye 
because of the Japanese Peat 
Treaty Conference in San Frat 
cisco. A five man_ sub-committe 
headed by Rep. John S. Wood (): 
Ga.) will conduct inquiry. 


Fort Industry Office — 
FORT INDUSTRY Co. has estab 
lished new Chicago headquartes 
at 230 N. Michigan Ave., und 
the supervision of Ren Kraft, Mit 
west sales manager of the compall} 
which owns and operates ws? 
AM-TV Toledo, WWVA Wheeling 
WMMN Fairmont, W. Va., WAG 
AM-TV Atlanta, WGBS Mian 
WJBK-AM-TV Detroit, and WS 
Cincinnati. 
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By H. R. MOORMAN 
ADVERTISING MANAGER 
FAIRMONT FOODS COMPANY 


“The cows in the KFAB Area that ‘do not give milk,’ of course, are 
the vast herds of beef cattle raised in Nebraska’s great ranch 
country and fattened in the feed lots of lowa, Nebraska, Kansas 
and Missouri. It is the marketing of this beef (the finest in all the 
world) which places the Omaha Livestock Market second in the Nation. 


Subpenaed 

ve not been Those ‘bossies’ that ARE milked in this great dairying area make Omaha the number one 
id 40 movie city in the manufacture of butter.” 

yersonalities 


by federal 
uring by the 
‘n-Americat 


| 
4 per territory of farms, rural towns and cities. Its backbone is the ranching and farming industry. 

*h starts it , ~ 
1 Building Its wealth is not only among the ranchers and farmers, but also in the cities where the agri- 

— cultural products are made into marketable foods that help meet the needs of the entire 
throw light ‘ 
1 many reds Nation. 
us branches . ; F ‘ ‘ P | 
vill be held KFAB, the Midwest Empire Station, through years of experience in serving such a rich, vast 
a.” a area, has become the station to do the powerful selling job. Arrangements can be made 
se calli for you to use this effective medium—at a low cost—and cover the Midwest Empire prof- 
essions welt itably. May we tell you more about it? 
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So, when we say that all the cows in the KFAB area give milk—we are leading into a big 
market story of tremendous importance to you. The Midwest Empire Station blankets a vast 





































Represented by FREE & PETERS Inc. — General Manager, HARRY BURKE 
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From a year around 
FEATURE FOODS 
merchandising service 
grew a station-wide plan 
that again proves...... 


Peter G. Lennon Company ' 
© acevornr WHOLESALE GROCERS oe F R F 
114 LA FAYETTE STREET dig IN ASE 
JOLIET, ILLINOIS 
PHONE 4474 August 14, 1951. 


Agricultural Broadcasting Company 
1230 W. Washington Blvd., 
Chicago 7, Illinois 


Attention Mr. J. D. Hill, Sales Promotion 
Dear Mr. Hill: 


We should have written this letter several weeks ago, but we wanted to 

make a very complete check on the results of our two-week Clover Farm- 

WLS sale, which ran from July 9 to the 2lst inclusive. We have made INGREAS| 
that check, we have talked to our members, and we have referred to our 

records. It was the most successful sale we have ever conducted! 

Here are a few of the most outstanding percentage increases: 


Clover Farm Salad Dressing: We advertised three sizes and our 
increase over our average for the year prior to the sale was 398%. 


4 We featured two kinds of Clover Farm Corn with an increase of 
259%. 


Clover farm Pork and Beans, 3 sizes advertised: One showed 235% 
increase, one 93% increase, and another 32% increase. 


We more than doubled our average sales on Red Cup, Green Cup, and 
Clover Farm Coffees. 


Lipton's Frostee Mix: an increase of 78%, but we sold out before INCREASE 
the sale was over, and did not get a new shipment in time to carry on. 


We more. than tripled our sales on Lite, doubled our sales on Ajax, 
sold as much Tide in two weeks as we sold in the preceding four months, 
almost three times as much Fab, doubled our sales on Surf, five times 
as much Creamettes (Spaghetti and Macaroni) tripled our sales on 
Clover Farm Grape Jam, quarts, had a 400% increase on Sur-Jel, and 
sold out, so it should have been more. 


Shine Dish: sold a two months" supply in two weeks 

Perfex: sold a three months' supply in two weeks 

Dexol: sold a month's supply in two weeks 

Glosstex: sold a two and a half months’ supply in two weeks 


We doubled our sales on our own flour, and had a 200% increase 
on Joan of Are Light Red Kidney Beans. N C REASt 


We are enclosing a marked copy of our newspaper ad with more 
facts and figures. 


Again we repeat that it was the most successful sale we have ever 
conducted. We, ourselves, did not realize the value of a tie-in 
on WLS on the "Hello Homemakers" program. If you again conduet 
this wonderful sales event, we want you to plan a two week period 
for us - and we sincerely hope you do. 


Cc. V. Allen 
President. 





259% 


“We featured two kinds 
of Clover Farm Corn with 
an increase of 259%." 


“We more than doubled 
our average sales on Red 
Cup, Green Cup and Clo- 
ver Farm Coffees."’ 


500% 


“.) . five times as much 
Creamettes (Spaghetti 
and Macaroni) . . ."’ 


200% 


Doubled our sales on 
flour, had a 200% in- 
crease on Joan of Arc 
Kidney Beans."' 


398% 


— 
“Clover Farm Salad Dress- 
ing: We advertised three 
sizes and our increase 


was 398 %."’ 


“We more than tripled 
our sales on Lite, dou- 
bled our sales on Ajax."’ 


. . . almost three times 
as much Fab, doubled 
our sales on Surf..." 


PERFEX 


‘Perfex: sold a_ three 
months supply in two 
weeks.”’ 


“sett Was the most 
successful sale we 
have ever conducted’ 


235% 


PORK 
BEANS 


“Clover Farm Pork and 
Beans, 3 sizes advertis- 
ed: One showed 235 % 
increase.”’ 


800% 
TIDE 


. sold as much Tide 
in two weeks as we sold 
in the preceding four 
months." 


400% 


SUR- 
JEL 


. had a 400% in- 
crease on Sur-Jel, and 
sold out, so it should 
have been more."’ 


xT oley/ 


“Tripled our sales on 
Clover Farm Grape Jam, 
heerts....57 


The Peter G. Lennon Company is the head- 
quarters for an important cooperative chain 
of 117 Midwest CLOVER FARM STORES 
in the WLS area. Recently they participated 
with WLS in a joint merchandising-promo- 
tion plan designed to increase summer food 
business at the retail level. The plan, known 
as the “WLS Summer Food Promotion,” 
was originated with the cooperation of eight 
important chain groups, including CLOVER 
FARM. The letter reproduced here tells the 
results obtained by this one group; letters 
from the others verify the story. Combined, 
2,300 Midwest stores were affected by this 
revolutionary merchandising tie-in thruout 
the summer. 

Here then is again proof of WLS power 
to move goods into customers hands. We 
have known of this power for years—as have 
many advertisers—this campaign proves re- 
sults in a chain of stores for a specific time 
period. 

Your John Blair man will give you details 
on how WLS can produce similar results for 


your product or service. 


The 
PRAIRIE 
FARMER 
STATION 


ol iter. \cl omy 4 
JOHN BLAIR & COMPANY 


CLEAR CHANNEL Home of the NATIONAL Barn Dance 


890 KILOCYCLES, 50,000 WATTS, ABC NETWORK REPRESENTED BY 
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And Most populous 


Area in the Southeast 


1926-1951] 


Gilbert M. Hutchison CBS 


President Affiliate 
Represented by Hollingbery 


5000 Watts 1470 KC 
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SECURITY BILLS 


CONGRESS last week marked time on twin security proposals jnyo) 
ing the FCC—one recommending that penalty provisions of the Con. 


Congress Mull 
Proposals 


v. 


munications Act be made more stringent and another requesting aq; 
tional monies to bulwark the Commission’s monitoring activities [Bro 


CASTING @ TELECASTING, Aug. 27]. 

Possibility that the House Inter- 
state & Foreign Commerce Com- 
mittee would meet in executive 
session to discuss heavier criminal 
sanctions for broadcasters and 
other parties before Sept. 12—date 
the House returns from recess— 
was held as remote. 

In any event, authorities point 
out, the lower chamber could take 
no action on the military’s electro- 
magnetic radiations control bill 
(S 537) before that date. The 
suggested amendment was posed 
by the committee during hearings 
Aug. 23 on the proposal, which 
seeks to place non-broadcast devices 
within Sec. 606 of Communications 
Act. 

Hanging in the balance is a 
proposal, in the form of an amend- 
ment to the Act, calling for stiffer 
penalties for violations entailing 
“wilful intent to injure the United 
States.” This would be distinct 
from a provision within Sec. 606 
setting lesser penalties for “wilful 
failure” to comply with terms pre- 
scribed under Presidential author- 
ity. There are no express criminal 
sanctions at present in Sec. 606, 
which deals with Presidential au- 
thority over stations. 


Senate Testimony 


On the Senate side, the Appro- 
priations Committee plans to hear 
testimony from the FCC “either 
this week or next” on the Com- 
mission’s request for $1,340,000 to 
expand its radio monitoring. 

The House had wiped out the 
$1 million sum recommended by the 
House Appropriations Committee 
for these activities. FCC is ex- 
pected to make a strong pitch for 
restoration of these funds. 


Committee spokesmen said last 
week that FCC Chairman Wayne 
Coy would be called upon to testify 
during this part of the emergency 
agency supplemental bill, if he 
were available. In the event he is 
not available, it was felt that either 
Comr. George Sterling or E. M. 
Webster would appear. 

Stiff opposition to the cut is ex- 
pected once the omnibus money 
bill reaches the Senate floor. The 
House committee had approved the 
expenditure for new monitoring 
stations, including necessary per- 
sonnel; additional investigative 
staff and mobile equipment; detec- 
tion and control of illegal station 
transmissions and other radiation 
devices capable of serving as navi- 
gational aids to enemy aircraft. 
Four new monitoring stations and 


‘upwards of 110 new employes, as 


well as rental, are involved. 
With respect to station penalties 
(in the bill before the House com- 
mittee), a new subsection (h) to 
Sec. 606 of the Communications 
Act pends, with provision for fines 
of not to exceed $20,000 and im- 
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Se eee 
prisonment not to exceed 20 yeay 
or both, for violations indicatip, 
a desire to sabotage the U. §. 
The other proposed amendme; 
—approved by the Senate Inte. 
state & Foreign Commerce (op, 
mittee, which also held hearing; 
earlier this year—calls for a $1, 
ceiling on fines and one year’s jp. 
prisonment, or both, in the cage yj 
individuals, and a levy not to g. 
ceed $5,000 for corporations — fo: 
failure to comply with that sectig, 
when invoked by the President, 





STATION SALES 


WKAI Sold; WBGE Plans Voi 


FOUR stations were involved ;; 
financial transactions last week, 

Sale of WKAI Macomb, III. wa; 
announced by James C. Bailey anj 
Lyle C. Landis, present owner 
subject to the usual FCC approval, 
The 250 w daytime station will 
bought for an undisclosed sum by 
William E. Schons, Dr. Edward 
Schons, Charles S. Harris and T.L 
Cook, all of St. Paul, Minn. The 
Chicago office of Blackburn-Hanil- 
ton, station brokers, handled the 
details. As of last Thursday, the 
application was not on file with 
the FCC. 

At the same time, it was learned 
that the sale of WBGE Atlanta, 
Ga. to Wilton E. Hall for $110,00 
[BROADCASTING ®@ TELECASTING 
Feb. 12], had been called off. Th 
sales contract expired Aug. 12 due 
to FCC’s failure to act on the appli- 
cation. The Commission reportedly 
wanted to wait until South Carolin 
courts had acted on a case involv: 
ing ownership of Mr. Hall’s WAIM- 
WCAC (FM) Anderson, S. C. Mike 
Benton retains WBGE ownership. 

Financial difficulties were respor- 
sible for two stations leaving theail 
under FCC authorizations. WSKB 
McComb, Miss. was allowed to re 
main silent for 30 days from Avg 
24 in order to complete refinancing 
The station is going through bani- 
ruptcy proceedings but hopes ! 
secure backing of a “responsible 1 
dio station operator in New Orleans 
who is interested in keeping WSK? 
on the air,” according to the 
quest 

The other station, KODI Codj 
Wyo., was authorized to remal 
silent for 90 days from Aug. 24! 
order to effect sale. Owners Wi 
liam J. Garlow and wife moved! 
Dallas in January and station he 
been in red most of the time since 
However Mr. Garlow feels it WY 
regain a sound basis “if the righ 
person buys.” He pointed out, ! 
his request for silence authori 
tion, that the station grossed $50 
000 in 1950 and “did quite W* 
financially.” He gave the loss * 
July this year as $889.68. 
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dae To promote a new food product with reviewed this booklet for tips on how to 
‘or $110,00 practically no distribution, an advertiser build your sales in the tri-state Pittsburgh 
SLECASTING, used a single half-hour late-night program market-area, get a copy from KDKA or 
ad off. The on KDKA. Listeners were asked to tele- Free & Peters. 
Aug. 12 due phone a special number or send their order 
n the appli- to the station. Result: almost 1,000 orders 
1 reportedly for a total of more than $8,000, with a program 
whe time-cost of only $180. 

‘ll’s WAI. This is typical KDKAction ... the kind of 
, S. C. Mike action documented in a revealing booklet 
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TRANSIT FM Threat to U. S. Broadcasting Charged 


“FORCED LISTENING devices disrupt and endanger the American 
system of broadcasting” and pose a matter of “national concern,” at- 
torneys for anti-transitcasting forces charged in a brief prepared last 


week for submission to the U. 

The brief was accompanied by 
a petition for a writ of certiorari 
asking the high court to review 
the judgment of U. S. District Court 
of Appeals that segments of tran- 
sit FM are unconstitutional in the 
District of Columbia. The brief 
was prepared for Franklin S. Pol- 
lak and Guy Martin, who launched 
the original court action, by the 
law firm of Segal, Smith & Hen- 
nessey, Washington. 

Opponents of transit radio took 
this step last Thursday, little more 
than a fortnight after Washington 
Transit Radio Inc. and two other 
parties—Capital Transit Co. and 
the Public Utilities Commission— 
had asked the Supreme Court for 
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S. Supreme Court. 


* 

a review of the lower appellate 
court decision. Stress was laid on 
the relation of the service to the 
First and Fifth Amendments to 
the Constitution [BROADCASTING ® 
TELECASTING, Aug. 13]. The high 
court, now in recess, will recon- 
vene in October. 

In filing for consent to the writ, 
also requested by the pro-transit 
radio faction, opponents: noted that 
the circuit court decision sought to 
prohibit only “commercials” and 
“announcements,” making no ref- 
erence to musical or other “spoken 
parts” of the broadcasts. 

Additionally, Messrs. Pollak and 
Martin and others hope _ that 


SCOTUS will consent to review the 
decision and outlaw transit radio 
throughout the nation. Service 
currently operates in upwards of 
14 cities. 

“Foreed listening by a captive 
audience to editorial matter se- 
lected by private individuals in- 
volves grave dangers,’ the brief 
asserted. “The power of this cap- 
tive audience has been used in the 
personal interest of Washington 
Transit Radio Inc. and Capital 
Transit Co. to influence public opin- 
ion on the merits of transit radio 
itself.” 

. .. The United States of America 
has a unique system of broadcasting 
supported by commercial advertising. 
Currently, the industry is on the 
threshold of a tremendous expansion 
into television. Already there are 13 
million television receivers in use. 
Color television is in the offing. Pro- 


isteners in 


City than 
the other 3 network 
stations combined ! 


HOOPER, DEC.'50- APRIL'S) 
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posals to convert television broadcag, 
ing into a form quite different fr, 
that which has prevailed in aun 
broadcasting are being discusses 
Wire television, subscription telgy, 
sion, pay-as-you-look Phoneyvisig, 
theatre television, each has its ad. 
vocates. Advertising revenue, appar. 
atus sales and the correlated indy, 
trial applications have grown to ib 
point where billions of dollars , 
involved. 

Transit radio alone excepted, thj 
whole vast structure, with all ij 
social and economic impacts, deriy, 
its vital force from the Princip 
that the listener or viewer shal] hay 
the absolute and unrestricted righ 
to elect whether or not his receiv, 
shall be placed in operation and jf 
so, to what station it shall be tung 
Unless the listener or viewer ig cop. 
pletely free to select what he wish 
to hear or see in a freely competitiy, 
field, the American system of broaj. 
casting is deprived of its vigor ay 
becomes a sinister, formless thing, 

“The importance of a decisi 
by the Supreme Court .. . at this 
stage affirming the inviolable righ; 
of the public to select its broadeg 
programs is self evident,” the 
declared. 

Opponents held that the “ult. 
mate question turns” on whethe 
the broadcasts deprive passenger 
of rights under the First Ameni. 
ment “by generally inter. 
fering with their freedom to liste, 
or not to-listen, and to read or not 
to read.” 

The high court also should &. 
termine whether the programs &. 
prive riders of liberty and propert; 
in violation of the Fifth Ameni- 
ment, the brief said. 


Other Reasons 

Other reasons’ advanced f 
granting such a writ. the men. 
orandum continued, are these: 

(1) freedom of communication }; 
writing or speech and freedom of re- 
flection are “impaired” by transit 
radio and are basic to democracy; (2 
“threatened” nationwide expansion of 
transitcasting enterprises cannot be 
dealt with by the U. S. District Court 
of Appeals and needs SCOTUS atten 
tion. 


“In the absence of [a high cour 
ruling on constitutional rights o 
the riding public], it seems likel 
that transit radio will continue i 
the other cities where it is no 
functioning and perhaps even & 
pand into still other cities, oper 
ating as a correlated system i 
broadcasting to captive audienre 
of many millions,’ the brief 4 
serted. 

Washington Transit Radio Ir 
and other proponents of the servit 
had taken issue with that part @ 
the lower decision holding that ds 
semination of programs are I! 
protected by the First Amendmet 
and claimed it was in conflict we 
past Supreme Court judgmelts 

The court “erred,” according! 
transit FM forces, in holding thé 
the action of a transportation sf 
tem is governmental “action” a! 
that the broadcasts depriv 
jecting passengers of liberty “Wl 
out due process of law.” 

Brief for Messrs. Pollak at 
Martin was filed by Attorneys P# 
M. Segal and Harry P. Ware 
of Segal, Smith & Hennessey. 
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expansion of On September 9, another outstanding 

° season of the U.S. Steel Hour gets un- 
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IN ORLANDO, FLORIDA, WLOF's 


“BLUES CHASERS” 


DAILY 2% HOUR DISC JOCKEY SHOW, 


CONDUCTED BY 


PAUL MARLOWE 


9:15 TO 11:30 A.M., MON. THRU SAT. 


more than doubled station’s audience (*) 
on January, 1951 over January, 1950: 


“BLUES CHASERS” 
INCREASED WLOF DAILY AUDIENCE AS FOLLOWS: 


9:15 TILL 10:00 AM. 57% INCREASE 
10:00 TILL 11:00 AM. 163% INCREASE 
11:00 TILL 11:30 AM. 227% INCREASE 


FOR SPOT AVAILABILITIES CONTACT: 


Paut H. Raymer Company, Inc. 


WLOF 


“FLORIDA'S SWEET MUSIC STATION” 
5000 WATTS e 950 KC e MBS NETWORK 
ORLANDO, FLORIDA 


(*) HOOPER STUDY 
DECEMBER, 1950 THRU 
FEBRUARY, 1951. 


J. ALLEN BROWN 
VICE-PRESIDENT & GENERAL MANAGER 
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Network Outlook 
(Continued from page 23) 
and audiences delivered than any 

other advertising medium. 

The CBS Radio daytime schedule is 
completely sold out. There are a few 
availabilities in the early Saturday 
afternoon periods but there are prom- 
ising indications that these spots will 
be sold within the next few weeks. 
Sunday afternoon will be bigger than 
last year, with new sponsors entering 
network radio, others like Longines- 
Wittnauer Watch Co. returning and 
the U. S. Army and Air Force re- 
cruiting services presenting a new 
series with Frankie Laine. 

There are several good availabili- 
ties in the CBS Radio nighttime 
schedule but there has been greater 
interest on the part of sponsors in 
these programs during the past few 
weeks than there has been for some 
time—and indication that the hysteria 
over television has subsided con- 
siderably and that advertisers still 
consider network radio the number 
one advertising medium. 

“Our sales on Mutual are up,” 
MBS President Frank White stated, 
“up enough to be indicative that 
the TV hysteria has abated to the 
point where the true value of radio 
as a merchandising medium is again 
receiving some measure of the 
recognition it deserves.” 

Mr. White pointed out that the 
average Mutual advertiser this 
year is putting his program on 356 
MBS stations, contrasted with an 
average commercial network line- 
up of 284 for MBS clients last fall. 
Table shows that according to busi- 
ness signed to date, MBS is 6.5% 
down in number of commercial pro- 
grams, but 0.6% up in amount of 
sponsored time for this coming fall 
compared with the same season of 
last year. Mr. White further stated: 

We plan to continue the same ex- 
tensive promotion of AM radio which 
has already won Mutual several out- 
standing awards during the past year. 
If our own efforts along these lines 
are now supported by increased activ- 
ity on the part of other networks, re- 
sult is bound to help radio. 

NBC’s vice president and director 
of radio sales, John K. Herbert, was 
vacationing last week and in his 
absence no statement could be ob- 
tained from this network. On the 
August 1950 vs. August 1951 rec- 
ord, NBC advance fall business is 
down 9.3% in number of sponsored 
shows and down 10.3% in amount 
of commercial time for this fall 
against last. 


ABC CLIENTS 
Buy $24,131,000 in Time 


ABC last week announced that a 
total of 46 sponsors have pur- 
chased $24,131,000 in radio and TV 
network accounts, starting during 
the seven-week period through 
Oct. 14. 

The ABC radio network reported 
sales of $17,323,000 placed by 24 
sponsors for the Aug. 25-Oct. 14 
period, and the ABC-TV network 
for the same period reported sales 
totaling $6,808,000 to 22 adver- 
tisers. Seventy-five percent of the 
accounts, ABC said, represented 
new business while the balance are 
renewals. 
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GOODWILL CASE 


Group Backs Cottone, Plumme, 
PROSECUTION to a decision 
FCC’s proceedings inv ving the 
Goodwill Stations was urged lay 
Wednesday by a group of 19 dc 
tinguished lawyers, authors ay; 
professors. ; 

In a motion and memoranduy 
filed by Will Maslow, general ¢oyp, 
sel of the American Jewish (o, 
gress, the group went on record 
support of FCC General Couns 
Benedict P. Cottone and Broadcas 
Bureau Chief Curtis B. Plummer: 
opposition to the hearing examip. 
er’s initial report [BROApcAstiyg + 
TELECASTING, July 9]. 

The June 14 initial report } 
Examiner James D. Cunninghap 
recommended that the issues jp. 
volved be considered moot becayy 
of the death of G. A. (Dick) Rich. 
ards. Mr. Richards, _ principg 
stockholder, KMPC Los Angele 
WJR Detroit and WGAR Cleve. 
land, was charged with allege; 
slanting of news in the case jp. 
volving renewal of the 
licenses. 

Ask Reopen Record 

The citizens’ group urged the 
proceedings be remanded to th 
trial examiner for decision “on the 
important issues” and that the 
record be reopened to “receive as. 
surances, subject to cross-examina. 
tion, from the successors in interest 
of George A. Richards” that should 
the licenses be renewed, programs 
“designed to reflect racial and r. 
ligious prejudices” would be elim. 
inated. 

According to the brief, the sign- 
ers believe the case “an important 
test ... whether [they] may be used 
for the propagation of “racism 
since radio station licensees are 
under a “duty to serve the public’ 
and that “distortion of the news in 
favor of or against any group.. 
is an evil which must be thwarted.” 

They said the proceeding “is not 
and never has been a_ proceeding 
against Richards” but to determine 
the renewal of the stations’ licenses 
if they serve the public interest. 

The brief points out that if past 
policies of the stations fail to cor- 
form to “high standards expected 
and required of radio franchis 
holders ... and. . . violate th 
canons of good taste and fair play 
then FCC must discover to whol 
control passed after Mr. Richards 
death. 

Signing the brief were: 

Roger Baldwin, American Civil li 
berties Union; Algernon Black, Ethic 
Culture Society; Paul Freund, Harvard 
U. Law School professor; Lloyd Gal 
rison, New York attorney; Earl 4 
Harrison, Philadelphia attorney; H0- 
ace M. Kallen, New School for Soci 
Research; Freda _ Kirchwey, editor. 
“Nation”; Milton R. Konvitz, Cornel 
U. professor; Edward H. Levi, Chicas 
U. Law School dean. sek 

Max Lerner, author, lecturer; Pattie 
Murphy Malin, American Civil Liber 
ties Union; Thurgood Marshall, Ne 
tional Assn. for the Advancement ® 
Colored People; Jerome Michael, Co 
lumbia U. law professor; Shad Polit! 
New York attorney; David A. Reine 
Chicago U. law professor; Harry Lae? 
man, Yale U. law professor; a 
Taylor, president, Sarah Lawrent 
College; and David W. Petegorsky, & 
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Harveys, Nashville's Largest 
Store, uses WSM to talk to 
an area twelve times the size of 
Nashville. That's how Harveys 


became Nashville's largest store. 
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CBS SCORED 


By NARTSR on Norge Plan 


CBS was accused of entering the 
national spot field at the expense 
of station revenue last week by 
Murray Grabhorn, managing di- 
rector of the National Assn. of 
Radio and TV Station Representa- 
tives. 

Ruckus started when Norge- 
through Russel M. Seeds Co.— 
planned half-hour national spot 
campaign for 39 weeks starting 
Oct. 4 and featuring Red Skelton in 
about 40 non-TV cities. Mr. Grab- 
horn wired association members 
that “CBS is now making a counter 
proposal to take this business on 
network basis and suggesting to 
stations they accept it on the line 
with cued cut-in commercials at no 
cut-in charge ... or they offer the 
full show with commercials and 
entire program on tape to be 
played locally at identical network 
time on network basis.” 

Mr. Grabhorn conceded that “a 
number” of stations had already ac- 
cepted the business, but endorsed 
their action of refusing to waive 
cut-in charges or of applying na- 
tional spot sales rates to the taped 
versions. 

His complaint stressed that the 
greater number of stations involved 
were located in non-TV markets 
and thus were the same group to 


FCC PERSONNEL 
Over 100 to Be Cut 


FCC will be cutting personnel from 
the approximately 1,200 it had on 
the rolls, as it began the last fiscal 
year, to 1,080 for fiscal 1952 as a 
result of the budget cut enacted by 
Congress [BROADCASTING ® TELE- 
CASTING, Aug. 20]. 

President Truman is expected to 
sign the bill momentarily. 

It gives $6,116,650 to FCC, or 
$733,350 less than that requested 
of Congress early in the year. The 
bill contains a formula for cutting 
personnel funds and thus FCC 
must reduce its staff. 

As of a fortnight ago, the agency 
had 1,173 persons on its rolls. 


be hit when the network made its 
recent rate cut, designed to equate 
radio-TV competition but applying 
to all stations, regardless of 
whether they shared market with 
TV or not. 

CBS officials denied the accusa- 
tion by asserting that the network 
had made no plans at all concern- 
ing the Skelton show and would 
not be considering it until the mid- 
dle of this week. Since the net- 
work controls the comic, it was 
conceded that CBS “may” come 
forth with some proposal. Feeling 
remained, however, that NARTSR, 
lead runner for station represen- 
tatives, had jumped the gun. 


KIEV ENGINEERS 


To Vote on Union Issue 


NEW NLRB elections to determine 
or reject a bargaining agent will 
be held by KIEV Glendale, Calif., 
engineers Sept. 11, following a no- 
decision vote at an election Aug. 
23. Engineers will again decide 
between NABET (National Assn. 
of Broadcast Engineers), IBEW 
(International Brotherhood _ of 
Electrical Workers) and no union 
representation. New vote called 
when each of the three engineers 
involved chose a different category. 

No hearing date yet set for an 
NLRB hearing involving about 125 
engineers and stage people at 
KTTV(TV) Los Angeles. Seeking 
to represent various categories in- 
cluding engineers, floor managers, 
stage and lighting personnel are 
four different unions — NABET, 
IATSE, Screen Directors Guild 
and IBEW. 





‘People Act’ Series 


TRANSCRIPTIONS of the orig- 
inal The People Act series are now 
available on a free loan _ basis 
through the Federal Radio Educa- 
tion Committee of the U. S. Office 
of Education. Arrangements were 
made by the Twentieth Century 
Fund of New York. Persons in- 
terested in borrowing the transcrip- 
tions may obtain further informa- 
tion by writing directly to Mrs. 
Gertrude Broderick, Federal Radio 
Education Committee, USOE, 
Washington 25, D. C. 


...if was the most 
successful sale we 
have ever 
conducted 


(See Two Page Ad) 
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ELEVEN Big Seven football games this fall will be carried on WHB Kanso; 

City to promote Hallicrafter television sets. At final negotiations with Joh, 

G. Gaines & Co., distributor, are (I to r): Jack Sampson, WHB sales; Jac 

Gaines; Larry Ray, WHB sports director, who will do play-by-play descriptions. 

and John G. Gaines, Hallicrafter TV distributor for Kansas and Westen 
Missouri. 


LONG-TERM contract for Breakfast at the Maxwell House is finalized by 

Purities Dairies with WMAK Nashville, Tenn. Seated are Albert Gasser (I 

and Miles Ezell, president and secretary, respectively, of the sponsoring firm, 

Standing are Carl Behle (I), WMAK sales representative, and WMAK Gea, 
Mgr. George B. Faulder. 


OHIO State U. gridiron clashes will 
be carried on WKVO (FM) Columbus 
for Modern Finance Co., local firm. 
Paul Kelly (1), Kelly & Lamb Adv. 
Agency, watches Bruce Osborne, 
Modern Finance vice pres., approve 
arrangements. Standing: Bill Ar- 
thurs (1), WKVO sales representative, 
and Bert Charles, station gen. mgr. 


THREE-YEAR purchase of Frederic W. 


CHATTING with KOA Denver iis 
teners in the Friday 9:30 p.m. The 
Governor Reports is Colorado Gov. 
Dan Thornton (seated). Introduced 
by Charles C. Bevis Jr. (I), KOA 
general manager, the govern 
stressed need for action on roads, 
schools and crime in his initial pub- 
lic service broadcast. 


Ziv’s Cisco Kid by Jackson Packing 


Co., Jackson, Miss., resulted in this hat ceremony by (I to r): Al Godwin, Ziv 

John H. Boman, pres. and gen. mgr. of Jackson Packing; Stu Gammon, o& 

sistant gen. mgr. of the packing firm; and Larry Davis, account exet, 
Dixie Advertisers. 
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“Me 


SMEIpPEAL by Brig. Gen. David 
wnoff, RCA board chairman, 
sssing the need of greater finan- 

sj support for the Voice of Amer- 
as part of a “psychological 
ce - fare” campaign _ elicited 
rable reaction during highly 
isan debate on Capitol Hill. 

Gen. Sarnoff’s plea for a $1 bil- 

ion expenditure on propaganda 

within the next two years—with 

perhaps half of that for the U. S. 

pverseas radio arm—was heralded 

gs “more persuasive” than argu- 
ments for any reductions in State 

Dept. information funds. 

The RCA board chairman’s 

statement was cited by Sen. Lister 

fill (D-Ala.) during discussions 
the upper chamber, which re- 
od full monies to the State 
pt, program after political 
meuvering within the Appro- 
jations Committee and on the 
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or. 

P Actually, the Senate group had 
sereed not to cripple the Voice, 
ailoting the full $25,164,655 recom- 
mnded in the budget for radio 
padeasting operations. It had 
ted, however, to cut other in- 
mmational activities from $85 
nillion allowed by the House to 
3 million, compromising on the 























Finalized by 


Bre " Bsenate Appropriations Subcommit- 
im. 720 Z Wi 
VMAK Ges, figure of between $54 million 


and $56 million. 

The monies bill last week was 
gnt to a conference committee 
with assurance that funds for the 
Voice and other operations would 
nt be altered on the basis of agree- 
ment by both Senate and House. 


‘Not the Issue’ 


Noting Gen. Sarnoff’s statement 
m his return from Europe 
BROADCASTING @ ‘TELECASTING, 
Aug. 20], Sen. Hill said he felt 
the proposal for a separate agency 
t operate VOA “is not the issue 
before us at this juncture. What 
is relevant is his demand for 
greatly increased financial support 
... regard his testimony as much 
more persuasive than the reasons 
gven for the reduction of funds.” 
To measure up to the challenge 
napped by Gen. Sarnoff, he con- 
tinued, “we must strengthen our 
information program, not amputate 
it” The Senator also noted that 
the RCA board chairman had not 
mticized State Dept. personnel but 
hd declared that the U. S. is losing 
the “ether war.” 

Subsequently, lack of funds was 
tamed in part for the Voice’s 
lure in a counter-statement by 
Hurman L. Barnard, general 
lager of the information pro- 
m. Conceding that primary use 
shortwave facilities is not the 
er, Mr. Barnard noted a de- 
ment request for monies to 
@ a ring network. Congress 
authorized only one-third of 
ids requested, and the remain- 
was contained in an $88 million 
um denied in a supplemental bill. 
Pag plan was advocated by Gen. 
Parnoff last year [BROADCASTING @ 
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MVOICE’ DEBATE 


TELECASTING, July 10, 1950]. 
Leading the movement to restore 


Voice expenditures on the floor 
was Sen. Karl Mundt (R-S. D.) 
and six other GOP Senators. The 


upper chamber adopted the Mundt 
amendment for a $22 million in- 
crease over the committee sum. 
Later, Sen. Mundt suggested crea- 
tion of a bi-partisan board or com- 
mission to advise VOA officials. 

The Voice debate was not with- 
out its charges and countercharges. 
President Truman stirred the ex- 
change rolling with a special plea 
to Congress for restoration of the 
full expenditures. 

“A slash in funds for the Voice 
of America, coming at this time, 
would have the effect of severely 
damaging our efforts to reach the 
hearts and minds of people . 


Sarnoff Appeal Favored 


would mean retreat in the face of 
mounting worldwide pressures of 
Communist propaganda ... ” he 
declared. Radio had succeeded in 
opening “at least a crack” in the 
Iron Curtain, Mr. Truman added, 
referring to the publicity given his 
message of friendship in Russia. 

Sen. Pat McCarran (D-Nev.), 
chairman of the appropriations 
subcommittee which held hearings 
on the Voice, promptly accused 
Mr. Truman of joining the Voice 
“lobby.” 

Out of floor debate also came a 
proposal by Sen. A. Willis Robert- 
son (D-Va.) calling for ‘“exposi- 
tion of Christian principles” on 
the air, with programs to be placed 
under “a man of the _ splendid 
ability and character,” Gordon 
Gray, director of the President’s 


new Psychological Strategy War- 
fare Board and owner of WSJS 
Winston Salem, N. C. 

Following are capsule comments 
on VOA from other Senators: 

Brien McMahon (D-Conn.)—“It is 
the only item I know of in the budget 
which gives any promise of carrying 
the cold war to Soviet Russia.” 


Everett Dirksen (R-IIl.) . (The 
Voice) is a permanent fixture in our 
national life. ... But this is a type of 
weapon which ... must be divorced 


from the policy-making branch of the 
government, and it should not be di- 
rected or shaped, nor should its policy 
be colored by the State Dept... . 
The Voice has not been very objec- 
tive és 
Homer Ferguson (R-Mich.) 

The trouble with the Voice ... is 
that those having it in charge are 
trying to do too much. ... They are 
trying to give quantity instead of 
quality. ¥ 


Paul Douglas (D-Ill.)—‘*. . . We 
should not confuse the Voice of Amer- 
ica with the breath of America... .” 





“THE RED GRANGE 
FOOTBALL SHOW” 


RADIO’S No. 1 FOOTBALL SHOW!! 
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ALL-TIME 
ALL- 


AMERICAN! 


@ePREDICTIONS 
@ HEADLINE NEWS 
@ FEATURE STORIES 
e BIG NAME GUESTS 


A fast moving 15-minute show, once a week for 13 weeks, during 
the football season. Begins week of September 16, and runs through 
week of Dec. 9. Show is recorded weekly following week-end 
games, and expressed for Thursday or Friday broadcasting. 


GRANGE CARRY THE BALL FOR YOU!” 


For Prices and Information 


WRITE...WIRE... PHONE! 
GREEN ASSOCIATES 


PHONE—WhHitehall 4-0818 


520 NORTH MICHIGAN BOULEVARD * 
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Advertisement 


From where I sit 


by Joe Marsh 


Skip Makes a Slip 


Miss Gilbert, the teacher, was tell- 
ing me how one day last week Skip 
Lawson almost went to sleep in her 


physics class. 


She noticed him nodding and—since 
they were discussing electricity —said 
in a loud voice: “Now maybe MR. 
LAWSON will explain what electricity 
is.” Skip started up, looked around 
wildly, and blurted out, “‘Gee! I used 
to know, but I forgot.” 


“‘What a loss to science!” sighs 
Miss Gilbert. ‘‘No one to this day 
knows what electricity really is, and 
here we have a genius who could ex- 
plain it—but forgot!”’ 


From where I sit, I hope this taught 
Skip that you’re better off if you admit 
you don’t know all answers. Some 
grownups haven’t learned that yet— 
like the ones who are always telling 
other people what’s best and what’s 
right and what’s wrong. I like a tem- 
perate glass of beer, myself, but if you 
prefer buttermilk I won’t argue. I’ve 
seen too many “know-it-alls” turn out 


to be wrong! 


Copyright, 1951; United States Brewers Foundation 
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DEFENSE ROLE 


Federal CD Officig 
Laud Radio 


RADIO’s “ability and willingness to inform the public on civil defer 
and to bring listeners official instructions and news in event of atta 
has won it official commendation from federal CD planners. 

The Federal Civil Defense Administration takes a favorable look g 


the New York State Civil Defense 
Radio Network of over 135 sta- 
tions, which have been offering a 
series of weekly broadcasts titled 
Plan for Survival. 

The network, FCDA has _ in- 
formed other local community CD 
groups, is “attracting national at- 
tention” and has proved to be an 
“effective pilot project” worthy of 
emulation by other states. Execu- 
tives of large and small stations 
alike were lauded by the agency for 
voluntarily organizing the series 
under the guidance of the New 
York State Civil Defense Commis- 
sion. 

“These programs not only pre- 
sent authoritative civil defense in 
formation but also serve as a week- 
ly test of the radio facilities 
through which the public could re- 
ceive instructions during an emer- 
gency,” FCDA observed. 

Similar series have elicited the 
praise of local civil defense officials 
in other states where state net- 
works have been formed for the 
same purpose. Reports were aired 
in August by a special network of 
58 outlets in Alabama and 41 sta- 
tions in Wisconsin, including the 
latter’s State FM Network [Broap- 
CASTING ® TELECASTING, Aug. 13]. 


Alert Plans 


Another phase pointing up co- 
operation among New York CD 
and radio-TV broadcasting officials 
was the issuance of alert regula- 
tions which would require all AM 
stations in the state to reduce their 
power to 250 w in the event of pro- 
claimed imminence of enemy at- 
tack, and compel TV and FM out- 
lets to leave the air completely 
[BROADCASTING ®@ TELECASTING, 
Aug. 6]. 

FCDA authorities have never 
publicly commented on the state 
alert plan and the FCC is known 
to entertain certain reservations 
with respect to the feasibility of 
such a proposal. It was emphasized 
that the rules are subject to modi- 
fication which would render them 
consistent with regulations pre- 
scribed by the FCC in conjunction 
with the Dept. of Defense. 

In any event, the information (as 
distinguished from alert) role cur- 
rently being played by New York 
State radio stations has the bless- 
ing of federal planners who cite 
the project as a pattern for other 
groups. At the same time, the 
agency also is distributing kine- 
scope recordings and film prints 
to TV stations for local use. 

The New York State Civil De- 
fense Radio Network, operating 
by direct relay rather than through 
land lines, originates Plan for Sur- 
vival from a different station each 
week. Transcriptions also are 
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a 
made for playback by other sty 
tions at more convenient periods 
Scripts are prepared by a ep 
mittee of representatives compris 
ing the major networks and ing 
pendent outlets who confer yi 
CD authorities. Final approval, 
scripts is made by Col. Lawrey 
Wilkinson, state’s CD directory, 
Program follows a question-ayj 
answer format. Topics for brog 
casts thus far have included “Ty 
Bomb,” “Personal Survival,” “Fi, 
Fighting,” “Welfare,” and othe, 
Numerous state and federal ¢yj 
defense speakers also have » 
peared. 
The 100-plus TV stations in th 
U. S. will, sooner or later, all » 
ceive kinescopes of What Yu 
Should Know About Biologie 
Warfare and other subjects. Fir 
film is a reproduction of the Johy 
Hopkins U. Science Review, whit 


AP. 
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premiered on the DuMont TV Nef® 


work last April. 


Under FCDA procedure, typ! 


agency periodically is ma 
available to state directors film 
and kinescopes of previously tee 
cast programs. The directors ds 
tribute them to TV outlets in ther 
respective states or nearby area 
Limited number of prints wil 
make it necessary for stations t 
circulate them among. others fi 
adequate 


dress | 
of In 


distribution once thef, 


have aired the program, the agenty ' 


added. 

Films, kinescope, scripts ani 
other data are prepared by FCDA‘ 
Audio-Visual section under the é: 
rection of Jesse Butcher, for 
mer network and agency executite 
Working with him are Hanmi 
Azine, TV director, and Steve Mt 
Cormick, radio chief. 


PIGSKIN SERIES 
Lang-Worth Mails Bookl 


COPYRIGHTED book, Pigsi 
Salute, is being distributed to mes 
ber radio stations by Lang-Worl 
Feature Programs Inc. as a bes 
for tailoring broadcasts of the! 
or 30-minute shows to local footh 
interest. 

The book contains specially w! 
ten salutes to 87 leading univers 
ties and colleges and outstandl 
football stories. Package also” 
cludes suggested recorded sil 
effects to “assure maximum resi 
in the production of the 13-We 
series,” according to C. 0. Lal 
lois, Lang-Worth president. ft 
mat of Pigskin Salute radio se 
also is designed to pinpoint 
national, regional or local foot? 
situation for advertisers now ® 
ting fall radio commercials on | 
levels, with suggested comme 
prospects. 
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Officigg JAPAN DIET 
adio Members Watch Hearing 


ivil defen, 
t Of attad 






a ee 
REPRESENTATIVES of the Jap- 
snese Diet Telecommunications 
Training Group — all members of 
the House of Representatives in 
Tokyo—sat in as observers during 
hearings held by the House Inter- 
tate & Foreign Commerce Commit- 
tee on electromagnetic radiations 
Aug. 28 [BROADCASTING ¢ TELE- 
castiNG, Aug. 27]. 

Chairman of the telecommunica- 
tions group told Chairman Robert 
crosser (D-Ohio) that “we are 
trying to improve telecommunica- 
tins to the American standards.” 
Attendance at the session was 
sponsored by the FCC. 

Members of the Diet also were 
introduced to Senate members by 
Vice President Alben Barkley, who 
ficially welcomed the visitors. 
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CAUTION URGED 


For Military Production 


THE IMPORTANCE of greater 
are in the production of elec- 
tronic equipment for critical mili- 
tary applications was emphasized 
by E. Finley Carter, vice president 
in charge of engineering for Syl- 
yania Electric Products, in an ad- 
dress to the West Coast convention 
of Institute of Radio Engineers 
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earby areafa fortnight ago in San Francisco. 
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ANNUAL fall meeting of the Ohio 
Assn. of Broadcasters will be held 
Oct. 24-25 at Hotel Carter, Cleve- 
and, Robert W. Ferguson, OAB 
vee president, announced last week. 
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NPA GO AHEAD 


For Three Building Jobs 


PERMISSION to commence con- 
struction has been tendered by the 
National Production Authority to 
three broadcast stations who had 
previously obtained approval be- 
fore NPA amended building regu- 
lations. 

NPA notified Jefferson Standard 
Broadcasting Co. (WBT-AM-FM- 
WBTV (TV) Charlotte, N. C.), 
Mount Airy Broadcasting Inc. 
(WSYD Mount Airy, N. C.) and 
Dowlander Broadcasting Co. 
(WOOF Dothan, Ala.) that they 
may proceed with construction 
without regard to new rules which 
brought all construction under the 
government’s Controlled Materials 
Plan beginning Oct. 1. 

Notification followed issuance of 
a new set of criteria which will 
govern future approval of com- 
mercial construction projects, in- 
cluding those involving the deliv- 
ery of materials after Oct. 1 in 
cases where authorization already 
has been granted. Broadcasters are 
now confronted with a _ virtual 
“freeze” on new building [BROAD- 
CASTING © TELECASTING, Aug. 20, 
13]. 

In Charlotte, N. C., WBT-AM- 
FM-WBTV was given the green 
light to proceed with studio altera- 
tions at an estimated cost of 
$12,064. In Mount Airy, Robert H. 
Epperson, a principal in Mount 
Airy Broadcasting Inc., was given 
approval to build WSYD at an 
estimated cost of $11,350. Original 
estimate was $7,850. Ralph D. 
Epperson is licensee, president and 
general manager of WPAQ that 
city. 

At WOOF Dothan, Ala., R. A. 
Dowling, president and_ general 
manager, was authorized to com- 
mence work on a “radio broadcast- 
ing building” with the project 
placed at $28,000. 

These applicants and perhaps a 
dozen other broadcasters had filed 
on CMP-4-C forms which must be 
filled out in cases requiring NPA 
authorization — those involving 
more than two tons of steel, 200 
pounds of copper and alloy, or 
stainless steel or aluminum. NPA 
extended its approval in all in- 
stances [BROADCASTING @ TELE- 
CASTING, July 30]. 


Overseas USO Shows 


THREE companies from the radio- 
television world are currently tour- 
ing Europe to entertain troops for 
the newly reactivated USO-Camp 
Shows. Sponsored commercially 
but routed and administered by 
Camp Shows are Walter O’Keefe 
with his Double or Nothing quiz, 
Opera Star Robert Merrill, and a 
Ted Mack Original Amateur Hour 
unit. Three additional Camp Shows 
units are touring Korea, Alaska, 
and the United States with a 
fourth enroute overseas. A total 
of 14 units will be abroad by 
March 1. 


Telecasting 





ONLY 

















*a compact market of 54 
counties in Eastern New 
York and Western New 
England whose population 
exceeds that of 32 states. 


@ 22 cities 

e 428 towns 

e 54 counties 

@ 2,980,100 citizens 

@ 840,040 radio families 

@ only NBC station 

@ more people than 32 states 
@ more goods purchased than 34 states 


@ more spendable income than 36 states 


THE CAPITAL oF tue 171 state 


A GENERAL ELECTRIC STATION REPRESENTED NATIONALLY BY NBC SPOT SALES 
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BMB DISSOLVED 


Baker Is Presented 
Official Papers 


QUIETLY, and without ceremony, Broadcast Measurement Bureau was 


interred last Tuesday. 


The turbulent career of this broadcaster-agency-advertiser project 
came to a formal end when the Secretary of State of Delaware sent 


dissolution papers to Dr. Kenneth 
H. Baker, BMB acting president 
and NARTB research director. 

In its seven-year operation BMB 
conducted two major studies of 
station coverage, both of which re- 
ceived general agency-advertiser 
recognition. The second study is 
still alive and circulating, with 
wide acceptance given to its maps 
and data by major buyers of radio 
time. 

The vast supply of statistical ma- 
terial developed by BMB has been 
turned over to Statistical Tabula«- 
ing Co., 89 Broad St., New York. 
This company has agreed to service 
at cost requests for data. 

Offices of BMB at 270 Park Ave. 


THE 
BRANHAM 
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NEW YORK 
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- 
have been occupied more than a 
year by Broadcast Advertising 
Bureau. BAB is expected to pur- 
chase some of the supplies and 
furniture. 

BMB exited the media-advertis- 
ing world leaving a debt of nearly 
$100,000. Principal creditor is its 
foster father, NARTB, whose 
predecessor NAB loaned the money 
to prevent collapse of the project. 

The debt to NARTB may be cut 
to around $90,000 through sale of 
furniture and other assets. BMB’s 
financial plight might have been 
much worse had it not been able 
to ride out two legal actions. Last 
May BMB won a favorable Tax 


Court decision holding it to be a 
non-profit organization. Loss of 
this decision would have cost BMB, 
or its main creditor, heavily. An- 
other court action, in which BMB 
had been sued for damages, was 
dropped. 

Since BMB was non-profit, J. 
Harold Ryan of Fort Industry sta- 
tions, chairman of the BMB board, 
as well as other officers and di- 
rectors, are not personally liable 
for the corporation’s debts. 

BMB was born in January 1945 
to meet desire of broadcaster- 
agency-advertiser groups for a sur- 
vey that would show station cover- 
age. Assn. of National Adver- 
tisers and American Assn. of Ad- 
vertising Agencies each have had 
one-third board representation. 

The No. 1 study produced cover- 
age data for 900 stations. It also 
produced agonized and angry 
screams from stations claiming the 
study did not fairly portray their 
coverage or incorrectly portrayed 
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coverage of other stat 

Among advertisers 
the No. 1 study received Zener 
approval and the data were = 
extensively in placement of time 

When No. 2 study was Unde 
taken in 1949, some 650,000 dalle 
were mailed. They produced dey 
covering 2,100 stations. Thow 
the formula was revised to my. 
station criticism, only 640 statin 
actually subscribed. Agencies » 
advertisers received reports fy 
but 250 agencies and 200 ady 
tisers paid BMB for specia] sta 
area reports. 
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Intra-Industry Battles 

Because of the  controves; 
nature of its findings, BMRB J 
constantly embroiled in  jntres 
dustry battles. Some two years - 
when the crisis became 0 apy, 
that disintegration appeared jmp 
nent, Dr. Baker was _ loaned ; 
BMB by NAB. He picked up th 
loose ends of the $1.2. miliw 
project and carried it through, 

Harold E. Fellows, NARTB pr 
ident, credited Dr. Baker with gy 
ing radio and NARTB upward ¢ 
$200,000 in managing the resegr! 
project. Speaking at NARTR 
District 4 meeting at Roanoke, \,, 
Mr. Fellows, answering a questi; 
said Broadcast Audience Measyr: 
ment Ine. had been formed 
NARTB suggestion to investiga 
the coverage and  measureme 
situation. He reminded that th 
NARTB board felt NARTB sho 
not be directly involved in such; 
project. 

Edgar Kobak, consultant, a men: 
ber of the NARTB board, is en 
tacting agency-advertiser groups 
learn if they would be interested i 
undertaking a_ study of variox 
types of program ratings. 


RADIO-TV TEAM 
Nielsen Urges ‘Blené 


“IT is very important to recog 
nize that TV and radio are usual 
more complementary than compet: 
tive,” A. C. Nielsen, preside: 
A. C. Nielsen Co., points out in th 
September-October issue of 7! 
Nielsen Researcher, publication 
sued by the research firm for di 
tribution to its clients. 

In a lead article titled “Le 
Face It—TV is Here to Stay! Wh 
Should We Do About It?,” hh 
Nielsen in a_ five-point analjs 
notes that ignoring TV cans 
“hazardous”; that “effective gui 
ance” is essential if TV is to 
used effectively, urging the ve 
best in audience and marketit 
research; warns against “robbilf 
other media to pay for TV”; 4 
clares that “continuous checking! 
competitive sales position is 
‘must’ when TV is used either! 
you or any of your competitos 
and calls abandonment of radi0 
favor of TV “a most hazard 
venture at this time.” 

Pointing out that radio and te 
vision reach largely different m# 
kets, Mr. Nielsen states: 
most profitable procedure, 4s ' 
see it, is to blend these two me 
in the most skillful manner.” 
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4,MERICAN radio’s touch is touca- 
ing up radio in Greece, thanks to 
forts of U. S. broadcasters on 
loan to the country. For the first 
time in Radio Greece’s history, a 
farm program 1s being beamed 
Sunday morning and in the week- 
day evening hours. 

This development came after 
two months of research and pre- 
jminary work by Americans: 
Layne Beaty, former farm editor 
of WBAP Fort Worth; Richard 
Erstein, formerly with the Lowell 
Institute, Boston, and CBS New 
York; Charles Crutchfield, vice 
president and general manager, 


WBT Charlotte, N. C.; Everett 
Mitchell, veteran m.c. of NBC’s 


National Farm and Home Hour. 


Beaty With ECA 

Mr. Beaty went to Greece last 
February to work with ECA as ad- 
yiser to the Greek Ministry of Ag- 
riculture in audio and visual aids 
in the development of an agri- 
cultral information service. 

Mr. Erstein is radio o‘ficer for 
the U. S. Educational and Informa- 
tin Service in Greece, and since 
March, has been working closely 
with Gen. Gigantes, director of the 
Greek National Broadcasting In- 
stitute. 

Mr. Mitchell visited the country 
in mid-August and aided in the 
launching of the new Greek Farm 


STATE ANSWER 
Note on RFE to Czechs 


Q0PERATION of Radio Free Europe 
is “clearly not in violation of any 
international agreement” signed by 
the U. S. or “any accepted principle 





of international law,” the State 
Dept. has informed the Czech 
government. 


Ina note delivered to the Czecho- 
slovak Ministry of Foreign Affairs, 
the U. S. said it does not “agree 
that Radio Free Europe is issuing 
directives for espionage and in- 
citing ... criminal acts.” The note 
was in reply to a protest filed last 
July by the Czechs against FRE 
broadcasts in the Czech and Slovak 
tongues. 


The U. S. note stated that our 
government is “unalterably com- 
mitted to the basic principle of 
freedom of information,” to which 
the Czechs had made no reference 
“since no such freedom exists” in 
that country. Nothing “new or sub- 
stantial” has been contributed to 
previous discussions between the 
U.S. and Czechoslovakia, it added. 


The U. S. also described as “not 
Mexpected that the Czech govern- 
ment, whose controlled press and 
tadio indulge freely in hostile and 
Mituperative attacks against the 
U.S. and other free nations, should 
protest legitimate criticism of it- 


“lf by information organs in other 
countries,’ 
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(MERICAN RADIO TOUCH 


Broadcasters Sell Radio Greece on Farm Shows 


Hour. He was touring 14 coun- 
tries, making recordings and films 
of International Farm Youth ex- 
change delegates along with Gerald 
A. Seaman, Bert S. Gittings 
Agency, Milwaukee, which handles 
the National Farm show for Allis- 
Chalmers Co., and Jerry Sotola, 
Armour & Co., one of Mr. Mit- 
chell’s sponsors at WMAQ Chicago. 

Mr. Crutchfield is on a _ four- 
month State Dept. assignment as 
radio consultant to Greece, help- 
ing to implicate improvements in 
overall schedules. 

Originating at Radio Athens, the 
farm program is tape-recorded and 
rebroadcast on stations in other 
parts of the country. 


CITATIONS TO NBC 


Radio, TV Networks Lauded 


THE NBC radio and television net- 
works last week were cited for 
public service contributions by two 
of the nation’s top military organ- 
izations. 

The Veterans of Foreign Wars 
presented its Award of Merit to 
the radio network for “distin- 
guished and meritorious perform- 
ance of public service” in a cere- 
mony Saturday at 11:15 p. m. 
on the Silver Jubilee of NBC pro- 
gram. The award was presented 
by VFW Commander - in - Chief 
Charles C. Ralls to Joseph H. Mc- 
Connell, NBC president, who said 
he considered it “a challenge to 
maintain and improve our service 
as we begin our second quarter- 
century.” 

Earlier in the week, the NBC-TV 
network received a citation from 
the U. S. Marine Corps for the 
network’s Marine Corps Revue 
show which has contributed to the 
Corps’ recruiting program. Cita- 
tion was presented on the Friday 
program by Lt. Gen. Merwin H. 
Silverthorn, assistant Commander 
of the Corps, to Frederic W. Wile 
Jr., vice president and director of 
television network production. 








Air Force Commissions 


COMMISSIONS ranging from cap- 
tain to lieutenant colonel are being 
offered to civilians, veterans and 
non-veterans, to become psycholog- 
ical warfare officers in the First 
Air Force. A master’s degree in 
one of the following fields is a 
prerequisite for appointment to a 
commission in this field: Journal- 
ism, advertising, public relations, 
psychology, sociology, anthropol- 
ogy, languages, history, political 
science, economics or international 
relations, according to a First Air 
Force announcement. Further de- 
tails may be obtained from the 
Dept. of Military Personnel Pro- 
curement Headquarters, First Air 
Force, Mitchell Air Force Base, 
New York. 
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13 MILLION 
CANADIANS 
CAN’T BE WRONG! 


Those 13 million are the Canadians who listen to the radio, over 93% 
of all Canadian homes. They do more than listen to the radio .. . 
They spend money, lots of it. Over 9 billion dollars last’ year is the 
latest estimate for retail sales. And with an oil boom in Alberta, 
uranium in Saskatchewan, and new heavy industry in Quebec there’s 
going to be lots more spent in '51-'52! 


Just take a look at what’s happening this year: 


Quebec is developing one of the largest deposits of base metals in the 


world. 

The West is ready to harvest another bumper wheat crop and 
it’s already sold! 

British Columbia is building the world’s largest aluminum refinery. 
Ontario has hit the jackpot with general construction and defence 


plant activity. 


The provinces on the Atlantic coast turned in retail sales of over half a 


billion dollars. 
And those are just a few samples. 


This is a rich market. But Canada is a vast country, stretching 4,280 
miles from St. John’s to Vancouver, nearly 4 million square miles in 
area. Your problem is: How to cover this area, both urban and rural, 
with a maximum number of sales messages for every advertising dollar 
expended. It’s no secret: Use radio. Every week effective sales messages 
go by radio into millions of Canadian homes; and every week those 
same homes buy the products advertised. It’s as simple as that! 


With radio you cover the cities, the farms, and those isolated areas 
where there’s lots of money and no medium other than radio giving 
complete coverage. The independent radio stations of Canada have 
done a big job in Public Service, and now it's paying off. Radio has 
the respect of the public—the hold on the public—the sales punch that 
delivers the dollars. 


So, just figure out how much of that nine billion dollars could be yours 
and remember... . 


“In Canada you sell ‘em when you tell ‘em!’ 


A message from the 103 member stations of the 
| Canadian Association of Broadcasters 


whose voices are invited into over 3 million homes every day. 


CANADIAN ASSOCIATION OF BROADCASTERS 


108 Sparks St., 
Ottawa. 


37 Bloor St. West, 
Toronto. 
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THE SALE OF ANY PRODUCT actually has two beginnings. 


The first is when the prospect recognizes the need for the product, and the 
second—and most important to you—is when he decides on the brand name 
he will buy. 


Somewhere between the two he talks with his neighbors, listens to the advice 
of his friends, and is influenced in his choice. 


It is this influence of an acquaintance, the believability of a friend, that decides 
your prospect in favor of your brand—or a competitor’s. 


In seven of America’s wealthy markets you can take part in this discussion of 
product merit by using the friendly voice of the FORT INDUSTRY STATION. 
For 24 years, you see, FORT INDUSTRY has been broadcasting in 
the public interest, has become an integral part of the communities it serves, 
has been building a loyal, responsive audience which will listen to and believe 
in your message. 


THE FORT INDUSTRY COMPANY 


WWVA, Wheeling, W. Va. © WMMN, Fairmont, W.Va. ¢ WSAI, Cincinnati, O. 
WSPD, Toledo, O. © WAGA, Atlanta, Ga. © WGBS, Miami, Fla. © WJBK, Detroit, Mich. 
WSPD-TV, Toledo, O. e WJBK-TV, Detroit, Mich. ° WAGA-TV, Atlanta, Ga. 


National Sales Headquarters: 488 Madison Ave., New York 22, ELdorado 5-2455 
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The Pioneers; Bless ‘Em 


COMPARE the television picture today with 
what it was, say, four years ago. Then, there 
were 20 commercial stations—all losing money 
and bragging about it. 

Today there are 107 stations, most of them 
making money on a day-to-day operating basis. 

In the quest for assignments, notably in the 
coveted VHF band, every conceivable kind of 
device is being used by applicants and prospec- 
tive applicants to rework existing allocations 
to accommodate their presumed requirements. 
Some suggestions are for reallocations which 
would remove existing stations from their 
present VHF assignments on grounds of need 
for service in other areas. 

The Commission, it is expected, will do that 
which is engineeringly feasible, and at the same 
time provide maximum service to the public. 
That it would uproot existing stations merely 
because newcomers claim they would be at a 
competitive disadvantage, is inconceivable. 

Those existing telecasters risked their capi- 
tal when there were few if any receivers. 
They could only dream their future. They 
were confronted with such formidable techni- 
cal obstacles as G2-Laver and tropospheric in- 
terference. Then TV began to pay off. And 
the rush for assignments was on. Came the 
freeze. j 

Before the September, 1948 freeze, all had 
the same chance—if they wanted to risk the 
roll of the TV dice. Those that didn’t should 
have no recriminations. It is to be expected 
that the Commission—when that freeze is 
thawed—will take into account the extenuating 
circumstances existent in some cases, and the 
fine public service rendered by established radio 
stations in others, 

It is only fair play to let the pioneers of TV 
alone. In their spheres, they are Carnegies, 
the Fords, the Firestones and the Ochs, who 
ventured their vision, judgment and capital 
before the bandwagon started rolling. 


Hell Benton for Election 


THERE IS every indication that the build-up 
for a new offensive against commercial radio 
and television is taking place. 


Senator Benton, the self-appointed general 
of this campaign (and a candidate for election 
next year), has pressured the Senate Inter- 
state and Foreign Commerce Committee into 
scheduling another hearing on his proposed 
legislation to create a National Citizens Ad- 
visory Board on Radio and Television. 

He has also managed to catch the chairman 
of the FCC in what must have been a weak 
moment and obtain what Sen. Benton says is 
Wayne Coy’s endorsement of the bill. 

Presumably Mr. Coy goes along with the 
Senator’s explanation that the board would 
not impinge upon the Commission’s regulatory 
authority and functions. 

Maybe Mr. Coy believes this, but we don’t. 
Senator Benton himself has nullified this ex- 
planation in an article that he wrote for last 
week’s Saturday Review of Literature. The 
Senator said in one sentence that his proposed 
board would not be “subject to the charge of 
censorship” and in the next, however, that 
“its potency should not be underestimated.” 

If a board, established by an Act of Con- 
gress, exercises a potent influence in the field 
of radio and television, it certainly would be 
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engaging in censorship by indirection, which 
is to say censorship, period. 

Mr. Benton also figures in events connected 
with the letter sent by Mr. Coy last week to 
Senator Johnson, chairman of the Senate com- 
merce committee. The letter was intended to 
correct testimony that Mr. Coy gave at a recent 
committee hearing in which Senator Benton, 
although not a member of the committee, par- 
ticipated as an interrogator. 

Mr. Coy wanted to revise his testimony to 
make the point that he now believed, on advice 
of the FCC general counsel, that the Commis- 
sion had the statutory authority to fix per- 
centages of time that broadcasters should de- 
vote to this or that kind of programming, 
although he carefully added that he did not 
believe it would be desirable for the Commis- 
sion to do so. 

This is another part of the Benton offensive. 
The Senator urges that the FCC force stations 
to devote definite time for educational pro- 
grams (although he still hasn’t been able to 
define what an educational program is). 

At the NARTB district meeting in Roanoke 
a fortnight ago there emerged a vigorous 
resolution, condemning the Benton legislation 
for what it is—censorship. The text is pub- 
lished in this issue. We hope every district 
will follow the lead of the Fourth District, 
which has cradled many a crusade. 

Sen. Benton never lets go. The only way to 
lick him is at his own game. Every broadcaster 
interested in the preservation of radio’s free- 
dom should see to it that a copy of that 
resolution reaches his full Congressional dele- 
gation. The weight of that opposition can 
break Benton’s pedagogic huckstering. 


TV’s Golden Spike 


ANOTHER STEP—and a long one—toward 
a truly nationwide TV network service will be 
completed about Nov. 1 when AT&T will open 
its new transcontinental microwave radio re- 
lay for two-way TV program transmission 
from coast-to-coast. Two months earlier dur- 
ing the week of Sept. 3 to 9, a temporary one- 
way circuit will permit the nation’s televiewers 
to watch the Japanese peace treaty conference. 
About Oct. 1, in time for the World Series, a 
permanent east-to-west TV circuit will be put 
into service, to be joined a month later by a 
second west-to-east transcontinental link. 

Without depreciating the tremendous task of 
installing the relay, it seems wise to point out 
that the addition of two transcontinental TV 
highways will not solve all of video’s 
major problems. Two circuits will not carry 
the programs of four networks at the same 
time; competing sponsors during choice eve- 
ning hours will still have to rely on kinescopes 
to reach many markets; network officials will 
still have to negotiate time-sharing arrange- 
ments for AT&T facilities. And until the FCC 
unfreezes the ban on station construction even 
AT&T cannot extend television to more than 
the 63 markets now receiving service. 

But the contributions of the new coast-to- 
coast connection to television will be great. 
The vast resources of Hollywood talent will be- 
come available for TV programming. It will 
make‘sports and other special event telecasts 
available to larger audiences. The possibility 
for nationwide telecasts of major campaign 
speeches of the Presidential candidates and the 
resulting effect on the elections would, of itself, 
warrant the expense and labor involved. 

What will probably be the relay’s great con- 
tribution in the immediate future, however, 
is to lessen the pressure on New York’s limited 
TV studio facilities. Originating even a small 
part of the TV program service from Holly- 
wood will allow more studio rehearsal time for 
all shows, which should result in better enter- 
tainment for all viewers. 


f*- our respects to: 


Gas 


RICHARD RUDOLPH 


| gree RUDOLPH, the uninhibited ge. 
eral sales manager of the irrepressibj 
WITH Baltimore, is 51 today. Pp 
sumably he will celebrate the occasion yith 
the dignity and exaltation it deserves—by gq. 
ing some radio time, a pursuit which \) 
Rudolph has described as transcending jn jt 
challenges and rewards such fly-by-night field 
as surgery, jurisprudence or ecclesiastics, 

Salesmanship, Mr. Rudolph has written with 
apostolic fervor, is “the most interesting, mos 
difficult and most valuable art and science, 
which requires the finest and noblest qualitig 
of manhood.” 

Mr. Rudolph himself has risen courageous 
to the exacting demands of his profession. }) 
his own tally, he has sold nearly $2 million 2 
radio time in the 10 years he has been g 
WITH, a record which he recently pointe 
out was “a mark for competition to shoot a 

By no means exhausted by his own sellixg 
efforts, Mr. Rudolph has composed a manu 
for fledgling hawkers on his staff. <A mot 
of brevity, the manual presents Mr. Rudolph: 
course of instructions in the “most difficult 
art and science” in seven mimeographed pags 

New salesmen joining the WITH force ar 
presented with Mr. Rudolph’s manual ani 
urged to study it. ‘You will be surprised ho 
readily you will find here the solution to al 
your difficulties,” the instructions say. 

The manual contains common objection 
raised by prospective advertisers and ansvwel 
which radio salesmen can quickly call to min 

It is inspirational in tone. 

“By mastering salesmanship .. . by winnilg 
out in a mental battle with the prospect, \j 
inducing him to want what he did not watt 
before you talked to him, you become mast! 
of yourself,” the manual says. 

“The reward of salesmanship therefore } 
not in dollars only—it is more in power &: 
quired and characters strengthened. It has» 
price on the trade markets of the world.” 

Such encouragement has provided urgtt! 
inspiration to an unreported but, Mr. Rudol! 
says, substantial number of WITH salesmé 
who, trained on this yeasty prose, have gilt 
elsewhere to become managers of other s# 
tions. Mr. Rudolph himself has not ignot 
his own advice. 

In a testimonial to his manual, he recell! 
reported it had “helped me sell an average ( 
over $200,000 per year of radio time person! 
in addition to my duties as general sales mi 
ager over six time salesmen.” 

He added that he had been told that ™ 


(Continued on page 51) 
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VAN PATRICK, the 
Great Lakes Region’s 
most listened-to sportscaster, 
is sponsored daily by 


PFEIFFER BREWING COMPANY, 


makers of Michigan’s largest selling beer 





Rot he fuel oO - 


50,000 WATTS 
CLEAR CHANNEL 


cBs 





Telecasting 


the 
GREAT 
VOICE 

of the 
GREAT 
LAKES 


Sports fans listen 


Sports fans buy! 


ie id Gk ang awa te and helps deliver 


this kind of action! 





WJR Sports Director Van Patrick conducts the 
Great Lakes Region's most listened-to sports 
shows at 6:30 P.M., Monday through Saturday, 
sponsored by Pfeiffer's, and at 11:15 P.M., Monday 
through Friday. In addition, Patrick broadcasts 
the University of Michigan football games for 
Standard Oil Company to thousands of loyal 
sports fans in WJR's vast coverage area. Here's 
another example of a WJR star personality 
attracting millions of listeners (and potential 
customers) for the sponsor. 


Remember ... first they listen... then they buy! 





Van Patrick listeners from 31 states and Canada mailed 
in 3714 requests for copies of “Tiger Facts” in response 
to only two announcements on his 11:15 P.M. program! 





FREE e 
SPEECH a Radio— America’s Greatest 
MIKE Advertising Medium 


Represented Nationally by Edward Petry & Company 


September 3, 195f 
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front office 
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EORGE E. HALLEMAN Jr., radio-TV salesman NBC Chicago, 
named station manager WAAF-AM-FM Chicago. He suceeds 
THOMAS L. DAVIS, now manager WAIT Chicago. 


KEITH J. NIGHBERT, program director KUSD Vermillion, S. D., 
named manager. He replaces IRVING R. MERRILL, who resigned to 
work on his doctorate at U. of Illinois. 


RALF BRENT, sales manager WBBM Chicago, appointed director of 
sales WIP Philadelphia. 


RALPH E. P. MELLON, assistant chief engineer 
WTTM Trenton, N. J., to WPAZ Pottstown, Pa., as 
co-owner and chief engineer. CLIFFORD M. CHAFEY, 
former station owner and radio consultant, named 
WPAZ sales manager. 


NORMAN DeLUDE returns to WOTW Nashua, N. H., 
as sales manager. Mr. DeLude was called to active 
duty with enlisted reserve last year. 


Mr. Brent ROBERT MANDEVILLE, head of radio sales John 


H. Perry Assoc., N. Y., to Everett-McKinney Inc., 
N. Y., station representative firm. 


JACK RILEY, radio-TV director Armour & Co., Chicago, to ABC-TV 
Chicago, as network salesman. He is succeeded by HUGH LELAND, 
Armour’s soap division. 

LYNN CLEARY, manager of continuity acceptance DuMont Television 


Network, appointed manager of sales service for network and its owned 
and operated stations. 


CLEVELAND'S (cif STATION» Wj W * CLEVELAND'S {Yiigngeel SIGNAL WJ W + CLEVELAND'S Ahiif ST 


Chief Says: 


“My braves know how to open door, 
Make the pitch and close the sale. 
Chief Station ‘spots’ sure offer more 
‘Cause they get in where others fail.” 


SALES 
SUCCESS STORY 


No supersalesmen? Ask H-R Reps or Hal 
Waddell about Hines, Clifton and Freed... your 


best salesmen in the Greater Cleveland Market. 


BASIC ABC 
CLEVELAND 15, OHIO 
REPRESENTED NATIONALLY BY H-R REPRESENTATIVES, 


WJW BUILDING 
INC. 


| 
i 
N 
i 
3 
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ROBERT M. SHAW, methods consulting division Shaw-Walker Co 
N. Y., named administrative assistant to HAROLD L. MORGAN, Viee 
president of TV program department ABC. 
FRED I. GEIGER, sales staff WSYR Syracuse, named commercial map, 
ager WAGE Syracuse. 


JAMES F. PONDER, local sales manager WESB Bradford, Pa,, ap. 
pointed commercial manager. 


CARROLL LOOS appointed commercial manager KOMA Oklahom 
City, Okla. 


PAT PATTERSON, commercial manager KCRG Cedar Rapids, Towa, ty 
KLAC Los Angeles, as account executive. 


ASYA ZUCKER, sales account executive WFDR (FM) New York, ay 
MONROE FALITZ, space salesman Beauty Culture Publishing Co,, ap. 
pointed sales account executives WLIB New York. 


SPENCER SCHIESS, Foote, Cone & Belding, N. Y., to ABC, as contrag 
supervisor of radio stations department. 


WILLIAM C. GILLOGLY and FREDERICK J. KELLER to ABC Chicagy, 
as network TV salesmen. Mr. Gillogly was salesman at WOW-TV Omahy, 
and Mr. Keller was with WOOD Grand Rapids. 


Personals eee 


CHARLES LANPHIER, president and general manager WFOX Mj. 
waukee, father of girl, Mary Lynn. ... J. J. BERNARD, manage 
KOMA Oklahoma City, appointed to newly created Advertising Advisory 
Council to Oklahoma Planning & Resources Board. Mr. Bernard js 
only radio man on council. .. . CARL GEORGE, vice president and gen. 
eral manager WGAR Cleveland, named to represent Sales Executive 
Club of Cleveland on Chamber of Commerce. Mr. George is president 
of club. 


HUGH B. TERRY, vice president and general manager KLZ Denver, 
spoke on “The Radio and Responsibility of the Radio Station Manager 
in Broadcasting News and Special Events,” at U. of Illinois National 
Journalism meeting, Aug. 28. ... GORDON J. LEWIS, president and 
general manager WRAC Racine, Wis., father of daughter, Janet 
Joslyn. ... CHARLES E. SODEN, network sales manager Alaska Radio 
Sales representative of Alaska Broadcasting System, and Margaret 
Krash, married Aug. 18. 


ROBINSON BOUT 


Will Be Aired to Europe 


Silver Anvil Awards 
SILVER anvil trophies will bk 


STEW MacPHERSON, sportscast- 
er for WCCO Minneapolis-St. Paul, 
will broadcast the Turpin-Robinson 
championship fight for English and 
European fight fans. The bout is 
slated Sept. 12 at the Polo Grounds, 
New York. Since both BBC and 
Radio Luxembourg are bidding for 
broadcast rights, Mr. MacPherson 
is not sure which network he will 
be working for. Mr. MacPherson 
was Britain’s top sportscaster 
when he left the BBC in 1950 to 
join WCCO. 

BBC also has asked Mr. Mac- 
Pherson to do several broadcasts 
with Princess Elizabeth and the 
Duke of Edinburgh during their 
October tour of Canada and the 
United States. 





AFA Essay Contest 


SIXTH consecutive approval has 
been given the Advertising Fed- 
eration of America’s National High 
School Essay Contest by the con- 
test committee of the National 
Assn. of Secondary School prin- 
cipals. Subject for the 1951-52 
competition is “What Advertising 
Means to Me,” and about 50,000 
students are expected to enter. 
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given again by the American Pub- 
lic Relations Assn., Washington, 
recognizing: outstanding achieve. 
ments in public relations, as a fea- 
ture of the organization’s annual 
meeting to be held in Philadelphia, 
Nov. 14-15. One of the categories 
is communications organizations 
which includes radio and TV enter- 
prises. Anvil will go to each of 
12 categories. Deadline for 1950- 
51 entry is Sept. 30. 


ROY THOMPSON | 
W:: years of radio experi. | 
ence and personal partici. | 

pation in his community's | 


projects and services have | 
made Roy Thompson a 
household word in industri- 
ally - rich Altoona. WRTA, 
the Roy Thompson Station, 
will assure you a loyal, buy- 
ing audience throughout the 
A 1240 KC 
Altoona, Pa. 
Represented by 
ROBERT MEEKER ASSOCIATES 
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(Continued from page 48) 
record of nearly $2 million in less 
than 10 years is the best individual 
sales record in the entire country, 
since it is produced on a $7 per spot 


rate.” ; : 
Mr. Rudolph describes himself 


gs a tough-minded realist. He 
measures the value of his radio 
programs, many of them original, 
py the sales they produce. He says 
that his philosophy is “Never sell 
a cient anything that he does not 
helieve will do an effective job.” 

This super-salesman is constant- 
ly on the !ookout for new program 
ideas. One program idea, The 
Town Crier, is rounding out its 
ffth year of sponsorship by one 
of Baltimore’s leading department 
stores. 

Mr. Rudolph feels that such 
strong program and merchandizing 
ideas will do more than anything 
else to keep merchants sold on the 
effectiveness and low cost of radio. 

Ideally, Mr. Rudolph feels that 
accounts should regard station time 
salesmen as one of their own per- 
sonal merchandising and promotion 
counsel. He aims toward that ideal 
in servicing his accounts. 

Mr. Rudolph was born in Balti- 
more Sept. 3, 1900, and has never 
left home. He attended City Col- 
lege and Johns Hopkins U., both 
Baltimore, and then went to work 
as an insurance salesman. 

Later he joined the advertising 


department of the Baltimore News- 
Post where he eventually became 
assistant advertising manager. 
After 10 years with the paper, he 
organized a business that con- 
ducted public opinion surveys and 
two years after that joined WITH 
as a salesman. 

In his present post as general 
sales manager he not only directs 
the department but also services 75 
accounts of his own. 

He has three sons: Alvan, an 
insurance salesman; Erwin, who is 
in government service, and How- 
ard, who is WITH’s senior an- 
nouncer and a disc jockey on the 
station. 

For relaxation Mr. Rudolph plays 
golf and on each weekend he plays 
18 innings of softball. As might 
be expected, he pitches for his team. 





Eleanor P. Geer 


ELEANOR PACKER GEER, 46, 
traffic manager at WNAC Boston, 
Yankee Network outlet, died in 
Melrose, Mass., Aug. 24 following 
a brief illness. Miss Geer had been 
associated with the network and 
station for 22 years during which 
time she conducted interview-type 
programs. She also was a pianist 
on her own program and appeared 
in vaudeville for several seasons 
and entertained at service hospitals 
during World War II. Miss Geer 


is survived by her mother, Mrs. 
Charles R. 
Reginald. 


Geer, and a brother, 





Cut THE HOME-FOLKS WHO LIVE 
IN THESE AREAS DO LISTEN! 





Publishers of: 
prise, Bartlesville, Oklahoma; and. The Daily Times, Okmulgee, Oklahoma. 
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IF YOU DON’T BELIEVE IT, 
JUST COME ON OVER AND 
TUNE IN THE SETS YOU’LL SEE 


Great Local Programming + ABC 


Owned and Operated by SOUTHWESTERN PUBLISHING CO. 
Don W. Reynolds, President 


Southwest Times-Record, Fort Smith, Arkansas; Examiner-Enter- 





Telecasting 


E. Y. FLANIGAN 


Radio Veteran Dies in Toledo 


FUNERAL SERVICES for Ed- 
ward Yearsley Flanigan, 59, man- 
aging director of WSPD-AM-TV 
Toledo, were held 
last Tuesday in 
Toledo. Burial 
was in Ottawa 
Hills Memorial 
Park, Toledo. 

Mr. Flanigan 
died Aug. 25 at 
the Toledo Hos- 
pital after an ill- 
ness of only a 
week, He had 
contracted pneu- 
monia while sum- 
mering at his fishing lodge at Wam- 
pler’s Lake, Mich. 

Born in Pittsburgh, Mr. Flanigan 
attended Taizey Art School there. 
After several years in advertising 
departments of newspapers, he 
joined WSPD in 1931 as a sales- 
man. In 1933, he was named sales 
manager. Mr. Flanigan was made 
station manager in 1941. In 1948 
he was appointed vice president of 
the parent Fort Industry Co., in 
charge of the Toledo broadcast 
properties. 

An ex-president of the Ohio Assn. 
of Broadcasters, Mr. Flanigan also 
was active in NAB (now NARTB) 
affairs. He was one of the original 
five men to form the NAB’s sales 
managers committee. This com- 
mittee was the forerunner of 
NAB’s Dept. of Broadcast Adver- 
tising, which today has become the 
BAB. 

Surviving are his widow, Mrs. 
Anna Carmen Flanigan; daughters, 
Mrs. Earl Harrison of Toledo, Mrs. 
Robert Firestone of Raymond, 
Wash.; a son, Russell Biddle Flani- 
gan, of Toledo, and four grand- 
daughters. 





Mr. 


Flanigan 





Mrs. Jessie Johnson 


MRS. JESSIE R. PARSONS 
JOHNSON, vice president and sec- 
retary of the Brockway Co., owner 
of Watertown (N. Y.) Daily Times 
and WWNY Watertown, died Aug. 
27, apparently of a heart attack, 
at her summer home in Henderson 
Harbor, N. Y. She was the widow 
of Harold B. Johnson, editor-pub- 
lisher of the Times until his death 
in 1949. Her only son, John B. 
Johnson, now editor-publisher, sur- 
vives. 





Edgar Higgins 


EDGAR HIGGINS, 46, a member 
of the DuMont Television Net- 
work’s news staff, was found dead 
in his New York apartment Aug. 
25, reportedly from an overdose of 
sleeping tablets. He had been with 
DuMont for the past year and was 
one of the writers for the Broadway 
to Hollywood show. Prior to join- 
ing DuMont, Mr. Higgins had been 
associated with NBC. He is sur- 


vived by a sister and four brothers. [i s 
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WLAV 


Grand Rapids, Mich. 


PROGRAM 


CHARACTER 


PROVIDES 


CHARACTERS 


FOR ADVERTISERS 


Bob Kirby 
WLAV’s ACE 


News man, Emcee, and 
Special Events Director 


Kirby’s experience and 
know-how on _ news, 
audience shows and 
special events, lends 
prestige to all _ his 
sponsors. 


LET JOHN E. PEARSON 
HELP SELECT YOUR 
POSITIONS NOW. 


WLAV 


AM-FM 
ABC 


for 
Michigan’s Second Market 
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NPA CLARIFIES 


New Construction 
Guide Issued 


THE GOVERNMENT last week clarified its regulations governing new 

construction which entail use of substantial amounts of critical materials 

by broadeasters and other commercial, industrial and home builders. 
The National Production Authority released a set of 44 representative 


questions and answers to guide 
broadcasters in applying for au- 
thorization under the Controlled 
Materials Plan beginning Oct. 1 
[BROADCASTING @ TELECASTING, 
Aug. 13, 6, May 14]. 

Confronted with charges that its 
so-called “freeze” order on new 
construction is a “nightmare of 
confusion’—the charge had been 
leveled by members of Congress 
and news agencies—NPA spelled 
out specifics designed to clear the 
air. 

Leading the attack was tha 
Washington Evening Star 
(WMAL-AM-FM-TV_ Washing- 
ton). The newspaper quoted a 
government official as saying ‘“‘the 
whole thing would be funny, if it 
were not so gruesome.” Referring 
to both the original order and the 
amended regulation, the Evening 
Star quipped: 

“The simplest thing you can say 
about M-4A is that it replaces a 
previous order called M-4.” 

Following is a series of 12 ques- 
tions and answers issued by NPA 
which apply generally to all build- 
ers and specifically to broadcast- 
ers: 

Q. How does the controlled mate- 


ttt 


& 


BROTHER BOB WALTER 
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, NEIGHBOR’ 


“Got my hands full 


A “big brother’ to 2 out of 3 families in the entire area. 
P.S. Weed & Co. can give you the details 


Represented by We ed and Company 





* 
rials plan affect building projects? 

A. All building projects are subject 
to the controlled materials plan, as of 
the fourth quarter of 1951, except 
those not requiring use of the three 
controlled materials, steel, copper and 
aluminum. 

Q. Can anyone build a commercial 
structure? 

A. Anyone may proceed by self-au- 
thorization to build a store, a ware- 
house or an office building, provided 
he uses no more than two tons of 
steel, no more than 200 pounds of 
copper, and no alloy steel, stainless 
steel or aluminum... . 

Q. What is self-authorization? 

A. Self-authorization means_ that 
the builder may obtain materials di- 
rectly without seeking further authori- 
zation from the NPA or anyone else. 
He simply certifies on his order that 
he is conforming with regulations and 
is using the appropriate symbol. 

Q. What are the appropriate sym- 
bols? 

A. The symbol U6 is used to desig- 
nate industrial building, U-7 for all 
home building, except for apartment 
houses, and U-8 for all other building, 
with the exception of recreational fa- 
cilities. 

Q. Must the owner or builder know 
all his building needs in advance? 

A. The owner or builder need only 
know the amounts of steel, copper and 
aluminum he will require. He speci- 


... but never too busy 
to sell your products to 
my thousands of loyal 
neighbors in Central 
Pennsylvania ... on my 
“Hi, Neighbor’ Show, 
thru 


Monday Friday, 


4:30 to 5:30 p.m.” 


fies these amounts in his application 
for materials. 

Q. If estimated needs are insuffi- 
cient, can further materials be au- 
thorized later? 

A. If sufficient materials are not ob- 
tained for building upon first authori- 
zation, the builder may reapply for 
additional materials later on. There 
is no guarantee, however, that further 
allotments will be made. 

Q. If building was started before 
the new regulations went into effect, 
must authorization for necessary ad- 
ditional materials be obtained? 

A. Authorization is necessary only 
where the builder, for completion of 
his project, requires delivery after 
October 1 of more materials than he 
ean self-authorize. 

Q. If building has not been started 
before the new regulations are in 
effect and the builder has the neces- 
sary materials on hand, must au- 
thorization to start construction be 
obtained? 

A. No. But he may not use the 
materials to build apartment houses, 
or recreation, amusement and en- 
tertainent facilities. 

Q. If a builder has received authori- 
zation to start construction before 
the new regulations are in effect and 
has not yet started his project, must 
he reapply for authorization? 

A. He need not reapply for authori- 
zation unless he is unable to receive 
delivery on the necessary materials 
before the new regulations are in ef- 
fect. If he requires amounts larger 
than those permitted by self-au- 
thorization, he must file his applica- 
tion with the appropriate agency. 

Q. Under what circumstances may 
a builder make application for adjust- 
ment or exception to NPA’s construc- 
tion orders and regulations? 

A. If a builder feels that the regu- 
lations work an undue hardship upon 
him, not suffered by others in the same 
industry, or if he feels that the en- 
forcement against him is not in the 
interest of the defense program, he 
may file an application (NPAF-24A) 
for adjustment or exception. 

Q. Where can application forms 
(CMP4-C) for building projects be 
obtained? 

A. Application forms may be _ ob- 
tained at any Regional or District 
Office of the Department of Commerce. 

Q. Where are applications for gen- 
eral commercial construction filed? 

A. Applications for commercial 
construction such as_ stores, office 
buildings, warehouses, and other types 
of construction not delegated to other 
agencies, should be filed with the Fa- 
cilities and Construction Bureau of 
NPA, Washington, D. C. 


SET PRODUCTION 


Vacations Bring Lowest Level 
VACATION shutdown in manufac- 
turing plants carried July radio 
and TV set production to the lowest 
level of the year, according to 
Radio Mfrs. Assn. Declines of 
more than 50% were recorded as 
radio output dropped to 539,500 
and TV to 116,000 sets, RTMA 
found. Figures cover the entire 
manufacturing industry. 

Revised RTMA estimates show 
radio set production totaled 8,413,- 
136 for the first seven months of 
1951.. TV set production totaled 
3,483,674 units. Radio production 
during this 30-week period con- 
sisted of 4,233,611 home sets, 3,- 
264,043 auto sets and 915,482 
portables. 
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MILITARY NEEDS 


McDaniel Speaks in Wey 
MILITARY PROCUREMENT 
electronics and communications 
equipment is currently r inning gf 
the rate of $3.8 billion a year, Gig 
McDaniel, president of the Radia 
Television Mfrs. Assn. said a fort. 
night ago in a speech to westem 
manufacturers and engineers at 
San Francisco’s Pacific E lectronie 
Exhibit. 

But the RTMA president quickly 
squeezed the water out of tha 
figure by warning that only 209, 
is for items that can be manufge. 
tured by radio-TV manufacturer 
on a mass production basis. 

Contracts actually let during 
1950-51 fiscal year total $3.8 pj. 
lion, Mr. McDaniel reported. Aboy 
the same amount is scheduled fy 
1951-52 fiscal year, making a totg| 
of $7.6 billion electronic-commy. 
ication war contracts for the tyo 
years, he said. 

However, if only 20% is fo 
products that can be made by radio. 
TV manufacturers, that means the 
small amount of $1.5 billion for 
the radio-TV industry for both 
years. 


$2.5 Billion in 1950 

Radio-TV industry produced $25 
billion worth of products in 1950, 
Mr. McDaniel said. 

Biggest military order the aver. 
age radio-TV manufacturer can 
get is for 50-60,000 units, the 
RTMA executive said. Although 
that amount can be run in 10-15 
days, it takes 18 months to pre 
pare production lines, he added, 
That is because most of the equip. 
ment is complex and new, he said. 

Using a June 1951 RTMA sur. 
vey, Mr McDaniel showed that on 
the average set and parts manu 
facturers were using 11% of their 
capacitv for defense work, and 39% 
for civilian production. 

Of the normal 200,000 workers 
employed by the radio-TV indus 
try, about 50,000 are now out of 
work, Mr. McDaniel reported. 

Electronic equipment represents 
32% of the average cost of all 
combat planes, Mr. McDaniel re 
vealed. In some planes, electronics 
is 60% of the cost. 





Joins Intermountain 


KVER Albuquerque, N. M., af 
filiated with MBS, joins the Inter 
mountain Network (regional) ¢e- 
fective Oct. 1, according to Pres: 
dent William T. Kemp. Station is 
on 1340 ke with 250 w. 





MAXWELL HOUSE Div. of General 
Foods, N. Y., moves its headquarters 
to Hoboken, N. J. J. K. Evans, get 
eral manager of division, heads pe 
sonnel moving to Hoboken. 
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SUNNY California smiles brighten this discussion group during the CBS Radio 


toca promotion Clinic held on the West Coast Aug. 6. L to r: R. Lee Black, KIMA 
sis. ; Yakima, Wash.; Louis Hausman, CBS Radio administrative vice president; 
t during § pul Bartlett, KFRE Fresno, Calif.; Charles Oppenheim, CBS New York; H. G. 
ate bil Wells, KOLO Reno, Nev.; Jules Dundes, KCBS San Francisco director of 
ete sales. Clinic was held at CBS-owned KCBS. 
or 
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ANA AGENDA 


Planned for N. Y. Meet 


TENTATIVE agenda for the fall 
convention of the Assn. of Na- 
tional Advertisers, Sept. 24-26, at 
the Plaza Hotel, New York, was 
released by the ANA to BROAD- 
CASTING ® TELECASTING last week, 
as follows: 


Monday (a.m.) - Speakers: Leo 
Cherne, Research Institute of Amer- 
ica, Andrew Heiskell, Life Magazine; 
and Phil Pillsbury, General Mills. 

Monday (p.m.)—Horace Schwerin, 
Schwerin Research Inc. 

Tuesday (a.m.)—Durable Goods 
Session: Fergus Mead, Buchen Co., 
Chicago. 

Tuesday (a.m.) (Concurrent) : 


Consumer goods session: Don B. Hause, 
Armour & Co., M. B. Hursch, Shilitos 
Dept. Store, Cincinnati; Russell Par- 
tridge, United Fruit; Clifford Parsells, 


Ted Bates Co. 
Tuesday (p.m.) — Earle Ludigan, 
Earle Ludigan Co., Chicago. 
Wednesday’s Agenda 
Wednesday (a.m.)—Dr. Roy Peel, 
director of U. S. Census Bureau; 


Marion Harper Jr., McCann-Erickson; 
Richard Hottelet, CBS correspondent, 
Berlin; Fairfax Cone, Foote, Cone & 
Belding, New York. 

Wednesday — Luncheon speakers: 
C. D. Jackson, Radio-Free Europe and 
Fortune Magazine (others to be an- 
nounced). 

Adjournment: after- 
noon. 


Wednesday 


Monday session is limited to 
ANA members only; Tuesday ses- 
sions are open to agencies and the 
Tuesday banquet to agencies and 
media. Wednesday session is open 
to all. 





RADIO TRUCKS 
ECA Aid to Vietnam 





ECA has turned over to the govern- 
ment of Vietnam, Indochina, 10 
radio-movie information trucks to 
be used in combating the spread of 
communism, 

Specially designed for use in 
rough country, each information 
truck is equipped with floodlights, 
2 kw midget generators, extra 
fire extinguishers, portable and 
mounted speakers, projector, mas- 
ter radio-recorder control panel, a 
collapsible movie screen and nine 
extra five-gallon fuel tanks, giving 
the diesel truck a range of 600 
miles. ECA said that ‘in small 
towns and bush villages near Com- 
munist territory, radio and movies 
are all-important methods of com- 
municating with the people. 

The trucks were turned over to 
the Vietnamese government by 
ECA Representative Leo Hochstet- 
ter who said that “a government 
cannot be truly representative if it 
cannot communicate with its peo- 
ple, and a people cannot take re- 
sponsible action unless they under- 
stand the problems now dividing 
the globe and immediately threaten- 
ing Vietnam.” 
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Fast-moving. Powerful. 
by-play action 
Saturday’s outstanding col 
giate football clash. 
by Harry Wismer, 
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tive year. Last year’s line- 
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TV CITY FOR CHICAGO 


Broadcasters Cool to Balkin’s Plan 


ANOTHER AMBITIOUS plan 
for a Television City in Chicago 
was projected last week by an in- 
surance executive who estimates 
the cost at $250 million. William 
R. Balkin, who heads his own firm 
there, envisions a pooled project in 
which the networks and stations 
would cooperate in airing radio as 
well as video shows. 

In addition, he would incorporate 
in the same area exclusive shops of 
verious kinds, swimming pools, a 
golf course, motels, businesses 
allied to the broadeast media 
(talent bookers, model agencies, 
production firms) and a permanent 
Science Exposition Hall, a “world 
TV model.” 


Mr. Balkin is now attempting to 
line up an impressive array of civic 
and industrial leaders to back his 
project, but no one in the Chicago 
broadcasting picture had committed 
his organization in any way by late 
last week. Several network spokes- 
men treated the entire idea as an 
“academic” one, inasmuch as the 
possibility of pooled facilities “has 
been tried and found wanting.” 

One network vice president, who 
admired the prospect of a Tele- 
vision City but lamented the 
enormous scope of this one, said 
nothing “along this line” would be 
conceivable “for at least 10 years, 
because we all have commitments 
on space and facilities.” 

NBC-TV, which operates WNBQ, 
is understood to be tied up for an- 


FIRMS COMBINE 
UPA, Screen Gems Unite 


UNION of two television produc- 
tion firms was announced Wednes- 
day when Stephen Bosustow, presi- 
dent of United Productions of 
America, and Ralph Cohn, of 
Screen Gems, announced the for- 
mation of Screen Gems Div. of 
UPA, to produce animated film 
commercials for television. 


Under the new setup, the Screen 
Gems Div. will provide all animated 
commercials for both parent com- 
panies, with the regular sales statf 
of Screen Gems representing the 
new division. Screen Gems will 
continue to produce live commer- 
cials and programs as in the past. 

The new division, which will be 
in operation shortly at an esti- 
mated cost of $150,000, will estab- 
lish studios in New ‘York. 

UPA recently won an Academy 
Award for the one-reel short, 
“Gerald McBoing-Boing,” and has 
produced commercial cartoons for 
Ford Motors, Shell Oil, Ponds Tis- 
sue, Websters Cigars, and Colgate. 
Screen Gems, a_ subsidiary of 
Columbia Pictures, has produced 
such films as the 20-second BVD 
spot, the Hamilton watch live 
“Peggy and Jim” shorts, and com- 
mercials for Blatz, Coca-Cola, 
Camels, Schlitz, Borden’s Zippo, 
and Pepsodent. 


other eight years on its Merchan- 
dise Mart lease; ABC for another 
6% at the Civic Opera Bldg. and 
Merchandise Mart. WGN-TV, 
owned by the Chicago Tribune and 
affiliated with DuMont, just ex- 
panded its N. Michigan Ave. head- 
quarters for television by adding 
an entire separate building just for 
video. WBKB(TV), Balaban & 
Katz station which is affiliated with 
CBS, has been sold to CBS as an 
adjunct to the sale of ABC to 
United Paramount Theatres. CBS, 
when and if it takes over operation 
of the video station, is understood 
to have blueprints readied for con- 
struction of its own video center 
away from present headquarters in 
the Wrigley Bldg. 
‘Won't Work’ 

Another network official decried 
the entire conception of a video city 
for all TV stations, asserting “it 
just wouldn’t work.” He explained 
that any TV station would want 
facilities available at any and all 
times,” and a pooling of studios, re- 
hearsal rooms and facilities would 
be a stumbling block to any kind 
of production, local or network. 
New York stations evidently fol- 
lowed this same theory several 
years ago when the City of New 
York offered tax-free land for 
construction of a television area 
and was turned down after serious 
consideration by the networks and 
independent stations. 

Mr. Balkin expects to finance the 
$250 million project with contribu- 
tions, 99-year leases signed by. net- 
works and stations and other allied 
firms, mortgaging by real estate 
firms and subsidies from “other 
groups.” His brother, David, who 
is active in the proposed plan also, 
estimates the city could actually 
get underway with $1 million cash. 

The city, as projected, would be 
located on a 5,000-acre tract of 
land, probably north or northwest 
of Chicago in order to be accessible 
to the Great Lakes Naval Training 
Station, the Army Signal Corps 
unit at Fort Sheridan, and an air- 


port. Buildings devoted to 4 
vision would occupy about one jy 
the area, and all would be of Hop 
wood studio-type construction, 
story high. 

Underground emergency 
equipment and facilities would 
provided, and all buildings w 
be built with lead insulation My 
protect them from damages ¢ 
atom rays.” The area would ly 
zoned, so that no factories or 
electrical firms could interfere wig 
TV broadcasting. There wou 
also be a school, for the training @ 
“future TV scientists and electron 
engineers to make Chicago greg 
as a TV center.” 

Mr. Balkin said he planned eg. 
ferences with network spokesma 
this week. 


COMPOSER RODGERS 


Handles ‘Victory’ Scop 





ORIGINAL SCORE for NBC 
forthcoming series, Victory at Seq 
a portrait of U. S. and allied nay 
operations during the second World 
War, will be composed by Richard 
Rodgers, Pulitzer prize-winning 
composer. The series of 26 half. 
hour television programs will he 
on film, actual battle scenes from 
files of the Navy Dept., British 
Admiralty, and Canadian Govem. 
ment. C.S. Forester, author of the 
“Capt. Hornblower” stories, wil 
write the scripts, which Actor-Pn. 
ducer Robert Montgomery will nar 
rate. 

Victory at Sea represents th 
first major attempt by television t 
tackle problem of presenting t 
American people contemporary his 
tory on comprehensive, dramatic 
basis, Sylvester L. (Pat) Weaver 
Jr., vice president in charge of tee 
vision said, when he announced the 
program plans. 





POOR TV reception in London, Ont, 
area, 100 miles from Detroit TV sta 
tions, has resulted in erection of 
rhombic antenna by London Ap 
pliance Dealers Assn., where TV 
signals are amplified, and from where 
cables are strung to TV receivers iM 
private homes. Service charge is about 
$5 per month per home receiving 
amplified TV signals. Cables cost $1 
to $125 to each house. 


GREEN BAY, WIS. 
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GREEN BAY PACKERS 


JOSEPH HERSHEY McGILLVRA INC. Marownc Rep, 


BROADCASTING ® 


Telecastiag 








TELECASTING 


WOR-twv 
channel we 


New York’s greatest sports station, carrying such important sports events as The Brooklyn 
Dodgers, The World Series, All-Star Game, the best in basketball, boxing, wrestling, golf 


Proudly announces its 1951 Fall sports schedule 


"y will nar 

Monday — Boxing, IBC Bouts from St. Nicholas Arena 

‘Tuesday — Boxing, from Westchester County Center 

Wednesday — Wrestling from Ridgewood Grove (in October), Basketball from Columbia, 
Fordham and St. Francis College from their own gyms (in December) 

*Thursday — Boxing, from Sunnyside Gardens 

Friday — Wrestling, from Jamaica Arena 

‘Saturday — Boxing, from Ridgewood Grove 


esents the 


rge of tele 
ounced the 


ondon, Ont, 
oit TV sta 
erection of . ‘ F 
ondon Ap Effective Immediately WOR-tv will accept orders for fall start 
where 
from where 
receivers in 
rge is about 
ne receiving 
les cost $100 


There are still premium availabilities on such top show groups 
as the following: 


SPORTS NEWS 
CHILDREN’S SHOWS FEATURE FILMS, ETC. 


All time is guaranteed against pre-emption at a 
cost any sponsor can afford. Ask for availabilities. 


write, wire, or phone 


WOR-tw 


in New York 


%* Bouts under the supervision of one of the greatest 
promotors and match-makers in the fight game, 
Joe McKenna. 


lecasti® 





SOURCES: 

ABC (3/31/51) 

NBC-TV Set Mfgs. 
Est. (8/1/51) 

SRDS (8/51) 


“Television Today”, 
Hofstra Study (7/51) 
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why your next 


500-line ad 
should be 


on Television 


One year ago in the nation’s major markets 
television set circulation passed that of the 
nation’s leading magazine, market by market. 


Today television set circulation surpasses 
that of the leading newspaper in the nation’s 
major markets (see below). 


Now television is firmly established as the 
No. 1 visual mass medium in your key mar- 
kets.Television can present your message not 
only to families which are larger and more 
prosperous than average, but also to more 
families. And consider this: today’s average 
family head (averaging TV-owners and non- 
owners) spends 49% more time watching 
television than reading his newspaper. (TV- 
owning family heads spend 187% more time 
watching television). 


MAJOR MARKET CIRCULATION 


City TV Sets 


New York 2,455,000 
Los Angeles 1,003,000 
Chicago 942,000 
Philadelphia 874,000 
Boston 754,000 
Cleveland 486,000 
Washington 278,000 
Schenectady - 
Albany-Troy 
(3 papers) 


Leading Paper 

2,197,518 
396,959 
917,068 
711,396 
564,641 
304,104 
265,684 





142,003 161,000 
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Cost-wise, too, it pays to be on television. 
For the same money that would buy one 500- 
line ad in the leading morning newspaper in 
each of the eight major markets listed above, 
you can buy five one-minute daytime an- 
nouncements on the leading television station 
in each market. 


NBC Spot Sales 


NEW YORK CHICAGO CLEVELAND SAN FRANCISCO HOLLYWOOD 


AWOL AL vy 


== 


—— ahrerey: ee ee ee en nee ee 


If you have always wanted the unparalleled 
tmpact and selling power of TV but up to 
now have been afraid to look at the cost and 
circulation picture, now is the time to bring 
yourself up to date on the mass circulation 
economy of Spot Television. For the facts 
and figures you need call NBC Spot Sales. 


WNBT 
KNBH 
WNBQ 
WPTZ 


New York 
Hollywood 
Chicago 
Philadelphia 


WBZ-TV 
WNBK 
WNBW 
WRGB 


Boston 
Cleveland 
Washington 
Schenectady- 
Albany-Troy 
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yANY MORE than the 45-odd TV 
tations first believed eligible for 
wer hikes under the FCC’s “Fifth 
Notice” [BROADCASTING © TELE- 
ystiNG, July 30] are going to be 
ible'to boost their signal powers. 
That became apparent last week 
shen FCC grants as well as re- 
wests showed that stations are 
1) changing low-powered trans- 
nitters to 5 kw apparatus and (2) 
moving transmitter sites. 

Each such move is approved 
mder present FCC _ policy—pro- 
rided that coverage is maintained 
it the present levels. 

However, once the new trans- 
nitter is in—or the antenna is re- 
jeated—it becomes possible to get 
gecial temporary authority to 
itilize the full 5-kw transmitter 
utput and thus boost the radiated 
ignal to the limit of 50 kw. 

That is what WBEN-TV Buffalo 
jlans to do after it moves to new 
(olden, N. Y., transmitter site, 22 
nies from Buffalo. It got FCC 
proval last week to move, with 
radiation cut from its present 16.2 
wfrom a 335-ft. antenna above 
werage terrain to 880 watts from 
inew 1,195-ft. antenna. 

And it has gotten an STA to run 
ts transmitter at 4.8 kw, trans- 
uitting a 50-kw signal. 


WTTV Changes 


WTITV (TV) Bloomington has 
imilar plans. Last week it re- 
tived FCC approval to modify its 
womebuilt 1-kw transmitter to 2 
iw, but held down to same 6.38 
radiated power. It will soon ask 
the FCC for an STA to run trans- 
nitter at full 2-kw output, which 
vil boost the radiated signal to 


28 kw from present 200-ft. 
ittenna height. Shortly it will 
isk the FCC for permission to 


nove its antenna to site of its 
0-ft. relay tower, southeast of 
Bloomington, but the radiated 
‘gnal will remain the same. Owner 
Sarkes Tarzian is an electronics 
manufacturer -engineer and _ he 
wilt his own transmitting gear. 

WICU (TV) Erie, Pa., got FCC 
‘pproval last week to substitute a 
tw 5-kw transmitter for its pres- 
‘nt 500-w job with present 3-kw 
tadiated output. When that is in- 
stalled, it plans to ask for an 
STA to run it at full capacity to 
put out 40 kw from present 165-ft. 
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antenna [BROADCASTING ® TELE- 
CASTING, Aug. 27]. 

WFMY-TV Greensboro got a 
grant two weeks ago to put a 
5-kw transmitter in place of its 
present 500-w transmitter. It has 
now asked for an STA to run it 
at capacity, to put out 16.7 kw 
from 470-ft. antenna—instead of 
the present 1.67 kw. 


CBS’s KTSL (TV) Los Angeles 
has same idea. It got approval two 
weeks ago to move to Mt. Wilson, 
but had its effective radiated power 
reduced from 9.3 kw to 500 w. On 
Friday it got an STA to run the 
transmitter at full 5 kw power, 
permitting it put out 25 kw, in- 
creasing its coverage area three- 
fold. The FCC announcement ap- 
proving the Mt. Wilson move 


BROADCASTING e TELECASTING 
$7 annually, 25c weekly 


ORE POWER BOOSTS SEEN 


erroneously stated that a STA had 
also been granted for more power. 

Undoubtedly both KRON-TV 
San Francisco and WAAM(TV) 
Baltimore intend to ask for tem- 
porary authority to run _ trans- 
mitters at full output once their 
requests for antenna changes are 
approved. 


KRON-TV Seeks DA 


KRON-TV asked the FCC last 
week for permission to directional- 
ize its 1,325-ft. San Bruno antenna 
to suppress westbound signals— 
which fall over the Pacific Ocean. 
Since the change would increase 
materially the signal over the San 
Francisco-Oakland Bay area, it 
also asked that its power be re- 





duced from 14.5 kw to 9.5 kw so 
it covers the same 4,300-mile area. 

Approval of this request would 
be significant. The Commission 
has consistently frowned on TV 
directional antennas although 
NBC’s WNBK Cleveland has direc- 
tional features in its antenna 
which permits it to suppress the 
signal over Lake Erie. 

WAAM wants to build a new 
1,780-ft. tower, will reduce effec- 
tive radiated power from present 
26 kw to 2.9 kw. If it gets permis- 
sion from the FCC, it will no 
doubt seek an STA to run its trans- 
mitter at full power if the freeze 
is still in force when the tower 
is up. 

The legal rigidity of three-year- 

(Continued on page 69) 





Y&R TOP BUYER 


YOUNG & RUBICAM was top 
agency from the standpoint of buy- 
ing TV network time for its clients 
during June—and-also during the 
first six months of 1951—according 
to an analysis made by BROADCAST- 
ING ®@ TELECASTING. Calculations 
were based on advertisers’ pur- 
chases of video network time dur- 
ing the month and six-month pe- 
riods as reported by Publishers 
Information Bureau, broken down 
by agencies in accordance with in- 
formation obtained from each of 
the four networks. 

June TV network time purchases, 
at gross rates, made by Y&R for 
its accounts aggregated $810,732. 
This total includes $210,619 worth 
of ABC-TV time used for Holiday 
Hotel, sponsored on_ alternate 
Thursdays by Cluett, Peabody & 
Co. for Arrow Shirts ($30,870), 
and Packard Motor Car Co. ($23,- 
070); Pulitzer Prize Playhouse, 
sponsored by Joseph E. Schlitz 
Brewing Co. ($106,699); Goodyear 
Tire & Rubber Co.’s Paul White- 
man Revue ($49,980). 


CBS-TV Placements 


On CBS-TV during June, Y&R 
placed The Goldbergs for General 
Foods Corp. (Sanka Coffee) ($36,- 
180); Arthur Godfrey's Talent 
Scouts for Lever Bros. Co. (Lipton 
Tea and Soup Mix) ($34,020); 
Bigelow Theatre for Bigelow-San- 
ford Carpet Co. ($2,790); Fred 
Waring Show for General Electric 


BROADCASTING 


Of 


Co. products ($88,700), making a 
total of $161,690 worth of time 
purchased from CBS-TV. 

Agency’s expenditures on NBC- 
TV during June include $57,780 
for time for Kukla, Fran & Ollie 
for Time Inc. (Life); $79,238 for 
The Bert Parks Show; $83,000 for 
Hopalong Cassidy, and $36,600 for 
The Aldrich Family, all three ad- 
vertising various products of Gen- 
eral Foods Corp.; $115,280 for Kate 





TOP TEN TV NETWORK 


AGENCIES 

June 1951 
Young & Rubicam ____-- $810,732 
William Esty Co. ____---- 610,297 
Benton & Bowles _____--- 581,820 
Eee 469,855 
J. Walter Thompson Co. 453,193 
Kenyon & Eckhardt ___-_-_-_ 304,028 
Cecil & Presbrey _______- 294,555 
Ruthrauff & Ryan _____._ 272,912 


McCann-Erickson _____-_- 249,190 
Dancer-Fitzgerald-Sample_ 245,547 


January-June 1951 


Young & Rubicam ____-- $4,958,797 
J. Walter Thompson Co. _ 2,981,441 
William Esty Co. ____-- 2,932,012 
ES a eee 2,617,176 
Benton & Bowles ___-_-- 2,588,312 
William H. Weintraub & 

ee eae 1,925,365 
Dancer-Fitzgerald- 

UN ee eee 1,681,044 
McCann-Erickson ___-_-- 1,619,443 
Ruthrauff & Ryan _____- 1,599,394 
Cecil & Presbrey _____- 1,581,195 


June Network Time 





Smith Show for Hunt Foods, and 
$14,580 for time on the same pro- 
gram for Simmons Co. mattresses; 
$51,945 for We, the People for Gulf 
Oil Corp. gas and oil. NBC-TV 
total June gross time sales to Y&R 
were $438,423. 


Y&R Gross 

The Y&R gross combined TV 
network time purchases for June 
amount to roughly a third more 
than the gross of William Esty Co., 
second ranking agency, which in 
June had five shows for R. J. Rey- 
nolds Tobacco Co., two for Colgate- 
Palmolive-Peet Co. and one for 
M&M Ltd. on the video networks, 
for a gross of $610,297 worth of 
time. 

Lists of the top 10 TV network 
agencies for June and for the first 
half of 1951 show nine of the 10 
leaders are the same for both one- 
month and six-month periods. In 
the six-month tabulation William 
H. Weintraub & Co. appears in 
sixth position, largely due to the 
more than $1 million worth of time 
purchased for Broadway Open 
House, sponsored five nights a 
week, 11 p.m. to midnight, on NBC- 
TV by Anchor-Hocking Glass Corp. 
for its disposable bottles. Program 
in June dropped from five to three 
times a week and station list was 
concurrently curtailed. Kenyon & 
Eckhardt, ranking sixth on the 
June list, stood in 11th place in the 
January-to-June table. 
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PROGRAM CODE 


TENTATIVE standards for TV 
programming, moving along swift- 
ly since work was started early 
this month, will be submitted to the 
NARTB-TV Board Thursday-Fri- 
day. The board will meet at the 
Cavalier Hotel, Virginia Beach, Va. 

Other key TV problems, includ- 
ing such legislative threats as the 
measures sponsored by Sen. Wil- 
liam Benton (D-Conn.) and the 
TV freeze, will be taken up by the 
TV Board. 

Eugene 
New York, 
meeting as 
Board. 

Capitol Hill hearings on the Ben- 
ton measures will overlap the board 
session, since a subcommittee of 
the Senate Interstate & Foreign 
Commerce Committee convenes 
Wednesday morning and will sit at 
least two days. 


S. Thomas, WOR-TV 
is to preside at the 
chairman of the TV 


Review Board 

This serious legislative threat to 
TV, involving creation of a na- 
tional program review board and 
other restrictions on stations (S- 
1579, S. J. Res 76), will be discussed 
by Sen. Benton and .other advo- 
cates. NARTB representatives will 
attend the hearings but it is ex- 
pected opposition witnesses will not 
be heard until a later date (see 
story page 23). 

In taking up TV program stand- 
ards the board will review the 
whole subject from an overall pol- 
icy standpoint. Three subcommit- 


BALLANTINE BUYS 


‘Intrigue’ in 12 Markets 


P. BALLANTINE & SONS, New 
York, will sponsor a series of ad- 
venture films entitled Intrigue in 
12 eastern cities beginning the first 
week in October. 


Program will be carried on WNBT 
(TV) New York, WNAC-TV Boston, 
WNBW (TV) Washington, WRGB (TV) 
Schenectady, WTAR (TV) Norfolk, 
WJAR-TV Providence, WTVJ (TV) 
Miami, WGAL-TV Lancaster and 
WNBF-TV Binghamton. Philadelphia, 
New Haven and Wilmington stations 
will be announced later. 


J. Walter Thompson, New York, 
is the agency. Advertiser will also 
make the program available for 
sale to regional and local sponsors 
in all other TV cities. 


INS Wire Opens 


INTERNATIONAL News Serv- 
ice’s new television wire [BROAD- 
CASTING ® TELECASTING, July 30] 
will begin operation today (Mon- 
day). The new teletype circuit 
will transmit up - to - the - minute 
scripts for use with the newsreel 
film provided by Telenews Produc- 
tions, INS affiliate, since 1948. 
Newest subscribers include WNHC- 
TV New Haven, Conn., WBAL-TV 
Baltimore, and WJAR-TV Provy- 
idence. 
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tees have developed tentative lan- 
guage for their portions of the 
standards but these are subject to 
revision prior to a meeting of the 
full standards committee in Wash- 
ington Oct. 2-3. 

At that time the three sections 
of the code will be analyzed and a 
complete set of standards is to be 
submitted to the full NARTB-TV 
membership Oct. 19 in Chicago. 

A subcommittee under chairman- 
ship of Davidson Taylor, NBC, has 
been considering education and cul- 
ture, responsibility toward chil- 
dren, acceptability of program 
material and decency and decorum 
in production. This group will 
hold another meeting Sept. 17 in 
New York. 

Another group, headed by Wal- 
ter J. Damm, WTMJ-TV Milwau- 
kee, has made considerable prog- 
ress in working out such matters 
as length of advertising message 
and other phases of commercial 
telecasting. The group will meet 
again in Detroit Sept. 13. 

Harold Hough, WBAP-TV Fort 
Worth, is chairman of the group 
handling news, public events, re- 
ligion, community responsibility 


Faces NARTB-TV Board 


and controversial issues. A pre- 
liminary document has been pre- 
pared, with changes being made by 
mail circularization. 

Opening topic at the two-day 
board meeting is tentatively slated 
to be finances and membership. The 
TV board will be told that total 
video membership in NARTB com- 
prises 68 stations and two net- 
works. 

Dues Decision 

The TV directors will face deci- 
sions on how to bring all 108 TV 
stations into membership and what 
to do about dues of TV stations 
and applicants as well as aural 
stations desiring TV service from 
the association. A complete AM- 
FM-TV dues schedule, interlocked 
with Broadcast Advertising Bu- 
reau dues, will come before the 
combined NARTB Radio and TV 
Boards when they meet in Decem- 
ber. 

An arrangement by which 
NARTB aural members may ob- 
tain full services of the TV organ- 
ization for perhaps $25 per month 
is to be reviewed by the TV board. 
This rate, it is understood, could 


DuMONT OPPOSITION 


WHEELS started turning in ear- 
nest at the FCC last week as the 
first step in the TV freeze-end pro- 
cedure came and passed. 

Oppositions to the DuMont plan 
for a national allocation of chan- 
nels [BROADCASTING ® TELECAST- 
ING, Aug. 20] flooded into the Com- 
mission on the Aug. 27 deadline 
date, touching off the first work 
for the Broadcast Bureau’s allo- 
cation division that can lead to a 
final result. 

Study of the 128 filings opposing 
DuMont snows that virtually all 
objections fell into three equal 
categories: 

@ DuMont did not propose any 
VHF channel for the city in- 
volved. 

@ DuMont did not propose 
enough VHF channels for the city 
involved. 

@ Mileage separation in the 
DuMont plan is below minimums 
set by the FCC—180 miles co- 
channel, 70 miles -adjacent chan- 
nel. 

In a few instances other points 
were made, but the most vehement 
objection to the DuMont proposal 
came from KOKX Keokuk, Ia. 

“The DuMont plan,” it sizzled 
angrily, “is a plan of definite seg- 
regation . . . VHF for the large 
cities and METRO (sic) areas and 
the crumbs of allocation, or UHF 
for the farmers and rural areas!” 

Rebuttal for DuMont—and for 
those participants who care to—is 
due by Sept. 17. Final legal tech- 


nicalities—requests for oral hear- 
ing, motions to strike testimony, 
exceptions, etc.—are due by Oct. 1. 

Then the DuMont 
wound up. 

Meanwhile, tomorrow (Tuesday) 
the first of the specific city-by-city 
presentations starts. These are the 
affirmative cases for the New Eng- 
land and Middle Atlantic states 
(down the eastern seaboard to the 
District of Columbia). 

At weekly intervals thereafter, 
other geographic groupings will be- 
gin filing their cases, continuing 
to Oct. 22, when the southeastern 
cities file. 


phase is 


Some 20 days after each initial 
filing, rebuttals are due. 

After a two-week interval, plead- 
ings may be filed. 

Mechanics of the “paper” pro- 
ceedings runs until Nov. 26. 

Provided that requests for oral 
argument and other legal moves 
can be met in good time, the FCC 
could lift the freeze soon after the 
Nov. 26 date. 

None, however, in industry or 
the Commission, have such high 
hopes. No one at the Commission 
is willing even to hazard a guess 
when the freeze might be lifted. 
Not with more than 1,000 partici- 
pants to be heard from. 

General industry consensus is 
that the FCC might come to its 
final decision late in January 1952. 


This would mean that grants 


Telecasting ® 


be applied to bona fid 
for TV permits. 

The board will hear a repo) 
a special all-industry c MMittee 
vestigating tax legislation, Te 
committee is seeking ( NETessiong 
relief from proposed excess Pretty 
tax which works a hardship on tq, 
casting because of its brief exiy, 
ence as an industry. 

Other topics coming before 4, 
board will include status of tg. 
tion based on ASCAP’s refusal; 
grant satisfactory per piece QT 
licenses; . station-agency Contra 
standardization; NARTB SErVies 
for TV members and subscriber 
state association activities; TY » 
gineering problems and the over 
regulatory situation. 

Slated to attend the meeting from 
NARTB headquarters are Presiden, 
Harold E. Fellows; Judge Justin Miljy 
board chairman and general coun! 
Thad Brown, director of NARTB's jj 
organization; C. E. Arney Jr., seep. 
tary-treasurer; Robert K. Richards, 


public affairs director, and Ella Nels 
secretary to Mr. Arney. : 


applicay 





Johnson To Speak 


SEN. ED C. JOHNSON (D-Co 
chairman of the Senate Interstats 
& Foreign Commerce Committe. 
is slated to discuss legislation peni. 
ing before his committee at th 
U. S. Chamber of Commerc’ 
transportation-communication con. 
mittee meeting in Washington this 
Thursday. 


First Step to Thav 


would not begin to be made util 
next March—since the FCC pn. 
poses to allow a 30-day grace p- 
riod for additional applications t 
be filed before beginning to process 
those on file. 

It probably means the end of 
1952 before major markets get 
grants. That is because in virtually 
all top markets there are more 
applicants already than there are 
channels proposed or available, 

Hearings thus 
protracted 
cities. 

Hope that there might be a pur- 
tial lifting of the freeze as eath 
segment of the country completes 
its case before the FCC was dashed 
when it was pointed out that eath 
change in one section could set of 
a chain reaction affecting contigi- 
ous areas. 

FCC Technical Research Div- 
sion’s new “UHF _ Propagatiti 
Within Line of Sight” publicatio, 
issued last week, already has sot 
consulting engineers in a fret. Th 
say it bolsters their claims th 
the Commission has not made si! 
ficient allowance for coverage lJ 
UHF stations in rough terrail. 

It means, they say, that unde 
the proposed engineering standart 
cities in mountainous areas [lilt 
Pittsburgh, Portland, Ore., &é 
are not going to get the same kitt 
of coverage from a UHF stati! 
that cities in “smooth” terrain W 
get. 


inevitable— 
in important 
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a report 

MMittes j 
ation. Te yaL STANDARDS for color TV 
neressinyll "jhe banner raised by RCA’s 
“CESS Profi Chairman Brig. Gen. David 
iship ON tel, poard 





grnoff. 

Again this week, he reiterated 
ie position that the FCC must 
ae the public decide” [BRoap- 
usTING ® TELECASTING, Aug. 20]. 
It now can be assumed that the 
mainder of the radio-TV manu- 
geturing industry will ask the 
#0C to authorize its all-industry 
wmpatible color TV system in com- 
gtition with the FCC-sanctioned 
(gs system. Manufacturers are 
tually 100% behind the system 
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are aE. wolved by its National Television 
a Mille Btystem Committee. This is sub- 
NARTBY dantially the — as the om 
ey Ir., seer. Mm. which will resume public 
K. Richards, = 


soreasts in New York Sept. 10. 
if Gen. Sarnoff’s predilection for 
jal standards is the official posi- 
in of compatible color TV propo- 
wits, then the next big question 
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When are they coming to the 
1(C with an official petition? 

Most industry spokesmen still 
geak of the end of this year or 
aly in January as the time they 
rll be ready to come to the FCC 
nd ask it to look at the improved 
sor system that has been de- 
woped from the original RCA dot 
yuential system shown during 
te 1949-50 color TV hearings. 
However, doubt has been ex- 
messed in some quarters as to 
tether NTSC or RCA will make 
that schedule. 
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Commission’s Criteria 
Doubt is based on fact that any 
ystem proffered to the FCC must 
ka “proved” system—it must meet 
lof the stiff criteria that the 














the end of 











narkets getflmmission enunciated before it 
e in virtually #rll consider another color TV 
‘e are moregigstem. These criteria include 
an. there are @tld testing, apparatus testing by 
available. $e Commission’s own laboratories, 
inevitable— ff. 





n important § Certainly, these observers say, it 
wuld be folly for either NTSC 
tRCA to come to the Commission 
efore it had exhausted every pos- 
ible test to make sure that all 
tose criteria are met. 

And that, they say, takes time. 
Progress of NTSC toward this 
ad was made clear by Arthur V. 
wughran, Hazeltine research vice 
mesident and chairman of the 
‘TSC panel on color video stand- 
ids. In answer to a BROADCAST- 
MG ® TELECASTING query Mr. 
“ughran said this: 

®@ NTSC is moving along. The 
Mdustry is getting closer and closer 
Y agreement on standards for a 
‘mpatible color system. 

© But, that does not mean that 
te work of the NTSC is about 
ished. There is a great deal to 
done before the system has been 
filly tested. While all members 
ithe committee are moving just 
S fast as they can, the emphasis 
So doing a completely adequate 
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job rather than on speed alone. 
No date has been set for asking 
the FCC to look at the NTSC sys- 
tem officially. 

‘“‘We must be careful not to do 
that until we are sure we’ve done 
an adequate job,” he added. “To 
go to the Commission before we are 
fully ready would serve only to 
make their job and ours doubly 
difficult.” 

What Gen. Sarnoff thinks about 
the present color situation is 
summed up in these words from 
his latest statement: 

I yield to no one in my faith in the 
ultimate possibilities of color TV. 
It will add importantly to program- 
ming and give extra value to adver- 
tising ... 

In my judgment, however, author- 
ization by the FCC to operate a com- 
pletely compatible, all-electronic, 
high-definition system on a commer- 
cial basis is essential, before the 
potentialities of color TV can be 
fully translated into a satisfactory 
service to the public .. . 

If given the opportunity to do so, 


Let Public Decide—Sarnoff 





the public can and will make that 
decision [importance of compati- 
bility]. I strongly favor giving the 
public such an opportunity ... 

It seems to me that the present 
situation calls for consideration by all 
concerned of the need for recommend- 
ing to the FCC, that it authorize the 
use of dual standards which would 
permit the compatible as well as the 
incompatible system of color TV to 
operate commercially. Only under 
such conditions can the public have 
the opportunity to see both systems 
in actual operation, to reach its own 
decision, and to make its own 
choice ... 

Only those who fear the public’s 
decision would object to submitting 
their system to such a competitive 
test. 

RCA’s Booklet 

In a new 12-page booklet, with 
color-tinted cover, RCA puts its 
case to the public for a “compatible, 
all-electronic” color system. 

It details the drawbacks of the 
presently authorized CBS field 
sequential color system (incompa- 
tibility, mechanical wheel, picture 








COMPARING notes at the first annual Snader Telescriptions Corp. sales con- 
vention in Hollywood are (I to r): Monroe Mendelsohn, national station service 
coordinator; Reuben Kaufman, sales head; Louis D. Snader, president; E. 
Jonny Graff, manager, agency sales; Alan Fischler, West Coast sales service 
representative; Oliver A. Unger, theatre sales and distribution supervisor. 


size limitation, etc) and boosts com- 
patibility on the premise that: 

“What’s best for the customer 
is best for RCA we believe 
that only a compatible system can 
supply the public with the satis- 
factory, economical product it re- 
quests and that any incompatible 
system is just not good enough.” 

Throughout the 8144x3%-in. book- 
let, the adjective is always “incom- 
patible” for the CBS _ system, 
“compatible” for the RCA system. 

Emphasis in the brochures con- 
clusion is that present black-and- 
white sets will not be obsoleted by 
color TV, that monochrome pro- 
grams will continue for “years to 
come,” and that this is a good time 
to buy a TV set. 

Meanwhile, Color Television Inc., 
San Francisco group whose com- 
patible system was _ practically 
ruled out by the FCC in its final 
color decision and which has not 
been heard from since, came back 
into the news last week. 

Move into the production of air- 
borne radar and other electronics 
equipment, was announced by CTI 
President Arthur S. Matthews. 

CTI will initially manufacture 
$4 million in miliary contracts in 
conjunction with electronics prod- 
ucts designer-manufacturer Tom- 
linson I. Moseley, president, Dalmo 
Victor Co., San Carlos, Calif. 

“With the added engineering and 
development facilities that will be 
made available .. . CTI can sooner 
ready its compatible, all-electronic 
color system for public accep- 
tance,” Mr. Matthews said. 


SMPTE Meeting 


SOCIETY of Motion Picture & 
Television Engineers will hold its 
70th semi-annual convention Oct. 
15-19 at the Hollywood Roosevelt 
Hotel, Hollywood. Three TV 
sions are listed. Banquet Wednes- 
day will be occasion of award pre- 
sentations, including the new David 
Sarnoff Gold Medal Award. 





ses- 





CHROMATIC TUBE Color Answer, Raibourn Says 


TV COLOR tube developed by Chromatic Television Labs provides the 
long sought answer to color television, Paul Raibourn, Paramount Pic- 
ture Corp. vice president in charge of television, stated Thursday in an 
exclusive interview with BROADCASTING ® TELECASTING. 


Revealing plans to demonstrate 
the tube produced by the Para- 
mount subsidiary company “within 
a month,” Mr. Raibourn jubilantly 
announced that “it looks like all the 
color problems are solved.” 

“A brilliant new idea popped 
out of the struggle we were having 
which wipes out the problem of 
getting color into the tube,” he 
stated, “and the cost comes way 
down. We put the idea into the 
tube and it’s amazing how it 
works.” 

Mr. Raibourn declined to reveal 
any details of the construction or 
operation of the new tube in ad- 
vance of the demonstration, but he 
repeated his conviction that it 


lelecasting © BROADCASTING 








* 
provides the answer to color. 

“We’re all happy as larks about 
it,” he declared. 

Credit for the idea from which 
the Chromatic color tube was de- 
veloped should go to Dr. Ernest 
Lawrence, a consultant and direc- 
tor of Chromatic Television Labs 
as well as director of the U. of 
California’s radiation laboratory, 
Mr. Raibourn said. Inventor of 
the atom-smashing cyclotron and 
a Nobel Prize winner, Dr. Law- 
rence first became interested in 
television as a hobby when he was 
a graduate student at Yale where, 
in 1925, he built an all-electronic 
television system. This hobby has 


now paid off with the conception 
of his plan for producing color pic- 
tures with a single cathode ray 
tube. 

This tube, known as the Chroma- 
tron, developed from Dr. Law- 
rence’s idea by Chromatic Televi- 
sion Labs, was described by the 
company as “a single gun standard 
shape cathode ray tube containing 
a color grid capable of displaying 
television pictures or other elec- 
tronic signals in color.” The com- 
pany explained that although the 
tube will work with any known 
system of color television, it is par- 
ticularly advantageous when used 
in connection with the CBS field 
sequential system as it eliminates 
the need for a wheel or drum and 
so removes the limitations on pic- 
ture size imposed by those mechan- 
ical devices. 
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FIPC BLASTS 


Navy, NCAA TV Plans 


AFTER leveling another broadside 
at the U. S. Naval Academy for 
doing business with theatre tele- 
vision, the Fair Television Prac- 
tices Committee last week turned 
its guns against the National Col- 
legiate Athletic Assn.’s_ so-called 
“partial blackout” of football tele- 
casts. 

Charles Alldredge, Washington 
representative of FTPC, sent the 
organization’s protest to Assistant 
Attorney General H. Graham Mor- 
ison, in charge of the Justice 
Dept.’s Anti-Trust Div. 

The Justice Dept. was informed 
that Westinghouse was being 
“forced” to pay “spectacularly” 
high prices for rights to telecast 
the 10 games permitted under the 
NCAA plan. These prices, FTPC 
said, was the “logical result” of 
the limitations placed on telecast- 
ing the games this fall, and are evi- 
dence of the “monopoly” resulting 
from the NCAA policy (for West- 
inghouse football plans, see story 
this page). 


Letter To Hill 


FTPC also released further cor- 
respondence between Jerome W. 
Marks (New York lawyer), chair- 
man of FTPC, and Adm. H. W. 
Hill, superintendent of the Acad- 
emy. 

The letters followed the original 
protest sent the Academy by FTPC 
to the effect that theatre TV is 
commercial but that it offers no 
public service features and that 
the Academy is entirely supported 
by public funds and therefore duty- 
bound to the public _ interest 
[BROADCASTING ® TELECASTING, 
Aug. 13]. Navy has scheduled 
some of its fall gridiron games on 
the Theatre Network Television, 
and expects to have one of its 
games regularly home telecast un- 
der the NCAA plan. 

Adm. Hill pointed out that Navy 
is a contributing member of NCAA 
and as such is complying with the 
TV plan. But, he asserted, the 
Naval Academy “intercollegiate 
athletic program is not supported 
by public funds.” The Naval Acad- 
emy Athletic Assn. provides finan- 
cial support for the athletic pro- 
gram operation, he said. The ad- 
miral noted the funds come from 
membership dues, contributions, 
game admissions, sales of radio 
rights, of television rights, pro- 
gram advertising,. program sales, 
ete. 

Marks’ Answer 


In his rebuttal, Mr. Marks re- 
minded Adm. Hill that while the 
intercollegiate athletic program of 
the Academy may not be directly 
supported by public funds, “the 
Naval Academy is so supported... 
and the administration of the 
Academy has the final and unavoid- 
able responsibility for the policies 
followed by the Athletic Assn.” 

Adm. Hill also had supplied the 
FTPC with its list of TV participa- 


tions—one home monochrome tele- 
cast, all home games live by CBS 
color, post game films via CBS and 
theatre TV to be selected. 

Mr. Marks said this list “boiled 
down” to a single Navy game made 
available to national TV audiences 
at the time the game is played. 


ARENACAST PLAN 
IBC Withholds Opinion 


PROPOSAL by a Cleveland arena 
manager, Jim Hendy, that the fight 
arenas through the nation install 
big screen TV sets to carry major 
boxing bouts for their fight audi- 
ences, was still in the early stages 
of discussion by the International 
Boxing Club, according to Harry B. 
Markson, managing director of the 
IBC. 

Commitments to Pabst and Gil- 
lette, who sponsor the IBC bouts 
on television—Pabst on CBS-TV 
Wednesdays, and Gillette, on NBC- 
TV Fridays—eliminate any con- 
sideration of the arena tie-up for 
the coming boxing year, Mr. Mark- 
son said. 

Designed to draw the fans back 
to the smaller arenas, the Cleve- 
land proposal would bill the tele- 
vised bouts as the major attrac- 
tions with the live local semi-final 
and preliminary fights on the same 
card. The threat of theatre televi- 
sion receiving all box office receipts 
from the televised stellar fight at- 
tractions, such as the Robinson- 
Turpin match [BROADCASTING ® 
TELECASTING, Aug. 27] would 
thereby be averted, according to 
the Cleveland plan. 


PENN PLANS FILMS 


Half-Hour Show $10,000 


UNIVERSITY of Pennsylvania is 
making available for sponsorship 
a television series of half-hour 
filmed programs, comprising high- 
lights of the school’s home football 
games plus one game played else- 
where during the coming gridiron 
season. Programs would be tele- 
east on Saturday evenings, each 
featuring the game played by Penn 
that afternoon. 

Price is reportedly $10,000 per 
half-hour show. Package is being 
offered to sponsors and agencies 
by ABC, which still holds a $125,- 
000 contract with the university 
for live telecasts of all of Penn’s 
home games. The school was un- 
able to fulfill pact when it agreed 
to comply with a decision of the 
National Collegiate Athletic Assn. 
to restrict football telecasting this 
fall in an attempt to determine the 
effect of such telecasts on attend- 
ance at the games. 


TRADITION — packed post-Thanks- 
giving Day football game between U. 
of Penn. and Cornell was added last 
week to the CBS Color-TV football 
schedule. The Ivy League game from 
Franklin Field, Phila., replaces the 
previously announced Harvard-Yale 
game, Nov. 24. 
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NCAA SLATE 


Westinghouse Sponsors 


WESTINGHOUSE will sponse 
National Collegiate Athletic 
football games on an NBC-Ty 
work of 48 stations this season, 
the game schedule will not hey 
leased until next Wednesday, 
was reported in Chicago last 
by Edwin S. Reynolds of New Yup 
NCAA specialist, as he spoke 
the NCAA executive council 
day. 

Mr. Reynolds, who was agsig 
to correlate the projected prog, 
[BROADCASTING ©  TELECAsTye 
Aug. 13], said release of games 
dates of telecast was posty 
until Sept. 5 to protect seg 
ticket sales for the telecasting g 
leges. Eight schools’ teams 
appear in two TV games duriy 
the season. 

The 48-station lineup does ; 
include four West Coast outlet 
Mr. Reynolds said, adding 
eastern and midwest games 
be fed in some instances to ¢ 
West Coast after November 
microwave facilities are in ope 
tion regularly. 

A minimum of four games and 
maximum of seven will be carrief 
on the coast-to-coast microway 
relay system by Westinghouse, 
spokesman for the Westinghou 
agency, Ketchum, McCloud 
Grove, Pittsburgh, said last Thu 
day. 

Big Ten Plans 

Nineteen colleges have beg 
signed by Westinghouse to partid 
pate in the now-frozen limited T} 
schedule. Westinghouse, it wa 
learned, has signed up every schol 
in the Big Ten that can be pick 
up on the interconnected netwo 
which led to speculation that a 
least one of the Big Ten Games 
be carried coast-to-coast by 
microwave relay system. 

The agency representative 1 
ported that the colleges have give 
“wonderful cooperation” to the 
Westinghouse’ sponsorship pi 
posals and difficulty in the highl 
complex schedule was met only witli 
“colleges in marginal areas’ 
areas where gate receipts & 
equal the 2% times the NBC houtl 
rate figure offered by Westi 
house on a per-station basis. 

NCAA introduced the exp 
mental plan of blacking out 
cific TV areas three Saturdays 
of 10 in an attempt to find outt 
exact effect of TV in any @ 
area on gate receipts and atta 
ance. Games played Fridays,’ 
urday nights or Sundays are 
affected by the ruling. Al 
these, for example, is the Nd 
Dame-U. of Detroit match Oct.d 
Detroit. Ruling also does not 
ply to games played before or ai 
the official 10-week season, 4 
Sept. 22 to Nov. 24. The black 
will be spotted sectionally wi 
this time period. 


CBS-TV network presenting new# 
inine news program, News at 
Mon.-Fri., 12:15-12:30 p.m., for @ 
weeks beginning Sept. 3. 
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> NBC houtl Sales history will be made in the morning—Just as another great star of radio 
by Westing 
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‘ing out of merchandise—so do we believe that Rudy Vallee will make sales history in 
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4 SUNDAY 


Swanson 
Gen. Mills 


(alt. wks.) 
Ted Mack 
Family 
Hour 
L (E-M) 
Goodyear 
Paul 


Whiteman 
L (E-M) 


Music in 
Velvel 


Hollywood 
Adventure 


Time 


This Is Show 


Big 
Question Gineess 
“oods 
Hopalong 
Ronson Cassidy 
Star of 
Family 
Hayes & 
Healy 


Wrigley 
Gene 
Autry 
Show 


American 


Tobacco Young 


1 Mr. Button 
Business 

Lincoln- 
Mercury 
Colgate 


Comedy 
Hour 


Dealers 


Toast 


Pentagon— 
of the 


Film 


Marshall 


B. Gr 
evan. 
B. Graha 
Religious 
Show 


People’s 
Church 
Youth on 
the ore 


Soup 
Bor 
Theatre 


° oe 
Ranger 


Joe 


ason Cndy 


Chester 
the Pup 


of 
Prophecy 
Faith 
For 


Today 


sn, 
m 


Washington 
Town 


Bromo- 

Seltzer 

Rockey 
King 


General Detective 


Electric 
Fred 
Waring 


Philco 


Corp. 
Larus & Philco TV 
Beother Playhouse 
Co., Inc. 
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Plain- 
Clothesman 


Aluminum 

American 

Forum of 
- Air 


Goodrich 
Celebrity 
Time Crawford 
Clothes 
They Stand 
Jules 


Montenier 


What's 
My Line 


Norwich 
Sunday 


News Spec 


Walter H. 
Johnson 
Candy Co. 
Flying 
Tigers 


Jimmy 
Blaine 


Tronrite 


* [Hollywood 


Screen 
Test 


Seiberling 
“he Amazing 
ir. Malone 
Bristol- 
Myers 
Mr. D. A. 


(alt.) 


Evervbodv’s 
Business 


United— 
Or Nol? 


On Trial 


L (E-M) 


Feature 


Film 


D. James 
L 


Lory Corp. 
Clicquot 
duPont 
Ameche- 
a 


MONDAY 


YUMON 


v- 
Oldsmobile 
News 


thesterfield Not For 


Perry Como 


Lever 
Lux 
Video 
Theatre 


Lever- 


Show 


Publication ; 


TUESDAY 
NB AB 3 DuMONT NBC 


RCA 


Kukla, Fran 


& Ollie 


Nionhaw 
Mohawk P&G 
Room 


Beulah 


Mogen- 
Chas. Wild 


Private 
Detective 
L 


Hall 


Firestone 
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Godfrey's 


Gallery of 
Madame 


Voice of 


Film 


Talent 
Scouts 


Liu-Tsong 


P. Morris 
Lucille Ball 
Show 


Gen.Fds. 
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It’s News 
To Me 


Co-op 
Wrestling 
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Westing- 
house 
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Studio One 
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Strike 
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12 o'clock 


Eo § I Headlines 


For Your 
Information 


H.F. Keane 
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Search for 
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Tomorrow 
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Russell 
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L 
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. Maugham 
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American 
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Acrobat 
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McKesson 
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Girls 
Named 
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Washington 
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(alt. TBA) 


P&G 
Fireside 
Theatre 


Armstrong 
Circle 
Theatre 
L 


Co-op 


The Ruggles 


Celanese 
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Hour 
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y wilh 
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hiernan 


Strike 
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Scouling 
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Kukla, Fra 
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Show Room 
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Congoleum 
Nairn, 
Norge 


Kate 
Smith 


Bristol- 
Myers 
Break the 
- i 


Hazel Bisho 
Freddy 
Martin 


Kenny 
Show 


Fealure 
Film 


AY IME 


UNDAY 
CBS DuMONT NBC ABC 


Gloria 
Swanson 


Scouling 
in Acton 


Ralstoo 
N) 


Gen. 

Mills 

Lone 
Ranger 


Admiral 
Stop 
The 
Music 


Lorillard 
Stop 
The 

Music 


Cluett 
Peabody 
Herb 
Sheldon 
(alt.) L 


Gruen 
Guild 
lheatre 
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(alt.) TBA 


Paul 
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Battle 
Report 


American 
Inventory 


How Does 
Your Garde 
Grow 


Revere 
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Zoo 
Parade 
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Gabby 
Hayes 


THURSDAY 
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Co-op 
Cactus 
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Time 
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& Ollie 
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Show 
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It Pays 
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F 
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Theatre 
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Headline 
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T-Men in 
Action 
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Esso 
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k aiser- 
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Wayne 
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MONDAY - FRIDA 
CBS DuMONT 


GE 
Hansen's 
Labs, P&G, 
QOkr. Oats, 
Reynolds, 
Standard 
Brands 
duPont 
The Garry 
Moore 
Show 


First 100 
Years 


Vanily 
Fair 


Vanity Fair* 
(Wed.) 
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Fashion 
Magic* 
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Home- 
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Exchange 


Mel Torme 
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Edition 
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Say It Wit 
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Oldsmobile 
News 
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Against 
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Film 
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Colona Schlitz 
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Film Firsts 
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Tales of 
Tomorrow 
Bona Fide 
Versatile y 
Vrties (alt) 


Schlitz Play 


st. 10-5 


Dell o° Delf 


Pearson 
Pharmacal 
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Night 


4dmerica 
in View 


Vacation 
Wonderlana 
F 


\ f 
General Fd 
Bert Parks 
Tu, Th 
Gen. Electri 
Bill Goodwig 
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ing Sponsor 

Kate Smith 
Hour 
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Mars, C-P-F 
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Int. Shoe, 
Wander* 


a Dd 


house of Starp 


DuMONT 


Gen. 
Fe nf »ds 
Capt. 
Video 


Washington 
Report 


Mennen 
Ce. 
Twenty 
Questions 


SKIppy 
Peanut 
Butter 
y ou 
Asked 
For It 


Old Gold 


Down You 
Go 


Drug 
Store TV 
Prod. 
Cavalcade 
of Stars 


Doeskin 
Products 
Eloise 
Salutes 
the Stars 


Inter 
Collegiate 
Football 
1:30-4:30 
Approx. 
(st. 10/9) 


Kukla, 


Co-op 
Cactus 
Jim 
L 


P&G 


Frar 
& Ollie 


one 
Mohawk 


Show Room 


same 
News 
Caravan L 
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Quiz Kids 
L 


Gulf Oil 
We, the 


People 


American 
Cig. & Cig. 
Big 
Story 


Campbell 
Aldrich 


‘amily 


Gillette 


Cavalcade 
of Sports 


Anchor- 
Hocking 
Broadwa 
Open Hous: 
(to 12) 


SATURDAY 
CBs 


Anthracite 
Int. 
Better 
Home 
Show 
a | 


Burkhart 
P. Bowman 


Lambert 
Pharmacal 
The Sammy 
| Kaye Show} 

Ge . | 

— Sylvania 
Mills "ea 
Stu 4 


Erwin The 
~ Clock | 
Show 


Hollywood 
Theatre 
Time 


— 


| 


Nash- 
Kelvinator Anheuser 
» Busch 
Budweiser 


Ken Murray 


AO. 
Whiteman 
TV Teen 

Club 





Pepsi-Cola 
Faye 
Emerson 


Safety 
Show 


American 
Safety 
Razor 

The Show 

Goes On 


Carter 
Songs for 
Harness Sale Co-op 
Racing 

8 Songs for 


Wresting 
Sale a 


from 
Chicago 
SterlingDrug Jack 
Songs for 

Sale 


Word of Lif 


Song Time 


DuMONT 





Brickhouse 


Manhattan 
Soap 
One Man's 
Family 


Snow Crop 
Pet Milk 
Kellogg 


All Star 
Revue 


Reynolds, 
5.05 
Benrus 


Libby, 
McNeill & 
Libby 


Lehn & Fin 
Eversharp 


Your Show 
of Shows 


American 
Tobacco 

Your Hit 
Parade 


Programs in italics, sustaining; Time, 


EDT. L, 


live; F, 


film; K, kKinescopic 


recording; E, Eastern network; M, Mid- 


western; 
tions. 


NI, 


12-12 :30 


noninterconnected 


PM, Cory sponsors 


sta- 


ABC 


Ameche- 


Langford Tues., Thurs.; Clicquot on 


Thurs.; 


duPont Fri. 


CBS 
3:15-3:30 PM, Th., 


Bride & Groom; 


Hudson Paper Co. 


3:15-3:30 PM, Tues., 


Bride & Groom; 


Lehn & Fink Products Corp. 


3:30-4 PM, 
Town, s. 


M-W-F, All 


Around The 


3:30-4 PM, Th., Meet Your Cover Girl, s. 


10:55-11 PM, Sun., Pres. Truman; Com- 
munity Chest Campaign—9/30 only 


NBC 


5:15-5:30 PM, Quaker Oats, M-F; Peter 


Paul, Th.; 


5 :30-6 


PM M-F, Firms 


Gabby Hayes. 
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Howdy Doody in 15 min. segments, 
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T 


Nature of 
Things 


B. Considind 
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* October 1950 through March 1951, 


to an advertiser with a future — 


in NBC daytime TV 


If you’ve ever been in Cincinnati, or if your client has a single dealer 
there—then you know all about this lady’s past. And you know, too, why 
she is going National on NBC television this Fall . . . for RUTH LYONS’ 
program, “Fifty Club,” has been making history in that mature television 


market for two years running: 


Cincinnati sets-in-use during Ruth Lyons (12 to 1 P. M., Monday through 


Friday) are the highest among all reported U.S. TV cities. 


TV tune-ins jump nearly 100% * when Ruth Lyons goes on the air at noon. 


Share of Audience—68.2% Average* 


Rating—13.9 Average* 


Better call us today for all the facts in the case—its low-cost features will 


put a gleam in your eye. 


NBC TELEVISION 


The network where success is a habit 


A Service of Radio Corporation of America 





DBAL VIDE 


Mundt Readies Blueprint 
For SHAPE 


JEPRINT for creation of educational and cultural TV networks 
advocated by Sen. Karl Mundt (R-S. D.) for Europe and Asia may 
resented to Gen. Dwight Eisenhower’s Supreme Headquarters for 
Allied Powers of Europe in forthcoming months, it was learned 


week. 
Military authorities from the 
od States may confer with the 
reme Commander at his Paris 
quarters on the feasibility of 
hing the Mundt TV project 
» that point and bringing it 
the jurisdiction of SHAPE. 
sidentity of the military officials 
not known, of course, at this 


‘uch a move, Sen. Mundt’s office 
4, would place in Gen. Eisen- 
’y hands an “invaluable” 
myment for educating the 
sles of the North Atlantic 
ty Organization to U. S. mili- 
w and democratic objectives. 
Men. Mundt originally proposed 
bt the project first be undertaken 
Murkey, which is earmarked for 
70 membership, and perhaps 
e and other countries. Turk- 
diplomatic officials already have 
sated “enthusiasm” for’ the 
ject, provided that program- 
be devoid of propaganda 
s and that time be equally 
ied among American’ and 
ish fare [BROADCASTING® TELE- 
G, July 30, 23]. 
With respect to the European 
st, authorities thought it likely 


KWITH NAMED 
To Be UTP Gen. Sales Mgr. 


RON BECKWITH, commercial 

ager of WAGE Syracuse since 

B, has been named general 

sales manager of 

United Television 

Programs, Gerald 

King, UTP presi- 

dent, announced 

Friday. In his 

newly-created po- 

sition which he 

assumes this 

week, Mr. Beck- 

with will have 

Beckwith Charge of all 

° sales, both na- 

mal and local, of the TV film 
ributing company. 

ppointment of Mr. Beckwith 

Ws the relocation of UTP’s 

York headquarters in larger 

ce at 444 Madison Ave., 

signing of a new contract 

exclusive distribution of all 

produced by Kling Studios 

BYADCASTING © TELECASTING, 

» 27], and a plan to increase the 

© sales force considerably. In 

tion to coordinating all sales 

8s the country of the firm, Mr. 

with will be responsible for 

Faclection of new sales repre- 

atives and for their super- 

Before joining WAGE some eight 

§ ago, Mr. Beckwith had been 

lated with the advertising de- 

ment of WSYR Syracuse. At 

he handled programming 

promotion in addition to sales. 


*Casting © 


* 


that headquarters for the system 
of proposed television relay sta- 
tions would be set up in Paris, 
focal point for SHAPE operations. 

It also was held likely that U. S. 
and European industry engineering 
representatives would ultimately 
confer with Gen. Eisenhower some- 
time after the top-level military 
conference, probably late this fall. 

These representatives (report- 
edly associated with RCA and 
Philips-Eindleoven, the Dutch man- 
ufacturer) have left for Tokyo 
where they will confer with Japa- 
nese authorities on a similar proj- 
ect for television. Sen. Mundt has 
predicted that Japan will have net- 
work TV there within a year 
[BROADCASTING ©@ TELECASTING, 
Aug. 20]. The engineers, who pre- 
pared statistical data at Sen. 
Mundt’s request, are due back in 
the United States in October when 
the European operation will be 
given attention. 


Japanese Network 


The Japanese plan envisions a 
network of 22 stations to be in- 
stalled by their own communica- 
tions personnel at an _ estimated 
cost of $4,670,000. The costs would 
be underwritten by Tokyo finan- 
ciers, but the State Dept. would be 
permitted to lease facilities for 
U. S. information programs. 

The suggestion has been offered 
by Sen. Mundt that the State Dept. 
buy time to apprise the Japanese 
of educational progress in the 
United States and to lay the 
groundwork for indirect sales 
acceptability of American commer- 
cial products used in education, 
agriculture and industry and ex- 
ported to that country. In a sense, 
the State Dept. then might serve 


as an agent for U. S. equipment 
makers. Again, as in Turkey, re- 
lay facilities rather than microwave 
equipment would be utilized. 

Since the project will not be com- 
pleted before next year, there is no 
immediate concern over funds to 
be used for this purpose, it was 
point out. Eventually, the State 
Dept. is expected to request ad- 
ditional monies from Congress as 
part of the information budget 
which would enable it to lease 
Japanese TV facilities. 

The Turkey project, geared along 
somewhat different lines, could be 
launched for between $3 million 
and $4 million at the outset, cover- 
ing a few stations, and be consum- 
mated for between $30 million and 
$40 million, Sen. Mundt feels. 
Initial cost would cover installation 
of transmitter equipment and a 
number of community-type projec- 
tion receivers within Turkey. 

The South Dakota Republican has 
also suggested creation of an 
American Advertising Foundation 
comprising manufacturers who 
would band together and buy time 
on European and Japanese TV sta- 
tions to sell their products once 
networks are established. 


RCA UNF SHOW 


Set for Sept. 12 


TV broadcast engineers from all 
parts of the nation will inspect 
UHF developments at RCA’s ex- 
perimental station in Bridgeport 
Sept. 12 as guests of the RCA’s 
Engineering Products Dept., it was 
announced last week. 

This visit will highlight RCA’s 
Eighth Television Technical Train- 
ing Program—a series of five day 
engineering seminars at the RCA 
Victor Plant, Camden, N. J., W. W. 
Watts, vice president in charge of 
the department, said. More than 
90 broadcasters are expected to 
attend. The seminar is set, Sept. 
10-14, and is designed to orientate 
personnel with latest programming 
and operating techniques, as well 
as with new RCA equipment. 





Pleased after signing exclusive sales distribution agreement are (I to r) 


Milt Blink, UTP 


vice president and officials of 
Chicago, Fred Niles, director of TV, 


Kling Studios of 
Bob Eirinberg, president and Lee 


< Blevins, secretary. 
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JULY 
SALES UP 
50% 


SYRACUSE 


THE G. J. RALPH COMPANY, 
PERMA-STARCH BROKER IN SYR- 
ACUSE SAYS “Participations in 
‘What's New’ with Jean Slade 
increased PERMA-STARCH Sales 
50% DURING the Month of July. 
NO OTHER ADVERTISING WAS 


USED.” 
Sa ay eas TELEVISION 


TO YOUR NEAREST KATZ AGEN- 
CY MAN AND LEARN HOW YOU 
CAN SELL THE BIG SYRACUSE 
MARKET 


© FIRST wn TELevision 
IN CENTRAL NEW YORK 


CBS e ABC e DUMONT 


WHEN 


TELEVISION 


SYRACUSE 


OWNED BY THE 
MEREDITH PUBLISHING CO. 
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YESTERDAY 
and 


TODAY 


Central Indiana 


WFBM-TV 


“First in Indiana” 


Yesterday.... 


On May 30, 1949 there 
were 2500 Sets in WFBM- 
TV’s coverage area. 


Today.... 
there are 


168,290 


Sets in use 
in WFBM-TY’s 


coverage area 
In planning your TV cov- 
erage remember to TAKE 
A CLOSE LOOK at the 
Central Indiana Market— 


COMPLETELY COV- 
ERED by WFBM-TV. 


Represented nationally by 
The Katz Agency Inc. 


WFEBM-TV 


Channel 
6 





“Furst in Indiana” 
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WCBS-TV Increg 
Evening Rates 
(Report 179) 
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RATE Card No. 10 for WCBS-TV 
New York, effective Sept. 1, shows 
a base evening hour rate of $3,750, 
a boost of approximately 15% over 
the station’s previous rate. This is 
more than offset, G. Richard Swift, 
WCBS-TV general manager, points 
out in a memo accompanying the 
card, by a nearly 23% increase in 
the number of video families in 
New York since Jan. 1, when the 
previous rate was established. 


ARB Ratings 
Released for Aug. 1-7 


AMERICAN Research Bureau Inc., 
Washington, D. C., last week re- 
leased its list of top television pro- 
grams with ratings covering the 
week Aug. 1-7. 

Two networks carried all top 10 
programs, with CBS-TV dissemi- 
nating the leading six programs 
and NBC-TV carrying the remain- 
ing four ranking shows. The ARB 
list follows: 


RANKING BY PROGRAM RATING 


i. Toast of the Town (CBS) 43.2 
2. Godfrey's Friends (CBS) 37.7 
» Talent Scouts (CBS) 36.9 
4. Amos ‘n’ Andy (CBS) 33.7 
5. What's My Line? (CBS) 32.9 
6. Summer Theatre (CBS) 32.4 
7. Kraft TV Theatre (NBC) 31.9 
8. Philco Playhouse (NBC) 31.5 
9. Orig. Amateur Hour (NBC) 31.3 
10. Lights Out (NBC) 30.5 
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Weekly Television SumMary—sertember s, 
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‘Toast’, ‘Lights Out’ 
Lead Videodex Ratings 
TOP ten Videodex ratings for 63 
markets, covering the week of Aug. 


1-7, were announced last week as 
follows: 


PERCENT TV 
RANK SHOW HOMES 
1 Toast of the Town (36 cities) 34.4 
2 Lights Out (39) 28.1 
3 Philco TV Playhouse (55) aon 
4 Godfrey and Friends (50) 27.0 
5 Talent Scouts (24) 26.8 
6 Kraft TV Theatre (39) 26.5 
7 Fireside Theatre (49) 24.9 
8 Amos ‘n’ Andy (46) 24.0 
9 Original Amateur Hour (53) 23.6 
10 Danger (25) 23.3 
10 Somerset Maugham Theatre (58) 23.3 
10 What's My Line? (32) 23.3 


%* 


Reactions to Berlin 
Demonstrations 


GERMANY has had television— 
black-and-white as well as color. 
The response has been great from 
German officials, electronic scien- 
tists, the public and the East Ger- 
man visitors who slipped across the 
Soviet’s “verboten” boundary to 
take a look. . 

The U. S. hosts to the German 
people were RCA and CBS. Here 
is what they report: 

RCA says some million and a 
quarter residents and visitors to 
West Berlin saw the TV programs 
transmitted daily by a 29-man crew 
during the two weeks ending Aug. 
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26. According to Richard y 
Hooper, RCA’s Shows and Exhibis 
manager who headed the crew. of 
least 25,000 Berliners gatherej 
the Schoeneberg Stadt Park for, 
final program. Thousands jy, 
watched shows on more than yj 
telesets distributed by Rey 
through the western sectors of; 
German capital. 

Howard P. Jones, director of 
Berlin contingent of the U. 8 i 


setting 1 up of facilities (85 “eo 
by RCA engineers, technicians gpj 
German assistants. Both Mr, Jone 
and Maj. Gen. Lemuel Mathews, 
U. S. commander in Berlin, gij 
the demonstrations of U. §. tap. 
vision deeply impressed all yw) 
saw them. 

CBS says top American and (¢. 
man Officials were enthused oye 
the color system demonstrations jy 
the Funktrum Exhibition Grouni 
Richard Hottelet, CBS correspond. 
ent in Germany, cabled New Yo 
that Gen. Mathewson had speci 
praise for the network’s color gy. 
tem. 

Still others, including Mr. Jong 
and Dr. Kurt Wagenfuhr, directo; 
of television studies at the univer. 
sities of Hamburg and Muenste 
were delighted with color TV dis 
play. 

Exhibitions by 





RCA and (BY 
(Continued on page 69) 


SURVEY 


City Outlets On Air Sets in Area City Outlets On Air Sets in 
Albuquerque KOB-TV 9,450 Louisville WAVE-TV, WHAS-TV tt 
Ames WOI-TV 60,331 Memphis WMCT 
Atlanta WAGA-TV, WSB-TV 115,000 Miami wiv a 
Baltimore WAAM, WBAL-TV, WMAR-TV 307,615 Milwaukee WTMJ-TV 
Binghamton WNBF-TV 41,300 Minn.-St. Paul KSTP-TV, WTCN-TV 
Birmingham WAFM-TV, WBRC-TV 57,400 Nashville WSM-TV 
Bloomington WTTV 16,800 New Haven WNHC.-TV 
Boston WBZ-TV, WNAC-TV 753,760 New Orleans WDSU-TV 215 
Buffalo WBEN-TV 209,565 New York WABD, WCBS-TV, WJZ-TV, WNBT 
Charlotte WBTV 85,359 WOR-TV, WPIX 
Chicago WBKB, WENR-TV, WGN-TV, WNBQ 949,793 Newark WATV 
Cincinnati WCPO-TV, WKRC-TV, WLWT 300,000 Norfolk == WTAR-TV 1K 
Cleveland WEWS, WNBK, WXEL 486,491 Oklahoma City WKY-TV bi 
Columbus WBNS-TV, WLWC, WIVN 176,541 Omaha KMTV, WOW-TV " 
Dallas, Philadelphia WCAU-TV, WFIL-TV, WPTZ , 
Ft. Worth KRLD-TV, WFAA-TV, WBAP-TV 126,000 Phoenix KPHO-TV 
Davenport WOC.-TV 59,506 Pittsburgh WDTV M 
Quad Cities Include Davenport, Moline, Rock Ise., E. Moline Providence WJAR-TV 56,0 
Dayton WHIO-TV, WLWD 208,000 Richmond WTVR } 
Detroit WJBK-TV, WWJ-TV, WXYZ-TV 616,544 Rochester WHAN.-TV 
Erie WIcu 61,475 Rock Island WHBF-TV 9%, 
Ft. Worth Quad Cities Include Davenport, Moline, Rock Ise., E. Moline 
Dallas WBAP-TV, KRLD-TV, WFAA-TV 126,000 Salt Lake City KDYL-TV, KSL-TV 9, 
Grand Rapids- San Antonio KEYL, WOAI-TV on 
Kalamazoo WLAV-TV 146,181 San Diego KFMB-TV 10 
Greensboro WFMY-TV 71,721 San Francisco KGO-TV, KPIX, KRON-TV 10 \ 
Houston KPRC-TV 84,129 Schenectady 
Huntington- Albany-Troy WRGB 160; 
Charleston WSAZ-TV 48,000 Seattle KING-TV v3 
Indianapolis WFBM-TV 168,250 St. Louis KSD-TV iy 
Jacksonville WMBR-TV 38,750 Syracuse WHEN, WSYR-TV 1262 
Johnstown WJAC-TV 103,629 Toledo WSPD-TV 1) 
Kalamazoo Tulsa KOTV 32 
Grand Rapids WKZO.-TV 146,181 Utica-Rome WKTV 4) 
Kansas City WDAF.-TV 127,170 Washington WMAL-TV, WNBW, WTOP-TV, WTTG mii 
Lancaster WGAL-TV 106,352 Wilmington WDEL-TV 14 
Lansing WJIM-TV 55,000 
Los Angeles KECA-TV, KFI-TV, KLAC-TV, KNBH 
KTLA, KTSL, KTTV 1,002,000 


Total Markets on Air 63 


Editor's Note: 
partially duplicated. 
and manufacturers. 
necessarily approximate. 


Totals for each market represent estimated sets within television area. 
Sources of set estimates are based on data from dealers, 
Since many are compiled monthly, some may remain unchanged in successive summaries. 


Total Stations on Air 107 
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Where coverage areas overlap set counts my 
distributors, 


Estimated Sets in Use 132 


TV circulation committees, electric © 
Total sets in all ores 
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REPRESENTING 
TELEVISION STATIONS: 





DAVENPORT WOC-TV* 
(Central Broadcasting Co.— 
WHO-WOC) 























FORT WORTH-DALLAS WBAP-TV* 
(STAR-TELEGRAM) 


FREE & PETERS, INC. 


Pioneer Station Representatives 







LOUISVILLE WAVE-TV* 
(WAVE, Inc.) 








MIAMI WTvJ 
(Wometco Theatres) 






MINNEAPOLIS-ST. PAUL WTCN-TV 
(DISPATCH-PIONEER PRESS) 





Since 1932 



















rf NEW YORK WPIX 
; rit (THE NEWS) 
748 
ST. LOUIS KSD-TV* e 
(POST-DISPATCH) 
in Use 13282 SAN FRANCISCO KRON-TV* NEW YORK CHICAGO DETROIT 
a (THE CHRONICLE) 
set coun 
sleaiilt 0 
s in all ares *Primary NBC Affiliates 











ATLANTA FT. WORTH HOLLYWOOD SAN FRANCISCO 


* 
_~ 









IN 
CAST Bilecasting © BROADCASTING September 3, 1951 © Page 67 












sale in 15 
indicates the 


Advance 
markets 


popularity of this great 
TV sports show! 


“TOUCHDOWN” 





Highlights of the top college foot- 


ball games played each Saturday 
13-week pro- 
24th. 
30-minute 


across the nation. 


gram, first release Sept. 
Commentary on _ this 


show is handled by “By” Saam. 


TOUCHDOWN is currently entering 
its fourth 
collegiate football coverage.* Al- 


consecutive year of 


ready scheduled by these alert 
stations. . . 

WMAR-TVY WBNS-TV WDSU-TV 
WNAC-TV WFAA-TV WTVJ-TV 
WGN-TV WXYZ-TV _ KSL-TV 
WCPO-TV__ KTSL WOAI-TV 
WEXL-TV WAVE-TV  KING-TV 


* This show is not available for 
alcoholic beverage sponsorship 


* 


Don’t miss this great op- 


portunity to include one 


of America’s most closely- 
followed shows on your 
fall TV line-up! 


PHONE! 
WRITE! 
WIRE! 


Audition prints on request— 


Te Ra 


PRODUCTIONS 
1518 Walnut Street 
Philadelphia 2, Pa.. 


PHONE 


Kingsley 5-8540 
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KFI-TV STRIKE 
Settlement With TVA Seen 


FOUR-MONTH old _ Television 
Authority strike against KFI-TV 
Los Angeles seems headed for set- 
tlement following meetings last 
week between TVA officials and 
representatives of the new owners 
of KFI-TV, General Tire & Rubber 
Co. 

Union at the first exploratory 
meeting presented a contract ac- 
cepted by the six other local TV 
stations to management represent- 
atives to familiarize them with it, 
and at a later meeting sought to 
clarify various points of the con- 
tract. Further meetings are ex- 
pected to be held this week. 

Meeting with union executives 
Peter Prouse, TVA West Coast 
executives; Ken Carpenter, chair- 
man, West Coast section, TVA na- 
tional board, and Wayne Oliver, 
field representative, were Norman 
Ostby, vice president in charge of 
station relations, Don Lee Broad- 
casting System, and Tony La 
Frano, program manager, Don Lee. 


Negotiations between the union 
and the former owner of the sta- 
tion, Earle C. Anthony, owner of 
KFI-AM, ceased about’ three 
months ago when both parties met 
a deadlock over the issue of a closed 
shop. 
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new 


Mr. Cueto (l) discusses plans 
with Guiliano Gerbi, also of WOV- 


Rome. ae 





KITV SUIT 


Court Filing Expected 


NOTICE of $150,000 suit is ex- 
pected to be filed this week against 
KTTV(TV) Los Angeles and 
others by three attorneys for Mor- 
ris Braun, MGM property man, 
who charges lifting of a television 
script [BROADCASTING ® TELECAST- 
ING, Aug. 27]. Mr. Braun alleges 
the KTTV Batter Up program is 
patterned after the television script 
for his Play Ball program idea. 

Three others named in suit are 
Bill Welsh, m.c. of Batter Up; Sam 
Herrick and Art McCautry, direc- 
tor and producer, respectively. 





WOR TV SQUAR 


Construction Speeded; 
Dec. 1 Is Goal 


“TELEVISION Square,” the new WOR-TV New York building and 
the first in the city to be constructed exclusively for television, will be 
completed a month ahead of schedule and ready for occupancy Dee. 1. 
Considered one of the most up-to-date studios extant, the structure is 


reported to have cost about $1,250,- 
000. 

The two-story, block-sized build- 
ing was designed with the help of 
television engineers to stress the 
requirements of television produc- 
tion. Located on the Upper West 
Side of the city, the brick and con- 
crete structure will have all facili- 
ties for “live” shows on its first 
floor with film work areas on the 
second. 

Three production rooms, each a 
self-contained unit with its own 
announcer’s booth, control room, 
sponsor’s booth, and_ rehearsal 
room, will be on the ground floor. 
Two of the studios contain 4,000 
square feet of floor space each and 
the third, equipped with an audi- 
ence balcony, measures 6,000 square 
feet. Two makeup rooms and six 
dressing rooms skirt the studios. 
A 5,000-foot area for the loading, 
unloading, and storing of scenery 
and properties runs the length of 
the first floor, with doors at each 
end large enough to admit delivery 
trucks, and cars or any livestock 
that might be used on shows. 

Each studio will be equipped with 
27 counterweighted battens for 
hanging lighting equipment or tem- 
porarily storing scenery near the 
ceiling, above camera levels. Some 
150 pieces of lighting equipment 
will be used to illuminate each 
studio. 

The main lobby of “Television 


Square” has a light board that in- 
dicates all entrances to the build- 
ing with lights that flash when 
any door except the main entrance 
is opened. The  signal—accom- 
panied by a buzzer sound—remains 
in operation until the door is closed 
and secured. Thus trespassing or 
intrusions that might interrupt a 
show in progress will be minimized. 

Film vaults, cutting and editing 
rooms, film projection rooms, a 
small studio for newscasts, and a 
master control room will occupy the 
second floor. 


Many of the distinctive features 
of “Television Square” came about 
as a result of cooperation between 
WOR-TV and its competitors. 


“We went to engineers at CBS, 
NBC, ABC, and DuMont,’ Charles 
Singer, WOR-TV assistant chief en- 
gineer who is in charge of the con- 
struction, explained, “and asked them 
what mistakes they had made in 
building studios so that we could 
avoid them. We also asked them what 
installations they would make if they 
were about to design a new studio. 
A lot of what is in our building is a 
result of those talks.” 

Work on the structure was be- 
gun last spring and when it is 
finished it will consolidate nearly 
all WOR-TV production activities 
in its near-50,000 feet of floor 
space. 
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WOV FILM 


Italy Production P| 
WOV New York, the only ayy 
tion in America to have itg 
studios abroad, establishes ang 
first when it goes into prodga. 
of television films. Contraets y, 
signed last week for document, 
as well as TV film spots 
produced in Italy by WOVs 
for the Buitoni Macaroni Corp, 

Claire Mann of WJZ-Ty 
York, currently in Italy, Will yy, 
rate the English-language gj 
mentaries, which will be used, 
educational indoctrination of Any, 
ican Buitoni employes as well 
for Buitoni-sponsored shows jp} 
telecast throughout the U. §, fix 
films will be shot at the company, 
plant in San Sepolero and at tigi 































B jerliners, 
Mi vide-eyed 
fast Ge? 
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100 spots 























chocolate factory in  PeruginMie frst | 

Italy. oungster 
Segments of the documentareff wed sev 

with new sound tracks dubbed jy 

will be edited into TV spots, whic 

will be used to promote the spa 

ghetti firm’s products by emphy 

sizing local color and tourist 3 

tractions in Italy. (Cont 
Plans call for use of WOV-Rong pre: 

mobile equipment—which now pw eon, 

vides from one to one and a half Sion 

hours of taped radio fare daily fy ne i 

New York audiences—to provid “While t 

trucks and cars for the film ee utured 1 


of 10 technicians. Television staf BS, eacl 
will be supervised by Georg public ; 
Cueto, director of WOV-Rome, anj nd the T 
production will begin immediate he g; 

Additional television films to bk hvorable 
shot by WOV in Italy are now) in newsy 
ing discussed, Ralph Weil, WO) ports 01 
general manager, explained, but m fenlar er 
commitments have yet been signeil 1.1’. me 
American film stars vacationing ition [B 
Italy will narrate or emcee th 
English - language 
however. 


COLOR IN DETROIT 


WJBK-TV Demonstrate 


DETROIT newsmen and CBS 
Columbia Ine. dealers took thei 
first look at CBS-color televisio 
last week when WJBK-TV Detroit 
gave a closed circuit demonstration 
of the CBS color program Th 
World and You at the Detroit Ma 
sonic Temple. 

Reaction of the viewers, (BS 
described, was “highly enthus; 
astic.” Bettelou Peterson, TV edito 
of the Detroit Free Press, Wa | 
quoted by the network as stating ee ru 
“We were all very favorably img’ appre 
pressed with the color show... thg™n the 
entire color production was mucig™l's CF 
easier on the eye than black-alt 
white”, while Detroit Times Re 
porter Irmengard Pohrt sid 
“Color television has already pr 
en to be much more realistic thi’ 
cinema technicolor. . .” 


TELEFILM, INC. 


COMPLETE FILM PRODUCTION 
FOR 
TV SPOTS-PROGRAMS 
All Production Steps 
In One Organization 
6039 Hollywood Bivd., Hollywood 28, 
HOLLYWOOD 9-7205 
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jungsters. A four-hour show fea- 
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tertainers. 
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Telestatus 
(Continued from page 66) 


yere presented at the request of 
te Economic Cooperation Admin- 
stration and the U. S. High Com- 
nission in Germany. 

While there was plenty of good- 
utured rivalry between RCA and 
(BS, each was credited with doing 
ipublic relations job for America 
nd the U. S. technical know-how. 
The State Dept. also reported 
fivorable comment from West Ber- 
in newspapers which carried full 
rports on the displays, giving par- 
feular emphasis to President Tru- 
man’s message to the Berlin popu- 
ition [BROADCASTING ® TELECAST- 
nc, Aug. 20]. 


More Power Boosts 

(Continued from page 57) 
i freeze is pointed up in request 
KOB-TV Albuquerque for per- 
tssion to continue radiating 5.8 
®. When the FCC granted its CP 
bAlbuquerque Journal station in 
M8, theoretical computations 
towed that the 5-kw transmitter 
ad 48-ft. antenna should radiate 
i kw output. But when station 
gan operating it put out 5.8 kw. 
Thus it is seeking to legitimatize 
% power it has been radiating for 
tree years—solely because TV 
ieeze rules do not permit the FCC 
i approve any powers greater 
specified in a_ sta- 
ton’s CP, 


ttn rn er en rr 


TOP QUA LITy 
Morion microns 


\Up-to- date, 
completely 
equipped. 
New York. 
.studios of 

VIDEO VARIETIES 


CORPORATION 


41 E. 50th St., N.Y. 22 MU 8-1162 
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Film Report . 
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OLD 1890 serials may just fade 
away, but Charlie Chaplin will run 
and re-run forever. KTTV (TV) 
Hollywood has purchased 26 half- 
hour Chaplain comedies from 
COMMONWEALTH Film & Tele- 
vision Inc. and FILM CLASSICS 
Exchange, both New York, for 
Tuesday evening telecasting. 


Rebound is the new title of 
BING CROSBY Enterprises’ Cry 
of the City. Two original stories 
were bought from Joe Pagano, film 
writer, for the series. 

French acrobats, Swiss yodeling, 
and gypsy music will provide Euro- 
pean flavor for Cafe Continental, 
a group of quarter-hour musical 
TV films based on visits to well- 
known boites across the sea. Star- 
ring Isabel Bigley, currently in 
Broadway’s “Guys and Dolls,” the 
13 films are produced by STER- 
LING Television, New York, and 
will be available for general dis- 
tribution. Conmar Products Corp. 
sponsored the films on NBC-TV 
during their first showing. 

Top Secret, U.S.A. will depict 
government intelligence agents at 
work. Robert Alda will star in the 
D-N-S Television Productions show. 
“Mission Rhino” is the first pro- 
gram. It was scripted by Henry 
Misrock from an original story by 
Lt. Col. Donald Robinson, former 
chief historian for SHAEF in Ger- 
many. 


TV DISC SERIES 
Placed in 17 Markets 


INITIAL package of “TV Disc 
Jockey Toons,” film accompani- 
ments to song recordings produced 
by Screen Gems, New York, has 
been placed in 17 markets within 
10 days, Will Baltin, sales manager 
of the series, announced last week. 

Largest sale of the 15 films was to 
the Wildroot Co., through BBDO for 
placement in Los Angeles, 
St. Louis, 


Chicago, 
Minneapolis, Buffalo, 
Omaha, Dallas, Oklahoma City. 
Mail Order Network, the 
Dorland Agency, also took the pack- 
York, Newark, 


and possibly in 


and 


through 


in New 
a GCG. 
Pittsburgh Birmingham, 


age for us? 
Washington, 
and Toledo. 
Direct sales were made to three tele- 
WNBK (TV) Cleve- 
land, WCPO-TV_ Cincinnati 
WXYZ-TV Detroit. The song- 
films, 
week period, will go on the air about 


the middle of this month. 


vision stations: 
and 
-length 
rented for an introductory six- 





DELEGATES to New York State Food 
Merchants Assn. convention in New 
York watched CBS color television 
program daily during their three-day 
meeting recently as guests of CBS. 
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UP-MOVIETONE 
ABC-TV Buys Service 


PURCHASE of the new United 
Press—Movietone News Service 
was announced last week by ABC- 
TV for an October launching on 
its owned television stations, WJZ- 
TV New York, WXYZ-TV Detroit, 
and KECA-TV Los Angeles. 

In making the announcement, 
Slocum Chapin, vice president for 
ABC-owned TV stations, said “ac- 
quisition of this newest and most 
comprehensive’ television news 
coverage, will bring to millions of 
ABC viewers the finest and fastest 
television news available anywhere. 
We feel that through this service 
ABC viewers will receive the most 
complete and up-to-telecast cover- 
age of the news, both live and on 
film, that has thus far been pre- 
sented in the television field.” 

Films and stories from the news 
service which combines the _ re- 
portorial and camera staffs of UP 
and Fox Movietone News will 
be utilized by WJZ-TV to form 
an overall “television newspaper, 
Mondays through Fridays, 7:00- 
7:15 p.m. The station also plans 
to incorporate the service in an 
evening newscast, 11-11:10 p.m. 
and a mid-day program at 1 p.m., 
Mr. Chapin said. 

The Detroit and Los Angeles sta- 
tions, Mr. Chapin announced, are 
working out similar programs 
based on the UP-Fox service. 


DuMONT CAMPAIGN 


Spotlights TV Receivers 


ALLEN B. DuMONT LABS. last 
week announced an expansive fall 
advertising campaign based on the 
theme, “Look Inside ... Then 
Compare. See Why DuMonts Do 
More,” to spotlight its DuMont 
television receiver. George Hakim, 
advertising manager of the Labs 
Receiver Sales Div., said that Du- 
Mont wants the American public 
to become “more conscious of the 
‘insides’ of television receivers.” 

Media to be used include radio 
and TV spots, film commercials, 
newspapers in TV cities, and con- 
sumer and trade magazines. Du- 
Mont agency is Campbell-Ewald 
Co., New York. 


News Network 


INS-Telenews, WXEL (TV) Cleve- 
land and McCann-Erickson Inc. 
have cooperated in establishing a 
regional network to distribute the 
daily TV news programs sponsored 
in five Ohio cities by Standard 
Oil Co. of Ohio. Each night at 11 
p.m., the 10-minute news show is 
microwaved from WXEL to 
WSPD-TV Toledo, WLWC (TV) 
Columbus, WLWD (TV) Dayton 
and WLWT (TV) _ Cincinnati, 
under the supervision of Robert 
Rowley, WXEL news chief. Pro- 
grams include the INS-Telenews 
daily newsreel, plus spot news 
photos, maps and charts. 


Produced Especially for TV! 


AVAILABLE 
FOR NATIONAL - REGIONAL 
OR LOCAL SPONSORSHIP 


Adrian Weiss Productions 


present 


CRAIG 
KENNEDY 


CRIMINOLOGIST 


first 
13¥2-hour films 


completed 


Starring 


DONALD 
woops 


as 


CRAIG KENNEDY 


SYDNEY MASON 
As Inspector Burke 


LEWIS G. WILSON 
As Walter Jameson 
Newspaper Reporter 


and 


Supporting Cast 
of Established Players 


x In the thick of everything is CRAIG 
KENNEDY, CRIMINOLOGIST — thinking, 
fighting and risking his life to exciting, 
startling conclusions! 


x FILMED EXCLUSIVELY TO HOLD YOUR 
VIEWERS THROUGH EVERY COMMER- 
CIAL AND RETURN FOR MORE! 


so — 
PHONE—WIRE—WRITE 


Exclusive Distributor 


LOUIS WEISS & COMPANY 


655 N. Fairfax +» Los Angeles 46, California 
Phones: Olympia 1913, NOrmandy 1-6883 
Write for Catalog of Westerns, 
Features, Serials, Cartoons, 
Travelogues. 
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DOMINATES 
This | 
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TELEMETER 


Paramount Explains 
Its System 


MORE INFORMATION on how Paramount Pictures’ “Telemeter” sys- 
tem of subscription-TV works is needed before the FCC can consider 
granting the request for technical experiments over KTLA Los Angeles. 

That was the substance of the FCC reply last week to Paramount 


Pictures’ application for permis- 
sion to run a technical experiment 
over its TV station in Hollywood. 

FCC wants to know what fre- 
quencies will be used for the scram- 
bling devices and the coded pulses, 
how much of an audience will have 
the Telemeter instrument, who 
will participate, how many units 
will be tested. 


How Telemeter works was ex- 
plained fully for first time in 
Paramount Pictures’ Aug. 21 re- 


quest for experimental approval. 
It is described in this manner: 

No change is required in any of 
the transmitting equipment. How- 
ever, by means of equipment at the 
station, the video signal is scrambled. 
Through the use of subcarriers in 
the audio channel, coded pulses are 
sent out which when received at the 
TV set which has telemeter equip- 
ment attached thereto remove the 
jitter from the picture. 

The telemeter home equipment con- 
sists of two units; first, an unscram- 
bling unit which rectifies the 
scrambled picture sent from the sta- 
tion and which is placed within the 
actual TV chassis. The second piece 
of equipment is called the “compara- 
tor.” This device is approximately 82 
inches high and 4 inches square, and 
is attached to the TV set by a 
coaxial cable. Inside the “compara- 
tor” is a magnetic tape which records 
the code sent out over the subcarriers 
in the audio channel. The “com- 
parator” is a coin-operated mechan- 
ism with one coin slot, taking either 
nickels, dimes, quarters or halves, 
and is equipped to receive instruc- 
tions from the TV station as to the 
price of the designated programs. 
Such prices in the present setup range 
from five cents to two dollars, in any 
multiple of five cents. On the face 
of the “comparator” are two small 
windows. One, which will register 
the charge demanded by the station 
and, the other which will register the 
amount paid by the home consumer. 
Immediately upon turning to any des- 
ignated channel, the first window 
will automatically show the price re- 
quested by the station. The other 
window will show the home consumer 
how much he has put into the box for 
each program. When _ these’ two 
amounts match, the ‘A’ device is auto- 
matically operated and the show be- 
ing broadcast becomes unscrambled 
and intelligible. 


Method of payment was described 
thus: 


The “comparator” can be instructed, 
by the station, to receive payment 
in any amount from five cents to two 
dollars in multiples of five. It will 
operate if an overage is paid, but will 
not decode if there is insufficient 
payment. Each program broadcast 
over the Telemeter System, from a 
given station, will carry a code num- 
ber and when payment is made at 
the home receiver this code number 
will automatically register on the 
magnetic tape in the “comparator” 
so that there is a positive identifica- 
tion of the money paid, plus a record 
of the rightful allocation. 


At given intervals the part of the 


+ 

“comparator” containing the magnet- 
ic tape and the money, will be picked 
up by a Telemeter serviceman and 
taken to a central point. Here the 
money will be counted and the mag- 
netic tape read by an electronic com- 
puting machine, insuring proper al- 
location of this money to _ those 
persons whose shows were seen via 
the Telemeter System. 

No need for land lines was ex- 
plained in this manner: 

The operation of the Telemeter 
System requires no land lines of any 
kind, other than those used in the 
normal operation of any television 
set. There is no necessity for tele- 
phone or power lines other than those 
in the norm, as the coded information 
from the station to the set is com- 
pletely an air link. The Telemeter 
System as devised can be used with 
any existing channel, with any UHF 
channel, with black and white, or 
with color and can be attached to 


any standard television set now be- 
ing manufactured. 

The experimental work will be 
done in conjunction with Interna- 


tional Telemeter Corp., who have de- 
signed and built the aforementioned 
device. 

International Telemeter Corp. in- 
tends to monitor these experimental 
programs in locations of weak and 
strong signals, close to the trans- 


WSB-TV SALE 


Effective Date Postponed 


SALE OF WSB-TV Atlanta Chan- 
nel 8 facilities was held up until 
Sept. 14 last week when the FCC 
issued a stay of execution of its 
Aug. 9 approval of the transfer 
until it had time to study charges 
of hidden and multiple ownership, 
as well as the legal standing of the 
two petitioners—WGST and E. D. 
River Jr. [BROADCASTING @ TELE- 
CASTING, Aug. 27, 20]. 

Commission’s stay order noted 
that the WSST and River’s peti- 
tions raised charges not before the 
FCC at the time of the original 
grant. 

Since Broadcasting Inc., new 
owners of Channel 8, and Atlanta 
Newspapers Inc., which plans to 
move to Channel 2, had requested 
a 30-day extension for consumma- 
tion of the sale, the Commission’s 
stay did not cause them undue 
alarm. 

Under FCC rules, a sale must 
be consummated within 30 days 
after the Commission approves a 
transfer. In this case that would 
have been Sept. 9. But both At- 
lanta parties had planned to begin 
their new operations Oct. 1. Thus 
they had asked for an extension. 

Both Broadcasting Inc. and At- 
lanta Newspapers denied the 
charges of hidden and multiple 
ownership, also questioned the le- 
gal standing of the petitioners. 





BROADCASTING ®* 


mitter and in fringe areas, ang Wit 
all makes and models of sets, ig 
and without decoding and COiN-Opep 
ated apparatus, and in the Presenes 
of multipath and line of sight sighah 
with the intent of making a thoroug, 
survey of any effects of the Codaj 
signals on all types of home receiy, 
ing sets in all locations. ... 
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(Continued from page 25) 


ation and control of the broadey 
facilities proposed to be owned by it 
or its subsidiaries and to obtain fy 
information as to the individual or 
individuals authorized to formuky 
and execute such policies. 

5. To obtain full information yi, 
respect to the policies and plang of 
American Broadcasting - Paramoyy 
Theatres Inc., relating to any y. 
rangements contemplated for th 
televising of selected programs jy 
theatres to the exclusion of othe 
outlets. 

6. To obtain full information yi 
respect to the restrictions, if any, to 
be imposed by American Broadcast. 
ing-Paramount Theatres Inc, 
broadcast stations in the use, inter 


alia, of motion picture films or stories 


exhibited by transferee or restric. 
tions imposed on broadcast stations 
in the use of talent under contra 
to or employed by the transferee, 

7. To obtain full information with 
respect to the plans of the transferees 
for the staffing and programming of 
the broadcast stations proposed to be 
owned by them. 

8. To obtain full information with 
respect to the plans of the transferee, 
American’ Broadcasting - Paramount 
Theatres Inc., in the event of grat 
of its above applications, to comply 
with the Commission’s Rules ani 
Regulations relative to multiple om- 
ership. 

9. To determine whether the effect 
of the proposed merger of American 
Broadcasting-United Paramount The 
atres Inc., if consummated, would 
substantially lessen competition or 
tend to monopoly in any line of con- 
merce, in any section of the country. 

10. To determine in the light of the 
evidence adduced under the above 
issues, whether the applicants, their 
officers, stockholders and _ directors, 
are qualified from the standpoint of 
character and conduct to be licensees, 
and whether grant of the above 
styled applications would be in the 
public interest, convenience and ne- 
essity. 
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Strictly Business 
(Continued from page 16) 


w (B. F. Goodrich’s Celebrity 
ne on CBS Television]. He did 
recall ever seeing it. ‘It’s on 
pws Cleveland, at 10 p.m. Sun- 
. nights, r] prompted. 7 think 
"gre usually watching Celebrity 
ne about then,’ the barber said.” 
yr. Tucker adds: “So now there 
still larger B. F. Goodrich sign 
he curtain in CBS Studio 41.” 
25) this advertising executive likes 
think of the days when the rub- 


and wig 
ets, with 
OiN-Opep, 
Presene, 
it Signals 
thoroug, 
he COdeg 
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broadeay company had what he believes 
ned by it <one of its best radio buys—the 
ian ax Baer-Primo Carnera- heavy- 
formula qeght boxing championship fight 
1934. 
tion with Will Rogers’ Take-off 
Plans of te : 
aramout §Mill Rogers, he remembers, used 
any g. poresent an amusing take-off on 
for th announcer, the late Graham 
grams in BNamee. The great humorist in 
of other Budio broadcast ribbed the Mc- 
‘ nee Goodrich commercials. 
ition with Boe - 
if any, ty put. Rogers mimicked : © He s up. 
Sroadeas. Ms down. He’s up again.” But, 
Inc, of Rogers would continue, Mr. 
use, inter Bsham “would not tell us who 
or storia sup or Who was down until we 
r restric. @aht a set of B. F. Goodrich 
t stations firs.” 
r contrat Brijing in on some background, 
sferee, . Tucker says the reason for the 
me wy commercial was instructions 
mming of @ the firm to use frequent an- 
osed to be Mucements between rounds if it 
ied like a short fight. The Baer- 
ition with Ikmera fight was anything but 
ransfere, Bef, but Mr. McNamee, who 
-aramout Borht it would be abbreviated 
- of grant Bi went heavy through the early 
: nds, couldn’t let up because the 
tiple om: ience might forget the spon- 
ys message. 
the effet Bhile B. F. Goodrich manufac- 
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many more products than 
4, company policy, according to 
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UNDERLINING blood plasma drive 
getting underway next week via radio 
and television is Army Nurse (Lt.) 
Helen Gallick of Walter Reed Hospi- 
tal, Washington, D. C. She holds a 
bottle of whole blood. Flanking her 
is Lt. Frank Junell (1), USN, former 
commercial manager, KEYL-TV San 
Antonio, now with radio-TV branch 
of Office of Public Information, Dept. 
of Defense, and Paul Gaynor, vice 
president, Buchanan & Co., New 
York, and on loan to the department 
in charge of planning and coordinat- 
ing the blood drive. Purpose of drive 
is to obtain 2,800,000 pints of 
plasma to replenish U. S. armed 

forces’ supplies. > 


high school he started in the news- 
paper field, working his way 
through the U. of Wisconsin as 
correspondent and sportswriter for 
Chicago and Milwaukee papers. He 
was sports editor of the Madison 
(Wis.) Capital Times. 

Next came aviation in the Navy 
in 1918, followed by more news- 
paper work. 

Mr. Tucker made his bow at B. 
F. Goodrich in 1919 while he was 
covering the Wisconsin State Legis- 
lature for the Milwaukee Sentinel. 

In the more than 30-year asso- 
ciation with the firm, Mr. Tucker 
has served in sales, public relations 
and various advertising divisions. 

Most successful company cam- 
paign, Mr. Tucker believes, is the 
one led by the Goodrich president, 
John L. Collyer, encouraging Amer- 
ican rubber-producing facilities to 
free the U. S. from dependence on 
foreign rubber supply sources. 

Mr. Tucker is married and has 
two children, a son and a daughter, 
both in their 20s. 


When away from his desk, he 
grows tall “Iowa” corn in his 
Akron backyard. 

Fraternal organization is Beta 
Theta Pi. He is a member of the 
Akron and Cleveland Advertising 
Clubs and the Congress Lake Club, 
Hartville, Ohio. 


Robert Mathews 


FUNERAL services for Robert 
Mathews, 37, CBS Television Holly- 
wood production facilities manager 
who died Aug. 27 following a major 
operation, were to be held last 
Thursday at American Martyrs 
Church, Manhattan Beach, Calif. 
His widow and three children sur- 
vive. 


Telecasting 


BLOOD DRIVE 
Network Times Scheduled 


NETWORK commitments for ra- 
dio-TV_ kickoff of the Armed 
Forces Blood Donor Program next 
Monday (Sept. 10) were announced 
by the Dept. of Defense Office of 
Public Information last Thursday. 

Tentative schedule calls for ra- 
dio playback of the 15-minute 
taped program on ABC, 10:15-30 
p-m.; CBS and MBS, 11:15-30 
p.m., and NBC, 11:30-45 p.m., all 
EDT. On _ television, ABC-TV 
plans to carry the film version 
from 8:30-45 p.m. and DuMont 
TV Network, 8:15-30 p.m. NBC- 
TV and CBS-TV schedules were 
undetermined Thursday. 

The special salute was prepared 
simultaneously for radio and tele- 


vision broadcast, and features 
messages from Gen. George C. 
Marshall, Secretary of Defense; 


Gen. Omar Bradley, chairman of 
the Joint Chiefs of Staff, and Gen. 
Matthew Ridgway, UN Far East- 
ern Commander. 

The program will launch a year- 
long campaign to raise 2,800,000 
pints of whole blood and plasma 
for the armed forces, and enjoys 
the cooperation of The Advertis- 
ing Council and NARTB. A con- 
tinuing series of network spots 
and special shows, plus local sta- 
tion coverage for community tieins, 
will follow up the network pre- 
mier [BROADCASTING ® TELECAST- 
ING, Aug. 20]. 
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> NBC will mark its 25th year 
of incorporation as a network on 
Sept. 9, 67 days before it celebrates 
the “silver anniversary” of the first 
NBC network broadcast, November 
15, 1926. Silver jubilee of the net- 
work is being observed from June 
continuing through November. 


> Bill Henry, newscaster for MBS, 
celebrated his 28th year on the air 
Aug. 21. 

® Ida A. Kohlhass, member of 
KDKA Pittsburgh’s auditing de- 
partment, celebrated her 27th year 


with the Westinghouse station 
Aug. 15. 
& Columbia Pacific Meet the 


Missus Varieties last month cele- 
brated its seventh year on the air. 
Harry Koplan, who first joined 
the show at its inception as an 
assistant producer, is now pro- 
ducer-m. c. of the audience-partic- 
ipation program. 

& Radio director for the Roosevelt 
Hotel in New Orleans, Charlie 
Lake, is a 20-year man in the busi- 
ness of radio. First “paid” job 
was Sept. 1, 1931, at KOY Phoenix. 
For the past eight years with 
Roosevelt’s radio department, Mr. 
Lake is only 38 years old. 
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AND HERE'S HOW ....WITH*KOW 


It's the knack of knowing “how” that makes the difference . . 


. how 


your product can get its share of Bossy’s “moo-la.” There's a half- 
billion dollars’ worth of milk checks that will be spent this year. And 
WKOW will reach these customers in America’s rich dairyland. 





1070 K.C. 


Represented by 
HEADLEY-REED COMPANY 





WIKOW 


HERE’S HOW T0 GET RESULTS 


W*KOW-CBS 
MADISON, WISCONSIN 


Blankets the capital and 13 prosperous 
counties. Gives you the largest radio 
coverage in Wisconsin. That's why 
WKOW is Wisconsin's hottest advertis- 
ing buy! 


WISCONSIN'S MOST 
POWERFUL STATION 
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THE ONLY 


() 


WATT 


INDEPENDENT 


STATION 


IN THE SOUTH 


“The Dixie Dynamo” 


WINE 


940 K.C. 
FORJOE & CO. 


National 
Representatives 


As the largest independent 
station below the Mason- 
Dixon and centered in 
America’s most rapidly ex- 
panding market (22nd in 
U.S.) WINZ today mirrors 
a grand opportunity walk- 
ing in your door. 


It will double the effect of 
the smallest advertising 
budget . . . It is an impos- 
ing sales advantage for 
BETTER TIME — or MORE 
TIME—or MORE POWER— 
or NEW MARKETS — or 
GREATER MARKETS. 


WINZ 


940 K.C. 
MIAMI 


BEACH 


304 Lincoln Road 


MIAMI 


HOLLYWOOD 


Hollywood Beach Hotel 


*50,000 Daytime, 10,000 Nightime 
Now Under Construction 
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CBS MORALS CLAUSE 


Arbitration 
Favors RWG 


DEFEAT of CBS attempts over the past year to insert a morals clause 
in writers’ agreements with the network.was ruled last week by the 
American Arbitration Assn., in proceedings brought by the Radio Writers’ 
Guild. Since CBS agreed to arbitration in its initial contract with the 


guild, the decision is final. 

The CBS clause, considered to 
have been the network’s reaction 
to Red Channels listings, stipu- 
lated that contracts could be ter- 
minated any time an artist com- 
mitted “an offense involving moral 
turpitude ... or which might tend 
to bring the artist into public 
disrepute, contempt, scandal or 
ridicule or which might tend to 
insult or offend the community .. . 
or tend to reflect unfavorably upon 
CBS, the sponsors, or their adver- 
tising agencies or injure the suc- 
cess of the program.” 


Quotes Arnold 


Majority opinion, written by 
Louis Gannett, writer and critic, 
and Dr. Harold Taylor, head of 
Sarah Lawrence College, quoted 
Matthew Arnold that “Art is a 
criticism of life.” Stating that in 
the Western democracies in 1951 
a creative writer is generally un- 
derstood to be some one who tells 
the truth, the opinion said, “it is 
difficult to see how a writer could 
avoid tending to offend some seg- 





NATIONAL NIELSEN* RATINGS 
TOP RADIO PROGRAMS 
(Total U. S$. Area, including Small-Town, 
Farm and Urban Homes and Including 
Telephone and Non-Telephone Homes) 


REGULAR WEEK JULY 15-21, 1951 
Current Ratings 
Current Homes 
Rank Programs % 
EVENING, ONCE-A-WEEK (Average for 
All Programs) 
Romance (CBS) 
Walter Winchell (ABC) 
Dragnet (NBC) 
Godfrey's Talent Scouts (CBS) 
Guy Lombardo Time (MBS) 
Big Town (NBC) 
Screen Directors Playhouse (NBC) 
Mario Lanza Show (CBS) 
Broadway Is My Beat (CBS) 
10 Hollywood Star Playhouse (ABC) 


EVENING, MULTI-WEEKLY (Average for 
All Programs) (2.1) 
1 One Man’‘s Family (NBC) 4.4 
2 News of the World (NBC) 4.2 
3 Lone Ranger (ABC) 3.7 
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WEEKDAY (Average for All Programs) (3.6) 


1 Ma Perkins (CBS) 6.7 
2 Romance of Helen Trent (CBS) 6.7 
3 Big Sister (CBS) 6.4 
4 Wendy Warren and the News 
(CBS) 6.1 
5 Arthur Godfrey (Liggett & Myers) 
(CBS) 6.0 
6 Our Gal, Sunday (CBS) 5.8 
7 Rosemary (CBS) 5.6 
8 Pepper Young’s Family (NBC) 5.5 
9 Aunt Jenny (CBS) 5.4 
10 Young Dr. Malone (CBS) 5.4 
DAY, SUNDAY (Average for All Pro- 
grams) 7 (1.6 
1 True Detective Mysteries (MBS) 3.5 
2 Phil Regan Show (CBS) 2.7 


3 Martin Kane, Private Eye (NBC) 2.4 
DAY, SATURDAY (Average for All mn 
4.4 


grams) 
1 Stars Over Hollywood (CBS) 6.6 
2 Armstrong Theatre (CBS) 6.4 
3 Cedric Adams (CBS) 5.8 


NOTE: Number of homes is obtained by ap- 
plying the ‘‘NIELSEN-RATING” (%) to 
41,903,000—the 1951 estimate of Total 
United States Radio Homes. 


(*) Homes reached during all or any part 
of the program, except for homes listening 
only 1 to 5 minutes. For 5-minute programs, 
Average Audience basis is used. 


Copyright by A. C. Nielsen Co. 


ment of the community by what 
he creates, even apart from other 
‘acts or things’ which he may com- 
mit ‘at any time,’ since this must 
obviously include what he does in 
his leisure hours of conversation, 


study, experience or action, in 
which the creative process fer- 
ments.” 


RWG, contending that the morals 
clause violated the spirit of their 





PROMOTE FM 


Asheville Meet Sept. 5-6 


MEETING of FM broadcasters in 
North Carolina to discuss means 
of promoting manufacture and sale 
of FM sets will be held Sept. 5-6 
at Mt. Mitchell and Asheville, N. C. 

Barbecue and inspection trip is 
scheduled Sept. 5 atop Mt. Mitchell, 
with WMIT (FM) as host. WMIT 
returned to the air July i after 
having been silenced in April 1950. 
The station will soon be operating 
with 325 kw power, according to 
W. Olin Nisbet Jr., president. Jack 
Erwin, Zenith distributor in Char- 
lotte, is vice president. 

Comdr. E. F. McDonald Jr., 
president, and Ted Leitzell, public 
relations director, Zenith Radio 
Corp., have been invited to the two- 
day session, along with Zenith dis- 
tributors and dealers. All FM 
broadcasters will be welcomed. 

Business meeting will be held 
Sept. 6 at the George Vanderbilt 
Hotel, Asheville. 





WCCO PACKAGE 
AM, Stage Shows Bought 


A TRAVELING weekly § stage 
show and a half-hour Sunday radio 
program over WCCO Minneapolis- 
St. Paul have been purchased by 
the Northern States Power Co. 
Both will star Cedric Adams, 
WCCO newscaster and radio per- 
sonality. 





A “Home Town Social” show, 
with a troupe of five variety acts, 
will be given-in a different town or 
city of the area each week. The 
show includes music, comedy and 
local appeal and is climaxed by a 
broadcast of Mr. Adams’ Night- 
time News. The stage show, free 
to inhabitants, will be sponsored 
by the local Northern States Power 
Co. manager. 

On the following Sunday, Mr. 
Adams narrates the story of his 
visit to each “home town” at 1-1:30 
p.m. The program, Your Home 
Town, also will include portions of 
interviews with local personalities 
recorded during the evening stage 
show. Show was premiered Aug. 
26 after heavy promotion. 


BROADCASTING ®° 


agreement with the net, 
signed in 1947, ir itially ous 
arbitration through the joint ‘ 
justment board. CBS, conten 
that the clause was an outsi 
argument not pertinent to the , 
iginal pact, first sought a stay. 
arbitration from the State Suprey 
Court and later appealed their ne 
ative decision. The five-judge ,, 
pellate court unanimously jy, 
that the question was one fo , 
bitration, clearing the way ; 
argument, which was heard la 
May. 

Dissenting opinion in the gy 
trators’ 2-1 decision was Writ 
by Attorney Albert M. Gilbert 

The decision retained for ¢y 
the right to delete offensive pj 
terial from scripts. 





Litvin Burial 


DR. PHILIP LITVIN, husbang ; 
FCC Examiner Fanney Ney, 
Litvin, was buried Aug. 30 at A 
lington National Cemetery, follo 
ing funeral services that momiy 
Dr. Litvin’s body was found Ay 
24, four days after he drown 
while vacationing with his wife 
Montana [BROADCASTING ® Tg 
CASTING, Aug. 27]. 





S. W. GROSS, president Tele-T 
Radio Corp., announces million-dol| 
defense order for production of te 
phone-telegraph signal units. ¢ 
tract is prime agreement with U 
Army Signal Corps. 













Mr. Sam Margulis 
Shaffer-Brennan-Margulis Adv. C 
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Sam, folks reely lissens ter WCH 
an’ don’t fergit, these Hooper M 
is jest fer th’ city area. Tiley? 
include th’ big hinterland covered ™ 







’scusively by WCHS 5000 watts! 


Yrs. 
Algy 


WCHS 
Charleston, W. ¥! 
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RADIO EMPHASIS 


In Journalism Stressed 


GREATER emphasis on radio jour- 
nalism instruction was urged by 
Prof. Mitchell V. Charnley, U. of 
Minnesota, in a report to the Coun- 
ei] on Radio Journalism, which met 
Aug. 27 at the U. of Illinois, Cham- 
paign, Ill. 

The council agreed to change its 
name to Council on Radio-Televi- 
sion Journalism Inc. The action will 
be submitted to the 1952 meeting, 
slated during the NARTB conven- 
tion. 

Baskett Mosse, Northwestern U., 
was elected council chairman suc- 
ceeding Floyd K. Baskette, U. of 
Colorado. Robert K. Richards, 
NARTB public affairs director, was 
re-elected secretary-treasurer. Karl 
Koerper, KMBC Kansas City, who 
has left the broadcasting business, 
[BROADCASTING © TELECASTING, 
Aug. 27], resigned. Ben Chatfield, 
WMAZ Macon, Ga., and president 
of the National Assn. of Radio 
News Directors, was elected a 
member under the automatic pro- 
yision covering NARND. 

Prof. Charnley’s report urged 
more attention to teachers clinic 
and a study of procedure covering 
accreditation of journalism schools. 


Amend By-laws 


By-laws were amended to _ in- 
crease membership from 10 to 12. 
The council was formed in 1945 by 
NARTB and the Assn. of Accredited 
Schools and Depts. of Journalism. 
It maintains an internship pro- 
gram by which radio journalism 
teachers spend the summer serving 
in radio newsrooms. 

Attending the Monday meeting 
were Arthur M. Barnes, State U. of 
lowa; Prof. Baskette; Prof. Charn- 
ley; Mr. Koerper; Prof. Mosse; 
Messrs. Chatfield and Richards. 
Terms of William Brooks, NBC, 
and Edward Breen, KVFD Ft. 
Dodge, Ia., expire this year. Vacan- 
cies will be filled by President Har- 
old E. Fellows, of NARTB. 





RCA Tube Dept. has announced low- 
priced all-electronic vacuum-tube Jun- 
ior Voltohmyst meter. 


to meet service 


It is designed 
technicians’ demands 
for low-priced voltohmeter capable of 
measuring AC volts and DC volts, and 
resistance in 


five different ranges. 
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AL DAVIS, radio and advertis- 
H ing executive, appointed pro- 

gram director KING Seattle. 
GRANT MERRILL appointed produc- 
tion manager. 


BILL BRENNAN, 
producer - writer 
KTSL (TV) Los 
Angeles named 
director. 
He replaces CE- 
CIL BARKER, who 


recently 


program 


resigned 
to become TV pro- 
gram and produc- 


ABC 
Division. 


director 
Western 


tion 
Mr. Brennan 


LISLE F. SHOEMAKER, night man- 
ager Los Angeles office United Press, 
appointed promotion manager KFMB- 
AM-TV San Diego. 


SY MILLER, script writer, and CAL 
REED, floor manager KLAC-TV Holly- 
wood, named producer and director, 
respectively, of KLAC-TV Hollywood 
On Television. 

JOHN TILLMAN, chief announcer and 
newscaster WPIX (TV) New York, 
received second 1951 Community Serv- 
ice Award given by Veterans of For- 
eign Wars on his Televiews the News 
Aug. 23. He was cited for “the out- 
standing cooperation he has unstint- 
ingly given through his television pro- 
grams to a wide variety of community 
endeavors.” 


BILL GORDON, program staff WGTM 
Wilson, N. 
pointed 


C., ap- 
program 
director. Mr. Gor- 
don was with 
WAYN Rocking- 
ham, N. C., and 
wWEAT Lake 
Worth, Fla. 
RICHARD ROSS, 
announcer KIRO 
Seattle, father of 
girl, Kimberly. 
BROOKS READ, 
assistant program director LBS, ap- 
pointed network production super- 
visor. Mr. Read was general manager 
WNAT Natchez. 
WALTER LEWIS, program director 
and chief announcer WTNJ Trenton, 
N. J., to WHLI Hempstead, N. Y., as 
member of announcing and produc- 
tion staff. 
MAX BAER, former world’s heavy- 
weight boxing champion and noted 
entertainer, starts weekly dise jockey 
show on KFBK Sacramento, Calif. 
JIM LOWE to NBC Chicago as vaca- 
tion relief announcer. He was with 
WBBM Chicago and WIRE Indian- 


apolis. 
JACK ANGELL, newsman NBC Chi- 


cago, father of daughter, Rosalind, 
born Aug. 16. 


PAT FITZGERALD, disc jockey 
WNOK Columbia, S. C., father of boy, 
Patrick Francis. 

JEFF SCOTT to WFIL Philadelphia, 
as disc jockey. 


BETTY YEAGER, WIP Philadelphia, 
and James Mossimo, married. 


Mr. Gordon 


Telecasting 


BILL WRIGHT, announcing staff 
WONE Dayton, to WIP Philadelphia, 
as summer replacement on announcing 
staff. 

HOWARD J. SILBAR, promotion di- 
rector WOOD Grand Rapids, Mich., 
father of daughter, Jean Claire. 

TED MEADOWS, graduate, Don Mar- 
tin School of Radio & Television Arts 
& Sciences, Hollywood, to KFSD San 
Diego. 


CY HARLEY, graduate, Don Martin 
School of Radio & Television Arts & 
Sciences, Hollywood, to KITO San 
Bernardino, Calif. 

WILLIAM HUDDY, recent graduate, 
Don Martin School of Radio & TV 
Arts & Sciences, Hollywood, to KOOL 
Phoenix. 

BOB CUNNINGHAM, Chicago writer, 
producer and announcer, now han- 
dling agency contact and sales work 
Universal Recording Corp., same city. 
SID GARFIELD to CBS Radio Net- 
work Sept. 10, as director of exploita- 
tion. He was eastern publicity and 
advertising director Samuel Goldwyn 
Productions. 

JANET WILLIAMS, personnel depart- 
ment NBC New York, to continuity 
acceptance department NBC Chicago. 
GUY WALLACE, program manager 
WFDR (FM) New York, resigns to 
join Radio Free Europe as executive 
producer. 

RICHARD L. CASS, promotion depart- 
ment MBS Central Div., and Mart 
Steuart, Tribune, married, 
Aug. 25. 

JOHN KERRICK and TOM LEE, 
graduates Don Martin School of Ra- 
dio & Television Arts, L. A., to KYUM 
Yuma, Ariz. ANDRO DARCO, Don 
Martin graduate, to KOAL Price, 
Utah. OSCAR SEMONES, graduate, 
to KBIS Bakersfield, Calif. 

VINITA HINDERT to production de- 
partment KWK St. Louis. 

JANE KORTE to 
WCKY Cincinnati. 


Chicago 


music department 


News eee 


TOM HARMON, sports director KNX- 
KTSL (TV) Hollywood, starts five- 
weekly five-minute Tom Harmon’s 


Sports Taps, resume of daily sports 
events, on KNX Hollywood. Bank of 
America, S. F., sponsors program. 
WALTER MURPHY, director of press 
department Colum- 
bia Records Ine., 
appointed manager 
of magazine divi- 
sion of press in- 
formation CBS Ra- 
dio Div. He will 
assume his new 
duties Sept. 10. 


ART WELSH, re- 
porter CJOR Van- 
couver, resigns to 
Vancouver 
school teacher. 


become 

Mr. Murphy 

ANN M. CORRICK, newswoman, 

TransRadio, appointed chief of staff, 

Theodore Granik’s American Forum of 
the Air, effective Sept. 4. 


WCFL-AFRA TALKS 


Resume as Recess Ends 


NEGOTIATIONS between WCFL, 
Chicago Federation of Labor sta- 
tion, and American Federation of 
Radio Artists (AFRA-AFL) on 
wage increases will be resumed this 
week after a one-week recess peti- 
tioned by CFL President William 
Lee. 

The announcers’ union is seek- 
ing higher wages for its eight 
WCFL staff announcers, as well as 
free-lancers, and wants the mini- 
mum weekly wage increased from 
$114.35 to $135, in line with that 
paid to the “big five” stations in 
Chicago. AFRA’s old contract at 
WCFIL,, an independent, expired 
Oct. 31 last year. 

The labor station is also having 
wage problems with the Interna- 
tional Brotherhood of Electrical 
Workers (AFL), Local 1220, which 
seeks higher wages on a new con- 
tract. Its old one expired 11 months 
ago, and members reportedly were 
ready to issue a strike vote until 
management offered a $5 general 
increase for engineers and techni- 
cians. This proposal is being studied 
now. 

AFRA’s dispute with WGN con- 
tinues unsettled as two arbitrators, 
one representing each group, at- 
tempts to find a third person amen- 
able to both. The AFRA contract 
has more than a year to go. 


On 
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DuMONT SEES 


Great Electronic Rise 


PREDICTION that the electronics 
industry, next to steel and aircraft, 
will be responsible for the greatest 
contribution to the nation’s present 
military defense effort, was made 
by Allen B. DuMont, president 
Allen B. DuMont Labs, Thursday 
in Pittsburgh. 

Dr. DuMont, chief speaker at the 
Men’s Formal Dinner of the 87th 
Annual convention, Theta Xi Fra- 
ternity, told his audience that al- 
most all phases of military opera- 
tions utilize electronic devices and 
asserted that “superiority in elec- 
tronics must be counted as a de- 
cisive factor under modern military 
strategy and tactics.” 

Increase in electronic production, 
Dr. DuMont said, has increased 
300% in the last six months and 
will probably expand another 300% 
in the last half of 1951. 

Dr. DuMont also prophesied an 
upswing in sales of TV receivers 
for October and November this fall, 
and said that he anticipated a 
“normal” holiday sales season. 
Good color television pictures, Dr. 
DuMont asserted, will not be 
received for some years, and the 
high cost of receivers prohibits 
mass consumer purchasing. 





CBS’ Vaughn Monroe Show Sept. 1 
went off the air for four weeks. Re- 
placing program during that time will 
be Bill Downs with 8-8:15 p.m. news- 
cast on KNX Hollywood and eastern 
dance orchestras during 8:15-8:30 p.m. 
Saturday time slot. 





Time Buyers, NOTE! 
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West Coast TV operations until 

he joined Foladare & Greer, 
Hollywood, publicity and public rela- 
tions firm, in an advisory capacity few 
months ago, made associate of firm. 
Concurrently firm name has_ been 
changed to Foladare, Greer & Bock. 
Before being named to most recent 
NBC post, one which he held for two 
years, Mr. Bock was for 15 years di- 
rector of publicity and public rela- 
tions for NBC’s Western Div. Public 
relations firm handles radio packages 
and TV films, in addition to motion 
picture, and commercial accounts and 
personalities. 
CARLO De ANGELO elected presi- 
vision activities for 
Emil Mogul Co. 
Inc., including new 
and McCann-Erick- 
son agencies. Com- 
pany has contracted 
to handle all tele- 
ment firm. He was 
with Compton Adv., 
Sherman & Mar- 
quette, N. W. Ayer, 
dent Productions 
for Television Inc., 
package _ produc- 
tion-talent manage- 
half - hour show 
scheduled for ABC-TV this fall. 


THEOBOLD HOLSOPPLE, RKO-Pathe 
and Pine-Thomas staffs, to Jerry Fair- 
banks Productions, Hollywood, as 
studio art director. 


RUDY FLOTOW, Columbia Pictures 
producer, to Revue Productions, L. A., 
as producer on Stars Over Hollywood 
half-hour TV film series currently be- 
ing sponsored on NBC by Armour & 
Co. He replaces SHERMAN HARRIS, 
who joins TeeVee Film Co., L. A. 


REV. ALBERT J. BARRETT named 
head of consolidated department of 
communications arts at Fordham U. 
He will be in charge of television pro- 
duction courses, given in association 
with CBS-TV, and of student training 
for WFUV-FM, university’s station, in 
addition to university theatres and 
newspaper. 


ROBERT S. KELLER Inc., N. Y., ap- 
pointed sales promotion representative 
for WESC Greenville, S. C. 


DICK MOORES has withdrawn from 


Hives J. BOCK, manager NBC 





Mr. De Angelo 


Illustrate Ine., with his’ interest 
being purchased by two remaining 
partners, DON DEWAR, president, 


and JACK BOYD. Mr. Boyd will ab- 
sorb Moores’ duties. 

JERRY ALBERT, national director of 
advertising and public relations United 
World Films, N. Y., resigns to devote 
more time to TV program production 
company he recently formed in asso- 
ciation with WILLIAM HOLLAND, 
president of Hyperion Films. Com- 
pany, Holbert Productions, will start 
shooting its first films series, Rackets 
Are My Racket, early next month. 
FRED R. HAVILAND Jr., senior as- 
sociate Stewart, Dougall & Assoc., 
N. Y., market research and manage- 
ment consulting firm, to Minneap- 
olis-Honeywell Regulator Co. in ex- 
ecutive capacity. 

WYNN NATHAN, United Television 
Programs, N. Y., resigning to return 
to West Coast. His future plans will 
be announced shortly. 


BILL WOLFF, program director 
WKNK Muskegon, Mich., now on leave 
with Armed Forces, appointed to news- 
anouncing staff American Forces Net- 
work headquarters, Frankfurt, Ger- 
many. 


Eguipment eee 


EUGENE F. HAINES, assistant treas- 
urer RCA Victor 
Div., retires after 
50 years with divi- 
sion and predeces- 
sor companies. 

E. P. VANDER- 
WICKEN, director, 
vice president and 
treasurer York 
Corp., York, Pa., 
appointed vice 
president and 
treasurer Motorola 
Inc., Chicago. He 
succeeds GEORGE R. MacDONALD, 
who retires in December. 


BARTON K. WICKSTRUM, general 
sales manager of Lighting Div., 
Sylvania Electric Products, elected 
vice president and director of sales. 
He succeeds ROBERT H. BISHOP, 
recently resigned to become vice 
president E. F. Drew & Co., N. Y. 
CHARLES A. BURTON, lamp sales 
manager for Sylvania, succeeds Mr. 
Wickstrum. 





Mr. Haines 


RCA announces publication of Ultra 
High Frequency Fundamentals, latest 
booklet in company’s electronic series. 
New manual prepared as technical aid 
for UHF training and _ installation, 
operation and maintenance of UHF 
electronic equipment. 


BERNARD HECHT, RCA Victor, Cam- 
den, named general manager Starrett 
Television Corp., N. Y. 


LOUIS M. ROBB, tube divisions Gen- 
eral Electric, Schenectady, appointed 
district tube representative in central 
and northern California. He _ will 
make headquarters in San Francisco. 


M. J. YAHR, sales staff engineering 
product dept., RCA, appointed manager 
of RCA sound products sales group, 
for department. 
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Bennett—Col. 
5693; Hank Williams—MGM 


DAVID HARRIS 


Veteran Program Dir. Dies 


DAVID H. HARRIS, 41, Veteray 


radio program director, 


died Aug, 


25, in New York after a brief ill. 





Mr. Harris 


ness. 

Burial Was 
Wednesday mom, 
ing at  Rosehjj 
Cemetery, Lin. 
den, N. J. A Re. 
quiem Mass was 
held Friday mom. 
ing at St. Elizg. 
beth’s Church, 
New York, 

Entering the 
business World as 


production director of F. K, Gley 
Advertising Co., Grand Rapids, Mr 
Harris in 1932 became producto, 


manager of 


WOOD-WASH Granj 


Rapids, remaining there until 1940 
when he assumed charge of produe. 
tion and traffic for WXYZ Detroit 
and the Michigan Radio Network. 

In 1942, he became program-pro. 
duction manager of WTAG Wor. 


cester, 


where he 


produced the 


Worcester and the World Series 
which won for the station the Pea. 


body, duPont, and other awards 
for 1944, 
In 1945, Mr. Harris was ap- 


pointed program director of WOL 


Washington. 


The following year 


he was made program director of 


the New Yor 


k State Radio Bureau 


in Albany, remaining there until 
1948, when he joined WFDR (FM) 


New York. 


In recent months he 


was associated with Chare Produe- 
tions, New York. 


BMI Sept. Clinics 


BMI will hold three program clinics 


in the East 
Glenn Dolberg, 


during September, 
BMI director of 


station relations, announced: Sept. 
17 in Augusta, Me., the following 


day 
Rochester. 


in Boston, 


and the 20th in 





TONY 


LaFRANO, director of opera- 


tions, Don Lee Broadcasting System, 


Hollywood, 
resentative on 


named 


broadcasting rep- 
Southern California ex- 


ecutive committee of second Crusade 
for Freedom by Gen. Frank S. Ross, 
local chairman. 


SOO 


\ 


hen 1 BMI 26 Youre 


I “Pin Up” Hit—Published by Acuff-Rose 


COLD, COLD HEART 


39449; 


Leon Payne—Langworth. 


AERO 


580 FIFTH 


EW YORK 


AVENUE 


ke, ¥. 
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New Business 
(Continued from page 14) 


rator of dramatic series, Crime Syndicated, over CBS-TV Tues. 9-9:30 
pm. starting Sept. 18. Agency: Kudner Inc., N. Y. 









PURE OIL Co., Chicago, renews H. V. Kaltenborn and Pure Oil News 
Time three days weekly on NBC from Sept. 3 through Leo Burnett, same 
city. Pure Oil sponsors Mon.-Wed.-Fri. segments. Richard Harkness 
handles Tues. and Thur. commentaries. 











ANHEUSER-BUSCH INC. (Budweiser beer), St. Louis, resuming its 
sponsorship of Ken Murray Show over CBS-TV, Sat., 8-9 p.m. beginning 
Sept. 8. Agency: D’Arcy Adv., St. Louis. 






GENERAL FOODS Ltd., Toronto (various products), Sept. 9 to June 2, 
sponsoring Father Knows Best on 39 Dominion Network stations, Sun. 
530-6 p.m., changing from Trans-Canada Network Sun. 8-8:30 p.m. 
Agency: Baker Adv. Ltd., Toronto. 










LEVER BROS. Ltd. Toronto (margarine), Sept. 10 starts unnamed pro- 
gam to June 6, on 33 Dominion Network stations, Mon.-Fri. 10:45- 
iam. Agency: Young & Rubicam Ltd., Toronto. 








BULOVA WATCH Co. Ltd., Toronto, has purchased Red Skelton tran- 
gribed show from All-Canada Radio Facilities, Toronto, for use by 
ical dealers on local radio stations. 















Agency Aapointments eee 





1. E. PLINER SHOE Co., Phila. (women’s and children’s shoes), ap- 
wints Lavenson Bureau of Advertising, same city, to handle advertising. 
TV will be used. 









COPPER BRITE Inc., L. A. (Copper Brite liquid cleaner), appoints 
Davis & Co., L. A., to handle advertising. National campaign planned 
itilizing TV film spots in all major markets. 








BUCKEYE BREWING Co., Toledo, appoints W. B. Doner & Co., Detroit, 
io handle advertising. Radio and TV will be used. 









(COCHRAN FOIL Co., Louisville, Ky. (household, industrial and insti- 
tutional products), names Compton Adv., N. Y., to handle advertising 
and merchandising of all of company’s products. 


(ENTRAL CHEVROLET Co., L. A. (dealers), appoint Hunter, Patter- 
on & Scott Adv., L. A., to handle advertising. Radio and TV solely will 
fe used. Bill Hunter is account executive. DULANE MFG. Co., L. A. 
Fryryte and Butteryte), names same agency to handle advertising for 
il Western states. Firm currently utilizing approximately 10 spots daily 
m about six TV stations in that area, with further TV and radio plans 
n offing. Harry Patterson is account executive. 

















WESTCHESTER PLASTICS Inc., Mamaroneck, N. Y., names Grant & 
Wadsworth Inc., N. Y., to handle its advertising. 








Adpeople eee 





GENE McMASTERS, assistant advertising manager the Denver Chem- 
tal Mfg. Co. Inc., N. Y., appointed advertising manager. 




















JACK HARGER, account executive Wank & Wank Adv., S. F., to Cutter 
labs, Berkeley, as advertising manager. 






PRED R. McBRIEN appointed vice president and sales manager 
Bristol-Myers Co. of Canada Ltd., Windsor. He will be in charge of 
advertising. 






1M. TESSIER appointed Quebec advertising manager Robin Hood Flour 
Mills Ltd., Montreal. 


| “Bright Star’ Sales 


| FREDERIC W. ZIV Co. reported 
its new syndicated disc _ series, 
Bright Star, sold for broadcast in 
147 cities during the first two 
weeks of the selling effort, ending 
Aug. 30, well ahead of the schedule 
which sets a goal of 450 cities by 
Sept. 30. 


Why buy 2 or more... 
do 1 big sales job 
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EMERSON STOCK 


Sets Employe Option Plan 


EMERSON Radio & Phonograph 
Corp. last week announced that its 
board of directors had authorized 
a restricted stock option plan for 
key employes of the corporation, 
with no more than 100,000 shares 
of unissued capital stock to be avail- 
able under the plan. Authorization 
is subject to approval of the stock- 
holders. 

Board members, Ferdinand Eber- 
stadt, Richard C. Hunt and George 
H. Saylor have been named to pass 
upon qualifications and to select 
employes to participate in the pro- 
gram. It was made known by 
Emerson that Benjamin Abrams, 
president, and Max Abrams, secre- 
tary-treasurer, will not participate 
in the plan. 

At the same time, Emerson and 
its subsidiaries announced a con- 
solidated net profit (before provi- 
sion for federal income and excess 
profits taxes) of $5,762,716 for the 
39 week period, ended Aug. 4, 1951, 
as compared with consolidated net 
profit (before taxes) of $6,040,120 
for the same period in 1950. 

Consolidated net profit for the 39 
week period ended Aug. 4, 1951, 
after taxes, was reported by Emer- 
son as $3,039,943, equal to $1.57 
per share on 1,935,187 shares out- 
standing. For the same period 
ended August 1950, after taxes, 
Emerson reported $3,559,827 equal 
to $1.84 per share on the same 
number of shares. 





RCA Institute 


TOTAL of 178 students were grad- 
uated last month from RCA In- 
stitutes Inc., one of the oldest tech- 
nical training schools in America, 
at commencement exercises held in 
New York. Maj. Gen. George L. 
Van Deusen, president of RCA In- 
stitutes, reported that during the 
past year, more than 96% of the 
school’s graduates had found em- 
ployment in radio, television, or 
electronics. “At least 100 men in 
our August class have accepted 
positions prior to graduation.” 


Miss Truman To Sing 


MARGARET TRUMAN’S 
singing of “God Bless Amer- 
ica” will cap the all-star 
Irving Berlin’s Salute to 
to America, a full-hour pro- 
gram of the composer’s music 
to be aired over NBC-TV 
Wednesday, Sept 12, 8 p.m. 
Red Cross Shoes will sponsor 
the all-star revue, which 
marks the TV debut of Mr. 
Berlin, who also is producing 
and directing the program. 
The performance will be Miss 
Truman’s first since her re- 
cent trip abroad. 





RETAIL SALES 
Commerce Survey New Eng. 


RETAIL sales of independent ra- 
dio, furniture and other house goods 
dealers dropped off 10% in Boston 
for the first seven months of 1951 
as compared to a similar period last 
year, but jumped 5% each in Prov- 
idence, R. I., and Hartford, Conn., 
a Commerce Dept. New England 
survey showed last week. 

The radio-furniture-household re- 
tail group showed a sharp drop of 
31% in retail sales for July 1951 
compared to the same month last 
year, and a 10% decrease off the 
pace for June. In Providence and 
Hartford, July ’51-July ’50 and 
July ’51-June ’51 comparisons also 
showed drops ranging from 5% to 
1%. Hartford recorded a monu- 
mental slump of 48% for the group 
during July ’51 as against June ’51 
figures. 

The survey did not break down 
the group into different categories, 
such as for a similar study of New 
England counties. In this instance, 
comprising Suffolk, Providence and 
Hartford counties, radio-household 
appliances dealers reported a sharp 
25% increase in retail sales for 
July over June 1951 and a 42% 
drop in the July ’51-July ’50 com- 
parisons. 





BASEBALL game in Los Angeles be- 
tween Angeles Rams and Chi- 
cago Bears recorded by Armed Forces 
Radio Service for broadcast to serv: 
icemen overseas. 


Los 


CORNY? 
WIBW advertisers don’t think our 


methods of selling to farmers are 


corny. 


Not when they check sales 


figures in Kansas and nearby states. 


TheVoices-Kansas 
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(Continued from page 23) 


came up during a hearing at the . 


sugges 


tion of Sen 


the support of Sen. 


hearing, 


of subjects, 


freeze 


July 2: 
Subs 


and educational television 
[BROADCASTING ©@ TELECASTING, 

3]. 

equently, an FCC advisory 


opinion, authored by the then act- 
ing general counsel, Max Goldman, 
was sent to Sen. 
cated that FCC thought Congress 
should enact a law if it desired the 
Commission to require 
broadcast stations to devote a spe- 
cified percentage of their 
educational programs [BROADCAST- 
ING ® TELECASTING, July 30]. 
Mr. Goldman then said that FCC 
does not have this authority clearly 


July 


defined. 


However, 


ditiona 


point. 
In t 


he new 


18, featured 
mony by Chairman Coy 
chief among them the 


Johnson. 


Chairman 
week sent a new letter and an ad- 
1 memorandum, 
FCC General Counsel Ben Cottone, 
expressing quite a different view- 


memorandum, Mr. 
Cottone points out that the Gold- 
man memorandum “quite accurate- 
ly sets out the past attitude of the 
Commission on the questjon of the 


with 
That 
testi- 
on a host 


Johnson 
Benton. 


It indi- 


commercial 


time to 


Coy last and 


written by 


take 


desirability of prescribing specific Mr. 


percentages of time for educational 
the broadcast 


or other uses in 
services.” 
He said he also 


There’s' a 
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That’s why you need the first-established, long-accepted three- 
station facilities of The MAINE 


Pine 
bow 


room between 


thought that that 
lot of 


Tree State . 


not believed it 


of policy, 
interest would be served.” 
out that 
legislation 
as an ex- 


matter 


clarifying 
would be useful only 
pression of Congressional “belief 
circumstances 


Congress’ 


space 


population 





Utica Resolution 


UTICA College of Syracuse 
(branch of university lo- 
cated at Utica, N. Y.) has 
sent to the Senate a resolu- 
tion adopted by 
regents supporting the pro- 
posed construction of a net- 
work of educational TV 
tions in New York state “ 
an aid to education. 
referred to the Senate Inter- 
state & Foreign Commerce 
Committee. 
noted for developing the so- 
called Syracuse U. Plan fea- 
turing cooperative operation 
between the university and 
WSYR Syracuse, 
cial station. 


” 


Syracuse U. 





“the considerations adduced in that 
memorandum 
that clarifying 
sirable are considerations of policy 
not arguments 
want of legal authority.” 
But because FCC thus far 
desirable that 
the public interest such action be 
taken “it cannot be inferred that 
the Commission lacks authority to 
such action under 
stances where it could find, 
that the public 


for the 
legislation 


pointed 


now 


grow in 


plenty of 


NATURALLY, RADIO SERVES MAINE BEST BUT— 


NO ONE STATION SERVES ALL 


MAINE RADIO HOMES. 


BROADCASTING SYSTEM 


for widest coverage at less cost per thousand homes. 
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its board of 


sta- 


It was 


a commer- 


conclusion 
is de- 


establishing 


circum- 


warrant 


centers. 


” 


the exercise of the authority ... 


The section of the Communica- 
tions Act (Sec. 326) dealing with 
censorship, Mr. Cottone said, is 
no bar to the authority of FCC 
to fix a percentage of time, for “in 
doing so it is merely specifying 
classes of stations for which it 
will issue licenses, and the nature 
of the service to be rendered as 
authorized by Sec. 303 .. .” [Sec. 
303(b) gives the Commission au- 
thority to classify stations and di- 
rects it to encourage larger and 
more effective use of radio in the 
public interest.] 

Chairman Coy, in commenting on 
Mr. Cottone’s memorandum, said 
he was “especially impressed with 
his [Mr. Cottone’s] observation 
that the question of statutory au- 
thority to allocate percentages of 
time for educational programs 
must be kept separate from the 
policy question of the desirability 
of making such an allocation.” 

Chairman Coy said: 

I have also given further thought to 
Mr. Cottone’s view that the censorship 
prohibition of Sec. 326 does not pre- 
clude the exercise of authority to make 
a percentage allocation of broadcast 
time for educational programs. I_gm 
impressed with the point which he 
makes that in setting up classes of sta- 
tions, especially in the non-broadcast 
services, the Commission prescribes the 
type of communications for which a 
particular service is available. 

I do not think that I would agree 
that when the Commission provides 
that commercial programs may not be 
carried on a non-profit educational sta- 
tion or that entertainment may not be 
presented on taxicab frequencies, such 
action is censorship in violation of 
Sec. 326 of the Act. 

In that light, I would now draw a 
distinction between Commission action 
in prescribing the nature and content 
of individual programs, or otherwise 
intervening in the presentation of indi- 
vidual programs, and in prescribing a 
general type of service. 

Chairman Coy noted, however, 
that the policy problems involved 
“are of the most formidable kind, 
and I have real doubt as to the 
desirability” of devoting a _ speci- 
fied percentage of broadcast time 
to educational programs. 

Foremost difficulty, 
Coy emphasized, was an 
definition of the term ‘educational’ 
program.” Educational may be 
entertaining and vice versa, he 


Chairman 
“adequate 


explained. Up to now, the FCC 
has left initial responsibility on 


the entire problem with the indi- 
vidual station licensee, “acting in 
the light of his knowledge of local 
conditions and his practical ex- 
perience,” Chairman Coy concluded. 


Meanwhile, Sen. Benton spoke 
on the floor of the Senate last 


Monday on the question of educa- 
tional television and his projected 
citizens board for the- broadcast 
media. 

Again, Sen. Benton announced 
that “Mr. Wayne Coy has notified 
me that he is in accord with the 
bill [to create the board].” The 
Senator had stressed Chairman 
Coy’s reported agreement to the 
Senate earlier in August when 
presenting his revisions in the 
Senate. 


Cites Tideland Rights 


During his talk to the Senate, 
the Connecticut Democrat likened 
the allocation of television frequen- 
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NARTB DISTRICT MEETINGS 


Dates Dist. Hotel City 
Sept. ‘ 
10-11 2 Syracuse Syracuse 
13-14 8 Book Cadillac Detroit 
17-18 9 Mboraine-on- Highland 
the-Lake Ill. Patt 
20-21 11 Radisson Minneapolis 7 
24-25 10 Blackstone Omaha ‘ 
27-28 12 Broadview Wichita 
* 2 © 
Oct. 
4-6 14 Utah Salt Lake City 
8-9 17 Davenport Spokane 
11-12 15 Clift San Francisey 
15-16 16 Beverly 
Hills Hotel Los Angeles 
25-26 6 St. Charles New Orleans 
29-30 13 Shamrock Houston 
Bo a xe 
Nov. 
1-2 5 Soreno St Petersburg 
8-9 7 Seelbach Louisville 
12-13 3 William Penn Pittsburgh 
15-16 1 Somerset Boston 
* ¢ ¢ 

Sept. 5-6: Hearing on Benton Bill to 

create National Citizens’ Advisory 


Board on Radio and TV. Senate ]n- 
terstate & Foreign Commerce Syb- 
committee. Open. 10 am. U,§ 
Capitol, Washington. 

Sept. 6-7: NARTB TV Board Meeting, 
Cavalier Hotel, Virginia Beach, Va, 

Sept. 6-8: Georgia Assn. of Broadcast 
ers, Summer Meeting, King & Prince 
Hotel, St. Simons Island, Ga. 

Sept. 8-9: Midwestern Adv. 
Network, quarterly 
marck Hotel, Chicago. 

Sept. 12: UNESCO Special TV Working 
Panel Group, Office of the U. S. Mis: 
sion to UN, 2 Park Ave., New York. 

Sept. 14-15: Seventh District Meeting, 
Advertising Federation of America, 
Hotel Peabody, Memphis. 

Sept. 15: Presentation of First Annual 
Edward L. Bernays Foundations Ra- 
dio-Television Award by American 
Sociological Society. 

Sept. 17-21: Premium Advertising Assn. 
of America, New York Premium 


Agency 
meeting, Bis- 


Centennial Exposition, Hotel Astor, 
New York. 
Sept. 24-26: Assn. of National Adver- 


tisers, Fall Meeting, Waldorf-Astoria, 
New York. 

Sept. 26: Federal Trade Commission, 
Trade Practice Conference for Radio- 
TV Industry, Second Session, 10 am 
National Archives Bldg., Washington. 

Sept. 28-29: Continental Advertising 
Agency Network, 19th Annual Meet- 
ing, Philadelphia. 

Oct. 2-3: NARTB Television Program 
Standards Committee Meeting, 
NARTB Hdars., Washington. 





cies to the tideland oil rights, say- 
ing: “In my own judgment, at 
least, these frequencies are a more 
valuable national asset than the 
tideland oil.” 

His comments came while intn- 
ducing for the record his article, 
“Television With a Conscience, 
which appeared in an August isst? 
of the Saturday Review of Lit 
erature. 

In the article, Sen. Benton ée- 
veloped four main avenues of a 
tion in order to save _ televisidl 
from “commercialization and triv- 
alization” as he expressed the a 
ternative to using channels “in the 
interest of the American people’ 

These four narrow down to (} 
the fixed percentage time idea, (2) 
the pay-as-you-go system or sub- 
scription telecasting, (3) the oP 
eration of TV stations by eduté 
tional institutions and (4) th 
establishment of the advisory boat! 
“with annual recommendations " 
the FCC, the Congress and th: 
public.” 
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alee City wher Fuldheim (seated) briefed 
ranciseo Baghter Fuldheim just prior to 
ngeles taking off for London. > 
Orleans 12 oa 
on —" 
EDITS WATV 
‘tersburg Bip, Rodino Cites Programs 
ugh ByGRATULATING WATV (TV) 
sak on its first year anniver- 
1 Bill tp [py 2 Programming Federal Af- 
Advisory [es Forum, a New Jersey Con- 
ue man has credited the station 
U's fpuking “the lead in producing 
Meeti wational programs.” 
ach Ve fa the Aug. 17 Congressional 
roadcast- Byrd, Rep. Peter W. Rodino Jr., 
& Prince FF, said ‘‘ > on 
: Jemocrat, sai at the present 
Agency we are hearing a great deal 
ng, Bis- B+ educational television and 
Working Mfact that so few television pro- 
Mas. mms have a serious informational 
Meeting, Meent.” WATV’s programs, in- 
America, hing Know Your State, are 
t Annual Mumples of “civic functions that 
tions Ra Bs] 2 great need on the part of 
American Sap ” . ‘a . 
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WEWS SHIFT 
Daughter Subs for Mother 


WHEN Dorothy Fuldheim, news 
commentator for WEWS (TV) 
Cleveland, left for a tour of Euro- 
pean capitals, her place was taken 
by Dorothy Fuldheim. 

Daughter Fuldheim is taking the 
air for her mother, regular WEWS 
commentator, who is taking to the 
air for her trans-oceanic tour. 

Mrs. Fuldheim, during a_ two- 
week, 17,000-mile trip, planned to 
interview important personages in 
London, Paris, Berlin, Rome and 
Madrid. While she was away, Miss 
Fuldheim will serve as her sub- 
stitute on the Duquesne Brewing 
Co. news program, Highlights of 
the News. 

No stranger to a microphone, 
Miss Fuldheim has conducted her 
own TV newscasts. At one time 
she competed for audience by ap- 
pearing on FM newscasts while her 
mother was doing her regular TV 
stint. 


CITES TV THREAT 


At Publishers’ Meeting 


TELEVISION was depicted as a 
threat to the printing and publish- 
ing business fortnight ago at the 
annual convention of the Interna- 
tional Photo-Engravers Union of 
North America (AFL). 

Chairman J. B. Fisher of the 
Gravure Printers Negotiation Com- 
mittee told the delegates in New 
York that TV’s growth already has 
upset the advertising market of 
the publishing field, and warned 
that the effect of 16 million sets in 
use by 1952 would be to “take ad- 
vertising dollars locally as well as 
nationally.” Advertising money 
which otherwise would be allocated 
to the publishing industry, he said, 
is going at least in part to televi- 
sion. 


PRODUCTION FIRM 


Set Up for TV in Houston 


ORGANIZATION of a TV produc- 
tion firm, Montrose Studios, Hous- 
ton, to turn out spot announcement 
cartoons, shorts, features and other 
material has been announced by Bill 
Wilson, account executive at KCOH 
Houston, who will head up sales 
and promotions for the new firm. 
Production schedules designed to 
produce material for KPRC-TV 
Houston and other TV outlets, with 
the eventual lifting of the freeze, 
are now being mapped, according 








to Mr. Wilson. Organization will 
comprise staffs for makeup and 
dance numbers and include two 


cameramen and film editors, a di- 
rector to handle scripts and pro- 
duction, and a business manager. 
Firm will be located at 4401 Mon- 
trose Blvd., Houston. 





KLAC-TV Hollywood has completed 
construction of its new art stage unit, 
erected at cost of $18,750. It allows 
2,500 square feet for construction of 
props, sets and backdrops for TV pro- 
grams. 
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TV DEGREES 
Presented at WGN Course 


TV B. S. degrees have been awarded 
five members of the staff of the 
Chicago Board of Education’s Ra- 
dio Council. The degree—Tele- 
vision, Back Stage—was earned by 
the quintet after a one-week ob- 
servation course at WGN-TV Chi- 
cago. The project, instigated by 
Radio Council Director George 
Jennings, enabled each of the five 
students to see.the various kinds of 
TV shows, starting with rehearsal 
and continuing through the on-air 
telecast. 

The group studied all technical 
aspects, including engineering, film 
production and camera work, as 
well as the production and sales 
angles of programming. They 
hopped a ride with a station mobile 
unit from the garage to the ball 
park to see a remote pickup; ac- 
companied a WGN-TV newsreel 
cameraman on his assignment, and 
watch the shooting, developing and 
editing of film. 

Mr. Jennings, long an advocate 
of educational radio and TV, 
pointed out that the station’s train- 
ing program for his men “is an 
outstanding example of helpful 
service to education by a commer- 
cial television station.~The educator 
cannot use these modern technical 
developments in communication 
without knowledge of them first 
hand.” 


* * 
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2 CD MONES 


AT INAUGURATION in New York of AT&T’s $40 million, 3,000-mile trans- 
continental microwave radio relay for telephone service Aug. 17 were (I to r): 
H. T. Killingsworth, AT&T vice president in charge of the Long Lines Div.; 
Wayne Coy, FCC chairman, and Cleo F. Craig, AT&T president. Ceremony 
marked the first phone call to span the country by radio rather than by wire 


or cable [BroapcasTING ®@ TELECASTING, Aug. 20]. 


GRIDIRON SPONSORS 


ON the eve of football’s 1951 regular season debut, more than a score 
additional sponsors have joined the lengthening list of gridiron broad- 
cast sponsors [BROADCASTING ® TELECASTING, Aug. 20]. 

Latest reports include: 


Professional, 





Nine More 
Set Plans 


college and high 
be broadcast 
this fall by KQV Pittsburgh. Sta- 
tion Manager James F. 
reports four exhibition games of 
the Pittsburgh Steelers, MBS’ 10 
college football Games of the Week, 
and eight Mount Lebanon High 
School games will be carried. Local 
sponsor, Sylvania TV dealers, has 
been signed for the MBS games. 


again features the complete U. of 


Frisch Restaurants of Cincinnati. 
WCFL, Chicago Federation of 


negotiation, has obtained rights to 


exhibition games 
sional team. Package, with pre and 
postgame shows, will sell for about 
$45,000. Sinclair Oil Co. is picking 
up the check for the regular sea- 
American Vitamins, 
Brewing and 
Sandra Motors are expected to be 


local Kaiser-Frazer dealers paying 
Professional tilts are be- 
ing sponsored by Atlantic Refining son games. 
On the West Coast, Seattle-First 
through Pacific 
National Adv. Agency, Seattle, has 
signed for three weekly sportcasts 
over KING-AM-TV Seattle, start- 
Programs, covering 
of Washington football 
basketball with previews and post- 
game analyses, run for 26 weeks. 
TV show presents film highlights 
of previous weekend games with 


KYW Philadelphia 
granted exclusive air rights to the 
10-game home and road schedule 
of Temple U. Plans call for Sports- 
casters Allan Gans and Lee Allen 
to handle four night and six after- 
noon contests commencing Sept. 21. 
Games will be played on Fridays 
and Saturdays. 

Stations also reported other pig- 
WWSW Pittsburgh 
Sports Director Joe Tucker has 
completed a series of tape-recorded 
interviews with Pittsburgh Steelers 
stars for use on his sportscasts. 
Mr. Tucker will handle play-by- 
play of pro games on WWSW for 
the 16th consecutive year this sea- 


ing Sept. 26. 


coach, Howie Odell, or basketball 
coach, Tippy Dye. 


KWG Schedule 


KWG Stockton, Calif., of the Mc- 
Clatchy stations, has a full foot- 
Ten home and road 
games of the College of the Pacific, 
sponsor, Tidewater Associated Oil 
San Francisco 
’49ers (17 games), sponsor, Goebel 
Brewing Co., and seven Game of 
the Week (ABC) broadcasts. 
tion also will air two weekly foot- 
ball programs. 

In Albany, N. Y., WPTR will 
cover four exhibition games and 12 
season contests of the 
professional 
Sponsor is Miller’s High Life beer. 

Eleventh pigskin year for WKRC 
Cincinnati, with Syd Cornell and 


skin activity. 


ball schedule: 


professional 
Distributors 
metropolitan Philco 
present play-by-play broadcasts of 
the Notre Dame football schedule 
over WMCA New York, starting 
with the Indiana game on Sept. 29. 
Joe Boland, one-time Notre Dame 
player and line coach, will handle 
the broadcasts, which will include 
all of the “Fighting Irish” games 
except the Notre Dame-Navy game 
Substitute for Navy 
game is Army-Northwestern. 
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Media Spending Tops 


RADIO and television Stations , 
advertising industry and 
public media “have already gy 
far more money in terms of 8 
and time than has been spent 
the federal, state or local gove 
ments” on civil defense, meni, 
of Congress have been told, 
Millard F. Caldwell Jr,, Fede 
Civil Defense Administrator ti 
a House Appropriations Suber 
mittee that civil defense wouly hay 
“fared badly” if it had been fores 
to rely on the federal overnmen 
Hearings on civil defense and othe 
appropriations were released fy = 
night ago [BROADCASTING @ Tyg! V° 
CASTING, Aug. 27]. ‘Poynn, mc 
“We have received remarks} mde, and 
support from all the media of » gl 
formation and have assurane _— 
greater support in the future” y me — 
Caldwell said, citing radio ang pe list 
and other media activity, gether. 
FCDA funds were pared alma’? 
90% by the House—from $535 yj 
lion to $65,255 ,000—although momARD G 
ies for the communications wamip 
system ($4,170,000) and public (Uem ! 
formation and education ($1,545 oe Cer 
000) were approved without redy ined od 
tion. The House committee }y pying 
stressed the importance of edygQ em ™* . 
tion (media) as the “basic” conce peneed | 
for national civil defense. i - 
Protests over the broad cuts; ar 
CD funds have been lodged by th. = 
National Civil Defense Advise — 
Council and other groups, J _— | 
bill for supplemental funds ma” . 
pends before the Senate App — 
priations Committee. WSTER 


HUB V 
SAG-AMPP = 
Negotiate New Controgilistery 


SCREEN ACTORS GUILD wo” 
open negotiations for a new ci 7 - 
tract with the Assn. of Motion Pi Rta 
ture Producers on Sept. 17, it hile.» 
been announced jointly by Joh ; ~" te 
Dales Jr., SAG executive secretatfeetaq 
and Charles Boren, vice preside.) te 
in charge of industrial relation, 
AMPP. : 

Among major proposals t 
guild will present to the produce 
are the calling for repayment | 
actors of their original salaries { 
each reshowing of a motion pitt 
on television in the same Vviewil§: 
area, and the banning from td 
vision showing of all theatris 
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pictures made after Aug. 1, 4 

until an agreement can be reat C 

on the conditions of TV exhibit 
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RCA INSTITUTES, IN. 
eS) One of the leading am 
oldest schools of Raile 
Technology in America, offers it 
trained Radio and Television tech 
nicians to the Broadcasting » 
dustry. 
Address inques to 
Placement Director 
RCA INSTITUTES, INC. 
A Service of Radio Corporation 
of America 1 
350 W. 4th St., New York 14, 
















































































THe LIP PRINT 

wINX Washington, WINX Varie- 
seg, Mon.-Fri., 9:30 a.m.-1 p.m., 
gaturing Jack Laurence, as m.c. 
nducting “Miss Kissable Lips” 
contest. Contest started as gag 
ations, 4 shen Mr. Laurence asked listeners 
ith.) send in lipstick imprints. Mail 
“Ady 9p iegan pouring into station along 
S of Sh sith offers from local business 






Ops 








A t . 

ol a gms with prizes. Panel of prom- 
. ee jpent people selected to serve as 
, 

told. fidges in contest . 
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 eglift SWAPPING PARTY 
WouldhWKNA Charleston, W. Va., re- 
been fordiently held fourth annual Swap 
Overnmensjop party at home of listener. 
€ and otha Soap Shop program airs swaps lis- 
Cased forners would like to make. Mike 
‘G © Try atid 

Tynn, m.c., reports swaps that are 
mde, and one swapper is awarded 
prdenia corsage. Each year one 
man swapper volunteers her 
wme for party, inviting listeners. 
yeh listener brings articles for 
wther. If not suitable, swapping 
legins. 
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MRD GUESSING 


FGM Fitchburg, Mass., Coffee 
With Curtis, telephone contest fea- 
med old record of Sammy Kaye 
haying “Blue Skies.” Difficulty in 
ming band was that song was 
anged by Ralph Flanagan, noted 
md leader, and therefore not 
jayed in usual Sammy Kaye man- 





aia hm. After 31 calls in period of 
Advi 2 minutes, Allan Curtis, m.c., 
a “8ivarded housewife winner five 


mw non-breakable records. 


funds n 
ate Appn —— 

WSTERY VOICE 

IHUB Watsonville, Calif., in co- 
pration with local Chamber of 
mmerce sponsored’ two - week 
lystery Voice” contest. Gifts 
ge donated by local merchants 
mt winner, who guessed “Mystery 


y Contrad 
GUILD y 


(& NeW Chic.” Promotion featured Marie 
Motion Pi indsor, movie star, who was 
“< a lice.” Miss Windsor awarded 
ly by Jottires to winners. Station con- 
ve secrelatimeted redwood cabin in city 
ce presidetiins to stimulate interest in con- 
al relation... 
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immediate revenue produced - 


HOWARD J. McCOLLISTER Company 


MEMBER N. A.B 


PAUL W. McCOLLISTER, 
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DUTCH SAYINGS 
WTMJ-AM-TV Milwaukee has 
published Milwaukee Talk based on 
typical sayings of old German 
population in city. Expressions 
collected through contest on WTMJ 
Grenadiers show. Booklet used 
colorful English translations of 
old German and other sayings along 
with illustrations. 








TAKE a gander at this, says Ol’ Doc 


Lemon, disc jockey at WCOL 
Columbus, Ohio, as he shows off his 
newly won golf trophy. Using his 
mighty drives and dead-eye putting, 
Mr. Lemon breezed through the 
Disc Jockey Tournament in the 
National Celebrity Golf Tournament, 
held in Columbus Aug. 20. His final 
remark to his faithful audience was: 
“How did | do it?” 
x—k—* 


GUARDSMAN AWARD 


WFDF Flint, Mich., has estab- 
lished an award to be presented to 
best Michigan National Guards- 
man from Flint. “WFDF Distin- 
guished Flint Guardsman Award” 
will be made annually. Station for 
second year covered Guard’s an- 
nual encampment, broadcasting 
news coverage from camp. Win- 
ner of award will be presented 
portable radio. 

















experienced sales 

personnel will sell community 
programs throughout 

your coverage area 


DAVENPORT 3-3061 


General Manager 


Telecasting 


BLOOD NEED 
WSYR-TV Syracuse and WFMY- 
TV Greensboro, N. C., have brought 
need for blood donations to public 
through TV shows. WSYR-TV 
had entire local blood bank in stu- 
dio to show viewer how easy it was 
to give donations. Director Tom 
McCollum gave bank pint of blood 
as viewers watched. WFMY car- 
ried entire process of blood from 
taking to testing. Complete opera- 
tion was topped with Program Di- 
rector Gomer Lesch’s_ donation. 
During donation Mr. Lesch relayed 
his feelings to audience. Local 
Greensboro Red Cross official re- 
ported public service show drew 
great many responses. 

e—e—e 
FIRST HAND SELLING 


KNBC San Francisco sending 
small recording to timebuyers and 
agencies based on Judy Deane 
Show. Record is sales pitch beamed 
to timebuyers by Judy Deane her- 
self. Station officials think record 
will attract more interest than 
printed promotion. Unique promo- 
tion comes in small envelope saying 
“This package contains a personal 
message from Judy.” 
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CAN GOODS SELLING 


WFBR Baltimore sending trade 
and advertisers promotion piece 
accompanied by small can of beets. 
Piece explains that Gibbs Packing 
Co. received wonderful results 
through station advertising of 
beets. Letter on inside of folder 
from Gibbs’ president praised use 
of WFBR in advertising product. 
Piece headed “How to bring Gibbs 
to his nibs .. . on the right Balti- 
more station!” 
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AUDIENCE PROBLEMS 


KTTV (TV) Los Angeles, Opinion 
Please, Tues., 9:30-10 p.m. (PDT), 
started Aug. 28. Panel of five sta- 
tion “experts” attempt to answer 
problems submitted by home audi- 
ence. Prizes are given for 
problem submitted on basis of 
human interest and humor. Addi- 
tional prize of Benrus wrist watch 
given bearer of problem getting 
best reaction from studio audience 
and panelists. Permanent members 
of panel are Bill Welsh, sports and 
special events announcer; Freda 
Nelson, m.c. of KTTV’s Come Into 
the Kitchen, and Judd Leatherman, 
station stage hand. Two additional 
guest panelists are chosen weekly. 





best 
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OLD PRODUCTIONS 
KTLA (TV) Hollywood, Flicker 
Snickers, Thurs., 7:15-7:30 p.m. 
(PDT). Oldtime comedy film 


shorts of 1915-1918 era, with suit- 
able comment by Bud Stefan. 


FIRE SCOOP 

WCSC Charleston, S. C., broadcast 
on-the-spot coverage of last Tues- 
day’s water-front fire. Charles 
Hall, station news staff, arriving 


before several fire companies, 
broadcast description via _ tele- 
phone. He followed that up few 


minutes later with complete nar- 
rative picture of disaster. 
—e—e—e 

ENTERTAINS VISITORS 
OVER 500 North Carolinians at- 
tending the opening of the Rocky 
Mount tobacco market accepted the 
broadcast invitation of WFMA 
(FM) Rocky Mount to visit station. 
They met staff members, President 
Josh Horne and General Manager 
Melvin J. Warner. WFMA served 
several thousand glasses of lemon- 
ade and reminded visitors station 
had been operating in black for 
some time. 
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BREAKFAST PARTY 


WLWT (TV) Cincinnati’s Break- 
fast Party is gathering place for 
visitors from faraway places. Dur- 
ing week beginning Aug. 6, two 
visitors were from Australia. 
Others came from 22 states and 
District of Columbia. Cast cele- 
brated program’s first anniversary 
Aug. 29. 

a 
Further ideas or samples of the 
promotion items mentioned on this 
page are available by writing to 
the individual companies. 
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FEATURE PROGRAMS 


LANG-WORTH 


FEATURE PROGRAMS, in 
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August 24 Decisions... 


BY THE COMMISSION EN 
Mod. CP Granted 


KTSL (TV) Hollywood, Calif. — 
Granted application for mod. CP to 
change trans. site of KTSL (TV) now 
on Ch. 2, from Mt. Lee to Mt. Wilson, 
Calif., operating with reduced power 
from 9.3 kw vis. and 6 kw aur., to 500 
w vis. and 300 w aur.; install new ant., 
and make other changes; estimated 
new construction cost $130,569. 


BY THE SECRETARY 


KPIX San Francisco, Calif.—Granted 
increase in trans. output power from 
vis. 4.9 kw to 5 kw, and aur. 2.45 kw to 
2.5 kw. 

WLAV-TV Grand Rapids, Mich.— 
Granted increase in trans. output power 
from vis. 3.5 kw to 5 kw, and aur. 
1.76 kw to 2.5 kw. 


BANC 


August 24 Applications... 


ACCEPTED FOR FILING 
Modification of CP 

WNPT Tuscaloosa, Ala.—Mod. CP 
new AM station for approval of ant. 
and change trans. etc. AMENDED to 
change trans. and studio locations from 
Tuscaloosa to Northport, Ala. 

WWVA-FM Wheeling, W. Va.—Mod. 
CP new FM station for extension of 
completion date. 

WNBT (TV) New York—Mod. CP to 
change ERP, type ant. etc. for exten- 
sion of completion date to 12-15-51. 


AM—1340 ke 
KAGH Crossett, Ark.—CP to change 
from 1240 ke 100 w unl. to 1340 ke 
250 w unl. 
AM—1430 ke 


WMOC Covington, Ga.—CP to change 


from 1490 ke 250 w unl. to 1430 ke 
1 kw D ete. 
AM—1600 ke 
WNOW York, Pa.—CP to change 
from 1250 ke 1 kw D to 1600 ke 1 kw 
unl. DA-N. 
AM—920 ke 
WTND Orangeburg, S. C.—CP to 
change from 1270 ke to 920 ke 


AMENDED to change name of appli- 
ecant from Sims Pub. Co. to WTND Inc. 


FOR FINEST TAPE RECORDING 


—FIRST CHOIC 
OF ENGINEERS!” 


Only Magnecorder offers all the flex- 
ibility, high fidelity and features you 
require—at a price you want to pay! 


FITS EVERY PURPOSE —EVERY PURSE! 


PORTABLE — LIGHTWEIGHT 
Recorder in one case — 
Amplifier in the other. Easy 
handling — compact! 


QUICKLY RACK MOUNTED 
Units can be combined for 
studio operation of portable 
equipment, 


For new catalog — write 


, ING. 


Chicago 1, Ill. 


360 N. Michigan Ave., 
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FCC actions 
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AUGUST 24 THROUGH AUGUST 30 


CP-construction permit 
DA-directional antenna 
ERP-effective radiated power 
STL-studio-transmitter link 
synch. amp.-synchronous amplifier 


STA-special temporary authorization 


ant.-antenna cond.-conditional 
D-day LS-local sunset 
N-night mod.-modification 
aur.-aural trans.-transmitter 
vis.-visual unl.-unlimited hours 


CG-conditional grant 





Grants authorizing new stations, changes in facilities, and transfers 
appear at the end of this department, accompanied by a roundup of new 


station and transfer applications. 





License Renewal 


Following stations request license re- 
newal: WGSV Guntersville, Ala.; 
WMLS Sylacauga, Ala.; WAVZ New 
Haven, Conn.; WTOC Savannah, Ga.; 
WIOU Kokomo, Ind.; KWWL Waterloo, 
Iowa; WLYN Lynn, Mass.; WPPA 
Pottsville, Pa.; WCMN Arecibo, P.R.; 
WLAG-FM LaGrange, Ga.; KFXD-FM 
Nampa, Idaho; KFH-FM Wichita, Kan.; 
WRNL-FM Richmond, Va. 


License for CP 


WSPD-FM Toledo, Ohio—License for 
CP new FM station. 


APPLICATION RETURNED 


KCSB San Bernardino, Calif.—RE- 
TURNED request for license renewal. 


August 27 Decisions... 


BY THE COMMISSION EN BANC 
Petitions Granted 


Granted petition of High Point En- 
terprises Inc., High Point, N. C., re- 
questing Commission to accept late 
comment in current TV _ proceedings 
(Docket 8736 et al); interested parties 
may file oppositions thereto within 10 
days from Aug. 24 

Granted petition of Central Wil- 
lamette Broadcasting Co., Albany, Ore., 
for waiver of provisions of paragraph 
12(b) of the Third Notice of Further 
Proposed Rule Making in current TV 
proceedings, and accept its opposition 
in TV proceedings, containing new pro- 
posal; interested parties may file op- 
positions thereto within 10 days from 
Aug. 24. 

Granted joint petition of Cleveland 
Bestg. Co. Inc., United Bestg. Co., 
WGAR Bestg. Co., and WJW Ine. (all 
applicants for TV stations in Cleveland, 
Ohio), for leave to amend a comment 
in opposition filed jointly in current 
TV proceedings. 


SEA Granted 


WHDH-FM Boston, Mass.—Granted 
special experimental authority to oper- 
ate WHDH-FM by remote control from 
studios without licensed operator in 
attendance at trans., for the period 
ending Feb. 29, 1952. 


BY THE COMMISSION EN BANC 
Designated for Hearing 


Radio Tahoe, Tahoe Valley, Calif.— 
Designated for hearing in Washington 
Oct. 2 application for new station 1240 
ke 100 w unl. 

WFEC Miami, Fla. and Circle Bestg. 
Corp., Hollywood, Fla.—Designated for 
hearing application change from 1220 
ke 250 w, D to 1240 ke 250 w, unl., in 
consolidated proceeding with Circle 
Bestg. Corp. Hearing in Washington 
Oct. 7; WINK Fort Myers, Fla., party 
to proceeding with respect to WFEC. 

Luke H. Wetherington, New Bern, 
N. C. and Eastern Carolina Bestg. Co., 
Greenville, N. C.—Designated for hear- 
ing in consolidated proceeding in Wash- 
ington Oct. 8 applications requesting 
simultaneous operation on 1490 ke 250 
w unl. in cities having physical sep- 
aration of 38 miles. 

KWBR Oakland, Calif.—Designated 
for hearing in Washington Oct. 5 ap- 
plication to install new trans. increase 
D power from 1 to 5 kw on 1310 ke with 
1 kw N. 

WBUD Trenton, N. J.—Designated 
for hearing in Washington Oct. 8 ap- 
plication to change trans. location and 
type trans. 


Grant Modified 
WVCH Chester, Pa. and Williamsburg 


Radio Co. Inc., Williamsburg, Va. 
Modification of April 5 grant of appli- 
cation Williamsburg Radio Co. to in- 
clude condition that Williamsburg Ra- 
dio Co., agrees to accept such inter- 
ference aS may be caused by subse- 
quent grant of application to increase 
power of WVCH Chester, Pa. to 1 kw, 
and dismissed petition of WVCH for 
reconsideration of grant of Williams- 
burg application. 


CP Reinstated 
KSOX Harlington, Tex.—Granted ap- 
plication for reinstatement of expired 


CP, which authorized new station on 
1530 ke 10 kw-N, 50 kw-LS DA-2, cond. 


Silence Authorized 
WSKB McComb, Miss.—Granted au- 


thority to remain silent for 30 days 
for refinancing. 


Renewals Granted 


WATL-AM-FM Atlanta, Ga.—Granted 
renewal of licenses and denied petition 
of American Federation of Radio Art- 
ists filed Aug. 2, 1949, requesting re- 
vocation of licenses. 


Following stations were granted re- 
newal of licenses: 


KFBW Helena, Mont.; KROG Senora, 


Calif.; KTRM Beaumont, Tex.; WBCC 
Bethesda, Md.; WCUM Cumberland, 
Md.; WDHL Bradenton, Fla.; WFEC 


Miami, Fla.; WKID, Urbana, Ill.; WLIO, 
East Liverpool, Ohio; KIMO, Independ- 
ence, Mo.; WLAT Conway, S. C.; 
WSHEB Stillwater, Minn.; KNEU Provo, 
Utah; KTER Terrell, Tex.; KWED 
Sequin, Tex.; KWPM West Plains, Mo.; 
WHBS Huntsville, Ala.; WHWB Rut- 
land, Vt.; WKLO Louisville, Ky.; 
WMAP Monroe, N. C.; WNEL San Juan 
P.R.; WPLA Plant City, Fla.; WTOD 
Toledo, Ohio; WAEL Mayaguez, P.R.; 


WTAM Cleveland, Ohio; WLCR Tor- 
rington, Conn.; KGAR Garden City, 
Kans.; KCUL Ft. Worth, Tex.; KOFJ 


Webster City, Iowa; KLRA Little Rock, 
Ark.; KSTT Davenport, Iowa; KSWI 
Council Bluffs, Iowa; WBRD Ft. Lau- 
derdale, Fla.; WEGO Concord, N. C.; 
WEWO Laurinburg, N. C.; WHEE Bos- 
ton, Mass.; WPRA Mayaguez, P.R.; 
WPTW Piqua, Ohio; WRIO Rio Piedras, 
P.R.; WUSN Charleston, S. C.; WXRF 
Guayama, P.R., WIBV Belleville, Ill. 


Granted 


Following stations were extended on 
temporary basis to Dec. 1, 1951: 


KCSJ Pueblo, Colo.; KMPC Los An- 
geles, Calif.; KSVC Richfield, Utah; 
KTHS Hot Springs National Park, Ark.; 
KTXC Big Spring, Tex.; KXLA Pasa- 
dena, Calif.; WGAR & Aux. Cleveland, 
Ohio; WINS & Aux. New York, N. Y.; 
WINX (Synchronous amplifiers only) 
Washington, D. C.; WJR Detroit, Mich.; 
WJVA South Bend, Ind.; WOL (Syn- 
chronous amplifiers only) Washington, 


Extensions 





D.C.; WOW Omaha, Nebr.; WRiq 

guas, P.R.; WSNY Schenectady 
York; KBMW Breckinridge, ° jy" 
KBOK Waterloo, Iowa; KBUC Con, 
Calif.; KBYR Anchorage, Alaska 2% 
Lampasas, Tex.; KIND Independe 

Kans.; KLPR Oklahoma City, oj 
KOLS Pryor, Okla.; KPUC Belling 
ham, Wash.; KRKL Kirkland, Wag. 
KXA Seattle, Wash.; KXRX San Jon’ 
Calif; WACR Columbus, Miss.; wos 
Effingham, Ill.; WDWD Dawson G 

WEEB Southern Pines, N. ¢, WEL 
Kinston; N. C.; WHHH Warren Ohi 
WIBG & Aux. Philadelphia, Pa.’ Wig 
La Porte, Ind.; WPLH Huntington » 
Va.; WMUS Muskegon, Mich.: WRi 

Duluth, Minn.; WRJM Newport, RI 
WRJN Racine, Wis.; WRNO Orang 
burg, S. C.; WSYB_ Rutland Vt: 
WVAM Altoona, Pa.; WWWW Rio pig 
dras, P.R.; KTAN _ Sherman, Tex: 
KVSM San Mateo, Calif.; KWEM Wes 
Memphis, Ark.; WJMW Athens, 4j,. 
WLOA Braddock, Pa.; KJBS San Fran: 
cisco, Calif; KSAN San Franeis, 
Calif.; WANN Annapolis, Md.; wpyy 
New York, N. Y.; WGPA Bethlehen 
Pa.; WJJD and Aux. Chicago, qj. 
WMEX Boston, Mass.; WRIB & Avy 
Providence, R. I.; KDKA Pittsburgh 
Pa.; KEX Portland, Oreg.; KYW Phijs. 
delphia,_ Pa.; WBZ _ Boston, Mass 
WBZA Boston, Mass.; WGY & Avy 
Schenectady, N. Y.; WMGM & Aux. 
N. Y., N. ¥.; WOWO Ft. Wayne. ing: 
KPRO Riverside, Calif.; KREO ‘Indio 
Calif.; KYOR Blythe, Calif.; KRpy 
Ballinger, Tex. ; 





Renewals Granted 


Following stations were granted re. 
newal of licenses: 

KLUF-FM Galveston, Tex.; KROos. 
FM Clinton, Iowa; KWOC-FM Poplar 
Bluff, Mo.; KWOS-FM Jefferson City. 
Co.; WDET-FM Detroit, Mich.; WKRz. 
FM Muskegon, Mich.; WKID-Fy 
Urbana, Ill.; WRLD-FM Lanett, Ala. 
KTNT Tacoma, Wash. 


Extensions Granted 


Following stations extended on tem. 
porary basis to Dec. 1, 1951: 

KARM-FM Fresno, Calif.; KDRO-Fy 
Sedalia, Mo.; KERN-FM Bakersfield, 
Calif.; KFMV Hollywood, Calif.; KLz. 
FM Denver, Colo.; KOKX-FM Keokyt 
Iowa; WCBT-FM Roanoke Rapids, 
C.; WCFM Washington, D. C.; WDEM. 
FM Providence, R. I.; WEAU-FM Ea 
Claire. Wis.; WFMN Alpine, N. J 
WGOV-FM Valdosta, Ga.; WISR-FM 
Butler, Pa.; WICA-FM Ashtabula, Ohio 
WIMS-FM Michigan City, Ind.; WJAX- 
FM Jacksonville, Fla.; WKJG-FM For 
Wayne, Ind.; WNDR-FM Syracuse 


N. Y.; WRJN-FM Racine, Wis.; WSMB-{| 


FM New Orleans, La. 


August 28 Decisions... 


BY THE SECRETARY 
WICU (TV) Erie, Pa.—Granted CP 
to change type vis. and aur. trans 
WTTV Bloomington, Ind.—Granted 
mod. CP to change rated power of vis 
trans. from 1 kw to 2 kw, etc. 
WOKE Oak Ridge, 


mod. CP for approval of ant. and 
trans. location, etc. 
WTNB Birmingham, Ala.—Granted 


license for installation of new trans. 

KPAM Portland, Ore.—Granted mod, 
CP for approval of ant. 
location. 

Following were granted mod. CP 
for extension of completion dates 2 
shown: 

KCBS-FM San Francisco, Calif. tt 
3-1-52; WFSS Coram, N. Y. to 3-13-22 
KFUO-FM Clayton, Mo. to 12-1-il, 
KA-8042, Gallipolis, Ohio to 10-3l-il 
KA-8187 Chicago, II]. to 10-1-51; WDM) 
Marquette, Mich. to 10-2-51; cond 
KRES St. Joseph, Mo. to 11-21-51, cont 

WRAG Carrollton, Ala. — Grante 
mod. CP to change type trans. 

CBS, Inc., New York, N. Y.—Granté 
extension of authority to transmit pm 
grams to CFRB, CKAC, CJAD_ ai 
other stations under control of Cat 
dian Bestg. Corp. for period beginnit 


SERVICE DIRECTORY 


Custom-Built Equipment 
U. S. RECORDING CO. 


1121 Vermont Ave., Wash. 5, D. C. 
STerling 3626 
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COMMERCIAL RADIO 
MONITORING COMPANT 


PRECISION FREQUENCY MEASUREMENT 


“A reliable service for over 18 year” 
For immediate service P 


JACKSON 5302 _ 
P. O. Box 7037 Kansas City, M 
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CONSULTING RADIO & TELEVISION 


JANSKY & BAILEY 


Executive Offices 
National Press Building 


Offices and Laboratories 
1339 Wisconsin Ave., N. W. 
Washington, S. <. ADams 2414 
Member AFCCE* 


Commercial Radio Equip. Co. 
Everett L. Dillard, Gen. Mgr. 


INTERNATIONAL BLDG. Di. 1319 
WASHINGTON, D. C. 
p, 0. BOX 7037 JACKSON 5302 


KANSAS CITY, MO. 


Craven, Lohnes & Culver 


| MUNSEY BUILDING DISTRICT 8215 
WASHINGTON 4, D. C. 
Member AFCCE* 
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E. C. PAGE 
CONSULTING RADIO 
ENGINEERS 


BOND BLDG. EXECUTIVE 5670 
WASHINGTON 5, D. C. 


Member AFCCE* 





WILLIAM L. FOSS, Inc. 


Formerly Colton & Foss, Inc. 


927 15th St., N. W. REpublic 3883 
WASHINGTON, D. C. 


_ LYNNE C. SMEBY 


“Registered Professional Engineer’ 


1311 G St, N. W 


Washington 5, D. C. 


EX. 8073 


A. R. Bitter 


CONSULTING RADIO ENGINEER 
1700 Wayne St. 


TOLEDO 9, OHIO 
Telephone—Kingswood 7631 


5-51, 

KSIB Creston, Iowa—Granted request 
tw authority to sign-off at 6 p.m. CST 
trough Sept. 30. 

WEST-FM Easton, Pa.—Granted li- 
«nse for FM broadcast station; Chan- 
tl 300 (107.9 me) 11 kw, ant. 50 ft. 
WDSU-FM New Orleans, La.—Grant- 
4 license for FM station; Channel 287 
15.3 me), 17.7 kw; ant. 390 ft. 
WFMY-TV Greensboro, N. C.— 
Granted CP to change type trans. 

WPAC Patchogue, N. Y.—Granted 
md. CP for approval of ant. and 
‘ans. location and change type trans. 
WAFM Birmingham, Ala.—Granted 
nod. CP for extension of completion 
Gte to 12-1-51. 


WCMN Arecibo, P. R.—Granted mod. 
ROADCASTING e 


JAMES C. McNARY 


Consulting Engineer 
National Press Bldg., Wash. 4, D. C. 


Telephone District 1205 
Member AFCCE* 


A. D. RING & CO. 


26 Years’ Experience in Radio 
Engineering 


MUNSEY BLDG. REPUBLIC 2347 


WASHINGTON 4, D. C. 
Member AFCCE* 


Mcintosh & Inglis 


710 14th St., N.W.—Metropolitan 4477 
WASHINGTON, D. C. 
Member AFCCE* 


MILLARD M. GARRISON 


1519 Connecticut Avenue 
WASHINGTON 6, D. C. 
MICHIGAN 2261 
Member AFCCE* 


JOHN CREUTZ 


319 BOND BLDG. REPUBLIC 2151 
WASHINGTON, D. C. 


Member AFCCE* 


GEORGE P. ADAIR 


Consulting Radio Engineers 
Quarter Cen Professional Experience 
Radio-Television- 
Electronics-Communications 
1833 M 8t., N. W., Wash. 6, D. C. 
Executive 1280—Ezecutive 6851 
(Nights-holidays, Lockwood 5-1819) 
Member AFCCE* 


Member AFCCE* 


CP for extension of 
to 12-8-51. 


completion date 


August 28 Applications .. . 


ACCEPTED FOR FILING 
AM—1450 ke 
KJCF Festus, Mo.—CP to change 
from 1010 kc 250 w D to 1450 ke 250 w 
unl. 
FM Changes 
KXEL-FM Waterloo, Iowa—CP to 


change ERP, ant. height, trans. and 
studio location etc. 


Modification of CP 


WPAR-FM Parkersburg, W. Va.— 
Mod. CP new FM station for extension 
of completion date. 


Telecasting 


A 48-year background 
—Established 1926— 


PAUL GODLEY CO. 
Upper Montclair, N. J. 
MOntclair 3-3000 
Laboratories Great Netch, N. J. 


There is ne substitute for experience 


GLENN D. GILLETT 
AND ASSOCIATES 
982 NATL. PRESS BLDG. NA. 3373 
WASHINGTON, D. C. 
Member AFCCE* 


RUSSELL P. MAY 


1422 F St., N. W. Kellogg Bldg. 
Washington, D. C. REpublic 3984 


Member AFCCE* 


KEAR & KENNEDY 


1302 18TH ST.,N.W. HUDSON 9000 
WASHINGTON 6, D. C. 


Member AFCCE* 


GUY C. HUTCHESON 


1100 W. ABRAM ST. AR 4-8721 
P. O. BOX 32 
ARLINGTON, TEXAS 


WALTER F. KEAN 


AM-TV BROADCAST ALLOCATION, 
FCC & FIELD ENGINEERING 


1 Riverside Road — Riverside 7-2153 


Riverside, Ill. 
(A Chicago suburb) 


TV—Ch. 5 
KSTP-TV St. Paul, Minn.—CP to 
change ERP from 24.7 kw vis. 17.3 kw 
aur. to 98.7 kw vis. 54.3 kw aur. and 
add power amp, to trans. equip. 


License Renewal 

Following stations request license re- 
newal: KWHN Fort Smith, Ark.; KNBY 
Newport, Ark.; KFTM Ft. Morgan, 
Col.; KSTR Trinidad, Col.; WIRK West 
Palm Beach, Fla.; KMAN Manhattan, 
Kan.; WARA Attleboro, Mass.; WILS 
Lansing, Mich.; WTNJ Lansing, Mich.; 
WGAT New Hartford, N. Y.; WCBA 
Corning, N. Y.; WHKY Hickory, N. C.; 
WHVR Hanover, Pa.; WBTM Danville, 
Va.; WNBF-FM Binghamton, N. Y-.; 
WLWA ‘Cincinnati, Ohio; KOIN-FM 
Portland, Ore.; WFIL-FM Philadelphia, 
Pa.; WRAK-FM Williamsport, Pa.; 
WCAC Anderson, S. C. 


APPLICATION RETURNED 


KXIT Dalhart, Tex.—RETURNED re- 
quest for assignment of license. 


August 29 Decisions .. . 


ACTIONS ON MOTIONS 
By Comr. Rosel H. Hyde 


KROY Sacramento, Calif.—Granted 


ENGINEERS 


GEORGE C. DAVIS 


501-514 Munsey Bldg.—STerling 0111 
Washington 4, D. C. 
Member AFCCE* 


GAUTNEY & RAY 


CONSULTING RADIO ENGINEERS 
1052 Warner Bldg. 
Washington 4, D. C. 


National 7757 


WELDON & CARR 


WASHINGTON, D. C. 
1605 Connecticut Ave. 


Dallas, Texas Seattle, Wash. 
4212 S. Buckner Blvd. 4742 W. Reffner 


Member AFCCE* 


A. EARL CULLUM, JR. 


CONSULTING RADIO ENGINEERS 
HIGHLAND PARK VILLAGE 
DALLAS 5, TEXAS 
JUSTIN 6108 


ROBERT M. SILLIMAN 


1011 New Hampshire Ave., N. W. 
Republic 6646 
Washington 7, D. C. 


ADLER 
COMMUNICATIONS 
LABORATORIES 

Brea 


deast, Communication 
and Television Systems 
One LeFevre Lane, New Rechelle, N. Y. 
New Rochelle 6-1620 


petition for continuance of hearing 
from Sept. 7 to Dec. 7 in Washington 
in proceeding re application. 

KIRO Seattle, Wash.—Granted peti- 
tion for continuance of hearing from 
Sept. 12 to Dec. 12, in Washington, 
D.C., in proceeding re application. 

Desert Radio and Telecasting Co., 
Palm Springs, Calif.—Granted petition 
for continuance of hearing to Oct. 23 
in Washington in proceeding re appli- 
cation. i 

The Gadsden Radio Co., Mobile, Ala. 
—Granted petition of Aug. 17 for leave 
to amend application so as to specify 
960 ke 1 kw D in lieu of 1340 ke 250 w 
unl.; application, as amended, removed 
from hearing docket. Dismissed peti- 
tions filed on July 3 and 5 for leave 
to amend. 

WMGR Bainbridge, Ga.—Granted pe- 
tition for dismissal without prejudice 
of application. 

Tri-County Bestg. Co., Inc., Hawkins- 
ville, Ga.—On Commission’s own mo- 
tion, removed from hearing docket. 

State Capital Bestrs., Raleigh, N. C. 
—Granted petition for dismissal with- 


(Continued on page 87) 
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CLASSIFIED ADVERTISEMENTS 


Payable in advance. 


Checks and money orders only. 


Situations Wanted, 10¢ per word—$1.00 minimum @ Help Wanted, 20¢ per word—$2.00 minimum 
All other classifications 25¢ per word—$4.00 minimum ® Display ads. $12.00 per inch 


No charge for blind box number. 


Send box replies to 


BROADCASTING, 870 National Press Bldg., Washington 4, D. C. 


All transcriptions, photos, etc., sent to box numbers are sent at owner’s risk. Broapcasrinc expressly repudiates 
ility f 


any liability er responsibility 


‘or their custody or return. 








Help Wanted 


Managerial 





North midwestern 250 watt network 
affiliate wants all-round manager. Solid 
market and a proven station. Salary 
open. Present manager receives $8,000. 





Send complete and detailed informa- 
tion together with photo. Box 773K, 
BROADCASTING. 

Salesman 
Salesman for local accounts. Draw and 
commission. Texas station. Box 623K, 
BROADCASTING. 


Salesman for 1000 watt network affiliate. 
Prosperous Michigan community where 
retail sales are way above national 
average. Guaranteed salary. Give 
background and references first letter. 
Box 660K, BROADCASTING. 


Salesman with car. Rocky Mountain 
ABC affiliate, promotional, stable sta- 
tion. Permanent. Excellent opportun- 
ity. Send snapshot with full details 
in first letter to Box 758K, BROAD- 
CASTING. 





A good sales position with excellent 
opportunity for advancement now open 
in growing industrial market of 50,000 
in Oklahoma. Good living conditions. 
250 watt fulltime well established net- 
work affiliate. Good guarantee against 
billing on air, with liberal commission 
on new business. No high pressure 
selling. Send detailed resume and re- 
ferences. Box 776K, BROADCASTING. 


Salesman, male or female, for one of 
Connecticut's leading independents in 
major market. Base salary, commis- 
sion, expense account. Write to Box 
814K, BROADCASTING. 


Time salesman. 
sion. 
Texas. 


Salesmen: 1000 watt independent. Sin- 
gle station market 14,000 population. 
Will guarantee up to $400 month plus 
commission for right man. Needed im- 
mediately. Write Bud Weir, KJCK, 
Junction City, Kansas. 








Salary plus commis- 
Good market. KFRO, Longview, 





Salesman-announcer wanted for in- 
dependent station. Good proposition 
for right man. Send disc, full details, 





first letter to R. L. Fowler, WGAT, 
Utica, N. Y. 
Experienced salesman, prefer man 


familiar with Washington, D. C. market. 
Salary, plus commission. Contact Carl 
Lindburg, WPIK, Alexandria, Virginia. 





I have requests for good salesmen 
from stations throughout the U. S. A. 
If you have a good personal and sales 
record and wish to advance yourself, 
send complete information and photo 
to the Fred A. Palmer Co., Worthing- 
ton, Ohio. 





Announcers 





Opening in Minnesota station for an- 
nouncer interested in selling time. 
Must have car. Good deal for right 
man. Box 701K, BROADCASTING. 


Immediate opening for combination an- 
nouncer-engineer with Rocky Mountain 
network affiliate. Ideal working con- 
ditions, station splendidly equipped. 
Permanent position. Wonderful climate 
and outdoor paradise. Small but con- 
genial staff. Send full details to Box 
755K, BROADCASTING. 


Announcer-salesman with car. Wyom- 
ing ABC affiliate. Picture and disc 
required with application letter giving 
all information. Write Box 759K, 
BROADCASTING. 


Fulltime two-fifty watt regional sta- 
tion Oklahoma needs good versatile 
announcer. Excellent working ‘and 
living conditions. Plenty of opportunity 
for advancement. Must know how to 
operate General Electric studio control 
board. Send full particulars and disc. 
Box 775K, BROADCASTING. 














Help Wanted (Cont’d) 


Help Wanted (Cont’d) 





Announcer, some experience—!4, kw 
near N. Y. No prima donnas. Box 
778K. BROADCASTING. 





Announcer for general staff work. 
Sports shows available if qualified. 
Send letter, disc and snapshot. Box 
797K, BROADCASTING. 


Amnouncer - engineer, first phone. 
WWGS, Tifton, Ga., Phone $21. 


Technical 


Engineer or combination for 250 watter 
— N. Y. Box 585K, BROADCAST- 
ING. 





Announcer—Staff man with disc-jock 
background for existing vacancy at top 
mid-south independent station. 3-5 
years experience preferred. Must be 
able to operate console. We are look- 
ing for a man who has lost the wander- 


lust. State all particulars in first letter 
with disc or tape. Box 815K, BROAD- 
CASTING. 


Wanted: Announcer-engineer for early 
morning shift, who can really put across 
early morning programs. Hours of work 
will average around 44 hours weekly. 
This is an excellent opportunity for the 
right man. Salary is dependent en- 
tirely upon ability. Radio Station 
KBRL, Box 342, McCook, Nebraska. 





Combination man wanted for immediate 
opening. Send letter, disc and snap- 
shot. KHIT, Lampasas, Texas. 

Immediate opening, experiencd an- 
nouncer with first telephone ticket, 
$280 per month start. Elk hunting 
sports area. Air mail photo and disc 
KPRK, Livingston, Montana. 








Network station needs good announcer 
with first class license. Ability to do 
some interview work preferred. Per- 
manent position in excellent com- 
munity. Write, phone, or wire Bill 
Bradford, KSST, Sulphur’ Springs, 
Texas. 


Transmitter operator, mid-September 
opening. Must have first phone. Ex- 
perience unnecessary but prefer man 
with amateur or servicing background. 
Box 715K, BROADCASTING. 


First class operator 
York. Good wages. 
BROADCASTING. 


Immediate opening for combination 
operator-announcer with first class li- 
cense. Audition disc is required. Good 
salary in western network affiliate. Box 
753K, BROADCASTING. 


in upstate New 
Write Box 729K, 


Engineer wanted for immediate em- 


ployment. Experience unnecessary. 
Send letter of details. Box 798K, 
BROADCASTING. 


Wanted—Engineer, first class license, no 
car or experience necessary. $1.25 per 
hour, 40 hours. Western Pennsylvania. 
Box 805K, BROADCASTING. 


Wanted: Engineer capable assuming 
duties and responsibilities of chief in 
long established southwestern 250 net- 
work affiliate. If interested, kindly con- 
tact Box 806K, BROADCASTING. 


Wanted—Engineer with first class li- 
cense. Experience not required. West- 
ern Penna. 250 watter. State minimum 
starting requirements. Address Box 
812K, BROADCASTING. 








$325 monthly. Need experienced an- 
nouncer with first class ticket. 40 hour 
6 day week. Prefer applicant from 
south or southwest who will appreciate 
ideal working conditions in modern 
plant. Send details, Manager, KTFY, 
Brownfield, Texas. 





Immediate opening for experienced an- 
nouncer, man with some sports play- 
by-play preferred. Salary is dependant 
on ability. Send disc and details. 
WDBL, Springfield, Tenn. 





Wanted by southeastern network affili- 
ate. Capable announcer for news and 
general staff duties. No floaters. At- 
tractive salary and ideal working con- 
ditions. WHMA, Anniston, Alabama. 





Wanted. Two experienced announcers, 
prefer men who have worked leaf 
tobacco markets and from North Caro- 


lina, South Carolina, Virginia or 
Georgia. Good working conditions, no 
floaters need apply. Radio Station 


WHNC, Henderson, telephone 736. 





Announcer with first class license, will 
consider inexperienced man _ having 
training and ability. WIKC, Bogalusa, 
Louisiana. 





Wanted: Reliable combo man. Em- 
phasis on announcing. Good deal for 
right man. Write, call or see Jim 
McDougall, WKLK, Cloquet, Minnesota. 


Immediate opening. Experienced an- 
nouncer with board knowhow. Oppor- 
tunities for capable man. 40 hour week, 
250 watt Mutual. Send resume, photo 
and disc. Ed Eckert, Program Director, 
WKNY, Kingston, N. Y. 





Announcer-operator wanted. Regional 
ABC. WKTY, LaCrosse, Wisconsin. 
NBC affiliate has opening for above- 
average, thoroughly experienced an- 
nouncer. Good opportunity for solid, 
draft exempt man seeking permanent 
connection with leading station. Send 
disc, snapshot, complete outline qualifi- 
cations including past and expected 
earnings, WSAV, Savannah. 





Texas independent wants female en- 
gineer. Some typing ability. No en- 
gineering ability or experience required, 
just a first class license. Box 818K, 
BROADCASTING. 


Wanted, engineer with some announc- 
ing ability. Permanent position with 
future for right man in 5 kw ABC 








affiliate in Colorado. KGHF, Pueblo, 
Colo. 

Engineer or combo. 1000 watt inde- 
pendent. Will pay up to $350 a month 


for right man. Needed immediately. 
Write Bud Weir, KJCK, Junction City, 
Kansas. 





Wanted—Chief engineer for 1000 watt 
daytime station, KPBM, Carlsbad, New 
Mexico. 


First Class engineer. No experience 
necessary. WASA, Havre de Grace, Md. 


Wanted: Combination engineer - an- 
nouncer for 250 watt Mutual outlet, 40 
miles north Atlanta. $55.00 for 45 
hours to start. WBHF, Cartersville, 
Georgia. 








Wanted: First phone or combination 
man, no experience required. WCFV, 
Clifton Forge, Virginia. 





Engineer, first class license for 1000 
watt daytime station, experience de- 
sirable but not necessary. Car essential. 
WDBL, Springfield, Tenn. 


Need first class licensed operator. No 
announcing, 6 day week. Time and 
half for over 40 hours, car not neces- 
sary. WDIG, Dothan, Ala. 


First class engineer-operator needed im- 
mediately for fulltime station. WFAH, 
Alliance, Ohio. 


Southeastern network station wants ex- 
perienced first class operator with car, 
capable of maintenance and recording 
as well as transmitter watch. Computa- 
tion not swollen by long hours. 40 hour 
week with time-and-a-half for occa- 
sional overtime. Permanent job re- 
placing man gone to TV after five years 
our staff. Write, wire or phone Bill 
Atkinson, WGBA, Columbus, Georgia. 








Help Wanted (Cont'd) 





Wanted: Engineer with first 
ticket, NBC station, WGRM, g 
wood, Mississippi. 


Class 
Teen. 





Immediate opening for engineer § 

class. Experience not necessary. Ss st 
ing salary $50.00 44 hours WINK CBg 
in Fort Myers, Florida. ; 








a 
Have immediate opening for transmit 
ter engineer. No experience neg 4 








$55.00 for 45 hours. Contact Chien: 
gineer, WJBF, Augusta, Georgia, 


Wanted, engineer for AM and Fy NBC 
affiliate, WKPT, Kingsport, Tenn. 





i 
Transmitter engineer with car Wanted 
Regional ABC station. Contact Harold 
White, WKTY, La Crosse, Wisconsip 


Engineer-announcer, auto necessary 
Send salary requirements and full de. 


tails first letter to WRZE, York, Penna, 


since eniaipiacmansseiiannanancidiatnnn 
Produetion-Programming, Othen 


aaa Ae 
News director, able to take full charge 
of a live wire news room ina leading 
5000 watt, north-central network aff. 
iate. Must be a topflight newscaster 
thoroughly experienced in local report: 
ing, editing wire copy and be able to 
direct other news personnel. Reply in 


confidence, giving detailed previous 
experience, salaries, when available 
and attach small _ photograph. Rox 


413K, BROADCASTING. 





Woman copywriter. Southwest. Seng 
audition disc, copy and recent photo, 
Box 672K, BROADCASTING. 





Experienced secretary - copywriter 
Western Pennsylvania independent, 
Position opening in September. Please 
send full details, photo, copy samples 
and salary required. Box 673K, BROAD- 
CASTING. 


Experienced writer for large copy de- 
partment in midwest radio-TV station. 
$70 AFRA minimum. Box 81k, 
BROADCASTING. 





Newsman: We are interested in a re- 
sponsible man with a good news voice 
to take charge of news programs for 
this station; must know how to collect, 
write, rewrite local, state and national 
news. Write WHDL, Olean, New York. 





Situations Wanted 





Managerial 





Experienced executive, former NAB of- 
ficial, twenty years operating, adminis- 
trative and legal background, past nine 
years in Washington, available for 
capital connection or assignment, lim- 
ited travel. Own Chevy Chase home; 
extensive civic, club and government 
affiliations. Present connection, $25,000 
per year, now requires too long absence 
from home. Will consider less. Can 
make change on thirty to sixty days 
notice. Write Box 556K, BROADCAST- 
ING. 


Experienced station manager with suc- 
cessful record and clean, sober habits. 
Making change for understandable 
personal reason, with recommendations 
of all previous station owner employ- 
ers. Can bring topnotch engineering 
and commercial staff if desired. Please 
address: Manager, Jonesboro Box 2! 
Sanford, North Carolina. 





Salesmen 





Fifteen years NBC sales. local, spot net- 
work, excellent record. best references 
Currently employed. Considering leav- 
ing New York City. Box 744K, BROAD- 
CASTING. 





Announcer: Salesman, good _ recoft 
references, full details and audition by 
return mail. Two weeks _ notice Te 
quired. Box 808K, BROADCASTING 


——— 


Account executive desires position st 








tion reps, N. Y. or Phila. Box 810K 
BROADCASTING. 
Announcers 


RECT 
Play-by-play football, basketball, bast 


ball. Five years experience. = 
without sponsor, seek sports statio! 
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1) Situations Wanted (Cont’d) ee we (Cont d) Situations Wanted (Cont’d) For Sale (Cont’d) 
a Production-minded combo man. Pres- . 5 i oe , 
St class seeking job as announcer — Negro. ently employed, offered $72.50. Versa- Production-Programming, Others a SL 
. Green. | ccined Radio City, college background. tile, unique DJ approach, news, actor, jy, : ; % cali: Ria _ For sale: One composite 250 watt trans- 
= trained DJ, commercials, news. Clean Northwestern University School of seg Ap ene a ME Ge oom. mitter, tower, Quonset hut, two turn- 
_ | t: pleasing voice, can write commer- Speech grad., Ex-ham, married, vet. gram director and promotion manager tables and console. Complete 250 watt 
eer fing al copy. Disc available. Box 598K, East or midwest. Box 799K, BROAD- looking for station with work to be station except for frequency and modu- 
'Y. Start ROADCASTING. CASTING. done. Extensive education and back- ation monitors. First_ $5,000 takes it 
NK, CBs a. Stee pease all hess. Mew <a diane, Shame Announcer, five years experience AM ground. Personnel, programs, sales, WBSC, Bennettsville, S. C 
meer. Fiv . ‘ - I . lic r i ia & ag- —— 
jnnow. ‘ox 604K, BROADCASTING. and TV. BA Speech-Theater Minnesota public relations specialties 28, ag 


pp. $80. B 


Currently on TV series with top re- gressive, intelligent. Save money on 





bon a views Best references Available my _ salary Save all the way Box ry scan minkepe reesenes. 
oc 7s. r ° le 7 é £ av yay. ) Used tw } 2 ~ : . i 
transmit college srad., 25, seeks first announc- September 15. Will consider all offers. 770K. BROADCASTING. » re ee ee 


b, any location. Courses in an- plete as new. First check $180 takes it 






















































































































































































































“hief En. ae ning, copywriting, newswriting. Box es eee - Experienced copywriter, creative, am- Jack Stone, WRVA, Richmond, Virginia 
rgia. Sort on experience, long on talent, Experienced, formally trained news- bition to progress. Sound commercial 
——__ }0" pisc, photo. Box 699K, BROAD- caster. Past year been doing top copy, for you and your sponsors. Write r 
FM Nee PeeTING. sponsored cast on station. Reporter, for samples. Box 780K, BROADCAST- Wanted To Buy 
enn. cAS ; ee newswriter, caster, all phases. Two ING. a 
. Writing and musical abil- years college radio work. Although ex- re gE e — : — ‘ 
ae sanoeks cuitinn with progressive perienced staff, prefer straight news. News director, able to meet require- Stations 
thee Fen. Box 700K, BROADCASTING. Married, 28, two children, veteran, un- ments of live wire news room. Cur- ae 
arold Bs draftable, college graduate, journalism. rently in charge of leading 5000 watt 
sconsin, janouncer-engineer, former reservist Minimum salary $65 a week. Box midwest network affiliate. Thoroughly Owner-operator will purchase regional 
——., ned to permanent civilian duty 801K, BROADCASTING. experienced in top-flight newscasting or local network station. West, south- 
lecessary, "tits position as combo man or en- Top newscaster Authoritative (a and local reporting. A. P., U. P. cor- west preferred. Box 713K, BROAD- 
1 full de. poesires. P < 1 b P on ° uthoritative (na- respondent. Interested in eastern met- CASTING 
k, P sneer in New England area. One year tural). Experienced and trained in writ- ropolitan areas only Box 790K 
» a. aperience, Ist phone, draft exempt. ing, reporting, airing news—editing BROADCASTING ™ ‘ ‘. ‘ =n 7 
— Bx 37K, BROADCASTING. wire. Want to affiliate with station : Equipment, ete. 
Others my : ; : large enough to afford separate news Experienced program director, an- 
anal ixperienced announcer, copywriter. operation. Minimum salary $75 a week. nouncer, copywriter. Age 27, married 
ill charge fork board. Specialty: news, classics. Family man, 28. References, tape. Sta- veteran. Presently employed 250-watt Wanted: 2 RCA transcription arms with 
a leading @Sxty_ minimum. Box 743K, BROAD- tion manager knows of this ad. Box PD. Want permanency. Only rea- Universal heads. Radio Station KVAN, 
ork aff]. gCASTING. 802K, BROADCASTING. we rene! pone. Box 794K, Vancouver, Washington. 
> — SS eae ~_ Cc NG. = —E on 
recast, disc jockey, currently conducting Recent graduate from the School of Ra. = inet are 
Teport- we evening show in the east. Four dio Technique available immediately. Program Director—Plenty of experi- 260-foot guyed tower. Must be com- 
e€ able to fos experience. Desired change to Strong on DJ, news, commercials. Some ence in all phases of radio: program- plete and dismantled. Write Radio 
= agressive station as PD or DJ and Console. Will travel. Young, draft ex- ming, production, continuity, traffic, Station KXRJ, Russellville, Arkansas. 
available eetial events. Fully experienced in all mt. Dise and photo available pen sales ideas and presentations, promo- 
ph. Box pases of announcing. Married. $75.00 An ~ aie nomth Sosioek ot a re (no sports) etc. ae Wanted—Used RCA “88"-A_ micro- 
sarantee plus talent. o anywhere. nnouncer — 712 months experience. ike location in or near eastern coasta i , : ff he 
ux 772K, BROADCASTING. Have done all phases announcing. De-_ states. College graduate—no drifter. coe bee a. ew 
ast ———_—_— sire night turn. Would like network Best references in the business. Reply wii : 
a. Send jws—DJ. General staff: Two years station. Go anywhere on first im- Box 795K, BROADCASTING. : =o 
"nt photo, aprience. Presently employed. Dis- mediate offer. Box 813K, BROADCAST- Cammith , Ex Am constructing one kw station. Need 
gisied but not hard to get along ING. <a Gaataae Geen Sues gto. all equipment, write Rose M. Kirby, 
7 -_ — — —— Fe s SSiv ation. y . | 2 
saul wh EASTING. coast. Box 774K, Sportscaster with outstanding college Hard worker. Draft exempt. No an- WROS, Scottsboro, Alabama 
lependent, §_—__— : aS aac a and major league experience. Draft nouncing. Box 807K, BROADCAST- 
r. Please #\twork experienced sports man wants exempt. Box 816K, BROADCASTING. ING. 500 watt transmitter and frequency 
y samples fxployment preferably west. Board Missourian, 3 years experience all 3 : aes ; . - modulation monitor and guyed tower. 
” BROAD. tence, news, DJ. Married, draft phases broadcasting in local stations. Showmanship plus production skill Contact C. Chamberlain, P. O. Box 438, 
gempt. Presently employed, no drifter. Box 821K, BROADCASTING. — a station profits. ee Bellefontaine, Ohio, or phone 9-2398. 
. . ‘ - z . - = worke or seven years as sta an- 
— ae 717K, BROADCASTING. = Announcer, disc jockey, copywriter. 4 nouncer, chief announcer and now ‘ - 
~e fill you pay for experience and a 250's to + kw. tere an ap aan ee ae ee eee Miscellaneous 
Station. Fr. ‘ e : /. Klave se my ability to be the program director 
ox BITK, RR ee man. Box 779K, run copy departments in 4 stations. New of your local or comianes oe ggg «od 
RO. — 7 ae —_ 28, single, will travel. ried, 27. Box 811K, BROADCASTING. lLearn_how to speak and write for ra- 
i _.. guexperienced announcer-newscaster- Box pty + ef — Crack reporter, rewrite man needs pone nono ood ay ow gg Fa 
in a Te- Hise jockey. Trained Radio City. All —— =~ western location for health. Now cover- [ntroductory offer (two month ly) 
ews voice s. Youn ambitious. \ Want Persons involved: Husband and wife. j,; . wed rees ; : ~ age. Ss ony 
grams for Pane B; . —— = ect exmnet Catt en ane ee ing large midwest city for top rated complete with 15 printed lessons. Ad- 
lect, g2den opportunity. Box 782K, BROAD- — ae Soe Swe Youre : station. Journalism grad, vet, family. dress Box 784K. BROADCASTING 
to collect, BrstING. FM, TV _ experience. Strong in all pisce on request Write Box 819K _ ‘ , , 
d national §-—__ phases of news, editing, rewrite and BROADCASTING. F a. —— - — 
New York. Binsatile announcer wants position local reporting. Excellent DJ team. . - : Help Wanted 
—— fiere board work not required. Con- Continuity and commercial writing. News editor. Three years experience 
d tentious, draft exempt, excellent re- Production and direction. Available writing own world, local, sports shows. — 
fences. Box 783K, BROADCASTING. immediately. Permanent. Peter New- Experienced local coverage, special Announcers 
= a Seales — ton, #1 Stuyvesant Oval, New York events, play-by-play. MS radio jour- 
fmouncer, 3 years experience all City, New York. nalism Northwestern. Marine veteran — 5a eaaiigitial, Reman 
uses, first phone license, college, vet, . Technical —25. Fletcher Latta, Phi Gamma Delta, 
xr NABof- @™Tied. Want change for advance- NU. Evanston, IIl. 
z, adminis- §™0t in south or west. Box 786K, Enginecr, degree, license, 15 years ex- ee ai DISC JOCKEY 
past nine FZOADCASTING. ey combo. Box 652K, Television WANTED 
ilable 2 nena O NG. 
ment, lim- —_ open lt with sense of Experienced chief engineer desires Salesmen 
ase home; #™M0r, zing and sell. Proven sales on i i i i “ = ne ee = 2 
overnment @@l market. Morning show suitable = = ot eae 2 ae xi TV film buyer-salesman. 10 years ex- Must have proven success rec 
; late night. M ‘ larger station. Prefer Kentucky, Ten perience motion picture exhibition and ord as D.J., in a competitive 
ion, $25,000 ee nee MC paudience shows. nessee or bordering states. Married, qistribution. Box 781K, BROADCAST- ik ates 
ng absence ~ r east, southwest or midwest. family. Box 702K, BROADCASTING. N : market. A real opportunity 
less. Can §™ build up sales and audience. Just Y . wae s a" oh " ING @ TELECASTING. aati its the man who can de- 
sixty days §™iNary fellow that can do an extra- a nee bes sey =e change! Seasoned time salesman. Best qualifica- 1° e | P 
inary job. P t siti Presently chief small market AM. De- “ieceetygaiges " : pone iver. 5 kw network station 
JADCAST- y job. resent position four sire move £0r advancement. and per- tions, success, results. Desires posi- . ° 
it Box 187K BROADCASTING.” sonal satisfaction. Southeast Please tion TV. Box 808K, BROADCASTING metropolitan north central mar- 
z= . : r - a < TELECASTING. ket. Give full rticulars about 
cain forward your requirements and prop- bad oT. e Tull particulars abou 
r with suc- Bimouncer: Experi . ‘on  OSition. I can’t afford to tell all in . ; -0"0r ; “3 previc xperienc lari 
: : erienced, Sl . : Production-Programming, others evious experience, salaries 
me naanle ward work, script Sonmee, “aoa this ad—you'll be pleasantly surprised : : > oamed and expected, and at- 
cee hefer New England region. Box 788K. after writing. Box 771K, BROAD- TV newsreel camerman available for ir ye aes 4 ‘Confide tial 
agen ROADCASTING. CASTING. _ studio or newsreel assignment. Box ea? Seen Sek eee 
er emp) —__—_—___ — Engineer: 12 years experience, majority 724K, BROADCASTING e TELECAST- 
angineering : 8 ; P JOrse; ‘ BOX 450K, BROADCASTING 
ad. Please Ainouncer-24. First class license. 21% as combination engineer-announcer. 4 ING. ° 
© Box 21, ers experience. Strong news, DJ, years chief engineer at same station. F Sal 
. “y ae sports, vet. Good refer- Construction, maintenance and assistant or sale 
_: per week. Box 789K, managerial experience. Will be re- rm . . P . 
———ae POADCASTING. leased September 25th from active duty Stations Situations Wanted 
a gs 2 ees with the Naval Reserve. Prefer west- Western local station in good farm —— ee 
__ ee fabition with a voice! Leading DJ ern states. Box 785K, BROADCAST- town. Owners wish to devote them- as 
a1, spot net- bea’: topnotch emcee, now em-_ ING. ___ selves to other business. Low price Announcers 
reine a one = midwest major Present chief engineer wants chief small for cash. Low-cost operation ideal for 
jering leav-# a eh our years experi- station or consider engineer of large owner-manager-engineer and wife. Re- 
K, BROAD Bhyy' emméle, veteran. Seeking TV work. station or TV. 10 years in radio. Box plies confidential. Box 804K, BROAD- MORNING DISKER 


t mee all offers-radio or TV. 0 
minimum. Box 791K, BROAD- 820K, BROADCASTING. CASTING. 






Well-known in East Coast trade 


——— 





Good voice quality, first phone, strong 







































































od recor ms a on commercials, minimum $65 weekly. Equipment, etc. circles... successful in highly 
ue rtseaster, former professional base- | BOX 303, McCook, Nebraska, or phone GE 3 kw FM transmitter and monitor. competitive metropolitan mar- 
CASTING. Meter wager desires minor league and 1055W. __ . Box 1073, BROADCASTING. kets. 
. voll S play-by-play, year-round. Ist class operator. Excellent tech- : , —~ . 
an ~ led, veteran, college, best refer- nician with experience and car. Avail- a —— ———— a ~ " WANTS : 
position sta gts. Box 792K, BROADCASTING. able September 7 plus travel to any- CORGItion. at ro egg crys Morning show and Production 
Box 810K where. Box 695, Butler, Penna. Phone holders 1400 kc. Crated. $2,000.00 cash. Di hi f ‘ “ 
‘uncer — Experienced operate 23002. i ; Box 526K, BROADCASTING. _ : "Weet. T ~ —. — 
—— ae _ Write excellent commercial Chief engineer and experienced station el. 10 kw FM transmitter. Includes he > geal wail. kek i ro 
etem Age: 27—-married—veteran. Draft manager, two man team, not available tiver unit power supply and amplifier. — oe a udget to de- 
— mK Ree floater. very reliable. Box separately. For details write Engineer, Perfect condition. Never been — velop and sell commercially- 
otball, base" BROADCASTING. Jonesboro Box 247, Sanford, N. C. Make —_ yo LEDADCABTING sound ideas. Offer must match 
ice, Neveél Straight first phone engineer desires = = : - 









f m resent $10,000 in high- 
heucer. 6 years experience all position with station 1000 watts or over For sale, Gates 250A, 250 watt trans- Me $10, gh 


s. Family. Now employed large with  possibiliti i 
mety : : es. Experience six mitter with 1490 kes crystals. Contact 
TINGE “°politan market. P P 


"196K, BROADCAS 














cost-index area. Write or wire 
Best references. months. Write Gilbert Legler, 616 S. Eli Daniels, KDSJ, Deadwood, So. Box 722K, BROADCASTING. 






TING. Second, Clinton, Mo. Dakota. 
















GAB MEETING 


For Sale Full Program Announced 


= — COMPLETE program of the 
Equipment etc. Georgia Assn. of Broadcasters 
summer meeting was announced 





































































last week by Ben Williams, GAB 
president and commercial manager 
of WTOC Savannah. The meeting 
will be held at the King and Prince 
Hotel on St. Simons Island, Ga., 
Sept. 6-8. 

Among speakers scheduled are 
Oliver S. Gramling, assistant to 
the general manager for radio AP, 
Tucker Wayne, president of Tucker 
Wayne & Co.; Wythe Walker, sta- 
tion representative; and Thurman 
Sensing, executive vice president, 
Southern States Industrial Coun- 
cil. 

The program follows: 

Thursday: Afternoon registration. 

Friday: Morning registration; 12 noon, 
Opening session with Dorsey Owing 
presenting the BMI-Young Composers 
Award for adpotion by GAB; 1 p.m., 
Lunch with a talk by Mr. Gramling; 


3 p.m., Mr. Wayne’s address; 3:45 p.m., 
James Cobb, public relations director, 


TOWER FOR SALE: 


Erected 411 ft. self-supporting 
Truscon Type D 30 tower. De- 


signed to resist 30 pound wind 
pressure 


in accordance with 
specifications of Radio-Television 
Manufacturers Association. 
Tower located near District of 
Columbia. Can be dismantled or 
sold with 814 acres of ground. 
Box 747K, BROADCASTING. 








Employment Service 





EXECUTIVE PLACEMENT SERVICE 





Confidential nation - wide service re ee 

placing qualified, experienced man- pee Riggers 6 2 — 
agers, commercial managers, pro- pw “9 mner wi a y Mr. sen- 
_ ag eggs Mieco Mg ee Ban Saturday: 12 noon, Miss Gertrude 
applicants and pats met Gordon, groups liaison representative, 
Pray ‘ eet Office of Price Stabilization; 1 p.m., 

Howarp S, Frazier Lunch with talk by Mr. Walker. 
TV & Radio Management Consultants am 





726 Bond Bldg., Washington 5, D. C. 





WEATHERS TO WBS 


83 New Stations Added 
JAMES WEATHERS has resigned 
as commercial manager of WNEX 
Macon, Ga., to join World Broad- 
casting System as a field sales 
representative, Robert W. Fried- 
heim, general manager of World, 
announced Thursday. Cy Kaplan, 
previously with Tel-air Assoc., has 
also been added to the World field 
force, Mr. Friedheim said, noting 
that the two appointments are the 
first step in a WBS program to 
expand services to its more than 
800 affiliated stations. 

WBS during the period June 1- 
Aug. 27 added 83 stations to its 
list of library affiliates to bring 
the total to 827 subscribers. WBS 
also signed 197 renewals of exist- 
ing contracts during the summer, 
which showed a 48% over-all in- 
crease in business compared to 
the same period of 1950. The 1951 
summer record, best in the com- 
pany’s 20-year history, was at- 


Schools 


NORTHWEST 
BROADCASTING 
SCHOOL 


12th « PORTLAND, 


tributed to local programming and 
local sales. 


531 5S. W. OREGON 












New England | 
$15.000 
Down Payment 


The only station in a very at- 
tractive New England city with a 
population of more than 35,000 
having retail sales in excess of 
$45,000,000.00. This is an un- 
usual opportunity for a qualified 
operator to purchase an im- 
portant facility on a very favor- 
able financing arrangement. 


Appraisals e Negotiations e Financing 


BLACKBURN-HAMILTON COMPANY 


RADIO STATION AND NEWSPAPER BROKERS 


WASHINGTON, D. C. CHICAGO SAN FRANCISCO 
James W. Blackburn Harold R. Murphy Ray V. Hamilten 

Washington Bldg. Tribune Tower 235 Montgomery St. 
Sterling 4341-2 Delaware 7-2755-6 Exbroek 2-5672 


SOLD 


The property that was scheduled 
in this issue of BROADCAST- 
ING has been sold to one of 
Blackburn-Hamilton Company’s 
qualified buyers. For careful 
handling, on a strictly confiden- 
tial basis, to buyers we have 
checked and know are qualified 
—not just information seekers 
—please list your property with 
our national organization. 
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September 3, 1951 


Radio Network Clients for Fall 195] 


(Continued from page 23) 


Sponsor 
General Mills 


General Motors 
Gillette Safety Razor Co. 


Goodnews Broadcasting 
Assoc. 


Goodyear Tire & Rubber Co. 


Gospel Broadcasting Assoc. 
Evangelistic Assoc. Inc., 
Billy Graham 


Heinz, H. J., Co. 


Jergens, Andrew, Co. 


Kellogg Co. 


Lorillard, P., Co. 


Philip Morris Co. 


Philco Corp. 


Prudential Insurance 
of America 


Co. 


Ralston Purina Co. 


Reynolds, R. J., Co. 
Seeman Bros. Inc. 
Serutan Inc. 
Sterling Drug Inc. 
Swift & Co. 


Sylvania Electric Products 
Inc. 

U. S. Army & U. S. Air 
Force Recruiting Service 

Voice of Prophecy Inc. 

Warner-Hudnut Inc. 


American Home Products 
Corp. 


American Oil Co. 
American Safety 
Corp. 
American Tobacco Co. 
Armstrong Cork Co. 


Razor 


Bank of America National 
Trust & Savings Assn. 
Bekins Van & Storage Co. 


Book Assoc. 


Campana Sales Co. 


Campbell Soup Co. 
Carnation Co. 


Carter Products Inc. 
Chemicals Inc. 


Chesebrough Mfg. Co. 
Coca-Cola Co. 


Colgate-Palmolive-Peet Co. 


Continental Baking Co. 
Cream of Wheat Corp. 
Economics Laboratory 
Electric Auto-Lite Co. 


Hours 

per 

Program Week 

Lone Ranger 1% 
Edward Arnold, 

Story Teller 25 mins. 


Betty Crocker Maga- 

zine of the Air 1% 
Mr. Mercury 15 
Silver Eagle 14 
Henry J. Taylor “4 
Gillette Fights Varies 
Back to The Bible 15 
The Greatest Story 

Ever Told 1, 
Revival Hour 1 
Hour of Decision 114 
Adventures of 

Ozzie & Harriet 15 
The Jergens- 

Woodbury Journal 14 
Victor Borge 4 
Mark Trail 1%4 
Stop The Music 4 
The Original Amateur 

Hour 34 
(To be announced) 114 
Break The Bank 1 
The Romance of 

Evelyn Winters 114 
Breakfast Club 1% 
Jack Berch Show 114 
Space Patrol ly 
Richard Diamond, 

Private Detective 19 
Monday Morning 

Headlines 4 
Victor H. Lindlahr 1% 
My True Story 2 hrs., 

5 mins. 
Mystery Theatre 15 
Breakfast Club 214 
Sammy Kaye 

Sunday Serenade 1, 
Game of the Week TBA 


The Voice of Prophecy 32 


Walter Winchell 4 

C B S Radio 
Romance of Helen 

Trent 144 
Harry Babbitt Show 15 
Our Gal Sunday 1% 
Edward R. Murrow 1% 
Frank Goss—News 1, 
Jack Benny Show 15 


Armstrong Theatre of 
Today 1p 


Ralph Story Show 1% 
Bekins Hollywood Music 
Hall ls, 
TBA % 
Sidney Walton Show 
& Magic of Believing 142 


Bill Shadel 5 min. 
Club 15 1% 
Contented Hour 1%, 
Stars Over Hollywood 342 
Songs For Sale “4 
CBS Newsroom— 

Sunday Desk %4 
Dr. Christian % 
Charlie McCarthy 

Show A 
Strike It Rich i%4 
Kings Row 1% 
Mr. & Mrs. North ly, 
Our Miss Brooks 1, 
Grand Slam 1% 
Let’s Pretend 25 min 
Galen Drake 5 min. 
Suspense 1% 


BROADCASTING ® 











sponsor 

pectric € 
Pem. 

general ] 

















Agency 
Dancer-Fitzgeralq. general | 
Sample 
Tatham-Laird Ine, 


Dancer-Fitzgeralq. 
Sample 

Knox, Reeves Ady 

Knox, Reeves Ady 

Kudner Agency 


Max ne 
axon Inc, will Bro 


theo. Hal 
geo. A. F 








J. M. Camp 


Kudner Agency 
R. H. Alber Co, gousehold 
Walter F. Bennett & ¢y 


fingan & 





Maxon Ine. 


yver Bre 
fon Div. 





Robert W. Orr & Assoe 
Kenyon & Eckhardt 
Kenyon & Eckhardt 
Lennen & Mitchell 





Lennen & 
Cecil & 
Cecil & 


Mitchell 
Presbrey 
Presbrey 


liggett & 


lngines-' 
Watch € 





Cecil & Presbrey 
Hutchins Ady, 


Calkins & Holden, Ca 
lick, McClinton & 
Smith Ine. 


Gardner Ady. 





janhattan 
‘Burs Inc. 
yennen C 


\etropolit 
ance Co 


Miles Lab: 






William Esty Co. 





Wm. H. 
Roy S. 


Weintraub Co 
Durstine Ine, 





orton Sa 


Dancer-Fitzgerald- ational 1 
Sample 
Dancer-Fitzgerald- 
‘Semele wae hbst Sale 
J. Jalte 
Walter Thompson her Pau 
Roy S. Durstine Ine, J”: Peppe! 
Grant Adv. hilip Mot 
Western Adv. hillips Pi 
Kenyon & Eckhardt [fllsbury | 





Panters N 
Co. 
hocter & 

John F. Murray Adv 

John F. Murray Ady. 

John F. Murray Ady 

Joseph Katz Co. 

McCann-Erickson 

BBDO 

BBDO 

Charles R. Stuart Ad 
hid-Murd 

Brooks Adv. 

Huber Hoge & Somgkxall Dr 
Ld. Reyn 

Huber Hoge & Sols 


Wallace-Ferry-Hamley Btchfield 
Co. 
Ward Wheelock C0. 
Erwin, Wasey & C0. 
Erwin, Wasey & (0. §°& W Fi 
Sullivan, Stauffer, (@%ly Matt 
well & Bayles 

ignal Oil 
Sidney Garfield & A“Hiring p 
McCann-Erickson 

SWvania 
D’Arcy Adv. Ine, 
Wm. Esty & Co Me Toni | 
Wm. Esty & Co. 
Sherman & Marquellt 
Ted Bates & Co. 
Ted Bates & Co. 
BBDO 
Cunningham & Walt U 8. Arm 
Cecil & Presbrey § ‘it Fore 


BE Service 
Telecast! 


PROAD 




















sponsor 

pectric Companies Adv. 
pgm. 

general Electric Co. 












general Foods Corp. 
































































rald- 

| Ine, 

rald- 

S Ady, 

Ss Ady 

icy 
all Brothers Inc. 
theo. Hamm Brewing Co. 
geo. A. Hormel & Co. 

ney ; ’ 

Co gusehold Finance Corp. 

nnett & Cy 
singan & Co. 

| , yver Bros., Thos. J. Lip- 

a & Asef on Div. 

‘Ckhardt 

.ckhardt 

Mitchell 

Mitchey)  ussett & Myers Tobacco 
Co. 

*sbrey 

— ngines- Wittnauer 
Watch Co. 

esbrey 

div. . 
wohattan Soap Co. 

Holden, Car I 

linton @ pts Inc. 

. yennen Co. 

v. Wtropolitan Life Insur- 
ace Co. 

y Co. Mies Labs. 






pintraub Co 
‘stine Ine. 


orton Sales Co. 




































































gerald- \itional Biscuit Co. 
gerald- Boost sales Co. 
Fhompson Bter Paul Inc. 
stine Ine bh. Pepper Co. 
hilip Morris & Co. 
dv. hillips Petroleum Co. 
Eckhardt #pfilsbury Mills Inc. 
tanters Nut & Chocolate 
Co. 
hocter & Gamble Co. 
urray Adv 
urray Ady. 
urray Adv 
tz Co. 
rickson 
Stuart Ad 
bid-Murdoch 
iv. 
ge & Somspkxall Drug Co. 
LJ. Reynolds Tobacco Co. 
yze & Sons 
erry-Hanley Blthfield O11 Corp. of N.Y. 
selock Co. 
asey & (09 
asey & (0. $& W Fine Foods Inc. 
Stauffer, (@ly Mattress Co. 
Bayles 






Ssnal Oil Co. 










rfield & AB Serling Drug Inc. 
srickson 

Sania Electric Products 
dv. Ine, 
y & CO Ble Toni co. 






y & Co. 
& Marquettt 
s & Co. 
s & Co. 















1am & Wal 
presbrey 


US. Army & U. S. 


Air Force Recruiting 
Service 





elecast! 


PROADCASTING 





per 
Program Week 
Corliss Archer 1% 
CBS Football 

Round-up 3 


Renfro Valley—Sunday 
Morning Gatherin’ %4 


Renfro Valley—Country 


Store % 
Gangbusters 25 min. 
Hopalong Cassidy 19 
Second Mrs. Burton 1% 
News 5 min. 
Wendy Warren 1% 
Hallmark Playhouse 1% 
Edw. R. Murrow 1% 
Music With the 

Hormel Girls % 
Edw. R. Murrow %4 


CBS Newsroom— 
Sunday Desk %4 
King Arthur Godfrey 
& His Roundtable 1 
Arthur Godfrey’s 


ww 


Talent Scouts 15 
Lux Radio Theatre 1 
Arthur Godfrey Show 1%4 
Aunt Jenny 1% 
Arthur Godfrey 

Show 215 


Bing Crosby Program 1% 


Longines Symphonette 


Choraliers 4% 
Frank Goss, News 34 
People Are Funny ly 
Frank Goss, News 34 
Allan Jackson and 

The News 1% 
Hilltop House 1% 
Curt Massey Time 1% 
Visitin’ Time 1%, 


Arthur Godfrey 


Show 1% 
Pabst Blue Ribbon 

Bouts 1% 
Frank Goss 1, 
Dr. Pepper’s Southern 

Sports Roundup %4 
Horace Heidt Show 15 
Rex Allen Show % 
House Party 1 hr., 25 min. 
Cedric Adams 25 min. 
Arthur Godfrey 

Show 1%4 
Edward R. Murrow 15 
Beulah 1% 
Brighter Day 1% 
Big Sister 14 
Young Dr. Malone 1% 
Guiding Light 1% 
Rosemary 1%4 
Lowell Thomas 1% 
Jack Smith Show 1%4 
Ma Perkins 14% 
Perry Mason 1% 
Arthur Godfrey (alt. days 

Show with Toni) 


Amos ’n’ Andy 
Vaughn Monroe Show 
Bob Hawk Show 
Larry Lesueur 


fait it 
is wr we 


Charles Collingwood 4 


Harry Babbitt Show 3% 
The World Today, : 


Carroll Alcott 34 
The Whistler 15 
Songs for Sale 1, 
Grantland Rice 4 


This is Nora Drake 1% 
Arthur Godfrey (alt. days 


Show with Reid 
Murdoch) 

Alias Jane Doe 25 min. 
Mystery Singer 5 min. 


Frankie Laine Show % 


© Telecasting 


Agency 
N. W. Ayer & Son 
Maxon Inc. 
Benton & Bowles 


Benton & Bowles 
Young & Rubicam 
Young & Rubicam 
Young & Rubicam 
Benton & Bowles 
Benton & Bowles 
Foote, Cone & Belding 
Campbell-Mithun 


BBDO 


Needham, Louis & 
Brorby 


Needham, Louis & 
Brorby 
Warwick & Legler 


Young & Rubicam 


J. Walter Thompson Co. 


Ruthrauff & Ryan 
Ruthrauff & Ryan 


Cunningham & Walsh 
Cunningham & Walsh 


Victor A. Bennett Co. 
Victor A. Bennett Co. 
Duane Jones Co. 
Leo Burnett Co. 
Duane Jones Co. 


Young & Rubicam 
Geoffrey Wade Adv. 
Geoffrey Wade Adv. 
Klau-Van Pieterson- 
Dunlap Assoc. 


McCann-Erickson 


Warwich & Legler 
Maxon Inc. 


Ruthrauff & Ryan 
The Biow Co. 
Lambert & Feasley 
Leo Burnett Co. 
Leo Burnett Co. 


Leo Burnett Co. 


Raymond R. Morgan Co. 


Dancer-Fitzgerald- 
Sample 
Compton Adv. 
Compton Adv. 
Compton Adv. 
Compton Adv. 
Benton & Bowles 
Compton Adv. 
Dancer-Fitzgerald- 
Sample 
Dancer-Fitzgerald- 
Sample 
Benton & Bowles 


Weiss & Geller 
BBDO 

Wm. Esty Co. 
Wm. Esty Co. 


Morey, Humm & John- 


stone 


Morey, Humm & John- 


Stone 
Foote, Cone & Belding 


Alvin Wilder 


Barton A. Stebbins Adv. 


Dancer-Fitzgerald- 
Sample 


Roy S. Durstine Inc. 


Foote, Cone & Belding 


Foote, Cone 


& 
Foote, Cone & Belding 
& Belding 


Foote, Cone 


Grant Adv. 





Wildroot Co. 


American Fed. 
American School 
American Tobacco Co. 


Beltone Hearing Aid 
B. T. Babbitt Inc. 
Capehart-Farnsworth 


Christian Reform Church 
Dawn Bible Students Assn. 
Derby Foods 


Safety Razor Co. 
Johns-Manville 


Kellogg Co. 


Kraft Foods Co. 
Lorillard, P., 
Lutheran Laymen’s League 
Miles Labs 


Personna Blade 
Quaker Oats Co. 


Radio Bible 
Farm Mutual . 


VCA Labs. 
Voice of Prophecy 
Williamson Candy Co. 


Allis-Chalmers 
American Cigarette 

& Cigar Co. 
American Dairy Assn. 
American Tobacco Co. 


American Trucking 


Armour & Co. 
Assn. of American Railroads 
Bell Telephone System 





y in October. 
EOW—Every other week. 


(Continued on page 


HOUSTON, TEXAS 


Belding 


per 


Program week 


F.B.I in Peace & 
War 

The World Today, 
Carroll Alcott 

Life with Luigi 

Gene Autry Show 


MBS 


Frank Edwards 1%4 
Gabriel Heatter 144 EOW 


Les Higbie & the 


News 25 min. 
Talk Back With 

Happy Felton 25 min. 
Gabriel Heatter 14, EOW 
Bab-O-Reporter 21% 


News With 
Vandeventer 

Back to God 

Frank and Ernest 


Sky King 50 min. 


World Series (time indef.) 


Bill Henry and 


the News 25 min. 
Clyde Beatty 114 
Wild Bill Hickok 25 min. 


Queen for a Day 


Queen for a Day 114 


Lutheran Hour 


Curt Massey Time 1% 


Cedric Foster and 


the News 5 min. 


Rod & Gun Club 


of the Air 25 min. 


Gabriel Heatter 
Gabriel Heatter 
Challenge of the 


Yukon 1% 


Man on the Farm 
Radio Bible Class 


Cecil Brown 10 min. 


Ladies Fair 2 hrs. 5 min. 


Gabriel Heatter 
Voice of Prophecy 


True Detective 
Mysteries 


NBC 


The National Farm 
& Home Hour 
The Big Story 


David Lawrence 
Kenneth Banghart 


& the News 25 min. 


Your Hit Parade 


American Forum of 
the Air 


Dial Dave Garroway 1% 


The Railroad Hour 
The Telephone Hour 


THESE OFFICES 
TO SERVE YOU 


Hours 


86) 


OF. | eS 


TEL. 


Agency 
BBDO 


BBDO 
Arthur Meyerhoff & Co. 
Ruthrauff & Ryan 


Furman, Finer Co. 
Olian Adv. Co. 


BBDO 


BBDO 
Olian Adv. Co. 
Wm. H. Weintraub 


J. M. Mathes Adv. 
Glenn-Jordan-Stoetzel 
Wm. Gleeson Co. 


Needham, Louis & 
Brorby 
Maxon Inc. 


J. Walter Thompson 
Leo Burnett Co. 
Leo Burnett Co. 

J. Walter Thompson 
Lennen & Mitchell 
Gotham Adv. Inc. 
Geoffrey Wade Inc. 


BBDO 


Al Paul Lefton Adv. 
Harry B. Cohen 
J. D. Tarcher & Co. 


Sherman & Marquette 
Sherman & Marquette 
Stanley G. Boynton 


Needham, Louis & 
Brorby 


Dancer-Fitzgerald- 
Sample 


Harry B. Cohen Adv. 
Western Adv. 


Aubrey, Moore Wallace 
Inc. 

Bert S. Gittins 

Sullivan, Stauffer, 
Colwell & Bayles 

Campbell-Mithun Inc. 


BBDO 
BBDO 


Biow Co. 

Foote, Cone & Belding 
Benton & Bowles 

N. W. Ayer & Son 


QUINCY, 
ILLINOIS 


TEL. 8202 


; . TEL. ATWOOD 8536 
WASHINGTON, D.C. . . . TEL. METROPOLITAN 0522 
MONTREAL, QUE. . 
NEW YORK CITY 


ATLANTIC 9441 


TEL. MURRAY HILL 9-0200 
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NLRB Acts on WPEN, Radio Network Clients for Fall 1951 
| LABOR CASE WWOL and WNBT (TV) (Continued from page 85) 


(Cont 
Hours Decisions 
IBEW complaint that William Penn Broadcasting Co. (WPEN-AM-FM per wut preiuc 
Philadelphia) had “illegally interfered” with employes’ rights by renew- Sponsor Program week Agency ‘Waldo W 
ing its contract with American Communications Assn. is pending once Belmont Radio Corp. John Cameron Swayze — Henri, Hurst & Cation 
. . loti Reais Yi Highlighting the News %4 McDonald app M 
again before the National Labor Relations Board. wMPM 
The board last April overruled 9 *£————————_————__ Brown Shoe Co. — ~ oe aa D 
the findings of a trial examiner IATSE as bargaining agent for Sener _ Ya Leo Burnett Co. waldo W 
and dismissed for lack of proof stage electricians, carpenters and - iin Citi te sissies eens ns eel ae _— 
the complaint that the unit sought property men. —— aed ag ouble or Nothing 2'2 War heelock Co, [ipy Hearin 


DeSoto-Plymouth Dealers It Pays to Be Ignorant 4% BBDO 


by IBEW was appropriate for col- The petitioners sought a clarifi- 
lective bargaining. But it reopened cation to determine whether the E-_I. duPont de Cavalcade of America 12 BBDO 
, : — ‘ ae seg pe Nemours & Co. 
the case, remanding it to the classification of “stage electricians 
examiner for further evidence. was intended to cover only em- Faultless Starch Co. Faultless Starch Time 1% Bruce B. Brewer & (y 





Examiner George A. Downing  ployes bearing those titles on the Firestone Tire & Rubber Co. The Voice of Firestone 14 Sweeny & James (y 
last week found that the unit was payroll or those spending more 
. ie : . ° s ° Fath <nows Bes ¥Y2 Benton & y 
appropriate and concluded that than 50% of their time in place- General Foods Co ather Knows Best 2 Benton & Bowles 
William Penn “unlawfully rendered ment of TV lights. NBC previously General Mills Inc. Hymn Time 1% Knox Reeves Ady. 
support and assistance” to ACA _ testified that engineers had spent Live Like a jy Hearin: 


. p z . : : é Millionaire 2 hrs.5 min. Knox Reeves Ady, 
by renewing its contract. Bargain- only a minor portion of their time 























































































































: re . i y. 4 . ; wMoD 
ing history with ACA, he added, on lighting duties. Gulf Oil Corp. Counterspy 2 Young & Rubicam seater N 
was “at best a defective one,” be- In its initial decision, the board George A. Hormel Co. Music with the aastle, = 
= F eee re . : Hormel Girls Y¥2 BBDO purrell, Pé 
cause that union bargained “for noted that under a compromise in —_ — ‘iia teeiicie Aiea fons by W 
«one “ore 2 classifi : : > ; oal Co. son Coa or 
— a classifica- effect at NBC in May 1950, TV “™"sen Miners % Clements Co. bation 
ions such as have never been j s wer . 5 2 
sal Salt i. aeneaalinaadl : lights were handled and placed by Kraft Foods Co. The Falcon Y2 Needham, Louis Bet 
recognised a8 constituting 8 8p- engineer members of NABET and & Brorby bation 
propriate unit... S ici j e : 
prop : stage electricians belonging to yj .er Bros. Co. Big Town 14 Sullivan, Stauffer vering de 
‘ In gi case, te — IATSE at NBC Radio City studios. Colwell & Bayles fee; 2%. 3 
own a decision touching on the IRC’s ‘ 
status of Frank Saj € 2 e At NBC’s 106th St. Theatre and Lewis-Howe Co. The Carmen Dragon Dancer-Fitzgerald. oe 
status 0 ‘anc WWOL Bufs to. International Amphitheatre, only Show v2 Sample tat hoe 
visory employe at WW uffalo, a ee ‘ht; jin Was 
N Y. pei a Erie Broadeastin electricians handled lighting. Liggett & Myers Tobacco Co. Bob Hope Show 1% Cunningham & Walsh . 
aed : were The order represented another Inc. hy Heari 
Co.). Issue hinged on Mr. Saj’s_  NABET defeat inasmuch as NLRB Dragnet Y2 Cunningham & Walsh 
right to vote in an election involv-  pracketed engineers spending ma- Inc. The Opp 
ing NABET, The board ruled that jority of their time on lighting with Manhattan Soap Co. The Women in My 
Mr. Saj had not become a ron-  6lectricians Originally, the board House 1% Duane Jones Co. 
. . —_e ’ 
supervisory employe during the had concluded that engineers should Miles Labs News of the World 14 Geoffrey Wade Adv. 
period between a hearing and the constitute a distinct unit. It One Man’s Family 1%, Geoffrey Wade Ady, 
election. WWOL claimed it be- . ene : 
a anaseiee cities noted, however, that the ruling wutual Benefit Health & On the Line with 
ag paged aid aut a sr applied only to NBC employes, in Accident Assn. of Omaha Bob Considine 1%, Bozell & Jacobs 
Mr. Saj in the interim period, an A pees : lentow 
h “he aca: aaa ae ble ; the case at hand, and implied it pet mim&k sales Corp. Jack Pearl & Mimi ae 
oe: Ee RS BS Se Oe Ve, might be interpreted differently in Benzell Ye Gardner Adv. ee 
. e a “i m rC 
WNBT Ruling other instances [BROADCASTING ® Mary Lee Taylor Y2 Gardner Adv. capitol 
; 2 : TELECASTING, Aug. 6]. Petroleum Advisers Inc. Cities Service Band : wnto, C: 
In a third case, NLRB said In the NBC case, to which ABC of America 2 Ellington & Co. muesting 
TRO : a 5 nie c a i correct 
NBC engineers and other em- originally was a party, NLRB ex- philip Morris Tobacco Co. Philip Morris Playhouse ; bet to 1 
ployes at WNBT (TV) New York plained its “reconsideration of the - Seeeeey oo Sea oe ined in 
“who regularly spend more than  yeeord” thusly: Procter & Gamble Co. Welcome Travelers 214 Biow Co. wlication 
N ir time i : " : uife C i 4% B y mend su 
50% of their time handling and ae Ss ee Life Can Be Beautiful 1% enton & Bowles ghee 
placing television lights . . . are tion of lighting duties that these gra ee nlue whit 
: ere ice ae OF P Se eM 8 : P Young’ au 
in effect stage electricians and duties whether carried out by stage po — 11%, Pedlar & Ryan Rec 
would belong in the unit repre- electricians or engineers, do not bring Right to Happiness 14%, Compton Adv. by Heal 
sented by International Alliance of into play advanced electronic knowl- Backstage Wife 1% Dancer-Fitzgerald- any 
Theatrical Stage Employes. edge or skills acquired through Sample Cae ¢ 
This ruling was handed down last higher learning or special training Lorenzo Jones 1%, Young & Rubicam ice of 
Tuesday in a decision clarifying "4 experience. ... When an engi- 50. git co. Kaltenborn Edits the immissi¢ 
unit descriptions set forth last July. Meer ceases hes erp seo — as News (M-W-F) %4 Leo Burnett Co. on me 
ah coe ‘ es a 2re incide s all-ar 2n- tice; di: 
A joint petition asking for clarifica- Press cae ena a ioe hsctieiees tk Ctinniateatine a 
tion had been filed by IATSE takes on these duties as his monies esnanestiied 7 op eee pred act 
(AFL ) and NABET (CIO), along operation, he thereby forsakes his RCA The Private Files of hag 
with NBC Ine. Balloting held in special field and assumes the char- er 2 ee fin on pe 
, 5 "eS ad j > alert) ef actar - whe oe Musical Merry-Go- 4 
May 1950 resulted in the election of acter of a stage electrician. a 1% J. Walter Thompson fons. 
Phil Harris-Alice Faye 
Show Ya J. Walter Thompson 
PROTECT YOURSELF, your STAFF, your CLIENTS Reynolds Metals Co. The Big Show 1% Buchanan & Co. 
R. J. Reynolds Tobacco Co. Grand Ole Opry Yo Wm. Esty Co. 
from the daily hazard of ' 
Skelly Oil Co. Alex Dreier (M.-F.) 
This Farming Business Henri, Hurst 
’ (Sat.) 2 McDona 
LIBEL, SLANDER, INFRINGEMENT OF t 1¥2  & McDonald 
COPYRIGHT, INVASION OF PRIVACY Sterling Drug Inc. Stella Dallas 1% Pence SE 
Arising from Editorializing, Speeches, Newscasts, Ad libs, Financial Young Widder Brown 114 Deancer-Fitzgerald- 
ae cae i Mystery Plots, Gossipy Announcements, Man-on-the-street Sample 
nterviews. i 
Sun Oil Co. Sunoco Three Star Hewitt, Ogilvy, 
Hundreds of Broadcasters and Newspapers guard this continu- Extra 1% Benson & Mather 
ous hagard with our special, tailored-to-the-risk Insurance. 
Swift & Co. The Red Foley Show 1% J. Walter Thompsom 





USE CAUTION — LADY LUCK IS A DESERTER! 
IT COSTS SO LITTLE TO BE SURE WITH INSURANCE. 


United States Steel Corp. Theatre Guild on the 
Air 1 BBDO 








United States Tobacco Co. Martin Kane-Private 








For details, write to the Pioneer in this line. Eye 14 Kudner Agency 
EMPLOYERS REINSURANCE CORPORATION “prift Sales Co. or —— 
han + ( 
Insurance Exchange Bldg. — Kansas City, Mo. Whitehall Pharmacal Co. Just Plain Bill 1% John F. Murray Ady. 
Front Page Farrell 1% John F. Murray Adv. 


W. Earl Bothwell 4 
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FCC Actions 


(Continued from page 81) 


August 29 Applications . . 


ACCEPTED FOR FILING 
Modification of License 


KDON Palm Beach, Calif.—Mod. li- 
cense to change main studio location 
AMENDED to change to Salinas-Santa 
Cruz, Calif. 


Modification of CP 









Decisions Cont.: 







it prejudice of application. 

“vaido W. Primm, Sanford, N. C.—On 
smmission’s own motion, removed 
es 














































































































































































































































& tion from hearing docket. WIMS Michigan City, Ind.—Mod. CP, 
apple! Smithfield, N. C.—Granted as mod., authorizing increase in power 
poly to dismiss petition to inter- etc. for extension of completion date 
ree ng gp ge O WIVE Christiansted. V. I.—Mod. CP, 

Co. Waldo pital Brestrs, Raleigh, N. c. as mod., new AM station for extension 
state z of completion date to 90 days after 

ck Co gy Hearing Examiner James D. Cun-_ grant of mod. CP AMENDED to change 

é , ningham completion date to 60 days after grant. 

wvow Logan, W. Va.—Granted peti- WEHS (FM) Chicago, Ill.—Mod. CP 

jon insofar as it requests continuance to change ERP, ant. height etc. 

hearing re its So and that AM—1440 kc 

{ KJEF Jennings, La.; hearing con- WJJL Niagara Falls, N. Y.—CP to 
wer & Cp, Biued from Sept. 5 to Nov. 20 in Wash- change trans. location to Long Rad., 

ington. : , near Sandy Beach, Grand Island, N. Y. 
ames (Co, | WARM Scranton, Pa.—Granted peti- ona instali new vert. ant. 

sn for continuance of hearing from a 

wles yg. 28 to Sept. 27 in Washington in FM—106.5 me 
woeeeding re its application. WSTP-FM Salisbury, N. C.—CP new 

| Adv. a ’ a a B. Hutchi FM station AMENDED to change from 
gy Hearing Examiner Hugh B. Hutchi- cy, “991 (106.1 mc) to Ch. 293 (106.5 

) Ady, oe ‘ . mc). 

ibica: wMoD eer ne ae ~ Va. Bam License Renewal 

m Newcastle Bestg. Corp., New " ‘ ‘ 
greater + “ Following stations request license 
use, Pa. ang neaeed as inoot peti, renewal: WSOY-FM_ Decatur, Ill: 
ell, ay allas, x5 F - 
- by WMOD and Greater Newcastle ia Tex.; WHBL-FM 
» require Schafitz to amend his ap- . : ‘i 
sation to specify trans. site, ant. APPLICATION RETURNED 

ui ground system. Granted petition WIBS Santurce, P.R.—RETURNED 

— iMr. Schafitz for leave to amend his = application for assignment of license. 
pplication by mc egy: Rs = 
wring data specifying definite trans. _ 

uffer, ap and ground system. Ordered August 30 Decisions... 

Bayles further hearing in proceeding re ‘ : , sa 

lication of Greater Newcastle and BY THE COMMISSION EN BANC 
erald- tat of Mr. Schafitz shall be held Oct. SEA Granted 
__- ae Washington. WRFL(FM) Winchester, Va.—Grant- 
& Walsh y Hearing Examiner Elizabeth C. ed request for extension of special ex- 
Smith perimental authority to operate by 

& Walsh “ remote control from studios, to March 
the Opp Bestg. Co., Inc., Opp, Ala} 1952 under same conditions. 
fanted petition for continuance of FM Plan Amended 
eg ‘ 4 Oct. 26 in pated 

; Co. paring ee gga A re its ap- The Commission proposed to amend 
fishington in Pp en tun Revised Tentative Allocation Plan for 

de Ady, [fication and that of Covington Bestg. Cjass B FM Stations to substitute Ch. 

de Adv Inc., Opp, Ala. 281 for Ch. 290 at Madison, Wis., and 
a faston Publishing Co., Easton, Pa. transfer channel 266 from Albany, Ga., 
ai Allentown Bestg. Corp., Allentown, to Dawson, Ga. 
cobs a—Granted motions by Easton and SSA Extended 
tientown requesting that transcript KOB Albuquerque, N. M.—By order, 
¢hearing in proceeding re applications granted extension of SSA to operate 
corrected in various respects. on 770 ke 25 kw-N 50 kw-LsS, unl., 
Capitol Radio Enterprises, Sacra- for 6 months from Sept. 1; grant is 
ynto, Calif.—Granted petitions—one } seer ll rigggro 3 - a a bn 
Co. muesting leave to amend application oma te pe with the noe of 
» correct typographical error with re- U. S. Court of Appeals for the District 
sect to phasing of i goed con- of Columbia Circuit in this matter. 
tuned in engineering data attached to ey * 
wlication and other asking leave to ogy gee enna ' 
Bowles mend such application in order to ag gtr 2 ee eee 
dv. ow maximum expected operating re ln af cating ae. ys 

nue which was omitted from applica- i : y ‘ 
yan Record closed. Authority Extended 
an a 4 P Shee WIOD Miami, Fla.—Granted exten- 
sa by Hearing Examiner Leo Resnick sion of authority for 6 months from 
gerald- WPAW Pawtucket, R. I.—Granted Sept. 5 to operate with nondirectional 

. muest for dismissal of petition for ant. and em ep we Fa a 

ubicam kiver of provisions of Sect. 1.821 of ing reconstruction of authorize ; 
tmmission’s Rules, subject matter of Transmitter Move 

t Co. mich were depositions received in evi- WBEN-TV Buffalo, N. Y.—Granted 
ace; dismissed petition for waiver. CP to move trans. site 22 miles from 
Richland Radio, Pulaski, Tenn.—De- center of Buffalo to Colden, N. Y. 

t Co. kred action on petition for order to License Renewals and Extensions 
ke depositions. Followin " - 4 
: : g commercial TV, experi- 

‘hompson WKSR Pulaski, Tenn.—Deferred ac- mental and aux. stations were granted 
in on petition for order to take depo- further temporary extensions of li- 

-hompson ions. censes to Dec. 1: 

Thompson 

& Co. 

Co. tt e ‘ 

r If Was the laanee 

nald 

or successful sale we 

zgerald- ; 

silvy, h 

om have ever 

Thompsoa CO ‘ Pa t ‘ 39 

sency (See Twa Page Ad) CKICAGO 7 

HWMEAR CHANNEL Home of the NATIONAL Barn D 

will ome of the 

irray Adv. 

Bothwell A 
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WBKB, KA-3428, KA-3429, Chicago, 
Ill.; WABD New York, N. Y.; KCA-61, 
Oxford, Conn., KE2XDN, KE2XDR, KA- 
3431, KA-3432, near New York, N. Y.; 
KA-4448, near Pittsburgh, Pa., KA- 
3433, KA-3434, near Washington, D. C.; 
KM2XBB Los Angeles, KA-3436, KA- 
4841, KA-4842, near Los Angeles; KPIX 
San Francisco, Calif., KA-2086, near 
San Francisco, Calif.; WRGB Schenec- 
tady, N. Y., KA-2106, KA-2107, near 
Schenectady, N. Y.; KA-4858, near Bos- 
ton, Mass. 

Following noncommercial educational 
FM stations were granted renewal of 
licenses on a regular basis: 

KRVM Eugene, Ore.; KSLH St. Louis, 
Mo.; KWGS Tulsa, Okla.; WABE At- 
lanta, Ga.; WBEH New Orleans, La.; 
WBOE Cleveland, Ohio; WBUR Boston, 
Mass.; WEPS Elgin, Ill.; WGRE Green- 
castle, Ind.; WITJ Ithaca, N. Y.; 
WKAR-FM East Lansing, Mich.; WSDX 
Louisville, Ky.; WSHS Floral Park, 
N. Y.; WUOA Tuscaloosa, Ala.; WUOT 
Knoxville, Tenn. 

Following FM stations were granted 


further temporary extensions of li- 
censes to Dec. 1: 
KDKA-FM Pittsburgh, Pa.; KYW- 





OPS FORMULAS 


Could Affect Radio-TV 


STABILIZATION officials were 
busy in Washington last week 
promulgating orders and regula- 


tions which will affect the adver- 
tising and radio-TV industries. 

Office of Price Stabilization per- 
mitted advertising and other costs 
involved in promoting private 
brand products by grocery whole- 
salers to be reflected in jobbers’ 
selling prices. Probably this will 
be a precedent for large food 
chains, supermarkets and _ other 
types of food retailers. 

On another front, OPS is pro- 
ceeding to revise Ceiling Price 
Regulation 22 to permit advertis- 
ing and other overhead costs to be 
accounted in a product’s selling 
price. This is for manufacturers. 
For advice, OPS last Tuesday con- 
sulted with 16 manufacturers. The 
new system will be patterned after 
the Capehart formula [BROADCAST- 
ING ® TELECASTING, Aug. 27] that 
is contained in the amended De- 
fense Production Act. 

The Wage Stabilization Board 
still must come up with ruling on 
whether radio-TV workers are to 
be exempt from wage ceilings in 
the way their industry is exempt 
under price control. 

The Salary Stabilization Board 
last Wednesday appointed a com- 
mittee to study the salaries of 
screen, radio, state and television 
employes who come under its juris- 
diction. 

The three-man committee, chair- 


maned by Roy Henrickson, for- 
merly of the Agriculture Dept., 
will confer with employers and 


employees in the talent field and 
present recommendations. Other 
members are Philip F. Siff, for- 
merly with Lehman Bros., N. Y., 
and former director of Selznick In- 
ternational & United Artists, and 
Neal Agnew, former vice president 
of Paramount Pictures, now 
sultant to independent motion 
ture distributors. 

The Salary Stabilization Board 
last week set up a three-man com- 
mittee to confer with radio, TV 
and other entertainers in an effort 
to work out a salary formula for 
talent. Thus far the board has 
passed individually on unusual 
high pay increases. 


con- 
pie- 


FM Philadelphia, Pa.; WBZ-FM Bos- 


ton, Mass.; WBZA-FM Springfield, 
Mass.; WOWO-FM Ft. Wayne, Ind.; 
KBON-FM Omaha, Neb.; KCMO-FM 


Kansas City, Mo.; KXOK-FM St. Louis, 
Mo.; WAJL Flint, Mich.; WGTR Pax- 
ton, Mass.; WLYN-FM Lynn, Mass.; 
WTOA Trenton, N. J.; WEAW Evans- 
ton, Ill.; WEHS Chicago, Ill.; WMMW- 
FM Meriden, Conn.; KRKD-FM Los 
Angeles, Calif.; WLDM Oak Park, 
Mich.; WKJF Pittsburgh, Pa.; WWDC- 
FM Washington, D. C.; WLRD Miami 
Beach, Fla 

Following FM stations were granted 
renewal of licenses on a regular basis: 

KQV-FM Pittsburgh, Pa.; WJHP-FM 
Jacksonville, Fla.; KALE-FM Yakima, 
Wash.; KDNT-FM Denton, Tex.; KWIL- 
FM Albany, Ore.; WBUT-FM Butler, 
Pa.; WBYS-FM Canton, Ill.:; WDLB-FM 
Marshfield, Wis.; WEXI St. Charles 
Ill.; WFAH Alliance, Ohio; WFMH-FM 
Cullman, Ala.; WFOW Madison, Wis.; 
WKBR-FM Manchester, N. H.; WLBR- 
FM Lebanon, Pa.; WTAL-FM Talla- 
hassee, Fla.; WWOD-FM Lynchburg, 
Va.; WWON-FM Woonsocket, R. I 

Following FM stations were granted 
temporary extension of licenses to 
Dec. 1: 

WIFM Elkin, N. C.; 
burg, Pa 

WOI-FM Ames, Ilowa—Granted tem- 
porary extension of license of noncom- 
mercial educational FM station to 


(Continued on page 88) 


TWA Changes Plans 


TRANS-WORLD Airlines will not 
resume the weekly half hour tran- 
scribed NBC The Blandings in fall 
as planned because Cary Grant and 
his wife, Betsy Drake, who played 
the leads, are unable to continue 
in the series due to heavy movie 
commitments. Agency is BBDO, 
New York. Don Sharpe, Holly- 
wood program packager, has audi- 
tioned Robert Cummings and Jane 
Wyatt for the title roles with ex- 
rectation of originating from New 
York with a new sponsor. 


WABX Harris- 





Successful marketing 


Nei) integrated (acide 


MAG SMLAS CHIEN 


alone as the one 


publication Ula reports; 


every phase of 


completely, 


that integrates all 
the complexities of 
marketing for the 
advertising, management, 
sales and agency executives 


who are the leading 


buyers of advertising. 
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FCC Actions 


(Continued from page 87) 


Dec. 1: 

General Electric Co., Syracuse, N. Y. 
—Granted further temporary extension 
of license of developmental broadcast 
KE2XCV to Dec. 1. 

Gates Radio Co., Quincy, Ill.—Grant- 
ed renewal of license for developmental 
broadcast station, with certain modifi- 
eations KS2XAO. 

KSIW Woodward, Okla.—Granted re- 
newal of license. 

Following AM stations were granted 
further temporary extensions of li- 
censes to Dec. 1: 

KALA Sitka, Alaska; 
boro, Tex.; KVVC_ Ventura, 
WINK Ft. Myers, Fla.; WKOW 
son, Wis.; WNVA Norton, Va. 


KHBR Hills- 
Calif.; 
Madi- 


August 30 Applications... 


ACCEPTED FOR FILING 


Modification of License 
KCBQ San Diego, Calif.—Mod. lic. 
to change from DA-DN to DA-N. 
Modification of CP 


KBOX Modesto, Calif.—Mod. CP, as 
mod., new AM station for extension 
of completion date. 

KGDE Fergus Falls, Minn.—Mod. CP 
to change frequency etc. for extension 
of completion date. 

KNBR North Platte, Neb.—Mod. CP 
new AM station for extension of com- 
pletion date. 

WRRF Washington, N. C.—Mod. CP 
to change hours, increase power etc. 
for extension of completion date. 


License for CP 


WLEA Hornell, N. Y.—License for 
CP, as mod., new AM station on 1480 
Ke. 

WRIC Richlands, Va.—AMENDED to 
change name of applicant for license 
for CP new AM station from partner- 
ship d/b as Clinch Valley Bestg. Co. to 
Clinch Valley Bestg. Corp. 


AM—1420 ke 


Chehalis, Wash.—CP new AM station 
810 kc 1 kw D AMENDED to change 
to 1420 ke. 


License Renewal 


Following stations request license 
renewal: KMCM McMinnville, Ore.; 
WGRO Bay City, Mich.; WMPM Smith- 
field, N. C. 


HALL TO WCCO 


Appointed Sales Manager 


ROY W. HALL, account executive 
on the television sales staff of CBS 
Radio Sales since January, pre- 
ceded by three years as an AM 
account executive for Radio Sales, 
has been appointed sales manager 
of WCCO Minneapolis, CBS-owned 
station, effective immediately. 

Starting with the Hearst news- 
papers in 1936, Mr. Hall next 
joined the sales staff of James 
Leeds & Sons, manufacturing com- 
pany, returning to advertising and 
entering radio in 1940 with the 
sales service department of WOR 
New York. Two years later he 
moved to ABC as an account exec- 
utive in the network’s spot sales 
division. After three years war 
service in the ETO as a first lieu- 
tenant in the Army Air Corps, he 
returned to ABC, then moved to 
CBS Radio Sales in 1945. 





WJR Dividend 


DIVIDEND of 10 cents per share, 
payable Sept. 14 to shareholders as 
of Sept. 7, was declared last week 
by directors of WJR The Goodwill 
Station Inc., Detroit, according to 
President. John F. Patt. 
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FCC roundun 
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Rox Score 


SUMMARY THROUGH AUGUST 30 


Summary of Authorizations, Stations on the Air, Applications 





Cond’! Appls. In 
Class On Air Licensed CPs Grants Pending Hearing 
AM Stations 2,291 2,255 136 299 125 
FM Stations 654 543 117 *1 il 3 
TV Stations 107 87 22 432 171 
* On the air. 
* * 
Docket Actions ... time; engineering conditions. Princi- 


FINAL DECISIONS 


Wichita Falls, Tex.—Announced final 
decision denying application of James 
H. Sligar for new AM station on 860 
ke, 250 w, daytime. Decision Aug. 27. 

Cumberland, Ky.—Announced final 
decision granting application of Blan- 
fox Radio Co. Inc. for new AM station 
on 1490 ke with 250 w fulltime; subject 
to condition that applicant make satis- 
factory adjustment of all reasonable 
complaints of blanket interference 
within its 250 mv/m contour. Decision 
Aug. 29. 

WORD Spartanburg, S. C.—An- 
nounced final decision granting switch 
in facilities from 1400 ke, 250 w, full- 
time, to 910 ke, 1 kw, fulltime, direc- 
tional; engineering conditions including 
provision that WORD be responsible 
for eliminating any objectionable inter- 
action with WSPA Spartanburg. De- 
cision Aug. 27. 

WWST Wooster, Ohio—Announced 
final decision granting increase in 
power from 500 w to 1 kw, operating 
daytime only on 960 kc. Decision Aug. 
27. 

KLOK San Jose, Calif.—Announced 
final decision granting request for 
change in facilities from 5 kw, day- 
time only, to 5 kw-day, 1 kw-night, 
night-directional, on 1170 ke; condi- 
tions. Decision Aug. 29. 


INITIAL DECISIONS 


KFXD Nampa, Idaho—Hearing Ex- 
aminer Leo Resnick issued initial de- 
cision favoring grant of application to 
increase power from 1 kw to 5 kw on 
580 ke with day-night directional; con- 
ditions. Favored denial of KOPR Butte, 
Mont. application to switch from 550 
ke, 1 kw, fulltime to 580 ke, 1 kw-night, 


5 kw-day, night-directional. Decision 
Aug. 24. 
MEMORANDUM OPINIONS AND 


ORDERS 


Oak Harbor, Ohio—Adopted memo- 
randum opinion and order denying 
petition of The Rural Bestg. Co. of 
Ohio for review of examiner’s ruling in 
memorandum opinion of Feb. 16 deny- 
ing leave to amend application for new 
AM station (on 1470 ke, 1 kw, fulltime) 


to show redesign of daytime direc- 
tional array. Order Aug. 27. 
Ft. Stockton, Tex. — Announced 


memorandum opinion and order deny- 
ing petition and motion of Trans-Pecos 
Bestg. Co. for leave to intervene and 
enlarge issues in matter of revocation 
of KFST Ft. Stockton’s construction 
permit. Order Aug. 27. 

WTUX Wilmington, Del.—By order, 
granted authority to continue tempo- 
rary operation until midnight, Dec. 10, 
pending action on petition for rehear- 
ing and other relief filed by WTUX 
on Nov. 1, 1950, directed against FCC 
decision released Oct. 12, 1950 denying 
renewal of license. Order Aug. 29. 

KABI Ketchikan, Alaska—By memo- 
randum opinion and: order, denied pe- 
tition by KTKN Ketchikan and KINY 
Juneau requesting FCC to set aside 
grant of construction permit for KABI 
and designate Aurora Bestrs. Inc. ap- 
plication for Juneau station for hear- 


ing. Order Aug. 29. 
WSB-TV Atlanta, Ga.—On its own 
motion, Commission postponed effec- 


tiveness of Aug. 8 memorandum opin- 
ion and order granting assignment of 
license from Atlanta Newspapers Inc. 
to Broadcasting Inc. and stayed the 
same until Sept. 14. Order Aug. 29. 


Non-Docket Actions .. . 
AM GRANTS 


Du Chien, Wis. — Prairie 
Granted 1280 ke, 500 w, day- 


Prairie 
Bestg. Co. 


pals include President Edwin W. Erd- 
man (11.6%), technician Draves Radio 
Lab; Vice President Jasper J. Harwood 
(5%), technician Mueller Radio Inc.; 
Secretary-Treasurer Walter C. Schlau- 
gat Jr. (13.3%), engineer WFOX Mil- 
waukee; Thomas N. Gallagher (10%), 
owner Gallagher Real Estate Co.; Ar- 
thur F. Vahovious (13.3%), civilian air 
technician, Air National Guard. Grant- 
ed Aug. 24. 

Wildwood, N. J.—Francis J. Matran- 
gola. Granted 1230 ke, 100 w, fulltime. 
(Removed from hearing docket.) Esti- 
mated construction cost $6,504. Appli- 
cant is instructor for New York Tech- 
nical Institute of Maryland, Baltimore. 
Granted Aug. 24 

Juneau, Alaska—Aurora Bestrs. Inc. 
Granted 630 ke, 1 kw-day, 500 w-night; 
engineering condition. Permitee is 
also permitee of KABI Ketchikan. 
Granted Aug. 29. 

WILS Lansing, Mich.—Granted in- 
crease in daytime power from 1 kw to 
5 Kw on 1320 ke with 1 kw-night, di- 
rectional antenna 2; engineering condi- 
tions. Granted Aug. 24. 

KLIX Twin Falls, Idaho — Granted 
reduction in daytime power from 5 kw 
to 1 kw, change in daytime directional 
system and transmitter; engineering 
conditions. (Presently licensed on 1340 
ke, 250 w, fulltime; has construction 
permit for 1310 ke, 5 kw-day, 1 kw- 
night, directional. Granted Aug. 24. 

WSKY Asheville, N. C. — Granted 
switch in facilities from 1490 ke to 1230 
ke, 250 w, fulltime and changes in 
antenna system; engineering conditions 
include stipulation that program tests 
will not be authorized until WISE Ashe- 
ville shifts from 1230 ke to 1310 ke. 
Granted Aug. 29. 

WWSC Glens Falls, N. Y.—Granted 
increase in nighttime power on 1410 ke 
from 500 w to 1 kw, directional; change 
transmitter location and _ directional 
antenna system; specified new comple- 
tion date eight months from date of 
grant; engineering conditions. Dis- 
missed related WWSC petition as moot. 
Granted Aug. 29. 

KBND Bend, Ore.—Granted switch 
in facilities from 1270 ke to 1110 ke 
with 1 kw, fulltime, night-directional. 
Granted Aug. 29. 


FM GRANTS 


WAGA-FM Atlanta, Ga. — Granted 
decrease in ERP from 50 kw to 42 kw. 
Granted Aug. 24. 

WTOL-FM Toledo, Ohio — Granted 
decrease in ERP from 50 kw to 1.3 kw 
and antenna from 340 ft. to 160 ft. 
Granted Aug. 24. 

WFBC-FM Greenville, S. C.—Granted 
decrease in ERP from 160 kw to 8.7 kw 
and antenna from 1,120 ft. to 170 ft. 
Granted Aug. 29. 

WORZ-FM Qrlando, Fla. — Granted 
decrease in ERP from 18.5 kw to 16.5 
kw; conditions. Granted Aug. 29. 

KOA-FM Denver, Col.—Granted de- 
crease in ERP from 43 kw to 23.5 kw 
and antenna from 405 ft. to 185 ft.; 
condition. Granted Aug. 29. 


TRANSFER GRANTS 
WRNO Orangeburg, S. C.—Granted 
transfer of control WRNO Inc., licen- 
see, from R. L. Easley to Frank S. Best 
and Frank S. Best Jr. through pur- 
chase of 90 shares by Mr. Best Sr. for 


$1,700. Granted Aug. 24. 

KTAN Sherman, Tex. — Granted 
transfer of control Sherman Bestg. 
Corp., licensee, from E. T. Fant Jr. 


and F. W. Arthony to Charles L. Cain 
for $7,600. Mr. Cain has been a KTAN 
employe. Granted Aug. 24. 

WSKI Montpelier, Vt.—Granted trans- 
fer of control Montpelier-Barre Bestg. 
Co. Ine., licensee, from Christian 
Leader Pub. Co. to Nathan Greenburg 
ent Charles W. Grinnell through pur- 
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chase of stock from several] pr 
stockholders for $35,000. Purchase 
resents all of outstanding stock ex 
one share. Mr. Greenburg js gj 
of Capital Savings Bank, M 
and Mr. Grinnell is director 
fense Agency State of 
trict 3. Granted Aug. 

WIBC Indianapolis, Ind, — 
acquisition of control WIBC 
censee, by Richard M. 
through stock  reorganiz 
which gives him a 51% 
stock. Granted Aug. 24 

KEVA Shamrock, Tex.—Granteg x 
signment of license from Albert Gan 
and James Daniell Abbott to new my 
nership including Farrell M. Broo, 
chief engineer and commercial ma ‘ 
ger. Mr. Brooks pays $6,000 for hic 
20% interest. Granted Aug. 3 ~ 


Teetyy 
Ontpelier 
v Civil pp: 
24. NOM Dis 


Granteg 
Ine,, ji. 
Fairbank; 
: ation play 
Class B Voting 





New Applications .. . 


AM APPLICATIONS 

Ozark, Ala.—Ozark Bestg. Corp., 4% 
ke, 1 kw, daytime; estimated construe 
tion cost $11,900; first year operatin. 
cost $24,000; first year revenue $30,009 
Principals include President Doy 
Brown (214%), attorney; Vice Preg, 
dent Bertram Bank (33!3%), 15 owny 
WTBC Tuscaloosa; Secretary-Treasure, 
W. S. Garner (242%), Owner Game 
Insurance Co.; V. P. Taylor (2u¢ 
automobile dealer; J. W. H. Belch 
(2%), 4% owner Belcher Produce (, 
J. H. Kelley (1%), owner Kelley Bry. 
kerage Co.; T. A. Goff (14%), unde. 
taker-attendant; W. C. Brown (24) 
drug store owner; Fred B. Saliba (10%), 


merchant; Jimmy Seaborn (10%), 
broadcast engineer; Jesse Stricklay 
(10%), merchant. Filed Aug. 28, 


Cocoa, Fla.—Brevard Bestg. Co., 11 
ke, 250 w, daytime; estimated cog 
$15,700; operating cost $26,800; reveny 
$42,848. Partners are W. D. Wily 
(22 2/9%), attorney; Seay Dormay Wij 
son (22 2/9%); Davis E. Wilsog 
(22 2/9%), chief engineer WDLP Pan. 
ma City, Fla.; Emerson W. Brown 
(1624%), chief engineer WTRR 
ford, Fla.; Sarah A. Browne (16%%) 
Filed Aug. 29. 

FM APPLICATIONS 

Portland, Ore.—Pioneer Bestrs, Inc 
Ch. 262 (100.3 mec), 57 kw, antenna % 
ft. No construction cost as applica 
owns KGW-FM facilities, formerly 
censed to Oregonian Pub. Co. Api 
cant is licensee of KGW (AM). Fil 
Aug. 23. 

Olney, Ill.—Olney Bestg. Co., Ch 
(92.9 me), 18.38 kw; estimated 


$9,315; operating cost $4,800; reven 
$12,000. Applicant is licensee of WVL 
Olney. Filed Aug. 29. 


TV APPLICATIONS 


Meridian, Miss.—Birney Imes Jr.,C 
11 (198-204 mc), 11.6 kw visual, 58 
aural, antenna height 250! ft. Es 
mated cost $90,000; operating cost Sill, 
000; revenue $100,000. Applicant is 
censee of WMOX Meridian. fil 
Aug. 24. 

TRANSFER REQUESTS 

WJBO and WBRL (FM) Baton Rous 
La.—Transfer of control Baton Row 
Bestg. Co. Inc., licensee, from Charl 
P. Manship Jr. and Douglas L. } 
ship, co-executors of estate of Lt 
D. Manship, to Charles P. Manship #t 
Douglas L. Manship, Douglas L, Man 
ship Jr., Richard F. Manship, and Di 
vid C. Manship. Transfer is for purp0 
of carrying out terms of Mrs. Leon 
Manship’s will. Filed Aug. 29. | 

KSMO San Mateo, Calif.—Asss 
ment of license from Amphlett P 
ing Co. to Bay Radio Inc. for $8 
Principals in transferee are Presi 
S. A. Cisler (55%), part-owner wat 
Louisville, WXLW Indianapolis, WXé 
Richmond; Rachel W. Cisler (% 
wife of S. A. Cisler. Filed Aug. 3 

WIRO Ironton, Ohio—Assignmetl | 
construction permit from Glacts 
Merrill to Iron City Bestg. Co. Int. 
corperation owned 99% plus by! 
Filed Aug. 24. ; IL 

WCHI (FM) Chicago Heights, 
Acquisition of control Chicago Heig 
Bestg. Co., licensee, by President ° 
thony Santucci through purchas 
the corporation of Secretary F.J.4 
bruster’s 22.6% for $2,394. mS 
tucci will own 60% after trans 
Filed Aug. 28. 


Deletions ... 


TOTAL deletions to date since Jat 
AM 24, FM 53, TV 0. New dele 
and effective dates follow: 

WBND Belleville, Il. — Bell 
News Democrat, construction Pé 
Aug. 29. y 

WCUO Cleveland, Ohio—UAW 
Bestg. Corp., license, Aug. 20. 
cant’s request. 
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RADIO ENGINEERS arriv- 
ing at a construction site at 
Avalon on Santa Catalina 
Island, Calif., to set up equip- 
ment for a new station, 
KBIG, were ill-prepared for 
the obstacle that confronted 
them. They found the site 
had been taken over by a 
herd of American buffalo. It 
tok the engineers several 
hours of friendly persuasion 
before these “vanishing 
Americans” would relinquish 
the site. The wilds of Avalon 
are one of the few remaining 
sanctuaries of the bison. 


MDE RULES 


FTC Sets Meet Sept. 26 


SDERAL Trade Commission last 


iday unveiled a tentative draft 
proposed new trade practice 


ses for the radio-TV industry and 
multaneously set Sept. 26 as the 
hte for a 
hvernment and 


second conference of 
industry repre- 
ntatives. . ; 
The conference will be held in 


4. National Archives Bldg. audi- 
rium, Washington, at 
hbsequent sessions are slated for 
pt. 27-28 if necessary. 
‘airman James Mead is expected 
» preside. 


10 a.m. 


FTC 


The FTC tentative draft, pre- 
ed by its staff and released last 
substantially to 
ommendations set forth by the 


Idio-Television Mfrs. Assn. and 
her groups. These representa- 


res attended the first conference 
st June [BROADCASTING ®@ TELE- 
ustING, June 25] when color TV 


upted as a bitter controversial 
ue in the one-day proceedings. 

At that time, the commission 
meed to compile a summary of 
gested rules and regulations 
them to industry 


motion last week. The rules are 
rely tentative and have no of- 
al FTC approval. 

These proceedings are designed 
formulate trade practice rules 
ich would eliminate and prevent 
ufair methods of competition, de- 


mtive practices and other abuses 


ing within the commission’s 
isdiction. The rules will replace 
Wse now governine the _ radio 
wnufacturing industry and also 
extended to TV set makers. 
Significant provisions in the sta‘f 
ft are those which deal with 
wresentations for color TV. It 
mld be “an unfair trade nractice” 
any industry member to adver- 
& or represent that: 

0A television receiving set is a 
© television receiving set, or a 
br television receiving set when 
tls or accessories are added, unless 
h television receiving set is capa- 
a8 so constituted. of reproducing 


Mor television signals in color from 


color television transmitting sta- 


® An adaptor or other device for 


Hor television is capable of produc- 


t television pictures in color when 
this not the fact. 
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COPPER STRIKE 


MATERIALS scarcity problems 
appeared seriously compounded for 
manufacturers of radio-TV appli- 
ances and military electronic orders 
Thursday as the nation found itself 
tied up with a copper 
threatening dimensions. 


strike of 


Industry authorities generally 
conceded that, if the work stoppage 
continues for another week, pro- 
duction of copper would scale down 
through the present stockpile, let 
alone dislocate the whole chain of 
electronic output for both civilian 
and defense orders. 

Equipment manufacturers have 
continuously faced shortages, dat- 
ing back to last fall when the gov- 
ernment imposed gradual cutbacks. 
But the present strike of mine, mill 
and smelter workers portends a 
more ominous spectre. Seven un- 
ions are involved in negotiations 
with companies which produce 95% 
of the nation’s copper, much of 
it going into highly-developed elec- 
tronic weapons. 

Aside from copper, for which 
manufacturers have devised sub- 
stitutes, lead, zinc and other output 
would be affected. Another ex- 
ample is selenium, a scarce by- 
product of the smelting and refin- 
ing process, used in_ rectifiers. 
Allocation is now under study by 
the government. Employment dis- 
ruption in a number of plants, 
especially those in plants handling 
government contracts, appeared 
certain pending settlement of the 
strike, 

There has been a critical scarcity 
of copper scrap and base alloy 
right along, not to mention steel 
scrap—so critical that the govern- 
ment had to draw out some 25,000 
pounds from its already low stock- 
pile. 

Truman Acts 


Another effect of the strike, 
which prompted President Truman 
to wield the Taft-Hartley injunctive 
axe, could be drastic cuts in the 
allocation of basic materials (cop- 
per, steel and aluminum) under 
the government’s Controlled Ma- 
terials Plan. Consumer durable 
makers are down to 65% below pre- 
Korean levels. 

Late Thursday government me- 


d‘ators tried to set up new bar- 
gaining sessions. While union and 
company officials met, the Presi- 


dent signed an executive order in- 
voking the Act. He also set up an 
inquiry board to investigate and 
report to him by Tuesday. 

Even with early settlement of 
the strike, further cutbacks in cop- 
per for non-defense projects 
seemed almost a certainty, perhaps 
late this month. Factory sched- 
ules for September already are in 
effect. 

Copper is used in many portions 
of TV sets, with pound ratio for 
television about five times greater 
than that needed for radio receiv- 
ers. It also is used to plate steel 
chassis, and in AC power trans- 
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formers, filter chokes and coils, and 
antennae. Cadmium has been uti- 
lized as a substitute, but this metal 
is scarce too. 

Supplies of galvanized sheet, 
copper, aluminum and zinc also are 
in short supply, with no prospect of 
relief in the foreseeable future. 
Additionally, the government has 
called an emergency conference in 
Washington for Sept. 11 to discuss 
methods of uncovering new sup- 
plies of iron and steel scrap. In 
another move, President Truman 
set up a Defense Materials Pro- 
curement agency under Jess Lar- 
son, General Services Administra- 
tor, to look into means of obtaining 
materials in the U. S. and abroad. 

The situation on nickel is per- 
haps just as acute. The direct 
effect here is on manufacturers of 
permanent magnetic loudspeakers 
and assemblers of cathode ray 
tubes. A Senate Small Business 
subcommittee, headed by Sen. Blair 
Moody (D-Mich.), has been ex- 
ploring an alleged black market in 
this metal. 

Still in all, the National Pro- 
duction Authority last week notified 
manufacturers who use copper, 
steel or aluminum that they now 
may appeal any previous denials 
of requests for adjustments of their 
allotments under CMP. NPA said 
it has set up a three-man board 
which would grant relief “to the 
extent permitted by the availabil- 
ity of materials.” 

The need for greater conservation 


EXCISE TAXES 


Group Omits Radio-TV Levy 


SENATE Finance Committee last 
Thursday failed to include an ad- 
ministration-proposed increase in 
federal excise taxes on radio and 
telesets at the manufacturing level. 

The increase desired by the ad- 
ministration would have boosted the 
excise tax on sets from the curren? 
10% to 25%, or a total raise of 
15%. 

However, the committee hiked 
excise taxes on automobiles, cigar- 
ettes and other items, requested by 
the administration. 





The Senate group’s action ig- 
noring radio-TV, followed the 
House procedure. Radio-TV_in- 


dustry spokesmen protested the re- 
quest for increased levies on re- 
ceivers during a Senate hearing 
early last month [BROADCASTING ® 
TELECASTING, Aug. 6, July 30]. 

The committee was expected to 
study the excess profits tax as well. 
Suggestions that industries which 
were in the period of growth during 
the years now taken as the so-called 
“base period” in computing excess 
profits be treated differently so as 
to bring the tax base more in line 
with normal operation, have been 
made both by radio-TV industry 
spokesmen and have been heard on 
the floor of the Senate. 


Creates Manufacturer Threat 





in use of mica for condensers in 
electronics and radio equipment and 
a proposed order designed to give 
amateur radio operators priority 
assistaneein’ obtaining equipment 
also were reviewed by government 
authorities past fortnight. 





CHICAGO REUNION 


Bermuda Trip Recalled 


CHICAGOANS reminisced on 
Shangri-La, the exclusive Westing- 
house retreat, last Tuesday when 
the company entertained 
buyers and media directors at 
luncheon in the Racquet Club. The 
reunion of midwesterners who went 
to Bermuda on the original sur- 
prise trip to Shangri-La included: 

Phil Bowman and Marion Reuter, 
Young & Rubicam; Hal Rorke, J. Wal- 
ter Thompson; Jane Daly, Earle Lud- 
gin; Kay Kennelly, Olian Adv.: John 
Platt, McCann-Erickson; George Mc- 
Givern, Grant; Genevieve Lemper, 
Foote, Cone & Belding; Jane McKen- 
dry, Needham, Louis & Brorby; Lou 
Nelson, Wade Adv; Ray H. Reynolds, 
Rogers and Smith; Holly Shively, Ruth- 
rauff & Ryan, and Evelyn Vanderploeg, 
Schwimmer & Scott; Carl Georgi Jr., 
D. P. Brother and Co., and Bill Bryan, 
Free & Peters came from Detroit. 
Westinghouse officials on hand were 
President Walter Evans, Sales Manager 
E. R. Borroff, J. E. Baudino, Eldon 
Campbell, W. E. Wiemers, W. B. Mc- 
Gill, Bob Duffield, Dave Lewis, Franklin 
Tooke, Bill Swartley and George Tons. 


agency 





TRIED and PROVED 
for 5 YEARS 


A Dramatized 
Industrial 
Educational 
Program 


for Employees 


On WBRY since 1945. Just 


renewed on upper N. Y. sta- 


tion. Now available for your 
city. Programs run 5 min- 
utes: Can be adapted to 


special local situations. 


FOR AUDITION RECORDS 
AND INFORMATION 
WRITE 


WBRY 


5,000 WATTS 
CBS in Waterbury, Conn. 
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FELLOWS ASKS CHANCE 
TO OPPOSE BENTON BILL 


“URGENT” desire of broadcasters and tele- 
casters to be heard in opposition to Benton 
legislation (S 1579, SJ Res-76) expressed to 
Chairman Edwin C. Johnson (D-Colo.), chair- 
man of Senate Interstate & Foreign Commerce 
Committee, by Harold E. Fellows, NARTB 
president (see story page 23). 

Legislation considered “the most dangerous 
and far-reaching to come before Congress in 
recent years,” Mr. Fellows said, terming this 
unanimous opinion of industry. He indicated 
“substantial number” of witnesses both with- 
in and without industry will want to testify. 


TV PLAN CHANGED 
FOR SOUTHERN CALIFORNIA 


CHANGE IN TV allocations along Southern 
California-Mexican border officially made pub- 
lic Friday when FCC released text of Aug. 29 
letter from Chairman.Coy to Will C. Craw- 
ford, San Diego school superintendent. Instead 
of proposed Channels 7 and 9 to Mexicali, new 
allocation proposes only Channel 3, deleted 
from San Diego [BROADCASTING ® TELECASTING, 
Aug. 13]. 

Mr. Coy assures Mr. Crawford that edu- 
eators who favored FCC’s plan to reserve 
Channel 3 for education in San Diego would 
have a chance to file new comments on re- 
maining channels allocated—8 and 10 or 21, 
27, 33. In any event, Mr. Coy says, Commis- 
sion will reserve one of UHF channels for 
educational TV. 


WAUSAU, WIS. TV BID 


ONLY TV application filed last week was 
request for Ch. 7 in Wausau,, Wis., by Rib 
Mountain Radio Inc., owned 60% by the 
Morgan Murphy-Walter C. Bridges interests 
and 40% by Wausau Record-Herald. Rib 
Mountain Radio wants 48.6 kw from 814 ft. 
antenna. Construction cost estimated at 
$240,445, first year operating expenses, 
$150,000. President and general manager is 
W. C. Bridges; vice president is J. C. Stur- 
tevant, publisher Record-Herald; secretary- 
treasurer is Morgan Murphy. Bridges-Murphy 
stations are WEBC Duluth, WMFG Hibbing, 
Minn.;: WHLB Virginia, Minn.; WEAU Eau 
Claire, WISC Madison, Wis. Mr. Bridges 
owns controlling interest in WJMC Rice Lake, 
Wis., and Mr. Murphy owns majority in KVOL 
Lafayette, La. On Friday, WOW-TV Omaha 
got STA to run transmitter at full 5 kw, boost- 
ing output from 16.7 kw to 17.5 kw. 


FLYNN PROMOTED 


HENRY FLYNN, account executive, promoted 
Friday to assistant general manager, CBS 
Radio Sales. 


RELAY OPERATIONS 


TRANSCONTINENTAL TV relay facilities 
will be in operation 5% hours weekly start- 
ing Sept. 30, according to Donn Tatum, west- 
ern director of ABC television. 
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CROSS-COUNTRY RATE 
ON NEW CBS-TV CARD 


CBS-TV Rate Card No. 6 for first time offers 
advertiser live transcontinental TV program 
service, with addition of KTSL (TV) Los An- 
geles, KSL-TV Salt Lake City, KPIX (TV) 
San Francisco and KFMB-TV San Diego to 
CBS-TV interconnected stations, which now 
total 51 out of 61 affiliates. Base evening 
hour rate for 51 interconnected station net- 
work is $39,200; for full 61 stations, $44,000. 
New card shows 45-minute rate at 80% of 
hourly rate instead of 85% as _ heretofore. 
Facilities charges are set at $325 an hour 
within eight consecutive hours, $350 an hour 
otherwise. Remote facilities are priced at 
$1,250 per pickup. Card is dated Sept. 1. 


DuMONT TO LEND SETS 
TO WORLD SERIES VIEWERS 


PROMOTION of DuMont television receivers 
tying in with World Series this fall announced 
by Walter L. Stickel, national sales manager 
of Receiver Sales Division. 

DuMont will form World Series clubs when- 
ever group of five or more people register with 
dealer, signifying their intent to watch series 
telecasts in group. Sets will be installed 
wherever “club members’? choose—in home, 
barbershop, hotel, or bus terminal—in time 
for opening game and for duration of series. 
Promotion is open to all authorized DuMont 
dealers through their distributors. 


TV’S SOCIAL IMPACT 
CITED BY PSYCHOLOGISTS 


SCIENTISTS’ view of TV’s impact on public 
reflected in three papers on television slated 
for presentation at four-day American Psy- 
chological Assn. Convention which opened 
Friday at Chicago’s Hotel Sherman. 

In papers scheduled to be given Dr. Thomas 
E. Coffin, supervisor, program research divi- 
sion, NBC TV Dept., suggested that video’s 
success as advertising medium is measure- 
ment of TV’s success as training medium. Dr. 
G. D. Wiebe, research psychologist, CBS 
Radio Div., contended that television, under 
certain demonstrable conditions, can help 
achieve social and cultural objectives. 


SADDLER, PETERSON NAMED 


MAY BROADCASTING Co., owner-operator 
of KMA Shenandoah, Ia., and KMTV (TV) 
Omaha, has named Owen Saddler, general 
manager, as executive vice president. Howard 
O. Peterson, sales manager, was advanced to 
vice president in charge of sales. President 
Edward May said action was based on expan- 
sion of company and growth of Omaha opera- 
tions to major proportions. 


WNEX MACON JOINS ABC 


WNEX Macon, Ga., 250 w on 1400 ke, effective 
Sept. 30 becomes an affiliate of ABC. Station 
also is MBS affiliate. WBML Macon moves 
from ABC to NBC Sept. 30 (see photo page 
26). 















































Closed Circuit 


(Continued from page /) 


was under RCA sponsorship 3% years. Plas 
contemplates Sunday afternoon ‘time op »,) 
radio network, with rotation of “blue chip 
advertisers. Pickups would be WOrld-ote> 
rom “battle stations.” Col. E. M. Kin, 
radio-TV chief of Army, who created Work 
War II series in collaboration with RCA-\pr 
has been contacted by Robert Woodruff, ¢,,. 
Cola chairman and other officials about dey, 
opment of program. ; 











NEW holdup on Senate Judiciary Commit; 
hearing of FCC Comr. Frieda B. Henng, 
judgeship nomination attributed to Chairms, 
Pat McCarran’s (D-Nev.) absence, Nevada: 
is on West Coast attending Japanese peace 
treaty observances. Date now pegged for ney 
week to give interested parties advance noti«. 
FCC Chairman Coy and Vice Chairs, 
Walker also expected to testify. : 





NEXT PHASE of RCA-NBC color demonstrs. 
tions, to get under way Sept. 10, will inelyj 
“networking” of its electronic color. Whi 
date hasn’t been set, series contemplates trans. 
mission over AT&T coaxial cable of color pro. 
gram from New York to Washington wher 
all in government (including FCC) ean sq 
for themselves. Sometime soon it’s indicate) 
RCA will seek FCC authority to field test i 
compatible color, in accordance with criteri; 
laid down by Commission last year. 


COMMENT of Frank Folsom, RCA president, 
on statement by CBS Laboratories Divisio, 
Vice President Peter C. Goldmark that labor. 
tory tests with RCA tri-color tube are no 
as good as color disc: “So what.” 


CHAIRMAN Robert Crosser (D-Ohio) 
House Interstate & Foreign Commerce Con- 
mittee may have given industry members ip- 
dication of speedy consideration of dormant 
McFarland Bill (S658). But there are fe 
portents of action. House is on extended 
recess. Besides, some of Rep. Crosser’s ke 
committee staffers are vacationing, along 
with members. 


SNARL developing in NARTB aural and T\ 
dues plan, with aural members paying ext 
for video services. Meantime BAB is getting 
jump by signing stations in advance 
NARTB-BAB divorce next April. Join 
NARTB boards not to work out aural-video- 
BAB dues formula until December. 


NARTB quietly preparing up-dated data 
TV station construction costs to meet rapill| 
growing demand as thaw approaches. Sectidt 
will be added on UHF. 


TELEPROMPTER RULING 


TELEPROMPTER employes don’t have to 
NABET members, National Labor Relation 
Board ruled last week. In decision on (ilk 
plaint of Teleprompter principals (Irving 
Kahn, Twentieth Century-Fox  executi\t 
NLRB ruled that visual prompter aid shall ® 
operated by Teleprompter’s own employe 
members of International Alliance of Thee! 
rical Stage Employes. Dispute between NABE 
and Teleprompter forced several stoppages 
NBC Little Show rehearsals last Februat! 


MEYERS TO MATHES 


CHARLES H. MEYERS, Grey Adv. Ne 
York, to J. M. Mathes, New York, as acco! 
executive. 
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That's what you want, isn't it? In advertising that means more sales impressions 
per dollar spent. 


No other medium can approach radio in reaching a lot of people at low cost. 

In a market that is nearly 1/10th of America, one station—WLW— reaches 
more people more frequently and at lower cost than any 

other medium available. 


If you're really serious about wanting more for your advertising dollar, 

if you're concerned about the cost of reaching people, you should see the new 
presentation, ‘‘What Price People?’’ We'll be glad to show you 

this factual story about — 


THE NATION’S MOST MERCHANDISE-ABLE STATION 
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RCA Service technicians, dutit 
their unique training program, liV 
and breathe the subject of te 
vision — for your benefit. 


These men gee TVS Inside Story 


When you buy a fine television receiver, cor- 
rect installation and maintenance are as im- 
portant as the set. For service technicians, 
RCA has developed the only training program 
of its kind—a factory program. 

During their studies, these men learn the basic 
facts of modern, all-electronic TV. . . how it 
reached its present perfection by research at RCA 
Laboratories .. . how to build a television receiver 
... how to select and install the right antenna for 


RADIO CORPORATION of AMERICA 
Wotld Leader in Radio — First in Television 


vour home... all the complexities of kinescopes, 


electron guns, tubes, TV cameras and transmitters. 

When their studies are complete, they have a 
grasp of television's inside story that assures you 
the most perfect possible installation and maintenance 
— under your RCA Victor Factory-Service Contract. 


See the latest wonders of radio, television, and electronics 
at RCA Exhibition Hall, 36 West 49th Street, N. Y. Admis- 
sion is free. Radio Corporation of America, RCA Building, 
Radio City, New York 20, N.Y. 


Get all the performance that’s builti 
your new RCA Victor home telev 
receiver through an RCA Victor Facté 
Service Contract. 
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